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Abstract
This paper explores the way in which the concept of "workation" is practiced and experienced
in the Canary Islands (Spain). The phenomenon of workations, including digital nomads, has
gained popularity due to the development of remote work models during the Covid-19
pandemic. The goal is to gain an understanding of workation as a lifestyle based on Cohen’s
(2011) conceptualization. He previously identified backpacking as a form of lifestyle travel.
This paper argues that workations and digital nomadism can be similarly identified as a form
of lifestyle travel which links tourism experiences to daily life. I aim to discover how
workationers, such as digital nomads, shape their lives on the islands in the present era. The
practices, ideologies, and social identity of those who go on a workation on the Canary Islands
are explored. Data collection is first done through an analysis of the existing literature on the
phenomenon of workations and digital nomads. Then, field research is conducted in the form
of interviews with people who are on workation on the Canary Islands. The results
demonstrated the processes through which lifestyles have been shaped and adopted at the
individual level. The research revealed that the consequences of the pandemic played an
important role in creating more remote job opportunities for the participants of the study.
These increasing opportunities served as the foundation for the workation experience of the
participants. The findings implied that the participant's experiences are influenced by their
social interactions, leisure activities, and tourism-related activities associated with the unique
environment of the Canary Islands. They identified with the workation lifestyle through
sacrificing their comfort and looking for new interactions and experiences in their daily lives.
They argued that their shared desire to engage in inspiring interactions and encounters
provides them with a work-life balance that they claimed helps them feel more at ease and
less worn out by their jobs.

Keywords:
Workation, Digital Nomads, Remote Work, Lifestyle, Social Identity, Tourism Experiences,
Covid-19, Canary Islands
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1. Problem Statement and Research Questions
In a continuously evolving and globalizing world,
remote working and tourism has a fundamental
impact on global economies, cultures, societies and
environments (Ozimek, 2021). Through the recent
crisis,
the
Covid-19
Pandemic,
tourism
development has taken a giant hit and international
travel has been limited through border restrictions
and efforts to contain the virus. People were
increasingly asked and forced to work remotely
from the safety of their homes. This seemed to
initially be a challenge for many companies but has Figure 1 - Remote working projections (Upwork,
proven to be a real alternative for them and their 2021)
employees (Almeida et al., 2021). It has shown that being productive when working remotely
is possible and all practical and technological challenges were able to be resolved (Apollo
Technical, 2022). Consequently, it seems likely that future working environments will
transform, and remote working will remain a more common practice than it used to be. With
vaccinations, international travel has to some degree become possible again (Lufkin, 2021).
Through these developments, lifestyles linked to residential relocating and remote working
such as ‘workations‘ and digital nomadism are increasingly appearing and gaining popularity
(Moreno-Medina et al., 2022).
So called ‘workations’ describe the mix of vacationing and working, wherein people travel to
vacation destinations to work remotely and digitally from the destination for a certain period
(Unternehmer.de, 2022). The term is typically used for marketing purposes to promote a
balanced work–leisure lifestyle and stimulate the desire to travel and explore. This thesis
adopts the terminology to identify how this lifestyle is lived. Digital nomads are related to the
term (Chevtaeva & Guillet, 2022). They represent an extreme long-term practice of
workations in the sense that they continuously and repetitively change locations and travel
while generating income digitally. “Digital nomads are always on the move and generally use
co-working spaces in destinations to bring an element of comfort to their journeys in a bubblelike (often western) community” (Chevtaeva & Guillet, 2022, p.1). According to Almeida et al.
(2021), digital nomads had been on the rise even before the pandemic. The phenomenon of
digital nomads was first identified by Makimoto and Manners in 1997 and resurfaced ten
years later (Ferriss, 2011). It is described as a development of a globalizing and post-modern
world in which new tourism activities arise. The blend of remote working and leisure travel
which is entailed in the digital nomad experience is such a development (Nash et al., 2018).
Previously, most digital nomads were initially self-employed or freelancers that can execute
their daily tasks online and schedule their own working hours.
Nevertheless, not all workationers are digital nomads and “it is essential to separate business
travelers (mandatory travel) and freelancers or expats who live in the destination from digital
nomads and other travelers who visit the destination for co-workation purposes (i.e., coworkationers)” (Chevtaeva & Guillet, 2022, p.2).
Another form of workationers are medium-term workationers (Stainton, 2022). Mediumterm workationers arguably perform similar activities to digital nomads at the destination and
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aim to stimulate their work-life balance by working in new places away from home in a similar
way (Chevtaeva & Guillet, 2022). The established distinction between the two is that digital
nomads are defined by constant physical movement meaning they spent most of their time
being nomadic without really settling at a place and move to different locations throughout
the year (Cohen, 2011). Whereas generally, workationers do not necessarily travel regularly
and for such long periods. Short-term workations can only last a few days and medium-term
workationers take advantage of remote working and leave to work from elsewhere for weeks
or months at a time however spend the rest of their working year in the office or at least in
one location (Stainton, 2022). In recent years, a shift in the working environment and
technological advancements made it possible for most knowledge driven jobs to be executed
independently from a bound location (Nash et al., 2018). The Covid-19 pandemic has only
accelerated the remote working possibilities of many professions, while the proposed
freedom of workations and lifestyle of digital nomads is increasing in appeal (Almeida et al.,
2021). As stated in Upwork (2021), societies are increasingly rethinking the ways in which we
work:
“We cannot use the lens that we had during the Industrial Revolution to imagine the future of
work. It's a different world. People, technology, and data will continue to drive how work gets
done, and it's not going to be butts in seats and nine to five."
Tsedal Neeley, Naylor Fitzhugh Professor of Business Administration, Harvard Business School

Previous research projects, by BLS (2015), Radocchia (2018) and Smercina (2019) call for
additional research into workations including the phenomenon of the digital nomad lifestyle.
An understanding of the people that set out on workations including those that practice
digital nomad lifestyles will increasingly become relevant to tourism entities, businesses,
governments, employers, and employees in a swiftly globalizing, digital, and mobile world.
This research aims to conceptualize the lifestyles of those who take workations including
digital nomads by taking an interpretive approach. These results are not an absolute truth or
generalisable to the whole population of workationers but rather move beyond identification
of their lifestyles and explore the processes by which they are formed and adopted at an
individual level. The research details what shapes the participants of this research and their
lifestyle in a post-modern world. Accordingly, the proposed main research question is:

How do workationers “style” their lives in the Canary Islands?
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The elements that are analyzed during this project with the purpose of answering the above
question are associated with the concept of lifestyle by Cohen (2011). The use of Cohen’s
concept as a framework, proposes the following sub-research questions:
1. How do workationers practice their lives in the Canary Islands?
2. What are the ideologies of workationers in the Canary Islands?
3. What constitutes the social identity of workationers in the Canary Islands?
The purpose of this research is to discover what workationers value about their lifestyle and
how they experience it. It aids in gaining insights into the role the Covid-19 pandemic played
in the increase of the lifestyle. In the end, the research shapes recommendations for
employers and tourism businesses. The results of such research are valuable for businesses
interested in offering flexible and remote working possibilities, for the public attracted by the
idea of workcations including digital nomad lifestyles, for governments, as well as to
researchers desiring an understanding of the phenomenon. They demonstrate the digital
nomad and workationers lifestyles and workations as a tourism segment on the rise. The
relevance of workations in today’s tourism industry cannot be understated and several
governments such as the Portuguese and Aruban, and big tourism players like TUI and Airbnb
have recognized the segment by targeting workationers specifically with tailored offers
(Aruba, 2021; TUI, 2021). This research delivers information for the industry that can help in
targeting workationers and understand their practices, identities, and values. Businesses as
well as governments can use this information to implement strategies that create hospitable
environments for workationers.

7

2. Setting the Scene

2.1 Context of Workations & Digital Nomads
This chapter defines the two concepts of Workations and Digital Nomads including their
relation with each other. Firstly, there is still unclarity surrounding the concept of workation
(Stainton, 2022). For example, how much a person needs to work to be fitted into the
category of a workation. Nevertheless, Dr Hayley Stainton (2020, p.5) proposes the following
definition:
"A workation can be defined as a holiday, during which a substantial amount of time is
dedicated to work”.
Digital nomads are the group which matches this definition. They have been defined in
different ways in recent research. (Reichenberger, 2017) defines them as:
“Location-independent, predominantly young professionals, entrepreneurs, freelancers and
remote employees who have the ability to unite travel and virtual knowledge work“ (Haking,
2017, p.4).
More generally speaking, Smercina (2019) defines them as:
“People that are able to generate income online, independent of their location, and take up
the opportunity to have changing work environments in different countries”.
This definition leaves room for interpretation, as it is not specified how frequent they must
change work environments and if someone remains a digital nomad once they have returned.
Or are they only matching the requirements of this category for the time that they are
traveling? Everyone may argue differently to which point someone can be categorized as a
digital nomad. Someone may be identified as a digital nomad by someone else but does not
identify as such. It is part of this research to look at workationers at an individual level and
explore to what extend the interviewees practice a digital nomad lifestyle at the Canary
Islands. The research aimed to provide some new insights into the reality of people setting
out on workations in the Canary Islands in the form of medium-term workation and long-term
workations associated with the digital nomad lifestyle.
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2.2Context of Field Location - Canary Islands, Spain
The Canary Islands are geographically located next to the coast of Morocco and form part of
the African continent. However, they are ruled under the Spanish government, the local
language is Spanish and from a historical, economic, political and socio-cultural perspective
they form part of Spain and hence Europe (SpainHoliday, 2022). The island group consists of
7 individual islands as seen
in image 1, with Tenerife
being the largest one
(2.034 km²). The islands
were formed by volcanic
eruptions millions of years
ago. The Teide volcano
(3.715 m) on Tenerife is the
highest peak of the islands
and Spain (SpainHoliday, Image 1 - Canary Islands
2022).
The islands have picked up in popularity for workationers. According to the tourism office of
the Canary Islands (2020), reasons for the increase of digital nomads and workationers on the
islands are mainly the year-round mild climate, often called best climate in the world, that
allows people to escape the cold winters while only experiencing a 1-hour time difference for
most European travellers. In addition, the islands are well accessible, with Tenerife having
two airports and each of the other islands their own airport. Along with the increase of digital
workers on the islands the facilities necessary for catering to them have improved (Turismo
de Islas Canarias, 2020). Accommodation providers have implemented marketing strategies
and improved their facilities to host workationers. This includes providing working spaces and
a solid internet connection, whereas the internet speed is better than the European average
(Turismo de Islas Canarias, 2020). There are many long-term rental providers for apartments.
Additionally, the abundance of coworking spaces on the islands is very attractive to
workationers. The popular international website for remote workers nomadlist.com ranks
destinations based on different criteria such as internet, cost, safety, English speaking,
workspaces, weather, night life and fun (Nomad List, 2022). Canarian Islands such as Gran
Canaria and Tenerife rank #1 and #5 in the world, based on those criteria and continue to rise
in popularity (Nomad List, 2022). Overall, these aspects contribute to the attractiveness of
the Canary Islands for research regarding workationers including digital nomads. In appendix
B you will find an overview of Facebook groups that illustrate the community of digital
nomads in the Canary Islands. In appendix C a list of coworking spaces on Tenerife is attached.
The following chapter will review literature of workationers with the focus on digital nomads.
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2.3Introduction into Workations & Digital Nomads
This chapter presents the concept of workations and the development of digital nomadism as
the long-term form of workations.
Combining the words “working” and “vacation” the phenomenon emerges with the increase
in remote working possibilities and the attached flexibility. The concept entails an experience
that is spent outside of the home-based office environment where work is executed in a
vacation-like environment in new, often exotic places. For critics, it proposes a combination
of two opposites, claiming that you are either on vacation or working. However, the concept
is formed by a mix of work and vacation (Stainton, 2022). The stay is often experienced with
like-minded workationers. People meet and connect by working together in co-working
spaces. They live in shared accommodations such as hostels and co-living arrangements
(Chevtaeva & Guillet, 2022). These facilities are often located at tourism sites and destinations
that are renown for tourism activities. Workationers can enjoy the benefits of living in a
vacation environment and undertake tourist activities after their working hours
(Workation.de, 2022). In contrast to previous concepts such as work and travel, workationers
have full time jobs that can be executed digitally and remotely, independent of the location
of their employer. The origins of workations are associated with digital nomads, freelancers,
or bloggers (Workation.de, 2022). Due to the digital nature and flexibility of their profession
they were able to adopt a nomadic lifestyle which allowed them to discover new places
without taking vacation days. According to Dr Hayley Stainton (2020), not much academic
literature about the concept of workations as a whole exists. Meanwhile the phenomenon of
digital nomads has been studied more specifically in previous research (BLS, 2015; Radocchia,
2018; Smercina, 2019).
The term digital nomad first appeared in the book Digital Nomad, by Makimoto and Manners
in 1997, in which it is presented as a revolutionary way of working. The authors were mainly
focused on the economic value of the group and were indicating that an understanding of this
group would be essential to the creating of suiting business strategies (Smercina, 2019). They
had not foreseen the importance and rise of the group in today’s age and the idea of digital
nomads had been put to rest until it was revived 10 years later by Tim Ferriss in his No. 1 New
York Times bestseller, “The 4-hour work week: escape the 9-5, live anywhere and join the new
rich” (Ferriss, 2011).
In the last century, there has been a rise in digital nomad numbers, with people living and
working increasingly location-independent, as seen in figure 2. In mass media, the lifestyle
has been portraited as a way out of the “9 to 5” life which has people working from the same
location and is defined by routine. But what does it mean to be a digital nomad beyond these
common perceptions (Richards, 2015)? Digital nomads redefine traditional working styles and
ways of making a living. They are working in professions that are mainly knowledge driven
which allows them to travel the world, while having a great flexibility in working hours as well
as changing work environments (Reichenberger, 2017). Their main motivations are personal
and professional freedom, that allows them to independently schedule their time
(Reichenberger, 2017). According to Richards (2015), they are trying to escape the system and
by being location independent they can choose with which system to engage.
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From a historic view, “Nomad” is a Latin word derived from the Greek term “nemein” which
means "member of a wandering pastoral people" (Smercina, 2019, p.6). In today’s context it
has developed numerous cultural and societal meanings that pull away from its original
notions. People that were living a nomadic lifestyle meaning without a permanent residence
were looked at as social deviants, and were often stigmatized as irresponsible, socially
inadequate, and even barbaric (Cohen S. A., 2011; McVeigh, 1997). According to Cohen
(2011), tourists of nomadic nature are recognized as "drifter", "hippie", "wanderer", "nomad",
"vagabond", "gypsy" and "tramp", showing the perception of social deviance related to the
nomadic concept.
In postmodern society negatively marked perceptions of tourists with nomadic nature are
changing and their way of life is recognized as a growing phenomenon. Considering this
development new terms such as backpacker, lifestyle traveler, digital nomad and global
nomad have originated to describe nomadic travelers (Cohen S. A., 2011; Paris, 2010;
Richards, 2015). The change in terminology represents the shift in public opinion about
nomadic lifestyles. The idea of being a digital nomad is being revoloutionized or even
romanticised in cases. In a study by Cohen (2011) about lifestyle travelers, he describes that
many long-term travelers see meaning and purpose in their constant mobility opposed to
aimless drifting. In the study Cohen discusses the concept of lifestyle travelers and
backpacking as a way of life. He argues that lifestyle travel can take on different forms, for
example, backpacking and caravanning. Arguably, digital nomads share characteristics of
backpackers and the resemblance could allow for analysation within the concept of lifestyle
travel. According to Cohen (2011), lifestyle travel can be identified as a subculture of his
drifter model of tourism experience, which will be discussed in the theoretical framework.
The phenomenon of digital nomads has been compared with backpacking in the past by
various academics, arguing that backpackers are pioneers of mobility in the new
contemporary age and digital nomads are a technological mediated subgroup of backpacking
(Paris, 2010; Richards & Wilson, 2004). Digital nomads are seen by Paris (2010) as an evolved
form of the backpacker due to their focus on technology which distinguishes them from the
backpacker group.
According to Canarian Weekly (2021), digital nomads as well as workationers require internet
connections that are fast and portable. Many digital nomads work as teachers, web designers,
freelancers, copywriters, software developers, web designers, accountants or video editors
and have specific technical requirements when it comes to portability, working environment
and internet speed. The Canarian Weekly states: “If we (Canary Islands) want to be a key
destination and attract Digital Nomads to improve business and also stimulate the local
economy, it is important that investments are made in the technical aspects of the services
that are being offered with equal or more importance than the quality of the food or the
comfort of the rooms“ (Canarian Weekly, 2021, p.1).
Opposed to the discussed historic negative perceptions of nomads, countries are now trying
to actively attract nomads through tailored marketing and remote work visas. In recent years
countries such as Iceland, Portugal, Mauritius, Croatia, Bahamas, Malta and Dubai have
introduced remote work and digital nomad visas (Busuttil, 2021). These introductions show
the reevaluation of nomadic lifestyles and the switch in attitudes towards the nomadic capital
that is now invited with open arms. For many tech-savvy young professionals from the Global
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North travelling to various countries while working online has been a reality for decades,
though the perception towards their practice has changed recently, as has the popularity of
the practice (Busuttil, 2021).

2.4 How the Covid-19 Pandemic changed the working environment
In 2020, the Covid-19 virus started to spread globally and cause a pandemic that impacted
economies and lives worldwide (Parker, Menasce, & Minkin, 2020). As a newly discovered
contagious virus it forced national governments to take actions to prevent a rapid spread
amongst the population. As a result preventative directives such as facial masks, capacity
regulations and remote working/home office were installed (Parker, Menasce, & Minkin,
2020). Companies began to create technological infrastructures that permit workers to work
from home to limit contacts at offices where they virus could be spread or contracted (Parker,
Menasce, & Minkin, 2020).
The Covid-19 pandemic transformed the world
as many workers were forced to work remotely,
offices remained empty and remote working
started to radically become a world wide
practice. As being able to work remotely is an
essential pillar to a nomadic lifestyle and
workations in general, it has increased the
opportunities for people to try the lifestyle
fundamentally (Busuttil, 2021; FOXYpreneur,
2020). Before the pandemic 38% of the
Figure 2 - Expected share of remote workers fully
workforce was expected to be working fully remote in 5 years (Upwork, 2021)
remote in five years. While today that number
has increased to an expected 58% (Upwork, 2021). This development will change they way
we work and workations are part of these changes in remote working. Generation Y and Z are
the present and future of the job market. They want to be free and flexible as digital remote
working will be their future (Team Drive, 2022). Technological advancement have additionaly
supported the increase in remote working opportunities. It has made it possible for teams to
collaborate and communicate online. According to Grant (2022) remote working is the biggest
impact of technology on work places. It essentially means that there is no more need for
people to live where they are working. Both where job searchers look for work and where
hiring managers identify talented individuals have altered as a result of technological
developments (Grant, 2022).
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In 2020, in the US alone more than 10.9
million people identify as being a digital
nomad compared to 7.3 million in 2019
(MBOpartners, 2020). Along with the
growing demand and opportunities for
nomadic lifestyles and remote working,
digital nomads are no longer seen as
threats to keep out but seen as an
attractive commodity in times of the
pandemic as well as “post-covid”
Figure 3 - Number of American Digital Nomads (MBOpartners,
(Busuttil, 2021). At the 2022 travel
2020)
trade show ITB Berlin, the growing
global significance of the digital nomad market has been recognized by Hon. Vassilis Kikilias,
the Minister of Tourism of Greece in a discussion about the future and resilience of the travel
industry (ITB Berlin, 2022). He mentioned digital nomads as a megatrend, marking that 20% 30% of the workforce is able to work from home (ITB Berlin, 2022).
Recent studies by Carlos (2021), MBOpartners (2020), and Ozimek (2021) provide an insight
into the demographics of digital nomads as well as aspects of their lifestyle. According to
Carlos (2021), there are over 35 million digital nomads across the globe. From the research
population of over 4000 digital nomads the most common nationalities were the US (31%),
Portugal (8%), Germany (7%), and Brazil (5%). The remaining percentage of 49% is composed
of 35 different countries.
83% of digital nomads in the study are self-employed and most commonly they work in
marketing, computer sciences/IT, design, writing, and eCommerce which make up 51% of all
reported digital nomad professions (MBOpartners, 2020). Regarding their pace of travel and
mobility, most prefer to stay in a single place for 3 to 6 months (66%), with 6 months being
the most popular period (Carlos, 2021).
According to Carlos (2021), this locational freedom is a means to an end, as digital nomads
usually strive to have the choice how to allocate their time. To be able to have flexibility for
activities, work and travel, forms in most cases the driver for digital nomads (Carlos, 2021).
Digital nomads prefer different work environments, with most preferring to work at their so
called “home”, meaning the current accommodation at their temporary location, followed by
coworking spaces, cafes, and public libraries. The study of Carlos (2021) mentions that many
participants cited that they needed to work in a space with other people at least once a week
for mental and social health reasons. Digital nomads have specific requirements that
determine their choice for a location and Carlos (2021) argues that among those that are most
decisive are the cost of living and fast accessible internet (56%). Other factors that have
shown to be of importance were safety (15%), access to outdoors and nature (11%), a friendly
visa situation for digital nomads (9%), as well as a café and coworking culture (3%) (Carlos,
2021).
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3. Theoretical Framework
The following chapter theorizes tourism experiences, the concept of lifestyle, and the role of
social identity to arrive at a conceptual framework that allows for analysis of workationers
including the digital nomad lifestyle. The development of tourism experiences theorizes the
blurring distinction between the home and away environment and the attached mix of
tourism experiences, recognizing the need for a more elaborate theory. Lifestyle theories
offer a thorough examination of the components that make up the workation experience and
the individuals setting out on workations. Social Identity theory shapes part of Cohen’s theory
of lifestyle and assists in the analysis of the lifestyles.

3.1 Development of Tourism Experiences
Tourism experiences occur when a subject is travelling to/from a destination or being on site.
They are subjectively within an individual who is engaged with an experience on an emotional,
physical, spiritual or intellectual level. These experiences are intangible, relational, contextual
and socio-culturally constructed (Doughty, 2021).
When talking about previous research of
tourism experiences, Erik Cohen was an
early developer of tourism experience
concepts, as mentioned by McCabe
(2002). Cohen E. (1972) originally
developed a fourfold typology of tourism
experiences, distinguishing between the
organized mass tourist, the individual
mass tourist, the explorer and the drifter
(Figure 4). Uriely (2005) challenges these
early theories by proposing four Figure 4 - Typology of tourism experience (Stacy, 2021, p.1)
significant developments in postmodern
conceptualizations of tourist experiences. In contrast to views of Cohen E. (1979) and Turner
and Ash (1975), that there is a strict distinction between activities and contexts in the home,
everyday environment and the travel activities and destinations, Uriely (2005) claims that we
need to de-differentiate the experiences of “home & away”. Lash and Urry (1994), Munt
(1994) and Urry (1990) argue that there is a blurring distinction between activities in everyday
life’s and tourism, claiming that in postmodern tourism, activities which people used to travel
for, are much more accessible from home or in the everyday environment. They recognize
that travel activities can no more exclusively be experienced abroad. White and White (2007)
suggest, that the fast technological advancement has led to an even bigger melting of the
home and away concepts. Tourists in the modern society are increasingly able to stay in
contact with the “home”, via cell phone services and the fast expansion of internet
connectivity. This results in the ability of being away and staying connected with home at the
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same time. Arguably, tourist experiences are no longer exclusively absorbed and identified by
being entirely disconnected from the tourist’s origin.
This development shows that workationers cannot only be analysed through the concept of
tourist experiences. In the case of workationers, the distinction between the traveller’s
‘home’ and away when talking about the tourist experience is even more unclear. Their tourist
experience is disconnected or at least very blurred from their home experience as they are
temporarily ‘living’ and working in a mobile matter. Cohen (2011) recognizes the growing blur
between everyday experiences and tourist experiences in the context of backpacking and
proposes the concept of lifestyle and lifestyle travel as a subgroup for backpacking
experiences, that were commonly conceptualized as “drifter”. The following chapter will
theorize lifestyle concepts to evaluate whether they can assist in the conceptualization of
workationers in a more accurate manner than previously used tourism experience theories.

3.2 Theorizing Lifestyle & Lifestyle Travel
According to Veal (1993), lifestyle is a relatively unused concept in social studies and
ethnographic research. In the past, it has often been applied as a more descriptive term or as
Veal (1993) mentioned: a buzzword. Stebbins (1997) among others, argues that lifestyle can
be conceptualized, and that the concept can be applied as a framework in exploratory
research. Various definitions of the term exist, and academics are not in full agreement which
elements are essential in the construction of lifestyles. Sobel (1981, p. 28) simply defines
lifestyle as: “a distinctive, hence recognizable mode of living”. This simple definition does not
explicitly acknowledge values, attitudes, and orientations of a person as elements of lifestyle
but solely recognizable behavioral patterns of people such as routines that are observable.
Other academics such as Glyptis (1989) argue that motives and actions of people cannot
simply be separated as such, thus claiming that lifestyles amount to more than patterns of
behavior. Namely, Glyptis (1989) proposes that lifestyles consist of distinctive values,
attitudes, and orientations. She suggests that these mental states dictate the emergence of
certain behavioral patterns. In addition, Veal (1993) details the conceptualization of lifestyles
by questioning the existence of “coherence” within lifestyles. He concludes, though a
common occurrence in most lifestyles, coherence is not a necessary condition for a lifestyle.
Building on Veal’s (1993) notion of lifestyle as a concept, Stebbins (1997, p.350) defines
lifestyle as “a distinctive set of shared patterns of tangible behavior that is organized around
a set of coherent interests or social conditions or both, that is explained and justified by a set
of related values, attitudes, and orientations and that, under certain conditions, becomes the
basis for a separate common social identity for its participants”. Hereby, arguing that
coherence is a mandatory condition for a lifestyle.
With regards to leisure and tourism studies Cohen (2011) explores the concept of lifestyle in
the context of the backpacking culture or “way of life”. He proposes lifestyle consumption as
a framing concept, wherein he conceptualizes “individuals who style their lives around the
enduring practice of backpacking as ‘lifestyle travelers’” (Cohen, 2011, p.1). Such a
conceptualization of lifestyle traveler can be a possible concept to explore in the context of
workationers. Backpacker lifestyle and workationers including the digital nomad lifestyle
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share tourism experiences on a day-to-day basis that is part of the conceptualization of
lifestyle traveler. Cohen (2011) identifies lifestyle travel as a distinctive subtype within
backpacker tourism that is characterized by the individuals’ practices, ideologies, and social
identity. Much like workations, lifestyle travel is a phenomenon that “illustrates a dedifferentiation of everyday life and tourist experiences, a process that Uriely (2005) identifies
as characteristic of tourism in late modernity” (Cohen, 2011, p.1537).
Rather than solely looking at the tourism experiences of digital nomads through tourist
typologies, the concept of lifestyle accounts for such de-differentiation of everyday life and
tourist experiences. Similarly, Veal (1993) discusses the concept of lifestyle in leisure studies
by establishing several themes that help in the determination of a lifestyle and its elements.
These themes that he claims can help in defining lifestyles: activities/behavior; values and
attitudes; individuals versus groups; group interaction, coherence, recognizability and choice.
The latter three aspects are related to the outcomes of the previous themes and their relation
is explained in his definition of the concept. He defines lifestyle as “the distinctive pattern of
personal and social behaviour characteristic of an individual or a group. 'Behaviour' includes
activities involved in relationships with partners, family, relatives, friends, neighbours and
colleagues, consumption behaviour, leisure, work (paid or unpaid) and civic and religious
activity. Patterns of behaviour are linked to values and to socio-demographic characteristics,
may involve varying degrees of social interaction, coherence and recognizability and are
formed through a process of wide or limited choice“ (Veal, 1993, p.247-248). Workationers
identity needs to be considered in their lifestyle choice. The themes proposed by Veal can fit
under the same categorizations of lifestyle travel earlier defined by Cohen: practices,
ideologies, and social identity. The role of social identity will be discussed in the following
chapter as the concept of lifestyle can assist in exploring workationers lifestyles. Chapter 3.4
proposes a conceptual model for the thesis research that addresses the various lifestyle
aspects mentioned by Veal (1993) and Cohen (2011).

3.3 Role of Social Identity
In this section I will discuss the conceptualisation of social identity based on Tajfel and Turner
(1979). The theory of social identity argues that people define their own identities within the
constraints of a social group, wherein this identification supports the idea that individuals
identify themselves “in-group” or in other words as part of a specific social group and “outgroup”, meaning not part of the social groups. In such a categorization individuals have the
tendency to possess a positive attitude to their own group and a negative perception of the
“out-group” (Tajfel & Turner, 1979). Social identity theory is a psychological theory that aims
to explore intergroup conflicts and group-based self-definitions (Islam, 2014). Individuals
constantly evaluate in-groups and out-groups to categorize themselves. The belonging to a
positive social identity creates higher self-esteem, whereas negative social identities trigger
competition and the need for the individual to develop a more positive image of their social
identity. In social identity theory three pillars have been identified by Tajfel and Turner (1979),
namely social categorization, social identification, and social comparison. They can aid in the
operationalization of the concept of lifestyle and applied to workationers. The understanding

16

and operationalization of these pillars is going to be deepened in the subsequent chapter of
the conceptual framework of this thesis.

3.4 Conceptual Framework of Lifestyle

This thesis focusses on the lifestyle of workationers. Lifestyle consists of three elements as
defined by Cohen (2011), practices, ideologies, and social identity. Both Cohen (2011) and
Veal (1993) consider activities and behavior essential aspects of lifestyles. Cohen (2011) calls
these “practices”. These researchers seem to agree that “ideologies” or attitudes and values
are important in lifestyle theory.
Social identity theory will be included
as defined by Tajfel and Turner’s
(1979) social identity theory. The
thesis will adopt the lifestyle
conceptual framework to understand
the workationers lifestyle. As
previously mentioned, Veal (1993)
defines
several
themes
that
contribute to lifestyle formation. The
three pillars mentioned by Cohen
(2011) cover similar aspects, whereas
Cohen (2011) considers the blur
between home and away of
workationers. Figure 5 illustrates the
concept of lifestyle and its elements.
By using these theories as a
framework for the research and
Figure 5 - Conceptual framework of Lifestyle (Cohen, 2011)
analysis, the different elements of
workationers lifestyles and their roles can be explored. To make sense of the concept of
lifestyle in the context of workationers, insights related to three different elements are
needed.
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3.4.1 Practices
Firstly, practices shape how lifestyles are lived. In lifestyle research practices consist of dayto-day activities that include consumption patterns, leisure activities, domestic practices, and
paid work activity of the research subjects.
These practices are distinguishable for
certain lifestyles (Veal, 1993). Determining
workationers’ day to day activities helps to
make sense of the lifestyle and to identify
likely patterns of consumption as well as
common behavior. Such information is
Figure 6 - Conceptualization Practices (Cohen, 2011)
crucial in understanding the processes of
which these lifestyles are formed and what they entail. Such results will present in which ways
the lifestyle is distinguishable from other tourist experiences or lifestyles.
3.4.2 Ideologies
Secondly, ideologies are an element of the lifestyle concept. People with similar sets of values
and attitudes are likely to share similar lifestyles and consumption behavior as well as leisure
activities, but such values are not necessarily part of the lifestyle itself (Stebbins, 1997). The
lifestyle is not the same as the values. The lifestyles result from values in some way (Veal,
1993). Exploring the values that workationers share helps to understand the origin of the
lifestyle. By categorizing the subjects’ values into different value categories such as freedom,
wealth, career success and family, I can
determine what matters to them and how
this set of values and attitudes forms part of
their lifestyle. Then, questions about
subjects’ career paths, future plans and
family relations can give insights into their Figure 7 - Conceptualization Ideologies (Cohen, 2011)
ideologies, in short, finding out what
matters to them, what motivates them and how do they include it in their lifestyle. Their
attitudes and beliefs will give insights into their motivations to go on workations or follow a
digital nomad lifestyle. Especially their attitude towards remote working, independent
working and traveling are researched. With regards to their beliefs, the research focused on
the beliefs of the subjects about different working models, working environment and worklife balance.
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3.4.3 Social Identity
Lastly, social identity deals with the fact of how workationers see themselves as part of a
social group in society. Lifestyles are experienced by specific social identities, wherein
individuals find meaning and identity through living a certain lifestyle. Tajfel and Turner (1979)
identified three pillars of social identity theory. Firstly, social categorization describes in
which way we categorize people including ourselves. We label us and others based on
categories or social identities. For example, we label us based on our professions or origin.
With regards to workationers, this pillar can be operationalized to research how they would
categorize themselves within society and whether they identify as a digital nomad. In other
words, the way they perceive themselves in society and what constitutes such a perception
can be determined. Participants are asked to categorize themselves within their definition of
digital nomads or workationers.
Which element (Profession, travel
period, travel frequency, culture) they
use to differentiate or categorize
themselves with their definition of
digital nomads is up to the
Figure 8 - Conceptualization Social Identity (Tajfel & Turner, 1979)
participants and their view of
themselves. Next, in social identification subjects identify themselves with a social group.
They do this in different ways. For example, by justifying and defending their own social
groups and people that make similar choices associated with their identification. Fittingly,
they behave in a certain way that they think is usual for this social group and that enables
them to identify with the group. Within this pillar we look at the ways in which people identify
as workationers in general or digital nomads by measuring their group participation and
interaction. More specifically, this will be analyzed by exploring how they interact with other
digital nomads or digital workers and participate in group activities with like-minded. Within
in this pillar it can be analyzed how their identification with the lifestyle is shown in their
interaction and participation with the group. Lastly, where social categorization deals with
self-perception, social comparison is a pillar of Tajfel and Turner’s social identity theory in
which participants shine light on how they feel about other lifestyles in comparison to their
own. This deepens the understanding of why they are living the lifestyle and what
distinguishes them from others based on their own perception. People that identify with a
certain social group tend to defend their ways and compare their behavior to opposing and
differing groups, adopting an “us vs them” mentality. This mentality is recognizable when
subjects use terms such as “us” or “we” when talking about the lifestyle. For instance, subjects
will defend their own lifestyle in comparison to other lifestyles and speak positively about it.
This element will be measured by asking participants how they see their own ways of living in
comparison to other ways and how they would justify it to others. They will be asked in which
way they compare themselves to other workationers. This theme can give insight into the
drivers of a workationer. It will deepen the understanding of the choices of workationers.
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4. Research Methodology
In this chapter I describe the methodological approach that I have taken in this thesis
research. Firstly, I will portray the research design. Secondly, I describe the sampling method
that has been used to acquire interviewees and participants. Thirdly, I detail the data
collection methods of my research. Lastly, I will end with ethical responsibilities and
considerations that I have as a researcher.

Figure 9 - Research Process (Splitthoff, 2022)

4.1 Research Approach
In this study I applied a qualitative research approach to suit the aim of the research. The aim
of this thesis is to move beyond identification of the workationers as a lifestyle and explore
the processes by which the lifestyles are formed enacted and adopted at an individual level.
This can reveal the reasons why the lifestyle is increasing in popularity and aid in the
explanation of the dynamics of the workation lifestyle. I have taken an interpretivist approach
to make meaning of the subjects’ lifestyle and their insights in the context of the Canary
Islands. Such an approach allows me to study the social group of workationers in depth, while
integrating into the group and observing the research subjects (Stebbins, 1997).
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4.2 Access to the Field (Step 1)
My field work location is the area of the Canary Islands in Spain, as previously described. The
preferred locations for digital nomads are Gran Canaria and Tenerife due to their size and
availability of facilities. I began my research on the island of Tenerife, which is the largest of
the islands and stayed there for 3 months. In addition, I have conducted research on Gran
Canaria (3 weeks) and Fuerteventura (1 week). I am a passionate traveller that was fortunate
enough to experience different cultures and countries for long periods in the past. The digital
nomad lifestyle is an interesting way of life that seems to make it possible to pursue a nomadic
lifestyle while simultaneously make a living from on the road and pursue a profession. I
immersed myself into the lifestyle to experience the lifestyle, but more importantly to gain
access to other workationers and digital nomads and understand their ways of living and
interacting. I stayed at hostels and in destinations that host workationers and digital nomads
and provide facilities for remote working. In that way I was able to contact and observe
workationers. I simultaneously worked on my thesis while continuously making observations
and conducting interviews and improved my interview guide with the new information that I
acquired at the location.
Prior to field research, the scanning of digital sources such as online documentaries, videos,
websites, and blogs provided me with an insight into the field location of the Canary Islands
in the context of workationers. Then on the islands, participants observations and informal
talks assisted me in getting to know the place and the people. Besides, both methods were
aimed at establishing contacts and connections with workationers for semi-structured
interviews that provided me with in-depth qualitative data of their experiences.
4.2.1 Digital Content Review
In addition to scientific literature, analysing digital sources such as documentaries, websites,
and blogs assisted in setting the scene of the digital nomad lifestyle associated with
workations in the Canary Islands. They often share their experiences, recommendations and
guides online and sources were numerous which aids the understanding of the lifestyle of
digital nomads. The access to these sources was vital to learn about their practices and
locations prior to field research. Information collected via these sources can be however
biased and very general. Such data collection only provided an initial notion and assisted in
setting the scene and contacting research subjects.

21

4.2.2 Participants Observations
Participant’s observation formed part of accessing the research subjects in this exploratory
research. Participant observation allowed me to share the experiences of the research
subjects, wherein I was able to access the group.
As stated by Stebbins (2019, p.358), “lifestyle is part of culture, the observation of which is
most effectively executed on the everyday life level of analysis”. Throughout this research, I
immersed myself in the participant group, by living and working at so called ‘digital nomad
hubs´ that exist in the form of hostels or co-living spaces that offer coworking facilities and
are known to host digital workers and nomads. This way I was able to make sense of the
lifestyle by observing others. In addition, I could create an initial image that is not influenced
by the interviewed and adjust the interview guide for the semi-structured interviews
(Stebbins, 1997).
A possible implication with such a method is that there was limited time I could spend at the
location and therefore my experience might not be comparable to those who travel
consecutively for several months or years at a time while financing their lifestyle. Not all
aspects that form lifestyle can be observed and visually determined or uncovered without
deeper investigation. Not to forget that my own experience has an influence on the research.
Consequently, my own experience will not be used as data but to gain access to the research
population. Subsequently, the primary aim of the observations was to enquire where
workationers and digital nomads gather and how they could be best approached. I travelled
to the research location on the 3rd of February 2022 and began to make observations
continuously during the period I was on the islands until the 3rd of June 2022. A table collecting
the observation locations, period of stays and contacts established can be found in Appendix
E.
4.2.3 Informal Talks
Within data collection, informal talks are a tool to make connections with people and to
investigate whether they fit the sample population or can assist as contacts. By firstly getting
to know possible interviewees they are more likely to participate and deliver more valuable
data when recruited for interviews. Interviewees were contacted in the same places as
observations took place, as well as through online channels such as social media groups and
communities. Informal talks were guided by the elements of the conceptual framework and
field notes were taken as shown in Appendix F.
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4.3 In-depth Data Collection (Step 2)
4.3.1 Semi-structured interviews
Semi-structured interviews were used as qualitative data collection method. The interviews
were conducted with workationers that I have met at digital nomad hubs or contacted online.
When establishing the contacts with the research subjects, the first criteria was that they
were on the Canary Islands to work remotely. Participants were first-time digital workers or
not entirely nomadic. Taking this approach shows the variety of digital workers that have
emerged through the Covid-19 pandemic within the subject group. The interviews were
aimed at collecting individual accounts of the workationers’ practices. ideologies, and social
identities. The questions were aimed at hearing personal stories and perceptions of their
lifestyle. Semi-structured interviews serve as an important tool in the study of lifestyles
(Stebbins, 1997). He claims that it is an effective way to explore values, attitudes, and
orientations of the participants.
4.3.2 Interview Guide
During the interview open ended questions were used to guide conversations. However, if I
felt that the information could be more elaborate, I asked follow-up questions to deepen the
conversation about that specific topic, this included adjusting questions where I felt that the
interviewees had more interesting information to share. In a similar way, questions were left
out purposely when I felt like they had been answered before. Starting with general questions
allowed the interviewees to emphasize any information they saw relevant for the interview.
The interview was guided by the conceptual framework and suitably divided into 4 main
elements dealing with the practices, ideologies, social identity, and demographic
characteristics of the interviewed. These chapters were divided into the corresponding
conceptual elements as seen in the table below, illustrating the type of questions asked.
Appendix D details the complete interview guide for the semi-structured interviews.
Table 1- Type of questions asked

Concept

Example Open
Questions

Conceptual
elements

Example follow up
questions

Practices

Can you tell me a little bit
about yourself?

Paid working activity

What does a working
day look like in…?

Leisure activities

Ideologies

Social Identity

What do you like about
digital nomadism?
What do you dislike
about digital nomadism?
Would you describe
yourself as a digital
nomad? Why? Where do
you see differences?

Consumption
Attitude
Beliefs
Values
Social Categorization

Why did you start
working remotely from
abroad?

How do you meet new
people?

Social Identification
Social Comparison
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4.3.3 Participant Selection
My research population consists of digital nomads or people associated with the lifestyle that
work digitally and remotely on one of the islands (workationers), while not being tied to a
specific location by their profession at least temporarily. This population was initially not
divided by the length of their stay but was not to include those who decided to permanently
stay on the islands. It was likely that a subcategorization of the population would develop
throughout the research, which will be addressed in the findings of this thesis. I conducted
non-probability sampling in the form of convenience sampling. I was limited to get
information from people that were available and willing to talk about their experiences. To
answer my research questions, the interviewees needed to openly share their experiences
and views. Convenience sampling promises to supply me with sufficient participants.
The size of the sample was not predetermined, saturation of the data was achieved once the
research questions could be answered and when repetition of information and patterns
started to occur. For example, when coding was no longer feasible (Shetty, 2022). 13
interview participants were collected and interviewed. During the interviews, 7 interviewees
were identified as medium-term workationers and 6 interviewees as digital nomads/longterm workationers. Interviews were conducted face to face at the location or via Microsoft
Teams when the interviewees had left the research location. The research subjects that were
interviewed are called participants or interviewees from here on out. The interview guide of
the interviews can be found in Appendix D and was adjusted based on acquired data during
the research process, and a pilot interview.
Table 2 – Interview participants

Name
Milo
Peter
Simone
Manuel
Elettra
Temi
Nell
Luca
Tina
Ramona
Michele
Joshua
Nicole

Age
31
27
29
37
29
25
24
35
30
29
30
32
27

Country of Origin
Italy
Germany
Germany
Germany
Italy
England
Scotland
Italy
Germany
Austria
Italy
Germany
Germany

For a table with more detailed information on the selected participants please consult
Appendix G.
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4.3.4 Analysis
In qualitative research the data is disassembled into smaller parts to be analyzed. These parts
are arranged in a way that the data produces meaningful results. After conducting my
interviews, transcription is essential in sorting the data and making sense of it. The interviews
were voice and/or video recorded and transcribed. Transcription was done word by word and
with time stamps where possible. The documents were then added to the software ATLAS.ti
to be processed and coded. Coding assigns a short description to text passages and quotations
to make sense of the collected data. Coded data can be used to detect patterns throughout
the interview documents. I started the process by firstly reading through the transcripts in
ATLAS.ti and assigning inductive codes that emerged from the data. This way certain themes
were identified that could be allocated to the conceptual elements. In the second step
deductive codes that were decided upon the conceptual framework assisted in sorting and
organizing the codes. A description was added to each code. Through this process a coding
hierarchy was created as illustrated in Figure 10. This figure presents the connections of the
subcategories and the codes that emerged from the data. Ultimately, the hierarchy provided
a structure for the analyzation of the research findings regarding workationers lifestyle on the
Canary Islands.

Figure 10 - Coding Hierarchy (Splitthoff, 2022)
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4.3.5 Ethical Considerations
I am aware that I as a researcher have certain ethical responsibilities. Firstly, I informed each
participant about my research and its intentions transparently. Secondly, participants had to
give informed consent and their involvement will be treated confidentially and if requested
anonymously. Participants were allowed to withdraw from being interviewed at any point
without consequences. The interviews were only recorded if consent was given. Besides,
during participant observation, it was crucial to adhere to adequate human behavior and
respect personal boundaries. Participant observation was only conducted in public spaces and
attention was paid not to frighten or endanger the observed.
4.3.6 Trustworthiness & Positionality
Ultimately, I am aware of my positionality within this research, as I was actively involved in
the research as a remote student visiting the same places as the workationers. As I tried to
immerse myself in the lifestyle my own experience with the workationers had an effect on
the research. While my research does not produce universally valid and generalizable
knowledge, I acknowledge that my own bias and involvement in the study makes it unlikely
that the repetition of the study would lead to the same result. According to King (2020, p.26),
“qualitative research does not seek replicability [...] the events and participants are
understood to create unique circumstances that the qualitative researcher documents,
interprets, and writes up. On a different day, with a different researcher, in a different place,
[…] consumers can and should expect different findings”. In this study I aim to provide
trustworthiness that is associated to qualitative studies as defined by Lincoln & Guba (1985).
Four general criteria can produce trustworthiness in a qualitative study. Namely, credibility,
transferability, dependability, and confirmability (King, 2020).
In my study, I used various sources of information to repeatedly establish patterns that can
generate credibility associated with triangulation. I apply environmental triangulation by
exploring more than one situation or context to the study. Firstly, the research has been
conducted at various locations as seen in the observation plan and interviewees have been
contacted and located through different channels, for instance some of the interviewees have
stayed in hostels and have been contacted there whereas others stayed in apartments and
have been found in digital nomad groups. The situations of the workationers varied with the
focus remaining on their lifestyle. In addition, credibility was generated through prolonged
engagement as mentioned by King (2020). For many of the interviewees I have stayed with
them for the entire cycle of their stay and was engaged in their experiences, the site and
exposed to similar external influences as the interviewees.
With regards to transferability, qualitative research does not offer the same degree of
transferability as quantitative research. My study aims to provide some form of transferability
by giving detailed and contextual information of my field work site and the research process,
so that the research process would be conductible at a different field site with a similar
context. My passion and interest for travel and digital nomadism motivated me to immerse
myself in the research. I strived to create dependability by detailing my involvement, and the
decisions I have made during the research process (King, 2020). Lastly, I aimed for
confirmability as much as it is possible in a qualitative study of this scope by conducting
interviews until patterns of behavior emerge and previous acquired information could be
confirmed.
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5. Research Findings
The following Chapter presents the findings of the research. It will discuss the research
locations on the different Canary Islands. Then it will introduce the subcategorization of
workationers based on the findings, before sharing the results that are structured based on
the conceptual framework of lifestyle.

5.1 Canary Islands
According to my observations, informal talks and interviews at the following islands and
destinations, this chapter delivers insights regarding their similarities and differences as
workation destinations. Firstly, I will present the findings of the biggest island Tenerife, then
Gran Canaria and Fuerteventura. A detailed overview of the places and accommodations
visited during this research along with the corresponding periods can be found in Appendix E.
5.1.1 Tenerife
Tenerife is the largest island of the Canary Islands and perhaps the most
developed in terms of tourism. The Northern part offers lush green
forests in the Anaga rural park and a milder climate than the southern
counterpart. The most noticeable cities are the capital of the island,
Santa Cruz, the UNESCO world heritage site San Cristóbal de La Laguna
and Puerto de La Cruz with a view on the Teide Volcano. The Teide is
Spain’s highest peak and attracts a lot of tourists. Luca mentions that
Image 2 - Tenerife
Tenerife is perfect for holidays. South of the Volcano lies the southern
part of the island with a windier but sunnier climate. Los Cristianos, Adeje and Las Americas
are in that area and boost the biggest hubs for tourism. These areas have plenty of
accommodation and facilities for any kind of tourist. Wide sandy beaches and year-round
warm weather make it an attractive destination for workationers who look to enjoy the warm
weather, play beach volleyball, and explore the island. The southern part of Tenerife has a big
remote working community with several groups on WhatsApp and Facebook providing
opportunities to connect and host events. For example, the Facebook group “Tenerife south
digital nomads and remote workers” has over 2850 members (Oasis Coliving Tenerife-South,
2022).
The interviewees stated that while places like Los Cristianos offered plenty of facilities, they
were too crowded with tourists in their opinion. As Manuel stated he liked the community
and beach volley facilities, but the “trash tourism” ruined the overall experience of the place.
Manuel also went to Fuerteventura and Gran Canaria but reflected that it was on Tenerife
where he met the most digital nomads.
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A 20-minute drive to the east lies the calmer coastal town of El Médano with a population of
7500 people. The town has been spared of the big hotel developments that are found in Los
Cristianos and Adeje. It is popular for its strong winds
and the corresponding opportunities for watersports.
Wind- and Kitesurfing as well as surfing are the most
popular activities in this town drawing a young crowd.
Included in that crowd are digital nomads and
workationers that look to make use of the great
conditions for watersports. For example, the
WhatsApp group for digital nomads in El Médano has
190 members. It is a vibrant community with hostels
offering co-working opportunities, Cafés, bars, and
Image 3 – Coworking in El Médano, Tenerife
weekly meetups. A big portion of the research has
been spent there. Participants that were contacted here liked the atmosphere and stable
climate. For example, Peter appreciated the location of El Médano for its constantly warm
weather and close proximity to other parts of the island.
5.1.2 Gran Canaria
Gran Canaria has been a popular tourist destination for years and for good
reason. The south of the island popular beaches on display, at places like
Puerto De Mogan tourists can enjoy the fresh waters and a colorful town
center (Spain-GranCanaria.com, 2022). The city of Maspalomas is popular
among travelers and offers the dunes of Maspalomas right on the coast.
The center of the islands provides mountain formations and an
environment for outdoor enthusiasts interested in hiking and camping Image 5 – Gran
Canaria
(Spain-GranCanaria.com, 2022). The village of Tejeda is a small village of
Gran Canaria with views of the surrounding mountains. It is nearby the iconic rock formation,
Roque Nublo and the highest peak of the island, Pico de
las Nieves. There are several natural rock pools along
the coast. The most popular pools are found at Puerto
de Agaete (Spain-GranCanaria.com, 2022). Gran
Canaria has developed into the most popular island
among digital nomads and workationers in the Canary
Islands (Nomad List, 2022). The Facebook Group for
digital nomads has over 16 000 members. The main hub
for digital nomads on the island is Las Palmas de Gran
Canaria. Nomadlist.com currently ranks Las Palmas de
Image 4 – Tejeda, Gran Canaria
Gran Canaria as the number one location for digital
nomads and remote workers in the world (Nomad List, 2022). Luca sees the same
development, “There is a lot of co-working or bars that have Wi-Fi. You can work everywhere.
I mean it is more suitable for digital nomads that work with some more requirements”. Besides
the facilities, the environment of the city has much to offer, sunsets, white sandy beaches,
waves for surfing and a reef for snorkeling attract an increasing number of digital nomads.
The city has around 380 000 inhabitants and an old town (Spain-GranCanaria.com, 2022).
Accordingly, workationers can select from a variety of hotels, hostels, co-livings, holiday
rentals and Co-workings. The community for workationers and digital nomads is thriving in

28

the city and weekly events have established. There is a rooftop party that is organized on a
weekly basis and several talks, networking events and casual meet ups are organized (Elettra,
Temi & Nell). Las Canteras beach is the main beach of the city and Elettra acknowledges the
advantages of staying in a place like las Palmas de Gran Canaria for a workation. “I have
preferred Gran Canaria a lot because it does give me the opportunity to stay in a place but
have both the city to meet people and the beach to relax”. Manuel appreciated the day-today life that a bigger city like Las Palmas de Gran Canaria had to offer.
5.1.3 Fuerteventura
Fuerteventura offers a unique environment. It is very different from the
other islands. While the interior of the island is very dry and grey, the
beaches are probably the best of all the Canary Islands (Manuel). White
sandy beaches with tropical looking water attract tourists to the windy
coasts all year round. In the south of the island, several bays in places like
Costa Calma or Morro Jable are big tourist magnets. In the north, Corralejo
is a popular tourist destination. Ferries to Lanzarote leave here and can be
seen from Corralejo's beaches. Day trips to the nearby and small Isla de Image 6 Lobos are possible from here. But one of the most popular places of Fuerteventura
Fuerteventura is only a few minutes away. The dunes of Corralejo represent a unique
landscape, characterized by its white sand that meets the blue ocean. Manuel liked the town
of Corralejo as he saw it as perfectly sized to meet
new people without it feeling too crowded.
Reflecting about the other islands, he ranked
Fuerteventura as a whole island as the least exciting
island. This is mainly due to the grey and rocky
interior of the island. Tina mainly encountered
holiday makers in Corralejo as they struggled to find
other workationers. Elettra mentioned that
Fuerteventura would mainly be for people on
holidays or long-term workationers due to the
Image 7 – Dunas de Corralejo, Fuerteventura
distances when exploring the island. Fuerteventura
is known for its winds and accordingly it attracts
many watersport enthusiasts. Elettra states that it is a destination for sportive digital nomads
and Manuel noticed that “you can undertake any form of surfing in Corralejo”. Corralejo
boosts a workation community with a Facebook group of around 8000 members and it being
the most populated and touristic town of Fuerteventura. Puerto del Rosario is
Fuerteventura’s capital and is interesting for those workationers that aim to develop projects
during their stay. All the public administrations are located here as well as a variety of
accommodations and restaurants (FuerteventuraDigitalNomads, 2022). It is located by the
sea and provides opportunities for leisure activities with the two city beaches Playa Chica and
Playa Blanca. For workationers the Technology Park of Fuerteventura based in the city center
is an interesting facility where they work on the digitalization and innovation of the island,
additionally providing a coworking space (FuerteventuraDigitalNomads, 2022).
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5.2 Subcategorization of Workationers
The research has shown that there are two main groups of workationers that practice similar
lifestyles in the Canary Islands. A difference that can be seen from the research is the
distinction of medium-term workationers and digital nomads. Workationers and digital
nomads are often mentioned together. By applying the lifestyle model to both digital nomads
and medium-term workationers we will be able to see what they have in common and what
the differences in the lifestyles are at an individual level.
Interviewees that identified as digital nomads themselves and work remotely abroad on a
regular basis were analyzed as such. That interviewees identified as a digital nomad was the
main indicator to separate the groups as regularity in their travel was difficult to define. Some
digital nomads such as Elettra would come home for periods in between trips, whereas Nell
or Nicole would stay at a location for 3 months at a time. In addition to not identifying as
digital nomads, medium-term workationers are those interviewees that were not able to
work remotely full time and are not location independent for most of their work.
Consequently, they did not have full freedom in choosing their workation periods or
frequency, nor were they continuously mobile.
Length of travel
Digital nomad interviewees have engaged in the workation lifestyle previously. Temi has been
on a workation for one week each in Italy and France as well as in Lisbon for one month. Nell
has stayed in Gran Canaria before for 3 months and went on a workation to Cape Verde.
Elettra has started with her first workation experience in Barcelona and has since been to
Fuerteventura, Lisbon and Gran Canaria before here recent trip to the island. But mediumterm workationers such as Simone also had some prior experiences with workations having
been in Mallorca, Barcelona and Rome for a week each. She adds: “You have the opportunity
to have some vacation after work, without having to take extra vacation days”. This shows
the opportunities that workations provide for exploration as they do not need to use holidays
to be able to make these experiences. In that way they can go abroad more often than during
their usual holiday periods. The participants have stayed for the workation for varying periods
while medium-term workationers have stayed between 1 and 4 weeks on the Canary Islands
in total, some of the digital nomads are staying for 3 months. This is partly due to the visa
regulations for British citizens as Nell mentioned. Even though some digital nomads are only
visiting an island for 1-2 weeks they can still be categorized as long-term workationers as they
continue their travels to new destinations. Regarding the length of their stay the digital
nomad participants have identified 3-4 months per location as a good duration to explore a
destination while working there. In addition, they are estimating that they would like to
pursue the lifestyle for at least another 3 years. As Nell indicates: “Well, the role is completely
remote. And I don’t have any plans to move to England. So I guess at least three years”.
Medium-term workationers have stated that they believe that after 3 weeks their stay
becomes “truly worth it”. Simone has mentioned that 2-3 months would probably be the
maximum that she would go away in order to still stay connected to her home community
consisting of her friends and family. Besides those that are in a committed relationship with
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a partner have indicated that they would not go on a workation for longer than 1 month
without their partner. This shows the influence relationships have on the lifestyle, even
though they stated that they can imagine pursuing the lifestyle with their partner when their
job would allow it.
Accommodation
With regards to the accommodation, most of the participants were contacted at their
accommodation, which were hostels. They have partly identified them as a “great point to
start”. Nell recognized that going to a hostel first helps you to meet great like-minded people
and make contacts. As she was staying for 3 months, she soon looked at apartments and
moved into a shared flat for the rest of her time. Other medium-term workationers staying
for shorter period like to stay in hostels for the whole duration of their stay. Milo appreciated
the combination of staying in a hostel and working as he points out: “This idea of having a
hostel so where you sleep, but you also have common spaces, you have a pool, you have a
coworking space, that’s more of a small citadel in a way. So, when I first heard about this
hostel, I was really excited about this. That was a different setting from renting out a flat”.
Temi noticed the advantages of staying in a hostel as a digital nomad reflecting about previous
experiences, as she reflects: “I also think in Gran Canaria, in the hostel it was a lot easier to
meet people than in Lisbon”. Some of the other workationers stayed in apartments as they
wanted to ensure that they had a good and private working space during their entire stay. As
I observed and saw on their social media channels, accommodation providers such as holiday
rentals and hostels in the Canary Islands have also recognized the increase in digital workers
and have adjusted their facilities and marketing towards the group. Every accommodation
had at least free internet access and some sort of area where people were able to work. At
most of the accommodations I observed that some of the guests were working digitally during
their stay. It was noticeable that the Canary Islands have developed into a popular destination
for workationers and remote workers.
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5.3 Practices – How do workationers practice their lives in the Canary
Islands?
How did they come to live this lifestyle? For many of the participants the Covid-19 pandemic
marked the beginning of remote working in their professions and companies. The participants
started to go on workations in different ways, for many it was their first experience working
remotely from abroad. Peter was tired of working in home office and tried the experience
based on a recommendation of a friend. Luca, Simone, Tina, Ramona, Joshua and Manuel
similarly tried the experience based on the flexibility gained through remote working laws
and regulations from their employers. Nell, Michele, Nicole, Temi and Elettra specifically
looked for a fully remote job to have full flexibility when choosing their remote working
location. Milo was used to working remotely even before the pandemic. Nevertheless, the
motivations for all of them to go on a workation were comparable. Escaping their daily
routine, making new experiences, forming new connections, and exploring new places was at
the base of their motivation.
5.3.1 Paid working activity
The research showed that the group works in a variety of professions. From classic digital jobs
such as social media managers and web developers to professors of marketing and
psychology, while others work as project managers or in HR.
The term digital nomads includes all those who are able to work full-time digitally and
remotely. Workationers are similar, although they can only work remotely for a shorter
period. As Milo mentions, “Especially after the pandemic, we have flexible hours”, the Covid19 pandemic certainly had an impact on participants’ ability to explore workations. As Luca
suggests, many participants spent most of their time in their office before Covid-19. Yet, they
are not able to completely abandon working in the office altogether. This is partly due to their
employers’ regulations, but also due to the hybrid nature of their job. Simone, Nicole and
Tina, state that while they have times when they are only busy with calls and digital activities,
their job requires them to work on projects in certain locations from time to time. For
example, Simone may manage content for social media while on the road but needs to record
content at events. Manuel, is a professor for marketing and psychology at university and he
acknowledges that realistically he has 6 weeks in winter and 8 weeks in summer that allow
him to work fully flexible.
Insights into Working days
Participants attempted to take advantage of the gained flexibility of remote work in their
workations. For participants from Central Europe, the convenient time zone of the Canary
Islands (1 hour time difference) allowed them to start and finish work an hour earlier. This
extended their day and created more time for leisure activities. As Nicole stated: “The time
difference is of course ideal to enjoy more of the days”. Participants did not have to wait until
they finished their workday to enjoy the benefits of a Workation. The facilities, climate, and
environment on offer improved their overall mood and enjoyment of their stay during their
Workation, as Milo mentioned: “So I woke up with breakfast by the pool, which was a big
plus”. These circumstances motivated participants, as Tina acknowledged that “it was an
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amazing quality of life to know that you could spend an hour at the pool during your lunch
break [...] and it was also something to really look forward to”. Others mentioned that their
lunch break significantly improved their overall morale because it felt like a real break. Manuel
mentioned that he was able to walk 5 minutes to the beach during his lunch break, while Milo
and Tina spent their time at the pool with others. Simone, Nell and Michele noticed that they
spent a significant amount of the day outside as they were working on the roof terrace which
they mentioned improved her well-being. These examples show the benefits that a workation
provides with regard to the working activity. Nevertheless, medium-term workationers were
generally tied to their fixed work schedules with limited flexibility on workdays. As Peter
remarked: “Of course, I was bound to the working hours of the suppliers and my colleagues”.
During the week, they had to stick to these hours and used their breaks to make the most of
their time abroad. As Tina remarks that even though in theory she has flexible working hours
her schedule didn’t permit her to organize her days around the leisure activities. In contrast
to the general perception that they are completely free and flexible in their working hours,
this shows that the digital nomads that were interviewed are not completely flexible. Temi
said that in theory she does not really have any calls and her job is completely independent
of any time constraints. Nevertheless, she has to stick to the working hours of her company
when abroad. Elettra stated that she would rather use the time it is not busy during the
workday to “go out and explore” and work the corresponding hours when it fits her best. This
shows how strong the desire for independent working and freedom is among workationers.
Even though they have the opportunity to work from a place like the Canary Islands they see
the practical implications with being stuck to their working schedules as something in their
way.
5.3.2 Leisure activities
The leisure activities of the participants during their workation and the effect the activities
had on their well-being and working mood contribute to the ways that workationers practice
their lives in the Canary Islands.
As previously mentioned, the interviewees had limited flexibility when it came to working
hours. As Joshua said: “During the week I mean, I could only really go out to do things after
work”. Nevertheless, how they spent their leisure time was significantly different to their
usual working and living environments and showed to be a motivation for all participants to
go on a workation. Throughout the week, the main leisure activity was going to the beach and
enjoying the weather, as Peter acknowledged: “The luxury problem you have after finishing
work is to decide whether you want to lay by the pool or go to the beach, those circumstances
are of course not given in Germany”. Besides, engaging in sports after work and throughout
the week has been shown to be popular among interviewees. Most regularly, they did Yoga
either individually or followed Yoga classes (Milo). Workationers also went running and
swimming. And while these sports were possible back home, the Canary Islands offered a
completely different environment for those activities. As Nicole highlighted: “Running along
the coast is way more fun than running through my rainy town”. Interviewees mentioned that
(kite) surfing and beach volleyball were hobbies they were only able to follow when away
from home and have played an important role in shaping their leisure experience when on
workation.
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In the evenings it was clear that all the interviewees were engaging in social activities, as Milo
said: “I was never alone. I mean, I was having breakfast with people. I was having lunch with
people. I was doing things after work with people. And every night there was a different thing
going on”. Luca and Manuel were sharing a similar experience. They said that it was nice to
go to dinner with a group of people and then go out for drinks or just into town. Peter made
use of the hostel program and joined the organized events and parties. All participants made
similar remarks to Michele who though that “it was always nice to be around people”.
The weekends were the days that provided interviewees with the most leisure time. During
these days the participants explored the islands, as Simone reflects: “On the weekends we
rented a car and explored the island, we were always gone for the full day”. These day trips
offered them the opportunity to go on hikes, snorkeling trips or adventure activities such as
paragliding and jet skiing. All of which are activities associated with a vacation. The
participants used that free time to undertake activities that were time intensive such as
travelling to different towns or going on road trips. It was noticeable that workationers tried
to enjoy every free second, they had at the destination by undertaking activities with others.
As Ramona shared: “On the weekends you can really explore the island and enjoy”.
Effect of Leisure activities
The interviews have shown that interviewees named these activities to be greatly impacting
their mood and relaxation when working. Milo was saying that for some reason he felt really
at peace even though he had a big project at the time. He was able to allow himself to have
relaxed moments while focusing on the work he had to do. Luca was also noticing that he was
feeling less stressed and relaxed as he was enjoying meeting other people. Peter said that the
diversity in activities and experiences in contrast to his routine at home relaxed him and
motivated him a lot. Even though he was staying awake until late and getting up earlier he
was stating that he had more energy and was able to deal with stressful situations at work in
a calmer matter. They were stating that spending longer time at the destination helped them
to have a slow travel experience on the day-to-day basis and feel more accomplished at the
end of the days than in their home environment (Tina) (Peter). These paid working activities
and leisure activities are what shape a workation experience.
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5.3.3 Consumption
The associated costs and consumption of workationers form part of their practices in this
research. Participants compare the extra costs to their consumption and expenditures in their
home environments.
Costs
Different consumption behavior was found in medium- and long-term workationers (digital
nomads). Both groups claimed that the flight and the accommodation costs were their biggest
expenditure. The medium-term workationers interviewed simultaneously had
accommodation costs among other fixed costs in their home environments that they needed
to pay while on workation. These fixed costs are a crucial distinction between medium-term
workationers and digital nomads, as digital nomads have minimized those fixed costs and
have committed to live a nomadic lifestyle without such responsibilities. Apart from the
medium-term workationers stating that they have to pay double for accommodation, Milo
has claimed: “Actually my expenses weren’t that much higher than staying at home, I would
say”. Depending on the height of their salary and the costs of living of their destination, their
stay can be more affordable than in their home environments. Earning a German salary,
Simone states that she goes out to eat more often on Gran Canaria than she would afford at
home. Some can afford to pay for their apartments at home and the accommodation at the
destination, meanwhile they claimed that they do spend more than they would at home but
probably less than if they were only on vacation. Apart from excursions or car rental, most of
their day-to-day spending is spent on food and drinks as Peter acknowledges: “In Germany I
would also buy groceries and they are more expensive there”. Meanwhile, those who pursue
a fully nomadic lifestyle try to limit their fixed expenses at a base. As Luca mentions, he quit
his apartment to be flexible. He recognizes that he does not possess many things to travel
light and be able to “just move around with my stuff”. Temi has also tried to limit her
possessions and financial responsibilities as she stays at her parents’ place whenever she
visits. In comparison to medium-term workationers, digital nomads claim to splurge less
during their travels. Due to the length of their stays abroad they are trying to spend money
sustainably to afford the lifestyle for a long period as Milo indicates: “I would say it was
affordable for the fact that it was not long. It was just three weeks, so it was still affordable, I
would say”. Having said that, Nell highlights that she can still enjoy life comfortably in the
Canary Islands for the long-term (3 months) with her London salary, as she argues: “Here I
pay around 350€ while I pay way more in London, I think I paid 800 pounds a month for my
flat”. This shows the savings she is making by having the same salary as in London at her
disposal in the Canary Islands.
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5.4 Ideologies – What are the ideologies of those workationers?
Arguably, workationers are connected through a common set of attitudes, beliefs and values
that motivate them to pursue the lifestyle and its experiences. This chapter demonstrates
these ideologies of the workationers as well as the associated benefits and downsides of the
lifestyle.
5.4.1 Attitudes
This subchapter describes the attitudes of the interviewed towards the practice of remote
working at workations. The participants have a clear perspective of their preferred working
model, that has developed through their workation experiences.
Workations give you a fresh perspective
The general attitude of the interviewees was positive towards remote working, and they
appreciated the new opportunities and flexibility that remote working offered them. Starting
with the pandemic their working environments changed as some of the interviewees did not
previously have the option to work remotely in the same scope. As it was the first workation
for some of the interviewees, they acknowledged that their attitude has changed through
their workation: “The problem is that once you start to experience that freedom you want
more and more” (Simone). Or as Peter stated: “I definitively want to see if I can do it again”.
This demonstrates the potential of workations to change peoples attitude, wherein those that
set out on workations have a different attitude towards working models and their previous
lifestyle than before the workation experience. Two of the interviewees liked their experience
so much that they want to try to do long-term workations and are inspired by the digital
nomad lifestyle. Milo suggested that: “When I got back, I started to rethink about the way I'm
living. Well, I mean I am in a process of rethinking about my job. About the conditions of my
job and especially after this experience in Tenerife. I'm really sure that I need a flexible job in
terms of working hours. If my job doesn't allow me to do it, I'll change my job”. This shows
how the experience has changed the participants attitude towards working. Luca has a similar
attitude after his workation experience, as he argues: “Now I want to find a company that
allows me to do remote work, either that is my company changing the policy or I change job”.
This demonstrates how their experience on the Canary Islands has changed their way of
thinking to a degree that they are undertaking major changes in their lives. For Temi her digital
nomad lifestyle has started with a similar change in attitude as she reflects: “I went to Lisbon.
So, I like moved all my stuff back home to my parents’ house because they lived in in London
as well, so they're not too far, so I wasn't paying double rent and I was meant to move back
out to London in August. But now I'm planning to move to Lisbon for 3 months instead”. Tina
wants to adopt some of the things she included in her routine on workation when working in
her home office. She reflects: “I was working on the terrace, and I questioned why I am not
doing it at home, where I could also sit on my terrace and work in the sun. That was completely
normal to do”. This shows the change of perspective her workation experience gave her.
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Workationers want remote work to stay
The participants that were going on workation for the first time were eager to make a good
impression to ensure that they would be able to do it again and convince their bosses that
the concept works in the same way as home office practices. As Peter argues: “Because it was
my first time, it was also in my interest that both my suppliers as well as employer would be
satisfied. It is of course important to me as an employee to fulfill my company duties while on
workation and not to slack off”. This drive shows the attitude of workationers that they are
responsible with their professional obligations as they know that they need to repay the trust.
Generally, with the changes in working environments globally they are aware of their
responsibility and want the working model to prevail. With the global and technological
developments, they feel entitled to have the opportunity to work remotely from anywhere.
As Elettra suggests: “I think that now with the laptop there is no reason to always work in the
same places”. Luca makes his attitude clear by stating: “In just a couple of months all
companies want to have their employees back in the office, fix place, fix time. But the thing is
not right and it's OK to change the company if your company doesn't allow you to do it
anymore, it's a perfectly reasonable request”. His statement along with others indicates that
companies are changing their policies according to developments of Covid-19. Peter
acknowledges the same developments: “Now, through the cancellation of the home office
obligation, we are of course obliged again to come back to the office. At the moment, I work
at home on Mondays and Fridays. Tuesday, Wednesday, and Thursday I am going to the office
and would need extra permission from my employer to work remotely abroad”. Simone made
the same experience as she shares: “I know from friends that for them as soon as they were
allowed to come back to the office, they made it mandatory again”. The interviewees do not
appreciate or understand such a development as they believe that if people want to work
remotely from abroad and the job tasks can be executed digitally there is no reason not to let
them. As Nicole mentions: “Now I can only really imagine to have a job that continues to allow
me to go abroad”. Milo has observed the demand for remote working models in the attitude
of people in his home town that have not gone on workations. He states: “People are requiring
a bit more flexibility, either because these people want to work from their house, you know
their hometown, but also because people want to be able to have such experiences, like the
one I had in Tenerife”. The interviewees are frusturated when people in general will be obliged
to work from their offices again if it is not necessary. They claim that companies have seen
that the working model can be succesful and would not understand if companies would be
stubborn and shift to mandatory presence in the office again despite having installed and
invested in digital infrastructures.
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5.4.2 Beliefs about ways of working
Workationers beliefs about the different working models can assist in determining
workationers as a distinct lifestyle. Their beliefs about work-life balance, productivity, and
flexibility are described in the following segments.
Belief in work-life balance as driver
The previously described attitudes of those interviewed matches the believes they share
about workations and working models, working environments. Firstly, they strongly believe
in work-life balance, which is their number one motivation to pursue a workation. Temi and
Elettra acknowledge that their job permits them to pursue the lifestyle they want, to have
balance in their lives. Temi states: “Where I am in my career, money isn't too important, like
as long as I'm making enough money to do the stuff that I want to do, even for more money.
I'm like, no, I really don't want to be in the UK”. Consequently, the main motivator for Temi is
to be able to balance her life in the way that she wants, and money should not play a central
role. Adding to her statement she illiterates: “I am a very strong believer of work-life balance.
So, I never do work on the weekends”. She notices that when on workation people manage to
separate their work from their free time more effectively: “I've noticed I follow it a lot more
as well when I travel because there is stuff I want to see. There is stuff I want to do in the
country I'm in, whereas if I'm at home, I'm like Ohh it's fine. I'm just going to sit home anyway,
so I can just work extra”. Elettra believes that you should not only be able to live your life on
the weekends and spend the rest of your week just being occupied with work: “That's maybe
the best thing about the Canary Islands because there is no difference between the week and
the weekend, you can do the same things. The whole week is weekend, you don't have to wait
for the weekend to go to the beach, do activities or go out at night”. In addition, Luca believes
that he must change jobs to work less and have a better balance between work and life.
Simone, Tina and Peter mentioned that their motivation to go to the Canary Islands was to
improve their life quality during their working days, as in the Canaries you can have “summer,
sand, sun and beach at a cool place during weekdays” (Simone).
Belief on preferred working model
When asked about going back to the office, the workationers mentioned their desired
working model. What they think should be the new norm. They believe that working in an
office or at least at ‘home’ for some time is satisfying, but that it should be possible to work
from abroad in the form of a workation from time to time. People should be able to choose
from where they work depending on what their jobs demand from them. Although most were
resistant at this point of their life to commit back to going to an office, they were open for a
hybrid model. Meaning that they have an office to go to but would be able to go on
workations for a period at a time or work from home when they desire. Two of the digital
nomads do not want to go to an office at all and appreciate their full locational independence.
Nell prefers a hybrid model where she has the option to work location independent but to go
to an office and connect with co-workers which would help her identify with the company
and have a relationship with the team. When asked about her preferred working arrangement
she states: “I think maybe having a job where I can do both, where I can work remotely for a
part of the year, for example, during the winters, go away and work remotely from somewhere
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like the Canary Islands and enjoy the good weather and the lifestyle here. But then for three
or six months of the year, I can be based in an office and get to know my colleagues and be
more part of the team but have the opportunity to be remote whenever I want to. That would
be good”. Luca likes to be in his hometown Verona during the summer months to enjoy the
cultural events with his friends and families before heading of on workation in the winter
months.
Don’t need 8 hours to be productive
Associated with their beliefs on how work and leisure time should be balanced, workationers
believe that “at the base, we don't really need to work 8 hours a day to do the same things
that we do and probably we don't need to stress that much to get things done” (Milo).
Workationers need for flexibility has them doubting whether having set working hours is the
most productive way to work. As they are claiming that often you must work during working
hours without it being busy. As Elettra states: “I would have liked to be freer in my hours and
flexibility and shut off the laptop when I don't have much work and then do all the tasks after.
[…] I don't really like the 8h, because I don't think that it is very productive. I just prefer to
organize my own working day”. She claims that she could probably get the same work done
in less time because she wants to enjoy the environment around her as soon as possible.
Luca’s perspective of smart working emphasizes the same belief, he would like: “to not work
just remotely, but also smart working. I mean, not with the same 8 hours every day, but
working for goals. If I do my goals then I don't have to worry if I work ten hours in a day and
four hours the next day”. Peter goes a step further by highlighting that he felt more productive
on workation because he felt more comfortable than sitting in the office or at home all day.
Tina, Ramona and Simone agree and feel like they are more productive on workation as they
wanted to get their work done quickly but simultaneously felt more relaxed in doing their
tasks. Showing that they not only had new experiences in their free time but could enjoy that
free time by being less effected by work.
Need for flexibility
Ultimately, the uniting belief is the need for flexibility. Medium-term workationers as well as
digital nomads believe that even when committing to a job and signing a contract, they should
maintain flexibility. For digital nomads that urge might be more extreme than for mediumterm workationers, but in principle they understand that there are certain criteria to
executing their jobs well. If they are doing a good job and fulfilling their duties, they believe
that they should be or remain flexible in terms of working location and hours. This can be
seen in their desired working model and thoughts on productivity.
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5.4.3 Values and associated benefits and downsides of the lifestyle
The values of the workationers can be analyzed to get an advanced understanding of their
lifestyle and what unites them. The participants were asked questions regarding their career
and personal life to determine the values that they share.
Curious & Open-Minded
Firstly, medium-, and long-term workationers highlight their curiosity. As Temi says, she feels
more like herself when traveling, “it's really interesting because I always liked meeting new
people […]. My family said that I very easily make friends but I'm not an outgoing person, so I
think travelling it gives me insight into how other people's lives have been like, what they do,
other perspectives”. This shows how under the circumstances of a workation Temi is able to
broaden her horizon and fuel her curiosity. Nell mentions that she values exploring new
cultures, learning new languages, and trying new things which adds to the value of curiosity.
As Manuel states: “For me I love traveling and to experience new things, I think it is part of my
personality to escape my routine […] and to have both the drive and openness for different
cultures”. This illustrates the degree of change and adventure that he values. Additionally, he
associates those values to his backpacking experiences in the past and indicates the relation
between the people that go on a workation and that go backpacking. Elettra reflects: “I'm
always open minded to new cultures, being a digital nomad has taught me about the cultural
differences, to respect other ways of thinking, […] something that was maybe strange to me
before is now something I am used to”. Displaying that digital nomads value other cultures
and perspectives. They are open-minded towards new cultures and new experiences. As Luca
states: “All digital nomads like diversity, […] to meet people from different places, different
cultures, just different, […] so the idea that we are one world and not a list of countries, that
is something that if you move around you realize”. His statement illiterates how much
workationers appreciate and value diversity which shows their open-minded approach of
their lifestyle. Manuel identifies that workationers have to be tolerant when dealing with so
many different people from different backgrounds and with regards to their working
environment they have to be open, as he acknowledges: “Working conditions are not always
ideal” on workation. Simone adds: “Staying in the hostel it was not always easy to combine it
with working” and Elettra noticed that “sometimes the internet connection can be a bit tricky”.
Suiting Equipment and Facilities are crucial
The participants have identified some key concerns regarding workations. As it is an emerging
and profitable market, accommodation providers were quick to offer “facilities” and services
targeted at digital nomads. However, not always were they completely suiting the markets
real needs. While some of the workationers had no issues with the facilities, equipment or
internet connection during their stay, others mentioned that you have to be careful when
booking your accommodation and stay flexible. Expecting that something could go wrong and
preparing for it is necessary, according to Tina, who made sure there are coworking spaces in
the area in case the internet connection at the apartment would not be sufficient. Elettra said:
“I don’t do the mistakes I made before anymore, because before I book places now, I ask for
proper information, Is there a working area? Is there a reliable Wi-Fi connection? And I always
check the reviews”. Simone, for example said that she would go to co-working areas or cafes
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if she needed a faster and reliable internet connection. Peter stated that their first apartment
was not providing a satisfying work environment and he switched to another. Being aware
that these issues can arise can help in being prepared. Apart from a fast and reliable internet
connection, some participants depending on their professions mentioned that they were
traveling with limited equipment compared to the equipment they would have available in
their home environment. Luca mentioned: “I need more space, […] faster internet, I need my
second monitor and a desk. For my work it is not so easy to work without the right equipment.
[…] I don’t like to move just with my laptop”. While they made do for the time they have spent
abroad, they would either travel with their equipment the next time they go on workation or
look for accommodation that provides such equipment. These workationers value flexibility
and freedom with regards to their working activity, but it requires flexibility of the
workationers themselves to deal with such situations in a responsible way. As previously
mentioned, they have a responsible attitude to maintain flexibility and freedom.
Freedom seekers
As indicated, freedom is the main value that unites all workationers. No matter if mediumterm or long-term workationers freedom is the silver lining value through their lifestyle. The
differing variable between the groups is how much freedom they need and how much use
they make of that provided freedom. Digital nomads specifically, like the freedom to choose
their location independently. As Temi mentions her digital nomad lifestyle “gives her a lot
more freedom” because she “can essentially be anywhere” and Nell similarly says that “being
able to live in places that I couldn't otherwise” is something that she values a lot. Elettra
recognizes that the lifestyle permits her to “work basically everywhere”, as she makes
extensional use of her freedom. For Temi, it is not just about her locational freedom, but
about her personality because she can meet a lot more new people. Luca wants that variety
in his life, as he states: “It's important not to do things that I don't like, so don't go to the office
every day. Don't be fixed with the same hours, same places and so on”.
Maintaining Relationships and Routine
As for medium-term workationers, they appreciate the aspects of having a base combined
with the freedom to move when they please. They simultaneously like to have a sense of
security that having a home base provides them with. They value having a settled part of their
lives that gives them security and a safety net that they can fall back too. Milo remarks: “I
realized that having a base camp is really important to me”. Others mentioned that they like
to stay in their home-work environments but appreciate the variety of going on workations
from time to time (Ramona; Nicole). They mention that having a homebase is necessary.
While workations offers them a way out of their routine and stimulates their wanderlust
following a continuous nomadic lifestyle has some downsides. As Milo emphasizes: “You don't
really have roots anywhere, so it's hard to have a consistency with friendships and activities
as well, and also about the work itself, like the fact that I get to meet my colleagues when I
am in Italy, […] so I like to have basecamp”. Temi claims that “it can become quite lonely
because you don't have any roots or like a really solid support system because you're
constantly travelling”. They are arguing that for the vast majority of workationers and digital
nomads maintaining your roots and having a home base where you come back to from time
to time is vital when aiming to pursue the lifestyle long-term. Another value of workationers
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that underlines their need for a homebase is mentioned by Elettra: “I keep the room because
I can't work remotely all the months you know because I have to go to the office from time to
time and where I have my parents, my boyfriend and my friends”. This shows that missing
friends, partner, and family is one of the downsides of such a lifestyle while demonstrating
that workationers value family, friends and relationships. Temi for example says that being
independent and flexible is important to her but she would not want to go too far away. While
one of the benefits of workations is to establish new connections and meet new people, as
Peter expresses: “You meet a lot of new people, you go out, you go to the beach, there is a lot
of entertainment”, missing their social environment including their friends and family is their
main consideration when determining their period abroad. As Tina implies: “If I could do it
(workation) with my boyfriend I would go longer, but since that will not be possible for him in
the future, I think 4 weeks would be the maximum time of separation”. Additionally, the social
aspects that are missing when not going to the office on a regular basis are a factor in deciding
to go on workation. While the participants stated to have extensive social interactions during
their stays, such interactions would also take place at the office environment at home.
Nevertheless, as Joshua states: “I think that meeting new people all the time is super
interesting and is something that I missed especially during home office”. This shows that
workations offer the opportunity to make new connections in addition to the connections
made at work.
Workationers are not trying to escape work
The tourism experience concepts of the “drifter” and “escapism” associated with the digital
nomad lifestyle claim that the lifestyle would be an escape from the system. The findings
show however, that digital nomads are career oriented and have a career plan when they set
out on workations. They have clear career ambitions and have thought about their future
career steps. Whereas some have mentioned to use their job as a tool to afford the lifestyle
they want for themselves, as Elettra argues: “I'm not an ambitious person and for me work
and money are just a tool to enjoy your life, to travel, enjoy food, friends and everything”.
Most of the participants have claimed that they want a job that suits their interests and fulfils
them. Luca states: “I really like my job and I want to be able to have the digital nomad
experience and keep the job I like”. In addition, they have clear ideas about their careers and
their future steps as Simone states: “Of course I identify myself through my work a little and
eventually I want to open my own business”. And Tina has similar visions: “In the future I would
like to lead a team and have responsibilities for personnel”. There is a distinction in the visions
between digital nomads and medium-term workationers. For digital nomads their career
plans are equally important, nevertheless they are more focused on being able to continue to
pursue a digital nomad lifestyle when thinking about their career steps. Temi likes her role
and the freedom it gives her but wants to be mentored and have some more guidance.
Whereas medium-term workationers career focus is not entirely based on being able to work
remotely, nonetheless it still an important benefit they do not want to miss as their career
moves forward, as Tina says that not being able to go on workation alone would not be a
reason to quit her job but she does think that if the circumstances are right she should be
allowed to continue with it. Overall, it demonstrates that workationers have professional
ambitions while aiming to maintain their lifestyle. They are not using workations to try and
escape their professional duties but want them to be part of their professional development.
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Friendly and Social
Next, Manuel mentions that everyone is always friendly, and he feels that they are tolerant
above average. Others have mentioned that people that follow such a lifestyle are very social
and kind. As Luca talks about the belief of digital nomads that we all live in one world and
should not be divided by the countries we come from. This highlights the values of peace,
harmony, and goodness that digital nomads have incorporated in their personalities. Such a
friendly and open attitude can be identified in the way that workationers approach their
experiences and other people. More specifically, in the way they reflect about meeting other
people. For all workationers meeting new and different people was one of the biggest
benefits. Peter acknowledges: “I really enjoyed meeting all these new people, having the daily
contact and go out and do things”. Tina stated that she thinks that they are all very social
people. Manuel reflects that he was excited to meet cool new people and Luca claimed that
people that work remotely abroad are “more chill and enjoy more meeting new people and
do new experiences”. Nicole was similarly saying that “everyone is super open and social; it is
so different to at home actually”.
Inspiring experiences
They believe that such an approach is essential to learning from others and having inspiring
experiences. Temi argues: “Yeah, so I'd say you get different perspectives from different
people because I think growing up in the UK and even London it's a very like specific experience
because there's not a lot of places like it. Once you leave and you go to other places it really
opens your eyes to not only other cultures and like how people live and what different
countries are like but also just how you are and adapt to different places”. For Elettra, such
inspiring experiences aid her self-actualization and learning process as she acknowledges that
“it's a great opportunity to open your mind and discover new places, discover new cultures
and practice languages”. She states that she likes languages but that she needs to apply them
to get better. Workations enable her to practice her English without having to take an extra
language course. Michele agrees as he says: “My English is not so good, back home we do not
learn it so much, here I can speak more with people, and learn”. Participants mentioned that
they used their workation for mental health actualization through yoga and meditation. For
Manuel being able to practice his kite surfing is a reason to go on workation in the Canary
Islands and continue his personal development. Generally, participants valued physical
activities during their workation to balance their work. They claimed that staying active
regularly was important to them and that the different given environment on the islands
made it easier for them to enjoy such activities. For example, by going on a run along the
beach as Simone and Nicole mentioned.
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Environmentally conscious
Lastly, it was noticeable that participants respect the environment and have an interest in
sustainability. As Peter acknowledged that digital nomads and workationers are
environmentally aware and conscious about their choices. Nell for example wants to
incorporate such values in her professional career. She states: “I'm trying to segway more into
a role where I can focus more on like the positive impact side of fashion, which is sustainability
and ethics and values and responsibility. Because at the moment, that's like a huge challenge
in the fashion industry. So that's something I'm aiming for, which obviously takes a bit of time.
And then I would maybe consider getting a master's degree or something else similar in that
specific field”. Showing the respect for nature of the participants.

5.5 Social Identity - What constitutes the social identity of workationers in
the Canary Islands?
This chapter deals with the social identity of the participants. Social identity assists in
analyzing how the participants identify themselves with the lifestyle, through social
categorization, social interactions, group participation and social comparison.
5.5.1 Social Categorization
To analyze how people categorize themselves within the lifestyle of workations or digital
nomadism, participants have been questioned about their definition of digital nomadism. This
is due to the ambiguity that surrounds the concept of digital nomadism and its unclarity for
the wide society. In this way the perceptions of the interviewees with regards to social
categorization are accounted for and they could be identified as digital nomads or mediumterm workationers.
Here it was noticeable that they categorized themselves differently to what would be
expected as an outsider. Firstly, it was assumed that more of the participants would identify
as digital nomads because their lifestyle at the destination is similar. However, they often
hesitated to describe themselves as such and were cautious about using the term. This was
connected to the ambiguity surrounding the definition of digital nomads. It was mentioned
that digital nomads like to gatekeep the term and were cautious about describing people in
that way. For some it was simply someone working abroad while for others there were several
criteria connected to being a digital nomad such as “constant mobility” and frequent
relocating. Milo said that a digital nomad is: “A person that spends a lot of time working
abroad, regularly not in the same place and often during the year” and Tina shared a similar
definition to the others: “People that travel long-term and regularly or consecutively”. Some
interviewees would categorize themselves under this definition, where others were reluctant
to call themselves a digital nomad after their first trip. They are recognizing that if they are
going to go on workation more regularly they would categorize themselves within that
category. While they believed that constant relocating and mobility is a criterion for a digital
nomad, they did state that people can be identified as a digital nomad if they are not entirely
disconnected from their home environments. Meaning if they stay some parts of the year in
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their home environments but a considerable amount abroad to work digitally, they can still
be categorized as such. Nell states that a digital nomad is “someone who works completely
online through their laptop, which enables them to travel and live in new places” accounting
for the technological and digital aspect of the lifestyle. Manuel mentions that a criterion is
that that they can perform their work digitally. Digital nomads in this research identified with
these characteristics of long-term workations, while medium-term workationers did not want
to categorize themselves as digital nomads as they were not going on workations in the same
frequency. When categorizing themselves they were however acknowledging that at the
destination they were living a comparable lifestyle to a digital nomad lifestyle and performing
similar activities. Simone stated: “I would not see myself as a digital nomad, but yeah
technically when I am here, I am doing the same as them”. Michele said that he does feel
more like someone living at the destination for a period because of his slow form of travel.
Manuel describes himself as a light version of a digital nomad due to the length of stay, which
illiterates the difficulty in categorizing workationers and digital nomads. Overall, the
participants claimed that it is difficult to pinpoint at which moment someone becomes a
digital nomad. This highlights that the identification of a digital nomad depends on their own
perception and categorization of their lifestyle.
5.5.2 Social Identification
Workationers identify themselves in different ways. Depending on the length of stay,
accommodation, and intentions during their workation, they actively seek out like-minded
people. The way in which workationers identify with a social group is reflected in their level
of group participation and interaction with others who live a similar lifestyle. This chapter
examines how interviewees interact with others.
Accommodation influences interaction
Those interviewees staying in hostels argued that they did not see the need to actively
approach people through other channels than naturally meeting them at their
accommodation. Manuel remarked: “I could have contacted people if I wanted to but it
already fit with the people from the hostel so that was enough”. In this case it was not the
priority to interact with more people that are also on workation, a digital nomad or that were
on holiday. Peter emphasizes: “I did not really put an emphasis on who I meet, just that I meet
new people in general”. Showing that workationers interact with holiday makers as well as
digital nomads. Simone said that they rented a car together with people they have met in the
hostel and Luca was always eating dinner with a group of people from the hostel. Tina, who
was staying in an apartment with a friend had more difficulties to meet people naturally.
Hence, those staying in apartments were bound to connect to people through events and
groups for workationers. For Simone this was a reason why she “didn’t want to stay alone in
an apartment or Airbnb like at home”.
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Interaction & intentions
The way people interact with others is based on their intention which is connected to the
workationers length of stay. Medium-term workationers were mainly focused on enjoying the
time at the destination and interacting with anyone that was there during the same period.
Generally, they liked to meet like-minded people, meaning others that are working or
spending the same period at the location as them. For some the intention of their travels was
to exchange experiences and skills. They sought to meet people that do the same job as them
in a different company. Temi suggested: “To make the connections. It's usually either if they're
in a similar field to me, so a similar like programming software engineering machine, learning
type role, or I would say generally if we're like similar ages”. Digitally based professions were
mentioned to be lonely professions, concerning interaction with colleagues. Those
performing digital jobs mentioned specifically, that they like to meet others performing the
same job to learn from and with them. As Luca implied: “I'm looking for a place with other
people doing the same job because it helps me a lot”. This shows that the interviewees identify
with their paid work activity. Ramona stated: “When I talk to other nomads, I am usually
interested in how other digital nomads organize and arrange their work and travels”. This
demonstrates how she interacts with other digital nomads and exchanges experiences.
Though this research has shown that people that stay in hostels are happy to meet anyone, it
was mentioned that digital nomads associated with long-term workationers that stay for a
longer period at a destination tend to look for their own community of people that stay for
the same period. As Elettra suggests: “They (digital nomads) know each other for a long time,
for one month or two months. They are just more locals there”. This indicates that digital
nomads prefer to meet and connect with other digital nomads staying long-term. They like to
co-work with others, exchange businesses ideas and have friendships for longer periods
during their stay. Desk research and a review of the community in the form of Facebook and
WhatsApp groups confirm this view. As Temi specified: “Someone will post on one of these
mediums that they want to meet for coffee or something like that. So, I normally meet. It's
normally in a group. That's how I met Elettra. That's how we met, like she created a WhatsApp
group of some of us and then we went out for dinner”.
Group Participation
Group interactions and meet ups show this trend and an effort of workationers to establish
contacts with like-minded workationers at the destinations. Such groups are not exclusively
used to meet others and connect but also for business purposes. For example, members are
really active in sharing contacts for car rentals, accommodation, seminars and events. As Nell
describes: “So when I first came here, I joined a Facebook group for digital nomads in the
Canary Islands, and that really helped me find accommodation. So that was big for
accommodation. And then they also advertise if there were social gatherings. I think I went to
one of them and met like, literally on my first week, such a nice group of people that weekend
and went camping with them. So, I would say Yeah, it's really good for social gatherings”.
Consequently, these groups play a major role in the organization of workations at the
different islands. As especially, for workationers that rented apartments during their stay, the
groups provide them with a channel to meet other like-minded people and prepare their
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travels prior to departure. Interviewees have participated in various events and there are
parties and bars that are especially themed to host workationers.
5.5.3 Social Comparison
Social comparison describes in which ways workationers in this research compare themselves
to friends, like-minded and other people of their age. This gives an insight into what
distinguishes them from others, inequalities that the interviewees perceive regarding the
choice to go on workation as well as their identification with the lifestyle.
Freelancer have more flexibility
As previously mentioned, workationers value freedom and flexibility. These values are
recognizable when looking at the ways in which they compare themselves socially. Within the
group of workationers, participants have mostly identified freelancers to be a social group
that they compare their own lifestyle with. Freelancers have complete flexibility about their
working hours as they are their own bosses. They have stated to be wanting the same kind of
flexibility. Nevertheless, they are aware of the risks such a position has, as Nell acknowledges:
“Some people maybe work more freelance, and I think that's much more flexible, like what I
said, they can start at whatever time they want and finish whenever whereas I've got a lot of
set calls every day that I kind of need to be online for. So sometimes I'd be a bit jealous of that,
I guess. But I don't think a freelance job would suit me so”. Workationers would love to be
able to organize and schedule their days according to their work and leisure needs. In
addition, when thinking about their own digital nomad identity, interviewees were hesitant
to identify as such, because they saw a digital nomad as “someone that is a classic freelancer,
that travels around the world with his laptop under his arm and just works from anywhere”
(Tina). This illustrates in which way participants compare even within the workation segment.
Manuel says that he was comparing himself to freelancers as well during his workation,
wondering if they have a fixed income or are working on project base. He was defending his
own lifestyle by recognizing that he has the optimal mix of flexibility and secured income.
Choice to go on workation
They were comparing themselves with friends and their own lifestyle when at home. As Milo
says: “Not many of my friends had this kind of experience”. Peter claims that: “I think many
would like to do it but in my group of friends I am the only one that did”. Showing that they
do see themselves as kind of a pioneer with the lifestyle when looking at their home
environment. Nell calls out the disadvantages of not trying the lifestyle and shares her views
on other people’s life: “A lot of them are still commuting to an office, they're paying very high
rent, living in a polluted city that's really big and it takes hours to get anywhere”. This shows
her negative association with the experience she made living and working at home and how
she compares herself as part of the “in-group” vs the “out-group”. Nevertheless, she
acknowledges that it is not something for everybody and that people can be very happy with
their life at home. Generally, workationers were recommending the lifestyle to everyone for
trial but acknowledged that not everyone would like it or go through with it. From their
perspective they mention that the missing structure and security that their routine gives them
as the main reason. As Simone states: “I can definitely imagine that it is not a lifestyle for
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everybody” and Tina adds: “People need a certain degree of structure and routine in their
days”. Demonstrating in which ways the workationers can adapt to new situations. Some
people are comfortable at one spot and don’t have this drive to constantly see new things
and make new experiences. Workationers have a very positive association with new and
unknown things and situations, whereas other social groups might fear the new and unknown
as they like the security of their known routines. As Simone emphasizes: “I also know many
people that are very happy at one place and satisfied with their situation, so they are not
interested to move to other places”. On one side they recognize that there are people that do
not see the need to try such a lifestyle. On the other side they admit that they are in a position
that others are not due to the regulation or requirements of their professions. Besides,
general constraints by employers or governments, financial resources and non-digital jobs
were acknowledged as barriers and limitations for the broad society to go on workations.
Peter states that he was only able to go due to the regulations during the pandemic and Tina
points out that in her group of friends most people are not allowed by their employer to do
it. This shows the privilege of the opportunities that workationers have. The interviewees are
grateful for that privilege and feel lucky about their opportunities, acknowledging that not
everyone is allowed to go on workation. As Luca highlights: “I think I'm lucky because my job
allows me to do that”. Michele mentions that others might not have the financial resources
or a job that needs to be done on site. They acknowledge their enviable position but point
out that it is achievable for those who truly want such a lifestyle and are ready to commit. For
example, by changing their job or going on a trial workation, as Elettra reflects: “I am very
lucky to do this, but actually not only lucky, because I wanted this lifestyle”, which shows a
sense of entitlement and identification with the lifestyle. She illiterates the believe that others
can be able to do the same, as Luca claims: “I feel that some people cannot do that (digital
nomad lifestyle), but in the end I think that there are a lot that can”. Elettra states that she
believes that they could be afraid of the organization, finding the right places to work from
and worried about the risks of something going wrong. Workationers would generally
recommend it to their friends and believe that it can help to reduce their stress and broaden
their horizons. They would try to take their worries away and with their own experiences
reduce the unknowns. In the way that interviewees have answered the questions an “us vs
them” mentality was identified as they were distinguishing themselves from people their age
based on their experiences when on workation.
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6. Discussion

This chapter discusses my results of the workationers lifestyle in the Canary Islands in the
context of the Covid-19 pandemic. The results are positioned with regards to the theoretical
framework and theory of lifestyle as discussed in previous research about the backpacker
lifestyle.
Covid-19 Pandemic as accelerator of workation lifestyle
The analysis of my results supports the theory of (Upwork, 2021) that the Covid-19 pandemic
has created both, opportunities for workations and an increase in the desire to escape the
work routine and make new connections and experiences (Busuttil, 2021). On the one hand,
many of the interviewees were only able to go on workation due to the change in regulations
by their employers related to the Covid-19 pandemic. These results demonstrate that the
developments of the pandemic, mentioned in the literature have played a role in the increase
of remote working and digital nomads (Moreno-Medina et al., 2022). Only through the
introduction of remote working models and the development of the technological
infrastructure which led to increased digital working opportunities, interviewees were able to
try the workation lifestyle (Upwork, 2021). In line with the findings of Busuttil (2021), the
interviewees and my observations noticed that a growing percentage of travelers were
working during their stay in the established tourism destinations Fuerteventura, Gran Canaria
and Tenerife. Understanding the benefits as well as the ideologies of those who perform
workations is relevant for tourism businesses and organizations on the Canary Islands as well
as employers. On the other hand, my results suggest that the circumstances of the pandemic
also increased the desire amongst the interviewees to have experiences related to
workations. Those circumstances were that people were not allowed to travel since early
2020 due to regulations and were confined to work from their homes. The interviewees
argued that workations were providing them with the experience that they were missing
during the pandemic as it was a way out of the stagnant routine. This displays the link
between the Covid-19 pandemic and the participants setting out on a workation.
Interviewees have noticed that with regulations related to the pandemic diminishing, many
employers have started to withdraw workation and digital work opportunities and are
requesting their employees to come back to the office. Considering postmodern
developments such as globalization and digitalization (Ozimek, 2021), the question arises if it
is a suitable long-term strategy for employers and if this is in line with the demand of the
employee market for digital professions or with the supply. As identified by Team Drive
(2022), generations Y and Z increasingly appreciate and demand remote working models that
allow for workations. With remote working, businesses are likely to compete for qualified
workers with other business across the country or even the continent (Grant, 2022). Without
the need to come into an office on a regular basis, talent can be recruited from technically
anywhere on the planet, considering the requirements for the job in question (Grant, 2022).
To stay competitive for such a market, workation opportunities could be an important
incentive to offer to your workforce. My research suggests that remote working and
workation opportunities will increasingly become an added value when people are looking
for a job that can be conducted partly digitally. The interviewees see it as important criteria
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when deciding for a job and believe that the demand for such working models will only
increase in society. In contrast to past working models, with remote working the place of living
can be independent of the place of working (Grant, 2022). My results are in line with the
global development as described by Busuttil (2021), Ozimek (2021) and Upwork (2021), as
interviewees style their life around the practice of workations. Previous empirical research by
Haking (2017) often identified digital nomads as freelancers, however my research argues
that it is likely due to the pandemic that a more diverse range of jobs and professions can be
executed from on the road and digitally (Chevtaeva & Guillet, 2022), which highlights the
diversity of jobs that now contribute to the transformation of the working environment to
more remote working practices. Interviewees have noted that they meet fellow workationers
working in a variety of professions that have just recently started to be able to work remotely
from abroad.
Workationers style their life around the practice, melting the home and away concept
Research from (Upwork, 2021) showed the effect of the pandemic on the way we work and
the ways in which we desire to work. Through the effect of the pandemic and the associated
increase of remote working opportunities, some of the interviewees were able to make their
first experiences with workations. This experience has shown to be inspiring as all the
interviewees want to continue going on workations, some more regularly than others. Those
who want to do it on a more regular basis have rethought their life choices and are willing to
change their jobs to be able to have the required flexibility to continue to pursue the lifestyle.
Such an argument agrees with the discussed theory of lifestyle traveler researched by Cohen
(2011). He claimed that lifestyle travelers style their life around the practice of travelling, in
his case backpackers. Comparing the findings, the results suggest that like backpackers,
workationers shape their life around the practice of workations. They are making choices in
their professional life to specifically be able to continue to practice workations. This indicates
that the model of lifestyle is indeed applicable to the workation practice. In contrast to
backpacker research, the results of my research suggest that workationers do not purely work
to afford traveling. Their career ambitions go beyond purely earning money and having the
ability to work digitally.
The theoretical framework had discussed backpacking as a form of lifestyle travel and the
phenomenon of digital nomads and workations can be analyzed in a similar framework. The
results of this research might support the argument of White and White (2007), that the fast
technological advancement has led to an even bigger melting of the home and away concepts,
which suggests that the workation experience cannot be seen as a purely touristic experience
at the destinations. On workations, people can constantly stay connected with their work and
home environment. Their stay is not purely of touristic nature and their daily activities are
shaped around both their working and leisure experience. In contrast to the tourism
experience models, ‘explorer’ or ‘drifter’ by Cohen E. (1972), the application of the lifestyle
model accounts for those characterstics of the workation experience. Firstly, the mixed
experience of home and away wherein the workationers travel experience is not
disconnected from their everyday lives and secondly, the mix of work and travel practices that
define the workation experience. In this way it could be argued that the tourism experience
of a workation becomes a way of life, in other words a lifestyle. Similar to backpackers, as
discussed by Cohen (2011), workationers do not see themselves as ‘regular’ tourists. They
stay longer at a destination and practice a slower form of travel, wherein they see themselves
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as temporarily ‘living’ at the destination rather than visiting. My results support the view that
workationers have a slow travel experience wherein they practice their daily lives at the
destinations, which consist of a mix of their work and tourism experience. The discussed
development of tourism experiences supports the argument of my research that the
conceptual framework of lifestyle is a suiting framework to apply to the workation and digital
nomad experience as it does not disconnect the tourism experience from the working
experience (Turner and Ash, 1975; Munt ,1994; Lash and Urry, 1994; Uriely, 2005; Urry ,1990).
My research suggests that the interviewees share the same lifestyle when participating in
workations based on their shared practices and values. The ways in which they interact, their
ideologies and common practices show that workationers and digital nomads share a form of
lifestyle travel.
Social identity and everyday life
The theory of social identity has helped to understand the social interactions of workationers
at the destinations. It highlighted how their experience is not disconnected from their
everyday life but shapes their daily interactions that form the lifestyle. During their stay,
workationers like to interact with other people to share experiences, make new memories
and form relationships. The highest barrier to pursuing a continuous nomadic lifestyle which
was mentioned, is the difficulty of maintaining serious relationships. These results build on
existing research about backpackers. Cohen (2011) argued that backpackers similarly
identified it as a barrier to pursuing the lifestyle long-term. I might argue that because of the
difficulties to maintain serious relationships, workationers put an emphasis on establishing
new connections and friendships during their travels. As previous research by (Thompson,
2018) suggested, workationers and digital nomads look for a community when arriving at
their destinations. In contrast to the proposed idea by (Thompson, 2018) that they only look
for other digital workers, my research argues that they are happy to connect with
holidaymakers, locals and digital nomads alike.
The way they interact and make new contacts depended on where they were staying and the
length of their stay. Whereas workationers staying in hostels can meet fellow travelers more
naturally, other accommodations make it more difficult to meet other people. Workationers
staying in apartments, hotels or holiday homes had to consult other channels such as
Facebook or WhatsApp to make contacts to fellow travelers or workationers.
Even though previous research by (Upwork, 2021) indicates that remote working has
increased due to the pandemic, this research might argue that there are still barriers for a
large portion of society working in knowledge driven jobs to pursue the lifestyle. Most of the
interviewees were comparing their lifestyle to their friends and stated that not many of them
were fortunate enough to go on a workation due to regulations of their employers. Financial
resources, non-digital jobs, attitude and general constraints by employers or governments
were highlighted as barriers and limitations for the broad society to go on workations. While
this was not the primary subject of this research, it emerged when participants compared
themselves socially. It shows the inequal choice to go on workation as well as the reservations
that employers still have about letting their staff go on workations, even after successfully
having people work remotely from home. In addition, it demonstrates how the participants
identify themselves through their workation experience in relation to their friends. This can
be seen through their willingness to leave their comfort zone and explore something
unknown while complying with their professional responsibilities, which in their view
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separates them from other lifestyles. The theory of social identity by Tajfel and Turner (1979),
argues that people define their own identities within the constraints of a social group,
wherein this identification supports the idea that individuals identify themselves “in-group”
or in other words as part of a specific social group and “out-group”, meaning not part of the
social groups. With regards to workationers this theory of social comparison can be seen in
the way they see themselves as part of a fortunate group that is able to follow a workationers
lifestyle, from their perspective the “in-group”. They are distinguishing themselves from other
social groups (“out-group”) by pointing out that they have worked to get into the position to
go on workations. Interviewees are “defending” their group by clarifying that it is not easy,
because you must leave your comfort zone. This emphasizes that they distinguish themselves
from others through their willingness to go into unknown situations. They identify through
the experiences they make and recognize that friends and others their age do not make
similar experiences.
Overall, the analysis of workations as a lifestyle considers the impact of the tourism and work
experience on the individual’s everyday life. My research applies the lifestyle concept to
understand the processes by which the lifestyle is formed and practiced, detailing the
experiences of the interviewees. As a result, it can be argued that lifestyle is a suitable concept
to analyze and describe the daily experiences of people that go on medium-term workations
and long-term workations (digital nomads).
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7. Conclusion

This chapter concludes the most important information gathered and analyzed in my
research. The study recognizes that the term "digital nomad," which has gained popularity in
recent years, has been used to refer to the entire population of people who travel and work
remotely. The actuality of such a practice and the lives of individuals who adopt it are quite
different. As a result, the term "workation" has been used in this study to refer to those who
engage in comparable activities while at the location. Digital nomads are part of workationers
in the form of long-term workationers. Because they are not always on the go, medium-term
workers do not consider themselves digital nomads, although research has revealed that they
engage in similar practices at the destinations.
In mass media, the lifestyle has been portraited as way out of the “usual 9 to 5” life that most
of society is living, but what does it mean to be a workationer beyond these common
perceptions? As a result, I focused on how workationers style their life in the Canary Islands
in my research.
For most interviewees their paid working activity determines how much freedom and
flexibility they have. They choose a profession or an employer that permits them to have a
certain amount of flexibility and opportunities for workations. They work in a variety of jobs,
but what unites them is that they can perform their working activity digitally for a substantial
amount of time. This is seen as the first determinator for them to adjust their life in the way
they want. They see workations, as the ideal way of working and living. Next to their paid
work activity, leisure activities show a pattern of behavior of workationers in the Canary
Islands. My results indicate that when travelling, their lifestyle is essentially different to their
home routine. This is most recognizable in the way that workationers engage in their paid
work activity. The participants enjoy the new and exciting environment by taking proper
breaks at the beach or pool that calm and relax them. Once they finish their work, they
undertake various destination specific leisure activities, such as surfing and weather-related
activities as sunbathing or hiking. The interviewees stated that the way in which they were
able to combine elements of their working activity and leisure activities reduced work stress,
broadened their horizon, and increased their mood. In contrast to the interviewee’s routine
at home, before but especially during the Covid-19 pandemic, they claimed to have more
energy and be able to deal better with stress during their work. This shows the importance
for employers to continue to offer opportunities for remote working and have an open
attitude when it comes to permitting their staff to go on a workation. My research has shown
that workationers have a responsible attitude towards their working duties. It has revealed
that the interviewees are strong believers of work life balance and therefore demand
flexibility in their daily planning. They adjust their life in a way to be able to follow their
lifestyle, compromising on stability, security, and comfort. They want to be able to fulfill their
professional duties in the most efficient way to enjoy life and what matters to them.
Nevertheless, they do not neglect work but claim to be more productive. It suggests that they
are determined with regards to their careers, and they value their professional development,
which shows that they do not want to use a workation as an escape from their responsibilities,
but to progress in their career. It indicates that workations might aid the personal and
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professional development of both digital nomads and medium-term workationers.
Workations supported the participants to broaden their horizons and inspire them. They
stated that working in different environments with people from different backgrounds,
culturally and professionally was inspiring. The interviewees greatly appreciated those
conditions. Workations also offered them opportunities to learn and improve in their working
tasks. They believe that the idea about a fixed 8-hour workday is outdated and that much of
the work can be done more efficiently with flexible hours. Which would permit them to
individualize their days on workation depending on their working and leisure needs.
Workationers value adventure and new experiences, which means they prefer destinations
that are different to their usual environment. My results suggest that for those who take
workations, the Canary Islands are a desirable location for the winter months. Tenerife and
Gran Canaria provide equally good hubs for workationers seeking sun, nature and beaches,
but Gran Canaria provides the bigger community of workationers and digital nomads.
Fuerteventura hosts the smallest community and is mainly popular due to the watersports
that can be practiced on the island as well as its white sandy beaches and blue waters that
makes it attractive to tourists.
Comparably to backpackers, workationers want to escape their known environments and
comfort zone in search for new places, experiences, and people. Overall, the role of social
connections made during a workation cannot be overstated. Workationers were interested
in other cultures and people, being open-minded and curious. They liked to meet like-minded
people that maybe even pursue the same profession as them. For digital nomads this meant
that they were often looking for fellow nomads as they are most likely to be staying for longer
at the destination.
The lifestyle can be challenging and lonely. The interviewees claim that the lifestyle is not
suitable for everyone, as the participants mentioned that you must be able to leave your
comfort zone and routine. In some digital professions, contact with colleagues is rare and
participants had to look for social connections in other ways. Medium-term workationers
argued that a hybrid model helps to combat the challenges of missing friends and family. They
can go to an office from time to time as long as they have some room for flexibility and can
go on workations regularly. Besides remote working enables them to see their family more
often as they can work from anywhere.
It was argued that missing friendships, maintaining relationships, and not having a homebase
are the most significant downsides of the lifestyle. The interviewees were also missing the
social interactions with colleagues in the office environment and a routine. Medium-term
workationers have eliminated some of those downsides of a fully nomadic lifestyle associated
with long-term workations of digital nomads. This is due to their shorter traveling period that
allows them to have the home experiences as well as a workation. Such an approach seems
to be the desirable combination of maintaining relationships in the home environment and
making new experiences, meeting new people, and exploring new places on workation. It was
the preferred model of most of the interviewees. They valued seeing their colleagues in
person and having a routine for some period during the year. Digital nomads’ continuous
mobile nature makes it difficult for them to maintain such relationships and the lifestyle can
feel quite lonely at times. Whereas medium-term workationers have the opportunity to stay
connected to the home environment. This explains the importance of co-working and coliving spaces at the destination, as they offer opportunities for social connections.

54

Workations can become expensive. Medium-term workationers in comparison to digital
nomads often must pay for accommodation at home and away at the same time and costs
are higher if the period abroad is shorter. As short-term rental for example is more expensive
than renting apartments or cars in the long-term, even without the running costs at home.
Nevertheless, digital nomads are paying more attention to their spending as they want to
afford to travel extensively.
To conclude, it has been discovered that workationers in this study style their lives in similar
ways and have a common pattern of practices, ideologies, and social identity. They are
devoted to maintaining workations as a standard practice in their careers and are prepared
to make changes in their personal lives to continue living the lifestyle. They are open minded
travel enthusiasts that share values with backpackers. They believe that the workation
lifestyle is the best approach to reconcile their love of travel with their professional
obligations and aspirations. It provides them with the flexibility and freedom to regularly
engage in new experiences. Nevertheless, the lifestyle can be challenging and present
obstacles. It has been noted that it is not a way of life that everyone can adopt. Interviewees
are aware that not everyone feels the urge to break out of their routine and is content to
work in the conventional manners, whereas others would like to go on workations but are
unable to because of employment policies or financial restrictions. For a workation to
successfully blend work and leisure, it must be well-organized. Workations are not ideal for
all professions as each one has a unique set of criteria, but this study has proven that the
Covid-19 pandemic had an impact on the interviewees and their capacity to carry out their
duties in various industries remotely.

55

7.1 Limitations and Future Research
Ultimately, there are two major limitations in this study that could be addressed in future
research.
First, the study focused on the sample of workationers in general. During the investigation, a
distinction between medium-term workationers and digital nomads was made. As a result,
the procedures used to collect the data were not specifically designed for the two segments,
but they did enable the discovery of their differences. I acknowledge that concentrating
research on each part separately will allow for the acquisition of more detailed information
about that segment. While this research scratches the surface of the lifestyle of those who
set out on workations, future research should additionally elaborate on the distinction
between medium-term workationers and digital nomads and their identification. Scientific
definitions of the phenomenon are broad, and the findings of my research suggest that
understanding the lifestyle will be increasingly important.
Secondly, both time and resources were constraints on this research. Due to time constraints,
participants were selected by convenience sampling. They were primarily contacted in social
settings, such as events and hostels, which could have an effect on the data gathered. Other
workationers, such as those residing in co-livings, might be included in the sample with
additional time and money. As I was on the islands during the winter, I think research done
over a longer period of time would provide a more complete picture of the lifestyle on the
Canary Islands, including observations and interviews conducted at various times of the year.
A longitudinal study may also be able to determine whether the Covid-19 pandemic's impact
on remote working models has persisted over time.
Future research could analyze to what degree workations offer transformative experiences.
My research suggests that those who set out on workation feel different about their lives and
careers than they felt before their experience. Such research could deliver valuable insights
into the way that workations transform their ideologies and identity. As described, the Covid19 pandemic has increased the opportunities for people to go on workations for the first time
in their careers. How this effects their overall desire to continue to go on workations and how
it effects their lives back home could be subject of such future research. Lastly, my research
can assist in conducting similar future research at other emerging destinations and markets.
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7.2 Recommendations
This chapter provides an overview of the recommendations that have resulted from the
conducted research. They are based on the outcomes of the study conducted on the Canary
Islands and aim to provide businesses with insights on how to attract workationers and advise
for employers about the benefits of promoting and providing options for workations.
Recommendations for aspiring digital nomads and workationers based upon the experiences
of the participants of this research can be found in Appendix H.
7.2.1 Recommendation for businesses wishing to attract workationers
It is recommended to tourism businesses wishing to attract workationers to establish social
events and networking opportunities for their customers. As it has been found, workationers
like to meet new people and like-minded workationers. Offering social or networking events
and parties at least once a week will be an attractive factor when aiming to attract
workationers. Providing such opportunities for people to meet and share experiences is
crucial when setting up a co-working or accommodation business for digital nomads. In
addition, facilities should be created that encourage natural exchanges and interactions. Such
facilities include common workspaces or leisure facilities such as bars or cafes. All participants
have shared that they appreciate an environment in which connections can be made as they
identified Las Palmas de Gran Canaria as a top destination due to its facilities and community.
The results suggest that workationers like to have everything taken care of during their
workation to fully enjoy their leisure time after work and be able to work efficiently. Ideally,
they would like a working environment that is fully equipped with external monitors,
keyboard, and mouse. Such an investment would make them feel most comfortable. They
would stay long-term and recommend the space to fellow workationers they meet along the
way or after their experience. Seeing that it might be a big investment for some businesses,
having a stable and fast internet connection along with basic working spaces should be the
base of any business interested in targeting the workation market, as they mentioned.
Workationers mainly work from their accommodation and these facilities should be given at
the accommodation. Simply having an internet connection is not enough to cater to the
workation and digital nomad market as they need working spaces. Even though on workation,
they spend most of their days committed to their working activities. Cooperating with other
businesses in the industry can be an advantage to be able to cater for all the needs of
workationers, as mentioned by accommodation providers. For example, if you are an
accommodation provider without the space for co-working or working facilities you can
cooperate with nearby co-working spaces to attract workationers. In the same way it is
beneficial for co-working spaces to cooperate with accommodation providers. Organizing
joint events for instance can make your business popular amongst workationers. This
cooperation and the strategies have been observed during my research period and have
shown to attract workationers.
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7.2.2 Recommendation for employers implementing working models (post-Covid-19)
Most significantly, the interviewees were talking about the benefits that workations were
providing. Besides personal benefits, they included the ways in which it can benefit their
employers. Fittingly, conclusions and recommendations for employers can be drawn from the
interviewees experience. They believe and indicate that employers should promote
workation opportunities on the job market to maintain or gain a competitive advantage.
Interviewees argued that the costs for employers to let their employees work from anywhere
are limited, in case that they are able to work remotely, and that the infrastructure is already
established. If your business does not offer the options, other businesses might, and you
might lose out on skilled workforce. Businesses must compete for qualified workers with
other businesses across the country or even the continent with remote working and
workation options being offered. Instead of only being able to hire people that live within a
reasonable distance from the company, digital workers can comfortably be living in a different
country than where the company is based. This enables competitors that offer remote
working options for digital workers to scout for talent internationally. To stay competitive for
such a market, workation opportunities for some days or weeks during the year should be an
important incentive to offer to your workforce. My research has shown that employees
realize the opportunities for remote working and workations on the market and see it as an
important factor when deciding for their job. Considering these results, it is important for
employers to continue to offer opportunities for remote working and have an open attitude
when it comes to permitting their staff to go on a workation. This will cost a certain level of
trust from the employer, but research has shown that workationers have a responsible
attitude, showing promise that such trust will be repaid. Besides, interviewees have argued
that workations increase their motivation and reduce stress. The interviewees have been
motivated to get work done and felt more at ease doing their tasks, even in stressful
situations. Consequently, employers should think about workations as a benefit for the
company as well as for the employees. They could be used as a tool to boost employee
morale, increase motivation, and reduce stress among employees.
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Appendices

Appendix A – Digital Nomads statistics
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Appendix B – Facebook Groups Canary Islands
Facebook Groups
Tenerife Remote Workers & Digital Nomads
TENERIFE SOUTH DIGITAL NOMADS AND REMOTE WORKERS
Tenerife Digital Nomad Community South and North
Tenerife Digital Nomads Community
Digital Nomads Community Tenerife
Digital Nomads Tenerife EVENTS + SOCIAL LIFE
Gran Canaria Digital Nomads
Accommodation for Digital Nomads in Gran Canaria
Digital Nomads - Accommodation in Gran Canaria
Friends of CS/Digital Nomad Events and Meetups, Las Palmas Gran Canaria
Canary Islands Digital Nomads & Remote Workers
Fuerteventura Digital Nomads and expats
Fuerteventura Digital Nomads
Lanzarote Digital Nomads & Remote Workers
La Palma Digital Nomads & Remote Workers

Location
Tenerife
Tenerife South
Tenerife
Tenerife
Tenerife
Tenerife
Gran Canaria
Gran Canaria
Gran Canaria
Gran Canaria
Canary Islands
Fuerteventura
Fuerteventura
Lanzarote
La Palma

Members
17.700
2.000
4.800
1.100
1.500
18
13.500
1.000
760
780
10.800
7.600
220
1.480
960

Appendix C – Coworking list
Co-working spaces
Espacio Polaris | Coworking y sala de reuniones
Nine Coliving
Workeamos Coworking
Coworking in the Sun
Coworking Nomad
Espacio Kernel Cowork & Cooperate
Tenworking Tenerife
Ingenio Coworking Space
Coworking Costa Adeje
Coworking Anaga
My Place Canarias
Tándem & Coworking
Coworking Colors
Franja 47 - Coworking
Smart Espacio
Palma Coliving Tenerife
Tenwork Coworking Space
Collabs Coliving Spiritual Entrepreneurs Mastermind
… many more

Location
Santa Cruz de Tenerife
La Oratava
Santa Cruz de Tenerife
Puerto de la Cruz
Santa Cruz de Tenerife
Santa Cruz de Tenerife
Santa Cruz de Tenerife
Santa Cruz de Tenerife
Fañabé
Santa Cruz de Tenerife
La Oratava
La Oratava
Santa Cruz de Tenerife
Santa Cruz de Tenerife
Santa Cruz de Tenerife
Costa Adeje
Santa Cruz de Tenerife
San Isidro

65

Appendix D – Interview Guide semi-structured interviews
Thank you for participating. My research deals with the lifestyle of digital nomads in the
Canary Islands. I am looking into the activities of digital nomads and your values and beliefs.
I will also ask you some questions about your own experiences with the lifestyle. We will have
an open conversation about how you perceive the lifestyle, and I will ask you some follow up
questions. Are you ok with me recording the interview? Would you like to stay anonymous?

Practices
Can you tell me a little bit about yourself?
-

What is your job now? What did you do before? How did you begin with traveling and
working remotely? What does a working day look like?
Which Jobs did other Digital Nomads that you met have?
Do you have any daily practices/hobbies? What do you use the weekend for?
Why did you choose the Canary Islands? What costs do you have (at location/home)?
What do you spend the most money on?

How would you define a digital nomad?

Ideologies
What do you like about digital nomadism?
What do you dislike about digital nomadism?
Attitudes & Values
- Why did you decide to work from abroad?
- What are your professional ambitions? Elaborate. What is important to you in your
career?
- What do you value a lot in your personal life? Do you have a partner/family? How do
they fit into your lifestyle?
- What does travelling and working remotely give you in comparison to at home?
- How long do you plan on being a digital nomad for? What would be your reasons for
returning to office work? Would you go and work from abroad again?
- What do you think are values that digital nomads have in common?
Are there some similar beliefs that you have noticed when interacting with other
Digital Nomads?
Beliefs
- What is your preferred way to work? How do you think work and free time should be
balanced?
- How do you like your profession?
- How do you like your way of working?
Why do you not like to work in a traditional office environment?
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Social Identity
Social Categorization
- Would you describe yourself as a digital nomad? Why? Where do you see differences?
How would you categorize yourself?
- What categorizes someone as a digital nomad?
Social Identification
- Do you look for other digital nomads? Why, why not?
- Do you specifically choose locations where you are likely to meet other digital
nomads?
- How do you meet new people? Are you part of any groups in the Canary Islands? Do
you participate in events? What group activities do you undertake? Are these with
other digital nomads?
Social Comparison
- How do you see people that have never tried such a lifestyle/always work from one
location?
- What would you say to people that cannot imagine such a lifestyle?
- Do you compare yourself to other digital nomads?
- How do you compare your way of living to your friends or other people your age?
- What is the main difference?

For people that visited various islands:
- Which differences as a digital nomad have you discovered between the different
Canary Islands?

Demographics
- Which country are you from? (Maybe already covered in social categorization?)
- Did you study? What did you study? What was your education?
- How long have you been traveling and working remotely?
- How long do you typically stay at a destination?
- How old are you?

That was it! Thank you very much again for your participation.
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Appendix E – Observation Locations
Location
Type of location
Period
Aloe Vera share house, Co-living, focus on 03.02.2022
El Médano, Tenerife
hosting digital nomads until
08.02.2022
The Tree House Hostel, Hostel,
facilitating
El Médano, Tenerife
coworking and digital
nomads
Atypicap Capsule
Hostel, hosting digital
Hostel, Puerto de la
nomads among others
Cruz, Tenerife

08.02.2022
until
14.02.2022
14.02.2022
until
18.02.2022

Puerto Nest Hostel,
Puerto de la Cruz,
Tenerife
Airbnb Puerto de la Cruz
Centre, Tenerife

Hostel, hosting digital 18.02.2022
nomads among others
until
22.02.2022
Private
studio 22.02.2022
accommodation
until
28.02.2022
The Tree House Hostel, Hostel,
facilitating 01.03.2022
El Médano, Tenerife
coworking and digital until
nomads
13.03.2022

Patio Hostel, La Laguna, Hostel, hiking
Tenerife
Airbnb, El
Tenerife

Médano, Co living with remote
workers

The Tree House Hostel, Hostel,
facilitating
El Médano, Tenerife
coworking and digital
nomads
Hostel Vagamundo, Los Hostel, hiking
Llanos, La Palma
Albergue Casa Jurada, El Hostel, hiking
Paso, La Palma
Hostelit, Santa Cruz de Hostel
La Palma, La Palma
Apartment,
Los Co living with remote
Cristianos, Tenerife
workers
Tenerife

13.03.2022
until
18.03.2022
19.03.2022
until
03.04.2022
03.04.2022
until
10.04.2022
10.04.2022
until
15.04.2022
15.04.2022
until
17.04.2022
17.04.2022
until
18.04.2022
18.04.2022
until
23.04.2022

Contacts established
Mario, Italy
Rebecca, Germany
Manuel, Germany
Christoph, Germany
Joschka, Germany

Darya, Belarus
Tina, Germany
Nicole, Germany
Peter, Germany

Simone, Italy
Anca, Italy
Luca, Italy
Milo, Italy
Lena, Germany

Reez, Ireland/Iran
Joshua, Germany
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Patio Hostel, La Laguna, Hostel, hiking
Tenerife

23.04.2022
until
25.04.2022
Hotel Tropical, Puerto Hotel
25.04.2022
de la Cruz, Tenerife
until
27.04.2022
Hotel
Ventus,
El Hotel
27.04.2022
Médano, Tenerife
until
29.04.2022
Patio Hostel, La Laguna, Hostel, hiking
29.04.2022
Tenerife
until
01.05.2022
Aguita House,
Las Hostel, hosting digital 01.05.2022
Palmas de Gran Canaria nomads among others
until
06.05.2022
Lua Lua Hostel, Las Hostel, hosting digital 06.05.2022
Palmas de Gran Canaria nomads among others
until
08.05.2022
Finca la Isla Mountain Hostel, hiking
08.05.2022
Hostel, Tejeda, Gran
until
Canaria
10.05.2022
Tamaran House, Las Hostel, hosting digital 10.05.2022
Palmas de Gran Canaria nomads among others
until
16.05.2022
Aguita House,
Las Hostel, hosting digital 16.05.2022
Palmas de Gran Canaria nomads among others
until
21.05.2022
Tamaran House, Las Hostel, hosting digital 21.05.2022
Palmas de Gran Canaria nomads among others
until
27.05.2022
Garden
&
Relax, Hostel, hosting digital 27.05.2022
Corralejo,
nomads among others
until
Fuerteventura
31.05.2022
Wellenkind Surf Lodge, Surf Hostel, hosting 31.05.2022
La Pared, Fuerteventura digital nomads among until
others
03.06.2022

David, Spain

Simone, Germany
Ramona, Austria

Nell, Scotland
Temi, England
Elettra, Italy
Michele, Italy

Tina, Germany

Marie, Germany
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Appendix F – Observations & Field notes

Rebecca – Germany
- Works in HR for Komoot
- Choose the job based on the lifestyle
- Was the most important value when choosing a job
- Wanted the life balance and not the job to be the most important thing in life
- Working remote before with covid-19 for Jobrad then changed because
couldn’t work remotely anymore but wanted to continue
- Mostly living in co-livings
- Remote working has helped her to see more of her family. Actually, not too
much of a family person, but by being on the road she really values time with
her family.
- Does not identify by what she is doing as a profession but with the lifestyle of
digital nomad
- Stays for three months
- Next stop Sweden

Manuel – Germany
- Professor teaching in psychology of consumer behavior
- First time remote working
- Came to combine his hobbies kite surfing & beach volleyball with working
- Many have backpacked before and also describe it as new form of
backpacking – a way to finance their travels while staying location
independent.

Simone – Italy
- said when asked what job is: I am a digital nomad
- Identified as Digital Nomad
- Made his money through Cryptocurrency and Online Poker

Darya – Belarus
- Game development, living in Poland
- 6 weeks workation with group of friends near Puerto de la Cruz
- Identified as citizen of the world

70

Reez - Iran
- Made his money through cryptocurrency

Joschka – Germany
- From Hamburg
- 1 week
- Working in media design

Mario – Italy
- Working online
- Discovering the island, moving around to see different corners
- 3 months
- Together with a friend

Giuseppe – Italy
- Atalanta- Milan
- Looking for Life balance
- Has own business
- Needs focus for work
- First time trying hostel
- Usually goes for hotel or co living
- But likes hostel experience because social
- Organized via travel agent
- Goes every 3 months for two weeks
- Last times also Fuerteventura & Gran Canaria

General Reasons for popularity of Canary Islands for digital nomads
⁃
Basically, no time difference
⁃
All year-round good climate
⁃
Facilities
⁃
Accessible
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Appendix G – Interview Participants list
Name
Manuel

Age Gender Country Island/Accommodation
of Origen
37 Male
Germany Tenerife, Gran Canaria,
Fuerteventura

Peter

27

Male

Germany

Tenerife

Milo

31

Male

Italy

Tenerife

Simone

29

Female Germany

Gran Canaria

Elettra

29

Female Italy

Gran Canaria

Temi

25

Female UK

Gran Canaria

Nell

24

Female UK

Gran Canaria

Luca

35

Male

Tenerife, Gran Canaria

Tina

30

Female Germany

Fuerteventura

Michele

30

Male

Italy

Gran Canaria

Joshua

32

Male

Germany

Tenerife

Nicole

27

Female Germany

Tenerife

Ramona

29

Female Austria

Gran Canaria

Italy

Period
of stay
3
weeks

Profession

Professor of
Marketing &
Psychology
4
Production
weeks planner
tolling and
trades goods
3
Project
weeks management
1
Social media
month manager
1 week Human
Resources
Administrator
1 week Machine
Learning
Engineer
3
Community
months manager
2
Web
weeks developer
4
Marketing &
weeks Event
manager
2
Accounting
weeks
3
Marketing
weeks
3
Human
months Resources
1
Online
month Marketing
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Appendix H - Recommendations for aspiring digital nomads & workationers
Prepare yourself before leaving
Before going on a workation make sure that you are prepared and know what you want to
achieve form it. You should know what you need to be able to do your daily work. Check with
your employer what the regulations are and make sure that your schedule permits you to be
away for some time. You should know if you are able to work around other people and what
equipment is essential to perform your duties. Organize yourself by checking reviews of the
places you are planning to go to, ask fellow travelers about their experiences and ensure that
the information that is available online is correct by contacting hosts directly to prevent any
unpleasant surprises.
Take it slow with your first workation
It is always good to do a trial run before committing to long-term remote working or pursue
a digital nomad lifestyle. Going on a test workation can show you if it fits you and your
requirements. There might be some mistakes that you make when going on your first
workation but if you are prepared you will learn from them for your next trip. A test workation
is also a great way to test the working conditions and facilities at the destination. It is possible
to check the circumstances first by scouting a location on a regular vacation.
Consider a hybrid model on the long-term
The research has shown that preferably people like to spend some time in their home
environments and for good reason. As previously mentioned, maintaining relationships at
home and seeing friends and family was more difficult for full time digital nomads. Friendships
and relationships are an important factor when committing to a workation or digital nomad
lifestyle. Try to arrange some contacts and join groups before you leave to your destination
to immediately have some social connections and insights. Aspiring workationers and digital
nomads should be aware that missing friends and family and the feeling of loneliness are the
main downsides mentioned. Still having a base with known surroundings, friends and family
can go a long way in maintaining your desired lifestyle.
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