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I Summary
The question and search for identity becomes more and more intense in designs. People want
their own identity and designers like to work with the concept of identity in most of their
designs. By the threat of globalisation on local identity and regional diversity the concern for
landscapes as cultural heritage becomes more important.
This interest in identity together with the often careless use of the aspect of identity made us
ask ourselves a few questions about identity that are the research questions for this thesis.
- Why is there such a growing interest for identity and where did this interest
for identity come from?
- What is identity, what does it encompass and can it be designed?
- How can identity best be used in design and how is identity used in
landscape architecture today?
We tried to answer the questions on what and why with a literature research and the how
question with a design example.
The society is accelerating; changes go by so fast that people tend to loose track of them.
This way an identity cannot get a foothold. People don’t get time to bond with something, get
to know or form a meaning about something. This is exactly what identity is about. By this
changing society and the impossibility to create ideas or meanings, you will see that old
aspects are appreciated more, because they are known and familiar.
Basically it is the lack of permanence in the new society that is feeding the question for
identity. So by using history together with renewal in a design, it is more likely that the new
aspects will be accepted and then become part of the identity. But to be able to do this the
aspect or landscape needs to be known at ﬁrst. The landscape needs to be experienced (for
without an experience, a meaning can not be formed and an identity can not arise) and its
identity needs to be different from the others, which occur on many different scales. Through
experience, a personal identity creates a geographical and cultural identity. These two again
inﬂuence the personal identity. To experience the cultural and geographical identity
designers use the several tools in their designs nowadays.
There is an important link between the scale of identity, speed and experience. The
experience is the key to design with identity and can be divided into the space of place and
the space of ﬂows. The higher the speed on the space of ﬂows is, the larger is the area (the
space of place) that is experienced and eventually the experience of the place will be less
intensive. When lowering the speed on the space of ﬂows, the experienced area becomes
smaller and the experience becomes more intense. So by slowing down, the experience and
by that the identity of an area increases. By different types of speeding one can experience
the several “layers” of identity. By this experience of all the layers, the total landscape is
experienced and understood. This slowing down improves the coherence and readability of a
landscape and thus makes the landscape easier to understand.
The tools designers use in their design nowadays contain historical and institutional aspects. It
becomes clear that the historical aspects, including genius loci, narration, history and memory,
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play an important role in people’s ability to understand and identify themselves with a
certain place and by this permanence and coherence are the two most important factors in
the geographical identity. The institutional aspects like marketing, branding, logos and
slogans play a large role in trying to create new identities, especially in cities, and designers
often do this. They make use of the people’s need to identify themselves with a certain place
or style, which becomes bigger and bigger through time.
All these aspects are used to show, clarify or even force identity onto people. These aspects
can be seen as tools to try and create identity. Currently, designers mainly use these tools to
design with identity but the actual conditions underlying the different aspects of identity are
not used. We cannot design cultural or personal identity. We can however work with the
conditions of the geographical identity and experience in designing with identity.
To give some historical background and to give us a hand to reach the link to the actual
practice of design we refer to the style of the ‘The Modernist Movement’. This is often
criticized on its lack of identity or place-boundedness. By analysing the designs of the
modernistic Stadtpark Hamburg, Amsterdamse bos, Thijssepark, Noordoostpolder, Nagele
and the Gijsbrecht van Aemstelpark we look at the principles of modernistic landscape
architecture and their effect on identity. One of those principles is that a design and its
elements should always refer to something existing, or to the surrounding landscape. They
should not be a symbol of any kind of something remote and non-graspable. So, the identity
of the place itself does play a role, only not through referring to invisible things like myths,
histories, or abstract ideas. But this probably is the principle that mainly feeds the critiques of
a bad handling with history.
Concluding from this theoretical research:
Identity cannot exist without another identity to compare it with.
WHAT WE ARE

PERSONAL IDENTITY

ME VERSUS THE OTHER
MY BODY VERSUS MY THOUGHTS
SPACE AND PLACE
CONDITIONS

EXPERIENCE
SPACE OF PLACE
SPACE OF FLOWS
CONDITIONS

WHAT THERE IS

GEOGRAPHICAL
IDENTITY
COHERENCE,
PERMANENCE AND
READIBILTY
CONDITIONS

WHAT WE INTERPRET
SCALE,SPEED,FREQUIENCY
GENIUS
HISTORY
LANDSCAPE-FORM
LANDSCAPE-CHARACTER
NARRATION

LOCIBRANDING
MARKETING
NARRATION
LOGO’S
SLOGANS

CULTURAL
IDENTITY

WE VERSUS THE OTHERS
PAST/PRESENT/FUTURE
CONDITIONS

TOOLS

Fig. I.1 | concluding scheme; see page 96 for full version

Personal identity is the meaning or ideas a person has about a space
transforms that space into a place. Through experience, a personal identity
creates a cultural and geographical identity.
The cultural identity has to do with what makes us different from another. It
also has to do with past (cultural heritage), present (cultural interpretation)
and future (development). It is the cultural heritage and its remnants that are
of importance for designing with identity.
The geographical identity consists of coherence, permanence and readability
of the landscape. Through permanence, people can get used to a landscape
and have the time to give value to it. Coherence and readability make it
easier to understand a landscape, see the differences and form a meaning
about it.
To ﬁnd out how other landscape architects are using the conditions of identity in landscape
design; we visited Midden Delﬂand, Park IJsselmonde, Amsterdamse bos, Balijbos and
Museum Insel Hombroich. These parks have been chosen because of differences in size,
place, age and usage. We analysed these parks, looked for how the conditions of identity
are implemented. In general we can state that some of the conditions can be found in the
designs but mostly the aspect of identity is mentioned but not based on all the conditions.
The area, where the design with our theory on identity is situated, is the city triangle. which
contains the cities of Apeldoorn, Deventer and Zutphen, and is situated in the provinces of
Overijssel and Gelderland, and consists of seven municipalities. The city triangle has two
important highways (the A1 and A50) through which it is linked to the areas outside the
region.
A lot of work is done to create a new identity for the area of the city triangle. But our
interpretation of the city triangle is that the concept of the city triangle actually consists of
the collaboration between the three cities but doesn’t have a geographical identity. We think
that an identity for the total area doesn’t exist on the largest scale. An area needs to be
different from another area to be able to acquire an individual identity. Creating a total
identity for the area would require something that needs to be done over the total area and
not outside the area.
In the concept we are wondering what would happen if all conditions for identity would be
used in a design? We do this by designing the city triangle in combination with the “spread
out” concept. Spreading out means that all the buildings are dispersed over the total
landscape. On the largest scale the area can be divided in three different landscapes; the
Veluwe, the IJssel valley and the Sallandse heuvelrug. When going a scale level lower we
see six different landscape typologies. The Veluwe, the transition (Veluwe and IJssel), the
enclosed kampen landscape, the open kampen landscape, the weteringen landscape and the
ﬂoodplain of the river IJssel. By placing living and working spread in the rural area, with
rules based on these different landscape typologies we reinforce the actual landscape forms.
Also the inhabitants reinforce the landscape. Spreading out the buildings also spreads out the
ﬁnancial means over the entire area instead of concentrating it in the cities.
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The geographical identity is enhanced more by the conditions: of coherence, permanence and
readability of the landscape. Through experience, people can get used to a landscape and
have the time to give a value to it. Coherence and readability make it easier to understand
a landscape, see the differences between the landscape types and form a meaning about it.
We strive to use the conditions for identity in the following way:
- Coherence is enhanced by strengthening the relations in the landscape when
possible and enlarging contrasts between different landscape identities.
- Permanence is facilitated by taking care of the historical structures and
giving room and opportunities for future development, which can then
become part of the identity.
- Readability leads us to working from the experience and thus enlarging
contrasts at the transitions between different landscape identities/typologies.
- The experience is designed for speciﬁcally on two scales, from the highway
and from a new route with a speed of about 60 km/h.
Through the route design (and spread buildings), the transitions between the different
landscapes are also dramatized so that they are more clear. These transitions occur on the
scale of the highway and on the scale of the route. These design interventions are only on
and for the large-scale identity but there is also a small-scale identity that can be
experienced. We do not design this scale, for this is the scale where the tools of identity can
be used, and there are so many possibilities.
Finally there is a comparison between the spread out concept and the Regionale Structuur
Visie 2030. In this comparison we take a look at the difference between the permanence,
coherence, readability and experience between the two plans. And ﬁnally can state that you
cannot design identity. You can, however, use aspects (the tools) of identity as an inspiration
for design and you can to try to facilitate identity. By using the tools for identity you use the
identity as a source of inspiration, by designing with the conditions you don’t. Permanence,
coherence, readability and experience are aspects that are needed for an identity to arise.
If that identity actually arises depends of the interpretation by the users of their landscape
IDeas.

II Preface
This is a ﬁnal thesis for the Study Landscape architecture at Wageningen University and
Research Centre.
During our study landscape architecture we constantly got confronted with the aspect of
identity. Implemented in designs, teachers and students talking about it, reading about it in
newspapers and literature, even our study association is called Genius Loci: a direct
reference to identity of the landscape. So we asked ourselves several questions on identity,
which we will discuss in this thesis.
Everybody thought that it was a strange combination, Bart, Rosie and Clim. Three so different
people doing one design. Three different identities designing a research and design on
identity. (Fig. II.1)

Bart

Rosie

Clim

Fig. II.1 | our personal identities

This book is, together with presentation posters and a digital presentation, the end result of
our search for what identity is and how we should and could use it.
Rosie Brader, Clim Sorée and Bart Verwaard, Wageningen November 2006
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Fig. III.1 | design ‘Stad van de zon’

Fig. III.2 | digging up remains in new urban area

Fig. III.3 | issue of Blauwe Kamer that contains
the word identity 20 times

III General introduction
A Cause
Identity is an aspect that is mentioned more and more often in designs. On the internet site
www.belvedere.nu it is stated that
“the history of origination can be seen everywhere and leaves characteristic
traces. In a world where every street corner is ﬁlled with the same shops,
people give more and more value to culture historical aspects in the
surroundings they are familiar with. But often not in combination with the new
housing, connection with the highway or a large theatre.”
So the new developments would see cultural history as a negative aspect that only hinders
instead of helps development. The site questions if this is true or that the dialogue could well
lead to unforeseen possibilities.
The design for the “stad van de zon” (city of the sun, ﬁg. III.1) places the identity of the
whole of the Netherlands and its struggle against water as main identity for the design for a
suburban living area near Heerhugowaard. So this living area would carry the identity of the
“Dutch society” through the struggle against water.Near the city of Utrecht, in the new urban
area of Leidsche Rijn, several old Roman remains are used as a leading subject for the
design. These relics are used to give an identity to a part of the living area Leidsche Rijn.
(Fig. III.2)
B Identity
The question and search for identity becomes more and more intense in designs. In the shown
issue of ‘Blauwe kamer’ we counted the word identity 20 times. People want their own
identity and designers like to work with the concept of identity in most of their designs. Small,
often local, aspects are used as important tools for the identity of the total design. Because
of the growing wish for identity and therefore the need for design agencies to work with
identity, it is often pointed out as being an important factor in their designs. It is only since
the 20th and 21st century that the concern for landscapes as cultural heritage became more
important. This was induced by the threat of globalization on local identity and regional
diversity. In the year 2000, a European Landscape Convention was formulated in which is
stated which landscapes should be protected and which should not. The convention has a
broad statement about what landscape is:
”Landscape means an area, as perceived by people, whose character is the
result of the action and interaction of natural and/or human factors”.
According to the European Landscape Convention, landscape protection
implies all actions to conserve and maintain the signiﬁcant or characteristic
features of a landscape.” (Antrop, 2005)
The phrase “the signiﬁcant and characteristic features of a landscape’, indirectly and partly
points out the identity of the landscape. So the protection of the identity of landscapes is not
only a claim that is made by people who want their surroundings unchanged, this claim is also
made by the European Landscape convention 2000.
C Research questions and research methods
This interest in identity together with the often careless use of the aspect of identity made us
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ask ourselves a few questions about identity that are the research questions for this thesis.
These questions can be divided into a question of why, what and how.
Why is there such a growing interest for identity and where did this interest
for identity come from?
What is identity, what does it encompass and can it be designed?
How can identity best be used in design and how is identity used in
landscape architecture today?
We hope to answer the questions on what and why with a literature research discussing the
space of place and the space of ﬂows by M. Castells, the theory about space and place by
Y. Fu Tuan and several relating subjects of other scientist and artists who have been using the
aspect of identity in one way or the other. For the question on how identity can best be used
we are going to use a design example to test our ﬁndings and verify our ﬁndings by
comparing it with other designs.
Most designs of these days for large scale
landscapes place all living and working areas near
cities and along highways. Some landscape parks
and nature areas, which must have a function, are
designed and placed near cities as well so that
people can and must use them. The rest of the
landscape is left untouched; blocked in its
development. This leads to built highways with cities
in a preserved landscape that gets no impulses and
becomes musealised. The landscape came to be this
Fig. III.4 | no development can lead to
impoverishment of the rural area
way through development, so development is part of
the landscape and its identity. If we wouldn’t
develop the landscape; technology and society would overtake it and it could become
worthless (on the subject of agriculture in some areas this has already happened).
By designing the total landscape we hope to show that the design method of spreading out
could work for the identity of the landscape and against the monotonous built highways that
eat it away and hide it. Thus, by using a different approach towards landscape design, we
want to try and work with the identity of the total landscape. This approach of spreading out
will be discussed more deeply in book F1.

1 Landschapsontwikkeling, inspiratiebron voor denkers en doeners, GS Gelderland

IV Short introduction of the design area
Location
The area, where the design with our theory on identity is situated, is the city triangle. The city
triangle consists of the municipalities Apeldoorn, Brummen, Deventer, Gorssel, Voorst and
Zutphen. It contains the cities of Apeldoorn, Deventer and Zutphen, and is situated in the
provinces of Overijssel and Gelderland. Apeldoorn is situated on the east side of the Veluwe
and Deventer and Zutphen are located on the east shore of the river IJssel. The total area
contains the landscapes of the Veluwe, the valley of the IJssel and the river IJssel and the
‘kampen’ or ‘essen’ landscape. In the east it connects with the Achterhoek and in the west it
connects with the entire Veluwe.

Veluwe

IJssel
Fig. IV.1| Location city triangle

In the north and south the borders are not very recognizable in the landscape but we took
the borders of the different municipalities as the exact borders of the area of the city
triangle. We did this because when using rules for landscape development these rules need
to be implemented within the municipalities. All the different municipalities are already active
in the collaboration of the city triangle so implementing rules is easier than when the borders
would be deﬁned in a different way and communities would partly have to implement the
rules on spatial developments. What the spatial implementation is of the use of the municipal
borders will be shown in the design for the city triangle.
The city triangle has two important highways through which it is linked to the areas outside
the region. The A1 connects the region to the ‘Randstad’ in the west and Germany in the east.
It is also the fastest connection between Apeldoorn and Deventer. The A50 connects the
region with Arnhem and Nijmegen and further to the south and Zwolle and onwards in the
north. The region also has rail infrastructure through which it is connected in the directions of
the ‘Randstad’ and Germany and the north and the south.
Question for identity
In the “landschapsboek”1 about the different landscapes of Gelderland on the site www.
gelderland.nl it is stated that a lot of work is performed on the creation of a new identity for
the area of the city triangle. The city triangle claims to be an important whole, it is a
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Fig. IV.2 | skyline of Deventer

Fig. IV.3 | skyline of Zutphen
Fig. IV.5 | topographical map of the central area of the city triangle

Fig. IV.4 | centre of Apeldoorn

cooperative concept. The logo also shows the intentions of
the city triangle. The interlinked bicycle chain shows that
they want to be seen as one, they are a unity. In the most
recent plan for the city triangle (RSV2030) is also stated
that they see the identity of the region as an important
aspect for future development of the region. But about the
actual identity of the region no statements are made.
Fig. IV.6 | logo city triangle

Our interpretation of the city triangle
The concept of the city triangle actually consists of the collaboration between the three cities
and nothing more. So the ﬁrst idea of an identity of the city triangle concerns Apeldoorn,
Deventer and Zutphen but these three cities have nothing to do with each other. We question
the existence of one identity for the city triangle. Apeldoorn is a small village that grew out
into a large city at the border of the Veluwe and all its roots are situated on the Veluwe. You
could say that Apeldoorn has its back turned towards Deventer, Zutphen and the valley of
the river IJssel. Deventer and Zutphen are two very old cities from the hanseatic time. They
have an important relation to the IJssel and the north and south. Their city centres overlook
the river IJssel. The landscape that the city triangle encompasses consists of a variety of
different landscapes that developed through time. Some
of these landscapes have very hard borders and others
don’t have any. The river IJssel and the border of the
Veluwe are very clear and hard borders, the IJssel valley
continous in the north and the south. This also makes it much
more difﬁcult to pinpoint one identity for the area of the
city triangle.
The city triangle is an economic identity that has been
invented by politicians. But when looking at the actual
Fig. IV.7 | questioning city triangle
identity of the area we have our objections. We think that
an identity for the area doesn’t exist on the largest scale.
An area needs to be different from another area to be able to acquire an individual
identity. The area consists of three different landscapes; the Veluwe, the IJssel valley and the
Sallandse Heuvelrug (hills). The Veluwe and the Sallandse Heuvelrug could work as borders
of the area but the IJssel valley stretches from Arnhem, through the area of the city triangle
to Zwolle and doesn’t have real borders. At ﬁrst glance, creating a total identity for the area
would acquire something that needs to be done over the total area and not outside the area.
In the following research and design, theories about how to design with identity and a design
about what could be the identity of the city triangle will be explored. If it is possible to
create, make or ﬁnd an identity for the city triangle we will try to ﬁnd it through this thesis.
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V Reading manual
Book A gives an insight in the creation of the sudden question for identity originated by the
sudden acceleration of society. After that the phenomenon of identity is explained as a
personal meaning/feeling that is associated with a space through an experience. Than
history is pointed out as an important aspect of identity and the use of identity.
Book B is a summary of many different aspects/tools that encompass identity like narration,
branding, logo’s, marketing, genius loci and history. It will show how these aspects/tools have
an effect on identity.
Book C gives an insight into the modernist ideas and their effects on identity. The modernists
had very distinguished ideas about the use of history, which led to a lot of critique like the
lack of identity.
Book D. From book A, B and C a general conclusion is drawn about what identity is and how
to design with it. This conclusion is compared with several parks throughout the Netherlands
and Germany that have been visited and analyzed. The parks will be used to give feedback
on the general conclusion.
Book E gives an analysis of the area of the City Triangle (area of Apeldoorn, Deventer and
Zutphen). This is the area where the try out of designing with identity takes place. The
different aspects of identity that where concluded from the theory will be applied in a
landscape design for the central area of the city triangle.
Book F contains the design. First the concept of spreading out will be introduced and
explained. Then the design is worked out according to the principles of permanence,
coherence, readability and experience.
Book G contains the conclusions and feedback of the design and the thesis. After the actual
design, feedback will be achieved by comparing our plan with an already existing plan for
the area. With this feedback, the actual impact of our conclusions can be drawn.
Book H. Finally, end conclusions and recommendations are to be found here. We discuss what
would happen to the identity when using the spreading out concept and if it is better than the
existing design or not. Also recommendations are made for designing with identity in general.

If not mentioned otherwise, the maps are oriented North.
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BOOK A| identity backgrounds

BOOK A

tity backgrounds

Introduction
This book, A, will answer the questions of why and what. Why is identity such a big issue in
todays society and what does identity actually encompass? For the answer to the why
question we will look further into the way our society is structured today and what changes
happened in society that could explain the increase of interest in identity. For his analysis of
society we will use literature from several years to give an overall impression of what is
happening. In this literature, different interpretations and concepts of future developments
are explained and interpreted. To give an impression of the time span we are discussing
here; the oldest book is Future shock (1970) by Alvin Tofﬂer and the most recent book is
Dream society (1999) by Rolf Jensen. In between these two The network society was written by
Manuel Castells (1996).
After the analysis of our society we will try to ﬁnd out what identity actually is and what it
encompasses. The same literature will be used for answering these questions, with the
addition of The power if identity (1997) by Manuel Castells, New Babylon by Constant
Nieuwenhuys and some others.
Then it is interesting to see how all these theories work for people: how does an identity start
to ‘live’? This question will be answered with the help of the book Space and place (1979) by
Yi-Fu Tuan together with some related articles. By understanding what identity really is we
can understand what it means to people. They can say that they want identity but if we as
designers want to use it in designs we need to know what it is, what it means and in what way
it can be usable for designing.
We continue with a part where links between the several parts of these theories are
explained, and also some ﬁrst links with utilizations of the theories in the practice of design
are given.
At the end of this book A, an introduction will be given into what aspects of this theory we
could use to implement in our design practices with identity. Book B and Book C will then go
further into what identity encompasses and what ideas on identity have been of importance
in the modern movement.
It needs to be remarked that the used theories about the space of ﬂows, Future shock, New
Babylon, dream society and non-places, are theories that are bounded by time and place,
they play (or played) a role in modern life and modern society of industrialized countries.
They are used to explain, illustrate and clarify our ideas about what could feed the current
question for identity.
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You are certainly right, the
view up here is beautifull.

I call this the
“watch out” hill.

I call it the “watch out” hill
because I always scream it when
I’m going down

We are so busy looking
forward that we don’t take
the time to enjoy the moment itself.

You know, sometimes I think
that everything is going far
too fast.

The days ﬂy by and we
hardly notice how fast time
goes

Then we suddenly wake up
and see all the mistakes
we have made, but then
it’s too late

Quite often, something terrible must
happen to make us realize that we
live in the present.

Its like...
like......

Like
what?

It reminds me
of something
but I can’t
remember
what

Fig. A1.1 | Calvin and Hobbs’ experience of the speeding of society (translated freely from Dutch)

A1 Image of time
A1.1 Acceleration
Alvin Tofﬂer is the ﬁrst one to write about the inﬂuence of the speeding society in his book
Future Shock (1970). In this book Tofﬂer discusses what it is that he calls future shock and
what causes it. He links future shock to the acceleration of society through the
industrialization, mechanization and growing inﬂuence of computers. According to Tofﬂer,
future shock is a temporary aspect, a product of the accelerating tempo of change in society.
A lot of his announcements and predictions are now outdated or turned out to be not true but
a part of future shock is still an aspect of today’s question for identity. Tofﬂer describes many
phenomena that arose through the acceleration of society. He also describes the shift from
the period of industrialization to the beginning of the period of ICT and uses a lot of
examples that have something to do with the subject of marketing and sales. We discuss
Tofﬂer’s Future Shock more deeply in book B together with the book The Dream Society
(1999) by Rolf Jensen, concerning identity and marketing.
The wish for identity started to grow quickly almost at the same time as the acceleration of
the world, as described in The power of identity by M. Castells (1997). He writes:
“Our world and our lives are being shaped by the conﬂicting trends of
globalisation and identity. Along with the technological revolution, the
transformation of capitalism and the demise of statism, we have experienced
(in the last quarter of the century) the widespread surge of powerful
expressions of collective identity that challenge globalisation and
cosmopolitanism on behalf of cultural singularity and people’s control over
their lives and environment.”
The wish for identity is a small contra-movement or answer to the larger trend of
globalisation. Other people just let the globalisation happen and again others manipulate
globalisation (anti-globalists). It is the contra-movement with a wish for identity that is of
interest for us.

Design your own life
Fig. A1.2 | IKEA identity

Landscape IDeas | A1

The society is accelerating; changes go by so fast that
people tend to loose track of them. Everything goes
quicker, distances and durability disappear. Things quickly
loose their value when they are not useful anymore and
are replaced. The amount of permanence in architecture
and design (IKEA can be bought in every design and
identity you want, instant identity in a do-it-yourself
package. VINEX areas are designed with an instant
identity because they haven’t grown trough time but are
built at once, and will probably not last long enough to
acquire an identity themselves), fashion (every season a
new collection is being presented) meanings and politics
(political parties and ministers often don’t last long) is
becoming smaller and smaller, people loose their grip on
reality.

3

It could well be the wish for permanence (of places) together with the far too rapidly
changing world in which almost nothing is permanent, that thrives the wish for identity,
conservation and for recreation of old and well known aspects around us. Even with the
origination of an identity of a place the lack of permanence is a problem. If it takes time for
an identity to arise in a certain place, then
this place is probably destroyed and rebuilt
long before people have given an identity
to a place, or the place has acquired an
identity. Next to the lack of permanence, as
already said in the introduction, the
monotonous (and therefore identity-less)
cities and landscapes also make the
question for identity grow. VINEX areas all
have the same atmosphere. On every
corner in a city centre, the same shop is
situated, while an own identity would be
created by more diversity, a more
Fig. A1.3 | VINEX identity; de Vijfhoek in Deventer
interesting and less monotonous whole.
Jacques Barzun also sees the inﬂuence of the speeding society in the design ideas of the
modernists in the book Four great makers of modern architecture (1970). He says that the
modern striving for abstraction is created by the acceleration of society:
“The violent changes in the perception of time and space, coupled with the
spiritual effect of anonymity, induced a relentless tendency towards
abstraction. Abstraction is the natural result of distance and motion.”
Through speed and movement contours become less distinct and abstraction arises. The
aspect of identity in modernity will be discussed more deeply in a later chapter.
So for the answer to the question why the question for identity grew so fast over the years
the accelerating society can be named. Through acceleration, people loose their grip on
society. As an answer, pressure groups arise to secure that which they hold deer, they know,
they like and want to preserve. Also the heritage of the modernistic era plays a part in this
answer, see book C for more details on this subject.
A small nuance must be made here on the statement that the society goes so fast and aspects
loose their permanence. This theory could well loose its meaning over the years for –as we
will see later on- it is a theory about an aspect that is important now. We still think that this
theory can be used for the explanation of several aspects that play a role in modern society
and we will extrapolawte this theory to the way we think it works today. In the same light
already a lot of people start to loose interest in the uniformity of concepts like IKEA and Mac
Donalds2.

2 Two years ago, Mac Donalds had a negative ﬁnancial balance for the ﬁrst time ever, whereas IKEA cleverly uses

the growing question for identity in their new slogan. This slogan is; design your own life, with which they indirectly
say that you should make yourself when you feel like someone else is doing it.

A2 Deﬁning identity
Identity; unity of being. Being identical, harmony, equality. That which is
typical to a person, personality, character. (Van Dale, 1988)
Identity; the own character, the individual characteristic of a nation, a social
group, an individual human being but also of an object, a landscape or a
city. The identity of an environment is formed by speciﬁc aspects, by contrasts
and by ascribed meanings. (M. Vroom, 2005)
Identity; the citizen asks for a living environment with a durable meaning and
identity more and more often. Not a place that is interchangeable with other
places in the country, but a place where the traces of the own history are still
visible and to which one can connect personally. (www.belvedere.nu, 2006)
A2.1 The network society
The network society is something Castells deﬁned in his book The rise of the network society
(1996). In society he distinguishes The Net and The Self. The Net are all the new
organizational structures based on the global use of ICT (information and communication
technology) based communication and media. The Self symbolizes the strategies with which
people’s (personal) identities are questioned through the chaotic changes caused by the
dynamic networks. Within the network society of ICT, an enormous acceleration is caused by
the fact that information is being distributed easier. People
could access information more easily and innovation took a
giant leap forward. Every new product or innovation is, at
the same time, building material for the even newer product;
this quick sharing of information caused the acceleration of
innovation and society (Castells 1997 & Tofﬂer 1970).

Fig. A2.1 | spaces of ﬂows in the
city triangle
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Within the Net, Castells deﬁnes the space of ﬂows. An
integrated, global network consisting of several different
elements; private networks (ﬁnancial, company
intranetworks), semi-public networks, closed and public
networks (internet). The space of ﬂows consists of three
elements; technology, places and people. Technology is the
actual infrastructure of the network, places are the topology
of the network like nodes and hubs and people is the small
management elite that has control over the space of ﬂows.
People themselves are placed in the space of place and not
in the space of ﬂows. So according to Castells, everything
outside the space of ﬂows is the space of place. The space
of ﬂows has a very double meaning looking at identity, it is
the reason for its growing question and it’s the way to
experience and oversee identity. In this theory about identity
we focus on the space of ﬂows as space of physical
movements. This will be explained in the next paragraph. The
topic of experience will be discussed and explained later.
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A2.2 Identity in the network society
Castells writes about identity in the network society. He sees that the world is going faster
and faster and changes become more extreme. In this world people try to hold on to their
identity or try to ﬁnd new ones. He mostly talks about large-scale identities; identities of
nation-states that try to stay alive in this constantly changing space of ﬂows. But this theory is
also of importance when looking at smaller scale identities. Castells proposes a distinction
between three forms and origins of identity building:
1. Legitimising identity; introduced by the dominant institutions of society to
extend and rationalize their dominant vis a vis social actors.
2. Resistance identity; generated by those actors that are in positions/
conditions devalued and stigmatised by the logic of domination. They build
trenches of resistance on the basis of principles different from those
permeating the institutions of society. An example of resistance identity is the
earlier discussed contra movement as an answer to globalisation.
3. Project identity; when social actors build a new identity that redeﬁnes
their position in society and seek the transformation of overall social
structure.
These ideas about identity are mostly about the large-scale identities of nation-states,
identities of cultures, and not about personal identity and of the more small-scale
geographical identities that are also of importance for landscape architecture. Nation-state
identities overshadow several smaller identities that are present in the nation-state. On the
large scale the nation-state identities, identities of cultures and countries, are the deﬁning
identities. When going to the
smaller scale the importance of
Personal
the identities of places
identity
(geographical identities) become
more important and apparent. It
is here that identity becomes of
importance for landscape
architecture and architecture.

Cultural
identity

Geographical
identity

Fig. A2.2 | identity

The cultural identity is a more or
less constant factor when
designing. For this research
identity consists of personal
identity, cultural identity and
geographical identity and they all
inﬂuence each other (see ﬁg.
A2.2). On the scale of this
research and our design the
space of place and the space of
ﬂows exist next to each other. The

3 That is also partly why the new European constitution was rejected by both France and The Netherlands.

cultural identity and personal identity are not things that can be designed but are aspects
that can (and should) be taken into account when using identity in a design. People with
different cultural identities can create different geographical identities on the same space.
Castells doesn’t see identity as an effect of development of society but as a cause. The
development of identity is a dynamic motor in the realization of a society. We think however,
that identity is also an effect of society. The different cultural, nation-state identities caused
this society to be how it is now but society went past that. Society is caused by identity but
this same society evolved in such a way that it is now threatening identity on more than one
scale. Small geographical identities disappear because areas are built and rebuilt far too
quickly. Even the nation-state identities are threatened because of society3. The rise of new
identities and the growing wish for identities is created by the network society and its main
aspect, the space of ﬂows is also the way to stay in contact with the geographical aspect of
identity as we will see later on.
A2.3 Identity and scale
An identity can only exist next to – at least – one
other, different identity. The difference amongst
them is needed for each of them to deﬁne
themselves. So to strengthen identity, you could
for instance increase the contrast with the other
identities. Castells doesn’t really make a
distinction between the geographical kind of
identity and the cultural kind of identity when he
writes:
“The construction of identities uses
building materials from history, from
geography, from biology, from
productive and reproductive institutions,
from collective memory and from
personal fantasies, from power
apparatuses and religious revelations.
The social construction of identity
always takes place in a context marked
by power relationships.”
The kind of identity that Castells describes is
mainly the cultural identity and not the
Fig. A2.3
geographical identity. But we ﬁnd that cultural
identities really are something different than geographical identities. In one place several
cultural identities can be present.
The identities in the space of place and the space of ﬂows are of a different order. The
space of ﬂows has a uniform identity of itself and the outside geographical identity
constantly changes when looking at it from the space of ﬂows (the space of ﬂows can have a
geographical identity for a short time when, for instance, an accident happens in the space
of ﬂows so pause is forced on it, but it mainly has an identity of movement). Within the space
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of ﬂows several cultural identities can exist next to each other (i.e. Dutch, Turkish and
Americans travelling on the same train). The cultural identity exists at all scales and stays
fairly consistent through the different scales. Geographical identity changes when the scale
changes because the focal point of the identity changes. It can also be so that an identity on
a small scale can exist within several larger scale identities (see ﬁg A2.3).
In Castells’ distinction of the three identity-building aspects, as discussed in A2.2 (legitimising,
resistance and project identity), it is especially the resistance identity that could also be
working for small-scale identities next to the large-scale nation-state identities. Because of
the speed of modern society and, with that, the lack of interest in and time for geographical
identities, people tend to agitate against this speed and disinterest. They try to keep their
identity alive and strong in the quick world of change, loss of individuality and mass
production.
A2.4 Personal identity
Castells cites Rubert de Ventos who sees the emergence of national identity through the
historical interaction of four series of factors; primary factors (ethnicity, territory, language),
generative factors (development of communication and technology, formation of cities,
The three Christs of Ypsilanti
In 1959 an American research was done
on personal identity. A psychologist, Milton
Rokeach, was interested about what would
happen when someone’s identity would be
called into question. He had gotten the
idea for the research method when he
teased his two daughters by switching their
names. After some minutes his daughters
begged him to stop it. By switching their
names, the girls maybe felt that he
indirectly switched their identities.

Fig. A2.4

The actual research consisted of bringing together three people with the same identity. This at ﬁrst
gives some problems because people don’t have the same identity but he found the solution in a psychic
institution called Ypsilanti. There he found three men who separately claimed to be Jesus Christ. By
bringing the three together and confronting them with each other, their identity would be called into
question. After a few sessions all three already had very (for them) convincing explanations about why
the other two couldn’t be Jesus Christ. The most obvious explanation was that the other two were
situated in a psychic hospital and therefore were crazy. After a few weeks the three Christs started to
ﬁght each other and after two months, when the psychologist stopped leading the discussion the aspect
of the colliding identities was not discussed.
Whatever the psychologist tried, the personal identities of the three could not be changed even when it
was unsure if their identity was real.
box A1
4 In 1995 The United Kingdom alone counted over 1000 different pressure groups; varying from ‘Greenpeace’ to

‘Surfers Against Sewage’, Sunday times (September 1995).

emergence of modern armies), induced factors (codiﬁcation of language in ofﬁcial grammar,
establishment of a national education system) and reactive factors (defence of oppressed
identities). For the smaller geographical identities it is the reactive factors that play a role in
their upcoming importance. People feel like their small ideas and meanings are not important
anymore in this fast world and want to make a statement by forming their own meanings
(identities) about their homeland. By clinging onto aspects they like, assuring their
permanence and placing their own (self) identity on the place.
In this light Castells agrees with Giddens who writes about modernity and identity;
“Self identity is not a distinctive trait possessed by the individual. It is the self
as reﬂexively understood by the person in terms of his or her biography.
One of the distinctive features of modernity is an increasing interconnection
between the two extremes of extensionality and intentionality: globalising
inﬂuences on the one hand and personal dispositions on the other. The more
tradition loses its hold, and the more daily life is reconstituted in terms of the
dialectical interplay of the local and the global, the more individuals are
forced to negotiate lifestyle choices among a diversity of options. Reﬂexively
organized life-planning becomes a central feature of the structuring of self
identity.”
Castells agrees on this except for the rise of the network society. For this calls into question,
the process of construction of identity in this period. Castells thinks that, in the network society,
a self-identity cannot exist or be constructed. This because, according to Castells, there are
no individuals in the space of ﬂows part of the network society, only in the space of place. In
the early days, personal identity was a given often stemming from religious ideas. Nowadays
personal identity is a personal choice and in the accelerating society one can change it at
will. We want to nuance this. We see the space of ﬂows not only as a network of information
but also as an infrastructural network of highways, waterways, airways, pathways, bikeways.
Castells states that no personal identity can exist in the space of ﬂows. We think the
opposite; that all cultural and personal identities can exist next to each other in the space of
ﬂows and have different connections with the space of place according to their cultural and
personal identities and according to the speed of the space of ﬂows.
The aspect of personal identity is also very important for identity in general but cannot, as
cultural identity, be designed, formed or shaped. A small example of how strong and
unchangeable personal identity can be is the story of the three Christs of Ypsilanti (see box
A1).
The aspect of personal identity will not be analysed any further in this thesis. It will however
be mentioned now and then because it is part of the total identity. In normal life, when
people have problems keeping their personal identity, people try to keep it intact by ﬁnding
a shared identity in which they will stand stronger. A very clear example is a group of new
blocks of ﬂats next to the river Maas near Rotterdam. The inhabitants have joined together in
a canoeing group to make sure that nothing happens with their precious river because they
felt that their needs were not heard. This group with an own identity puts its mark on all the
future plans concerning ‘their’ river4.
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On this same subject Castells writes:
“People socialize and interact in their local environment (in the village, in the
city, anywhere) and they build social networks among their neighbours. It
would be accurate to say that local environments, per se, do not induce a
speciﬁc behaviour, or a distinctive identity, but people resist the process of
individualization and social atomization and tend to cluster in community
organizations that generate a feeling of belonging and a cultural identity.
People must engage in urban movements through which common interests are
discovered and defended.”
These same urban movements will be discussed in the next paragraph as part of another
theory using the network society.
A2.5 New Babylon; the playful (ludic) man
Next to Tofﬂer and Jensen, Constant Nieuwenhuyzen also used the aspect of the speeding
society in the concept of New Babylon (1960-1970). Here that concept will be explained and
the aspect of identity will be placed on top of it. Constant later on, in 1980, changed his
ideas about New Babylon and especially pointed out the lack of identity in his new Babylon.
In this concept the aspect of identity plays a similar role as in the theory on the space of
place and the space of ﬂows. When Constant saw a group of gypsies who made a

Fig. A2.5 | impression New Babylon

Fig. A2.6 | maquette New Babylon

temporary settlement between moving, he started to
create the concept of New Babylon.
“That was the day I conceived the scheme
for a permanent encampment for the
gypsies of Alba and that project is the
origin of the series of maquettes of New
Babylon. Of a New Babylon where, under
one roof, with the aid of moveable
elements, a shared residence is built; a
temporary, constantly remodelled living
area; a camp for nomads on a planetary
scale.”
He says that by changing the Homo sapiens into the
homo ludens (the playing and free human, free to
explore his creativity), total freedom can be
achieved. In this playful (ludic) world of freedom,
abstract space (a psychic dimension) and concrete
space (space of action) cannot be separated. So
there is no space.

“In imagining a society in which each man is free to create his life, to give it
shape according to his deepest aspirations, we will not have recourse to the
forms and images of this long period of history in which man has had to
sacriﬁce the greater part of his creative energy in an unceasing struggle for
existence.”
Here Constant shows that in his ludic world geographical identities will no longer exist, but
the whole world will only know identities existing in the world of movement (space of ﬂows).
Local aspects that could create a form of identity don’t have the time to become important
enough for man because he is only travelling through. He is Homo Ludens and he is free to
roam wherever he wants.
“New Babylon ends nowhere (since the earth is round); it knows no frontiers
(since there are no more national economies) or collectivities (since humanity
is ﬂuctuating). Every place is accessible to one and all. The whole earth
becomes home to its owners.”
This means that the whole world consists of a space of ﬂows and that a space of place
doesn’t exist. In this world of New Babylon, this world of movements, an identity of place
cannot get a foothold and does not exist because the concept of place (which will be
explained in the next chapter about space and place) doesn’t exist. There is only a concrete,
psychic space, there is absolutely no place. Within this space only personal and cultural
identities can prevail but even that could be difﬁcult for every human is a traveller and
geographical identity can’t have its inﬂuence on personal and cultural identity.
Not only Constant believed in a future world like New Babylon. Alvin Tofﬂer writes about it in
his book Future Shock (1970). According to Tofﬂer, already people are much less bounded to
a place and they move more quickly from one place to another. His New Babylon is called
an Ad-hocratie, a quickly moving, rich on information, kinetic organization of the future, ﬁlled
with evanescent cells and very mobile individuals. This is Tofﬂer’s view of the future. This Adhocratie needs perishableness instead of permanence, high mobility between organizations,
never ending reorganizations and a constantly appearing and disappearing of temporary
jobs to be able to exist. Some of these aspects are already apparent in our society. And it is
these that feed the questions for identity as seen in the wish for permanence and the many
reorganizations.
Constant himself later on reﬁnes his New Babylon saying that the automation of the society
and with that the aspect of more unemployment seems to be the reason for more freedom in
the life of the Homo Ludens. This automation of the society strongly diminishes the question
for human labour and that this is not the right reason to create a “ludic” society. But there are
some other changes in society that he didn’t take into account, two new aspects arose and
changed the unemployment; information technology and the social sector with recreation as
an important part. It could well be that this social aspect will become an even more important
aspect in the future. Already the wishes for more spare time and recreational opportunities
are growing faster and faster, as are the opportunities to move around. In this spare time
people want to escape their busy lives and be free, be Homo Ludens, and they want more
recreational opportunities, more possibilities to be “ludic”. The only difference is; that today’s
Homo Ludens doesn’t really go out in search of “adventure”, they want it proposed to them.
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“..it is impossible to design the future because we can’t decide about the
future. What we can do is involve changes in society (that we predict or aim
for) in our considerations about future design forms.”(Constant
Nieuwenhuyzen, 1980)
A2.6 Conclusion
Constant only has a space of ﬂows in his theory about New Babylon. This shows you the lack
of identity in New Babylon, because there is no space of place deﬁned. Constant did
however have an important aspect of identity in hand, the “ludic” man or the experience it
represents. Experience is what we will go into deeper in the next chapter.
The question for identity is fed amongst others through the ongoing acceleration of society,
the loss of permanence and grip on society by the network society. Whenever people got
used to something (which takes time) it has already been demolished, replaced or updated.
This way an identity cannot get a foothold. It is the space of ﬂows and its consequences that
generate this loss of permanence. People try to compensate this loss of permanence by
clinging on to those things they hold dear and/or by creating their own identity. But if the
permanence is in danger in the space of ﬂows and can only stay alive in the space of place
another question arises; what is the space of place, why is it a place and what makes it a
place?
To answer these questions the theory of Yi-Fu Tuan in
his book Space and Place (1979) is used. Mankind
hasn’t turned into a homo ludens but movements did
become more important and easier and the
experience, as the ludic society, also became more
important. This can be seen in the growing wish for free
time and recreational possibilities. In the book Pret!
leisure and landscape (2002) by Tracy Metz this is
explained. People want to be amused, entertained and
Fig. A2.7 | fun in the landscape;
treetop-walk
kept busy5. Often this amusement has nothing to do
with identity as in some theme parks. But identity can
become part of this amusement when people experience the identity of the landscape in
which it takes place.

5 On www.lar.wur.nl, in the article Over smaak valt te twisten en het is nog leuk ook Rudi van Etteger also says that

when we know a high level of prosperity in our society, not the material needs become larger when our ﬁrst needs
are fulﬁlled but immaterial needs like experiences and amusement. “In this society of plenty it isn’t about what but
about how.”
6 Aristotle ﬁrst deﬁned place as a primary and immobile surface of a body which surrounds another body, or to
speak more clearly, the space in which a body is placed. He already states that there has to be something
speciﬁc (a body) in a space for it to become a place. This body would then be the bringer of sentiment giving the
place its identity.

A3 Space and place
In the next chapter will be shown that in the before mentioned space of ﬂows, a
geographical identity cannot exist but that the space of ﬂows does play an important role in
achieving identities in the space of place. When deﬁning space of place and space of ﬂows,
we have seen that the space of ﬂows doesn’t have a geographical identity and that the
space of place does. Yi-Fu Tuan in his book Space and place (the perspective of experience,
1979) writes about the difference between space and place and uses his theory of space
and place to explain identity and its origin. According to him an identity in a space doesn’t
exist.6
“A place is a space that has acquired a meaning through the years. This
meaning can be a sentiment from the childhood, a necessity for food, a
negative experience, etc.”
It needs to be remarked that Tuan’s space and place and Castell’s space of place and space
of ﬂows are not identical or interchangeable. They can be compared and interpreted but
cannot replace each other. According to Tuan, the binding factor between space and place is
the experience. It is this experience that can give a space an identity and therefore can
change the space into a place. This experience has a passive and an active aspect. Passive
means learning from things by undergoing them, active means going out to search for the
unknown and experiment with it. This experience is made up of feeling and thought. The
human experience is not only a succession of discrete sensations but memory and anticipation
can also give a lot of experiences. Through active and passive experiences certain thoughts
emerge and it is these thoughts that can create a place together with the experience and the
place it relates to. The (non monetary) value of a place for a person becomes bigger through
experiences and thoughts relating to that place. We have already seen that this experience
is becoming a more and more important aspect for the “ludic” people of today.
A3.1 Experience
By creating routes both active and passive experiences come up. The active experience is not
obligatory and cannot be forced onto someone. But still a passive experience occurs anyhow.
That can be forced onto someone. A passive experience is always there (unless someone can
completely turn of his/her senses) and therefore some identities will always arise when a
space is visited. The thoughts of a human being can enlarge the experience; they can
extrapolate and enlarge impulses.
The feeling of endlessness is one of those feelings. The endlessness of the ocean compared to
the endlessness of the Dutch polders for instance. When standing on the beach or in the
polder we can only look as far as the horizon. But at the beach, overseeing the ocean it feels
endless while in a polder
it doesn’t. The mind
extrapolates the feeling
of endlessness at the
ocean because it knows
that it goes on and on
while in the polder it
knows that the endlessness
is limited. The mind then
Fig. A3.1| endless ocean
Fig. A3.2| endless polder
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takes over and makes the experience of the endlessness of the ocean even bigger. This way
a human being can not only experience geometric patterns but can also experience abstract
places that are created in the mind with thoughts, feelings and images.
The actual space can turn into a place for someone when that someone has concrete or
abstract experiences for that certain space. The place is a special sort of space, a series of
thoughts made concrete by experiencing and learning. These thoughts and experiences are
used a lot by cities as advertisements to tell people what the identity of a city is. It is these
concrete thoughts and experiences that are used in the practice of branding, a subject that
will be discussed in book B of this thesis. Branding is a tool that is used for designing with
identity. Other tools are, for instance, narration, marketing, genius loci and history; they will
be discussed throughout this thesis.
When experiencing a space the human being takes in all the different experiences while
discovering a space actively. In the mind, the human being creates a sequence of movements
instead of a spatial conﬁguration of the spaces. It makes the space part of its knowledge
and when that is achieved, the space will eventually become a place. When someone moves
to a new city, that new city is a confusion of images. By identiﬁcation of signiﬁcant local
aspects in the neighbourhood, this neighbourhood becomes recognizable and clearer. An
object achieves concrete reality when our
experience of the object is total, when
we know an object partly, it will be less
PERSONAL IDENTITY
real. It is these objects that, according to
R. Bruce Hull (Place identity, Landscape
and urban planning 28, 1994),
“..form the glue of familiarity
that binds people to place.
Place identity refers to the
contribution of place attributes
to one’s self identity.”
EXPERIENCE

GEOGRAPHICAL
IDENTITY

CULTURAL
IDENTITY
Fig. A3.3

We cannot design self identity (personal
identity), this is formed over the years,
but according to Hull we can form it by
designing places with place based
meanings. We agree with Hull but want
to clarify his statement. Through
experience the self-identity forms a
meaning on geographical or cultural
aspects of reality: a geographical or a
cultural identity. These two again can

7 So in fact the child is the father to the adult; childhood experiences and memories are what forms the personal

identity of the grown-up.
8 Thus the saying; an event takes place has an extra meaning, taking place can also be interpreted as creation of
identity.

inﬂuence the personal identity but then not through experience but directly. For only a human
being or person can experience.
A special sort of experience is the intimate experience. In intimate moments we become
passive and we allow ourselves to be vulnerable. These intimate experiences are mostly
allowed in familiar places, at home. These moments of intimacy need time and can generally
be seen as a pause. Home or a place can therefore be seen as a pause in a movement. This
pause makes it possible for a locality to become the centre of a certain value. For this,
permanence is a very important aspect, because without permanence of the locality, places
quickly lose their value and people cannot become intimate with it. Through these intimate
experiences a place can become even more vulnerable or a space can become a place
because of the experiences.
So, according to Tuan, for an identity to come to existence a pause/ permanence/
recognition is needed. People need to stand still and be in a place to experience it, get to
know it and create an identity of the place for themselves. To help achieve this identity (and
experience) landmarks, special images and objects, sculptures and happenings can be used.
They can enhance the possibility for a place to acquire an identity. These aspects also are
tools for designing with identity and will be discussed further in book B of this thesis. By using
pause and movement as important aspects for the creation of a place, the concept of time
comes into view. Time is an important aspect in movement and pause as well as in the
experience of places.
According to Tuan there are three ways in which time and place are related to each other.
1.
time is a movement and place is a pause within this movement
2.
binding with a place takes time
3.
place is the visible time as memories
Ad 1. Place is an organized world of meanings, it is a static concept. When the world would
be a process, in constant change, than we wouldn’t be able to realize what place is.
Ad 2. Modern man is so busy and mobile that he doesn’t have time to settle. His knowledge,
experience and appreciation of a place is superﬁcial. It takes more time to create a sense of
place. A sense is created by ceaseless repetition of the same experience.
Ad 3. Sense of time inﬂuences the sense of place. In someone’s life, the history of ideas and
experiences one has, becomes bigger. It is this history of experiences that forms someone’s
self identity7.
A3.2 Conclusion space and place and experience
So identity can be seen as the place based meaning that is put on a space. This meaning is
put on a space through experiences and memories that have taken place in a space8. This
place based meaning that needs to be created for an identity can best get a foothold when
people stay at a place. In other words, when they are pausing in a space. This pause
indirectly indicates a movement as well (a movement with a speed of nearly 0 km/h), which
will lead us to the space of ﬂows again in the next chapter (A4).
Yi-Fu Tuan sees place as something that is created from space by fond and positive
memories. He sees place as a home and therefore as something positive. We think that
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negative memories can also give a meaning (and an identity) to a space so that it becomes a
place. Not a positive place, but still: a place. The identity of the place can even be stronger
because the meaning of that place is stronger. For instance Auschwitz, before the World War
II, was a very small, unimportant, space in West-Germany (except for the inhabitants).
Because of the terrible things that happened there it got a very strong identity that can
really be felt when visiting it. Ground zero also has such a strong effect on Americans9. On a
smaller scale, open desolate places in cities where all the former meanings have been
destroyed or perished, an unpleasant identity can arise. This aspect is very interesting but
will not be discussed further in this thesis.

Fig. A3.4|strong identity by memory
of attack on national identity

Fig. A3.5| strong identity through terrible past

Although Castells’ theory of space of place and space of ﬂows and Constant’s theory of New
Babylon are strongly deﬁned by the time we live in (as is already set apart in the
introduction of this book) and Tuan’s theory of space and place is a much more timeless
theory (deﬁning and giving an explanation for certain parts of reality) some aspects
between the two theories can be linked and further clarify certain aspects concerning identity
and landscape.

9 Coincidentally, both these places with negative identities were involved in the destroying of cultural identities

and acquired a very strong geographical identity.

A4 Linking Castells, Constant and Tuan
According to Tuan, a space with an identity (acquisition of a meaning, an experience, a
value) becomes a place and time is needed to acquire this identity. Here Tuan only speaks
about geographical identity but it is the geographical, personal and cultural identity that turn
a space into a place. When this cultural and personal identity are not taken into account it
can be said that (when looking purely at the aspect of identity) Tuan’s space is applicable on
Castells’ space of ﬂows, both lacking the time to acquire some kind of permanence and
therefore a geographical identity. In the same light, Tuan’s place is the same as Castells’
space of place, both acquiring a geographical identity through permanence or a pause in a
movement and experience. The other way around; Castells’ theory is not applicable on Tuans’
theory. Tuans’ theory only discusses geography and doesn’t discuss the aspect of cultural and
personal identities that are apparent in Castells’ theory.
Tuan says that a space doesn’t have an identity; we want to nuance this. Tuans’ space has the
same geographical identity-less characteristics as Castells’ space of ﬂows. He doesn’t link the
identity of people and cultures to the space of ﬂows but mainly talks about the identity of
the space of place. Within a space (space of ﬂows), a geographical identity cannot and will
not get a foothold, therefore a cultural identity can become even more important. Next to
that, a space of ﬂows can have its own identity. This identity is not a cultural identity for it is
not subscribed to a certain group or nation and it is not a geographical identity for it is not
bounded to a place. It is bounded to that space of ﬂows. The identity of a space (space of
ﬂows) is a ﬂowing identity passing all the geographical identities outside and it can house all
cultural identities possible. A train, for example, can house Turkish, American, Dutch and
Norwegian people, while travelling through the Dutch landscape. The identity of the space of
ﬂows consists of a combination of cultural and personal identities inside and geographical
identities that are outside the space of ﬂows. The identity of the space of ﬂows will not be
discussed any further in this thesis.
It is on the aspect of time that Tuan, Constant and Castells reach the same conclusions in their
theories. As an example; gypsies (as in Constant’s New Babylon) only stay at a place for a
very short time and then leave again. They don’t really pause in their movement through
space. They will not put too much value on a place where they are staying because they will
be leaving it again soon. They do, however, have several main camps where they return
every now and then. Gypsies have less binding with a place and less binding with a
geographical identity. As an answer (and maybe as a compensation) to this lack of
geographical identity gypsies have a very strong developed personal and cultural identity.
Gypsies, most of the time, live in a space of ﬂows, in Constants’ New Babylon. Castells, Tuan
and Constant state that in a world of movement a geographical identity will not ﬁnd a
foothold because there is not enough time to let an identity arise.
The difference between nomads and gypsies is that nomads have two base camps (a winter
and a summer camp) and that they travel over the same route between the two camps. Only
whenever a route is not useful any more they change the route. Gypsies also have several
base camps where they will return now and then, but the routes in between vary much more.
Therefore it can be said that gypsies have an even less strong feeling of geographical
identity than nomads. (see ﬁg. A4.1 on next page)
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NOMADS

GYPSIES

Fig. A4.1

When people stay at a place, a sense of belonging can arise with which they can identify.
From this experience an identity can arise. But in New Babylon (the space of ﬂows) there is no
time for that sense of belonging. In Tuan’s view people put their personal identity over a
place and with that give the place an identity. In New Babylon it is the personal (cultural)
identity that will prevail over the identity of place. Castells also has an idea about the
reason why the question for identity has risen;
“..the network society is based on the systematic disjunction between the
local and the global for most individuals and social groups by the separation
in different time-space frames between power and experience.”
As a reaction to this division between space of place and space of ﬂows Castells says about
the search for experience and meaning;
“The search for meaning takes place then in the reconstruction of defensive
identities around communal principles.”
These reconstructions of defensive identities could be interpreted as legitimizing the use of
history in designs as a way to create meaning and experience in the world of the space of
place and the space of ﬂows.
It is the lack of pause in our life, because of the accelerating society, together with the fact
that these pauses and permanence create places and identity, why geographical identity
could have become such an important issue for the non-nomadic human being. It is only man
himself, with his knowledge, that gives that space a geographical identity. The unknown would
not have a differentiated identity because it has not acquired any meaning. Also it could be
said that places that don’t get a meaning won’t get an identity. Reasons for not getting an
identity could be lack of time, lack of interest, being unknown and unimportant. The unknown
space can not be discussed because of that but the other reasons are all aspects that play a
role in the space of ﬂows and non-places.
A4.1 Infrastructural relation
Marc Augé describes the space of ﬂows as a non-place in his book Non-places, introduction
to an anthropology of supermodernity (1995). He states:
” If a place can be deﬁned as relational, historical and concerned with
identity, then a space which cannot be deﬁned as relational, or historical, or
concerned with identity will be a non-place. A world surrendered to solitary
individuality, to the ﬂeeting, the temporary and ephemeral. Non-places are
all the air, rail and motorway routes, the means of transport, the airports and
railway stations, retail outlets and the cables and wireless networks of
communication.”

When travelling, people experience things. When
experiencing a space the human being takes in all
the different experiences while discovering a
space actively. In the mind, the human being
creates a sequence of movements instead of a
spatial conﬁguration of the spaces. So maybe the
absolute division between space of place/space
of ﬂows and space/place is not in full
correspondence with reality and are they actually
interlinked when looking at the aspect of identity.
A place includes the possibility of the journeys
that can be made in it. From the space of ﬂows all
the several geographical identities pass by and
because people don’t have the time to get to
know it, the outside space of place will, for them,
not acquire a meaning or a geographical identity
on the small scale. There is however an important
link between the space of ﬂows and the space of
place that is overlooked here. This link is the
identity creating experience. When looking at the
space of ﬂows from the scale of a highway or a
railway to a small country road, people pass by
Fig. A4.2
with different velocities. People need to stay at a
space to create an identity. When travelling through a small space on country roads with low
speeds people don’t need to stay at one space but can travel within a bigger space. The
space they stay in actually becomes bigger. This way a bigger space can acquire a meaning
by travellers and can gain an identity; this is also a geographical identity.
So a characteristic of the space of ﬂows (as an infrastructural
network) is that the higher the speed on the space of ﬂows is,
the larger the space that can acquire meaning and through
that an identity. From a plane, the identity encompasses whole
continents and from a spaceship it actually has the whole
world as one identity. The space people are in becomes
bigger because of the speed. But with the increase of speed,
the amount of value, the complexity of values that can be
placed on a space will become smaller. This same aspect is
discussed in the article Landscape prospects of the next
Fig. A4.3 | the ultimate space
millennium (Landscape and urban planning 47, 2000) by
of ﬂows
Peter Jacobs and Roy Mann. They see the space of ﬂows as
part of the free market economy. Through this free market economy a vast network of
transportation infrastructures has arisen. This network needs to be rebuilt over the next years,
here Jacobs and Mann see an enormous opportunity by
“..re-imagining the roles that these corridors could play in asserting and
extending the public landscape…a more imaginative expression of the

Landscape IDeas | A4

19

heritage of places are essential, if we are to redeem these corridors and
recreate them as viable public landscapes.”
By “heritage of places” they mean the places that have acquired an identity and that it
should be these places that should be experienceable from the space of ﬂows10. The other
way around, the same relation can be seen. The lower the speed on the space of ﬂows is, the
smaller the experienced place but the larger the complexity of the values, the amount of
value and the larger and more intensive the actual experience is.
A4.2 Marketing as a relation
There is another aspect through which Tuan and Castells are linked which is discussed in the
article by Peter Jacobs and Roy Mann. When looking at the landscape in the light of the
inevitability of the global economy and infrastructure they state;
“The landscape represents an unending potential for development, a
commodity similar to salt.”
They say this in the light of the attempts to achieve the highest utility possible through the
forces of the free market economy and also see this as a threat for the landscape and the
preservation of local identities and draw questions if there is a need to reconsider the
carefully crafted public spaces that we have inherited through the years. They describe the
landscape as a fragile depository of history and meanings, personal, cultural and
geographical.
”Layer upon layer of meaning is invested in the form and pattern of the
landscape.”
The free market can very well dictate development strategies to maximize the ﬁscal return of
the landscape. Or will the memories which are imbedded in the landscape be secured in
designs? In the free market, identity building has become a very important tool and using
identity in designs could both help the securing of meaning in landscapes and the free
market economy. The importance of identity, the free market and image building in
marketing will be discussed in book B of this thesis.
A4.3 Conclusion; link Castells, Constant and Tuan
So the growing question for identity can be explained through the space of place and ﬂows,
the speeding of society and the loss of permanence. Identity turns out to be created by the
same permanence that people want back, by giving meaning to a space. The space acquires
an identity and becomes a place. The role of the space of ﬂows is that when the speed
increases on the space of ﬂows, the scale of the space that can be experienced increases as
well. With this increase, the intensity of the experience does become less but it is clear that
infrastructure is the link between the geographical identity of the space of place and the
space of ﬂows. It is this geographical identity that is of importance for landscape architects.
So designing with identity needs to be done from the experience. Through the aspect of
speed the intensity of the actual experience and the identity can be varied. Passive
experience can also be facilitated from the infrastructure.
10 For the area of the City Triangle (like the rest of the Netherlands) the range of velocities differs from almost 0

(stationary) to 130 (speed of an intercity train) kilometres per hour, which will be of importance in its design.

In research the free market has minimal inﬂuence -and should have none- but in commercial
design (where a lot of identity designing claims are being made) the free market plays an
important role. This free market could destroy a lot when concerning landscape design when
only money is of importance in designs and quality is being pushed to the back ground. But
still, the way marketing deals with identity building is important enough to look at and will be
discussed in book B.
Jacobs and Mann already talked about the reconstruction of identities. We think that pure
reconstruction is not the best way to create identity but we do think that history can play an
important role. When reconstructing, musealisation is quickly realized and pure reconstruction
together with preservation stops development. This development is always part of an
identity, this identity has developed and evolved as well. When designing with identity this
“start” identity can be used to implement new things and let these new things become part of
the new identity. From all the theories on identity, history comes forth as an important aspect
of identity building, meaning, permanence and bounding to a place. The use of history in
design will be discussed in the following chapter.
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A5 Use of history as a generator of identity
In his book Signs in Time (2004), Kristof van Assche talks about the use of history in designs,
this use can be linked to identity of places. According to van Assche people feel at ease in a
place when they know or understand the place and
“..people feel uneasy when they experience difﬁculties in categorizing a
place. One does not feel at home in these places. The more we know things,
the more comfortable we feel. From a comfortable position people start to
explore the world.”
When looking at the wish for identity and the creation of places, history can play an
important role. This is the same exploration which is needed for a space to acquire an
identity and become a place so that people feel at home. It is the pause which makes it
possible for people to get to know a place and understand it. Van Assche has a clear idea
about the relation between a (what he calls) spatial identity (geographical identity) and
people’s image of history. Van Assche says:
“Spatial identity we deﬁne simply as the structured set of ideas a group has
on a certain place, distinguishing it from other places. A spatial identity is
constituted in a discourse, in a culture. One of the areas in culture that
produce deﬁning features for spatial identity is history. History on the
geological scale and human history shape the physical features of a place,
naturally11. Apart from that, a spatial identity can be deﬁned by historical
narratives.”
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Van Assche distinguishes three sorts of
identity; personal identity, spatial identity and
group identity (which we already mentioned
by the names of personal, geographical and
cultural identity). The personal identity is
mostly connected to and shaped by the group
identity and together with the group identity
it can have an impact on the spatial identity.
The other way around, spatial identity also
has an impact on group and personal identity.
A person’s identity is amongst others shaped
by the place he or she grew up in. Cultures
often refer to their roots and have customs
coming from their roots.

Fig. A5.1
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But what about the nomads and gypsies mentioned earlier? Van Assche writes on this subject:
“Groups that are mobile can devote as much attention to a place as groups
with a more or less stable area of settlement. Groups that have a long
tradition of identifying as a group, while remaining in the same area, are
somewhat more liable to having this place as a key feature of the selfdeﬁnition.”
11 This is exactly what Norberg-Schulz deﬁnes as Genius Loci, see chapter B.2

This self-deﬁnition is, according to van Assche, the personal identity formed by the spatial
and cultural identities which the person comes in contact with or holds dear. He also says that
the roots are very important for an identity to arise. These roots are part of the same history
that van Assche mentioned before and van Assche also discusses the fact that staying at a
place will increase the chance of a spatial identity becoming part of someone’s personal
identity. This history, these roots and the remaining in an area can be summarized in one
aspect that has been mentioned before, permanence. So, again, permanence is an important
aspect in acquiring an identity.
An aspect of permanence with many spatial traces is history. Signs of history are signs of
permanence. So the use of history in designs could be a good tool to enhance the feeling of
permanence and facilitate an identity in the new designed space. According to van Assche it
is important to keep in mind that:
“..a design for a place loaded with historical references is still a place.
People refer mostly to the place and not to the historical reference
displayed. Parks are ﬁrstly interpreted as places and as backgrounds for
historical reference that are imbedded in the design of the place. The
historical is an added value, a nice source of inspiration.”
This implies that historical references in a design would not make the space a museum-like
(space or) place but could help the space get a meaning for people and become a place,
acquire an identity. So the use of history in design makes a space known and recognizable
for someone, it is familiar. When designing a futuristic object, people will not understand it
and therefore are not likely to appreciate it immediately. Renewing in design can be seen as
taking a step forward, making future into present, using the present and past and changing
them into past. Using history is a clever way to design things that are familiar to people and
therefore can be appreciated by people. By using history the identity is not pushed away
and the renewal can become part of the identity.
Alvin Tofﬂer’s Future Shock (1970) also discusses the meaning and use of history in the future.
According to Alvin Tofﬂer,
“… an answer to Future shock could be to design social regulators for all the
changes, a series of creative strategies to selectively form, bend, accelerate
or decelerate changes. History could be a good regulator for designing and
incorporating new things/aspects in an old and known situation.”
When working with history in designs, different questions have to be asked and decisions
have to be made. While working on new designs, versions of history are present in their
ideals of the future. One version of history induces the designer to neglect traces of other
histories in the area he is designing in. In the new designs, in the new town, references can be
found to some histories and not to others. Some old features of the uncultivated place, were
left intact, were used or referred to and others had to disappear, had to make way for the
new structures. The historical aspects can be represented in historical buildings, artefacts or
archeology but also in the landscape itself, landscape structures, old trees or a characteristic
landscape setup.
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It is the concern for this last historical aspect of landscape that has attained more attention in
recent scientiﬁc conferences and workshops. In the article Why landscapes of the past are
important for the future (Landscape and urban planning 70, 2005) by Marc Antrop, new
insights into the ideas about historical landscapes discussed. He says;
”landscape changes are seen as a threat, a negative evolution because the
current changes are characterized by the loss of diversity, coherence and
identity of the existing landscape. Landscapes always change because they
are the expression of the dynamic interaction between natural and cultural
forces in the environment.”
This is an important point; when renewal of the landscape is not wanted we will live in a
museum-like world and we can not progress. Changes in the landscape are needed but they
don’t necessarily lead to loss of coherence and identity. According to Antrop there are three
main driving forces that cause landscape changes; accessibility, urbanization and
globalization which work simultaneously. Next to these three he places a fourth unpredictable
factor; calamity. Each time a disaster occurs massive means are invented to secure the feeling
of security. Large new interventions are justiﬁed when security is involved.
The “room for the river” project in the Netherlands is a good example. The danger of the
growing water height makes people give back their land to the water as areas for retention.
Next to that, after a disaster, the identity of a place is drastically changed. Antrop states
that the coherence of particular properties deﬁnes identity, changing them would therefore
lead to a loss or change in identity. We ﬁnd the aspect of coherence an interesting aspect
next to permanence as an important factor in the creation of identity. This also means that
the use of history as a keeper of identity can be important. The older the landscape, the
stronger its coherence and continuity (permanence) are and the harder it is to destroy it.
Therefore, again, history is an important aspect to keep the identity in a landscape alive.

Fig. A5.2 | small part of plan for the IJssel near Deventer (Olst) within the ‘Room for the river’ project

A6 Conclusion identity backgrounds
Through the quickly speeding society, people loose grip on society itself. Things are changing
too fast. As an answer to this change acceleration people tend to hold onto what they know,
what they hold dear and what they appreciate. This is often expressed in history. In the
landscape this question for identity is also often expressed in the history that is apparent in
the landscape. The landscape is like a
palimpsest, a piece of parchment that
is constantly rewritten. But some of the
signs and drawings of the old text are
still visible on the parchment. The
history is still visible through the new
text. The same is true for the
landscape.
When one analyses the landscape,
you can see how all the years have
had their inﬂuence on the landscape. It
is history that has left its marks in the
landscape and it is the future that will
make new ones. It is this history, the
things people know about a space
together with the experiences people
Fig. A6.1 | palimpsest
had in spaces, which creates an
identity in a space, making it a place. So history and experience are creators or sentinels of
identity. When people want to experience landscape, these people need to be able to stay
in the landscape. Here the aspect of movement starts to play a role. When one is standing
still, a small space can be experienced very intensively. But if one wants to experience a
larger space, they have to move through the space. The higher the velocity, the larger the
space that can be experienced and acquire an identity but the less intensive the experience
can be. At last we want to state that identity formation is a dynamic process where several
pathways can lead to similar identities and identities can shift through future interventions.

BOOK B| identity tools

BOOK
B
identity tools

B1 The discourses of identity
This chapter discusses the discourses within identity. Identities are constructed within, not
outside, discourse, that’s why we need to understand identities as produced in speciﬁc
historical (Genius Loci and Narration) and institutional (Marketing, Branding and Imaging)
sides within speciﬁc discursive formations and practices, by speciﬁc design strategies.
Discourse studies are mostly attempts to ﬁnd patterns in signs (be it linguistic signs or others)
to verify the existence of these patterns in comparable situations, to link patterns to each
other and to social realities. They are a sub discipline of several disciplines: they can be
found in history, psychology, media studies, policy studies and much more (Van Assche, 2004).
Hidden assumptions are signiﬁcant for many discourses. A part of reality is presented in a
certain way because of and thanks to a set of basic assumptions. Sometimes people are
aware of them, often they are not. One of the prime goals of discourse analysis is to identify
hidden assumptions, connect them, check the connection and – again - try to establish links
with the social world and the powers and ideas present there. Landscapes and cities are
ﬁelds where a lot of different discourses meet and are mingled (Van Assche, 2004)12.
Looking at the space, it is a thing in itself but at the same time it is a background for a
multitude of things, objects, actions and histories for a lot of different people. Landscapes
can mean a variety of things for people looking at them and moving through them in a
different discourse. A landscape’s identity can change according to how the discourses are
used.

For example as we look at our study area. Apeldoorn is known by tourists as the royal
city. There is also an important history of paper factories thanks to the clean water from
the Veluwe. Next to this there are farmers in this area who have a whole different look
and interest in this area. They are depending on the soil and the space to expand their
agricultural activities. But when you look at the marketplace and speak to the inhabitants
stories are told about happenings.
box B1

In this part of the thesis we are looking at ways to deal with and inﬂuence the identity that
people give to and experience at certain places like cities and landscapes and what aspects
are part of identity. We do that by looking at the aspects of genius loci according to a book
by Christian Norberg-Schulz. After that we discuss narration including landscape narration,
history and memory. In the ﬁnal part we take a closer look at branding. This part contains
more about the image of a city and landscape, city and landscape branding, slogans and
logo’s used in marketing the rural area and ﬁnally marketing itself will be discussed.

12 Refering to Barthes Mythologies (1957) and Semiologie et urbanism; Barnes and Duncan; Roger; Van Assche

1996 and 1997
13 In the Wageningen landscape architecture education it is one of the basic notions that students learn.

B2 Genius Loci
In landscape architecture a lot is said about genius loci and in designs it is an often
reoccurring aspect13. One of the main questions here is; ‘what is genius loci and how is it
deﬁned? Christian Norberg-Schulz wrote a complete book on identity in architecture and
landscape architecture. He named the book: Genius Loci, towards a phenomenology of
architecture (1980) in which he calls genius loci the “spirit of place”.
From the beginning of time man realised that, to create a place means to express the
essence of being. A man-made environment isn’t a practical tool or a result of happenings; it
has structure and embodies meaning. In Norberg-Schulz’ view, these meanings and structures
are reﬂections of man’s understanding of the natural environment and his existential situation
in general. The genius loci (of a certain place) is the result of man’s interpretation of the
natural environment. In the beginning of humanity, people already had to deal with the
natural environment and gave their interpretation to it. It was, and still is, a process of
hundreds of years in which people learned about agriculture, housing and living.
Nowadays the term genius loci is commonly used in landscape design, but when reading
Genius Loci, towards a phenomenology of architecture you see that the random use of genius
loci is not justiﬁed. Norberg-Schulz states that the conﬁguration, the outside and inside
appearance and the material of buildings in a city show or breathe the genius loci of that
city. This genius loci is created by reacting on the environment, the atmosphere of the
environment and the surrounding landscape. This surrounding landscape forms the basis for
the spatial development and conﬁguration of the city. Norberg-Schulz only writes about the
way a landscape has an impact on the character and form of that built environment; the city
mirrors the surrounding landscape. He does not however, discuss the designing of the
landscape itself. An interesting antithesis appears when redesigning of this landscape takes
place. The genius loci, to which the city refers, is
changed and the relationship pointed out by
Norberg-Schulz is disturbed. If you want to keep this
intact, the concept of genius loci has to be taken into
account when designing (both in the city and in the
surrounding landscape). In this way the identity of
the complete conﬁguration can be maintained. It also
shows that the genius loci of a city or place is not a
constant but a variable phenomenon.
Fig. B2.1 | bombed centre of Rotterdam,
1946

Fig. B2.2| current centre of Amsterdam
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In his book Norberg-Schulz does not speak about the
effect certain changes in the landscape have on the
genius loci. Here are two examples in which the
genius loci radically changed and where new
structures occurred.
Rotterdam and Amsterdam, both harbour cities which
have small canal structures in the centre. By World
War II big parts of the city centre of Rotterdam
were destroyed. To refer to the original genius loci
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of Rotterdam small interferences should be executed. The opposite
happened. Big parts of the city centre where ﬁlled with big and
high buildings. By this, Rotterdam instead of Amsterdam is now able
to do some big interventions in the city centre. On the contrary, a lot
of resistance will rise in Amsterdam when interferences like the ones
in Rotterdam take place. The genius loci of Rotterdam is changed
through World War II.

Fig. B2.3 | large scale
interventions in the centre
of Rotterdam

Old villages originated in a landscape with a small parcelling have
lost their relationship with the landscape by re-allotment. Small
scale villages don’t have a clear link with their big scale surrounding
landscape anymore. On the contrary looking at the new
droogmakerijen, they are designed for a big scale landscape in
both parcelling and buildings and by this they are in balance.

There are three possible interventions in relation with changes in the genius loci.
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Fig. B2.5 | Changes in the city

Changes in the city
When changes in the city occur, it can refer to the
already existing city. The city already is a reﬂection of
the surrounding landscape, so new interventions also
would. A change in the city also could explicitly refer
to the surrounding landscape.
Changes of identity in the city
1. The form of the city is based on the genius loci of
the existing landscape.
2. An intervention in the city will be based on the
genius loci of the surrounding landscape and on the
genius loci of the existing city.
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Fig. B2.6 | Changes in the city and
landscape

Changes in the city and landscape
When a landscape changes, the city loses the
landscape that formed the original genius loci. When
a new change in the landscape refers to the old
landscape and the old changes in the landscape (of
the city), the city remains a derivative of the changing
landscape.
Changes of identity in the city and the landscape
1. The form of the city is based on the genius loci of
the existing, surrounding landscape.
2. An intervention in the city will be based on the
genius loci of the existing, surrounding landscape
and on the genius loci of the existing city. Otherwise
this city will loose its genius loci because of the
changing landscape.
3. An intervention in the city will be based on the
genius loci of the new, surrounding landscape and on
the genius loci of the existing city.

In conclusion we can state that according to Norberg-Schultz history is a very important
aspect of the identity of a place. The identity is constituted by permanence and coherence.
Permanence being the fact that things need to stay, be part of the history to become part of
the genius loci. These elements are two very important factors for the geographical identity.
This coherence you can obtain by using landscape and city together in one design. We have
to notice that this theory only applies for the structure of the landscape and city itself.
Meaning: the structure of the landscape can tell the story of why and how it came into
existence. It doesn’t say anything about the narrative aspects of an area, which also is an
important aspect of history. That’s why we will discuss this subject in the following paragraph.
To work with the genius loci of the city and the landscape they both need to be designed and
not only the city or the landscape.
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B3 Narration
In this part we take a closer look at narration and landscape narration. Narration is the
storytelling of designs and landscapes and is often used as creator or expressor of identity.
Narration together with two important aspects, history and memory, will be discussed in this
chapter.
B3.1 Narration
History and memory play a great role in people’s ability to bind with a certain place. This
way of “connecting” with a place you can call narration. Narration is a term for the story
itself and telling the story. On the one hand narration is about the contents, on the other it is
about the communicative transfer. So in general: the total range of story telling, from contents
to expression (Van der Westen en Westerink, 2006).
Time, action and place can be seen as the variable main elements of a story. By constantly
changing composition and construction of the three elements, each story will get a unique
character. Time is the period in which the narrative takes place. It can vary from the past until
far in the future. One important detail is that the reader is aware of the time in which the
narrative takes place as an important reference. The course of and connection between the
actions in a narrative forms the plot. This plot gives the story structure, which makes the
message more clear to the reader. In general a plot contains an introduction, a heart and an
end. The third variable is the place where the narrative takes place (Van der Westen en
Westerink, 2006).
Besides the narrative part of narration, it also concerns the medium to tell, give expression
and a certain form to the content. This could be done through a design. Through design the
story is communicated between different parties. This communication can be done through
different media, for example oral, written, or by design. Besides talking and hearing, visual
communication is a very important one. This visual communication can take place through ﬁlm,
pictures, dancing, paintings and many more.
B3.2 Landscape narration
Landscape narration is a form of narration which is specialised in the communication between
stories and the landscape. This term is introduced by Potteiger and Purinton in their book
Landscape Narratives (1998). According to the authors, the landscape is full of stories (forms
of narration). These stories are linked to the places, form layers in the history, give structure
and are inherent to the materials and processes in the landscape. Landscape narration links
the story with the place or landscape. Besides that, landscape narration can also link the
mental and the physical landscape, the story belongs to the mental aspects of the landscape.
By telling stories in or with a landscape, intangible aspects like notion of time, events and
memory are linked to the tangible and by that physical part of a place.
According to Potteiger and Purinton, landscape narration has a dualistic character. On the
one hand it can be seen as an implicit character of the landscape. Landscape is an
accumulation of stories and events. On the other hand landscape narration can be used
explicitly as a problem solving approach. The two characters together form a product in
which the physical design devices tell a story. The result of this is a landscape that tells the
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story the designer wants to tell and which the landscape has to tell. Besides this it could also
be a process in which the story is used to make choices in design. For example by creating
structure in the landscape by using a story which does not necessarily have to be readable,
only by telling the story the design can be explained.
What about dealing with elements that are already present in a landscape with their known
and/or unknown stories? According to Michel de Certeau in The practice of everyday life
(2002), stories carry out a labour that consistently transforms spaces into places. This is
similar to what is discussed in book A about space and place by Tuan. They also organize the
play of changing relationships between places and spaces.
For example sculptures have the ability to create a
feeling of place because of their physical presence. It
creates its own space. Only when an object survives time
and keeps its meaning its identity is maintained. But how
is it possible that an object such as Stonehenge still has
so much meaning, while its original meaning is long gone
and forgotten. Maybe it is such an important object that
it carries a speciﬁc and a general meaning. The speciﬁc
meaning changes through the years and can be lost, but
the general meaning will stay the same.
box B2

B3.3 History
History is always constructed from a certain perspective. One can say that a series of frames
is activated while producing histories, narratives of the past. Most of these frames are
connected to social constructions and therefore to groups. According to van Assche in his book
Signs in time (2002);
“A place can be the place where this and that happened, it can be the place
where an atmosphere of old ages can still be felt, where events from the
national and international history could have taken place, or personal
experiences, or events in the personal history, or it can be the place where
old artefacts or old geological structures can be seen and suspected.”
How can history play a role in architecture for the people? People desire buildings that
represent their social, ceremonial and community life. They want these buildings to be more
than a functional fulﬁlment. They seek the expression of their aspirations in monumentality.
Monumentality comes from the eternal need of people to create symbols (Giedion, 1944).
The development in the perception of a building is characterized by three phases. It begins
as being visually challenging and searching for a future style, it is followed by acceptance
and integration into daily life and ﬁnally it can become a memorial, monument or landmark.
In phase one it is an anomaly in the total, in phase two it becomes part of the identity and in
phase three it is the main identity. Existing buildings are references for scale, size and
orientation: historic architecture has a lot of impact on architectural theory (and subsequent
direction in style) as can also be read in the chapter on Genius loci. Events from the past

don’t make any impression if they’re not documented in books, monuments or festivities that
are part of an ongoing tradition. An old city has a lot of objects from its history that the
youth can use to form an image of a certain place. New cities had to bribe about their
history to get an identity. This can still be seen in the practice of branding, which is often used
by cities to attain an identity. More about modern branding will be discussed in chapter B4.
B3.4 Memory
Taken literally, memory exists only in individuals. It is that which makes it possible to recollect
something. Memories are the connection to immaterial expression, for instance in architecture.
There are two kinds of memory in architecture: direct, referring to a building’s original shape
or style; and indirect, a narrative component evoking historic places or elements. The
conscious handling of indirect and direct memory incorporates narratives into buildings. These
components add profound meaning to architecture that exceeds merely fulﬁlling practical
functions. Symbols and details give coherence to a building and connect it with historic and
local context. This is the same for memory in the landscape.
The experiences and memories of humankind are laid down in layers in the physical
environment, concrete and graphically. Layers created and sedimented over time represent
the built history of the city. There are three kinds of layering: spatial, material and
associative layering. Spatial and material layers are essential physical-material witnesses of
the passage of time, spatial layers in urban context involve the overlapping of spaces and
spatial sequences. Material layering is best exempliﬁed in representative facades.
Associative layers refer to a broader content of buildings and associations that awake
memories of something else, allowing the simultaneous presence of completely different sites
and times.
Concluding from the text above, identity is something that can come into existence when
people take time to understand a place. This way of understanding can be enhanced by
experiencing the place. History, memory, anthropology and etymology – summarised in the
term narration - play a large role in people’s ability to identify themselves with a certain
place. So permanence is a very important aspect in creating identity whilst permanence is
important for an aspect to be able to become part of the history of a place.
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14 Article taken from the book City Branding, NAI Rotterdam, 2002
15 For instance the historic cities of Deventer and Zutphen versus a town like Apeldoorn
16 Next to museum-like, our city centers become monotonous through the universal offer of the same shops as also

said by the commission Belvedere, cited in the general introduction.
17 In the south-east of Apeldoorn, the re-introduction of a
primal forest is planned.

B4 Branding
As discussed in book A – space of place and space of ﬂows - globalisation has shrunk the
world and borders have disappeared both physically and culturally. The world is converging
towards one taste, one language, one art, one entertainment and most of all: one mind. The
tradition of mass thinking (see book C) has brought a lot to the people but does not seem
capable of offering an effective response to the increasing need for “individuality” which it,
ironically, has brought about itself. While the ‘people on the street’ increasingly long for
choice, diversity, distinguishing features and depth in order to enrich their own individuality
and connect emotionally with their environment, the world is scanned for unique cultural
phenomena; now the normal man also has great expectations of his home. The residence is
no longer a life long constant, but is very much subject to changing personal circumstances. In
addition to the size and type of home, the urban context also became a variable in the series
of homes to live in.
Nowadays we all begin to sense many of the same tensions in readjustment and
accommodation. The impact of new media, transportation, education and a growth in the
diversity of interpersonal relations brings us into a fast and comprehensive contact with every
aspect of the world. In fact it is hardly impossible to avoid the expanding horizons of our
time, or the trails of developing a new sense of self to match the dynamics of our global
existence. Like Castells describes in his book The rise of the network society (1997):
“We become what we experience and what we are experiencing rapidly
pushes us towards a transformation of our consciousness that may be far
more profound than we expect”.
Driven by a wide network of interests and lifestyles, one’s own image is constantly set against
the background of one’s own environment. Urban and rural areas more often realize that the
image they try to attach is a very important aspect in their way of branding and making
certain places more attractive to the public. In the next paragraph (B4.1), we will discuss
more on the topic of images and how image can be used in branding and design.
Although each individual judges the attractive value of a town or city differently, some cities
are more popular than others and similarities between them can indeed be distinguished.
According to Marco Vermeulen in his article Nederland vakantieland14, the Dutch historical city
centres have a natural head start on the twentieth century industrial cities, whose major
growth took place in a relatively short time15. The modernist architectural heritage, built from
the ideals of light, air and space, has difﬁculties standing up against the more hedonist
qualities such as charming and cosy. More about this way of modernist thinking and
designing we will discuss in book C. Guided by feelings of romanticism and nostalgia, a rich
past is considered a precondition for character and the Dutch are once again ensconcing
themselves within the city walls so as to protect themselves from the soul-destroying outskirts.
We act against the fact that our city centres are turning into museums16, but considering the
housing prices, we are at the same time willing to pay highly for admission. If no old
buildings are available, we are looking for new buildings that refer to former times or other
locations. Like we already concluded form the theory of Norberg-Schultz; history is a very
important aspect in attaining or creating identity. We also see these tendencies of referring
to former times in the landscape, where people tend to protect old existing landscapes or
otherwise create new landscapes referring to former times17.
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Farmers who can’t cope in current agricultural policy have to move to Canada or stop
their activities because they are bankrupt. Because the cultivated land is so typical for the
Dutch landscape, a lot of money is spent to keep this land in it’s original state, for
example by paying farmers to cultivate the land. A question that suddenly arises is: “what
is the original state of the Dutch landscape?” Also there are some projects (for example
in Zeeland) where cultivated land is given back to the sea. A beautiful nature arises, but
also a lot of resistance of the older inhabitants. They see this “giving back” of land as a
lost struggle against the sea that they fought for decennia.
box B3

Under pressure of the market, scenery (which is not at all rooted in the cultural background
of a certain region) is being erected all over the country. Like the tendency to build privately
owned farmhouses or traditional Swedish wooden houses in town-developments18. The
differences between the cities nowadays are becoming even smaller, while the consumer
actually needs a wider range of choice. Successful formats are eagerly used and often form
the qualities of one city and the ambitions of another. For example Rotterdam calls itself
“Manhattan along the Maas”.
According to Vermeulen cities should, instead of importing empty icons, make an effort to
develop existing qualities into a suitable image19. The present “building images” would then
evolve into “image building”. This also implements existing identity and genius loci in a city or
brand.
B4.1 Image
Starting from the statement of Marco Vermeulen, we will look at a city itself. Anyone who
wants to remain visible in the global village will need to offer a unique proposition. A unique
experience, a range of experiences which distinguishes itself from all other cities. It should be
a place for experiences that are original, cannot be copied, and should attract a certain
type of people in a certain stage of life. This type of persons contributes in shaping the
identity of the city, a place (and according to us, also a landscape) and further enriches it
with it’s presence and behaviour.
Basically a place is an archive of fond memories and archived things that inspires the future;
a place is in general permanent and, because of that, known to man. On the bigger scale
this permanence of a place works in the home country of an inhabitant because of the
recognizable and known cultural qualities of a country. The homeland is the centre of the
world, which is not a place on the map but a deeply rooted feeling bonded to a unique
location or experience. Like we already saw in the space & place theory by Tuan in book A
of this thesis.
18 During an excursion we stayed in a Hostel in

Gorssel. This hostel is situated in ‘De Kleine Haar’,
a wooden Norwegian hunting mansion that was
built in Deventer at country estate Frieswijk and
replaced in 1935 to this location as a gift to the
royal family. (a: Frieswijk, b: current location)

a

b

19 Rotterdam calls itself “Manhattan aan de Maas”, relating to a city that has no relation with Rotterdam whatsoever.

But how do we get people to bond to a particular location? How do we, the people, identify
ourselves with a location, city and a landscape? In the book Beyond societal identity crisis by F.
Best (1974) is stated that landmarks, important buildings and places with a high public value
can enhance the feeling of identity of a homeland or country. Points of interest catch our eye
and stay in our memory linked to a certain place. So basically images provide us the power
to see, recognize and feel a certain surrounding and create and/or strengthen our ability to
identify ourselves with that certain place. These particular images are the result of a twoway process between the observer and his environment. The environment suggests distinctions
and relations, and the observer selects, organizes, and makes up what he sees. The image
develops limits and emphasizes what is seen while the image itself is tested against the
ﬁltered observed input in a constantly interacting process. Thus the image of a given reality
may vary between different observers the same way as ideas about identities can vary
between observers. This implies that a designer could chose to attract one particular type of
persons by using one or more clear images in his design. Or he could choose to attract a
wider range of people by using more different types of images in his design.
For example the rollercoaster park Sixﬂags in Flevoland. This
park is specially and only designed for children and younger
people who are looking for action. While the Kruller-Muller
Museum at the Hoge Veluwe is an art museum which in
general attracts one type of people who are interested in
modern art. But by introducing the white bikes anyone can
pick up and leave again at certain spots within the park,
people are invited to bike through the National Park. Also the
‘museonder’ is introduced, an interactive museum under the
surface for kids. The total design of this area becomes
interesting not only for art lovers but also for young people,
elderly people, families with children, nature lovers and
sporty people.
box B4

According to Kevin Lynch, in his book The Image of the City (1960), the imageability is the
quality of a physical object which gives a high probability of evoking a strong image to any
given observer. It is the shape, colour, or arrangement which facilitates the making of vividly
identiﬁed, powerfully structured, highly useful mental images of the environment. As said
before, image development is a two-way process between the observers and the observed.
It is possible to strengthen the image either by symbolic devices, by the retraining of the
perceiver or by reshaping one’s surroundings. You can provide the viewer with a symbolic
diagram of how the world ﬁts together: a map or a set of written instructions like information
tables. As long as he can ﬁt reality to the diagram, he has a clue to the relatedness of things.
Besides this there seems to be a public image of any given city, which is the overlap of many
individual images. Or perhaps there is a series of public images, each held by a certain
signiﬁcant number of citizens. Such grouped images are necessary if an individual is to
operate successfully within his environment and to cooperate with his fellows. Each individual
picture is unique, with some content that is rarely or never communicated, yet it approximates
the public image that, in different environments, is more or less compelling, more or less
embracing.
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The contents of the city images, which refer to physical forms, so far studied were classiﬁed
by Kevin Lynch into ﬁve types of elements:
Paths are the channels along which the observer customarily, occasionally, or
potentially moves.
Edges are the linear elements not used or considered as paths by the
observer. They are the boundaries between two paths, linear breaks in
continuity: shores, railroads cuts, edges of development, walls.
Nodes are points, the strategic spots in a city into which an observer can
enter, and which are intensive foci to and from which is travelled.
Landmarks are another type of point-reference, but in this case the observer
does not enter within them, they are external. They are usually a rather
simply deﬁned physical object: building, sign, store, or mountain.
Districts are the medium-to-large sections of the city, conceived of as having
two-dimensional extent, which the observer mentally enters inside of, and
which are recognizable as having some common, identifying character.
These elements are simply the raw material of the
environmental image at the city scale. They must be
patterned together to provide a satisfying form. In
pairs they may reinforce one another or resonate so
that they enhance each other’s power. Or they may
conﬂict and destroy each other. Rather than a single
comprehensive image for the entire environment,
there seem to be sets of images that are more or
less overlapping environments. This is similar to what
we described in book A about the space of ﬂows
and the experience of the different scales in the
landscape. Kevin Lynch states that these images are
typically arranged in a series of levels, roughly by
the scale of the area involved, so that the observer
has to move from an image at street level to a level
of neighbourhood, city or metropolitan region. On
Fig. B4.1 | mental map of the city triangle
the smallest scale and speed, individual elements
can be experienced and form the image. On the larger scale and speed, sets of elements
form the image and are experienced. Images may differ not only by the scale of the area
involved, but also by viewpoint, time of day or season. The changes in the physical world
around the observer can change an image.
We have to be aware that, although those ﬁve types of elements Lynch is discussing can
provide an image, they don’t provoke or create an identity by themselves. For a personal
identity these elements are too abstract and we have to consider that every element already
has a certain meaning, which differs between people. So Kevin Lynch’s elements to create an
image, help building an image and contribute in forming a personal identity.

B4.2 City and Landscape Branding
How is it possible to brand a certain landscape? We think that it is rather difﬁcult to brand
the exterior of a landscape, like a peat landscape or a clay landscape. So to brand a
landscape moreover the characteristics of that particular landscape should be used, like the
space or serenity of that particular area. Also the typical type of buildings and nature could
be used.
Taking the theory of Kevin Lynch in consideration we could theoretically formulate which
aspects form the image of a city. But what about the actual imago of the city? The term
imago is not a typical English word but it is being used by Koen van Synghel in his article City
branding voor acht nederlandse steden (2002). Imago is a term from etymology and is
intrinsically linked with development, evolution and process. Imago could very easily be
linked to city branding in which the city is put on the market as a product. Image may well be
synonymous with imago, the term only came into use in the Netherlands in the early nineteen
sixties - the glory days of the Americanization of Europe - when the meaning shifted to
“the stereotype opinion that the public at large holds concerning something
or someone’s image”
according to Koen van Synghel (2002). Image building therefore has to cope with a negative
connotation, probably because it concerns stereotyping.
As stated before in paragraph B3.4, the inﬂuence of the market creates sceneries that are
not at all rooted in the cultural background of the region. The intention behind many
construction projects is to enhance the image of the city, without knowing exactly what that
image is. For this reason projects are often completely different from the tendency of a city.
This is because the image originates from a physical reality and is based primarily on wellworn prejudices, desires and memories. These memories take shape in the collective memory
where barely any space is left for actual data. It is precisely this collective memory that is the
image and thereby it forms the key to self-awareness of the city.
One interesting prospect unfolds when you see the image not as a result of building activity,
but opt for an approach from the opposite direction. Marco Vermeulen states in Nederland
vakantieland (2002);
“It is not the city but the image that has to be planned. Careful investigation
of manifestation that is more deeply rooted and has the greatest chance of
success determines the characteristics that have to be enlarged and
activated.”
When using this in design, you are working in the associative layer of people’s memories as
discussed before in paragraph B3.4.
As we stated before, city branding is putting the city on the market as a product. According
to Hans Mommaas in his article City Branding (2002), city branding can be seen as part of a
struggle for position. It is a strategy to provide cities with an image, a cultural signiﬁcation as
a source of added symbolic and thus economic value. Not all architects are enthusiastic about
city branding but we think it can be an important tool that can be used for designing with
identity (studying it can also learn us how not to do certain things, e.g. to prevent
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musealisation). Right from the beginning is questioned whether city branding could be a
legitimate and self-evident point of departure for an architect or urban designer. From a
historical perspective city branding is developed in the United States to attract more
investments, tourism and young families. In order to attract tourists, the tourist industry
promotes and accentuates urban rural quality by employing images that draw upon
countryside ideals that aggrandize myths of rurality. The tourist countryside is thus a symbolic
cultural landscape, an idealized, immaterial representational space concerned through texts.
Publicly praising the attributes of a place is as old as the love for the natural landscape and
the desire to share it with others. Place promotion is:
“The conscious use of publicity and marketing to communicate selective
images of speciﬁc geographic localities or areas to a target audience”.
(Jeffrey Hopkins, 1998)
Using advertising to promote a certain place could be an alternative for branding a city or
landscape. Advertising is on the one hand used to separate the intrinsic value from the
product and could play a role in the users self image; on the other hand the image can also
be detached from the physical city in order to
express its potential as a whole. A city can invest in
advertising-related products and strategic
interventions which can have considerable inﬂuence
on the image with relatively few resources.
According to Marco Vermeulen in his article
Nederland Vakantieland (2002), the water taxi in
Rotterdam, for example, may have a bigger
inﬂuence on the city’s image than many large-scale
building projects.
Fig. B4.2 | watertaxi
“In fact the image constructed proclaims an ambition and should be so
forceful that, like a self-fulﬁlling prophecy, it is possible to extract the
physical city out of the image”. (Marco Vermeulen, 2002)
By manipulating the perceptions, developments can be set in motion that will ultimately bring
about the desired image. By building a seductive image, a mental framework is created
within which the city can blossom.
Besides the way to advertise cities and rural areas in the way discussed above, there is
another way in which places would like to be seen. They would like to have a clearer image
of what they stand for. Even more often they use logos and slogans to promote their city or
place. Like Amsterdam lately used: “I AMsterdam” and Wageningen
uses “city of life sciences”. In our test case area of Apeldoorn,
Deventer and Zutphen they try to brand the cities and the landscape
between by the name: the City Triangle. It stands for the bond the
three cities have including the landscape between which connects them.
Fig. B4.3
When looking more closethere only is an economic bond between
them and hardly a physical one. So basically the city triangle is branding its name by using a
slogan and logo but its coherence is hardly based on the characteristics of the cities and
landscape. In the next subparagraph more will be discussed about the use of logos and

slogans. In chapter B5 we will discuss more on how marketing can be used to create identity
using the books Future Shock by Alvin Tofﬂer and Dream society by Rolf Jensen.
B4.3 Slogans and Logos
The tourism industry may be said to operate with sign systems that facilitate its own ideology
of consumption by attempting to manipulate the decisions of people. These kinds of sign
systems are better known as slogans and logos. A sign system or text is a systematically
related collection of objects, events or phenomena. Before discussing what slogans and logos
contain further, we will ﬁrst look at semiotics.
Semiotics is the study of signs and sign systems. It is an established analytical tool of critical
theory used to interpret cultural creations. Given its potential for theoretical insight into and
analytical utility with the production and interpretation of culture, semiotics have become part
of the interdisciplinary debate within cultural studies on social theory, interpretive methods
and postmodernism (Signs in Time, van Assche, 2004), culture is both mediator and medium
of social interpretation. Cultural creations may be interpreted semiotically; that is, as a
collection of signs or texts (Gottdiener, 1982)
A sign is most commonly deﬁned as “something that stands for something else”, such as each
of these written words standing for representing an object, idea or meaning (Sebeok, 1986)
In general all sorts of signs exist, grouped in sign systems which are determined by diverse
types of rules. Communication depends on the interpretation of signs and knowledge of the
elements to be interpreted and the rules of interpretation. Sign systems can be linguistic and
non- linguistic. Modernists think that architecture is a non-linguistic sign-system: a building can
have a meaning, more or less clear, objective, according to widespread and clear rules. This
way of thinking will be discussed further in book C.
As said before, a sign system or text is a systematically related collection of objects, events
or phenomena taken as sign, such as the words comprising this sentence and the meanings
and ideas it conveys. The tourism industry may be said to operate with a sign system that
facilitates its own ideology of consumption by attempting to manipulate the decisions of
people, regarding their leisure and recreational activities, for the purpose of selling tourist
attractions.

Fig. B4.1
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Slogans are loaded with secondary or connotative
meanings; they signify more than a superﬁcial
glimpse might suggest, and they are intended to
operate as such. The short, memorable,
uncomplicated phrases are used to capture attention
and encourage consumption by evoking strong,
positive impressions associated with the commodity.
It is these secondary connoted meanings beyond the
literal denoted meanings of the slogans or ‘rhetoric’,
that reveal both the ideology and reoccurring
themes which constitute the mythic identities of the
symbolic countryside.
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Logos, like slogans, signify
more than a cursory glance
might reveal. Relative to
the latter, logo’s are
especially rich in secondary
or connotative meanings.
This complexity is a function
of the logos sign type: they
are iconic symbols that
connote a surplus of
meanings, and
consequently an
abundance of myths. Logos
are graphic
representations intended to
impart images in the minds
of consumers which will
Fig. B4.2 | icon water mill and icon estate
encourage consumption. By
creating a recognizable trademark, the commodity and/or its sponsor is given an identity or
brand recognition which conveys positive, often multiple and abstract messages.
When the logo or sign resembles that which it stands for or represents, it is termed an iconic
sign or icon; in other words, the signiﬁer (expression) and the signiﬁed (content) resemble one
another. Icons are compounded with multiple secondary connotations or “surplus meanings”
because a pictural representation is, so to speak, worth a thousand words, visual images are
loaded signs. Where these secondary meanings are numerous and take precedence over the
denotative meaning of the sign, they become ”symbols”; signs that signify learned, abstract
connotations or myths.

Fig. B4.3 | logo city triangle

In Signs of the post-rural: marketing myths of a symbolic
countryside by Jeffrey Hopkins (1998), the Canadian
situation is studied. He found at least six dominant
themes or “codes” that can be distinguished in the logos
and slogans used. These are: the environment, ideal
community, locational advantage, heritage, recreation
and agriculture. These six are not really representing the
Dutch situation in which also abstraction plays a role. In
the case of the city triangle a very abstract logo is
chosen: three parts of a chain in a triangle, which
symbolises the three cities and their interconnection. The
logo symbolises the bond between the three cities itself
and their surrounding landscapes.

B5 Marketing and identity
B5.1 Future shock
In the book Future Shock (1970) Alvin Tofﬂer discusses the material worthlessness of
marketing and design as a consequence of the acceleration of the society, information
sharing and production. Future shock is the disorientation that is caused through the too early
arriving of the future. This happens when changes are going too fast.
“It happens when a new culture is placed on top of an old one, a culture
shock within its one culture.”
This aspect has already been discussed in book A where it is said that the newly arisen
question for identity comes forth out of the too rapidly changing society and the fact that an
identity can not get a foothold. The examples given; IKEA, VINEX, image and clothing are
literally worthless regarding non-monetary value. Even Tofﬂer states that the average
lifespan of a house has decreased rapidly. The material surroundings were much more
durable and our ties with it were much more permanent in older times. He calls this the
disappearing past and already discusses what we think is one of the reasons why people
want to have more permanence and identity in their life.
This acceleration and lack of permanence in the world and especially in marketing is partly
due to the fact that industrialization and technology make the costs for creating a product
much less than the costs for repairing. So repairing becomes more expensive than renewal
and the renewed product is probably even better than the former one through new
inventions. In ICT the acceleration means that every minute of lost time has more costs in
production than ever before. Delay becomes more and more costly. The information needs to
ﬂow quicker and quicker. Also the sudden changes increase through the increase of sudden
problems and the amount of needed data. More info is needed for new problems. Out of this
acceleration arises the, discussed already in book A, Ad-hocratie, Tofﬂers’ marketing version
of New Babylon.
Most of Tofﬂers predictions are now painfully outdated and/or turned out to be not true. The
effects of industrialization are clear and the computer era is probably over its highest point
and slowly going towards it’s end. Instead, nursing is becoming more and more important.
The society has accelerated very quickly indeed but the aspect of future shock didn’t turn out
to be as painful and present as he describes. Mankind became very mobile and the material
objects man has, have become very perishable and mobile (they come and go very quickly).
Tofﬂer does have a point when he discusses permanence. The question for permanence,
durability and identity has quickly come up as an answer to the ruthless advance towards
perishableness, which is reinforced through the increase of the percentage of innovations. The
level of perishableness is so high that we are confronted with an unequalled situation. We
are not expected to accept a new culture but the succession of several temporary cultures.
But what follows after the computer era, when we have survived the future shock? This
question and the increasing role of identity in it can be answered partly from the book
Dream society (1999) by Rolf Jensen. Tofﬂer already makes a link to Jensen (Jensen also
refers to Tofﬂer in his book) when he states: when more and more of fundamental material
needs of the consumer are fulﬁlled, one can expect that more economic energy will be put in
satisfying the subtle, varied and very personal needs of the consumer for beauty, prestige,
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individuality and sensory joy. This is the market for experience that plays an important role in
the dream society20.
B5.2 Dream society
The dream society is a new society in which companies, communities and man as an individual
will ﬂourish on the basis of stories instead of pure information and data. It is the next step
after the information age. According to Rolf Jensen, there are three premises that made the
dream society;
The past is disappearing out of our sight in a very high speed
The days of the information age are numbered
Everything that can be automated, will be automated
The development of the different types of communities has accelerated rapidly through the
years. The agricultural era stayed 10.000 years, the industrial era stayed between 100 and
200 years and the information age is about 20 years old (stated in Future shock, 1970; Rise
of the network society, 1997; Dream society, 1999). At this moment we are in the middle of
the information age so what is going to follow after the information age? Jensen deﬁnes the
next step after the information age as the dream society. The dream society is a concept
about marketing and the new ways of selling products and deﬁning ones style and product in
the immense world of brands and products. A part of this concept could also be of interest
for this discourse about new ways to deal with identity21.
Through history the urge to collect material aspects changed into the collection of emotional
aspects. When looking at marketing - for which the theory of the dream society is developed
- it can be seen that the consumer doesn’t just want a product. They want a retro product, a
product with a story behind it, with memories and craftsmanship, with an identity. These
memories are part of the identity as shown in Signs in time (2004) by Kristof van Assche.22
In the book Future shock (1970) by Alvin Tofﬂer the fact is discussed that people in the
western world are exposed to too many changes. He says that if we don’t control some rapid
changes in our personal aspects and our society that we are doomed to suffer an adaptation
collapse. This means that the relation between the known and the unknown will be completely
disrupted through which the mental balance will be disturbed. Is this why so many products
are put on the market with nostalgia, dream images from the past and rural romance? Is this
why products are put on the market with an already installed identity? It could well be so for
in book A it is already shown that the accelerating society caused a growing question for
permanence and identity. Marketing cannot give this permanence for products are renewed
too quickly therefore they need to create an identity with the product. This is of importance in
the new dream society. Jensen says that companies need to dive (just as writers) into stories.
In marketing and selling ones product in the dream society it will be very important to tell a
story with your product, since people want stories and meaning with their product.
20 The experience-society has also been discussed shortly in book A
21 As proof for the speeding of society one could also look at the trends in music and fashion. In the 70’s a

revival meant the 20’s or 30’s, a period of 40 years. In the 90’s a revival meant the 70’s, a period of 20 years.
The former days of today were yesterday.
22 For instance the price of a watch represents it functional value plus the emotional, added value (the story, the
image). This last value is about half the actual price of the watch.

When one sees the design of the landscape as a product and something people should want
to use or to visit, it needs to be created with a story. Fortunately, the landscape is a huge
library of stories and possibilities. These stories are more and more coming into the picture as
activities, things people can do and experience in the landscape. The story is a reason to do
things. Today people try to undo themselves of material fascination and create an
immaterial, experiencing fascination. This same observation is made in the book Pret! (2002)
by Tracy Metz. Together with this the shift from IQ to EQ can also be named. The emotional
aspect is starting to win over the rational aspect. These are all signs that the shift towards the
dream society, the importance of stories and experiences is indeed happening. In the dream
society the line between work and free time will fade. It will be more difﬁcult to distinguish
between the two. The emotional aspect of free time will probably be the difference.
In book A the infrastructural network and speed have already been discussed as an
important link between the different scales of identity. In the dream society the infrastructure
will also play a large role. The logistic systems will undergo
narrative developments. An already old example of such a
narrative route is the orient express. This express is not only a
travel route; it is a fairytale about the charm of the old world,
about champagne, caviar and romance, a space of ﬂows of
experience. The best example of storytelling experiences of
today’s dream society are the Walt Disney amusement parks. Each
time a new experienceable narration is added. Through the
infrastructure stories about larger areas can be told and made
clear.
About scale differences Jensen is very vague. He keeps on mixing
up large-scale identities with small-scale identities.
“When people think that globalization of stories
of the dream society will lead to a loss of culture,
the answer must lie in the open market. People
have the freedom of choice and the consumer
tends to go for the more global stories than the
more local and traditional stories.”
Next to this he states that global stories will conquer local stories
and that there will be less variation in forms, values and norms of
Fig. B5.1 | stories of
consumption. Later on Jensen contradicts this when he cites Tofﬂer’s
Orient, Disney and an
anti-globalisation statement
Future shock. Tofﬂer says (as cited in A5)
based on Euro-Disney
“…an answer to Future shock could be to design
social regulators for all the changes, a series of creative strategies to
selectively form, bend, accelerate or decelerate changes. History could be a
good regulator for designing and incorporating new things/aspects in an old
and known situation.”
In this light he writes that speciﬁc regions will use unique features, history, norms and values to
strengthen their positions. So the consumption will become more universal/global and the
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regions will distinguish themselves through more local aspects. If future shock is still an issue,
people don’t have the wish for renewal, and globalization, they want to use history to
regulate changes and globalization doesn’t go with this axiom. Next to that, in marketing,
things like traditional clothing are not often worn professionally anymore but as recreational
and historical use they are. People like to go back to their roots to ﬁnd out and discover their
history and heritage. So why Jensen says that people tend to go for the more global stories
is a mystery for us. The only reason we can think of why he says this is because people like to
own stuff and do stuff that other people also have or do. This globalisation of stories means
that people over the whole world like the stories. That the stories are about historical, local
aspects is a different aspect. So he probably means that globally there is a universal wish
for the same sort of stories and experiences packed in a product. These stories are locally
reshaped to be different than the other stories, distinguish themselves and use and acquire
an own identity23. Jensen himself also says that history is an important part of storytelling
and narration and he distinguishes eight different important storylines in marketing; rest/
chique, adventure, sex/naughty, antique, mystery, rural/romantic, criminal and power. These
storylines are all very universal but will acquire extra value when reshaped for a typical
object or experience.

23 Showing: global and local is about the same; when the one is inﬂuenced, the other is as well.

B6 Conclusion
By discussing identity as a discourse containing historical (Genius Loci and Narration) and
institutional (Marketing, Branding and Imaging) sides we have tried to explain what identity
can encompass for the design world.
According to Norberg-Schulz history is a very important aspect of the identity of a place.
The identity is constituted by permanence and coherence which are two of the most important
factors in the geographical identity. This coherence you can obtain by using landscape and
city together in one design as seen in the theory on genius loci. Besides this, the landscape
has an impact on the character and form of the built environment. The structure of the
landscape can tell the story of why and how it came into existence but it doesn’t say anything
about the narrative aspect.
Identity is something that can come into
existence when people take time to
understand a place. This way a better
understanding can be created by
experience. History and memories play a
big role in people’s ability to identify
themselves with a certain place through
narration. A landscape is full of stories, these
stories are linked to the places and they give
structure. Narration is the term for telling the
story itself but also telling the story in which
time, place and action are the variable main
elements. Besides the narrative part of
Fig. B6.1| Witte Wieven; a legend from the Achterhoek narration, it also concerns the medium to tell,
area that’s made visible in the area give expression and a certain form to the
content. It could be used as a problem
solving approach, but also to make certain choices in design. Stories carry out a labour that
consistently transforms spaces into places.
Besides the speciﬁc historical, the institutional sides are also important in the way cities and
designers give or create an identity to a place. Branding, imaging and also marketing can
do this. Branding a landscape itself is difﬁcult, maybe even impossible, but what can be done
is branding the characteristics of a landscape. It is not, for instance, a peat landscape you
could brand but the openness, silence or the smell of the salty sea.
In general image building has to cope with a negative connotation but is nowadays something
a city cannot do without. The people’s need to identify themselves with a certain place or
style is something that becomes bigger and bigger through time and is caused by the
speeding of society. People lose grip on reality and grab onto things they know, cherish and
remember. Cities use these elements to create identity but not always in the best way. Cities
should instead of importing empty icons, make an effort to develop existing qualities into a
suitable image. The present “building images” would then evolve into “image building”.
Besides we must not forget that landmarks, important buildings and places with a high public
value will not create identity on their own but certainly can enhance the feeling of identity.
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Also something to remember is that the image of a given reality varies between different
observers. So the idea of creating a universal identity for all is impossible.
When reading the book Future shock (1970), there is one naïve aspect about Tofﬂer’s
research and conclusion. When discussing the speeding society and the fact that material
aspects, ideas and meanings are quickly outdated, Tofﬂer sometimes makes predictions for
more than sixty years in the future. But according to his own theory, these predictions and
these ideas will probably not last longer than thirty years. So can you predict the future so
far ahead when you know you’ll probably be wrong? On this same subject we want to state
that the theory discussed and mentioned in this thesis is not permanent either. We don’t want
to state that this is the way to deal with identity over the coming decennia but that does not
mean that it is not true, only that it is temporary. We cannot say how long this theory can be
valid and used but we can say that, at this moment, the theory can be used as a valid
explanation for the rise of the aspect of identity. The fact that it is very much
interchangeable and usable next to the theory of renowned futurist Rolf Jensen says that this
theory could well be used for quite some time.
The design of an identity in marketing is a logical step thrived only by money and selling. But
can this be used in design? We don’t think identity building in marketing is exactly the same
and can be copied into architecture, for the way marketing designs identities is fake. The
identities are created as something people want to be, in marketing; identity and image are
almost the same. In the landscape the stories and identity need to be real. Fake landscapes
with made identities and images can be visited in amusement parks like Disney World. We
don’t think that design of landscapes by landscape architects should only deal with the
making of money. It would be naive to think, however, that the market has no role in the
world of designing. Even in science, where the impact of the market and money should be nil,
money and the market play a small role. For us, in this discourse, it is not the aspect of money
that plays a role, more important is that the design and the aspect of identity needs to be
sold to the public, the user, the people. Not sold in the way that they need to pay for it
(which is actually also true), but sold in a way that they understand, trust, believe, accept and
appreciate the design. That is what marketing is also about. To make money, the consumer/
user needs to trust you. It is the aspect of narration and identity in marketing that can be
used in a true way in the landscape. The way stories can play a role in a design and the fact
that these stories are at their strongest when they are linked with history is a strong link
towards what we already discussed in book A.

BOOK C | modernism

BOOK
C
modernism

Introduction
The main subject of this thesis is the matter of dealing with identity in landscape design. It
would be nice to give this search some historical background through the study of an
interesting subject that –as is often said – has a certain approach towards identity in design.
This may also give us a hand to reach the needed link to the actual practice of design,
because with the abstract notion of ‘identity’ as our starting point we can use that to return to
the practical level of landscape design. This may be found in a style that is typical for the
20th century and has left recognizable traces in Dutch design practice.
The style that is mostly referred to as ‘The Modernist Movement’ is often criticized on its lack
of identity or place-boundedness. So studying it can add up to our understanding of the
existing landscape and designs and their effects on the identity of the place, area, city or
even country. Also studying this period gives a nice long-term background for the
development of the ‘need’ of identity in our society. But some of the designers that are
considered as followers of this ideology díd produce obviously place-characteristic designs
(Aalto, Wright, Bijhouwer). That
immediately leads to new questions
and curiosity. What exactly is
modernism? How does it have
effects on landscape design? What
is the effect of striving for an
‘international style’ (as this style is
often called)? How does the
supposed lack of identity affect
the appreciation of a design? And
Fig. C1 | Aalto’s library of the Helsinki university, Espoo
it’s functioning?
On modernism in architecture, numerous books and texts have already been published. On
the other hand, on modernism in landscape architecture very little literature has been
published although it is often said to be a main style within Dutch landscape architecture. By
studying the modernist style and designs that came from it, we can better learn to understand
the current landscape better. Many of the critics of modernist designs speak of: no identity, a
lot of the same, no connection to the surroundings. We will focus speciﬁcally on the modernist
way of dealing with identity, ‘spirit of the place’ and history, since these connect to the main
subject of our thesis.
Of course there are some books that give an overview of the developments and styles in
Dutch landscape architecture. For instance Nederlandse tuin- en landschapsarchitectuur van de
20e eeuw, by Gerritjan Deunk or Nederlandse landschapsarchitectuur, by Gerrit Smienk (red).
Also at the chair group of landscape architecture of Wageningen University a thesis has
been written on modernism and Postmodernism. But these sources are still so few that it is
hard to extract from them how exactly the modernist ideals have been translated into
landscape designs. On the other hand, a quick scan of these sources already led to an
important main question. Often it is told that you can tell the style by looking at form
language only, but aren’t there many other aspects of the design that determine the actual
style you can ascribe to it?
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The main question of book C is:
How did designers of the modernist movement deal with identity in their
designs?
To ﬁnd this out some knowledge on modernism itself has to be gained, in speciﬁc, on the
subject of Dutch landscape architecture.
Sub questions A:
What is modernism? What is the core of the ideology and is it the same in
all arts and how was this translated into landscape design?
Can we deﬁne a style by looking at form language only, or are there other
aspects of the design that determine the style you can ascribe to it?
Which are the design principles found in the modernist Dutch designs?
Then we have to ﬁnd out about its inﬂuence on identity.
Sub questions B:
How did modernist designers deal with history?
How do modernists approach the contrast between individual and large
group (and their experience)?
The ﬁrst chapter contains a very short description of the social circumstances in the time of the
rise of modernism, continuing with the rise of modernist thought in art, architecture and city
planning in paragraphs 1.3 to 1.6. In chapter 2 the focus will be on modernism in Dutch
landscape architecture. For exploring this we will use two paths: the ‘theoretical’ and the
‘practical’ one. In the ﬁrst part the characteristics of modernist Dutch landscape architecture
will be distilled out of books by well-known Dutch and foreign landscapers and landscape
specialists. In the second part several parks will be analyzed to see if more characteristics
can be found, or, if maybe some are more inﬂuential than others.

C1 Rise of modernism in art, architecture and city planning
Parts of the architectural historical background are based on the thesis Voorbij het
postmodernisme? by two Wageningen students (Eijsackers and Zondervan, 1999). Many of
the books used in that thesis are also used here. A short description of societal circumstances
at the beginning of the 19th century gives a glance of the starting point of the modernist
ideology.
C1.1 The turn of the century
Society
In the middle of the 19the century the Industrial Revolution caused major changes in society.
The role of labour changed completely, urbanisation became a large problem, like
environmental pollution. The innovation of steam engines also led to an important change; the
acceleration of society. As is already
mentioned in book A, chapter 1.2, this speed
leads artists to the mental concept of
abstraction (Placzek, 1970). The search for
new ways to see the world, combined with a
tendency to break down all existing
conventions and starting points, is a common
characteristic of the period of the turn of the
century (Honour and Fleming, 2000).
The big happenings of the next century are
two world wars that created desperation, but
Fig. C1.1 | steam engine leads to speeding of it also created hope; it is a utopian time. The
society periods immediately after each of the two
wars are sometimes called the ﬁrst and second
utopian wave (Van Middelaar, 2002). World War I brought the destruction of landscapes
and lives and the destruction of hierarchy. Also the communist threat became an important
social factor. In the ﬁrst utopian wave following this war Germany is an important place of
action. A starting point of this is the conviction that artists can contribute to new societal
circumstances by creating a new visual environment. (Honour and Fleming, 2000) The
‘Deutsche Werkbund’ movement, for instance, has the goal to mechanically produce welldesigned utensils that in this way come within reach for people from all classes. This way they
want to actively contribute to a higher standard of life. In 1919 Gropius started the school
of Bauhaus in Weimar; a very inﬂuential school in the further development of modernist
architecture. Typical for this school are statements like:
“Building is only organisation: social, technical, economical, psychological
organisation.” (Van der Woud, 1983).
Art
The utopian wave between the two world wars in Europe led to the development of many
new thoughts (styles, if you want) in all ﬁelds of art. But modernism did not originate as late
as the 1920’s as is often thought; the basic ideas were already stated before the First World
War (Placzek, 1970). The actual modernist ideologies developed from precursors like
rationalism, positivism and symbolism. After the Second World War we can distinguish a
second utopian wave, which again has its inﬂuence on the modernist movement.
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Many different movements in all ﬁelds of art can be shared under the chapter of modernism
(just a few of them: dada, cubism, futurism, international style, surrealism, Bauhaus and art
deco). Expressionist was a commonly used term for artists (including architects) of this period.
So already on this basis we can ascertain that modernism is not one style with a certain form
language that can be deﬁned by a few starting points.
The ideas on non-ﬁgurative art play an important
role in the development of abstract painting.
Kandinsky for instance, sees the non-ﬁgurative as a
‘spiritual’ (geistige) form of art, which is free of all
references to the world around the artist.
Philosophical concepts like the objective, the
commonly valid, the supra-individual determine
further developments in art. Whereas in architecture,
the ‘Nieuwe Bouwen’ succeeds in concretizing these
concepts into a new social reality: the mass human
Fig. C1.2 | Kandinsky’s yellow-red-blue
being. The rise of mass culture was seen as a new
start by them, unlike some philosophers, who saw it as the beginning of death of western
culture (Van der Woud, 1983)24.
Architecture
The new ideas were not only of inﬂuence on the changes in architecture, the industrial
developments also brought new materials into sight and new techniques to utilize the
materials. Think of glass, steel, reinforced concrete, etc. These developments already have
their inﬂuence on the expressionistic styles that precede modernism. Think of the early glass
architecture with its image of a colourful, light and transparent better world.
C1.2 The modern movement
The social backgrounds of this era play an important role in the modernist movement, in all its
exponents and their principles. Many of the (utopian) ideologies of the 20th century have
come into existence as a reaction on the horrors of the First and Second World War. ‘Never
again!’ was what many people thought, and starting from this point they strived for a better
world. In the theory building process of modernism, the utopian image of the ‘universal man’
was created. This new vision on the future leads to the conviction that all people have the
same desires and needs. That way it even leads to the belief that universal designs and
solutions are not only possible, but necessary. As we already saw in book A, you need
differences in the ﬁrst place to create identity at all. Consequently applying these ideas on
universal solutions would thus lead to completely identity-less surroundings.
We are facing a utopian image of a new mankind: everybody is the same, has the same
needs, wishes, dreams, ideals…. You can interpret this notion as a conviction that says: all
people have and need the same identity. It’s imaginable that being treated like this triggers
people to show that they are not the same as all the others. People get the urge to show their
24 This rise of a mass culture is also discussed in The rise of the network society by M. Castells in part A. There it is

also shown that this mass culture could western culture.

individuality, to show that they are something different than the others; an own identity ‘I am
special’ is what people may just need to feel to give meaning to their life. Especially in the
second half of the 20th century this has become extremely important, supposedly stimulated
by this image of the universal man in the beginning of that century.
Stemming from the positive prospects of the industrial revolution, modern technology is seen
as the way to independence from nature, both physically and psychologically. Relying on
technology and science, designers strive for true happiness for all people. They have a lot of
faith in the ratio of men, which in our profession for instance shows itself in the trust in the
capability of people to ‘read’ their environment. Also the famous credo ‘form follows
function’ can be interpreted as an example of this faith in ratio of men; as long as you
precisely and consciously follow the rational method of function placing, the result will be
good. The aspect of readability comes back in the modernistic design principles.
Eijsackers and Zondervan (1999) mention the following social developments that were picked
up by the modern movement:
- the industrial revolution (standardisation, mechanisation of building process,
cheap mass production of products)
- the government plays an important role, stimulating companies that work for
the common good and supporting experiments and productivity research
- the need of housing kept rising both qualitative and quantitative (caused by
Industrial Revolution and urbanisation). This asks for a reorientation on
architecture
- similar developments in both architecture and the expressive arts which
stimulated mutual contacts
“the collective goal was to provide all people a standard of life which only
the rich could afford in the 19th century”
C1.3 Modernist architecture in the Netherlands
As already mentioned, a lot is written on modernism in architecture. The developments in the
world of Dutch landscape architecture are closely linked to those in the architectural world.
Even some of the designers operated in both ﬁelds. Or for instance in as well city planning as
landscape architecture, or both painting and architecture. Movements within Dutch modernism
that are leading in its historic descriptions are ‘De Stijl’, the International Style, the CIAM and
‘Het Nieuwe Bouwen’. By describing them shortly, an idea of the variation of perspectives
within modernism is given.
De Stijl
The founder of this style – Van Doesburg – was a painter; the main focus of ‘De Stijl’ was on
aesthetics. A group called ‘De Opbouw’ (with a focus on functionality) and a group called
‘De 8’ (focus on science of building) grew together and were the successor of De Stijl as ‘de
8 en de Opbouw’. According to Honour and Fleming, ‘De Stijl’ is the most rational and at the
same time the most idealistic of the modern movements. Ideals of complete purity, harmony
and simpleness are in the minds of all the artists involved with it.
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Design principles were; asymmetry, straight lines and 90˚ corners, colours yellow, blue, red
(primary), white, black and grey. Rietveld, Van Doesburg, Mondriaan and Mies van der Rohe
are famous names connected to this movement.
The International Style
They work further on the principles of the ‘ﬁrst generation’ modernists, mostly developing it
towards technical improvements. This resulted in a more uniform styling. Their conviction was
that when designing independent of nationality or historical styles, from a pure functional
relation with mankind and by a rational use of the materials, an ideal shape that is timeless
would turn up.
Characteristics are: a white, ornamentless, geometric architecture (Van der Woud, 1983) with
free and ﬂexible ﬂoor plans. Famous names: Frank Lloyd Wright, Philip Johnson, Mies van
der Rohe.
CIAM (Les Congrès Internationeaux d’Architecture Moderne)
The goal of this club was to convince clients that their – modern – architecture was better
than the traditional; in technical, economical, aesthetical and ideological aspect (van der
Woud, 1993). Some principles from their starting statement (the declaration of Sarraz25):
building is an obligation to community; architectonic works can only originate from the present;
the architect should be a child of his time and not use elements from past times; architects should
focus on new materials, construction- and production techniques, standardisation and
internationalisation are longed for, considering the condition of the world economy; the architect
should keep it simple, so less specialists need to be involved in building. And: ‘people should be
educated by good architecture; they should be steeped by the health ideals of light, air, sun and
hygiene. The house as a practical machine for living: anti-academical, and anti-monumental.’ 26
9th CIAM congres: Architects and planners will help mankind to ﬁnd its identity on earth by
humanizing space required for man’s needs. They could do so since they were the only ones
living in the year ‘now’. That’s why they could provide the unique solution to the contemporary
architectural problems. (Van der Woud, 1983) Names of the CIAM are: Le Corbusier, Mosem,
Mandrot, Berlage, Van Eesteren, Siegfried Giedion, Gropius, Gerrit Rietveld, Alvar Aalto.
Het Nieuwe Bouwen
This is one of the local variants of the CIAM ideas. Little ‘subgroups’ like this felt that they
would be more inﬂuential in a large coalition. Also they wanted to keep the differences
minimized between the different variants in several countries. That’s why the CIAM stayed so
important for them. Some key persons of ‘De Stijl’ are part of this movement as well (J.J.P.
Oud , Gerrit Rietveld). Functionalism is their key aspect of orientation in design.
Compared to ‘De Stijl’ this is an approach less focused on aesthetics. Both groups believed in
creating a better world through their architecture. But actually none of these groups could
solve the largest problem of social housing in their time: the ﬁnancing of the houses.
25 You can ﬁnd the CIAM declarations of La Sarraz, 1928 and Athens, 1933 in Van der Woud, 1983
26 http://www.kunstbus.nl/verklaringen/ciam.html

Design characteristics are: expressive composition of rectangular volumes; materials are
glass, steel, concrete and brick; transparency, horizontal directions, minimal but reﬁned
detailing; fresh air, sun and green space around the building (this leads to a preference for
high-rise blocks).
The next quote of Gropius gives a clear look on what these ideas mean for identity of
individuals.
“Building means to give shape to life processes, most of the individuals have
similar living needs. That is why it’s logical to satisfy these same mass needs
in a uniform and similar way. To allow other styles, looks, ﬂoor-plans would
be a waste and a false accentuation of the individual.” (Van der Woud,
1983)
So in this view, designers are not at all facilitating one’s house to become a place, something
with meaning that becomes your own and can even become part of your personal identity.

Fig. C1.3| Fallingwater (1935-1939); Frank
Lloyd Wright’s house that obviously reacts on
it’s environment

But where most of these architects and groups are
by many immediately associated with boredom,
the same solutions everywhere, pure functionalism,
inhuman scale and more negative characteristics,
there is another side to modern architecture. The
(early-modern) architecture of Frank Lloyd Wright
for instance, whose houses react on the very local
qualities, each of them ﬁtting perfectly into the
surroundings. Or the designs of Alvar Aalto, who
uses many local / artisan details, materials typical
for the site, organic shapes referring to (the
surrounding) nature (Asensio et al, 2002). Wright
and Aalto clearly ﬁnd readability an important
aspect of design.

After World War II the functionalism of modern architecture is very much emphasized. In this
way contractors and clients (ab)use it to get the cheapest and most efﬁcient building process.
But of course the ideals of modernism are lost this way. It is only used as an excuse for easy,
cheap and fast building. The subtle aesthetics of pre-war modernism get lost.
C1.4 Shortcomings in modern architecture
The ﬁrst critics on modernist architecture came from the unsatisﬁed architects themselves. This
critique originated from the fact that the authentic, social and aesthetical ideals were not
found in the mass-produced rebuilding housing at all. Eijsackers and Zondervan call this the
impoverishment of the modern ideology. It can be found (for instance) in the later CIAM
congresses; the discussions get overruled by the younger generation and start dealing with
matters like identity. Report of the town planning committee for CIAM IX:
“Architects and planners will help mankind to ﬁnd its identity on earth by
humanizing space required for man’s needs.”
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The development of social sciences hooked into this and showed the weak points of
modernism. Inspired by this critique, means of design like metaphors, semiotics and collective
memory got a lot of attention in the ’60s and ’70s. The modernist preference of abstraction
was blamed for this impoverishment on the area of form language. Because all the buildings
were constructed out of the same materials (concrete, steel, glass) and had the same looks,
they were considered impersonal and boring. Eijsackers and Zondervan refer to this as the
impoverishment of the design language.
Later again, the critique turned towards the behavioural aspects of modernist architecture. It
was said that modern architecture did not connect to ‘the needs’ of people. From the
behavioural sciences was plead to integrate them further into both architecture and city
planning, to make the built environment more suitable for its users. Jane Jacobs and Charles
Jencks are two writers that have been very inﬂuential in the behavioural critique. They both
had huge criticism on the core of modern architectural thinking: on the impact the buildings
had – were supposed to have but did not – on human behaviour. They both think that one of
the main wrong axioms of modernism was that all human beings have the same functions,
needs and drives; so one solution of modernism would be universally applicable. For more
information on Jacobs’ arguments, see paragraph C1.6 – criticism on modernist town
planning.
Jencks emphasises semiotics in his plea. He states that modern buildings do not appeal to the
imagination of people but have an alienating effect instead. The problem is
“the way the modern movement has impoverished architectural language on
the level of form” (Jencks, 1977).
There are two aspects to this impoverishment; striving for a universal design language and
disregarding collective memory.
When you strive for a universal design language you cannot adapt to the differing situations,
target groups and functions that you are building for. He uses the term ‘univalence’ to
describe ‘architecture compiled of one or a few simpliﬁed values’.27 In their battle against
conventionalism the modernists forgot about the value of symbolism and metaphors in society,
as has been developed through the centuries. The modernist Peter Smithson for instance
thought:
27 For instance the architecture of Mies van der Rohe and his followers. He sees

this as a clear expression of a ‘univalent formal system’ because it exists of a
limited number of materials, as well as only rectangular geometry (‘the glass &
steel box’). Architecture built according to a univalent system can have a pure,
abstract emotion to it, but when you use the style for all goals, this special
quality disappears. Jencks says: “this impoverished system has become fetished
to the point where it overwhelms all other concerns.” When the same ‘collection
of boxes’ is used for every design, everything will look alike and no speciﬁc
value will be assigned to it by the users. “The psychic overtones to different
activities would remain unexplored, accidental, truncated.” (Jencks, 1977, p.25)
28 So something new would never be understood by the public unless you refer
Fig. C1.4| Van der Rohe’s
Seagram building

to something already known?! We do believe that this is the case if you rebuild
a whole area at once, so nothing neighbouring is in any way helping with
making the connections / new identity.

“for the machine supported, present-day cities, only a cool highly controlled,
rather impersonal architectural language can deepen that base-connection,
make it resonate with the culture as a whole.”
According to Jencks, this way of disregarding collective memory has led to the inability of
people to grasp the built environment; their original system of values has been eliminated.
That which they were used to see around them and that they had assigned a certain meaning
to, is replaced by something new and unfamiliar, which does not provide any grip. The result
would be an extensive alienation of both users and passers-by.28
Another 10 years later, John Lang gives his vision on the modernistic ideology and its
shortcomings in the book Creating architectural theory (1987). His criticism on the modern
movement can be divided into 4 different aspects.
1. The roles of the professional, the sponsor and the end user of buildings
and landscapes in supplying each other with information have to be revised
2. The concept of function in “form follows function” is limited
3. Architects have used a limited model of man and their behavior as a basis
for their work
4. Architects have an inadequate understanding of the relation between the
built environment and human behavior. Therefore their claims on the
importance of their work in shaping human experiences are misleading
Summarizing: the theoretical basis for design is inadequate.
According to Lang, good understanding of the character of the built environment, the
character of the wishes of mankind and the character of the designer failed just as the
interaction between these three. Prof. Jusuck Koh also cites Lang when he criticizes modernism
(lectures Design Theory 2006), but can we apply these four points to modernist landscape
architecture as well? We will try to ﬁnd this out in chapter 2.6 - Design principles of
modernist Dutch landscape designers.
It is often said, that the followers of modernism pay no attention to history at all. Of course,
this is a generalization, which is not valid. But some of the focal points – for instance striving
for no references outside the design – lead to an obvious negation of the history of a place.
So still, by having this certain attitude at least more than other ideologies, modernism has
forced its own heritage onto us: the disappearance and /or neglecting of history in newlybuilt areas.
C1.5 The period of modernism in city planning
Industrialization and the urbanization that came with that around 1870, have led to an
enormous growth and extending density of the cities. Also the total number of people had
risen due to better conditions of life and better nutrition. These developments led to an
increased importance of city planning. Around the turn of the century the three main interests
of town-planning were regulation of trafﬁc, public health and public housing.

Landscape IDeas | C1

63

The CIAM (which we already saw as a main player
in modernist architecture) also played a large role
in modernist city planning. In their ﬁrst statement,
town-planning is deﬁned as ‘the organisation of all
functions of the collective life in the city and on the
land’ and ‘something that should be based
exclusively on functional conclusions, never on
aesthetical’ (kunstbus). Also: ‘city planning should in
the ﬁrst place organize the functions to living,
working and recreation by the means of ground
Fig. C1.5 | Le Corbusier’s plan Voisin; his
allocation, trafﬁc regulations and laws’ and ‘people
vision of the ideal city in the hart of Paris
should be full of the health ideals of light, air, sun
and hygiene’. Their ‘Functional City’ becomes the key concept of modern city planning. At ﬁrst
sight it seems that the CIAM ideals are completely followed in the rebuilding period;
separation of functions, building in strips and high-rise living in the green. But actually the
designer is ruled out more and more when the number of houses to be built increases, so the
actual ideal of a strong, mechanised building process directed by a modern architect is never
realised.
C1.6 Criticism on modernist city planning
The city planning of the ‘70s was inspired by the criticism on modernist town planning that
Jane Jacobs put forward in her book The death and life of great American cities (1961). The
‘inhumanity’ and lack of ‘human sensibilities’ were the main critics posed. So the very local
level became important and historic community structures were seen as very important. The
town planning of the 80s and 90s again is a reaction on this: back to the identity of the city
as a whole. Post-modern urban planning most prominently deals with culture, place and
history in its concepts. As is stated in the book Genius loci as well.

Fig. C1.6 | Brandevoort: historised VINEX area

But nowadays there is a lot of criticism on some ways this is often done; creating themelandscapes instead of living cities. We think that history gets lost this way just as much as
through the modernist solutions. Think of examples like a Swedish village, Haverley in Den
Bosch or Brandevoort in Helmond. The same goes for these examples as for the modernist

Fig. C1.7| Haverley: fortresses in a parklike landscape

designs; when one good version can be
found once in a while it can be
outstanding, giving extra identity, adding
a new layer to the city or landscape. But
when many of them are realised, it will
not have an own quality any more and
the history of the place will be gone as
well. This goes back to the principle
mentioned before; identity can only exist
by the grace of difference towards
another.

Koolhaas shows his modernist side in the following comment on postmodern use of history.
“I would never actively remove history. I like history. What I dislike is the way
a collective, free-ﬂoating anxiety has been diagnosed as being about an
absence of history, centre and place while, at the same time, a large part of
mankind seems happily capable of inhabiting ‘newnesses’ that have been
built from scratch, on the tabula rasa. The wallowing in anxiety over the lost
past – even in America, which, at the moment, is really gorging on nostalgia
at almost every level, from the populist to the elitist – binds us to the incipient
emergence of another world, another city, another way of being happy. We
somehow cannot imagine that anything contemporary – made by us – can
contribute to identity.” (cited by Eijsackers and Zondervan, 1999)
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C2 Modernism in landscape architecture
Already in their introduction, Eijsackers and Zondervan explain that the characteristics of the
two styles modernism and postmodernism are not as easy to recognise within the area of
landscape architecture as in architecture and city planning. They state that the discipline of
landscape architecture always keeps starting off from the own landscape traditions. Causes
for this are: the value of the landscape itself binds the designer to certain preconditions, the
materials of landscape architects grow slowly and don’t give room for experiments on short
terms, and the speed and complexity of developments in the spatial ﬁeld of work make it
harder to distinguish clear styles.
Is it true anyway, that the ideals of modernism have led to a whole deal of speciﬁc design
characteristics in garden- and landscape architecture? Has this ideology led to solutions
ﬁtting the optimistic, progressive state of mind; relying on the miracles of science and ratio
and at the same time ﬁtting the tools and language of landscape and garden? Trees, water
and soil simply lead to other forms than stone, glass and steel do. In garden- and landscape
design, the straight lines, rectangular and cubical shapes may thus be less logical than in
building architecture. So, what exactly would be those characteristics that can be found in the
modernist Dutch designs? Part of the information used here (on the history of Dutch landscape
architecture) stems from the lectures of the course 600 years of Dutch design by E. de Jong
(May 2006).
C2.1 Modernism slowly invades landscape design
Because of the romantic ideals of modern
architects and because of the inﬂuence of the
naturalistic style, which ﬁtted perfectly to the
aforementioned romantic ideas, it took a while for
landscape architects to, at all, start dealing with
modernistic ideology. Another opinion that can be
found among modernist architects is that
landscape can be abstracted up to its compiling
elements: sun and air. So landscape does not need
design, all you have to do is open up the buildings
to let it ﬂow in.
Fig. C2.1 | Garden City; Grand Avenue.
Ebenezer Howard, Garden Cities of Tomorrow, 1902

Fig. C2.2 | private garden, Highland
park, Illinois
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Inﬂuence of the naturalistic style can be found in
the style of some ‘modernist’ designers, for
instance the Garden City concept of Ebenezer
Howard and the work of Frank Lloyd Wright. The
Danish landscape architect Jens Jensen worked in
Chicago and promoted a style very different from
his colleagues. He is famous for ‘the prairie school
of gardening’ and worked together with Frank
Lloyd Wright regularly. His work is often seen as
really modern, but was also very much inspired by
his love for nature.
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Another reason for the slow incorporation of modern ideals is that many of the modern
architects thought that building and landscape should be opposed to each other immediately.
In the extreme approach of this view, a garden already disturbs this contrast. So around
many modernistic houses, no garden design is asked for at all. That’s why not many examples
of such gardens can be found in a small country like the Netherlands, where modernism did
not become a hype amongst academics and intellectuals as it did in the US (Wolfe, 1981). A
practical reason why, in the analysis of designs in chapter C3, we focus on more large-scale
designs rather than on gardens, is that they are more common in the Netherlands. But apart
from that, studying this scale of designs is more ﬁtting to the scale of our own study area.
The Dutch traditions of ‘droogmakerijen’ and land reclamation have actually always been
quite functional and rational. In the design of large-scale rural landscapes, these principles
have always been used. So it was very natural to ﬁt in the modern ideals in this area of
landscape design. Gardens on the contrary, are always related to a client. The designer can
be confronted with romantic ideas or other demands that do not ﬁt the modernistic ideology
and aesthetic standards. Within landscape architecture the modern developments in France,
Denmark and Germany were leading. They each had their own way of dealing with that
translation from classical towards something new. In France it was a direct link from modern
arts to landscape, in Germany the concept of the “Volkspark” was developed and in
Denmark the link with rural structures was determining the designs.
C2.2 Modern ideals in non-Dutch landscape architecture
France
Modern arts were the main source of inspiration for design. Cubism was the most inﬂuential
style. Inspired by cubism the landscape was seen as a space with many faces lying stretched
out in all directions, unlike the classical styles in which a main direction was chosen. So the
main characteristics of French landscape modernism are; multiple perspectives, mixing of
time and space and showing the effect of 4 dimensions in only 2 or 3. The main goal was to
show an overall picture of the landscape
without any disguise. Plantation was used to
reach an utmost sculptural effect. So they
searched for a variety of colours and
shapes within the planting. Roberto Burle
Marx has a style similar to this with a lot of
stylish, created, organic forms. The ﬁrst
example of a modern garden is: Jardin
d’eau et de lumière, Gabriel Guevrekian,
Paris 1925.
Fig. C2.3 | Guevrekian, Garden of water and light,
Paris, 1925

Germany – the Volkspark
The role of functionalism grew in park design, no longer was strived for a naturalistic park.
The park should be a space that offered all the needed facilities for certain activities. No
new form or aesthetic is wanted; the program is trusted to shape the design automatically.
The Volkspark designers wanted to let the place tell its own story; no references going

outside the place and no blank symbolism. The
Volkspark was stripped of the complicated
theme of imagining nature. It was a facility that
suited the man in the street; water for swimming,
rowing or ice-skating and grass to sit, lie or play
on. Not nature, but the program became the
source of unity (Pohl and Steenbergen in
Louwerse (red), 1993). Modern aesthetic ideals
were not of a large inﬂuence in modern
German landscape design. This turned out to be
Fig. C2.4 | place to swim in Stadtpark Hamburg
its weakness when modernism became a larger
player in landscape design, it didn’t ﬁt these ideals. An early but famous example is the
Stadtpark in Hamburg (see p. 73). Design principles of the German Volkspark are:
unpretentious arrangement, horizontal elements, wide and straight paths, no symbolism, tried
and tested assortment of plantings; Pohl in Louwerse (red), 1993.
Denmark
In Scandinavia the Industrial Revolution did not
have as much inﬂuence as in other European
countries. That’s why their version of modernism
is not mainly inspired by faith in technological
progression and striving for good housing. The
Danish landscapers did not see such a strong
separation of rural and urban landscape as
landscapers in the rest of Europe did. They saw
a landscape built up of several components with
Fig. C2.5 | Skogskyrkogarden, cemetary in
a design based on the rural character of an
Stockholm, 1914, Gunnar Asplund
area. The designs of Gunnar Asplund are a
good example of what the Danish modern landscape ideals encompassed.
C2.3 Modernist Dutch landscape design
Meto Vroom describes the rise of modernism in landscape architecture in his Lexicon of
garden- and landscape architecture. Modern design was progressive design, historic styles
were no longer followed up. The rise of the style of modernism was linked to a social
‘awakening’. Many garden- and landscape architects wanted to contribute to workers
housing, to the developments in the world of urbanization and city planning. In their design
principles the landscape designers resisted against the illusions of vastness or grandness of
Romanticism, and also against the surplus of symbolism. Simplicity and straightness, without
axiality or monumentalism, are preferred ways of designing. A good orientation of the user
should be facilitated. The user should also be able to see through the meaning of the place.
You could say that symbolism is already present in every design by the trees, the plants and
the soil. For instance if you would plan a pollard willow in a park, this image on itself
already refers to wet circumstances, to the historic use of the willow branches for several
uses, to current day interest in cultural heritage and the therefore cutting of these trees by
volunteers or to old Dutch landscape paintings, etcetera. Many modernists think that this is
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(more than) enough symbolism and at the same time such references can be very helpful in
making the landscape or the design readable. That’s why in Dutch landscape designs, the
characteristics of the place and the qualities of the soil gain more importance.
The ﬁrst changes actually consisted only of cautious adaptations of the English style. This was
caused more by efﬁciency reasons than by changed ideology. The cities – and by that the
need for green space within them – grew very rapidly in the beginning of the 20th century.
Landscape architects kept representing themselves through the (classical) villa garden, not
through the new themes and scales of design (E. de Jong). In the design of the new
landscapes of the Flevopolders no landscape architects were invited at the beginning. Only
later, Bijhouwer was involved in the detailing of the Flevopolders.
The period of rebuilding
The period of rebuilding after the Second Word War also inﬂuenced landscape architecture,
just like architecture and planning. Lörzing (1992) says that in the period of rebuilding, a
design close to the functionalism of pre-war building comes forward in park design. Main
focuses are themes like logic, honesty in form and materials and of course, efﬁciency. Through
the large call for efﬁcient redesign of outdoor space, functionalism became the main focus of
all modern landscape design. Especially on the large scale, Dutch landscape architecture was
quickly taken over by modern ideals. It ﬁtted the already mentioned history of rational
battle against the water and of large-scale land reclamation, which are already imbedded
in Dutch culture.
Another development that gave the rise of modernism an extra push was the process of reallotment in the rural areas that was started in the beginning of the 20th century. Also the
designing of completely new landscapes caused by the reclamation of land of the IJsselmeer
gave the modernists an opportunity to show their skills. Readability of the landscape plays a
large role in these designs. A nice example is the case of the Noordoostpolder. There are
two ways to approach this ideal of readability; showing the immensity or making it
measurable by design. You can almost see this as a discussion between pure functionalism
and aesthetical modernist design.
In the article by Hans Warnau; Landschapsarchitectuur en de Moderne stroming in de
bouwkunde from the book Nederlandse Landschapsarchitectuur, tussen traditie en experiment
(1993) Warnau explains which, in his opinion, are the main points of design in the modern
tradition in Dutch landscape architecture.
- Meaning is important, but references are deadly. The designer strives for
transparency or clarity.
- Readability (in landscape architecture this came up only in the ‘60s) played
an important role in the Wageningen education under Meto Vroom. This
‘being readable’ of the landscape is closely linked with the beauty of that
landscape.
- The normal, the non-decorated. Respect for the abilities and intuition of
people. Design should not disturb this. That also means giving room for play
and improvisation. In the Volksparks ‘Bodenständigkeit’ (qualities of place
and context) was considered very important. Warnau says he would now

want to call this period ‘the period of non-design’
- Humility of the designer. The plants and the client should play a main role,
not the identity of the designer.
An often cited sentence from this article summarizes his main interpretation: the Dutch
modernists wanted their designs to be without meaning or reference that goes further than
the characteristics of the place or context.
Also in literature from the US we found some interesting statements. Christopher Tunnard
(1948) summarizes his view as follows. Modernist gardens should be rational, economical,
restful and comprehensible. On Harvard, already in 1935, students deﬁne modernism as an
approach rather than as a style. (Alofsin, 2002) That’s the ﬁrst answer found to the question
of what determines a design to be part of a movement like modernism. It leads to the
expectation that whether a design is modern or not can be determined not only by looking at
the forms of the ﬁnal result, but also by evaluating the approach that was used to reach this
design.
C2.4 Critique
David Louwerse (1993) has some critique speciﬁcally addressed to Dutch modern landscape
architecture. He states that in Danish design, the landscape always formed the basis of the
modern landscape design, opposed to the Dutch modern design in which, in the end, only
functionalism was left. This critique reminds us of the critique on architecture after World War
II; the qualities that are already present are not used and the human scale and human
experience are not taken into account.
So also in landscape architecture, just like in architecture, the program started to dominate
the aesthetics. Warnau says that this is caused by the fact that the modernists did not
ventilate their ideals very clearly and were not able to direct the large rebuilding projects.
That’s how functionalism without meanings, without foundations in theory, became the largest
player in the post war building boom. The landscape was not used as the basis for the
designs. There were experiments with autonomous design, in which the landscape became a
neutral tableau to ‘serve it on’, reduced to its monumental aspects. (Steenbergen, 1993).
These designs turned out to be very disappointing on the spatial level. Obviously, form did
not automatically come from function alone. The approach that did not lose this last quality is
the Danish approach. But also the very basics of modernist landscape architecture were
criticized. Striving for the utmost simplicity and clarity was seen as a poor solution for design
problems. It was seen as a lack of emotion. The promoted openness and freedom of
movement were considered unnatural and compulsive. (Louwerse, 1993). In line with this
argumentation, many modern designs are called boring nowadays. The concept of ‘clear
space’ did not persist for long.
This literature study leads to the conclusion that not only aesthetic principles were leading in
the modernistic landscape- and garden design. Also functionalism, scientiﬁc input,
technological solutions, cooperation between different ﬁelds of design and science were
important issues that were dealt with. This already gives a peak into the next part of this
essay. To get a feeling for the use of these principles, we studied a lot of (mainly Dutch)
modern landscape designs – some only in books –unfortunately- some in the ﬁeld. To
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illustrate our conclusions from this, we will discuss some of these parks. It will help to get an
idea of the subtlety of the landscape designers – even though they act from this
functionalistic ideology that seems to be in favour of straight lines. After that the (main)
design principles in Dutch modern landscape architecture found through this research will be
set apart.

29 Norfried Pohl says in the same book: “Volkspark facilities that do not work anymore, can be replaced just like

parts of an engine.”
30 But, Steenbergen also immediately poses: can this really happen without any architectural subjectivity? Or
does the designer always use some means of personal expression.

C3 Analysis of designs
Stadtpark Hamburg
Design: F. Schumacher, Friedrich Sperber and Otto Linne
Start of building: 1914, completion in the 20’s

Fig. C3.1 | Stadtpark Hamburg from the air

One of the most famous examples of a people’s
park is the Stadtpark Hamburg (see also page
69). Its design is fully based on the functions to be
incorporated. All recreational activities have their
own place and are perfectly arranged in a total
composition. All segments of the Hamburg
population should be enabled to recreate here in
the fresh, outside air, in big groups if necessary.
The style still reminds us of the landscape style,
but also other means of design are used. For
instance, there is a central axis which can be seen
as a transformed Baroque axis. This park is often
considered a ﬁrst result of functionalism in
landscape design.

“The park became a recreational machine.29 Instead of nature, the program
became the source of unity. A functional scheme could be derived from this,
which had to lead to an objective scientiﬁc form.”30 (Steenbergen in
Louwerse (red), 1993)
As soon as modernism became more inﬂuential in
the ﬁeld of design in landscape architecture, it
turned out that the straightforward linking of
functional program and urban space did no
longer ﬁt the ideals of beauty in modern times.
Amsterdamse Bos
(general information: see page 103)The area that
is now the Amsterdamse Bos used to be part of
the polders of the Haarlemmermeer; dug out for
Fig. C3.2 | central axis
the winning of peat upto the nineteenth century
and then pumped dry. These polders were not very interesting for inhabitants of Amsterdam
looking for some green outdoor recreation. The plan for the ‘forest for the city’ ﬁtted within
the structural large-scale attitude towards the expansion of the city in those days. It is almost
10 km2 large (over 900 hectares). Construction started in 1934 and it was ﬁnished in 1967.
Deunk (2002) describes the social circumstances in these years as follows. The number of
inhabitants of Amsterdam doubled between 1880 and 1930. The growing pressure leads to
thinking about green spaces in the city. One of the other main reasons for the Amsterdamse
Bos plan is the creation of jobs for one thousand men for ﬁve years (other sources say that
only afterwards the plan was used for this goal). For the ﬁrst time in Dutch history, a large
scale plan is realized with the goal of connecting recreation and nature. A multidisciplinary
commission studies all the possibilities. They used scientiﬁc information on soil, water and the
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wishes of future users. The internal design of the
municipality, made by Cornelis van Eesteren and
Jacoba Mulder, is the basis for the ﬁnal design
of the Amsterdamse Bos.
At ﬁrst glimpse the design seems to have been
inspired by mostly Romantic designs, with curved
lines and the well-balanced combination of
water, lawns and plantation. But only the use of
the word ‘forest’ instead of ‘park’ already tells
us something else. The use of hills and ﬂuent
paths do seem to be borrowed from the late
landscape style but the typical romantic
undulating circular shapes are not used. There is
also more looseness in the set-up of the
proportions of closed and open. Tunnard (1984)
writes about the design as follows:
“van Eesteren may be said to
have produced the modernist’s
challenge in this branch of
Fig. C3.3| plan Amsterdamse Bos
landscape design.”
These are opinions on the design of Amsterdamse Bos found in several books on Dutch
landscape architecture. It is described in most of the used books on Dutch landscape
architecture in this thesis, which shows that it is an inﬂuential park in the development of Dutch
landscape architecture.
Deunk (2002) analyzes that there’s a variation of woods, water and lawns, but also of open
and closed and high and low plantation. The south part is meant for the more quiet forms of
recreation; in the northern part active water sports play a large role. A clear distinction is
made between slow and fast growing species. ‘Schoonheid in verscheidenheid’ is one of the
used slogans: beauty in diversity. This lies in both diversity of species, way of planting,
presence or not and undergrowth in the forest.
“de makers zijn aanhangers van de moderne strakke functionele polderlijn,
maar grijpen ook nog terug op het traditionele, golvende parklandschap.”31
Lörzing (1992) calls the early modern period in Dutch landscape architecture ‘de
verzakelijkt-romantische stijl’. This implies that it still is a part of the Romantic style, but with a
more ‘business-like’ approach. He says it like this:
“deze (…) stijl betekende een compromis tussen negentiende-eeuwse
vormwil en twintigste-eeuwse functionele eisen.”32
The part that reminds him of the landscape style most is the entrance part. Further from there
31 The designers are followers of the modernistic, straight, functional polderline but also get there inspiration from

the traditional ﬂowing park landscape.
32 This style meant a compromise between 19th century form and 20th century function.

the ‘forest’ consists of rigid parcels planted with endemic (trees) species. Lörzing thinks it’s
intriguing that van Eesteren designed this park with all the bent lines whilst he was designing
very rectangular living areas at the same time. He compares it with Le Corbusier’s drawings
that combine rectangular ﬂats and ‘naturalistic’ surroundings.
The guide for Dutch garden- and landscape architecture (Bakker ea, 1998) shows all the
disciplines that were involved in the design.
“De wetenschappelijke opzet en het scala aan disciplines dat daarbij aan
bod zou komen, waren al direct terug te vinden in de samenstelling van de
commissie.”
Involved were the director of Public Works, the city architect, the head of plantations, a
garden architect, an ecologist, mayors of the involved municipalities, the inspector of physical
education, a doctor, the head of swimming and water cleansing. A lot of attention was given
to the recreational functions to be incorporated; furthermore a lot of attention was given to
the spatial perception of the pedestrians in the park. Research had shown that a pedestrian
doesn’t like to walk between closed plantings continuously, so it was designed with alternating
openness and closedness.
All these writers have their own interpretation of the ideology that underlies the design of
the Amsterdamse Bos. The interpretations range from a kind of updated form of romanticism
(Lörzing) to the starting point of modern design (Tunnard). We think that one of the main
inspirations of the designers was the new trust in science. They strived for a park that was
good for all the people of a big city (air, sun, recreation, nature). So from this short study of
writings on the Amsterdamse Bos, it shows that it does not sufﬁce to deﬁne the style of
modernism as only ‘the use of straight lines’ but more as an optimistic, science-based
worldview that has large implications on the practice and theory of design.
Thijssepark
Design: C.P. Broerse
First part realized in 1940,
completion in 1972
Area 5,3 ha

Fig. C3.4| plan Thijssepark
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The Thijssepark is a small park, with
an average width of only 50 metres.
It is situated in Amstelveen, next to the
Amsterdamse Bos. It is really a
‘heempark’; a park in which endemic
species are used and exhibited. But
the composition and the perception of
the users were just as important in the
design. Later ‘heemtuinen’ were made,
in which the attention paid to the
educational value was bigger and to
composition and perception was about
zero.
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Fig. C3.5 | Jac. P. Thijssepark

Fig. C3.6 | thorough care

Fig. C3.7 | Jac. P. Thijssepark

In the Thijssepark, the paths form a network of ﬂuent lines. The designer plays game with
open and closed spaces. It is a subtle composition of shape and colour, in which not much is
left to coincidence. The experience of the visitor is fully determined by the designer. You
hardly even notice that the width of the park is so small; an experience of vastness is
reached through the careful design. The park may seem very natural, but the maintenance
costs a lot of time and it is purely cultural. This park inspired famous Dutch modernist gardenand landscape architects like Mien Ruys and Wim Boer (Bekkers, 2001).

Fig. C3.8 |Verkade album
by Jac. P. Thijsse

The main goal of Jac. P. Thijsse (the person the park is named
after) was to educate the common people. He is very famous in
Holland because of the ‘Verkade albums’, through which he
created understanding of the beauty of nature and landscape in
the Netherlands amongst a large public. After that he wanted to
take it even further and also create the possibility for people to
experience this beauty in real life. The Thijssepark can be
interpreted as an abstract representation of the Dutch landscape.
The Thijssepark is the most famous example of the ecologicaleducational parks that were inspired by Thijsse’s ideas.

Noordoostpolder
Size: 48000 ha
Design: Granpré Molière, Piet Verhagen e.a., Jan Bijhouwer
Start execution 1936, pumped dry in 1942. After World War II the building of the farms is
started, 1947 start distribution of land.
Completion of landscape works: 1962

Fig. C3.9 | plan
Noordoostpolder

This was the ﬁrst time that a landscape plan was made, under that
name, for a complete polder. The experiences of the
Wieringermeerpolder had led to the intention to integrate the
design of plantation from the beginning. According to statements
of the designers, for the ﬁrst time they strived for a ‘total-design’.
They preferred the total image to the details. Lörzing calls the
style ‘adapted rational’, so it can be considered part of the early
modern movement in the Netherlands. This means that the starting
point was a rational allocation but to get rid of disadvantageous
parcel forms, deviations from the tight geometry were consciously
made. Even the tracing of large roads and waterways was
adjusted for this purpose.

They chose to use a main scheme for dividing the
space on all scale levels. The different scales are
the farmyard, the domain and the landscape.
There would be a giant cross (east-west and northsouth) of forest planted strips. The created
compartments would be divided further through the
planting of rows of trees. Molière thought it
essential to give limits to the large plain
(Steenbergen in Smienk, 1993). So towards the
surrounding dyke, the compartments would become
Fig. C3.10 | Noordoostpolder from the air
smaller; this way the polder would have a denser
border. The design was not executed exactly like this, mostly because of agrarian objections.
But you can still ﬁnd many of these ideas in the landscape of Noordoostpolder (Lörzing,
1992).
Nagele
Design: ‘De Opbouw en De Acht’
Plantation plan: W. Boer, M. Ruys, J. Bijhouwer, 1953
Design and building: 1946-1964
Nagele is one of the villages of the
Noordoostpolder (the arrow in ﬁg. C3.9 points at
it). In contrast to the other ones, it is designed
consistent with the principles of ‘Nieuwe
Zakelijkheid’. Designers of ‘de Opbouw en De
Acht’ worked on this village as a team. Famous
names involved were Aldo van Eyck, Gerrit
Rietveld, Mien Ruys, but in total about 30 ‘New
Builders’ contributed. Light, air, space and straight
lines are the core characteristics of the design.
The design comes down to a large angular circle
with a green core. School, church and town hall are
situated in there and there is a lot of empty, green
(grass) space. Around that are the houses in
modern design – ﬂat roofs, living in courts. The
Fig. C3.11 |map of Nagele
houses are situated around courts. Social classes
are expressed in the design. Still they can be recognised in both the size of the front garden
and the character and amount of perennial plants delivered with it. The streets and
plantation are in an angular pattern. The canals have straight angles in the village, and
leave them providing a straight vista. The surrounding recreational forest is just a windscreen
in which you can walk; no more, no less. (Deunk, 2002)
It is a design in which both cooperation between disciplines and a landscape based
approach can be found. Another important goal was to connect inside and outside, living and
nature, to improve the quality of life for its inhabitants within this rational polder landscape.
The practice of separation of functions is also illustrated excellently by this design.
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Fig. C3.12 | alley connecting park and city

Fig. C3.13 | long straight path

Fig. C3.14 | central part as meeting point

Gijsbrecht van Aemstel Park
Wim Boer, start design 1959
Completion 1965
Area 50 ha (2 kilometres long)
A contest was written out in 1959 for the green strip in Amsterdam Buitenveldert, the park
should connect the Amsterdamse Bos and the Beatrixpark. The very functionalistic design of
Wim Boer was chosen, one of the few Dutch landscapers that joined ‘De Opbouw’. It is quite
special that this design was chosen, since it is not an ordinary park ﬁtting the expectations of
those times.

Fig. C3.15 | design; Amsterdamse bos on the left and Beatrixpark on the right

The integration of city planning and landscape architecture was one of the main principles in
Boer’s designs (Lörzing, 1992). In the Gijsbrecht van Aemstel Park the integration of park
and living area is visible on several levels. The main structures of Buitenveldert are continued
in the park. The promenade of Platanus connects the park with the high living blocks next to
it. The materials, shapes and atmosphere of the shopping area and the middle part of the
park are very similar.
The middle part of the park and the shopping centre, which are situated next to each other,
should form the heart of the quarter. One of the 3 islands in this part of the park is even
called ‘encounter island’.
33 In the implementation this was changed, the 7 became 6 and by that the design was changed a lot

Form principles / composition
Used are only rectangles and quadrangles, but by avoiding symmetry any impression of
monumentality is avoided. For instance the promenade is consists of 5 or 7 trees next to each
other, an odd and not an even number like the monumental lanes always have.33
The Gijsbrecht van Aemstelpark is the only park of the former
analysis that we did visit and don’t use in the analysis of book D.
Therefore we draw some conclusions on this park here. The outside
parts are not very inviting, the straight paths in combination with the
living blocks next to it were a bit boring to us. Only the promenade
is a very inviting item from the beginning on. But when you get to
the middle part, the detailing is really nice, you can see that there
was some budget to spend on the park, and that this is the place
where it was spent, to make it really the heart of the
neighbourhood. The modernist goals of honesty and
Fig. C3.16 | airial view of
straightforwardness have certainly been accomplished, and even
the central part
contact with nature is present although the park is surrounded and
cut through by roads and living; a woodpecker was spotted! The
promenade really does work as a connector, whereas the water on the north side at some
places separates the park from the quarter, sometimes even gives the feeling of a backside.
Conlusion: straight lines can be beautiful and leading in a design without being monumental;
combining park design with town planning can provide a surplus value; roads cutting through
a park / recreation area can very well be integrated in the design, but will always have a
certain barrier-effect.
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C4 Design principles of modernist Dutch landscape designers
Cooperation between several disciplines
In Europe cooperation mainly happens between architects and artists. Together they search
for the ideal abstract, universal aesthetics. In the United States, cooperation also takes place
between urban planners and landscape architects. At Harvard, for instance, this ideal of
cooperation already existed very early.
“Collaboration (architecture, planning, landscape architecture) was the major
invention at Harvard’s design schools even before the arrival of European
modernism in the 1930s.” (Alofsin, 2002)
In Holland for instance, Van Doesburg is one of the main artists of ‘De Stijl’. He originally is a
painter, but also occupies himself with theories on architecture. Most of his work concerns the
color schemes of modern buildings, and the writing of theoretical handlings on aesthetics
within the ideas of ‘De Stijl’. An example that is discussed in the previous paragraph is the
design of the village of Nagele. A team of architects, city planners and landscape architects
designed the complete village with the ideas of ‘De 8’ as the starting point. They focused
very much on light, air, space and straight lines in the new village according to the principles
of ‘De Nieuwe Zakelijkheid’.
An example that we already discussed is the design of the Amsterdamse Bos. The famous
Dutch city planner Cornelis van Eesteren is usually considered to have been the main designer
– which would already be an example of overlapping ﬁelds of work as a city planner and
an architect – while actually it was a complete team of scientists that set up the program for
this city park. By that they did a mayor part of the designing as well, since the Amsterdamse
Bos design exists mainly of all the functions added up.
Science as a guiding principle
Louwerse, 1993:
“de wetenschappelijke analyse zal steeds meer de Ruimtelijke Ordening van
de naoorlogse periode gaan beheersen.”
A very nice example (we already saw) of designing on the basis of scientiﬁc principles is the
Jac P. Thijsse park in Amstelveen. In this park many Dutch species of plants have been
ordered in their living communities. In this way the ‘normal people’ can experience some
education when they visit this park. Also the species can be studied and preserved by using
them this way. Unfortunately it takes a lot of maintenance. This may be the dark side of
scientiﬁc designing of that time: it is a bit static. Nowadays we would probably try to take a
developing (ecological) system as a starting (and never-ending) point.
Comprehensibility (transparency)
Everything in a design has to relate to something veriﬁable at that site. Not to, for instance, a
mystical factor (Nederlandse landschapsarchitectuur – tussen traditie en experiment). In
landscape architecture in the modern movement, it’s very important to be able to ‘read the
landscape’. Vroom has been one of the most important promoters of this view, especially in
his time as a professor of landscape architecture at Wageningen. An example of a design in
which the readability of the landscape plays an important role is the landscape plan for the
‘Noordoostpolder’.
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A design and its elements should always refer to something existing, or to the surrounding
landscape. They should not be a symbol of any kind of something remote and nongraspable. Plantings were seen as the most suitable means to point out the speciﬁc character
of a place. A plant in itself already refers to several things. Since other references were ‘not
done’, very often endemic plants were used in designs. So, the identity of the place itself
does play a role, only not through referring to invisible things like myths, histories, or abstract
ideas. But this probably is the principle that mainly feeds the critiques of a bad handling with
history.
Democracy
The German ‘Volkspark’ did not really get followed-up in the Netherlands, but there was a
tendency towards parks with recreational functions for all layers of society. The ‘normal
people’ should be able to sport and relax in a healthy, green environment. Examples of
democratic ‘people parks’ in the Netherlands are Zuiderpark, The Hague, 1920, P.
Westbroek and Amsterdamse Bos, Amsterdam, 1927, Van Eesteren and Mulder. In most
books (Eijsackers 1999, Lörzing, 1992) this style is called ‘verzakelijkt-romantische stijl’
meaning something like ‘practical-romantic style’. But the idea of democracy: same rights for
everybody, but also: everybody is smart enough to make up his/her own mind, can be found
in several designs. Also you can ﬁnd these principles in gardens for working people and in
the very common allotment gardens. Another inﬂuence of this striving for democracy is the
rejection of certain historical styles by some designers. The baroque gardens for instance,
were seen as the ultimate expression of the power of the nobleman of these days. You
cannot borrow features from such a style without carrying out part of its (despotic) message,
is the idea of several modernist landscape or garden designers.
Naturalism
This is not a main player in the studied designs, but it is quite often mentioned in literature.
The example of Le Corbusier’s drawings is often used. Apparently the modernist architects
liked the opposition between nature as a chaotic whole and buildings to be straight and
rectangular. That’s why they ask for natural designs around their buildings, or design the
landscape like that themselves.
An item that does return in several designs and that you might also associate with this
naturalism is the returned respect for nature the way it is; appreciation of the natural shape
of plants, the qualities of soil and endemic species. There is a lot of interest in educating
people through park design, as was the intention, for instance, in the plans for both the
Amsterdamse Bos and the Jac. P. Thijsse Park. But you can also see this as a side-effect of the
interest in science and democracy.
C4.1 Conclusion
An overview of theoretical writings on modernism and an analysis of designs from the
period, have led us past many meanings. What is the core of the modernist movement and
how was this translated into landscape design?
Our conclusion partly corresponds with the one of Meto Vroom in his Lexicon when he cites de
Jong and Boomkens; modern building failed in it’s monotony of collective buildings with their

lack of experience, but the garden- and landscape architecture has been saved from such a
faith. Both the character of the design questions, the use of living materials, and also the
hanging on to traditions of the own ﬁeld of work have led to a different approach.
So, to answer the last question, there is deﬁnitely an own approach towards modern design
amongst landscape designers. Also, it really does differ from the principles that architects
developed for their modern designs. We tried to sum up and explain the most important
design principles: cooperation, science, comprehensibility, democracy and (a less important
last one) naturalism, which is actually more valid for architects concerning landscape than for
landscapers themselves. Of course some aspects that were important in the design of
buildings are also found in many of the Dutch modern landscape designs, for instance
functionalism. But none of them is a necessary characteristic: you usually don’t ﬁnd all of them
united in one design.
The critique stated by Lang does not seem to count for all of these principles. The only thing
that obviously misses in them is a way of dealing with differences between people. Like the
famous saying ‘beauty is in the eye of the beholder’ tells us, the same solution works different
for various users. The experience of the people, on the other hand, is certainly taken into
account in several ways, for instance, in the design of Amsterdamse Bos where research was
done on the needed variation in open and closed vegetation.
So these principles can be seen as a starting point; the ﬁrst basic means of determining
whether a design could be called modern or not. Then it is not necessary to look at form
language only, even designs with curved lines and no use of concrete or steel whatsoever,
can be shared under the name of modernist landscape design as well.
Of course many questions remain unanswered. It is still unclear to us how exactly modernist
landscape architects would deal with the history of a place, if it were really important. In the
examples studied, the use of endemic plants and referring to the soil already did a good
job, but what if there is more to tell about a certain place? We do – like Koolhaas – believe
that new things can facilitate the origination of identity, but why not use something that’s
already there? Our guess is that a true modernist would consider this as a stop to
progression, as empty symbolism, and would be convinced that rejection of tradition will lead
to new, better, ways of making art.
Another question that remains unanswered is; if it is at all possible to let all modern designs
share the same name, based on a few similar principles? Or are there actually several styles,
or no principles that account for all modernist design? A start has been made in thinking on
this topic, but more of the answers still have to be dug out of all the archives and the designs
that the generation of pre- and post World War II have left us.
Our main questions, of course, were on the use of identity in modernist design and the effect
of this. By striving for an overall solution for building and cities any thinking on identity is
executed on forehand. The effect of this was a lot of protest from the corner of behavioural
sciences and this led to a lot of extra attention to factors like experience, the local level,
historic community structures, relating to the grip that people need to have on their
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environment by using history, symbolism, metaphors.
There is a very conscious use of place in modernist landscape design, but in a very limited
way: the striving for readability, transparency. This research of modernism has shown us that
using this one-dimensional look upon landscape – only the physical landscape, what is really
there – is not enough. Place has to be left open for designing with stories, history, for using
symbolism or metaphors. These are ways to get in touch with the human experience.
Nonetheless we can learn a lot from the examples that modernist designs give us on this issue
of clarity and readability of the landscape, as long as we consciously use them for a certain
goal, not as the only ‘road to place-boundedness’.
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conclusion an

BOOK D | conclusion and park analysis

BOOK D

nd park analysis

34 Futureshock (Tofﬂer, 1970) and Dream society (Jensen 1999) are two books discussing future aspects of a

cultural identity.

Book D End conclusion of the theory from book A, B and C
D.1 From theory to design
The ﬁrst thing we found out about identity: it is formed in the heads of the people. since this
thesis is identity of landscape, we named our whole research: landscape IDeas. Having
started with this extensive examination of theories around identity, it is now time to make the
switch to the practice of landscape architecture. A recapitulation of the main statements of
the theoretical part is already found in its conclusion. A ﬁrst step towards bringing it to
practice is to list the deﬁnitions of the used notions. The next step will be to relate those main
themes to each other; are there any links or inﬂuences amongst each other?
When the theoretical framework that we found has been set apart shortly, it is time to move
on to the study area. The different aspects – that have been discovered by the theoretical
research – of the identity of the area of the city triangle will be analysed (personal identity,
cultural identity, geographical identity and associated aspects). So we are at the point of
having a theory on identity in an area and an analysis of the appearance of identity in a
concrete study-area.
But how can we interfere in the future of this appearance of identity in the area of the city
triangle, knowing that the means we have are those of the landscape architect. On which
aspects out of the ones set apart can we design immediately? And which aspects will be
affected indirectly through such interventions, but are still predictable?
Identity
We found three aspects of identity that each cover their own part of our reality. When
trying to analyze any identity, it will turn out to ﬁt in one of these three ‘aspects’ of identity’
or a (sometimes very complex) combination of them. They will now be explained one by one
and after that will be put in a total scheme that shows what identity is.
Personal identity
The personal identity encompasses what we are
PERSONAL IDENTITY
and what we think. Me versus the other: without
the other I can not have an identity because
ME VERSUS THE OTHER
SPACE AND PLACE
MY BODY VERSUS MY THOUGHTS
identity can only be deﬁned in relation to (or
comparison with) another identity. Personal
Fig. D1.1 | scheme personal identity
identity is also about my body versus my thoughts.
With the thoughts, ideas are meant; meanings, values and learning. With the body,
dimensions are meant; up and down, near and far, left and right, north and south. The
presence of personal identity can change a space into a place. When a space acquires a
meaning for a person, that space becomes a place to the person.
WHAT WE ARE

WHAT WE INTERPRETET

CULTURAL IDENTITY
WE VERSUS THE OTHERS

PAST/PRESENT/FUTURE

Fig. D1.2 | scheme cultural identity
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Cultural identity
The cultural identity encompasses what we
interpret, it is spirit bound. We versus the others,
groups have different histories; have other ways
of dealing with things and different habits. It is the
past, present and future that are of importance in
deﬁning cultural identity34. The past formed the
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culture and the future is a shared expectation that a group may want to work or ﬁght for, in
this way it is binding.
Geographical identity
WHAT THERE IS
The geographical identity encompasses what there
is, it is place bound. It is the spatial aspect of
GEOGRAPHICAL IDENTITY
identity and the part that can be inﬂuenced by us
very consciously through design. Important for
COHERENCE
PERMANENCE
READIBILTY
geographical identity are coherence, permanence
and readability. Through coherence and
Fig. D1.3 | scheme geographical identity
permanence the landscape becomes a logical
unity, different parts belong together and ﬁt together. When people understand a place
better through its readability it will be appreciated higher and more quickly, people feel
more at home when they understand and know a place.
This scheme shows how the different aspects of
identity of an area interact. The three sides to the
identity of an area that we distinguished also
affect each other. The interaction of personal
identities that inhabit or visit the area can give
shape to the (several) cultural identities found in
the area. The geographical identity is often
mentioned as a main inﬂuence in building personal
identity.35 The geographical identity inﬂuences the
Geographical
cultural identity in a similar way; people feel
identity
connected through a certain feature of their
homeland. (For instance the Veluwe region,
deﬁned by its glacial ridge and forest landscape).
Last, the cultural identity; it also inﬂuences the
personal identities that are connected to an area.
Fig. D1.4 | scheme identity
(For instance an inhabitant of Graafschap region
that becomes an enthousiastic supporter of FC de Graafschap and connects this closely to his
being). And the cultural identity can also inﬂuence geographical identity. (Salland and
Graafschap are different regions in name which is carried out by the inhabitants, so might
lead to different landscape measures in the end while the starting landscape was the same)

Personal
identity

Cultural
identity

As already explained, the three main aspects that deﬁne the identity of an area have been
found. But we also found that there can be no identity, when there is no interpretation. So
that is a missing factor in. The experience of the ‘basic conditions’ of identity is what brings it
to existence. Without experience, an identity can not arise.
Experience
Experience is the key to giving a meaning or identity to a place and this experience can be
active or passive. In other words; it determines the way a space acquires an identity and
becomes a place. When we speak of a landscape, it will often be experienced through
35 Dutch landscape: bleak and cold, cooperation in ﬁght against water. Dutch character: harsh, ‘polder-model’.
36 In some way it could be said that we are trying to import a western cultural identity in Afghanistan and Iraq.

This is not as easy as we thought it would be and the existing identity is withstanding the new one.

movement. In the space of ﬂows (Castells, 1996)
movements occur and these movements make it
possible to experience an area. The quicker the
SPACE OF PLACE
SPACE OF FLOWS
movement on the space of ﬂows, the larger the
area that is experienced and the less intense the
actual experience is. The slower the movement, the
Fig. D1.5 | scheme experience
smaller the area experienced and the more
intense the actual experience. When the movement gets real slow, stationary, or the
experience very intense, we speak of the space of place (Castells, 1996). By provoking such
an experience, people can get bound to a place; whether they are inhabitants of the area
or not, it may feel like it is their home.

EXPERIENCE

Experience has certain characteristics itself that can be inﬂuenced by design. You can
inﬂuence the speed to a certain level, or take the speed into account when designing the
landscape around a route (geographical identity). The speed also determines how large the
distance is that one travels; if you cross several
regions the contrast in their identities can be
perceived, if you cross only two villages it is more
PERSONAL IDENTITY
likely that they are experienced as different
(id)entities (cultural identity). It also matters if the
person is having an active or a passive attitude
towards the experience. As a designer you can
facilitate a choice between these two (personal
identity through speed, scale and attitude. A thing
EXPERIENCE
that you can not at all inﬂuence by design is
frequency: the more often a person gets in touch
with an area, the stronger he or she experiences
its identity, the more attached the person might
get to it.
CULTURAL
GEOGRAPHICAL
Conditions
IDENTITY
IDENTITY
(See scheme on next page, Fig. D1.7) The aspects
of permanence and coherence that came forth out
Fig. D1.6 | identity and experience
of book A as important aspects of identity both
refer to and can enhance the aspect of readability. They can be used to make the landscape
a logical whole. The fact that the landscape has impact on the character and the form of the
built environment refers to permanence and coherence as does the fact that the structure of
the landscape (character and form) tells the story of how it came into existence.
Tools
From the research done on cultural identity several tools are found that relate to cultural
identity, there are many more but these are some themes that can easily be used and are
often used in landscape architecture. These tools - marketing, narration, branding, logo’s/
slogans - can than be used in the several subjects that deal with cultural identity. Several of
these tools are also of importance for the other ‘faces’ of identity (narration, for example, is
of importance for all the three aspects of identity but in different ways). The tools of
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Fig. D1.7| ﬁnal scheme conclusion

REGIONS VELUWE
HANZE IJSSEL
PAPER INDUSTRY ADMINISTRATIVE BORDERS
IJSSELLINIE
MANSIONS

CONDITIONS

COHERENCE,
PERMANENCE AND
READIBILTY

GEOGRAPHICAL
IDENTITY

WHAT THERE IS

TOOLS

LOCIBRANDING
MARKETING
NARRATION
LOGO’S
SLOGANS

INHABITANTS
VISITORS
CONNECTEDNESS

GENIUS
HISTORY
LANDSCAPE-FORM
LANDSCAPE-CHARACTER
NARRATION

SCALE,SPEED,FREQUIENCY

CONDITIONS

SPACE OF PLACE
SPACE OF FLOWS

EXPERIENCE

CONDITIONS

ME VERSUS THE OTHER
MY BODY VERSUS MY THOUGHTS
SPACE AND PLACE

PERSONAL IDENTITY

WHAT WE ARE

REGIONS/PROVINCES
CHURCH/BELIEFS
WITTE-WIEVEN
ROYALTY
PIGS DISEASE
SALLAND
DE GRAAFSCHAP
SUBJECTS

CONDITIONS

WE VERSUS THE OTHERS
PAST/PRESENT/FUTURE

CULTURAL
IDENTITY

WHAT WE INTERPRET

geographical are very well-known to us landscape architects, they are often mentioned in
articles that concern design with history, cultural heritage or identity.
Objects of the area of the city triangle identity
These objects are characteristics of the city triangle area from all three ‘faces’ of its identity.
Some are very much connected to one of them, for instance beliefs, which is an expression of
cultural identity. But even this can have a geographical component for the different churches
have a place that tells something about the history of belief in the area. And they are often
visible from far, give orientation on the location of villages and so help to make the
landscape readable. So every tool of cultural identity has a geographical counterpart.
Summarizing
The personal identity has a part that is named my body and a part that is named my
thought. The geographical identity is (connects to?) the dimensional part of the personal
identity, the body, and the cultural identity is the spiritual part of the personal identity, the
thoughts. Through experience the geographical and cultural identity are formed, without
experience no identity can exist. Through experience a personal identity forms a cultural and
geographical identity which then forms the personal identity again. From here on the
personal identity can reﬁne or change cultural and geographical identity. Geographical and
cultural identity are interpretations that inﬂuence personal identity, therefore the link between
cultural and geographical identity with personal identity doesn’t go through the experience.
Some tools that are used to experience the geographical and cultural identity are genius loci,
history, narration, branding and marketing. These tools are experienced and are part of the
cultural and geographical identity and have as form the different subjects. Designs only use
the tools and subjects concerning identity, the conditions for identity are mostly left aside. We
have no record of any designs actually working with the conditions concerning identity and
experience, or more speciﬁc, geographical identity.
The theory of the space of place and the space of ﬂows by Castells partly deals with cultural
identity and the theory of space and place by Tuan mostly deals with personal identity. They
both also deal with the aspect of
geographical identity and it is this aspect
that is of importance for this conclusion and
the next step: the design concept. Because:
it is the geographical identity that can be
designed, used and manipulated for the use
by landscape architects. Landscape
architects (and also other designers) can not
(and shouldn’t try to) design cultural and
personal identities36.
Link to concept and design
With concern to cultural and personal
identity only the tools can be used in
designs. In geographical identity the
Fig. D1.8| possiblities for interference by landscape design
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conditions underlying the tools can also be used, but we have not seen any example of
conscious use of these conditions. Mostly, they are ignored. In most designs it are only the
tools like narration and genius loci that are used but when one wants to create or recreate
the identity of a landscape or region one needs to start with the actual conditions of the
identity of that landscape. By creating readability, coherence and/or permanence in a
landscape the total identity is taken into account instead of using some tools to create a part
of the identity. The foundation of the identity is then inﬂuenced and the total identity will be
stronger. Permanent and new aspects can be integrated into the larger, stronger, total
identity of the area. The tools are there to reﬁne, strengthen, nuance and accentuate the
local identity or identities of the landscape. The tools are already often used and universally
accepted, so we do not want to put a lot of effort in demonstrating this. When necessary to
demonstrate the beneﬁt from our proposed design method we will, of course.
When one wants to design a landscape with an identity it needs to be possible to experience
it. For without experience and interpretation, an identity does not exist. The principle of the
space of place and the space of ﬂows can facilitate and create this experience but that is
mostly neglected in designs and the tools of infrastructure, speed and scale rarely being
used as aspects of experience and identity creation or identity recreation. It has to be said
that there are no scale differences between the aspect of landscape and the aspect of
experience although the aspect of experience follows out of the aspect of landscape.
Looking at the space of ﬂows and identity it can be said that the speed someone has is
directly linked to the intensity of the experience of identity and the scale of the experienced
place. Without the possibility to experience a certain place, an identity cannot get a
foothold. The higher the speed, the larger the area experienced and the less intense the
actual experience of the place.
Of course the means that a landscape architect can use are very limited. This makes it
difﬁcult to do interventions on certain aspects of identity, but it also helps to make choices on
which issues we have to approach to reach improvements on the theme of identity in the city
triangle.
The means that we can use in the case of the DAZ area:
- Trees
- Roads
- Water
- Street-furniture
- Introducing movable objects
- Rules on density
- Rules on minimum distances to certain objects
- Rules on plantation connected to building
- Rules on accessibility connected to building
With these means we will make a design for the area of the city triangle. But ﬁrst we will
look at several different landscape parks in chapter D2 and analyse how the aspects of
permanence, coherence, readability and experience are used and/or could be used in a
different and better way.

D.2 Analysis of 5 landscape parks
As a source of inspiration and as a reference for the design of the landscape park near
Apeldoorn, Deventher and Zutphen, we have visited and analyzed several landscape parks.
The visited parks are Midden Delﬂand, Park IJsselmonde, Amsterdamse bos, Balijbos and
Insel Hombroich. These parks have been looked at because of differences among them in
size, place, age, usage.
Midden Delﬂand is the largest of the parks, a landscape park for recreational use and
conservation of the landscape
Park IJsselmonde is the second largest park which has not yet been realized but the existing
ideas about recreation and conservation are put to the test by analyzing the existing
landscape.
Amsterdamse bos is the park with the highest amount of recreational use and facilities and
the biggest amount of forest.
Balijbos is partly a leftover of the Floriade 1992 (Dutch horticulture show) with a “modern”
design and a new extension into the polder landscape.
Museum Insel Hombroich is a non-Dutch park designed as a landscape park housing art.
All these parks are analyzed according to the next six questions to search for the aspects
that determine the identity of a park and what makes it work or not.
1. What is typical for the park itself and the region it is in?
2. What is the atmosphere of the park and how did the designer(s) try to
achieve this atmosphere?
3. Positive/negative critique
4. Does the design work/how is the use of the park?
5. Living, working, recreation, nature and water, what and how?
6. What are the identity bearers of the design and/or the region?
D2.1 Midden Delﬂand
Location: Between Delft,
Vlaardingen and Schiedam
Size: 6700 ha
Architect: Van Dusseldorp, Slabbers,
IJlstra, Lambalk
Year:1984

Fig. D2.1 | plan of Midden Delﬂand
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1. What is typical for the park itself
and for the region it is in?
It’s an agricultural landscape as a
natural area with several cities
around and small villages and parks
in it for intensive recreational
possibilities. The underground is a
peat and meadow landscape at the
edge of the green heart between
Rotterdam/Schiedam and Delft. In
the area several villages are
located; Schipluiden, ‘t Woudt,
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tracé of the planned highway A4

shipping leaves its marks along
the Oude Maas

view on the factories of the Rotterdam
harbour area

the higher ‘boezems’ are characteristic and
provide ﬁshing places

picturesque centre of one of the
villages (Maasland)

detail of the art object ‘Moeder Aarde’

in the recreation areas water is also used
for recreation

view of the Nieuwe Waterweg
and factories

pittoresque centre of the village of
Maasland

skyline of Delft seen over the typical ‘veenweide’ (peat - meadow) landscape

Maasland. The area must provide the region with recreational possibilities, not only for the
inhabitants but also for visitors from far. It is also part of the randstad green structure, a
green structure meandering through the randstad. The track of the highway A4 runs through
the area ready to be built but the building has been postponed for years due to
environmental issues and objections by the inhabitants. Through the entire area height
differences in the water level are very obvious. Main waterlines, pumping stations and small
ditches are everywhere.
2. What is the atmosphere of the park and how did the designer(s) try to achieve this
atmosphere?
It is a Dutch polder landscape that has a constant link with the surrounding cities through the
constantly visible skylines of Rotterdam, The Hague and Delft and the churches of the smaller
villages. The non-design of the central part, and through that, the conservation of the history
is the way the atmosphere of the park is created. The several nature conservation areas are
an addition to the recreational possibilities but not for the entire design. They have a
stronger relation with the neighboring cities than with the actual landscape park itself.
3. Positive/negative critique
Positive: the combination of the rural atmosphere together with the confrontation with the
surrounding cities; the presence of small idyllic villages; the presence of many various
recreational possibilities.
Negative: the different routes over the water could have been used more in the design, they
could have been connected; the oeverbos aligning the Nieuwe Waterweg does not have a
relation with the park behind but only with the Nieuwe Waterweg. Its design is also very
standard for a park next to a river (compare the Johannapolder).
4. Does the design work/how is the use of the park?
Yes, it works as a conservation of a typical Dutch cultivated landscape; it invites you to come
and visit and to travel through. This is also due to the various recreational possibilities and the
connections with the central area.
5. Living, working, recreation, nature and water, what and how?
Living and working are not implemented in the design. The villages are conserved and with
that also the atmosphere is kept. Living and working is placed at the sides, in the cities, with
Midden Delﬂand in the middle as a green heart. Recreation is, just as nature, placed in the
vicinity of the cities; to draw the recreants there and keep the central part less crowded. The
natural areas are situated between the recreational areas and the central area like a buffer.
Water is very apparent in the area but there is hardly any recreational exploitation of the
water. When you would create more connections, it might be possible to make a tour through
the whole park over the water (maybe this was too expensive since you need lots of sluices
because of the level differences?).
6. What are the identity bearers of the design and/or the region?
The skylines of the cities are visible throughout the whole park as are the churches of the
villages inside the park. These villages are, on their own, also a bearer of identity. Within the
landscape the peat meadows and the polder system, together with the differences in water
levels, make the park a very recognizable park.
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D2.2 IJsselmonde park
Location: south of
Rotterdam
Size: appr. 2500 ha
Commissioner:
Stadsregio Rotterdam
Architect: dS+V
Year: still in planning

Fig. D2.2 | plan of IJsselmonde

The park IJsselmonde has not yet been realised, it is still in the stage of planning but certain
plans and aspects are already known. We participated in a brainstorm session concerning
the subject of this new park and therefore used it in this reference study. We looked at the
situation now and at the plans that are in development, together with the implications that the
plan can have.
1. What is typical for the park itself and for the region it is in?
The park is situated on marine clay that is deposited along the river de Oude Maas. It is an
area with a lot of transitions from the city to rural area, over the dyke, through the griend
and ending in the river de Oude Maas. The rural area is encapsulated by the river and the
city and in it are some small villages. Some recreational facilities are already present in the
park, like a golf course and the Johannapolder which is designed as a park like forest with a
small harbor next to the river. A large building on the other side of the river can be seen
from most parts of the park. It is part of the water cleaning facility on the south side of the
river. Through the area planted dykes are clearly visible and very present. They make the
area consist of various chambers.
2. What is the atmosphere of the park and how did the designer(s) try to achieve this?
The area is a large rural area with a clear contrast between open and closed. Many
different landscape types are present. At this moment the area is a place of rural rest near
the very busy and polluted city of Rotterdam with its harbor. The design that is planned
contains a natural area consisting mainly of a large forest. This way the openness of the
typical rural landscape will disappear to a large extent. Another main point of the design is
the integration of a lot of recreational possibilities, from racetracks to barbeque places, for
the near city. This will affect the peacefulness and rest of the area.
3. Positive/ negative critique?
Positive: The area is large, spacious and has some very nice natural areas like the grienden.
The total picture of the area now is that it is a rural oasis of rest and peace within the busy
world of the city of Rotterdam and the world’s second largest harbor.

meandering routes through the griend

dense growth over the paths

huge building standing over the landscape

contact with the water

golf course

bridges over the water

old farm standing on a dyke

from wet to dry land
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dykes grown with rows of trees

busy boat trafﬁc on the Oude Maas

openness in the rural area

indirect contact with the old Maas
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Negative: through the planting of large forests all the existing structures of the landscape
like waterlines and planted dykes will probably disappear. The arrangement in the
Johannapolder is a mess because of the arrangement of several different recreational
functions. This could also happen in the different recreational cores that are planned in the
design of the new park. The plan stops at the river de Oude Maas although at the other side
of the river a very big and beautiful natural area, de Hoeksche Waard, could be connected
with this plan.
4. Does the design work/how is the use of the park?
The area is so large that there should be enough room for all the functions that are planned
in the new design. The question arises though, whether this is the right place for all these
different recreational functions. Because they will make the atmosphere and the cultural
identity of the area disappear while, in the neighborhood, there are enough places where
these facilities could ﬁnd a much better place, like old train tracks. It would also make these
existing non-places livable again.
5. Living, working, recreation, nature and water, what and how?
At the edges of the IJsselmonde park, living areas and working areas are being built as part
of the VINEX project. In the grienden there’s already a lot of recreational use. Many people
walk through the grienden in summer; it is a very unique part of The Netherlands. These
grienden clearly display the role water has in the area and it also shows the tidal changes.
From the quay you can see over the Oude Maas and see the boats that come from and go to
the Rotterdam Harbor. This river is not suitable for swimming or other recreational functions
because of pollution and busy trafﬁc.
6. What are the identity bearers of the design and/or the region?
The grienden, the old planted dykes, the openness together with the old rural country are
historic aspects that deﬁne the identity of the area. The Oude Maas with its in- dustrial trafﬁc
also plays a part in the identity deﬁnition, but most inﬂuential of all is the feeling of escaping
the busyness of the city and the harbor. Most of these qualities will disappear though when
the planned design will be realized. (see question 2)
D2.3 Balijbos
Location: Between Zoetermeer,
Nooddorp and Pijnacker. Next to
the Floriade area of 1992
Size: 380 ha
Architect: Marcel Eekhout, Steven
Slabbers, Jan Lagerwije
Year: 1992
1. What is typical for the park
itself and for the region it is in?
The forest parcels in the park are
line with the original agricultural
waterlines in the landscape. In the
Fig. D2.3 | plan of Balijbos

future they want to create a big natural and recreational area from Zoetermeer to Delftse
Hout, the Balijbos is going to be a part of that. Due to the geometrical style, freely situated
(autonomous) shapes are introduced, that do not refer to the original shape of the cultivated
sea clay landscape. The Balijbos is a part of the Randstad green structure, a green structure
meandering through the Randstad, connecting several natural and recreational areas.

Fig. D2.4 | Strong geometrical shapes

2. What is the atmosphere of the park and how did the designer(s) try to achieve this
atmosphere?
In general the atmosphere is cold because of the sizes of the park. The western part is
unfriendly for pedestrians because of the long straight paths and a shortage of other routes.
Because of these straight lines the area gives a designed and dull impression. On a higher
level there is a great variety in, for example, vegetation and it has an interesting transition
from the designed (eastern) part to the more natural part of the park. The reference to the
original structure of the cultivated landscape is an important aspect in the design of the park.
3. Positive/negative critique?
Positive: The large variation in vegetation. The transition between the different parts of the
park. The park is nicely woven with the urban areas of Zoetermeer on the east side. The
straight lines in the forest cite the old structures of the cultivated landscape. Good orientation
possibilities are provided by means of the sightlines. Readability is well provided.
Negative: there is little choice in routes to follow through the park. Routes are long and
straight and therefore it seems to take a long time to move through the park and walking
becomes boring. Water is hardly used for recreation in the design, although the former
cultivated rural land shows that it can be used more. Where water is used in the design, it
functions as a barrier. On warm days the small amount of parking spaces can become a
problem because all the facilities and recreational functions are situated at one end of the
park.
4. Does the design work/how is the use of the park?
Yes, the design works partly as mentioned. Play forest, sightlines, variation in vegetation,
walking area for dogs, non-intensive recreational use, near to the city a more “designed
area”, further on a more natural/countryside style. For walkers the design of the straight
roads is a bit dull.
5. Living, working, recreation, nature and water, what and how?
The old Floriade terrain was already designed as an area for recreation and housing. For
recreational use walking and cycling are the main points of focus. The location of the park is
near the city and it is mainly used by inhabitants of Zoetermeer. There is a riding school, a
city farm and a play forest. Facilities for water recreation are missing, whilst the water has
no obvious other function.
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the playforest also offers some ‘prefab’
natural playing objects

poplars without high or bushy
undergrowth

the central axis that shows the New Church
of Delft over a large canal

a popular use for the part close to the
housing areas

combined plantation of poplar
and beech

sightline following the (direction of the) old
parcel borders

bordered by rail and highway in the north
and water in the east

cherry trees with undergrowth

geometric shapes and a cultural style in the
western part

the most visible geometric shape of the old Floriade terrain

6. What are the identity bearers of the design and/or the region?
Good sightlines (anchored in the surrounding area), readable design, play forest, the strong
presence of the Floriade area (circles, bridges, heights and art), the transition from urban to
natural.
D2.4 Amsterdamse bos
Location: between Amsterdam, Amstelveen and
Schiphol
Size: 935 ha
Architect: C. van Eesteren, J. Mulder
Year: 1936
1. What is typical for the park itself and for the
region it is in?
The park is situated on a former peat area.
Some peat is still there, at other places it has
been dug away until clay was revealed. It is a
large area with large amounts of forest and
large lawns, partly used for recreation. The
park is surrounded by urbanization of the cities
of Amsterdam and Amstelveen. On the south it
is bordered by the airport of Schiphol, but
there is no designed visual contact with the
surrounding cities. It is a very artiﬁcial/
designed park and it is very recognizable.
Fig. D2.5 | plan Amsterdamse Bos
Because of the age and grandeur it seems like
the forest has always been there, there is no link to the former polder landscape in the
design except for the amount of water visible in the park. There is a huge recreational
program in the park.
2. What is the atmosphere of the park and how did the designer(s) try to achieve this?
The park is designed in the landscape style of the landscape parks and inspired by the
German Volksparks. The result reminds of English landscape parks, with meandering paths
that go through the forest and the open meadows. These open meadows are large so they
can facilitate the large question for recreation. Through the forest lies quietness, a feeling of
rest, an escape of the urban stress. It is a full-grown forest which has an air of grandness
over it. Everywhere you look, nature is present. In the original design the park was adapted
to the surroundings and the plantation made less dense in the south part, as a transition to the
polder. This is not visible (anymore).
3. Positive/negative critique?
Positive: the park has a relaxed atmosphere. The large amount of users makes it feel cozy
and safe. Also the more open forest without much dense undergrowth makes it feel safer.
Next to the coziness, the sheer size of the park makes it possible to create large open spaces
within the forest to recreate in. Throughout the park there is a lot of variation. This variation is
created through different sorts of plantation, open and closed areas and forest, lawns and
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rowing course in the park

wildlife in the park

open forest gives a secure
feeling
former parcelling showing in the
waterstructure

different uses of the several open areas,
busy

edge of the park

peat area perserved in the park

inﬂuence of Schiphol

openness and en closed forest as a
German volkspark

lots of paths leading through the park

different uses of the several open areas,
peace

scarce sight on the city

water. The huge rowing track doesn’t function as the main feature of the park, which would
be likely because of the size of it.
Negative: through the park it is difﬁcult to orientate, there are no clear landmarks or focal
points to make clear where you are in the park. Even the large mound in the centre is
wrapped in forest so that it doesn’t claim its importance. All the curving paths make it even
more difﬁcult to orientate and ﬁnd your way through the park (the positive side of this:
wander around like a real forest, feeling like you might even get lost).
4. Does the design work/how is the use of the park?
Yes, the park is used a lot; partly because of the large amount of recreational facilities. The
size of the park and the different open rooms in the park make it possible for a large
amount of people to recreate there without having the feeling that the park is overcrowded.
There is a possibility that the park is to large for people by foot. Distances are large. This
makes people come by car and then the problem of parking facilities arises. When it is very
busy in the summer, the parking facilities are not be sufﬁcient.
5. Living, working, recreation, nature and water, what and how?
The park is mainly meant for nature and recreation. The water functions within nature and
recreation. There are no living areas and working areas in the park, only around the park
industrialization and urbanization are very apparent. The only jobs in the park are in the
recreational genre.
6. What are the identity bearers of the design and/or the region?
The repetition of openness and closeness together with the size are very important aspects of
the identity of the park. It is possible to cycle through the park without seeing the surrounding
cities. Throughout the whole park, endemic plantation has been used and water is present.
These also form part of the identity. The endemic plantation makes the park Dutch. The huge
mound with valley does not have that much impact that it becomes a carrier of identity.
D2.5 Museum Insel Hombroich
Location: South west of Neuss, near
Düsseldorf
Size: 25 ha
Architect/artist: Karl-Heinrich Müller
Year: 1976
1. What is typical for the park itself and
for the region it is in?
Insel Hombroich is situated south of the city
of Neuss in Germany. It is a small park
Fig. D2.6 | plan Insel Hombroich
where art is displayed in all its forms. The
park is situated in a valley with a small river and on the slopes of the valley. In the valley, the
vegetation consists of poplars in a meadow with water. On the slopes fruit trees and rosaries
are planted. The oldest part of the park, with the old Rosa Haus, is originally designed as a
romantic garden. The park is a place where people can escape the everyday life and the
hectic of modern society. It’s a place where people can reinvent themselves and come to rest.
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view over Museminsell Hombroich

descending down the stairs into
Hombroich

natural art in a natural park

view over the park and link with
outside world

art exposed in architecture, continuous link
with outside

relation between architecture
and nature

bridges showing and introducing water

non-ofﬁcial, legal paths

natural atmosphere

architectural objects scattered over the
park

water as a natural border/barrier

paths leading through the park

2. What is the atmosphere of the park and how did the designer(s) try to achieve this?
The park should give the visitor the possibility to explore its inner self and be isolated from
the outside world. The park is called “insel”: the German word for island. This implies that it
doesn’t have any direct contact with the mainland. When entering the park through the main
building one has to go down a couple of stairs, descending into the “world” of Hombroich.
Furthermore, the boundaries of the park are kept green and visual contact with the outside is
avoided. This effect, however, is not implemented correctly throughout the park. At one point
the boundary becomes a straight line of shrubbery when at other places it is very natural.
Because the boundary is a very straight line here, it becomes very clear that there is an
outside world; also the hedgerow is so thin that you can see through it. The limits fence in the
three designed landscapes. The link between those is the art and architecture of the
buildings. In the different landscapes one can see several forms of land art: sometimes
hidden and sometimes very outstanding. Other forms of art can be seen in the various
pavilions. All the pavilions are designed by the same architect in the same abstract, clean
and sober style.
3. Positive/negative critique?
Positive: the transition from the mainland to the park into the world of Hombroich is very
strong. The park is being fenced off from the outside world by several natural borders. One
really feels like being in another world. The continuity in the architecture of the pavilions
anchors the art in, and makes it a part of the landscape. It also brings the different
landscapes together. The land art is also a good link between art and landscape throughout
the park. In the park you can follow several routes. You can leave the main path onto smaller
paths going through the natural landscapes. By doing this one has the feeling of walking free
through nature, but actually still is led through the park, a controlled creativity to give people
the feeling of total accessibility and choice.
Negative: At one place the boundary with the outside world is not strong enough and too
designed. Here it becomes that strong and confronting that the outside world gets very
perceptible for the visitor. You want to look over and through the hedge. When walking
through the park, some buildings are not in the same style as the pavilions. These buildings/
houses don’t ﬁt in combination with and next to the pavilions. When standing on the higher
parts, there are no sightlines to the pavilions and through the park. One constantly looks at
the dense natural border of the park or trees that are placed in front of a possible sightline.
The oldest part of the park, near the Rosa Haus, feels like it doesn’t belong in the park; it has
a totally different character than the rest of the park. It is designed as a romantic garden
but the measurements of the trees are not in balance with the sizes of the open spaces in the
park. The spaces are too small for the large and old trees.
4. Does the design work/how is the use of the park?
Overall, the feeling of a different world works in the park, you are leaving everyday life
behind. You are one with nature and art. The paths freely lead you through the park. The
unity in design and the architecture of the pavilions function as a museum for art in a museum
of landscape and land art.

Landscape IDeas | D2

107

5. Living, working, recreation, nature and water, what and how?
The park is purely meant for recreational use as a museum for art, land art and landscape.
In it some artists are working and nature is a décor together with water.
6. What are the identity bearers of the design and/or the region?
The identity bearers are the three different landscapes, the natural character everywhere
and the differences in height (the valley and the slopes). The pavilions for the art go through
the park as a connector together with the, white, main routes and the smaller grassy paths.
Also the isolation makes the character of the park very strong.

D.3 Park analysis versus conclusions theory
The conclusions that were derived from the theory on identity in book C will now be
compared with our ﬁndings of the analyzed parks. The several discovered conditions of
identity that are of importance for designing with identity will be compared with the
analyzed parks. The conditions are; coherence, readability and permanence. The parks will
also be analyzed on the aspect of experience for, as shown in the theory, without experience
an identity cannot arise.
The park IJsselmonde cannot be used in this comparison for this park has not been designed
yet. Therefore it is excluded from this conclusion of the analysis.
D3.1 Midden Delﬂand
Experience
On the aspect of experience this park is very badly designed. One highway and one railway
goes through the area. The railway touches the area in the north and the highway has one
link with the area in the south. There is a second highway that has been planned for years
but has never been built. In the light of the experience it would be very good to realize this
highway for it crosses a totally different part of the park then the ﬁrst highway. On the
highway there are almost no possibilities to pause in the movement and let the experience
become more intense. Also the possibilities to use the infrastructure on a smaller scale are
poor. The roads are badly accessible and a large part of the area is inaccessible.
Coherence, readability & permanence
On the condition of coherence the central part of the park is very well designed. The central
area is musealised, the old landscape structures are preserved. This gives difﬁculties for
permanence because when the agricultural functions leave for good from the area, then what
happens with it. Because of the musealisation, new functions and development are not
possible. It doesn’t have the capacity to carry future developments. To give the central part
the rest it requires as a museum, the recreational focal points are placed on the edges of the
park. They don’t have any link to the central part and can be seen as separated from the
park, coherence and readability are completely lost here. The recreational focal points are
mainly focussed on the geographical identity and the central area is mainly focussed on the
cultural identity. Because the park is actually a landscape it is extrovert and linked to the
surrounding landscapes.
D3.2 Amsterdamse Bos
Experience
The Amsterdamse Bos has a very clear infrastructure with a lot of pauses (places in the space
of ﬂows). The infrastructure is completely designed for the experience of the park.
Coherence, readability & permanence
The total park is designed in the same style except for the “veenweide” area (peat-meadow)
at the border of the park. The transition between the park and the veenweide area is very
clear which helps the coherence. From the park in the polder one has to go up a dyke to
come to the higher veenweide area. The park itself, in the polder, is so coherent that it has
the same character everywhere and this makes it easy to get lost in the park. So the
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readability is not good in the park. The cultural identity is not important through the park
except for the already mentioned veenweide area and a few straight ditches that were old
ditches from the former polder. It is focussed on the geographical identity and is an introvert
park instead of linked to its surroundings.
D3.3 Museum Insel Hombroich
Experience
The experience is very important in this museum park with art. It must be possible to
experience the complete park and the route through the park (space of ﬂows) makes that
possible. By following the route all oddities and important aspects can be seen and
experienced. There are also alternative routes for the active experience, instead of the more
passive experience when one takes the main route. The buildings along the route are real
pauses in the movement with art that functions as places along the space of ﬂows.
Coherence, readability & permanence
The buildings all have similar characteristics and therefore have similar identities. The
surroundings in which the buildings are placed differ from each other. The simplicity and
similarity of the buildings give a strong coherence and permanence through the park. At the
very hard borders with the outside world the permanence is lost. The park is very introvert
and doesn’t have any links with its surroundings. The outside world is tried to shut out
completely but this is not achieved, this makes the permanence at these places weak. Through
the monotony of the buildings and the different, pure for looks, designed landscapes the
readability is not good either. The park is not readable; one can easily not know where one
is. This is only compensated by the small scale of the park. Only the geographical and
personal identity are used in this park, not the cultural identity.
D3.4 Balijbos
Experience
Through the area there are enough bicycle paths to be able to experience the total area.
Within this space of ﬂows the space of place is almost never taken into account. This is why
the park tends to be used as an ongoing route from A to B and not to stay in.
Coherence, readability & permanence
Because of the large scale and scheme the individual parts of the area are very clear and
readable. Coherence and permanence are absolutely not of importance in the park. That
makes the total park absolutely not readable although the designers really want to tell and
show something about the former landscape structures with their design. The park consists of
several separate parts that are kept together by the not so strong infrastructure. The park
uses geographical and cultural identity but clearly uses only the tools and not the conditions.
The park is however very extrovert and other parts of the park are still being designed and
linked. If the infrastructure can keep on holding these parts together is a question that future
will tell.
D3.5 Conclusion
All four parks mentioned here have differing identities. That means that one doesn’t need to

use all three conditions of identity and experience to accomplish identity. In Midden Delﬂand,
Amsterdamse Bos and Hombroich one or some of the conditions are positively implemented in
the designs they all also have differing identities, the Balijbos has none of the conditions
positively implemented. It is also difﬁcult to pinpoint the identity of the Balijbos where it is far
less difﬁcult to pinpoint the identities of the other parks. When all three conditions and the
experience are implemented an identity can be acquired more easily and will stand stronger
towards future developments.
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BOOK E | city triangle

BOOK
E
city triangle

Veluwe; forested roads

Transition zone; Apeldoorn canal

Transition zone; all kinds of activities like
this riding school for instance

Veluwe; living in the forest

Closed kampen landscape; the
many old avenues give a feeling
of history

Closed kampen landscape; variation of
forested and unforested parcels combined
with lines of plantation

Weteringen landscape; farms in
the open ﬁeld

Weteringen landscape; unplanted wetering
gives feeling of enormous length

Open kampen landscape; you can see far,
sight is guided by layers of plantation and
solitary trees
Open kampen landscape; a lot of space,
but also variation in buildings and plants

Flood plain; dikes provide
viewpoints and orientation on
the IJssel

Flood plain; hedges and shrubbery create
a variated view

E1 Analysis of the city triangle
The analysis is divided into three different aspects of identity, the earlier mentioned
geographical, personal and cultural identity. Their appearance in the area of the city
triangle will be discussed here.
E1.1 Geographical identity
Veluwe
glacial
ridge

IJssel
valley

Salland
glacial
ridge

Fig. E1.1 | geography of the city triangle

For the design some aspects need to be
analyzed and through that explain some
design methods and interventions.
Geographical identity is, for his design,
the most important aspect of identity
that needs to be designed. Some
aspects that are analyzed here also
have a cultural counterpart, this
counterpart will be discussed shortly in
the paragraph on cultural identity.
Geography
On the largest scale the area consists of
the Veluwe and the Sallandse heuvelrug,
two glacial ridges, with the river IJssel
and the valley of the river IJssel in
between (Fig. E1.1). The Veluwe and the
Sallandse heuvelrug came into existence

veluwe
transition zone
open kampen landscape
enclosed kampen landscape
IJssel ﬂoodplain
weteringen landscape

5

5 km

Fig. E1.2 | landscape types within the city triangle

through a glacier which pushed the land aside. On a smaller scale several different
landscape types can be distinguished in the area (see pictures on previous page and ﬁg.
E1.2). The Veluwe is a quite large, connected forest landscape which consists of a variation
of open heath landscapes, active drift-sand landscapes, some agricultural enclaves and
mostly forest. On the transition between the higher Veluwe and the lower IJssel valley
people used to settle, this can still be seen in the many different functions, sorts of people
and villages are placed in this transition zone. The transition combines a lot of different sorts
of plantation with all sorts of housing, recreational functions and companies. The weteringen
landscape is an open landscape with a very straight parceling. This used to be a ﬂoodplain
of the river IJssel which has been made into agricultural land by mankind. In the valley of the
river IJssel, two other landscapes typologies are present; the open and the closed kampen
landscape. Both have several small brooks ﬂowing through them which are ﬂowing down from
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Fig. E1.3 | a street in Zutphen, De Waag in Deventer, a street in Apeldoorn

the Veluwe. Only big difference is that the closed kampen landscape is situated nearer to
the river IJssel on the higher river banks and therefore are planted with large trees and a
large amount of mansions. The open kampen landscape lacks these forests and mansions. This
enclosed kampen landscape is also situated on the other side of the river IJssel on the higher
Sallandse heuvelrug. Along the river IJssel, the sixth landscape typology can be found; the
river ﬂoodplain. An open landscape with dykes aligning the north-south direction of the river
IJssel.
Habitation
The three main cities in the
area; Apeldoorn, Deventer and
Zutphen don’t have a lot in
common together. Apeldoorn is
situated on the transition of the
Veluwe and the IJssel valley
and its history lies on the
Veluwe. It is also directed to the
Veluwe and almost has its back
turned towards the central area
of the IJssel valley. Deventer
and Zutphen do have a relation
as Hanseatic towns along the
river IJssel. They are focussed
on the river IJssel and have their
backs turned towards the
Fig. E1.4 | habitation in the city triangle
Sallandse heuvelrug. Their city
centres are placed along the river IJssel and overlook the open ﬂoodplain and valley of the
IJssel. Deventer and Zutphen are real old cities with a lot of history and historic buildings.
Apeldoorn, however, is a village that grew out to a city and doesn’t have such a strong and
rich history as Deventer and Zutphen. All three the cities don’t have any real physical
relation with the valley of the river IJssel, only through the existence of the city triangle, the
connection between the three was created and the valley was accidentally lying in between.
Apeldoorn has expanded towards the A50 which is a huge border and shields of Apeldoorn
from the valley and Deventer and Zutphen have the river IJssel as a natural barrier between
them and the valley. Expanding over these barriers would create urban areas that would
loose its relation to the city. These expansions are however planned for the near future.
Infrastructure
The A1 and the A50 are very important connections between north and south (A50) and
east and west (A1) and they are very busy. The A1 is the main connection between
Germany and the Randstad. It is being expected that the amount of trafﬁc on the two

Fig. E1.5 | experience from the A1; crossing the IJssel, forest of the Veluwe, central rural area

highways is going to become even larger and therefore changes have to be made. In the
nota mobiliteit, 2006 the changes are deﬁned as new “rush hour” lanes which will be opened
during times of heavy trafﬁc and closed when trafﬁc is less heavy. Furthermore there are not
many new aspects stated on the infrastructure in the city triangle. It is however clear that
overall the infrastructural link between the highways and the land further away is bad. The
northern parts are difﬁcult to reach by car and there are not a lot of different infrastructural
scales. In the Regionale
structuurvisie 2030 the smaller
scale infrastructure is discussed.
Problems occur at the N344
(Apeldoorn-Twello-Deventer),
the N345 (Zutphen-Apeldoorn),
the N348 (Deventer-GorsselZutphen) and the rerouting of
the N346 around Lochem. Next
to this the amount and width of
the bridges over the river IJssel
need to be revised through the
increase of the national and
regional trafﬁc. The increase of
trafﬁc on the regional
infrastructure will lead to a
decrease of the quality of life in
Fig. E1.6 | infrastructure in the city triangle
the centers of Gorssel, Eefde,
Voorst, Twello and Teuge.
In the nota mobiliteit, 2006 it is stated that there should be a link between space, logistics,
public transport and economics on every scale. This statement is a very clear and obvious one
but a few aspects are very strange when the nota is being studied.
1. Why space and not its identity counterpart place?
2. Where is the aspect of recreation in this link?
3. Through the nota there are no further interventions stated that involve the
lower scale infrastructure.
A few chances are missed when looking at the nota. Infrastructure can be a very important
tool for showing the landscape and the identity on different scales. By creating different
scales in infrastructure, people will use the scale that suits them for a certain goal. So when
people just want to get from A to B as quick as possible they’ll take the highway, but when
they want to see more of the landscape they’ll take a small regional road where the speed is
less high. This way people can experience the landscape the way they want and the trafﬁc is
being spread over the different infrastructural scales.
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Fig. E1.8 | waterfall near Loenen

Water
The total area has a large
amount of height differences
creating a valley in between two
higher areas. In between, the
river IJssel is ﬂowing. From the
IJssel, near Deventer and
Zutphen, two canals were dug to
the east for trading purposes.
For the economic development of
Apeldoorn, the Apeldoorns canal
was dug in 1825. To secure the
supply of water for the canal,
several artiﬁcial brooks
(watersprings) were dug ﬂowing
down from the Veluwe. In some
of these springs the height
Fig. E1.7 | water in the city triangle
differences were quite big
creating waterfalls and quickly streaming water. This also leads to other
aspects near the springs as can be seen in the cultural analysis. In the
valley there are some water problems from the river IJssel that needs it
space to ﬂow and the water in the lower parts near the small streams.
East of the IJssel, space has to be made for water retention once every
50 to 100 years. Through the area wet and dry natural areas are
deﬁned. In the wet nature, the development of the regional watersystem
is very important. On and along the Veluwe it is the availability and
quality of the groundwater that is a decisive factor and in the landscape
it are the waterlines, the small brookvalleys and the lower areas where
groundwater comes up that form
the structures for future
development of nature values.
For the dry landscape structures,
the city triangle wants
reinforcement of the ecological
and landscape diversity by
development of area speciﬁc
qualities.

Fig. E1.9 | plantation in the city triangle (openness - enclosedness)

Agriculture
Almost everywhere in the
Netherlands agriculture and
farmers have problems keeping
their heads above water. As
answer to this they come with
different solutions, like other
forms of agriculture or other

functions next to their agricultural business. We want agriculture to stay in the landscape for
this is an important aspect of the rural idylle and keeping the landscape open without
agriculture would be a very expensive matter and would probably bring on musealization.
Several different forms of alternative agricultural business can already be found in the area.
A possibility for farmers is the possibility of the free market. It is the fact that they have to
sell to someone else who will sell it that keeps the price so low. When they could sell their
products directly to the consumers they would get a much higher and better price. Next to
that, the farmer could start growing alternative crops like Sunﬂowers, Quinoa, Flax (Vlas),
Spelt wheat, Meekrap, Hempﬂax (Hennep), Teff, Wine grapes. Also a lot of farmers combine
their farming with several forms of recreational facilities. These facilities become more and
more differentiated as the market becomes more crowded with recreational farms. In the
IJssel valley already the farmers have united under the name “toer de boer op” where all
sorts of different possibilities for farmers come together like;
- Production of local products
- Sale of local products
- Hospitality (mini camping, bed & breakfast, terrace)
- Garden and landscape
- Creative, informative, relaxation
- Agriculture and care
The agriculture could also grow luxury crops that could be used in the renewed Hanze pact
with the north. These crops can than be made into luxury products that can be sold as Hanze
products.
When the area would have a larger amount of tourists and a better infrastructural network
over the total area people could and would buy fresh vegetables in the ﬁeld. This way the
area could acquire a new agricultural identity through the fact that it is selling their products
at the place where they are produced. Already it can be seen that farmers start working this
way in the concept of “toer de boer op”, a cooperation of farmers who also use their farm
as a hotel where one can live in and like the rural idylle.
E1.2 Personal identity
As already stated in book A, architects should not try to design personal identity. Personal
identity is something that can be used as personal wishes in the design for a garden but on
the scale of the area of the city triangle there are far too much aspects that are of
importance for the different personal identities.
We do, however, want to give an example of
what a personal identity in the city triangle
could encompass. For that we have a 360
degrees panorama picture of Mr Brans and his
personal surroundings around his house (Fig.
E1.10 and E1.11). In his surroundings, several
aspects can be of importance for him alone
through memories, ideas or meanings as shown
in the picture.
Fig. E1.10 |location of panorama
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As shown, so many aspects could be of importance that it is impossible to design with them.
Next to that, these different personal ideas will also come into existence in the new
landscape.
E1.3 Cultural identity
The cultural identity is not as large as the personal identity but still is very big. We have
already shown that most aspects of cultural identity also have a geographical part and most
of them are used as tools in designs with identity. This thesis and design doesn’t handle with
the tools of identity but with the conditions. According to us these tools can be used on a
smaller scale of design in the area to work with some of the identity tools. We don’t use
these tools in our design but still want to give some aspects of cultural identity that are
situated in the area and that could be used in designs concerning tools of identity.
Recreation
From the beginning the recreation in the area was mainly situated on the Veluwe and along
the river IJssel with Deventer and Zutphen. Because of their abundance of recreational
possibilities or history they were the main attractions. From Apeldoorn, the recreational
pressure is mainly placed on the Veluwe, and from Deventer and Zutphen, the recreational
pressure is mainly placed on the area in the east. Here again, the fact that the IJssel valley
was ignored and that the three cities had their backs to the valley can be seen clearly.
The last few years, the IJssel valley has been discovered as a recreational option for
Apeldoorn, Deventer and Zutphen. Recreational possibilities start to grow and will develop
through the years. The landscape should be ready to accommodate these recreational
questions.

Fig. E1.11 | Mr Brans’personal look upon identity of the city triangle

The sight and openness he
knows for years and wants
to keep that way

Future location of
a swimming pool

His old friends
new house

The nasty
neighbour

Ugly electricity
house

The place where he
used to play

A tree he and his
father planted yea
ago

The road to the serenity
of the Veluwe

H

ars

Veluwe
A lot of brooks ﬂowing from the Veluwe to the IJssel valley are artiﬁcial. They were dug out
between 1600 and 1700 to provide the Apeldoorn canal with water. These brooks also had
an industrial function for at the bottom of the Veluwe a lot mills were situated for grain,
cupper, oil and paper. Now the springs facilitate fountains and the washing industry with
water. Within the springs, not only the ﬂowing of water is represented but also the cultural
history of the Veluwe and Apeldoorn as important aspects of the paper industry. Because of
the height differences between the IJssel valley and the Veluwe, the Veluwe can be seen from
a large part of the western IJssel valley. The paper industry of Apeldoorn is situated near
the Veluwe because of the abundance of wood and the fresh water. Also the mills were
situated there for the paper industry. There are more things situated on the Veluwe because
of its height or abundance of wood; the Royal Palace Het Loo, Funfair Koningin Juliana Toren,
The monkey zoo; the Apenheul, Kröller-Müller Museum.

Fig. E1.12 | palace Het Loo

The hedge he and his
father made during a
summer holiday

His daughters horse

The house in which he
grew up
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A lot of people say that not one piece of the Hoge Veluwe
is the same but we must say that the Veluwe forest is the
same almost everywhere, same as the heathland. There isn’t
a lot of variation over the total park. Maybe that is the
reason why it has such a strong identity, its permanence over
the total area and the fact that -just as het Loo- it is a
monument. Where there are housing accommodations on the
Veluwe there are mostly large fences around them. They are
gated recreational communities. This way the fact that the
Veluwe is every ones park is not true, it is of he who will pay
for it. Not all the attractions in the Veluwe have such strong
local identities. The zoo and the funfair could be situated in
any landscape. The funfair only relates to the tower it is
situated next to. The Palace and the Kröller-Müller museum
are strongly related to the actual landscape present.

The place where he
used to pick berries

Here he burried
his dog

His house which he
bought from a friend

Mr. Brans
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IJssellinie
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Hanze Deventer

2

Relic

Relic

Church & Mansion

3

Hanze Zutphen

Paper industry

7

Mansion

bomendijk

Fig. E1.13 |location of examples cultural identity and it’s geographical showing

2

3

Hanseatic history of IJssel cities Deventer and Zutphen

bandijk

IJssel
Along the IJssel several aspects of cultural identity can be found and integrated in future
designs, for instance the IJssellinie. The IJssellinie is a water defence line developed by Dutch
engineers in the 50s of the past century as a safeguard against a much feared Russian
invasion during the Cold War. It was ﬁnished in 1953 and would be an obstacle by
inundation of 120 km long and 10 km at its widest between Nijmegen and Kampen. The
purpose of the line of defence was to protect the west of The Netherlands from possible
advancing Warsaw Pact tanks by means of inundated areas. The concept consisted of
ﬂoating caissons that would be put to sink to direct more water into the river IJssel. Also there
were sluices in dikes to let the water ﬂow over the farmland. Around the sluice of Olst for
instance, around 60 bunkers and kazemats were built. Practice was often needed, but the
bunkers were not manned continuously. It took about two weeks to get the whole ‘waterlinie’
in position. Soon it turned out that these kinds of defensive systems were outdated. In 1965
the tearing down of the sluices at Olst is started. Nowadays, remnants can still be found as
the dismantlement of the line has never been fully completed. Parts of this old inundation
sluice have been dug up again recently. They can be visited, just like some bunkers and
kazemats and the hospital bunker. The hanseatic cities of Deventer and Zutphen along the
IJssel also have an important role in the cultural identity of the region. In the 14th and 15th
century this economical treaty between North-German traders became very inﬂuential and
during its time of bloom many cities around the North- and East Sea joined. They even had
connections with cities in Spain, Portugal, and Italy. Area speciﬁc articles like salt, ﬁsh, grains,
wood, beer, wine, sheets, beeswax and furs were traded. The exchange of knowledge and
information were an important other gain. Deventer had a prominent role in the hanseatic
treaty; traders from all over Europe came to Deventer, Zutphen soon after Deventer’s
important role started to join.
Parcels and parceling
On the east side of the IJssel the landscape has very typical small scale height differences in
the individual parceling. This is probably because of the fact that the land would not be
inherited under the sons when a farmer died. This way, younger sons, would start a new
parcel of farmland away from the original one. So the higher parcels are scattered over the
landscape and they would become higher through “opstallen” (using sand and manure to
make the land fertile).
Branding
Finally we did a small analysis of some of the slogans and mottos that are used in the
branding of the several regions, cities, villages and areas in the city triangle. The best or
most clear examples are named here, for a complete list we would like to refer to the
appendix (I). They are also in Dutch and translated where possible but some would loose
their meaning and value when translated.
Slogans
Deventer; dichterbij dan u denkt. (Deventer;closer than you think)
Deventer is andere koek.
Deventer; gastvrije Hanzestad. (Deventer; hospitable Hanseatic city)
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4

IJssel defense line near Olst

5

could it be
Royal?

hidden relic

6

7

Catholic churches located outside the villages

hidden estates

continuation Fig. E1.13

Apeldoorn; het grootste dorp van Nederland (Apeldoorn; the biggest village of the
Netherlands)
Apeldoorn is het kloppende hart van de Veluwe (Apeldoorn is the throbbing heart of the
Veluwe)
Zutphen; de Hanzestad met de beste binnenstad. (Zutphen; the Hanseatic city with the best
city centre)
Je komt op verhaal in de Achterhoek.
5.2 Branding
Apeldoorn
De 473 jaar oude zomereik. (The 473 years old summer oak)
Deventer
Het oudste stenen woonhuis staat in Deventer. (The oldest stone living house is situated in
Deventer)
U proeft de sfeer van ons rijke Hanzeverleden. (You sense the atmosphere of our rich
Hanseatic past)
Zutphen
De vele hofjes in de stad zijn bijzonder. (The many courtyards in the city are special)
Next to the input from websites of tourism agencies, map research, reading, also we used the
interviews from the thesis of Bontje and in ‘t Veld, and the book De stad in het dorp – casus
Stedendriehoek from a course by H. de Haan, both published at WUR.

continuation Fig. E1.14 | spreng coming from the Veluwe glacial ridge
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Hanze city

water mill

IJssel line remains

mansion

Royal object

remains

water spring

church

paper factory
Fig. E1.15 | spreading of geographical counterparts of cultural identity; many and varied

E2 Explanation Regionale Structuurvisie 2030
E2.1 Introduction
For the area of the city triangle there already is a design; the “Regionale Structuurvisie
2030” (RSV 2030). VISTA made this ‘structuurvisie’ for the city triangle (in cooperation with
buro Nieuwe Gracht and all the municipalities) in which they say the central task is :
“to use the spatial growth in living and working as a leap of quality for the
city triangle as a whole” (p.13).
That is also what we concern a central task in our design efforts. Of course our attention will
be directed speciﬁcally towards identity, whereas ‘Vista’ strives for very different goals in
this plan as well. Anyway, we will try to compare the outcome of this future-vision with our
ideas to implement identity building for the DAZ area, to have a future-based tool for
comparison. That’s why we took the ‘goals’ or ‘problems to solve’ of this RSV 2030 as goals
for our plan as well. So we try to (at least) house the same amount of inhabitants and work
and the infrastructure demands that come with this, to retain the same amount of rainwater,
and to make the same amount of ‘room for the river’, etcetera.
In the next paragraphs the RSV 2030 will be explained by showing the different aspects of
the plan together with a short explanation if necessary (see appendix II).
E2.2 Landscape
- Diversity; Veluwe massive, open IJsselvalley, water rich riverlandscape,
kampen en closed kampenlandscape, Salland and the Graafschap
- Hanseatic past for Deventer en Zutphen, Royal Apeldoorn, historical zones
with mansions, “oeverwal”, far sightlines, small villages and centres.
- Relation between landscape en urbanity
- Agrarian development area near the A50
- Cultural historic valuable areas should be preserved with help of agriculture
- Reinforcement begins at he level of the cities
- Relations between the cities will lead to more movements in the city triangle
- Cities are placed with the backs towards each other
- Layer approach; landscape will last 500-100 years, infrastructure 100-50
and occupation 50-25
- Network of water, landscape and nature
- Agrarian businesses that leave, becomes an area for living
The different landscapes and their differences are of importance as are the different cultural
aspects that are present in the landscape. Also the link between the city and the landscape is
of importance. Throughout the closed kampen landscape, zones with new mansions are
planned as new cultural heritage. There are not a lot of things said about the recreational
aspect in the area. The small streams are mostly connected to water storage and recreation,
not to visibility or readability of the landscape. In the north, in the weteringen landscape,
large scale agriculture is planned. About the possibilities of living in the rural landscape
when a farmer leaves the area, no other statements are made.
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bussiness area

recreational
area

development of
agriculture

water
retention

zone of mansions

new public
transport nodes

IJssel
bypass

nature

extended ﬂoodplain

jump over the
IJssel

integral water
management

new
urbanity

Fig. E2.1 | map of RSV 2030; our interpretation drawn up as a structure plan

E2.3 Habitation
- Local identities must be preserved in the small villages and communities
- High quality business centres next to the A1
- Development in and next to the network of cities
- Rural living
- Jump over the river IJssel
- Urban development in higher, less fragile parts
- More variation in living and working environment
- High quality living and working in a green environment
- Extensive forms of living at different places ﬁnance the design for the
landscape
- Gathering and concentration of urban use of space to keep the visual
openness in the landscape
- Compact development of the small villages
- Business park along the roads leaving the cities
2001
Percentage Number of houses
and along the A1
Rural
4
5080
- Development of the canal zone
Almost all the living and business areas are
Villages
11
13970
planned in and near the three cities. Whenever
Green urban 27
34290
cities can build within their borders they have to,
Suburban
49
62230
and expansions must be placed near the highways.
Deventer and Zutphen even make the jump over the
Urban
9
11430
river IJssel for new urban expansion. All the other
Total
100
127000
villages don’t have any real urban expansions. The
only rural living will be in the mansion zones. But
2030
Percentage Number of houses
when we look at numbers of houses that can be
facilitated by new estates, we notice that that is not
Rural
4
1520
a lot. Local identities are preserved and no
Villages
11
4180
statements are made about this preservation or
Green urban 35
23460
development with the local identities.
In the “Regionale structuurvisie stedendriehoek
Suburban
37
-1180
2030”37 several presumptions and predictions are
Urban
13
10020
being made and mentioned concerning housing,
Total
100
38000
ofﬁces, nature and water. These numbers will also
be used by us what densities are required in our
conceptual design and to see if it is possible to
Increase
Number of houses
place all these wishes in the area.
Rural
6600
We set ourselves the goal to double the amount of
Villages
18150
housing in the landscape of the city triangle. In
Green urban 57750
2030, 38.000 houses need to be placed in the
Suburban
61050
area in several densities, according to the
Regionale Structuurvisie Stedendriehoek 2030.
Urban
21450
Total

127000
table E2.1 | numbers of housing in RSV 2030
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table E2.138 so that the actual question for living could be a little bit higher than mentioned
in the table.
The total rural area is about 25 km by 25 km, so 62.500 ha. The urban living is something
we think should be done to create more attractive city centres. This brings the amount of new
housing planned in the rural area to 27.080 (38.000-10.020). So when spread out over the
total area, the average density would be 0.433 houses per hectare (27.080/62.500). This is
average, in the different landscape typologies the densities differ as well. In the area we
have three different densities; in the Veluwe & Ijssel transition and in the closed kampen
landscape the density is around 0.6 houses per hectare, in the Veluwe the density is around
0.4 house per ha and in the open kampen landscape, the weteringen landscape and in the
Ijssel ﬂoodplain the densities vary between 0.2 and 0.3 houses per hectare. The average
density is 0.4 houses per hectare which is about the same as the needed 0.433 calculated
before.
We can say that it is possible to place all 28.000 houses in the area dispersed over the
landscape typologies for the calculations above are overall averages. For instance, the
closed kampen landscape with a higher possible density is much larger then the much less
densely built weteringen landscape or Ijssel ﬂoodplain. This way the possible placeable
amount of houses becomes even bigger and the area can even grow in the future. We used
the calculations to see if it was possible to place all the houses in the area as an indication.
750.000 m² of ofﬁce space is planned39. From these 750.000 m², 460.000 m² is already
planned and 290.000 m² is new. According to the structuurvisie, 58% is ofﬁce space in
existing housing. For this comparison we would like to take half of the already planned ofﬁce
space and also plan that in the landscape. So the total comes to 290.000 +
230.000=520.000 m². 58 % is working at home, so 42 % of 520.000 = 218.400 m²
(21.84 ha) is required. With 25.5 m² per person that makes 8.564 new working places.
Through the total area there are several large industrial
buildings placed and very clear visible, it is, for instance,
possible to place some larger ofﬁce buildings dispersed
over the area, this way the density will hardly be changed.
For companies, 650 ha is planned extra in 2030, this will
also be dispersed over the area. These 650 ha will not be
fully built and especially in the Veluwe, the Veluwe
transition and in the closed kampen landscape these are
easily placeable.
E2.4 Nature
Fig. E2.2 | large building in rural
area

- Development of a green/blue network
- Develop and protect the green qualities of

37 Vista & Nieuwe gracht, Apeldoorn 2005 in order of Regio stedendriehoek
38 Regionale structuurvisie stededriehoek 2030, page 40
39 Regionale structuurvisie stededriehoek 2030, page 45

the area
- “Beekbergse poort”, EHS connection between the Veluwe and Salland
A natural area is planned in the south-east of Apeldoorn, a primal forest (“Oerbos”) which is
part of the EHS.
E2.5 Water
- “Sprengen”, streams, “weteringen” and the IJssel as carriers of the regional
identity
- Widening waterstreams
- Water retention area
- Upstream; water retention, downstream; ﬂexible water level management, in
“kwel” areas; water retention
- The “sprengen” have a retention function higher up stream and a drainage
function lower down stream
- Wet ecologic connection zones
- Small-scale, area speciﬁc solutions along the “weteringen”
- Small-scale retention
- Replacement of the dykes and measurements for the ﬂoodplains of the river
IJssel
The National plan ‘Ruimte voor de Rivier’ gives the IJssel area even more it’s own look than
at the moment; more water is visible and the ﬂood plains even get wider at some places. This
is not really a decision that is taken in the process of RSV 2030, but the exact realization of
it is of course planned more locally.
E2.6 Infrastructure

Fig. E2.3 | large road between villages

- Improving internal and external
accessibility
- Stimulation of the use of bicycles
- Reduction of automobility
- Development of recreative (slow)
routes for pedestrians, bicycles and
horses, this improves the accessibility
of the rural landscape
- Improve the A1

- Develop and improve railways
- Improve and change the N344, N345 and N348
- Expansions of the crossings over the IJssel
The two highways will get an extra driving lane to help the trafﬁc drive through more
smoothly. Also other, not deﬁned, interventions will be done to improve the trafﬁc.
In book G this analysis of the RSV 2030 will be used to compare it with our own design for
the city triangle. In that book, conclusions about this plan and ours will also be drawn.

Landscape IDeas | E2

131

spr

BOOK F | spread out IDeas

BOOK
F
read
out IDeas

38 ‘Belgian situations’ refers to the fact that anyone can build his or her house anywhere he wants without any

regard to the landscape or looks of the house whatsoever.

F1 Spread out concept
F1.1 Introduction
As stated in the conclusions of genius loci in book B, when designing only the city or only the
landscape, the genius loci will not be preserved. One needs to design and develop both to
create and preserve the genius loci and with that the identity of a place. It is also shown in
book A that, for an identity to arise, an experience is needed. Our design therefore consists
of two scales and several aspects. On the large scale, the design conists of the highway and
the railway and on the smaller scale the design consists of different landscape types and
rules for every type. The connection between the two
is the route that is also part of the design. This route
is called showmotion because through slowing down,
slowmotion, the landscape shows itself. When
showmotion is written, this route is meant.
In this book, ﬁrst the spread out concept will be
explained and laid out with references to the theory,
after that the park analysis will be used to see what
Fig. F1.1 | the ‘ wild living’ in rural areas:
inﬂuence the spread out concept and the conditions
however you want it
had on the parks and could have. Finally the design
for the area of the city triangle will be discussed and explained with text and explaining
pictures, drawings and maps.
F1.2. Spread out concept implemented in our design
In this paragraph we take a further look at the concept that we use in our design for the city
triangle in which we use the conditions of identity to design with geographical identity. This
concept is, concerning identity, quite a controversial one, which we call “spreading out”. The
“spread out” concept will mainly deal with the conditions of identity, for the experience the
highways, railways and showmation are going to be designed. Most people think that
placing houses and businesses dispersed over the rural area, creates a mess, is ugly and
provokes a monotonous image. It is controversial in the world of Dutch spatial planning and
landscape design. Often concepts like this are said to lead to Belgian situations.38 That’s why
we think using this concept would be a good test to see if it is possible to work with the
conditions of geographical identity together with the experience of the city triangle and
create a landscape that is not monotonous but carries the identity of the landscape of the
city triangle.
The identity of the area will be strengthened by using the different landscape typologies
that are deﬁned in the area of the city triangle. The typologies will be strengthened by
developing design rules for each individual landscape typology that will assure coherence
and permanence of the landscape type. Within the different landscape types all the housing
and buildings are spread out over the area and through that the landscape structures will be
enforced. The concept of spreading out has several general advantages to offer for the
area of City Triangle. The question for rural living in the Netherlands is still growing and by
spreading out this question for rural living is answered. Also the problem of busy
infrastructural works is solved because with the spreading of all the housing, the
infrastructural use is also spread out over the area. The total infrastructure is used and not
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mainly the highways. This way also the whole area is accessed and experienced. This is, as
we will see lateron, very important for facilitating the ‘pause’ through which an opinion on the
space can come into existence; get an identity. Spreading out also has a ﬁnancial positive
side when looking at the landscape. By spreading out not only housing but also money is
dispersed over the total area and this money can be used on the spot to support the
landscape. The money will not only be centred in the three cities but in the landscape, local
initiatives can be encouraged and can be directed towards identity-building measures.
Through all of this, more inhabitants will get bound to the area, they become willing to put
effort into their surroundings and the personal identities will become more involved with the
geographical identity.
Because of the different landscape types and the variations between them, the landscape
doesn’t become an unreadable monotonous whole, it has intern differences. It is not an
introvert park but a landscape which is anchored in its surroundings and also a landscape
that differs from its surroundings. The spreading out concept will equip all of the
municipalities of the City Triangle with a tool to build within their rural area and develop
their identity. This way they can proﬁle themselves in their own way, differing from the
neighbours in both looks and possibilities.
F1.3 Conditions
The geographical identity consists of coherence, permanence and readability of the
landscape as explained in books A, B and C and of experience of the landscape. Through
experience, people can get used to a landscape and have the time to give a value to it.
Coherence and readability make it easier to understand a landscape, see the differences
between the landscape types and form a meaning about it and permanence gives people
the time to get used to something and give a value to it or form a meaning about it.
We strive to use the conditions for identity in the following way:
- Coherence can be enhanced by strengthening the relations in the landscape
when possible and enlarging contrasts between different landscape
identities.
- Permanence is facilitated by taking care of the historical structures and
giving room and opportunities for future development which can then
become part of the identity.
- Readability leads us to working from the experience and thus enlarging
contrasts at the transitions between different landscape identities.
- The experience is designed speciﬁcally on two scales, from the highway and
railway and from showmotion with a speed of about 60 km/h.
F1.4 Experience
An identity is an idea or meaning about an aspect. This meaning is created through
experience. The experience is our other key to designing with identity. It can be divided into
the space of place and the space of ﬂows. Space of ﬂows as infrastructure and movement,
space of place as the pause within this movement. There is an important link between the
space of place, the space of ﬂows and experience. The higher the speed is on the space of

ﬂows, the larger the space of place (and its identity) that is experienced, but the less intense
the actual experience of the place is. The slower the speed on the space of ﬂows is, the
smaller the space of place that is experienced but the more intense the actual experience is.
For example, when driving through the area with a speed of 120 km/h one can experience
driving through a forest and crossing a large river. When driving at 60 km/h one can also
experience the shrubberies in the forest and the small dikes that align the river. When you
walk (pause), you can even see the berries you could collect in the forest, and which ﬂowers
grow on the dike. This theory has been crucial in the decision to design the highways and the
new route, so through those two the experience of the total area is possible on several scales.
The geographical identity of the different landscape types can be experienced on the large
scale from the highway. One can experience, for instance, the closeness of the Veluwe, the
city of Apeldoorn, the openness of the rural area, the river IJssel and Deventer. At the
transitions of the different landscape typologies, the surroundings of the highways and
railways will be designed to maximize the difference between the landscape typologies. In
between these transitions (in the landscape) a lot of variation is possible ﬁtting the different
landscape typologies. Next to the design aimed at the experience from the highway,
showmotion through the area of the city triangle is designed. This route goes through all the
different landscape types and passes many of the cultural aspects that are present in the
area. It will be a guide for experiencing the landscape. It will trigger people to slow down,
experience the place and create an identity of the place. The road will also trigger private
(rural) initiatives, which will become part of the identity of the city triangle. Showmotion
doesn’t connect any villages so that that trafﬁc between villages will not use it, but only
people who want to experience the landscape or people who need to be there. On the
route, the landscape can be actively and passively experienced. The route consists of existing
roads that are upgraded if needed and also keep their original function. Next to the road, a
bicycle path is placed for the even slower and more intense possibility to experience the
landscape.
In short, showmotion will offer the City Triangle a pointer for the discovery of the (identity of
the) area. Private initiatives will be stimulated by it. The route can also stimulate designs with
the ‘tools’ of identity. For example, these could be new estates, a renovation of an old one, a
new holiday park at the Veluwe, a highway parking lot, IJssel-linie recreation design, etc. The
route is an addition to the possibility to experience the identity but someone doesn’t have to
take the route to experience the identity of the landscape. The total area is more accessible
and the total area can be experienced and carries out its identity. We use the route to show
the total landscape and its difference on a certain scale but someone can take any route he
or she wants to form and create their own identity about the place.
F1.5 Comparison with park analysis
Now it is interesting to put our spread out concept next to the park analysis we did earlier in
our survey. What have we seen in those parks of the identity-shaping aspects of coherence,
permanence and readability and of the effects of experience of the park and what can be
seen of the spread out concept in the parks?
Two aspects are of importance for our design when looking at the museum insel Hombroich.
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The possibility for an active and a passive
experience and the spreading of the different follies
in the different landscapes of the park. The aspect
of the passive and active experience is also
integrated in the design with the spread out concept.
Strengthening the landscape typologies together
with the designs for the highways (A1 and A50), the
railways and showmotion make that possible. In the
museum park the small scale of the park, the same
sort of buildings everywhere and the different
Fig. F1.2 | follies in Hombroich add up to
disorientation
landscapes that are not speciﬁc for that location
make Hombroich not readable. When spreading out
on the large scale it is possible to have several interventions on the small scale through which
different focal points (concerning identity and which can later on become part of the
identity) can arise. The fact that the different landscape types are strengthened makes the
total landscape more readable.
A problem that occurs in the Balijbos is the fact that the park is mostly used as a continuous
connecting route, as a space of ﬂows (purely for going from A to B) and not as a space of
place. Because everybody can leave the new route anywhere and anytime he/she wants a
continuous route as in the Balijbos will not come into existence. Also the fact that the route
doesn’t connect any villages makes it unﬁt as a
continuous connecting route. In the Balijbos the
different parts of the park don’t have any relations
with each other, which does not improve the
readability of the park. By designing the City
Triangle with the different landscape types as a
starting point, that doesn’t happen because the
existing relations are used. The infrastructure is not
the connecting factor, as in the Balijbos, the
landscape and the water are the connecting factors,
Fig. F1.3 | continuous route in the Balijbos
which improves the readability.

Fig. F1.4 |Midden Delﬂand

Using the concept of spreading out makes the total
area coherent and permanent, opposite to Midden
Delﬂand. The large recreational main focal points in
Midden Delﬂand (situated at the borders of the
park) negatively affect the coherence for they don’t
have anything to do with the underlying landscape.
They could have been designed anywhere. By
spreading out another possible development of the
landscape is prevented: musealisation. Midden
Delﬂand is a museum that has difﬁculty to stay a
museum in the future. This is because it is going to be
far too expensive to keep the peat-meadow
landscapes this way and far too much effort and

money is needed to keep the structure intact. By spreading out and using and the landscape,
the structure is preserved while the landscape can keep on developing into the future.
The highway that crosses the park of Amsterdamse
Bos doesn’t give a ﬁtting experience of the
landscape. If you are driving on the A9 you have no
idea of passing this park and of its connection to the
cities of Amstelveen and Amsterdam, you mostly see
sound barriers. When you are in the park the
highway is also experienced in a strange way: one
time you go over it and you really get in touch with
it, the other time you pass under through and only a
perceptive passer-by notices what he is crossing. For
Fig. F1.4 |Amsterdamse Bos; bikingpath
under the highway
the experience in the city triangle, the fact that
larger areas can be experienced at higher speeds,
is integrated through designing the highway. From the highway the different aspects of the
landscape can be experienced and from the landscape, one can see the highway from
distances and realize that they are not on it, but actually in the landscape.
F1.6 Conclusion
The combination of rules for spreading out building, a designed experience from high-speed
infrastructure and a new route for the slow experience, together should lead to a landscape
for the city triangle that has the potential to gain an identity for everyone – visitor or
inhabitant – and which is still able to evolve through time. It can ﬁt in developments in several
directions but stays coherent and readable as a whole that differs from its neighbouring
entities. In the next paragraph we will translate this abstract concept into a design.
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F2 Spread out landscape ideas
The design will be explained in three subchapters. The ﬁrst discussing the six different
landscape typologies, the second discussing the design for the space of ﬂows and ﬁnally the
design for showmotion.

city

infrastructure

river

transition
landscape

enclosed kampen
landscape

open kampen
landscape

showmotion

Veluwe

ﬂoodplain

railway

small village

weteringen
landscape

brooks
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F2.1 Landscape types and spread out building
These typologies are based on both landscape characteristics and historical developments of
these landscapes. Each of these types will be strengthened in a ﬁtting way through the rules
that are set for the way spread out living in each of them should take place and get shape.
For every landscape typology we will explain what the characteristics of this landscape are,
how these characteristics will be strengthened through certain rules and what the experience
is, how it can be enhanced (if positive) or made less (if negative).

veluwe
transition zone
open kampen landscape
enclosed kampen landscape
IJssel ﬂoodplain
weteringen landscape
1

2

3

4

Fig.F2.2 | landscape types within the city triangle

Legend of the maps
avenue

roads

ditch

orchard

wet area (retention)

water

shrubbery

dike

housing

tree

dike in high water

parcel boundary

forest
5

250 m

Explanation of the used methods to show the effects of spreading out and legend follow on
this page. Per landscape type there are four pages. On the ﬁrst two you see where the
landscapetype is found within the city triangle, what the ideal future image for this
landscape type is (drawing), what the characteristics of this landscapetypology are, and an
example of how spread out building would work out on a speciﬁc site in the area.
On the second two pages, you ﬁnd the rules for spread out building within that typology, why
these rules inforce the landscape type (their effect) and ﬁnally the experience of the future
landscape, visualised in three panoramas of which the ﬁrst one shows the old situation, the
second one (optional) what’s gone and the third one what’s new.
IJssel ﬂoodplain
The current situation of this landscape type is already is shown on this page, the rest of the
information follows on the next four pages.

Fig. F2.3 | IJssel ﬂoodplain current situation
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Location of landscape typology & living typology

Fig. F2.4 | ﬂoodplain future situation and future situation in case of extremely high water

IJssel ﬂoodplain
The area between the river IJssel and the main
dykes aligning the IJssel. A very open landscape
where the river may ﬂow in winter when the
waterlevel is higher.
Typology:
- open, with views on the river
- dikes / many small height
differences
- houses on little hills
- hedges along ﬁeld edges and
around houses

Impression

Experience:
- openness, vastness
- cute small elements that relate to
human scale
- visible history of ﬂoodings
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Location of 360 degrees panorama

Fig. F2.5 | panoramas IJssel ﬂoodplain

Rules:
- new housing should not disturb water ﬂow
- more room for water in ﬂoodplain area; retention / peak
- more surface for ﬂooding in peak time than ‘Ruimte voor de Rivier’
- new housing along dikes and old hillocks, ﬂood proof
- plantation with houses is allowed but should not obstruct the ﬂow of water
too much
Because:
- retain openness with small elements
- visible measures for ﬂooding; history and future (here regular ﬂooding is
allowed to protect other areas against future disasters)
- practical: safety (in a readable way)

current situation

what disappears
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Location of landscape typology & living typology

Fig. F2.6 | weteringen landscape current and future situation

Weteringen landscape
The weteringen are old ﬂoodplains from the river
IJssel which are turned into land by placing dykes
around them.
Typology:
- long, straight lines (roads and
water) in (more or less) North South direction
- high plantation (poplar), often
transparent on eye-height
- housing in ribbons along the straight
North-South roads

Impression

Experience
- long vistas, straight lines
- water is an important part of
landscape experience
- clear difference between east-west
and north-south direction
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Location of 360 degrees panorama

Fig. F2.7 | future situation weteringen landscape

Rules:
- building in the ribbons, strengthening them
- keep the water in North - South direction visible; unplanted
- make North - South roads visible; avenues
- no new plantation and houses along east-west roads
- water of the weteringen is enlarged for retention goals and recreational use
- new road in ‘open middle’ along the straight wetering
Because:
- vistas, straight lines and weteringen stay visible and get stronger
- water and directions can be experienced better
- orientation within the landscape is enhanced

current situation

what disappears
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Location of 360 degrees panorama

Fig. F2.8 | future situation transition of weteringen landscape and open kampen landscape

At the transition between two landscape typologies
the contrast must be the strongest, as will also be
stated later on in the design for the highway and
railway. On the transition between the weteringen
landscape and the open kampen landscape, you see
that in the open kampen landscape housing is
allowed to be dispersed without plantation. In the
weteringen landscape long straight lines of housing
and plantation will appear.

current situation

what disappears
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Location of landscape typology & living typology

Fig. F2.9 | open kampenlandscape current and future situation

Open kampen landscape
The open kampen landscape is the lower area in the
valley of the river IJssel, mostly used for agriculture
with a lot of small rivers ﬂowing down from the
Veluwe.
Typology:
- ‘kampen’ landscape crossed by
streams
- variation of housing, plantation,
little villages,
Experience:
- variation
- openness
- rural
- inaccessible at places

Impression
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Location of 360 degrees panorama

Fig. F2.10 | future situation open kampen landscape

Rules:
- water retention close to the streams
- no (new) plantation within 300 m. of the stream
- outside ‘stream area’ the planting of new trees with new housing is free
- no speciﬁc rule for road plantation
- roads to new houses and along streams are open to all
Because:
- visibility of streams: readability
- more accessible for ‘slow’ recreants: contact! Space -> place
- variation stays in a similar way, changing along with the change of time
(rural living, agriculture, small recreational companies)

current situation

what disappears
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Location of 360 degrees panorama

Fig. F2.11 | future situation transition of open kampen landscape and enclosed kampen landscape

In the closed kampen landscape you see living inside newly
planted, forested parcels, even near the brooks. When the
open kampen landscape is reached, all plantation near the
brooks is gone and all housing is placed way from the brooks
without plantation.

current situation

what disappears
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Location of landscape typology & living typology

Fig. F2.12 | enclosed kampen landscape current and future situation

Enclosed kampen landscape
typology:
- chambers that are bordered by
forest or lanes
- ‘hidden’ estates
- straight roads without a main
direction
experience:
- from one chamber into the other
- majestic avenues
- looking outside from the enclosed
ness

Impression
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Location of 360 degrees panorama

Fig. F2.13 | future situation enclosed kampen landscape

Rules:
- when farmer sells land for housing, also part of land should be planted
- new housing can happen anywhere, not bound to road, forest, stream
- re-plant lanes when deteriorating
- extra encouragement of new estates
- harvested forest does not have to be replanted
Because:
- maintain variation of open and closed
- element of surprise is enlarged
- majestic atmosphere stays

current situation

what disappears
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Location of landscape typology & living typology

Fig. F2.14 | transition zone current and future situation

Transition zone (Veluwe and IJssel)
At the border of high and low at the IJssel and the
Veluwe the landscape turns from enclosed and full
of growth and functions to an open landscape with
other functions. In this landscape many different
functions and possibilities make it a bit messy.
Typology:
- mix of functions, and types of
plantation
- estates and avenues
- mid-enclosed feeling
Veluwe - sprengen and industrial heritage
- Apeldoornsch kanaal
- transition from high to low and
Veluwe- references
IJssel - fruit orchards
- transition from ‘oeverwal’ to ‘kom’ /
ﬂoodplain

Impression
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Location of 360 degrees panorama

Fig. F2.15 | future situation transition landscape (Veluwe)

Experience
- messy
- mid-enclosed; relating very much to human scale
- varied; zone of possibilities!
Rules:
- any function or place of building allowed- when new house: at least one side
of yard planted, can be hedge or trees
- enhancing foundation of new estates
Veluwe - re-use industrial heritage for recreational functions
Because:
- variation will be highest in this typology
- ‘landscape of free living’; you feel the possibilities that rural living offers, it
relates to you personally
- Surprise around every corner: estate, riding school, copper mill, tea garden,
farm with special ﬂowers, etc.

current situation
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Location of 360 degrees panorama

Fig. F2.16 | future situation transition of Veluwe and transition zone of Veluwe

When you leave the Veluwe and enter the Veluwe
transition zone, the clear forest goes away and is
replaced by a combination of plantation, openness,
housing with horses, and a lot more and varying
functions. Within the Veluwe, the housing is difﬁcult to
see. In the Veluwe transition zone this housing can
and may be much more visible, to show it’s variety of
uses and looks.

current situation
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Location of landscape typology & living typology

Fig. F2.17 | Veluwe current and future situation

Veluwe
The Veluwe is a high, hilly area, pushed up by a
glacier, mostly grown with forest and heath and
recreationally very popular.
Typology:
- mixed forest
- many fences
- holiday parks
- some concentrations of living
Experience:
- enclosed (in an exciting way)
- inaccessible
- recreation all over

Impression
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Location of 360 degrees panorama

Fig. F2.18 | future situation Veluwe

Rules:
- you can build anything inside the forest, but the road stays planted
- no fences: use a ditch if you need a physical barrier
- roads to houses accessible for recreation, some new bike paths to
interconnect even more
- harvested forest has to be replanted immediately
Because:
- road stays planted: feeling of enclosure by the forest stays
- the high recreational pressure can ﬁnd an outlet here; the trees hide many
things
- accessibility gives feeling of experiencability, makes it inviting to go on your
own expedition

current situation

what disappears
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F2.2 Analysis of the highways and railways
From theory: When someone travels through an area over a highway (for instance the A50
and the A1through the City Triangle) the experience is passive but when someone travels
over the special route one can explore the place in an active way. Showmotion can be seen
as a choice to experience the landscape in an active way. We didn’t design the IJssel as part
of the space of ﬂows because this space of ﬂows is part of a landscape typology and
therefor there wouldnt be any real transitions to design.
Two highways go through the area of the city
triangle and cross each other near Apeldoorn at
intersection Beekbergen.
The A1 from the west, Veluwe and Apeldoorn to
Deventer and further to the east.
The A50 from the Veluwe in the south of Apeldoorn,
past Apeldoorn to the north.
ﬁg. F2.19 | invitation to slow down: tea
garden on a yard along the road

The A1 crosses several landscape types from west to
east; Veluwe (it touches the city of Apeldoorn),
transition zone, open kampen landscape, the
ﬂoodplain of the river IJssel, the river IJssel (it
touches Deventer) and further on through the open
and closed kampen landscape behind Deventer.
The A50 crosses several landscape types from south
to west; the Veluwe, the transition zone (it touches
Apeldoorn) and the open kampen landscape.

Through the area of the city triangle several
railways show the large scale landscape to the
ﬁg. F2.20 | crossing of highways
visitor. The routes on the railway can be divided into
‘Beekbergen’
ﬁve different routes.
1. From the Veluwe, through Apeldoorn, through Deventer further into the
coulissen landscape. This is the same route as the A1.
2. From the north of Deventer, through Deventer and Zutphen to the south
3. From Apeldoorn to Zutphen
4. From Apeldoorn to the south.
5. From Zutphen to the east.
All train tracks are electric trains except the track 3 between Apeldoorn and Zutphen. This is
a train with a diesel engine.
Railway 1 crosses The Veluwe, the city of Apeldoorn, open kampen landscape, enclosed
kampen landscape, the city of Twello, the ﬂoodplain of the river IJssel with the river IJssel,
the city of Deventer and the enclosed kampen landscape east of Deventer.
Railway 2 crosses the enclosed kampen landscape north of Deventer, the city of Deventer, the
enclosed kampen landscape between Deventer and Zutphen, the city of Zutphen, the
ﬂoodplain of the river IJssel with the river IJssel and the transition zone south of Zutphen.
Railway 3 crosses Apeldoorn, the open kampen landscape, the enclosed kampen landscape,

the ﬂoodplain of the river IJssel with the river IJssel and the city of Zutphen.
Railway 4 crosses the city of Apeldoorn and after that switches between the Veluwe and the
transition zone.
Railway 5 crosses the city of Zutphen and the enclosed kampen landscape east of Zutphen.
The landscape east of Deventer and Zutphen will be seen as the same enclosed kampen
landscape.
F2.3 Showmotion
This route goes through all the different landscape types and passes a lot of cultural objects
that are present in the area, it is a guide for experiencing the landscape. It will trigger
people to slow down, experience the place and create an identity of the place. The road will
also initiate private initiatives which will also become part of the identity and trigger even

ﬁg. F2.21 | infrastructure; existing and new route

more to slow down, pause. Showmotion doesn’t connect any villages so that that trafﬁc
between villages will not use it, but only people who want to experience the landscape or
people who need to be there. On the route, the landscape can be experienced both actively
and passively. The route consists of existing roads which are upgraded if needed and also
keep their original function.
Next to the road, a bicycle path is placed for the even slower and more intense possibility to
experience the landscape. Also the spreading out of living and working over the total rural
area causes it to be more inviting to experience it in a slow way. New small roads and paths
will invite bikers and walkers to make stops, a detour, a pause, whether they ﬁrst started
following showmotion or not. The experience from Showmotion is already illustrated by the
360 degrees panorama views on the previous pages, so it will not be illustrated here.
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1

Fig F2.22 | A50

F2.4 Design of the highways and railways
The experience from the railways is about the same as
from the highway. The maximum speed on the
highway is 120 km/h and on the railway this is 130
km/h. Only difference is that you don’t have a driver
who also needs to keep his or her eyes on the road.
So the passive and active experience can be larger
on the railway but they are of importance for both.
Because the speed is so high you must make big
gestures to give an experience of the landscape to
the traveller. The experience of the different
landscapes is the largest at the transitions between
the different landscapes. It is the contrast that is being
experienced and because the speed is so high these
contrasts need to be big.
One big difference between highways and railways is
that the intersections of highways are situated outside
cities and those of railways are situated inside cities.
Also highways mostly don’t go into the city but touch
the suburban parts. Every highway and rail track
shows a different landscape because it crosses
different parts of the landscape. That’s why we show
the interventions through a series of consecutive
sections with handdrawings of the experienced
landscape.
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Fig F2.23 | A1
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Fig F2.24 railway 1. From the Veluwe, through Apeldoorn and deventer, further to the east
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Fig F2.25 | railway 2. From the north of Deventer, through Deventer and Zutphen to the south
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Fig F2.26 | railway 3. From Apeldoorn to Zutphen
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Fig F2.27 | railway 4. From Apeldoorn to the south and from Zutphen to the east
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F3 Short ﬁrst evaluation of effect of design on identity
The normal development in the Netherlands is that the open landscapes get more closed en
the small-scale and enclosed landscapes get more open and large scale: everything grows
towards each other. In the city triangle area this will not happen when spreading out is
implemented. The characteristics of each type are strengthened instead of them growing
towards each other. At the transitions this will be underlined extra by the design measures for
the infrastructure. This way one of the basic rules of identity formation is used: a difference is
needed in the ﬁrst place to create any identity.
Further evaluation takes place in book G.

Landscape IDeas | F3

191

BOOK G | conclusion

BOOK
G
conclusion

39 Its geographical identity is becoming more one of stagnation and trafﬁc jams

G1 Introduction
The structuurvisie 2030 will now be compared with our design landscape IDeas for the city
triangle to see what the impact of our ﬁndings are.
The two highways are getting busier and function less as a space of ﬂows39. The plan of the
structuur visie 2030 is to widen them and that way improve the trafﬁc ﬂow. They also state
that through large urban connections in the “stedendriehoek” the trafﬁc movements will
become larger. Together with the fact that business areas are planned next to the highways
and city exit roads will enlarge the amount of trafﬁc on the roads. Next to that, the cities are
aloud to expand which makes the trafﬁc movements even larger and is the network of roads
overloaded. A reason for placing all the new plans near the cities is to keep the landscape
between the cities open, protect the openness. This brings up two questions about this
landscape; 1. Is the landscape really open and 2. Does the landscape get enclosed when it is
being built? Answers to these questions can be found through the differences of the
structuurvisie 2030 concept and the “spread out” concept together with the identity of the
landscape. At ﬁrst the two plans will be compared overall, after that the four different
conditions will be discussed.
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Spread out landscape IDeas

RSV 2030

G2 Comparison
There is one aspect in the structuurvisie 2030 we completely agree with, the layer aspect.
Saying that the landscape is the oldest layer (500 to 100 years) and the occupation is the
youngest (see book E). So the landscape is the strongest carrier of identity because she is the
oldest, occupation carries the identity far less. We do think however that the occupation can
strengthen or weaken the identity. Occupation and infrastructure can supply identity.
There are a few differences between the structuur visie 2030 concept and the spread out
concept. On the area of infrastructure the internal and external accessibility must be
improved and the use of cars must be made less. By urban expanding near the cities
together with new living and working areas near the city exit roads the accessibility will not
improve but become even worse as will the use of cars. By spreading out the trafﬁc
movements are being dispersed over the entire area
By clustering all new living and working areas near the cities the open kampenlandscape
does stay open but it doesn’t get an impulse either. Next to that there are other areas near
the cities that are being sacriﬁced. One identity disappears to keep another intact. This
happens everywhere but it is not necessary. By spreading out the plans over the total area
the entire area gets an impulse and the total and local identities can be kept intact.
Spreading out also changes the trafﬁc jams on the infrastructure because the trafﬁc is also
spread over most of the roads that are in the area. The so wanted urban network of the
“stedendriehoek” really gets a form when spreading it over the entire landscape. It is
however not an urban network but an sort of urban landscape, urban and landscape
functions dispersed over a whole landscape. In the structuur visie 2030 only the valuable
parts of the landscape are being redesigned while the less valuable parts are not of
interest, not designed and that way stay uninteresting. The specialty of a certain place is then
being spread over larger areas maybe changing the actual local identities or damaging the
diversity. By spreading out the total identity is being designed and not only the ones worth
while on a smaller scale, the local identities can then be designed. Spreading out also
generates money over the entire area so that the entire area can get an impulse for roads,
green, water, etc.
The structuur visie 2030 states that the visual openness must be preserved. This openness is
only very clear next to the river IJssel and in the north of the area. In both areas the
openness is only in one direction, which is created by growth next to the parcels in the north
and dykes next to the river IJssel. In this openness it is not difﬁcult to spread out several
functions and situate them in or on the same lines as the lines that form the directed openness.
On a local scale small rivers coming from the Veluwe are redesigned as well. By spreading
out and designing the entire area, the small rivers are part of the landscape they’re in and
the landscape becomes more clear. The coherence of the landscape is higher. The same
works for small retention areas next to the rivers. Not only the rivers are designed,
everything around gets an impulse as well.
In the plan of the structuurschets 2030, the culture-historical artefacts and areas that are
picked up mainly are the zone of estates along the river IJssel (connected to living / building)
and the zone of ”sprengen” along the Veluwe (more connected to water-plans). Other
cultural aspects are left untouched. In the spread out concept, no statements are made about
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cultural identity but that is not necessary. The ability for cultural identity aspects to appear or
be, is being provided.
The comparison will also be made according the four main conditions (readability, coherence,
permanence and experience) that are of importance for design with identity.
G2.1 Experience
In the structuurvisie 2030 all the new living and business areas are situated next to the roads.
This makes the possibility to see the landscape smaller. It also makes the roads even busier
because everybody uses them.
- When spreading out the roads provide a view on the landscape and it is
more experiencable. The roads will also be less busy because a large part
of the trafﬁc is dispersed over the total area.
- Showmotion also provides experience.

Fig. G2.1 | RSV 2030, experience

Fig. G2.2 | Spread out IDeas, experience

In the structuurvisie 2030 all the new living areas and business areas are situated next to the
roads. This makes the possibility to see the landscape smaller. It also makes the roads even
busier because everybody uses them. When spreading out the roads are open towards the
landscape and it is experiencable. The roads will also be less busy because a large part of
the trafﬁc is dispersed over the total area.
The main choice concerning the rural area made by the 7 collaborating municipalities is ‘to
keep the open kampenlandscape open. Building will take place along and inside the cities: a
compact town planning. This choice leads to some ‘spots on the map’ that, in our opinion,
obviously do not correspond with the coherence and permanence that is wished from the
point of view of identity. An example is the business area east of the A50 along Apeldoorn.
Now the user on the A50 has a very strong, clear experience of passing Apeldoorn: (coming
from south) city on the left and rural area on the right (vice versa coming from the north).

When suddenly a business area is situated on the right side, this experience of the open
kampenlandscape contrasting with Apeldoorn and by this deﬁning each other, gets lost. We
ﬁnd more of such examples in the Structuurvisie 2030: the ‘oerbos’, the jumps over the IJssel
of Deventer and Zutphen and the possible business area in the middle of the open
kampenlandscape along the A1.
G2.2 Coherence
Landscape interventions are not interlinked
Interventions are only local
And the jump over the river IJssel is not ﬁtting the characteristics of the original Hanseatic
towns.
- In the entire area, there are place-based interventions.

Fig. G2.3 | RSV 2030, coherence

Fig. G2.4 | Spread out IDeas, coherence

By placing all the buildings next to the cities and leaving the landscape for what it is doesn’t
make it more coherent. At some places it is but at most places it isn’t. The city and the
landscape don’t have any links and they don’t belong to eachother. Only some places are
being redesigned or changed others are left the way they are. By spreading out the entire
area is being designed and the total coherence can then be created.
G2.3 Readability
The interventions don’t ﬁt the landscape typologies
And by ignoring present barriers, it will weaken the landscape contrasts
- While spreading out, the contrast between landscapes is enlarged
- The present barriers are not ignored
The different landscape typologies are not always clear in the landscape. In the places
where new things are being designed the landscape can become readable but that is all
very local, the total area doesn’t become readable. Another problem is that new things near
the city often take away the underlying landscape and its readability.
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Fig. G2.5 | RSV 2030, readability

Fig. G2.6 | Spread out IDeas, readability

G 2.4 Permanence:
Undesigned parts can easily lose characteristics through future developments
- The future developments will not negatively affect landscape characteristics
The landscape needs to stay, to acquire an identity. In the structuurvisie some landscapes are
left the way they are. Some parts of the area of the city triangle will not be able to stay the
way they are now because rural farming will disappear and then what will happen with the
land. By spreading out the total area gets an impulse and money is dispersed over the total
area. The entire area is able to grow and acquire an identity through the years.
Finally, we want to say about this comparison that we don’t think that the structuurschets 2030
is a bad plan. We do, however, think that the design method is quite standard and that the
acclaimed incorporation of the identity of the city triangle is not carried through. Identity is

Fig. G2.7 | RSV 2030, permanence

Fig. G2.8 | Spread out IDeas, permanence

only important on the smaller scale, not in the total landscape. The different conditions for
identity are hardly implemented in the design. When using the spreading out concept the
different conditions for identity can be used better. Also, using the conditions of identity could
provide a stronger landscape based concept for the city triangle.

G3 End conclusion
We started this research with the suspicion that we would be concentrating on “genius loci”
because that’s basically what we have learned on the subject of identity in Wageningen. But
during our research we discovered that there is a lot more to dive into: we couldn’t even cope
to test it all in our design.
People loose grip on society and things are renewed too quickly. People don’t get time to
bond with something, get to know or form a meaning about something. This getting to know
something is exactly what identity is. Identity is a meaning, an idea that is given or formed
about something. As an answer to the acceleration of society and the impossibility to create
or form ideas or meanings about new aspects, known and mostly old aspects are more
appreciated, exactly because they are known. It is the lack of permanence in the current
society that is feeding the question for identity. Historical aspects partly fulﬁll this need. By
using history or historical references together with renewal in a design, it is more likely that
the new aspects will be appreciated and accepted and then become part of the identity. But
for a meaning to be formed and an identity to arise, the aspect or landscape needs to be
known at ﬁrst to become known or familiar. To get to know a landscape, this landscape needs
to be experienced and its identity needs to be different from the others. These differences
occur on many different scales. The experience needs to show the identity and the other to
compare it with.
There is an important link between the scale of identity, speed and experience; the higher
the speed, the larger the area that is being experienced and the less intense the experience
is, the lower the speed, the smaller the experienced area and the more intense the
experience is. So by slowing down in speed, the experience of an area and the identity of
that area increase. By changing in speed one can experience the several “layers” of identity
and by experiencing all the layers, the real total landscape is experienced and understood.
This improves the coherence and readability of a landscape and makes that landscape
easier to understand.
This identity, meaning or idea about a place is used or can be seen in several different
aspects today, which are often used in designs. These aspects are narration, genius loci,
marketing, branding, logos and slogans. All these aspects are used to show, clarify or even
force identity. It becomes very clear through all these different aspects of identity that next
to experience, also permanence and coherence are very important for an identity to arise
and stay. A movement in the 20th century that was much criticized for being identity-less or
not place bounded is modernism. Modernism in landscape architecture, however, is far less
intensively discussed and researched than architecture. We don’t know if a modernist
landscape architect would reject any reference to history in design although a true modernist
would see a reference to history as a stagnation in development. So if all modernistic ideals
really went on in landscape architecture remains a question, but its inﬂuence is undeniable.
The negative evaluation of modernism, with regard to identity, probably comes forth out of
the striving for an overall solution for building cities. This stops any thinking about identity at
forehand. There is however one conscious use of identity in the must for creation of place
(which is created by identity, see book A, Tuan) in modernistic design. This one-dimensional
look on design, however, is not enough. By using the aspects of identity discussed in book B
(narration, history, branding, marketing, etc.) a design can get in touch with the human
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Fig. G3.1 | scheme conclusion
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experience and therefore will have a stronger identity. But using the tools for identity in a
design is a palliative, there are conditions underlying identity that could be used in designs
when designers claim to have designed identity. These conditions are permanence, coherence
and readability, together with experience.
Are we using the conditions of identity in landscape design? When we look at several
landscape designs from several different years and try to analyze and determine if the
conditions are indeed implemented we come to the following conclusion. Some of the
conditions can be found in the designs. Mostly however, the aspect of identity is mentioned
but not based on all the conditions. When a condition for identity is used in design, it is this
condition that makes or strengthens the identity of the design. So what would happen if all
conditions for identity would be used in a design? This question is answered by a design for
the city triangle in combination with the “spread out” concept. This concept is often mentioned
as unable to create an identity and is often called ‘Belgian situation’ after the Belgian way
of building everywhere. So the question is: would the identity of the city triangle (if there is
any?) improve or stay the same when designing with the conditions for identity in mind and
using the “spread out” concept?
First, the city triangle is a purely economic cooperation between the cities of Apeldoorn,
Deventer and Zutphen. So deﬁning a geographical identity to an economic cooperation was
quickly rejected, that is impossible. The city triangle doesn’t have one geographical identity,
but can we then design the landscape of the city triangle in accordance with the “spread
out” concept and the conditions for identity, and would it work? The answer is yes.
Spreading out means all the buildings are dispersed over the total landscape (instead of
stuck to the cities). The area consists of three different landscapes on the largest scale; the
Veluwe, the IJssel valley and the Sallandse heuvelrug. A scale level lower, six landscape
typologies can be distinguished; the Veluwe, the Veluwe & IJssel transition, the closed kampen
landscape, the open kampen landscape, the weteringen landscape and the ﬂoodplain of the
river IJssel. These typologies came into existence there because of the history of human
habitation and the geological shape of the landscape. By placing living and working in these
landscape typologies in accordance with the characteristics of the landscape typologies the
placed buildings reinforce the actual landscape forms. Not only through the small “rules” the
new inhabitants of the different landscape typologies reinforce the landscape. The
spreading out of all the buildings also spreads out the ﬁnancial means over the area. So the
injected money can help strengthen the landscape structures at the places where it is needed.
By spreading out in the different landscape typologies coherence, permanence and
readability of the landscape (conditions of identity) are reinforced.
- Coherence. By giving certain small rules to new inhabitants, the different
landscape typologies will develop at the place where they arose according
to the landscape and no strange awkward (non-place bound) designs will
take place on a large scale.
- Permanence. The rural aspect of the landscape is something which is often
difﬁcult to keep in a landscape because a lot of farmers want to stop their
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agricultural company. When nothing is done, what will happen with the areas
that are left by agrarians? By spreading out the money over the total area,
the investments in landscapes can be done directly in a speciﬁc landscape
and its characteristics. Also, through spreading out, the landscape not only
keeps its speciﬁc characteristics; it also develops and many more people
have a relation with and ideas about the landscape. This development and
the many different people that are involved in the landscape make the
landscape ready for the future and create permanence.
- Readability. All the different landscape typologies are much more clear in
the landscape through the impulses the spread out concept generates. The
landscape is more obvious and easier to understand so an identity is easier
formed.
The aspect of experience isn’t dealt with through the landscape typologies, but is also very
important for, mainly, the readability and also for the coherence. For the experience the
highway and showmotion are designed. Together with showmotion, the transitions between
the different landscapes are also being dramatized so that they are clearer. These transitions
occur on the scale of the highway and on the scale of showmotion. The aspect of slowing
down and, with that, experiencing more of an area and forming an identity is integrated in
the design by the route and the design for the highways and railways. Showmotion is the link
between the scale of the highway/railway and the small scale landscape and it creates the
possibility to experience the landscape, see the way it is built up, understand it and form
meanings and ideas about the area. With this an identity can arise. These design
interventions are only on and for the large-scale identity but there is also a small-scale
identity that can be experienced. We do not design this scale, for this is the scale where the
tools of identity can be used, and there are so many possibilities and existing examples. But
with the conditions as a foundation, smaller scale and public initiatives can use identity. When
also the conditions are kept in mind while designing, the total identity will only become
stronger. From showmotion, people can decide to go a level slower and experience the very
local aspects and leave the route, there our design ends, but we do stimulate these local,
small scale initiatives.
Can you design identity? No you can’t. You can, however, use aspects (the tools) of identity as
an inspiration for design and you can to try to facilitate identity. By using the tools for
identity you use the identity as a source of inspiration. By designing with the conditions you
don’t design identity, you use the conditions that can create or stimulate the origination of an
identity. Permanence, coherence, readability and experience are conditions that are needed
for an identity to arise.
So the effect of our design is: there still is not one identity for the city triangle and it is
impossible to design one. But our design could facilitate one identity for the city triangle: the
area of totally rural living and working! Freedom in a landscape setting. If the dispersing of
all the building works and becomes appreciated and accepted, it could become one of the
identity forming aspects of the total area within the very clear, distinguished landscape. If
this doesn’t work out it could be that there will be laughed about this ridiculous idea of free

living in the landscape. But at least it is different from the developments of the surrounding
rural areas, maybe making them more valuable? Who knows, if an identity actually arises
will be clear in the future and is, ﬁrst of all, dependent on the interpretation and acceptation
of the users and inhabitants.

Fig. G3.2 | logo city triangle
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40 Maarten Jacobs; The production of mindscapes, a comprehensive theory of landscape experience, November 10

2006, Wageningen

G4 Recommendations
A lot more research can be done on aspects of designing with identity. The aspects of
experience (which is just begining to be incorporated into design) and recreational inﬂuence,
are aspects that will become more important in the future designs. This can also be seen in
the theories in the books Pret! By Tracy Metz and Dream society by Jensen, which have
already been discussed in this thesis. Another interesting subject would be to ﬁnd out how
identity is used in post-modern design. Especially on the ﬁeld of city planning we
encountered this subject more often in the literature used in this research.
G4.1 Tools
Also the use of tools; we would have liked to test if when using one of the tools on smaller
scale designs, this design will be stronger when you take into account the conditions of
identity as well. We do suspect this, but couldn’t execute such a test within the limits of this
thesis. But luckily designing with at least one of the tools has already been researched by
fellow students: narration. This thesis has already been cited in the part about narration in
book B. Who knows more will follow, and then also take into account the conditions for
designing with identity. About experience and recreation a few short examples of research
and designs are named here as possible starting points for future designs and researches.
G4.2 Experience
A research on the way people experience things and how to use this knowledge in design,
can be very useful. A very recent publication on this subject is the dissertation of Maarten
Jacobs40. This research is unfortunately too new for us to utilize it within this thesis, but it could
be very interesting for new designs with experience.
G4.3 Recommendation for research on recreation and identity
Red campers
On showmotion and in the whole area there are many possibilities for new recreational
functions the route also encourages that. Some of these new recreational ideas could be
explored further together with their impact on
identity. An example of one of these recreational
functions is the red camper concept that came
forth out of the Workshop “Green regional case,
Schouwen Duiveland”. The “red camper” concept
deals with the possibility of wild camping. By
introducing a certain, standard, totally self
containing camper in an area and making it
possible to camp everywhere someone wants, the
total spectrum of speed and the space of place
Fig. G4.1 | red campers
and the space of ﬂows can be explored. You can
experience the area in one day, or stay there for a month, wherever and whenever you want.
Next to this, the red camper could also become part of the identity of the area.
Tree tents
Artist Dré Wapenaar has created the tree tent, a tent that can be hung in a tree and be a
small place to sleep. This could also function in the same way, or in combination with the red
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camper concept. There are more possibilities to
recreationally experience the area that could be
researched further. What does a red camper
concept with its wild camping do with the identity of
an area, does it harm it more than show or
strengthen and would people be interested?
Fig. G4.2 | tree tents

So many aspects can still be researched in the future to learn how to work with identity
and we think that it is something that should be done and encouraged, because designing
with identity makes it easier for users or inhabitants to feel at home or comfortable: to turn
a space into a place. And that is what we, landscape architects, can contribute to people’s
lifes: that the landscape they inhabit is not only functional, but also has a meaning for
them: they have an idea about it:
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Appendix I
Slogans and logos used for places in the city triangle
General terms, mentioned in many booklets, websites etc.
Centrale ligging (Central location)
Landelijk gebied (Rural area)
Rust, ruimte, stilte (Rest, space, peace)
Historie (History)
IJssel
Culture meets nature
Gorssel
Een agrarische gemeente. (An agrarian community)
Sterk afwisselende en rijke natuurschoon. (Strongly changing and rich
natural beauty)
Harfsen is wellicht het meest agrarische dorp, al eens tot ‘Parel van
Gelderland’ gedoopt. Harfsen is probably the most agrarian village, once
even mentioned ‘pearl of Gelderland’)
Deventer
Knooppunt van spoor-, auto-, en vaarwegen.
IJssel; de mooiste rivier van Nederland.
Een dynamische stad met een sterk historisch fundament en omsloten
door een uniek landelijk gebied. (A dynamic city with a strong histortic
fundament and surrounded by a unique rural area)
Deventer; Hanzestad aan de rivier de IJsel (Deventer, Hanseatic city
at the River IJssel)
In Deventer is het goed wonen en werken! (In Deventer it is good living
and working!)
Een unieke afwisseling van dorpen, velden en boerderijen, fraaie
landgoederen en bossen. (A unique variation of villages, ﬁelds and farms,
beautiful mansions and forests)
De stad is één van de oudste steden van Nederland. (The city is one
of the oldest in the Netherlands)
Deventer, een échte Hanzestad. (Deventer; a true Hanseatic city)
Deventer is een prominente Hanzestad. (Deventer is a prominent
hanzeatic town)
Historische binnenstad. (Historical centre)
Het oude stratenpatroon is nagenoeg nog geheel intact. (The old,
original street patern is almost completely intact)
De historie straalt u tegemoet.
Apeldoorn
Stedelijke idylle versus rust en ruimte. (Urban idylle versus rest and
space)
De uitgestrekte bosrijke omgeving geeft de stad een geheel eigen
karakter. (The widely sopread, foresty environment gives the city a totally
unique character)

-

Attractieve Stad. (Attractive city)
Koninklijke allure. (Royal allure)

Zutphen
IJssel en Berkel heeft honderden monumenten van torens, kerken,
woonhuizen en vestingwerken. (IJssel and Berkel have hundreds of
monuments like towers, houses and castle ruins)
Cultuurhistorie in een modern jasje.
De mooie natuur van de Veluwe of de Achterhoek. (The beautiful
nature of the Veluwe or the Achterhoek)
Binnen tien minuten zit je in het bos! (Within ten minutes you are in the
forest!)
Brummen
De uiterwaarden, het landelijk gebied en de bossen bieden een
afwisselend decor. (The ﬂoodplains, the rural area and the forest give a
variated décor)
De IJsselvallei zit boordevol dingen die u nog nooit heeft gedaan.
(The Ijssel valley is full of things that you have never done before)
Even stilte en rust. (A moment of peace and quiet)
De Veluwe is een onbedorven land, een vakantieland. (The veluwe is
an unspoiled country, a holiday country)
Op de scheidslijn tussen de Veluwe en de IJssel tref je een enorme
verscheidenheid aan natuurschoon. (At the border of the veluwe and the
Ijssel you ﬁnd an enormous variation of natural beauty)
Epe
Ten westen van Epe betreedt u het bosrijke territorium van het groot
wild zoals reeën en wilde zwijnen. (West of Epe you enter the foresty
territory of the large wild animals like deers and swines)
Een mooi contrast met het verrassende IJsselandschap aan de andere
kant! (A beautiful contrast with the surprising IJssellandscape on the other
side)
Heerde
De uiterwaarden van de IJssel strekken zich uit tot aan de Veluwse
bos- en heidegebieden. (The ﬂoodplains of the IJssel stretcg out to the
Veluwe forest and heath areas)
De combinatie van de natuur, de gezellige dorpscentra, terrasjes en
de landelijke sfeer die in de hele gemeente is terug te vinden, maakt
Heerde zo bijzonder. (The combination of nature, the cosy village centres,
terraces and the rural atmosphere is it what makes Heerde so special)
Voorst
-

Landelijk Voorst. (Rural Voorst)

De IJsselvallei: onbekend en veelzijdig. (The IJssel valley; unknown
and versatile)
Een gemeente die even veelzijdig is in haar historie als in haar
landschappen. (A municipality that is as versatile in its history as in its
landscapes)
Het is een uniek plekje, komt u zich daar maar eens van overtuigen. (It
is a unique area, come on over and be convinced)
Hof van Twello
De IJsselstreek heeft karakter (The area of the IJssel has character)
Beekbergen
De omgeving met bossen en sprengen is ideaal voor lange wandel- en
ﬁetstochten. (The environment with forests and watersprings is ideal for long
hikes and bike rides)
In vroeger tijden waren er veel waterpapier-molens. (In earlier times
there were many water-paper mills)
Vaassen
Een gemoedelijk dorp tussen Apeldoorn en Epe. (A cosy village
between Apeldoorn and Epe)
16e-eeuwse renaissanceslot, één van de oudste kastelen van ons land
th
(16 century renaissance castle, one of the oldest castles of the country)
Bronckhorst
kleinste stadje van Nederland (Bronckhorst; smallest city of the
Netherlands)

Appendix II
The Regionale Structuurvisie 2030 can be downloaded at
http://www.regiostedendriehoek.nl
We used the ‘voorontwerp’; the deﬁnite version is to be determined january 2nd 2007.
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