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Abstract
Firstly, the main reason that this study has been conducted was to find out whether actors
in the tourism industry in Fiji are more sustainable in their practices. This was due to the
assumption that they take care of their land and environment based on the Fijian word
‘Vanua’, which translates as ‘the interconnectedness inclusive of culture, chiefs, knowledge
systems, relationships, values, land, and spiritualities’ (Nabobo-baba, 2006). This
hypothesis has been implemented in the main research question namely; how different
ontologies of actors in the tourism industry in Fiji influence the management of
[sustainable] tourism. With the main research question surrounding this major topic on
climate change, this thesis contributes to researching on creating a more sustainable
tourism industry. By researching the context of Fiji’s tourism sector in combination with
perspectives of Tourism actors’ in Fiji, it creates the possibility to look at the
methodological approach of sense of place. The results to answer this main question, with
help of this approach, is conducted through field research in Fiji. Quantitative data is
connected to interviews and observations that are conducted in Fiji during this field work.
The respondents that participated in the qualitative research were mostly people working
in the tourism sector and local Fijians that are connected to the tourism industry.
Chapters one and two are focussed on the introduction and the methodology which entails
the research design, in order to understand how and why this research has been conducted.
Starting from chapter three, the results are presented and analyzed. Chapter three is about
Fiji’s main tourism development focus and the image that Fiji is mostly known as beach
destination image. Chapter four builds on this image and includes an example that is
spoken of in detail, namely; Fiji’s Tourism Campaign ‘Open for Happiness’. This campaign is
used to mark the importance for both the government and ‘big resort tourism’, to focus on a
beach destination image of Fiji. Chapter five builds on the context surrounding the problem
statement which includes the topic of climate change and reasons to make the tourism
sector more sustainable. Chapter six starts to focus on a case study done on the village of
Vunaqoru and on how they see their Fiji, which is important to know in terms of
understanding possibilities to become more sustainable. These results build on the next
chapter that concerns itself with an alternative image of Fiji, one that focuses on how locals
see Fiji and on sustainable practices surrounding tourism operators. From the discussion
and conclusions, the main highlights are being presented. We can conclude that the
ontologies presented in this paper do affect the changing of management of tourism actors.
Beach resort tourism is emphasised by the governmental strategy through this beach image
of Fiji, which consequently attracts a certain type of tourist to Fiji. However, what this
image has as consequence is not including the (indigenous) locals’ perceptions of Fiji nor
the problems that Fiji is dealing with at the moment, such as environmental degradation.
While an alternative tourism image is reinforced by a shared vision of partnerships
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between tourism actors, this reinforcement is seen as the first step towards a more
sustainable tourism sector. One where local and indigenous Fijians participate in planning
and development stages of the tourism industry which ensures that they participate in the
decision-making process of what image of Fiji will be presented within the tourism sector.
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Glossary
Agenda 30
CBS
COP 26
Covid-19
El Niño
GDP
IFC
MCF
NCF
NGOs
NLTB
SDG’s
SIDS
SLR
Ontology
USA

Predecessor of the Sustainable Development Goals of the United Nations
Centraal Bureau voor Statistiek (Dutch - Central Bureau for Statistics)
Conference of the Parties number 26, in Glasgow, UK, November 2021
Coronavirus pandemic
A climate pattern that describes the unusual warming of surface waters
Gross Domestic Product
International Finance Corporation, World Bank Group
Marina Christian Fellowship
National Christian Foundation
Non-Governmental Organisations
Native Land Trust Board (iTauki)
Sustainable Development Goals of the United Nations
Small Island Developing States
Sea Level Rise
Seeks the classification and explanation of entities
United States of America

Fijian Terms
BiliBili
Bilo
Bose Levu
Bula Shirt
Bure
Chilo
Cobo
Mataqali
Popo
SevuSevu
Sulu
Tabu
Talanoa
Vanua
Vinaka
Yaqona
Qoliqoli

A raft made out of bamboo as a traditional way of transport
A wooden traditional bowl used to put in Kava
Boss, Chief, Leader
Formal shirt that men wear
Traditional Fijian house
The bending when walking past the village chief to show respect
The clapping to show acceptance of a Kava drink
The clan who owns the land that is being leased
Fijian Papaya
Welcome Ceremony
Long Fijian skirts that both men and women traditionally wear in a village
Protection of resources focused on a particular area
Fijian Story telling
Interconnectedness of Fijian culture, identity and their environment
Translation to Thank you
Kava, a narcotic popular drink in Fiji
Traditional fishing grounds
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My intended research was about the development of sustainable tourism seen through a
lens of placemaking. I chose to go to Fiji. Why Fiji? Fiji is sometimes seen as paradise, like
they say in the movie ‘the Truman show’: “Fiji, you can’t get any further away, before you
start coming back.” This exotic image that Fiji has of a ‘far away paradise’ felt like a culture
so far away from what I personally was used to. I was indulged by the many books and
travel stories that people have written about Fiji. However, from the many stories and
books that were written in the past, not many were actually written by Fijians themselves.
Therefore, I wanted to focus on the possibility to see the point of view from Fijians and how
they view Fiji. Based on research that I found prior to the start of my thesis, show that
indigenous Fijians are for the most part closely connected to nature, and land is well
respected. I started reading about indigenous Fijian approaches, from Fijian social sciences
researchers connected to the university of South Pacific, such as professor Unaisi
Nabobo-baba. There is a Fijian word: Vanua, which represents the land, the ocean and the
connectedness of humans and animals to this and everything else that God gave. Since I did
my bachelor’s degree in Sustainable Tourism Management, I wanted to know whether this
Vanua is a representation of how Fijians live and how they treat nature in a more
sustainable way connected to tourism management and development in Fiji. In this thesis, I
will be focusing on how actors in the tourism industry see Fiji and how this influences the
management in becoming/staying sustainable with their practices. By doing this, I hope to
be able to set an example of a progressive way of looking at an ‘alternative future’ just as
Massey (2004) mentions, in her work on the topic of placemaking. This alternative future
would add to my own ambitions as a researcher which are; to contribute to a world without
inequality and greed.
In the following chapter, I will introduce the topic by starting to introduce the field research
that I have done in Fiji. Then, I will continue to introduce my case study. Following this
sub-chapter, I present the problem statement and the reasons why this research is needed
from an academic point of view and to contribute to societal relevance. Moreover, I will
introduce the research design, building on the research ethics that I used, and my
positionality as a researcher in the field. Lastly, I will introduce the structure of the rest of
my thesis.
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1.1 Introduction to Field Research done in Fiji
“About 20 minutes before we landed, I saw the most beautiful sunrise from my Fiji
Airways airplane window. The contrast of different color combinations of yellow and orange
that were reflected on the islands was phenomenal. So much blue from the ocean and so much
green from the plants and trees on the islands. I felt so lucky to be able to witness all of this, to
finally after two years of lockdown be able to do the research that I intended on doing, before
the pandemic started. Fiji, I am finally here”.
– First encounters with Fiji from the Diary of Fenja Roza, May 2022
I started my research in Nadi, on the west side of the main island Viti Levu. Nadi is the place
where most airplanes land and where bigger tourism resorts are located because of the
white beaches and clear blue water. In addition, this part of Fiji is located close to the most
popular islands for tourists. For my research, I wanted to observe and talk with workers in
the tourism industry and local Fijians. I also visited these small popular islands, the
Mananuca’s and the Yasawa islands (See Image 1, North West on the map is the 'Yasawa
Group'), which are known for their community development with local villagers.
Furthermore, I lived in a rural village in the middle of Viti Levu, with a Fijian family for over
a month. Here, I did observations on ceremonies and traditions to see how Fijians live, how
they organise themselves, and how they see Fiji. I also explored a bit of the Northern
Division, and visited the second largest island, Vanua Levu, and the smaller island that is
part of it; Taveuni. This island has less tourism development, and is less accessible in terms
of transport, infrastructure on the island and access roads. For this reason it was interesting
to research how tourism actors manage their practices, through connectedness to the land
and sense of place in combination with the sustainable tourism sector.

Image 1
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1.2 Introduction to case study: Vunaqoru Village
I went on a one-month project as leader for an organisation called Think Pacific. We went to
a small rural village called Vunaqoru in Nadroga-Navosa province (see image 2), to help
facilitate and build a medical health center. Since Think Pacific organisation impacts the
international development sector as well as the tourism sector, it was a perfect project for
me to observe the relation between this venture and the impacts on the village. The case
study for me as researcher was to focus on the life of Fijians and how they organise
themselves, as well as to see what kind of impact the village and villagers have on creating a
sustainable tourism sector. Also, I was able
to be very close to the Fijian locals, do
observations and have informal talks with
them to get a better understanding of how
they see their land and what they find
important in life, combining this in
connection with the approach of sense of
place. The case study’s results are mostly
shown in chapter six however also chapter
seven has some connotations and results
shown in connection to this case study. Due
to the detailed descriptions that were
found, this case study helped me in
answering my main research question.
Image 2
1.3 Problem Statement
As the world continues to recover from the impacts of covid-19, one of the industries that
has been hit the hardest is the tourism industry. During the 2021 United Nations Climate
Change Conference, the COP 26 in Glasgow, one of the discussion points for change was the
creation of a more sustainable tourism sector worldwide (COP 26, 2021). There it was
argued that the tourism industry has the opportunity to set itself on a more sustainable
path, since most countries closed their international borders for several months.
Sustainability is a solution to the mitigation of climate change, which is a major topic on the
international agenda. Sustainable tourism is a concept used to enhance community and
environmental development, while keeping the tourism sector profitable for both local
community and national economy, without harming the environment. Becoming more
sustainable within the tourism sector would therefore be beneficial for the world and for
countries that are quickly impacted due to climate change, such as Fiji.
Fiji is a country with a high hazard and disaster rate because it is geographically situated in
a hurricane area and on the line of two tectonic plates which increase the risk of
10

earthquakes and tsunamis. Furthermore, climate change makes the sea level rise and floods
occur on a larger scale. Despite the high risk associated with tourist facilities being built on
the coastline, most new developments focus on the coastal areas due to the perceived
image that Fiji portrays, of white clear beaches, palm trees, and crystal water with healthy
coral and all different types of fish. 'Tourism Fiji', the national tourism marketing body of
Fiji showcases this image as a way to attract tourists from different parts of the world. It is
still common practice to cut down mangrove forests on the coastline, which would serve as
a natural protection against various climate-related impacts (Becken, 2005). As stated
before, sustainable tourism could be one solution to prevent the exacerbation of climate
change and its impacts. A sustainable tourism sector can benefit a country both
environmentally, socially and economically. Russell & Scheyvens (2011) describe
sustainable tourism as “Tourism that takes full account of its current and future economic,
social and environmental impacts, addressing the needs of visitors, the industry, the
environment and host communities'. According to Bojanic & Lo (2016) if countries focus
their efforts on sustainable tourism practices and government policies, they can actually
benefit from higher levels of tourism reliance. Unfortunately in Fiji, the power dynamics are
not always equally distributed. Policies concerning tourism development are often in favor
of large tourism practices and foreign-owned resorts, while most indigenous local actors in
tourism do not receive the support they require to be successful or sustainable in the long
run.
Negative effects of climate change in SIDS, small island developing states, like Fiji show
consequences like the sea level rising that could harm the country, its people and the
economy. The tourism sector in Fiji generates 38% of the national income (IFC, 2020). It is
therefore important to have possibilities to generate income when the tourism industry is
not operating like in covid-19 lockdown. Comparing this percentage to the tourism sector
reliance in the Netherlands, where in 2018 only 4,4% of national income was from the
tourism industry (CBS, 2018), the difference of reliance on this sector is huge. Over the
years of the covid-19 pandemic, this industry has not been able to generate income and
having 38% of national income depend on it, showed how important it is to keep this
industry sustainable in the long term.
Due to the impacts of the covid-19 pandemic, Fiji was not able to open its borders in the
years 2020 and 2021, which had major implications for the country, such as that small
tourism businesses and jobs within the tourism sector were lost. (Podcast Movono &
Scheyvens, 2021) Examples of studies show that land is being taken or grabbed from locals
because of decisions lying with Fijian policies and government. In the context of Fiji, ‘large
foreign companies often thrive in an environment where small local ventures fail’ (Russell
& Scheyvens, 2011). Many tourism operators currently rely entirely on traditional
agreements and goodwill (Mangubhai et al., 2020). Russell & Scheyvens (2011) also
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mention that the number of small-scale alternative tourism operators on the market have
greatly escalated since the late 1980s. Not much research has been done in Fiji concerning
small-scale alternative tourism operators. Also, the changes these small-scale operators are
implementing will mean little overall if the mainstream tourism industry, dominated by
transnational companies, fails to reassess and reorganise its operations. Consequences are
that without having tourism in a sustainable way, Fiji becomes less liveable and more
environmentally degrading. Which means that the beaches will be less desirable looking,
which consequently lead to tourism investors pulling out, leaving the locals in an
environmental deficit without a tourism industry (Graci et al., 2019). The need for
comprehensive studies on small tourism operators and sustainable tourism and its impact
on Fiji is imperative.
1.4 Purpose of this Research Thesis
Greater support to small and medium-scale tourism enterprises could stimulate regional
entrepreneurship and job creation, and help to meet the National Land Trust Board's stated
goal of increasing indigenous ownership in tourism (Russell & Scheyvens 2011). Graci et al.
(2019) suggest that there is a need to educate and train stakeholders in the tourism
industry in order to produce sustainable outcomes. It is imperative to understand in further
detail the connectedness of different actors involved in the tourism industry in connection
with the surrounding environment, people and land. However, not much has been written
in academic literature about the relationship of people and place in Fiji, nor to link this to
sustainability and the tourism industry. The approach that I have chosen to use for this
research is called: a sense of place, I used this approach as a lens to refer to the significance
of particular places for people. There is a lot of literature available on this approach
however not much research on this approach has been done in Fiji. Looking through the
lens of sense of place offers potential to gain insights into the changing tourism industry,
through complexities of power dynamics and processes of different impacts in Fiji. Also,
researching through this lens will give insights on how Fijians organise themselves in terms
of disaster management, including contemporary impacts that covid-19 as a disaster had
on actors in the tourism industry.
1.5 Relevance of this Thesis
1.5.1 Societal Relevance
As far as the societal relevance goes in terms of the research done in this thesis, greater
problems connected to society need to be addressed. First of all, due to the impacts of the
covid-19 pandemic, Fiji was not able to open its borders in the years 2020 and 2021, which
had major implications for the country. Fiji lost a considerable part of their national income,
that is normally gained through the tourism industry, and a lot of tourism businesses and
jobs within the tourism sector were lost (Podcast Movono & Scheyvens, 2021). Multiple
studies have examined the impacts that the unequal power dynamics have as consequence
12

however have not focussed on small-scale tourism operators in detail. The need for
comprehensive studies on small tourism operators and sustainable tourism and its impacts
on Fiji is therefore imperative and this thesis connects to this greater societal relevance.
When we look at how Fiji’s image in tourism is projected and how the sense of place is
connected to locals’ perception of their surroundings, we could ask ourselves what effect
this could have on making Fiji more sustainable. Additionally, this research builds on the
emic perspective of how local actors in the Fijian tourism sector shape Fiji, done through
fragmented subjectivities that are found through semi-structured interviews. However, this
research also involves the etic perspective, where the researcher interprets and analyzes
through observations. Understanding how individual actors within the tourism industry
understand, and interact with their environment, can illuminate their perception of nature
as shaped through social processes. Subsequently, this research analyzed how these
different ontologies are influencing the space of interaction between different actors within
the tourism sector and how the sector is changing, or like my hypothesis predicts, becoming
more sustainable.
1.5.2 Academic Relevance
In terms of academic relevance, different reports and articles were analyzed and from the
material, the following conclusions were drawn. Not much has been written in the
academic literature about the relation of people with place in Fiji, nor to link this to
sustainability and the tourism industry. This approach of analyzing a place that is
constantly changing by different relations of actors and environment is called sense of
place. There is literature available on this approach mostly done by geographers on
‘placemaking’ such as Massey (1994), however not much research has been done in Fiji nor
in connection with the tourism industry. Looking through the lens of sense of place offers
potential to gain new insights in the complexities of the power dynamics in Fiji and
processes of social impacts in the changing tourism sector. Also, this approach gives
insights on how a disaster such as covid-19 has impacted the local Fijians and their way of
organising themselves in connection to the changed tourism industry. These insights could
have impacts on the tourism industry as well as the management of disasters and natural
hazards. Also, these insights could have impacts on the local communities which are
increasingly incentivized to incorporate themselves in the tourism market. It both fills a
research gap as well as an opportunity to understand a sense of place approach in Fiji
better, and connect this approach to Fiji’s main economic industry, the tourism industry.
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1.6 Research Ethics and Positionality
1.6.1 Research Ethics
While conducting the research, I strived to behave with transperancy, honesty and integrity
by announcing my positionality as researcher and trying to get consent from my
participants. I took into account the vulnerability of my research participants and tried to
be respectful towards the people that were collaborating in the research by asking them
whether they were comfortable on several occasions. All collected data was handled with
care, the information that I gained from the interviews and observations was saved on a
private cloud base, in order to prevent data from being stolen. When asked, I was honest
about the intentions of my presence in the field by explaining my goal. While this resolves
many ethical concerns related to participant observation, this may have resulted in my
research population behaving differently due to people realizing they have an audience
(Bernard, 2017). Furthermore, the beliefs and preconceptions of the researcher influenced
how I approached research participants. The ethnicity, gender, religion or other aspects of
research participants should not influence how I approached research participants nor the
outcome of the research, however this does affect any researcher’s behavior unconsciously
and therefore has to be acknowledged. Finally, the final product will be uploaded online on
the WUR MSc thesis database and I will share a link with all my research participants who
showed interest.
1.6.2 Positionality
When using ethnographic methods, the researcher becomes the instrument with which the
world is interpreted (Bernard, 2017). For instance, the positionality of the researcher will
strongly influence the outcome of the research. Hence, I disclosed my positionality by
telling people I was doing research, as I did not want to falsely exude objectivity during this
ethnographic research. I am a 26-year-old, Dutch, white woman. I grew up in a middle class
household in the city of Amersfoort, the Netherlands. I am a student of International
Development Studies with a focus on sociology in development. I have a bachelor’s degree
in International Tourism Management & Consultancy. Based on my continuous analysis and
my eagerness to learn about the Fijian culture, its people and customs, I was open to
understanding how my research population lived. Finally, I want to acknowledge that my
positionality was perceived differently by each research participant. Thus, I continued to
reflect on how my positionality was looked upon over the weeks of doing field research in
different places.
I arrived in Fiji, for many people, as a white European tourist and backpacker. I mainly
stayed at low budget hostels when I was not working for Think Pacific organisation.
Whenever I talked to people within my research population and they asked me my purpose,
I would tell them I would do research for my Master’s degree and work for Think Pacific.
Many people knew the organisation Think Pacific. When Fijians heard that I was not just a
14

tourist but I came to learn and understand locals, they somehow felt more comfortable in
talking to me. I noticed that the behavior of the Fijians I spoke to would change into being
more enthusiastic, when I announced my goal of being in Fiji. I would ask many different
people how they know the organisation and most either had family, friends or people that
they know that had a Think Pacific project in a village that they know. Many Fijians reacted
positively due to my role in Think Pacific, nevertheless I have to acknowledge that this
could trigger people, thinking I could offer them something, as I was affiliated with the
organisation. Working in the international development sector and sustainable tourism
sector for Think Pacific as Expedition Leader, I was part of the sector that I was researching.
I was able to deliver and participate in the change of making this industry more sustainable.
Moreover, I was able to evaluate whether the ontologies of actors affiliated with Think
Pacific influence the management of their practices, in a way that the tourism sector is
becoming more sustainable.
Within the village of Vunaqoru, when I was actually leading the project, most villagers knew
me as Taru Silla (the villagers and my family gave me a Fijian namesake, this name came
from one of the girls of the village that went to university in Suva, also very tall) and some
villagers called me Bose Levu, which basically means boss or chief. Therefore my role
became this perception, and I had to be careful because this could create different burdens,
but also could lead to positive consequences when conducting research. For example, I
would be in community meetings with elders and other community leaders. Nevertheless,
my gender as a woman, did prove to make others act differently towards me than to my
peer, Robbie, who is male. He would sit in front in important ceremonies and would be
called up quicker to speak for the organisation than I would, because in traditional Fijian
villages it is more normal for men to be the leaders and bosses, speakers, preachers or
priests.
1.7 Structure of the Thesis
The thesis starts with a broad background and literature analysis on what is already
known. Subsequently, the thesis narrows down my theme, topic and the answering of my
research questions. The first two chapters are explaining both the layout of the thesis and
how the research has been conducted by the researcher. Chapters three, four, five, six and
seven, present the findings and analyze these through different topics. These chapters have
been divided through certain topics that create discussions with already known literature.
The last chapter, number eight, is divided by both the discussion, the conclusions and
recommendations. This chapter combines all the results together, discusses these and
presents the most important findings of this thesis.
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2.1 Fiji’s Topography
Fiji is an island archipelago located in the South Pacific, that consists of over 300 islands, of
which Viti Levu (10,500 km2) and Vanua Levu (5,500 km2) are the largest (Prasad et al,
2017). Much of the tourism infrastructure is situated on the western side of Viti Levu,
including the tourism development in the Yasawa and Mamanuca island groups. One of the
main pull factors for tourists is Fiji’s favorable climate. Being located halfway between the
Equator and the Tropic of Capricorn, Fiji is characterised by a warm and humid climate. In
the dry season, May to October, average temperatures are around 25°C . It is for this reason
that most of the tourism development has occurred on the western side of the island. Fiji’s
weather is also strongly affected by El Niño oscillation, which can lead to drier conditions
during El Niño and higher rainfall and more intense cyclones during La Niña (Shah et al,
2018).
2.2 Background Information on Fiji’s Tourism Industry
Tourism plays a crucial role in enabling the achievement of the global Sustainable
Development Goals (SDGs) and its focus on partnerships as a means of implementation.
According to Movono & Hughes (2020), United Nations tourism development ‘agenda 2030’
positions tourism as a means to increase economic growth, through its inclusion in SDG8,
which aims to promote ‘sustained, inclusive and sustainable economic growth’, and as a
means to increase the economic benefits to SIDS. However, focussing only on economic
benefits overlooks the multidimensional nature of sustainable livelihoods and hinders
tourism’s potential as a driver for sustainable development (Chilufya et al., 2019). One
example is that of the Mamanuca Islands, which are comparatively vulnerable to climate
change because of the risk of cyclones, sea-level rise, poor water quality, dying corals, and
limited water availability. A possibility is that there is a general lack of awareness of climate
change impacts and managers do not necessarily relate the problems that they may be
facing to climate change (Becken, 2005). Also, there has been limited research done in Fiji
on how partnerships can best respond to local agendas in a tourism context, however
according to Movono & Hughes (2020) Agenda 2030, the predecessor of the SDGs of the
United Nations, calls for businesses to ‘apply their creativity and innovation to solving
sustainable development challenges’. More research on the effects of climate change and
what this does to the management of tourism actors in Fiji is needed in order to understand
whether or not the tourism industry is becoming more sustainable. Research on climate
change and tourism will benefit from taking into account the multiple interactions between
climate, tourism, and the wider environment (Becken, 2005).
In order to understand why the tourism sector is, or is not, on a sustainable path, power
dynamics within the tourism industry have been researched in this paper. Based on the
outcomes of several research articles, an unequal distribution of tourism practices within
Fijian government has been detected. When it comes to power dynamics, Fiji was said to
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provide a textbook example of the ‘structurally dependent economy’ (Scheyvens, 2011;
Britton, 1982), which due to inequalities inherent in the world economic system could only
assume a subordinate and largely passive role in tourism development (Russell &
Scheyvens, 2011). Out of literature, indigenous Fijians are spoken of predominantly as
employees, or as recipients of lease monies, and rarely as those directly involved in tourism
planning and development.
A couple of the following examples from several articles are key to how Fiji prioritizes large
scale (foreign) tourism development. Russell & Scheyvens (2011) mention that the
government offers big incentives for the development of five-star hotels, including a 100%
write-off on all capital expenditure in any one year during a period of eight years; carry
forward of losses of up to six years; duty-free import of most capital equipment, machinery
and plant; and a waiver on corporate tax on profits for over twenty years. Therefore, the
Fijian government has been widely criticized for failing to take steps to deal with the most
negative impacts of high levels of foreign ownership. Also, looking more closely at Fiji's
investment and tax laws, as in many SIDS, one of the main sectors prioritized for incentives
and concessions is “tourism-related investment”. This considerable level of investment is
accessible only to multinational companies and hotel chains. The Minister of Finance has
rarely been known to deny big investment submissions (Bernard & Cook, 2015). All these
incentives are examples of how the government takes away the opportunity for locals to
thrive in development and planning possibilities in the tourism sector. Another example on
how the government takes away control from the locals; the 2010 Regulation of Surfing
Areas Decree, which outlaws the practice of resource users charging tourism operators a
fee for the use of their traditional fishing grounds for water sports, including snorkeling and
Scuba diving. This has presented a challenge in the continuation and expansion of Maritime
Conservation Agreements as it prevents indigenous communities from determining access
and use of traditional fishing grounds by the tourism industry (Mangubhai et al., 2020).
The example shown in the article by Farrelly (2011) in 1990, the Boumā people in Fiji
established the National Heritage Park, and four of the clans from its four villages
developed their own community-based ecotourism enterprises, which included the Tavoro
Waterfalls, the Waitabu Marine Park and Campground, the Vidawa Rainforest Hike, and the
Lavena Coastal Walk and Lodge. This example has since been recognized by development
organisations and tour operators as one of the great success stories of community-based
and sustainable tourism in the South Pacific. It has also been argued that community-based
and sustainable tourism is less about resources or capital and more about the behaviors
related to resources within social structures (Farrelly, 2011). Thus, the motives, ethics,
interests, and cultural conceptions driving local stakeholders must be understood in order
to create another example such as the Boumā people in Fiji.
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Fiji's tourism industry and marketing efforts rely on the perceived image of a pristine
coastal environment. The image of Fiji projected by Tourism Fiji, the national tourism
marketing body and by tourism operators is that of white clear beaches, palm trees, and
crystal water with healthy coral and all different types of fish. Bernard & Cook (2015)
mention that the tourism industry is a key source of national income and employment, as
SIDS have a comparative advantage in this sector due to luxurious sandy beaches and
picturesque coastlines. However, this reliance on tourism creates pressure to incentivize
investors to undertake construction projects which may exacerbate the risk exposure of the
local population. An example of this is derived from the research done on Denarau island in
Fiji (Bernard & Cook, 2015). A major problem of tourism in Fiji is its economic leakage;
about 60% of tourists’ expenditure is estimated to leak out of the country (Becken, 2005).
Tourism scholars suggest that greater attention is needed to the potential of tourism to
realize its goals, advocating for ‘considered critical thinking’ which involves moving beyond
current conversations to seek out how tourism can contribute to sustainable development
outcomes (Boluk et al., 2019). The research of Coria & Calfucura (2012) points out that
government policies in the region still mainly support big resort tourism and resource
usage rather than ecotourism projects or indigenous rights, therefore there is a need for a
more careful approach to the design and implementation of indigenous ecotourism. Yet,
Movono & Hughes (2020) mention that Pacific Island priorities are not necessarily reflected
adequately across the SDGs, particularly the role of cultural values, local and traditional
indigenous knowledge, and the social and cultural value of ‘land’. Within complex
indigenous settings, it is essential to consider how culture is observed and practiced within
micro-enterprises, as well as how culture can be recognized as a means to further the
sustainable development agenda (Movono & Hughes, 2020). Also, an important issue is
raised by Farrelly (2011), who mentions the need to better understand how Fiji's local
traditional decision-making systems work if community-based tourism enterprises are to
be effectively supported. Also, Movono & Hughes (2020) suggest there is a need to focus on
community-level, private sector-civil society partnerships to better understand how
partnerships between tourism businesses and local community stakeholders are
maintained and how such partnerships can facilitate the achievement of SDGs in a
tourism-dependent country such as Fiji.
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2.3 Research Questions
2.3.1 Main Research Question
To be able to focus on a certain research topic, a main research question is formulated.
Firstly, the main research question is formulated through the problem statement, the
background analysis, academic and societal relavance and through my personal
background knowledge of tourism management.

How do different ontologies from actors in the tourism industry in Fiji
influence the management of [sustainable] tourism?
The main research question is divided into different concepts and elements. To explain the
main research question, the definition of ontology needs to be defined and linked to the
approach of sense of place. I would describe ontology as a set of different concepts and
categories set to divide existing elements in order to better understand those elements and
how they fit together in the broader world. For my research however, I would like to
understand how actors within the tourism industry understand, and interact with their
environment, and their perception of nature as shaped through social processes. Therefore
the definition of ontology could be beneficial for me as a researcher to see how different
elements such as perspectives, views and images of Fiji are being categorized and
understood by actors in the tourism industry in Fiji. The answers to this main research
question could help understand whether power dynamics, climate change and the
perceptions of Fiji influence the management of tourism actors and their practices. Lastly,
by researching the approach of sense of place in Fiji in combination with the actions that
people pursue within the tourism industry, the importance of sustainability within the
tourism industry in Fiji can be discovered. These discoveries are formulated all through the
thesis, however a more detailed explanation of these discoveries are given in chapter eight;
Discussion and Conclusions.
2.3.2 Sub Research Questions
Sub research questions are created on the basis of different categories that are important
topics to be able to answer the main research question.
What is the involvement of power dynamics in the tourism industry in Fiji?
The problem statement was based on literature that shows how Fiji favors large investment
companies within the tourism industry, which contemplates an unsustainable tourism
industry. By using the approach of sense of place would mean that power dynamics need to
be researched in order to understand different place demand negotiations. Nevertheless, by
talking openly with actors in the sector, it gave me a better perception on knowing whether
unequal power dynamics is a big issue or not. Power dynamics are very important because
it contemplates how and why people act or make the choices that they make. The answers
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to this question are mostly formulated in chapter three. See Research Methods (chapter
2.6) for an explanation of how I will use semi-structured interviews tand observations to
answer this question.
What effect does climate change have on the tourism industry in Fiji?
Through the approach of sense of place, it is necessary to understand as much as possible
what is going on in terms of change within Fiji. Through the approach of sense of place, it is
possible to understand what Fiji is identified with. Based on the literature review, we are
able to say that from most of the research papers, climate change has a huge role to play
within Fiji and within its tourism industry. Also, in terms of disaster and natural hazard
management, this question would be applicable to be included in researching disaster
studies on Fiji. The identification of Fiji as a beach destination based on background
literature, is seen as problematic as it creates a Fiji prone to risk. The answers to this
sub-question can therefore contribute to a sense of place of Fiji as a different image, one
that is fighting against climate change, which consequently can mean the base of a different
kind of Fiji. The answers to this sub-question are mostly part of chapter five of this thesis.
However, all other chapters have connotations towards these sub-questions since it is an
important part of the research problem that is being researched in this thesis.
What kind of images are known of Fiji within a tourism context?
What is presented in this paper are the different ontologies from actors in the tourism
industry, both Fijian and foreign. One of such images is the images of Native Fijian locals
that look at ‘Fiji’ in different ways. Two images have been researched in a tourism context in
this thesis. One of a beach image on big resort tourism mostly done by the government
body ‘Tourism Fiji’ (chapter four). Another, where Fijan locals themselves and some smaller
organisations and tourism actors create and participate in presenting an alternative image
of Fiji (chapters six and seven). More is explained in the following result chapters.
What image of Fiji goes back into tourism practices?
In order to answer this sub-question I conducted interviews with actors that are part of the
tourism industry. Also other methods that were relevant were used, such as observations,
which are mostly done through participating in the actual tours and ceremonies. Through
these observations I was able to analyze another image of Fiji. This question was answered
mostly in chapter seven, where it is possible to read how some tourism actors manage their
practices through engaging with other partners, sectors and by providing training and
workshops to guests and staff. See Research Methods (chapter 2.6) for an explanation of
how I used interviews and observations to answer this question.
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2.4 Methodology
To answer my main research question, I needed to understand different actors within the
tourism industry in Fiji. To research different ontologies, different actors within the tourism
industry need to be categorized and researched into how they see Fiji. I would like to start
by introducing the work of Massey and her way of looking at place through a relational
perspective, as this is the base of my methodological framework for this thesis. I researched
the way that Fijian tourism actors live and how they see the place that they live in, which I
linked to the ways of traditional Fijian sense of cultural identity and the way they treat
nature and deal with the management of their participation in the tourism industry.
Ontologically, if a place is constituted by a negotiation then perhaps, in this frame, a place
may be scaled by the spatialities of negotiations of interest. Whereas the people connected
to the tourism industry, shape ‘a specific Fiji’, based on their interest. Through the study of
placemaking, researching an analysis of all political, cultural, economic, and environmental
trajectories and the relationships negotiated by people in a place will support the
answering of the research questions. This is to say that there is an existing possibility of
sustainable tourism practices based on their traditions, which leads to a more sustainable
tourism industry in Fiji as discussed in the main research question and problem statement.
2.5 Theorethical Framework
2.5.1 Sustainable Tourism
Climate change consequences are shown all over the world and for the tourism sector, this
causes a lot of different problems. In order to be successful in the tourism industry and
against climate change, it is important to rely on sustainable management of natural
resources and the incorporation of stakeholders in planning and management (Graci et al.,
2019). Becken (2005) researched how climate change plays an important role in disaster
management, and found that it is likely to affect the islands of Fiji through sea level rise and
storm surge, changing temperature, precipitation patterns, and extreme weather events.
According to Gössling (2002), the re-structuring of the tourist industry and focussing
towards sustainability should lie in its own interest. Therefore, sustainable tourism is a
concept that is important nowadays, in the tourism industry. Russell & Scheyvens (2011)
describe sustainable tourism as “Tourism that takes full account of its current and future
economic, social and environmental impacts, addressing the needs of visitors, the industry,
the environment and host communities'. Sustainable tourism could be an opportunity for
SIDS to enhance their economic growth while protecting its biodiversity, and promoting
and conserving local culture. Sustainable tourism can also be part of a national strategy to
conserve SIDS marine and terrestrial habitats and biodiversity, particularly the iconic coral
reefs (Graci et al., 2019). Also, sustainable tourism can create environmental protection,
improve community health and education, and reduce poverty in a destination
(Catibog-Sinha, 2010).
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2.5.2 Fiji’s Sense of Place: Vanua
In Fiji, the people say Vanua to the land, place, clan, people, tradition, and country. To talk of
Vanua is to talk not only of land in its material form but land as a place of being, as a place
of belonging, as spiritual quality (Ryle, 2010). When reading about the Fijian way of feeling
connected to everything, I almost could not help but notice that the theory of Massey might
actually be inspired or derived from this way of thinking. Massey talks about places not
being frozen in time but subject to change (Massey, 1994). Vanua is inclusive of land, sea,
the soil, plants, trees, rocks, rivers, reefs, the birds, beasts, fish, gods and spirits that inhabit
these places and the people who belong there, bound to one another and to the land as
guardians of this God-given world (Ryle, 2010). According to relational theory, the notion of
‘place’ is not fixed and defined on its own, but it is always connected to other places and
perceptions. The concept of Vanua was taken into account when research was conducted,
because this concept is important when trying to understand how Fiji is seen through the
eyes of tourism actors and different Fijian locals.
2.5.3 Sense of Place on Tourism Development
Regardless of how researchers have approached the study of “place”, their resulting
discussion has primarily been on how much a setting means rather than what the setting
means to individuals. One argument of Massey (2004) presents a necessity to create a
different ethical/political view of the world by thinking of places as separate and particular.
She aimed to redefine place as a more open and progressive force in the world, one where
we must not focus on this fixed idea of place, if we want to change things for the better.
Instead, the thrown-togetherness of place demands negotiation, where place is seen as a
junction of connections and relations, and thus in this manner we conceptualize place in a
more open manner. According to Massey (2004), we need to think about what might be a
progressive sense of place, one that would fit in with the current global-local times and the
feelings and relations they give rise to, and which would be useful in what are, after all,
political struggles often inevitably based on place. The question is how to hold on to that
notion of geographical difference, of uniqueness, even of rootedness if people want that,
without being reactionary. (Massey, 2004)
Kerstetter & Bricker (2009) documented how residents think of the places in which they
organise their life, is critical to creating sustainable tourism development strategies that are
realistic and viable for the very places and people they are intended to serve.
Understanding the relationship between place and people is vital to the tourism
management process (Bricker, 2009). According to Mangubhai (2020), there are limited
studies on what local stakeholders consider fair with respect to the distribution of
communal benefits. Either by refocusing development research into indigenous
decision-making systems by attending more closely to how decision-making issues are
negotiated in informal talanoa [Fijian story telling]. In addition, by refocusing and trying to
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understand traditional customs of Fijian ways (Farelly, 2011). While we feel we have made
an important contribution to the study of place, especially within a tourism development
context, Gustafson (2001) argued about how the differences between residents and tourists
can intensify meanings of place. Questions that include the exposure of tourism associated
with place change and the relation to treating nature and environment arose in the work of
Moore & Graefe (1994). In addition, with continued tourism development, will the chiefly
structure impact the type of tourism development that occurs? If not, what will be the
connection between the emotional relationship with place and the politics of place?
(Kerstetter & Bricker, 2009). All these questions are important parts of how a sense of place
is being researched and align with why this approach has been chosen. The approach of
sense of place has been chosen mainly due to the possibility of taking different perspectives
and different contexts into account.
2.6 Methods
The qualitative research methods of participant observation and in-depth interviews were
the main methods used, to gain the data that was necessary to answer the main and sub
research questions. Another method is diary writing which was an important element to
analyze my own positionality and my surroundings. It was also important for the process of
the fieldwork itself and the justification part of the thesis. The combination of these
research methods ensured that the data collected was from multiple sources, which
allowed for triangulation and the researcher was able to gain as much information about
the topic as possible. Furthermore, the emic perspective, of how local actors in the Fijian
tourism sector shape Fiji, is being used through fragmented subjectivities that are found
through semi-structured interviews. In addition, this research involves the etic perspective,
where the researcher interprets and analyzes through the use of observations and a diary.
In addition, all photos throughout this whole thesis are taken by me, where needed consent
was given, and put in this paper in order to get images of Fiji from the researcher’s eyes.
2.6.1 Ethnographic Methods: Participant Observations
For ten weeks, I engaged in tourism practices through participant observation on different
islands in Fiji. According to Bernard (2017), participant observation requires researchers to
immerse themselves into the culture they are researching. I immersed myself by living with
a Fijian family in a rural village for one month. It also involves removing oneself from the
field, to reflect on and analyze what has been observed (Bernard, 2017). During my time in
the field, I tried to attend different tours and to engage with local communities to get to
know the people and lives of the research population. As an outsider, I took the role of a
participating observer. On some occasions I was able to physically remove myself from my
research population, as an observer. This was due to my job as project leader, I was able to
manage by physical presence without participating in some of the cultural workshops given
by local Fijians. By being the observer and overall manager, I was able to write down my
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experiences in my diary and record voice memos on my phone and iPad about what was
happening. Nevertheless, I was also a participant in many occassions and I took on different
roles and saw many perspectives that led to my understanding of the Fijian culture and life.
Informal conversations were a big part of this. Immersing myself in the livelihoods of the
research population allowed me to get a sense of what their life and experiences feel like.
Since I researched the tourism industry in Fiji, the impact of sustainable tourism is affecting
people living on different islands. Therefore, I travelled to different places within Fiji to do
my research. I used some contacts that I already had, due to my connections with the
organisation I worked for. Also, I used contacts that I became friendly with when traveling
around in Fiji, through which I got access to tourism practices and tours across the Fijian
islands. Informal conversations were the biggest part of my participatory observations and
I tried to ask questions in certain situations where I wanted more information. During the
participant observations I took scratch notes in a notepad and recorded voice memos.
These scratch notes and voice memos I worked out in full, digitized field notes as soon as
this was possible to write out on my laptop. The field notes consisted of methodological,
descriptive and analytical notes (Bernard, 2017). I also kept a notebook in which I planned
my days, wrote down who I spoke to, and recorded ideas on future activities that I was
wanting to do.
When the observations were put on paper, the use of coding has helped in order to get an
understanding of different topics within my observation material. By understanding the
important elements of sense of place, coding is needed to categorize. These topics were
subsequently put in keywords through the practice of coding. In addition, these coded
categories from my observations, were aligned with the coding results of the
semi-structured interviews.
2.6.2 Semi-Structured Interviews
Semi structured in-depth interviews were held to gain an understanding of the context of
my research. This semi-structured format allowed me to structure the interviews around
topics of importance for answering my research question, while also allowing for some
flexibility depending on the answers from the respondents (Bernard, 2017). Regarding the
sampling methods, purposive sampling and snowball sampling were used. Purposive
sampling fits the case study, as I researched the experience and perceptions of local tourism
actors in Fiji, a specifically identified group of people. Besides this, snowball sampling was
also used, since the area of study is large and it is difficult to identify possible respondents
across the whole area, without getting referrals from the contacts I already had (Bernard,
2017). With regards to sample size, ten interviews were desired by me. I chose ten because
already with six interviews you will start to understand the main themes on a topic
according to Guest et al. (2006). Ten interviews served my research with a useful guideline.
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The interviews were recorded, provided that consent was given by the participants. The
recordings were transcribed verbatim, inductively coded in coding programs, and analyzed
for recurring themes. The recurring themes then formed a narrative of the most important
issues according to the research population, which were slightly different from my original
ideas. Therefore, I changed my sub research questions slightly.
2.6.3 Diary Writing
Besides field notes, I also kept a personal diary for keeping track of how I felt each day and
to write out all my personal thoughts and experiences. One method I really wanted to
include in my thesis was having a diary that was able to serve me through personal quotes,
from which some of them I later included in my thesis. In order to build a strong focus on
the thrown-togetherness that Massey (2004) describes in her placemaking research, as
researcher, I am included and a paricipant in the thrown-togetherness of place. In my diary,
I tried to understand and connect my thoughts and experiences to my role as researcher,
and all the other roles I had in the field, and connect it to subjectivity and objectivity of
doing research. This is an important element of a social sciences thesis, due to the risk of
generalizing a certain research population. As a researcher, I have a choice of who and what
I want to interview and observe. Depending on each day’s circumstances, and also my state
of mind and mood, I make these choices both consciously and subconsciously. By writing in
a diary, I learn to analyse my current state of mind, the roles I take on and how others view
me, and the thoughts I have surrounding my choices. I personally think that every
researcher, no matter what kind of research you are doing, should write a diary and analyze
their thoughts, so that a better understanding of why they make certain choices is analyzed.
2.7 Data Collection
My data was collected through the different methods that were mentioned above. These
methods have been collected on different locations within Fiji. Most locations were picked
due to the researcher’s possibility of access and some because of the locations of examples
mentioned from the literature. Some locations in Fiji are difficult to get access to, and
therefore it was a big help that I was able to get access to remote locations, due to my
affiliations with the NGO, Think Pacific. Even though most of the research was done through
ethnographic research, the following sub-chapter explains why it was necessary to
implement this particular case study within this research.
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2.7.1 Ethnographic Research: Case study on Vunaqoru
Through my connections with Think Pacific, I was able to work for them as project leader in
a remote village on the main island Viti Levu. Through this project, I was part of the tourism
industry and international development sector myself. It was a month-long project where
different volunteers from mostly British universities that are partners of Think Pacific, were
able to do a project of choice on the Fiji islands. The project that I was leading for one
month from the 25th of May until the 22nd of June was on building a medical health center
for the village of Vunaqoru. The goal of a project like this is to give intercultural experiences
to both locals and internationals. Most internationals chose this project because they were
keen to understand local Fijian traditions while living in a Fijian house with a Fijian family.
While at the same time giving back to the locals by creating a lasting impact such as
building a medical health center or working together with youth groups and local
organisations to learn from each other. Or as Think Pacific describes the goal, shown in the
title of my project plan that I received as project leader: ‘global impact, with a local
approach’.
As a leader, there was a different role that I played. I was not only the carer of all the
volunteers but also the bridge between the village leaders, villagers and the volunteers as
well as the project structure and management of it. Anything that anyone needed or had
questions about, they would come to me and my leader colleagues. I felt very responsible in
the role that I was given, and therefore I did not put myself first but the volunteers and the
job. My role as project leader allowed me to be able to sit at community village meetings
with the leaders of the village and represent the organisation. The village that was chosen
to have a medical health center, was due to their location. Think Pacific was contacted by
the Ministry of Health because Vunaqoru is so far from a health clinic and the village is
central and getting bigger. The Ministry of Health is trying to improve medical health access
and thus they are creating more medical health centers throughout Fiji. Therefore, not
every village would be suitable to work with Think Pacific on a 'build project' depending on
what they want us to build. However, there are other programmes that Think Pacific works
together with. There is a youth empowerment project, a mental health awareness project,
and a sports development project.
Some important figures within Vunaqoru with whom I worked with, also helped my
research by organising the activities that I have used in chapter six as observations. The
Turaga ni Koro [Headman of village] is called Navitalai Matalau (which was my Fijian momo
= father, not on the photo on page 28) and his wife the community health worker, her name
is Losana Nakalevu (my Fijian nene = mother, on the photo, on page 28, sitting next to me
second right). The Womens Leader of the village is Merewalesi Kuriyaya (people called her
Mary, sitting next to Losana, third on the right) and the main community leader is called
Vereniki Nagule (we all called him Freddie, sitting all the way on the left). Then, there were
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a couple of other community leaders: Save
(third on the left, sitting in the back), Nene
Grace (second on the left) and Taimere
(fourth on the left). The number of families
in the village was 39 with youths (18-25
years old) around 45 and children
numbering 73. There was both running
water that we drank from the creek, and
electricity in some houses, meaning that this
village, like many others nowadays, still has
many houses that do not have electricity or
sometimes running water, depending on if
the village is close to a creek or not. In terms
of hygiene and washing, most families have a
bucket shower and flush toilets. The nearest nursing station was at Naqalimari Nursing
Station; to reach it, it was necessary to cross a knee deep river and walk for around 30
minutes. Alternatively, there is a carrier transport that takes you to Sigatoka hospital
around 2-3 hours depending on the road conditions.
More on this case study is described in chapter six.

Conclusions Chapter 2
This chapter has contemplated the research design and all the information that is needed to
understand the results that were written in the following chapters. Moreover, the
background information and topography of Fiji as well as the whole of chapter one have
been analyzed and research questions have been created through this analysis. The
sub-questions have been able to be formulated by dividing important topics and questions
surrounding the main research question. Out of these research questions a methodology
has been proposed in order to understand the research better. This lens of sense of place
that has been chosen, supports the following chapters by linking it back to the main
research question. The theoretical framework helps to understand the methodological
background of this thesis in order to support the answering of the research questions. In
addition the methods have been presented, participant observations, semi-structured
interviews and a diary have been the methods chosen prior to the research field work. Also,
data collection has been introduced to get a better perception of the research locations that
the fieldwork has taken place in. Lastly, the case study in Vunaqoru has been addressed and
the context has been described, as a vital part of the results of this thesis.
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The following chapter addresses one part of the tourism sector that is for the most part
focussed on South-West of Viti Levu. This chapter showcases what tourism in Fiji is mainly
focussed on, namely on the bigger (foreign) investments concerning tourism developments.
This chapter will also mention how the government incentivizes this part of the tourism
sector by promoting it. Moreover, by presenting different findings to show the important
element of corruption involved in the tourism sector. To end the chapter, the tourism
campaign ‘Open for Happiness’ is mentioned as a bridge to introduce the next chapter
which focuses on the image that the marketing body of the government of Fiji, Tourism Fiji,
tries to sell.
3.1 Large Foreign Investments
The focus of tourism development and practices in Fiji is mostly based in Southwest Viti
Levu, where most bigger resorts are located. Unequal power dynamics have been found,
through analyzing that there is an encouragement of Fijian policies prioritizing big
(foreign) investment companies. According to Russell & Scheyvens (2011), tourism policy
in Fiji encourages the development of large, foreign-owned resorts, while indigenous
businesses often do not receive the support they require to be successful in the long term.
In an interview with an anonymous worker (April, 2022) connected to an organisation in
the tourism industry mentions: "White faces are the decision makers in most of the larger
properties. You look around the room going like, this is not representative of the population¨.
Even though a lot of the developments surrounding tourism are made by foreign investors,
Vacalaybay resort owner in Taveuni, Paul Negro, suggests that it is becoming harder for
foreigners to invest in tourism development in Fiji: “However whether now it's easier for
foreign people, I think, back in the days, like maybe say, 20 to 30 years ago, when foreigners
came, it was much more easier for them to kind of invest, because back in the days, the price of
the land may have been like a fraction of what what it is now” (Interview with Negro, 29th of
June, 2022). Nevertheless, most tourism related development practices nowadays in Fiji are
still made through foreign investments.
Growth in tourism has not, unfortunately, translated into equitable development. While
successive tourism development plans emphasize equitable development, the main policy
thrust continues to focus on industry growth through increased foreign investment
(Chilufya et al., 2019). Russell & Scheyvens (2011) describe direct examples of larger
players exerting their power in ways that disadvantage smaller businesses. An example of
this is derived from the research done on Denarau island in Fiji by Bernard & Cook (2015).
This was the most accelerated development push which occurred from 1988-1993. It was a
Japanese property developer called EIE international corporation who undertook major
development works on Denarau island, of a scale never before seen in Fiji. This included the
balancing of the 600 acres of land, the demolishing of a vast area of mangroves and 100
million US dollars spent on infrastructure. The man-made island includes a world-class golf
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course, shopping malls, tennis courts, and a bustling marina overflowing with cruise ships
and private yachts. To promote the rapid expansion of this upscale tourist enclave, major
international hotel chains were offered an attractive package of incentives, including
tax-free status for 20 years and lowering the rental cost of the land lease. Observations in
Fiji from the start of May done by Roza (2022) state: “The island is man-made and I was able
to see that the water was a bit brown / grey in color. I asked my driver, a young Fijian male
that came from Nadi and worked in Whale’s Tale Tours as driver since the start of opening in
December, about the water, which he said that it is because of mangroves. The whole island is
built on top of mangroves and unfortunately there are many floods on Denarau Island. Then I
asked if this happened over the last weeks, to which he replied that no, it did not. However,
during covid-19, most of these hotels were renovating and did not have any guests, he said. We
drove past the Hilton, Sheraton, and Ramada, three huge brands of foreign owned hotels,
where we took some people on the bus with us to go to the marina. There is a huge golf area
and it is a safe and good place to go around for a bike ride. It was as if I was in another part of
the country, one where everything was made to look idyllic”. Russell & Scheyvens (2011)
mention that the government offers big incentives for the development of five-star hotels,
including a 100% write-off on all capital expenditure in any one year during a period of
eight years; carry forward of losses of up to six years; duty-free import of most capital
equipment, machinery and plant; and a waiver on corporate tax on profits for 20 years.
Therefore, the Fijian government has been widely criticized for failing to take steps to deal
with the most negative impacts of high levels of foreign ownership. Also, looking more
closely at Fiji's investment and tax laws, as in many SIDS, one of the main sectors
prioritized for incentives and concessions is “tourism-related investment”. This
considerable level of investment is accessible only to multinational companies and hotel
chains. The Minister of Finance of Fiji has rarely been known to deny big investment
submissions. (Bernard & Cook, 2015) Focussing on Nadi and the surrounding area of
southwest Viti Levu, it displays how foreign investors treat the land while developing. In the
case of Denarau, they destroy the mangroves in order to build a man-made island.
Negatives of the government prioritizing large-scale tourism practices include unequal
spatial and geographic development, significant long-term leakage and repatriation of
profits, and perhaps most significantly, failing to develop linkages between tourism
facilities and local economies (Russell & Scheyvens, 2011). Indigenous Fijian participation
in the tourism sector is predominantly as employees or as recipients of lease monies, and
rarely as those directly involved in tourism planning and development. Also during
covid-19, many tourism ventures were closed and concerning the indigenous Fijians
without fixed contracts, they had to find other industries to work in. The government
however, has taken the drastic step of allowing laid-off or temporarily unemployed workers
to withdraw from their superannuation savings in the National Provident Fund. Retirement
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funds have also been used to lend FJ$53.6 million to the struggling national carrier, Fiji
Airways (Scheyvens & Movono, 2020).
3.2 Tourism Reliance and Covid-19
SIDS do rely more heavily on tourism than non-islands for economic development, even
though they have significantly lower numbers of tourist arrivals (Bojanic & Lo, 2016). If not
done properly, overreliance on tourism can have a negative impact on economic
development. Bernard & Cook (2015) mention that the tourism industry is a key source of
national income and employment, as SIDS have a comparative advantage in this sector due
to the image of luxurious sandy beaches and picturesque coastlines. In an interview with
Unaisi, head of flight attendants of Fiji Airlink, part of Fiji Airways (3rd of July, 2022) she
mentions the following: “Covid-19 has showed some lessons to Fiji, particularly in the tourism
sector, because Fiji was completely tourism dependent, and then the government went and
bought an airline. This was one of the ways to provide cheaper fares to get as many tourists as
possible from Australia, New Zealand, USA and other places to Fiji. And then when covid-19
came, then they realized how much they put into this sector”. This buying of aircrafts from
the government is related to them buying the Airline Fiji Airways. This shows the reliance
of the government on tourism, Unaisi (3rd of July, 2022) mentions another important part:
"We now have a national airline, the government bought Fiji Airways. Fiji’s tourism industry
and the government's requirements to get bumps on seats, and get planes back in the air, will
continue to to dictate strategy for a while". This shows the major role of Fiji Airways for the
country and how the Fijian government has always strategized their way of gaining money
through the tourism industry. Fiji’s debt-to-GDP ratio, which ideally should sit below 40%
for developing economies, has risen from 48.9% before the pandemic to 60.9%, and it is
likely to increase further (Scheyvens & Movono, 2020). High debt, lack of economic
diversity and dependence on tourism put the Fijian economy in a very vulnerable position
(Scheyvens & Movono, 2020). However, this reliance on tourism creates pressure to
incentivize investors to undertake construction projects which may exacerbate the risk
exposure of the local population.
In my observations with Whale’s Tale Tours in May, Roza (2022) I found the following: “I
asked some of the crew what they were doing in covid-19 times, many told me they went back
home to their rural village to farm or some did other jobs not related to tourism. One told me
that some villages went back to the olden days, where they did not have money but exchanged
goods instead. Most villages in Fiji could live sustainably, however some are now used to
having the luxury of rice and other goods that are a bit harder to farm and are therefore
reliant on the surrounding city markets. It looked however that the staff was glad that the
tourists were back and the tourism sector running because there were many staff everywhere
I went. Most staff I see working on the ground in the tourism sector are local Fijian, either
Indian Fijian but mostly native Fijian”. Also, in the interview with Ram, PhD candidate in
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education at Massey university in Wellington, he contemplates that people went back to
their homes during covid-19: “Even though tourism was the main sector, the agriculture
sector has since been neglected, because tourism was given a priority. During covid-19, a lot of
people have gone into agricultural areas, and moved to the country. Going out of towns into
agricultural areas and doing farming of various sorts, and now there is the opportunity for
doing agritourism” (Interview with Ram, 27th of April, 2022). Reigna Scheyvens and
Apisalome Movono (Podcast Movono & Scheyvens, 2021) did research on how more
sustainable and self determined forms of tourism can be developed post-pandemic, to
support indigenous wellbeing in the South Pacific. Out of the Interviews / Talanoa [Fijian
storytelling] with over 10 communities across five countries namely; Solomon, Vanuatu,
Fiji, Samoa, Cook Islands in comparison with New Zealand, the following percentages have
been showcased: 60% of respondents relied on tourism of their income, also 85% of
tourism businesses lost 75% or more of income, however also 85% plans to remain in the
tourism sector after covid-19. Many tourism operators during covid-19 relied entirely on
traditional agreements and goodwill (Mangubhai et al., 2020), and this shows the need to
rely upon other sectors for when the tourism sector is non-operational.
3.3 Corruption
It is important to mention the following sub-chapter ‘corruption’ because of the many times
that respondents within this research addressed this issue. Making this phenomenon
important in order to understand how the tourism industry in Fiji is evolving and why it
was needed to include different research examples on this issue of corruption. In Graci et al.
(2019), field research was done in the area of SavuSavu (Vanua Levu, Northern Division) to
research the importance of sustainable tourism and the state of the government regulatory
system. The following was said by an interviewee, a community member from Nawi island,
from the research of Graci et al. (2019): “There is big corruption in Fiji. The Environmental
Impact Assessment was approved, whoever approved this must be blind, community people
are feeding from this area”. One sentence that many agreed on in the research by Graci et al.
(2019) was: “Fiji has corruption, any kind of payments that are paid to the community are
used by the top two or three people”. According to the interview conducted for the research
of this thesis, resort manager Negro (2022) mentions his experience with corruption:
“Unfortunately some people are gaining, like some chiefs and other villagers with a lot of
money, but then there are other people who speak up and now because we have social media
it becomes harder for them to be corrupt. If someone is digging the land, people can film and
post on social media, it can be circulated and then the government's attention will be called
and people will be held responsible. Questions like who gave them permission? Why the
permission? Are they meeting their environmental impact assessment? Are they doing the
things right?” (Interview with Negro, 29th of June, 2022).
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The following example of corruption was from the interview with Mateo, a resort worker in
Bluewater lodge, was the following: "There's this place called Savusavu. It's also called ‘the
New American town’, because a lot of Americans have settled there, because it has beautiful
scenery. And there is this small island close to SavuSavu, and they have just created a mess of
the island. It is like a 7-star resort or something, so you will have a sea view, a marina and this
very Posche-kind of outlook. I think they're midway into development” (Interview with Mateo,
15th of May, 2022). Also, Mateo himself has an experience with corruption from the place
that he grew up around Vanua Levu in the North of Fiji: “I helped on making the marina dock
with a couple of the neighborhood boys with whom I grew up with. We got paid by the day and
they gave us quite a lot of money but all cash, without having some kind of contract. We got
the wood from the forest itself and made it as sustainable as we could. I think they were very
happy with our work though. But it is only advertised for very wealthy people, like only
millionaires can afford these rentals, not the locals. The only thing is the government comes
and says that they don't want people to destroy, but when the government gets a lot of money
injected into the economy, they just let people come in and build. We came up with it ourselves
to get the wood from the forest but if it was not for us knowing how to build with the things
we have on the land, I think they would have come with buildosers and not with local wood”
(Interview with Mateo, 15th of May, 2022). There are clearly a lot of different forms of
corruption going on in this story. It shows how mainly the ones in power in the tourism
industry are able to start practices that could lead to the exerbation of the environment.
Also, this example shows that not only the foreign investors with the money are involved
but also the locals are getting the ‘for them benefits’ such as money, by being paid in black
instead of hiring people on a contract and building tourism development projects in a legal
and safe way. Nevertheless, having an opportunity such as this for someone like Mateo, only
shows the inequality and power imbalance of the industry more. In this case, the (7 star)
resort developers took adventage of the local Fijians by not offering Mateo and his friends a
legal contract, however they did expect them to accept the offer without this contract and
thus participate in illegal activities.
Another interview was conducted with Ram (27th of April, 2022) and he mentions an
experience of how corrupt the process of buying land could be: "For example, one of the
things that happened, I think within the last three years, a Chinese company came and they
had bought a part of the island. They started to do massive degradation of the environment.
Based on their plan, they wanted to build a marina. But they started building it in a way with
massive bulldozers making loads of damage. They attracted a lot of negative international
attention, particularly from Australia and New Zealand. This example was shown in Australia
and New Zealand television which made some Chinese government officials come over and
started paying some landowners in Fiji. We have different types of land in our system, we have
what is called a freehold land, which anyone can buy. If a land is like say $50,000, you just give
them that and you can start your process. Then we have the native land, where the native
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people are the owners. So what happened when these Chinese people came, they gave the
lease money to the landowner, and they started developing and it attracted a lot of media
attention. There normally is an environmental assessment process. WIth this you just need to
apply and normal procedures will be followed, somebody from the Ministry of Environment
will go and assess the situation. I don't think it will take more than three to six months to get
that done. And of course, when you know someone important, you can fast track a lot of these
processes too. However, in this case, this assessment was not done right due to corruption".
Also, when it comes to land owning, another example is of resort owner Negro (29th of
June, 2022) who wanted to build houses on the land he bought as foreigner, but he was only
able to build houses if these were for tourism purposes: “The government told me that I can
only build those villas if I would officially have them as a tourism venture like a resort. I could
only do it for tourism purposes, otherwise the Fijian government wouldn't allow it. So now
that I have it as an official resort, I can distribute some of the houses to different other friends
of mine who will pay me a sum. Nevertheless, legally, these are my guests”. One of his
buildings that he still rents out as tourism accommodation became one of the most
luxurious Airbnb’s of the world and he got several rewards for it. Unfortunately, some
Fijians with whom I spoke, feel that some foreigners take advantage of some local Fijians.
"Now I've heard on the island that there have been some parcels of land that have been sold to
foreign people illegally, sometimes a local would pay 100,000 for a piece of land. However, a
Chinese person, for example, will buy it for half a million. The owners are obviously going for
the offer with more capital and thus these Chinese business developers take it. So this is what
is happening and it's just kind of inevitable. If somebody is paying a good amount of money,
then the government lets them have their way. And it also depends on the magnitude of the
investments that people are making, and what the government is getting. But you know, the
money is the key factor for all parties involved” (Interview with Ram, 27th of April, 2022).
In order to understand this place demands negotiation, different trajectories were needed
to be researched. These different examples of corruption were a couple of the stories I
documented as a researcher. They show that corruption is a big part of how development in
tourism is being handled. In plenty of cases there are different stakeholders involved
including the foreign investors, government officials and the (indigenous) local population,
therefore these are all relations that influence place.
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Conclusions Chapter 3
This chapter showcases that the Fijian government prioritizes the need for bigger (foreign)
tourism development. This is done through governmental incentives that are being given to
mostly bigger (foreign) tourism investments. Currently, there are significant tensions
between the government's goals, which aim to seek to develop tourism in a sustainable,
equitable manner while simultaneously promoting rapid growth of the sector. It is critical
that the Fijian government is fully aware of the negative implications of a one-sided focus
on large-scale growth funded by external sources, rather than simply focusing on positives
such as job creation, lease money, and tax revenue. For example, the National Land Trust
Board has a duty to secure the kind of participation that benefits communities, yet it is also
under pressure to provide an environment that is as attractive as possible to foreign
investors (Russell & Scheyvens, 2011). Based on the findings of this chapter, we are able to
conclude that Fiji has unequal power dynamics within the tourism industry, which due to
inequalities inherent in the world economic system, could only assume a subordinate and
largely passive role for locals in tourism development (Russell & Scheyvens, 2011).
Also, reliance on the tourism sector has been researched, and one example is Fiji Airways,
which is now owned by the government and has always been getting money pumped back
in the tourism industry. Through this example of economic investment, it is possible to see
that the Fijian government has focussed on the tourism sector. The chapter also mentions
the unequal distribution of power concerning, native locals within the tourism sector. The
benefits for locals to work in the tourism sector are on scale lower than the people on top.
However, most staff working in tourism ventures are native locals. Nevertheless, most of
the native locals struggled during covid-19 because some lost their jobs in the tourism
industry, therefore most found other possibilities in other sectors. The examples on
corruption are important in order to understand how sometimes development is being
dealt with in the tourism sector in Fiji. Knowing that these elements occur within tourism
development demonstrates how this power imbalance becomes stronger and how this has
consequences on local populations and the environment. It also presents how not only in
terms of tourism sometimes rules and regulations are being bent, in order to create more
revenue. These different relations concerning people and place, are changing the way that
place is perceived. In addition, these examples have an impact on the image that people
create of Fiji, and consequences of this are reflected on the tourism industry and the
management of tourism practices. Therefore, the next chapter is on the perceived image of
Fiji through analyzing Fiji’s Tourism Campaign: ‘Open for Happiness’.
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The following chapter is on the perceived image of Fiji as a beach destination that through
different media material and marketing is emphasized over the last years. This chapter will
show how the recent tourism campaign ‘Open for Happiness’ of 2021-2022 triggered this
perceived image in order to attract visitors to Fiji, post-covid-19. There will be an analysis
about this campaign and reasons for the choices that this campaign has brought will be
explained. Also, the reason why this particular campaign puts emphasis on Fiji’s perceived
image pre-covid-19 is explained. This beach destination image is presented as both
unsustainable as well as necessary, where the Fijian economy is being boosted through
stereotyping of locals. Furthermore, reasons to go away from this image, to become more
sustainable, will be briefly noted upon, bridging the start of the next chapter about climate
change and the Fijian tourism industry.
4.1 Fiji’s perceived image
Fiji's tourism industry and marketing efforts rely on the perceived image of a pristine
coastal environment. The image of Fiji projected by Tourism Fiji, the national tourism
marketing body, and by big resort tourism actors is that of white clear beaches, palm trees,
and crystal water with healthy coral and all different types of fish. Therefore, many visitors
that come to Fiji, expect this while relaxing in their resort. In the interview with Negro
(29th of June, 2022), he acknowledges the fantasy of Fiji as exotic destination for tourists:
“Fiji is treated as an exotic destination, a lot of people dream of going to Fiji because of the
environment and because of the tropical climate, and any time is basically a good time to go to
Fiji. It has tropical waters and tropical fruits and things like that”. One of the reasons that
government bodies like ‘Tourism Fiji’ sell the industry as a beach destination is due to their
strategy of opening Fiji borders sooner than any other beach destinations in the South
Pacific / South Asia. Here is what tourism expert and secretary of Duavata Sustainable
Tourism Collective, Manley (21st of April, 2022) says on this strategy: "So, Australia is
obviously Fiji's biggest market. So what has happened when Fiji opened in December, is that
the traditional destinations of Bali, Southeast Asia, a lot of those places have been slower at
reopening. Fiji has managed to benefit from taking over some of that business. So I would say
in terms of any changes, there has been a huge amount of change in terms of the demographic
and the types of people that are coming at the moment". Before, Australians and people of
New Zealand would also go to other beach destinations such as Bali, Thailand, Samoa or
Vanuatu. Apart from the travelers that would have already chosen to come to Fiji
pre-covid-19, now all travelers that normally go to Bali or Thailand have no choice but to go
to a country that is open to accommodate their beach holiday image.
From my own observations, I got the following as my first glimpse of Fiji in the beginning of
May, Roza (2022); “First time flying with Fiji Airways from Los Angeles to Nadi, Fiji. The plane
itself was super modern and had a lot of space, the lights were smooth and had some light
pink railing through the corridor. In the front of our seat, there were iPads with the in-flight
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entertainment. They all had a beautiful beach image on the front picture, the typical selling
point of a Fijian island. I took a photo of a row being empty with all the same background
beautiful photos of a natural untouched beach and crystal clear water on iPads in front of
each other. I was thinking back of my own perception of Fiji, before I did research on it, which
aligns with the photo on my screen in front of me, a natural island with palm trees, clear
waters and beautiful beaches. ‘Paradise’”. This perceived image that Fiji carried pre-covid-19
has been coming back now after the lockdown of covid-19, in several ways. One of the big
reasons for this image to come back and not be changed into something more sustainable,
is because of the marketing campaign that Tourism Fiji set up before reopening its borders.
4.2 Tourism Fiji's Marketing Campaign; ‘Open for Happiness’
Even though many tourists see Fiji as this beach destination already, Tourism Fiji has
recently put out a marketing campaign in order to attract more tourists to Fiji. The tourism
campaign was put out in October 2021 just before the opening of international borders in
Fiji, on the 1st of December, 2021. The campaign showed a particular image of Fiji, one that
looks as if it is ‘through the eyes of the tourist’ that they want to attract. Tourism Fiji’s
campaign, featuring the Australian actress Rebel Wilson, mostly known for her comedy
characters in Hollywood movies, tells the story of a white female in search of happiness in
Fiji. Looking at the campaign video, the story starts with Rebel drifting in a raft on sea, then
spotting a tropical island in the distance through her telescope, and asks: “Is happiness
something that you can actually find?” Then a passing tour boat comes along where one of
the local musicians yells ‘Bula!’, while playing the guitar for a white tourist couple enjoying
the views of Fiji, looking like a paradise. When arriving on land, Rebel is welcomed by local
Fijian resort workers in uniform, one of whom is made to sound clueless: “Actress?”,
sounding like he does not know Rebel Wilson and her persona as a Hollywood actress. Then
Rebel asks herself: “Is it better to put yourself in a place where happiness finds you?” while
walking on the beachfront of a luxury resort.
According to Cheer (2021), the “white saviour” trope, a metaphor used frequently in
international development studies, is something that Rebel Wilson jokingly plays,
continuing a history of prioritising white colonial settlers. As in colonial times, willing and
submissive, brown local workers will cater to every white tourist’s needs. Other articles,
just as those mentioned in the background analysis at the start of this thesis, have also
mentioned the visual display of colonial influences and Girma (2021) even says: “You get
Fiji’s new “Open for Happiness” campaign that shows a narrative that centers the needs of
the privileged tourist, portrays the country’s host communities and culture as a mere
backdrop, and sells the stereotype of a “happy indigenous” brown island as “paradise.”
Looking back at the campaign video, there are colonial connotations used in Fiji’s “Open for
Happiness” campaign in several ways. Through the generalizing and stereotyping of Fijian
locals as nothing more than the resort workers that welcome you with songs and smiles
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and white rich tourists that only come to pursue happiness by zipping cocktails on the
beach while staying in their resorts and not seeing the real Fiji where locals live. According
to Cheer (2021), Fiji’s “Open for Happiness” initiative only appears focused on selling to the
global mass tourism market, and it prioritizes consumption by focusing on problematic
stereotypes. It looks as if these kinds of images show Fiji as a paradise without any
problems leaving out the social, economic, and environmental issues that impact everyday
Fijian life. Cheer (2021) also mentions that critical observations and howls of disapproval
are not new when it comes to destination branding. Any effort to capture the essence of a
place in 30 seconds is going to generate disagreements, and that is especially true when the
main goal is to increase sales.
So why choose a rich white Australian actress as leading lady in this campaign? Cheer
(2021) acknowledges that using celebrities for marketing is often done to enhance tourist
arrivals and sales. They promote a tourism brand without concern for a national brand.
How they then impact the image of a nation such as Fiji, and issues of sustainability, are
secondary. In Girma (2021), Carol Cain, a veteran communications professional and
founder of public relations firm Brave World Media, mentions that: “When we convince an
entire consumer market that not only are they deserving of the wealth an island has to offer,
but that their very presence on the island is what saves it and makes it better, then we create a
power structure that disregards and glazes over the actual societal issues that no amount of
tourism money can fix,”. So how were the makers of this campaign able to put this out
without thinking of the long term effects? Choosing Rebel Wilson was a strategic choice due
to the tourist market according to the CEO of Tourism Fiji, Brent Hill: “She’s talking to a
largely white, largely affluent, largely burnt out kind of audience in Australia, in the USA, and
going in a post-Covid-19 world, where actually are we going to find happiness? What is
actually really making us happy?” (Girma, 2021) Brent Hill (2022) also mentioned that the
intent of the campaign was not to paint a white savior kind of scenario: “It’s not about you’re
coming here to save Fiji; actually, if you look at the ads, Fiji has saved her, she has discovered
and found happiness in Fiji” (Girma, 2021). Nevertheless, the colonial history and power
imbalance is seen as obvious in my view, even though some tourists might agree with the
image of Fiji. Whether the locals agree with this image of Fiji is another question. CEO Brent
Hill also mentions that one of the big factors that they chose to do the campaign like this is
because tourism is about 40 percent of our GDP in Fiji: “So, as much as I’m a huge advocate
for diversity, of employment and lots of different things, and I’m aware of the fact that, often
with tourism there is a disparity between the tourist who comes versus the worker” (Girma,
2021). Owning up to the fact that Fiji relies so much on one particular industry, they needed
tourism arrivals to finally be able to get more revenue as a country but also for local people
that rely on income from the tourism industry.
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Now comes July 2022 and Brent Hill, the CEO of ‘Tourism Fiji’, announced that tourism
arrivals have staggered up to such a high amount that they almost gained more revenue
than pre-covid-19 years (Hill, 2022). However, the question is whether tourism arrivals
would have increased regardless of focussing on this beach image campaign. Unfortunately,
this image resulted in a big part of what Fiji has to offer being swooped under the carpet.
“Unless we change the way people and places are conceived and presented, we will perpetuate
well-worn clichés and stereotypes. That does little or nothing to advance the goals of mutual
respect, care, and mindful consumption of people and places'' (Cheer, 2021). Throughout the
second year of pandemic, some responsible travel campaigns have emerged from different
destinations in North American, European and Latin American tourism boards that are
seeking to attract a more conscious consumer while balancing culture with the euphoria of
a vacation in foreign lands, by choosing messaging that places visitors and locals on equal
footing and places the culture above all else (Girma, 2021). These marketing campaigns
give hope to the notion of sustainable tourism and to the changing norm of the future of the
travel industry. If the Fiji Tourism Campaign instead was not looking at a post-pandemic
industry context in which global tourism is searching for ways to become more equitable,
inclusive and sustainable, the campaign would have been very different. This means that
host communities and the destinations that are being used to assist in tourism campaigns
need not to be treated as mere commodities, but as valuable and with respect. For instance,
in the Fiji campaign, the portrayal of island resort workers who show a willingness to only
serve white wealthy people reminds us of tourism’s pre-pandemic bad habits (Girma,
2021). The fear of this campaign is whether this has set the example for the next years
within the travel industry of Fiji, not focussing on long term sustainable tourism but on
sales.

Conclusions Chapter 4
Fiji’s open for happiness campaign is an example of the emphasis and necessity of ‘bad
habits’ surrounding unsustainable tourism which seem to be going back to pre-Covid-19
tourism marketing of resort tourism with a beach image. Unfortunately, marketing
campaigns attempt to tap into travel desires and turn them into bookings and arrivals. Such
campaigns are a large investment, especially for less developed countries or for countries
that rely on the tourism industry particularly, like Fiji (Cheer, 2021). It is easier for a
campaign to opt for eye-catching, controversial, or entertaining. Instead being genuine,
culturally sensitive, and thoughtful is difficult. National pride can be stoked by tourism
advertising. However, advertising can build an ongoing impression of what people and
countries stand for. It can also help advance a nation’s standing in global trade, soft political
power, and people-to-people relations (Cheer, 2021). Host communities everywhere,
regardless of the income level of the nation, are the most important part of this global
tourism industry, and they deserve better.
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To conclude, the image that was sold by the government body ‘Tourism Fiji’ is that of
pristine beaches and relaxing big (foreign) resorts. Nevertheless, focussing on big (foreign)
resort tourism consequently make Fiji more prone to disasters and natural hazards due to
environmental exacerbation of big development projects. The campaign Fiji “Open for
Happiness” came out because it was a necessity from the government to focus on the
opening of the tourism industry to kick-start a badly hit tourism industry, as the extensive
supply chain between tourism and the livelihoods and futures of Fijians depended on this.
Also the campaign contemplated that “If Rebel Wilson, frazzled and undone, arrived onto an
island where people are happy and thriving, then it is clear that her tourism money isn’t what
contributed to it. A more interesting, and creative angle, would be how, albeit the absence of
the privileged tourist, the soul of Fiji never wavered, and it is through this more local lens that
should inspire tourism” (Girma, 2021). Unfortunately, the campaign also contemplated this
white saviorism metaphor of how the tourism industry works, disregarding the real
concerns of locals, from social to environmental issues. Debating tourism portrayals of
people and places might be well-founded and legitimate, but for many destinations like Fiji,
the critical imperative is to get the tourism industry’s wheels moving again. For destination
marketers and the long tail of the tourism industry’s supply chains, getting the tourists
back on planes and in hotel rooms is the priority (Cheer, 2021). The question is whether
those same visitor numbers might have been able to be obtained from focusing on Fijian
traditions and Fiji’s diverse landscape of three hundred islands offering sustainable tourism
activities. Nevertheless, with generations of indigenous traditions in Fiji, including enviable
landscapes across its more than three hundred and thirty three islands, Tourism Fiji missed
a huge opportunity to reject the pristine beach image, and to instead push a sustainable
tourism image forward that dispels the stereotypical perception of locals and directs
travelers to becoming more sustainable travelers.
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Building on the last chapter, the question is what we could do to change this image of Fiji or
to create an alternative one, one focussed on sustainability. Firstly, this chapter starts with
the research on climate change and sustainable tourism. It therefore explains the climate
impacts on businesses in Fiji through natural hazards and other impacts. Also, this chapter
discusses the lack of awareness on the environment from both locals as tourism actors
within and outside of the tourism sector. This chapter also shows different examples of
negative effects on the tourism industry and how it is possible to change this sector into
increasing environmental awareness and incentivizing partnerships within industries to
become more sustainable. Through the following chapter, an understanding will be created
of the climate change impacts and consequences of these on the tourism industry. The
following chapters will go deeper on this topic through detailed findings and an alternative
image of a more sustainable tourism sector.
5.1 Negative effects on tourism industry
Chapters three and four have shown that Fiji’s tourism is mostly focussed on giving big
(foreign) investments in tourism priority through the emphasis on a beach destination
image. These investments are focused on optimizing visitation, regardless of the impacts
that may arise. Those impacts include problems like overtourism. Among a host of
unintended side effects, tourism: -induces cultural change, -increases inflation, -puts stress
on the local environment and natural resources, -uses modern slavery practices (including
low wages), and -encourages land grabbing (Cheer, 2021). The value of marine ecosystem
services within Fiji's tourism industry is estimated at approximately US$573.6 million per
year (Mangubhai et al, 2020). According to Fijian national statistics, 75% of visitors to Fiji
swim and 60% snorkel in the sea fronting their selected resorts, and 12% of visitors
specifically visit to go SCUBA diving (Mangubhai et al, 2020). Therefore, the (marine)
ecosystem is a major part of Fiji’s tourism to keep intact. Furthermore, tourism
development in Fiji has been responsible for the degradation of mangroves and other
fragile ecosystems (Singh et al., 2020). These negative impacts of the tourism industry can
partly be attributed to the fact that the growth of the industry has occurred in an
environment with few enforceable environmental and social regulations. When it comes to
bigger hotels and sustainability, Manley (2022) has the following to mention: “So there is
this, if the brand that your hotel is part of cares about the environment, then sustainability
preventions will happen, if they do not, they will not happen. The Fiji government itself,
despite all of the, ‘international stage, oceans, climate, etc’, they have budget tax incentives
that they had available for hotel refurbishments, however no mention of anything to do with
sustainability”. Harrison & Prasad (2013) argue that resorts can still have a positive impact
through job provision and other benefits. While tourism in Fiji has overall been beneficial to
its economic development, several social and environmental challenges still exist.
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5.2 Native Land Trust Board
When it comes to land ownership in Fiji, there are laws that protect the local population’s
land. Most foreign developers cannot easily buy native land, as they must negotiate leases
and permission to develop. Through the leases, restrictions are placed on the type, scale,
and distribution of the benefits of development initiatives (Berno, 2011). The NLTB, the
native land trust board, is required to secure a fair lease payment, provide regulation and
protection of the interests of both parties during the lease period, and ‘increase Fijian
socio-economic equity and participation in all aspects of the tourism industry’ (Native Land
Trust Board [NLTB], 2006). To achieve this, the Tourism Policy of NLTB requires that,
provided they meet “normal employment requirements”, first preference be given to
members of the landowning community for all staff posts, small-service operations such as
taxi stands or entertainment services, as well as for the supply of all food, providing they
meet a “standard satisfactory to the lessee” (NLTB, 2006). Larger-scale resorts are also
expected to grant landowners at least one seat on the Board of Directors of the company,
and a minimum of 10% free shares (NLTB, 2006). While a village may have several different
mataqali, it is the mataqali owning the land on which the resort is situated that is the
formal recipient of these benefits. The government has recently sought to widen the
advantages derived from lease deals by requiring the lessee to assist the village in the
improvement of their water supply, health provision, village hall infrastructure and village
electrification (NLTB, 2006).
5.3 Indigenous Fishing Laws
Under Fijian law, indigenous communities have access rights for subsistence but are
required to follow formal government processes to receive licenses for commercial fishing.
According to law, they are limited in their ability to regulate their traditional fishing ground
as the government retains the right to make regulations on fishing methods, limits on catch,
and the formation of prohibited areas (Mangubhai et al., 2020). Covid-19 was a clear
example of an economic shock in terms of closing the borders which consequently led to
most workers in the tourism industry losing their jobs. Also, given the high level of
temporary and casual labour throughout the tourism industry, the communal land tenure
system and qoliqoli rights for indigenous Fijians, combined with an ability to draw on
alternative income sources, are critical for reducing community-level vulnerability to
(economic) shocks (Russell & Scheyvens, 2011). Qoliqoli is the system of indigenous Fijians
being able to fish due to the close connection to their land and their way of life. One
example of this is derived from Russell & Scheyvens (2011), who state that the Yasawa
Islands of Fiji provide a perceived backpackers’ haven, with approximately 15–20 small
enterprises catering to budget- to mid-range tourists. A few resorts are on privately owned
land; the rest are on communal land and are locally owned and operated by family groups.
Most people employed in tourism in the Yasawas could still meet their livelihood needs due
to access to land, qoliqoli areas [traditional fishing grounds], as well as falling back on the
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income of family members. As one villager explained, when the tourists do not come, “… I
go back to option B – qoliqoli to catch crabs and sell in the market” (Villager, Yasawas,
March 2010; from Russell & Scheyvens, 2011). However, one example of how the
government takes away control from the locals is the 2010 Regulation of Surfing Areas
Decree, which outlaws the practice of resource users charging tourism operators a fee for
the use of their traditional fishing grounds for water sports, including snorkeling and
SCUBA diving. This has presented a challenge in the continuation and expansion of
Maritime Conservation Agreements as it prevents indigenous communities from
determining access and use of traditional fishing grounds by the tourism industry
(Mangubhai, 2020).
5.4 Natural Hazards
Cyclones, SLR [Sea Level Rise], coral bleaching, changes in precipitation levels, and a rise in
tropical diseases are climate hazards that are particularly concerning for the tourism
industry in Fiji. Becken (2005) notes that tourism infrastructure is vulnerable to damage
from cyclones and coastal retreat associated with SLR. Most tourist businesses are situated
on the coast, which means they are particularly exposed to these hazards. Changes in
precipitation may also have an impact on agricultural output and water availability, which
could present a risk to tourism businesses by increasing food and water scarcity (Becken,
2005). The combined impacts of cyclones and coral bleaching may also deter tourists from
visiting Fiji if there is a substantial decline in the quality of its coral reefs (Becken, 2005).
Lastly, Becken (2005) notes that an increase in tropical diseases may also deter tourists if
they begin to believe that visiting Fiji will put their health at risk. Paul Negro, owner of
Vacalabay resorts mentions the affect of covid-19 on his enterprise: “With the kind of small
economy that we have, we are affected by covid-19, we also get so many times affected by the
natural disaster, sometimes two, three times, not only by cyclones, but sometimes drought or
flooding. So the government does need money to help and rebuild” (Interview with Negro,
29th of June, 2022). If Fiji witnesses a decline in tourist numbers, like the example of
Covid-19 lockdown, it could see a reduction in tourist revenue that is also used to fund
various development projects including the rebuilding of natural hazard impacts. Ram
(2022) and his family have moved from one island in Fiji to the other because of climate
issues: “I have always lived in Vanua Levu main island but now my whole family moved from
here to a very small island, it is called ‘Taveuni’. In terms of agriculture, there's more
opportunities. In Taveuni, there is a small portion of that island which gets flooded, like a
really small portion unlike in other parts of Fiji. So, flooding is not an issue. And the other good
thing about Taveuni is that we received the highest amount of rainfall because of how it is
situated. So we moved there because of a lot of agricultural activities happening on that
island. We needed a lot of water and fertile soil. In Fiji, it mostly rains from November to April.
But nowadays, sometimes we can get rain in May or in other months like July, August and it
results in flooding. Also, in some parts of Fiji, there are droughts, and due to climate change
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now Taveuni also starts to have unreliable weather but then I think we're better off compared
to the other islands because we do get more rainfall. And sometimes we sell our crops to the
other island because we still have a lot more rain than they are this year” (Interview with
Ram, 27th of April, 2022). Gravelle & Mimura (2008) find that the tourist hub of Nadi is
particularly vulnerable to SLR. The flooding in Nadi is expected to worsen, and some
observers anticipate that Nadi town and the surrounding neighborhoods will be
underwater by 2030, based on estimation of the current trends (Bernard & Cook, 2015).
Under that extreme but likely scenario, international investors will be quick to cut their
losses and close down operations in favor of the next island with pristine sandy beaches.
The Fijian population, especially those with fewer resources, will then be left to fend for
themselves in the face of rising waters (Bernard, 2015).
Most commonly, tourism businesses are impacted upon in the form of physical damage
from a cyclone or storm surge, erosion, and coral bleaching. Despite the high risk associated
with tourist facilities built on the waterfront, most new developments focus on coastal
areas, and it is also still common practice to cut down mangrove forests, which would serve
as natural protection against various climate-related impacts (Becken, 2005). Some of the
respondents that were interviewed for this paper have also shown problematic examples of
natural hazards. One of the buildings that Negro (29th of June, 2022) owns is now damaged
and impossible to rent out, due to humidity and cyclones and he is waiting for an upgrade
for it to be finished by the local builders. Another example are the Mamanuca Islands, which
are comparatively vulnerable to climate change because of the risk of cyclones, sea-level
rise, poor water quality, dying corals, and limited water availability. Nevertheless, zooming
in on the actions of locals and big developers, in the interview with Ram (27th of April,
2022), he mentions the following: "So littering the beach, throwing bottles and plastic
wrappers is one thing, which the locals are doing. But we are looking at this littering with
wrappers and broken bottles versus some investors coming with a huge sum of money and
start digging large parcels of land because they have given someone, under the table, a lot of
money. It creates massive destruction. So, those two are kind of different things and the latter
can damage heavy parts of marine organisms and kill coral reefs".
5.5 Lack of Environmental Awareness
Seperate from the problem of unequal power dynamics in the tourism industry, and big
resort tourism not being sustainable. A possibility is that there is a general lack of
awareness of climate change impacts and managers do not necessarily relate the problems
that they may be facing to climate change (Becken, 2005). Una mentions: “Sustainability is
the key word at the moment, the government tries to take small steps to achieve that
sustainability” (Interview with Una, 3rd of July, 2022). Becken (2005) mentions that there is
a need for tourism-specific information on what climate change is, how it will affect
tourism, and what locals and operators could do to adapt and mitigate it. Sharan Ram
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argues that it is more about education both for foreign managers as for Fijians wanting to
participate in the industry. He argues that we need to find out what we can do to make
environmental awareness stronger under tourism actors: “So I think the government should
do a lot of things. Firstly, I think children are being educated on different topics of the
environment, how to keep the environment sustainable, so there is a lot of emphasis on
environmental education. However, what I think should be the emphasis on, what is not in the
curriculum, is that students are not being very entrepreneurial. When they hear about the
tourists coming in, they only hear that they come for the sea, sun, and fun. However, they are
not asked to go into that kind of venture or do things creatively by themselves” (Interview
with Ram, 27th of April, 2022).
The ‘old’ tourism model is now seen by some as compromising their family’s well-being.
Working long hours while commuting daily from a village to a hotel, or spending six weeks
away from home at an island resort before getting one week off, is not ideal for parents of
young children (Movono & Scheyvens, 2020). Ram continues on the possibility of giving
options to locals to learn to become more entrepreneurial: “So I think the government
should promote sustainable tourism, for example by organising classes in high school, on how
to go into that kind of business. What are some of the innovative and creative things that can
be done in that area, and only after this, they might want to start something entrepreneurial
in tourism. So I think the government can do a lot more through education, and also, by
having separate funding and making things more streamlined for the public. For if locals want
to go into this business, the government should help them with entrepreneurial loans, etc.
Unfortunately, there are a couple of hurdles. There is a voice, however we have to be louder”
(Interview with Ram, 27th of April, 2022).
Seperate from promoting a more sustainable tourism sector, Graci et al. (2019) suggests
that there is a need to involve stakeholders in the tourism industry in sustainability by
educating them in order to produce sustainable outcomes. This lack of knowledge and
awareness amongst stakeholders could influence their understanding and acceptance of
new sustainability initiatives recommended. In terms of sustainability, it is a word that is
used in many ways nowadays. Improving stakeholders’ knowledge could positively
influence the way in which they use and manage resources (Graci et al., 2019). Through
some of the results of observations and interviews, a similar importance of improving
stakeholders knowledge were given. Nevertheless, Negro (29th of June, 2022) mentions it
is not all about the resort owners doing their part but also about the governmental
protocols: "Sometimes some resorts try to work together with the local villagers and talk
about sustainability protection. However, because people were not going to these community
meetings. For example, the locals were not very much interested, or maybe did not also have
the capacity to do it. It is not only the resort owners that need to look into protecting the
environment. Nowadays, there are more rules and regulations as well, now you just cannot go
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and develop, you need to do an environmental assessment and follow the government
protocols”. Ram also mentions the importance of environmental assessments to stop the
tourism industry from polluting: “Now, as the time has gone, the government has become
more aware of people. Everybody's coming to the realization that if a foreigner is coming, if
something was back in the day so cheap, now they are kind of trying to get the real value of it.
So now if somebody wants to invest in tourism, they can do it, but now, they go step by step
and they have to follow the proper procedure, take environmental measures. So, there are
some things now put in place for the better of the Fijian government and the locals, so that
foreigners cannot just come and do things their way, which has been happening. Generally, I
think people do care about the environment more. And when they have gone through formal
education, they develop that they need to safeguard” (Interview with Ram, 27th of April,
2022). These examples show the importance of both the improvement of stakeholders'
environmental knowledge by some of the locals, resort owners and in this case the
government putting in protocols to stop environmental degradation. Nevertheless, these
beneficial actions to protect the environment is not the norm through the whole of the
tourism industry in Fiji, therefore it is of vital importance that conversations need to
happen before the rest of the industry also will participate in protecting. Manley talks about
a shift that is going on, with some of the actors in the industry, in becoming more
sustainable: “Yes, it is a positive that the work we [Duavata Sustainable Tourism Collective]
are doing is being recognised. There is definitely a shift in interest in this space and more
partners that are interested. Whether that is from consumer demand shifting, whether that is
from films or documentaries looking at indigenous culture or whatever that might be. The
more of that kind of demand that is coming from the private sector in different forms, the
more that it will start to change, to reinforce the conversation. I mean everybody within the
tourism industry knows that climate change is a problem, like even the guys that are doing the
same old same old, everybody knows. I think for a lot of the people within the larger operators
it sometimes does come from a genuine place. However, the question needs to be on how much
time do we actually have before we need to make some radical changes to the business model?
My hope is that in these coming months, it is all about getting the industry back in running
and after that there is hope for change” (Interview with Manley, 21st of April, 2022).
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Conclusions Chapter 5
Building on the last chapter, the question is what we could do to change this image of Fiji or
to create an alternative one, one focussed on sustainability. Firstly, this chapter starts with
the many negative effects of the tourism industry, mostly focussed on economic benefits
and not on environmental protection or the increasing social livelihoods of locals. Climate
change also plays a big part in the tourism industry. Natural hazards show the impacts that
can have negative effects and destruction of Fiji’s tourism sector. Environmental risk
assessments are known to be entrenched with corruption and or not enforced by the local
authorities and therefore, if this is the case, they do not do the job that they initially thought
they would. Also, the government is having difficulties keeping the tourism industry
running when a disaster or natural hazard hits. Furthermore, the climate impacts on
tourism ventures showcase a lot of damages through these natural hazards. However,
actions of locals and tourism developments reveal that a lot of people are (willingly)
unaware of the environmental problems except for when a disaster hits. In order to make a
more sustainable tourism sector, there is a need to make both locals and stakeholders in the
tourism sector aware of environmental impacts both through education or through
regulation and governmental protocols to stop environmental degradation. This chapter
also shows different examples of negative effects on the tourism industry and how it is
possible to change this sector into increasing environmental awareness with locals and
stakeholders and combining sectors for partnerships to become more sustainable. These
are the first steps to keeping the conversation on the importance of sustainability
happening.
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The following chapter will highlight results of observations and testimonies from various
Fijians that speak about their land, culture, and the way that they perceive Fiji and what
this says about sense of place. These observations have been retrieved by attending and
participating in cultural and traditional ceremonies, such as a SevuSevu and making a
BiliBili (see 6.2.2.1 and 6.2.2.2). In addition to, speaking to local Fijians to get more detailed
information on how they organise themselves. The information is being analyzed and
presented through different methods such as a diary, observation quotes, and interview
material. Most of the observations have been conducted in the village of Vunaqoru, but
some of the information comes from observing other parts of Fiji, mainly the ones that I
visited in Viti Levu and Vanua Levu (Taveuni). Keywords have been nominated through
coding in order to pursue the sense of place of Fiji. Conclusions are being drawn by the
combination of the different sub-chapters together.
6.1 Background information on Vunaqoru case study
Firstly, in order to understand the following results from this chapter, a background
analysis needs to be presented on information about the case study of Vunaqoru Village.
This particular case study that most of my findings from this chapter are from, was a
project where I worked as senior expedition leader based in Vunaqoru, a small village in the
middle of Viti Levu, the main island of Fiji. The project was organised through Think Pacific
Foundation and lasted over one month, where 22 volunteers from different British
universities came to build a medical health center with the local villagers, while
experiencing how it is to live in a Fijian rural village. Both volunteers as well as us leaders
lived with Fijian families in their houses in the village. The aim of the project is to stimulate
cross-cultural experiences both for Fijians to present their culture and for volunteers to
learn from the Fijian culture, while creating sustainable impacts in cooperation with the
Fijian Ministry of Health, Think Pacific and the villagers. To get a better image of how it is to
live in a rural Fijian village, some background information is needed.
Vunaqora is located in Nadroga NaVosa province, just middle of Viti Levu (See image 2 in
chapter 1.2), located three hours by carrier north of Sigatoka, Coral Coast. The village is
located next to the Sigatoka river. An alternative route to go to town is firstly to go to the
other side of the river where you have to cross the river, by going through the water or by
taking a small little boat further down, where the water would come to the upper legs and
could be tricky with the stones in the bottom of the river that hurt your feet. Also most of
the region’s land contains farms from villagers of Vunaqoru, explained in detail in the
following sub-chapter. The landscape around the village is best seen from the top of the
hills, as there is a view that shows the Sigatoka river and reaches all the way to other
villages a couple kilometers further. The chief of the village, who is of great importance to
the villagers, is called: Alipate Senirara [a Fijian village chief is something similar as a
mayor, however with more traditional values that are important to Fijian village life]. Then,
52

there is the Turangi ni koro, who is the headman of the village, he is between the village, the
government and the chief. He basically needs to arrange most things in the village, shouts
the morning news and he is the messenger of the chief. The chief is the one who makes the
final decision but the Turangi ni koro is the one who gives the messages to the different
groups of people.
Most setups of villages in Fiji are similar, as the chiefly system is a characteristic of Fijian
village life. The chiefly system is based on the family of the chief and it is a hierarchical
system that sanctifies the status of someone. The chiefly system is hierarchical through
inheritance, meaning that the first son of the chief will be the next in line to receive the title
as chief and fulfill its duties. If the chief does not get any sons, sometimes it will be the first
male nephew or when there are no suitable males, the first daughter becomes chief. For
instance Vanusi, my Fijian colleague, told me: “Back in my home town our chief is a woman,
because the previous chief did not get suitable males to lead, therefore he chose his daughter
to be chief instead, however a chief as woman does not happen often” (Interview with Vanusi,
15th of June, 2022). There are differences concerning traditions and customs between
villages or regions and sometimes a different language or dialect is spoken. There is one
official Fijian clan in Vunaqoru called VoliVoli, where most villagers fall under, however
there are four family clans living in the village. Four family clans, which are four families
that grew bigger, and some houses that are next to each other are of aunties or parents.
Elderly are being cared for by the eldest son and his wife (mostly she does the work of
giving care) who takes over the house but sometimes by other sons or daughters depending
on the circumstances and whether or not they live in or take over the house of the parents.
Most of the villagers have their ancestors from here or from other surrounding villages.
Everyone in a house would be from one family, most have aunties and uncles that live with
them, they would live all together in one house, they sleep on the floor on thin mats.
6.2 Sense of Place Native Fijians
The following sub-chapter is presenting different results from observations and talking to
Fijians. The way that the following sub-chapter is written is with different texts and quotes
that are parts of observation notes and parts of the diary of the researcher. These are
written through storytelling [Talanoa], however most are written texts about occasions that
happened and analyzed through the use of the observation methods. The different text is
divided into sub-chapters with each describing a key word that contemplates where
importance is given by Fijians and how they see their surroundings. These findings are
important elements that show the connection of Fijians with the Vanua and sense of place.

53

6.2.1 RELIGIOUS and SPIRITUAL
In the village, there are different religious denominations. All villagers are religious,
however also in other parts of Fiji most people are religious. Most villagers are Methodist
or like my family 'New Methodist', but there are also villagers that go to other churches
namely; Apostle, 7th day Adventist, NCF and MCF. The focus on religion is seen through
their daily prayings and visits to the church. The people of Vunaqoru explain many
happenings through god, things that happen would be ‘god's will’. If someone is suddenly
healed then it is because god wanted them to be healed. This was sometimes a bit
dangerous in the case of preaching and speeches that were given to the villagers. Some
speeches that were given were focused on the fact that if you pray hard enough you might
not need to go to the hospital. Religion is important to many of the villagers that I talked
with, some of them even told me: ‘Religion first, then family’.
The people of Vunaqoru are in general happy not with material posessions but with family
and religion and other causes that are more important for them. One example of this is that
one elderly community leader from the village, Nene Grace, told me: “I do not need to make
my house beautiful, the church is more important to keep maintained than my house”
(Talanoa with Orepi, 10th of June, 2022). In Vunaqoru, families give most of their income,
sometimes a couple Fijian dollars per day, to the church. I saw it almost every day that
villagers would hand their children money to give to the priests. There are church sessions
every day and a lot of their daily time is spent showing respect to god. They thank god for
their family wellbeing and other things that they are grateful for. Observations on Vunaqoru
village (Roza, 2022): “I firstly thought that the community and family would be the most
important, however for some people, religion would be the number one most important
element. We had devotion every day, church service from a minimum of 2 hours to around
sometimes 3 or 4 hours every evening, where the whole village would be there to celebrate
and pray. They would make the devotion as if it is a party. They dance Meke [traditional Fijian
dancing], they sing and speeches are given by different preachers and priests from other
villages. My Fijian father also preached sometimes and the local preacher, Api, would go to
other villages to preach. Even some of the poorly elderly would be helped to get up to go to
devotion. There is a huge sound system that the whole community gave money for with which
they make one big party out of devotion”. On Sunday, everyone in the village wears their best
attire because it is the holy day and rest day, meaning that all food is cooked and all wash is
done the day before. On Sundays, Fijian women put on special flower Sulu’s [long Fijian
skirts that both men and women traditionally wear when in the village] or dresses, and the
children have brighlty colored dresses with flowers. Communities and families come
together to have food that they prepared the day prior, either around their houses, on rugby
fields or on the beaches. Based on these observations of villagers of Vunaqoru, we can see
that they find religion and spirituality important. It is important to be your best self and to
show others that your children are respectful, which is again very much linked to religion,
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to do good according to the Bible. Many Fijians have expressed their beliefs of how they are
blessed and how the English missionaries came to teach them the word of god. Some
Vunaqoru villagers said that they have always been spiritual but since Christianity they
finally know whom to pray to.
Other findings that were researched in other parts of Fiji comply with the importance of
religion and spirituality. The following example shows the importance of spirituality,
beliefs, and old myths which many Fijians believe in. In the interview with Rauicava: “Every
region of Fiji has special gifts from god. One area has people that could heal others and
remove their wounds and scars. Another, like in Vega Island (South of Suva), has people that
can walk on fire. Another can change the weather and push the rain away or to come. These
are special abilities that God gave to some people in specific regions. Fiji is god’s country, it
says so in the bible, therefore Fiji is a holy place and these are gifts given by god to different
regions” (Interview with Rauicava, 20st of May, 2022). Many different respondents have
said the same about the thought of Fiji being god’s country, a holy place. Through the
Interview with Mosese, it is also possible to see the importance of Fijians and their
connection to the land. Taking out some notes of observations of Roza (2022): “All the
children went with us, we had Egi (4), Nina (4), Jacob (3), Abo (11) and another boy of around
5 years old. They were all cousins, brothers or sisters of Mosese. Most of them were walking
barefoot, wanting to show us around. It almost became like a parade, all together over the
beach. They showed us how they fished octopus during low tide and small mussels and shells
during high tide. After a while, we went to the end of their beach, where there were loads of
clay rock. They said I have to write my name in because only then I am part of the land. I
wrote my name: ‘Fenja’. The ancestors will guide me safe passage and will know who I am,
Mosese told me. The name is carved on the rocks and they say it will stay there for around four
years. They put in the names of people that are welcomed on their land from as long as they
can remember, taught by their uncles. Mosese told me that they welcomed anyone, anyone at
all as long as they came to introduce themselves”. Also, another example of literature is that
of Bua village. When someone in Bua village passes away, a tabu is put in place on certain
mangrove and reef areas for 100 days. This means that for 100 days, no one is allowed to
collect crabs, fish or any resources from these specific areas (Pearson et al., 2019). Indeed,
the inhabitants of Bua village believe that this is where the spirit of the person who died
will be before it passes on to the next stage. For the soul to have a safe passage, the
resources cannot be taken for 100 days. In this way, it becomes clear to see how
interconnected the spiritual and traditional cultural life in Fiji is organised. It is not just the
daily life of people living in far off communities who observe such rituals, but these also
influence the policies that the government of Fiji itself has created. This connection to the
land and living all together respectfully towards this phenomenon of ‘not producing more
than you need’ could be an example of how Vanua is implemented in Fijian life. From these
observations, it is possible to see that they believe in this connection with their ancestors
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and the writing on the clay walls shows a symbolic meaning and tradition to honor this
spiritual element. It is possible to see names carved on walls in other parts of Fiji as well.
This is one example of many that shows the spiritual side of Fijians and how these
traditions are passed on through generations.
6.2.2 CULTURAL IDENTITY
6.2.2.1 Observations on the SevuSevu
The SevuSevu is a ceremony with the cultural element of
presenting and drinking Kava, in Fijian called Yaqona, a mildly
narcotic root. The SevuSevu is central to ritual and sociality in
Fiji and a central component of all life-cycle rituals, social
gatherings, healing ceremonies, and community meetings.
Significant in Fiji, the Sevusevu also marks the time and place
for visitors to seek acceptance into the Fijian village. Half a kilo
bundle of Yaqona is the appropriate and required amount of
offering as an outsider, and it is necessary to give this to the
village Turaga Ni Koro or headman beforehand. It is his duty to
greet the visitors and ascertain the intentions before
presenting the visitors and the gift of Yaqona to his chief and
village elderly. Everyone participating should be dressed in
Sulu. Women have longer sleeves that cover their shoulders and
everything should be removed from the head as the head
represents the holy part of the body between earth and god.
We arrived in the village and started the SevuSevu, a welcoming
ceremony where we all had to sit in the community hall located
in the middle of the village. The volunteers were shown where to
sit on the woven mats after they removed their shoes before
entering the community hall. Then you have the chief who is
sitting next to the bowl and surrounded next to him are all the
elderly who are all welcoming you in as newcomers. Everyone
had to sit on the ground in their Sulus and their Bula shirts
[formal shirts that men wear]. Everything was formal and done
with respect to tradition. Men should always sit cross-legged,
ensuring the Sulu covers the knees and women can sit either
cross-legged or on the side with the knees and feet together,
resting on the floor to whichever side is most comfortable.
Silence at the starting point is the key. In the SevuSevu as a
formal setting, the volunteers witnessed the complete
performance where each male from the village had a specific
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role to play. Traditional attire is worn with pride, pounded Yaqona is strained through a
cloth and each bilo [the traditional bowls they use to give the Kava in] is delivered
deliberately to certain people first in silence, aside from the sound of deep Cobo
[pronounced Tombo, which contains claps in acceptance] and a Vinaka [Thank you in
Fijian] of each bilo. Billy, a family member of the chiefly family, held the session and poured
the Yaqona. He approached the chief on his knees to place the gift, the given bundle of
Yaqona, in front of him, staying as low as he can and saying the words Chilo [I later heard
that this word comes from the first English settlers coming into a Bure, a traditional Fijian
house, for the first time to meet a Fijian chief and they said the words; 'too low' and bend,
which made that the Fijians thought that this was seen as showing of respect while bending
to chiefs and elderly, while they did not know English and started saying Chilo, their
perspective of ‘too low]. Billy started Cobo, to clap three times, which in Fijian culture
means that the ceremony starts, so everyone has to listen and watch. He started to recite
the traditional monoloque with the elderly and chief. This ended in a chant coupled with
three more Cobos and then an indication that we, the visitors, also clap three times with
everyone. After the first bilos were given to the chief, the appointed leader of our group,
Maika, the Fijian building manager, was given a bilo. After this, a couple of the elderly men
sitting next to the big bowl were able to drink. After that, all the visitors got one bilo with
Yaqona to welcome us and after everyone had theirs, the Chief announced that it was okay
to leave or stay and have informal bowls of Yaqona, which normally goes on for hours.
6.2.2.2 Bilibili Race
We divided the Think Pacific team into two groups: one
goes with Save, one Community leader, and one with
Freddie, the main Community Leader. They both had two
different styles of making a BiliBili [a traditional way of
transport, a raft made out of bamboo]. I was watching from
the side and waiting for the groups to finish. There were a
couple of other villagers there to guide the volunteers into
making the BiliBili. They used big bamboos and strips to
make rope of a particular tree where to take the bark off
the deed which looked a bit like string cheese. We needed a
lot of this bark to be able to tie all the bamboo together,
which took the longest out of the whole BiliBili Race.
Nowadays, in Nadroga Navosa province, people mostly use
horses. However some still use Bilibili, to cross rivers or if
there is a bigger family or a bigger amount of goods to
move.
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Both these different types of activities show how Fijians live and still by this day do these
cultural traditions that show their cultural identity. Fijians were so proud to show us and
happy that we were so interested in their way of life. This is what the villagers of Vunaqoru
wanted to show us as part of their cultural identity, through ceremonies and traditions that
were so special for them to share. Connecting these observation results with the main
research methodology, shows the way that different perceptions are created of Fiji through
different trajectories.
6.2.3 COMMUNITY
The people of Vunaqoru are very much about community living. This was not only seen in
Vunaqoru but also in other villages and places that I did research in. There are many
communities and villages living along the roads and in rural places. In the case of Vunaqoru
village, families live all together in one house, sometimes with aunties and uncles or elderly
living there as well. My family slept in the same room and us leaders shared one other
room. They have their basic needs in that house but not much more than space for cooking,
washing, and sleeping. At night, most villagers sleep on the same ground where they eat
and cook on bamboo mats and sometimes in beds or on mattresses depending on the
household. Most villagers owned patches of land for agricultural purposes outside of the
village center. The villagers however told me that Nadroga-Navosa province is known to
have most of the land for agricultural purposes and this might be different in other parts of
Fiji. In Vunaqoru, villagers grow different plants, they have their own crops and fruit trees,
such as Coconuts, Popo’s [Fijian Papaya], Dalo [Fijian Patatoes], Cassava, Suki [Fijian
tobacco], and Yaqona. They also have their own cows, pigs, and chickens which they would
keep until a special occasion and then kill and cook. Sometimes villagers do sell some of the
crops they harvest on the markets in the bigger cities. For Vunaqoru, this would be Sigatoka
market. They mostly sell popo's or other fruits such as watermelon that they produce in
large numbers on their lands. It is possible to see people sharing everything together, even
income is sometimes shared in the case of Vunaqoru. In most cases, the money would come
back to the family. However, on some occasions, the villagers told us they shared their
profits with the community, either to buy things for community ceremonies or it sometimes
would go to savings in order to repair the church hall. For instance in Vunaqoru, the floor of
the church hall was damaged by a hurricane and thus the villagers raised enough money
together to get it repaired. Some villagers told me that the village of Vunaqoru started with
four families that came from across the river and settled. This community then became
bigger, whereas now the village of Vunaqoru has around 150 inhabitants.
Ram (2022) recognises the community living structure of Fijians from his childhood and
mentions how being friendly is an important part of being Fijian: “Why I think the
characteristic ‘friendly’ is important is because I think we grew up in a culture where, for
example, if my mother was going to the stream to maybe do some washing, then she could
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leave me in the care of someone, so there is a lot of social support, like family support, because
of the extended family. People are generally friendly, you could basically trust a lot of people
you know with their children being there” (Interview with Ram, 27th of April, 2022). As
leader, I had to go around the houses with my Fijian colleague to ask for feedback from the
families on how it was for them to participate in a Think Pacific Project and to host the
volunteers. Many of the villagers expressed their gratitude and the Turaga ni Koro [village
headman], Matalau: “You are family and part of Vunaqoru now. We will always welcome you
back to the village” (Talanoa with Matalau, 1st of June, 2022). So many families expressed
how very proud they were to be connected to us and Think Pacific. Ofcourse on these
occasions as researcher, I have to keep looking at my positionality and acknowledge my
position as project leader for Think Pacific and my background as Kavalagi. Nevertheless,
most Fijians that I talked with, embrace their identity of living in a community, and thus
being welcoming and friendly to others is an important part of this. By understanding how
Fijians see themselves, it is possible to see how and what they find important in terms of
describing sense of place.
6.2.4 NATURAL and SUSTAINABLE
Vanua, a word used on many occasions. I asked several times what it means to the people in
Vunaqoru. Some told me it is the connection to the land. Others said ‘the Vanua is
everything, it is you and me’. Vanusi (15th of June, 2022) told me the following: “Vanua is a
Fijian word that describes the connection to the land, the people that are born on it, the
animals that live on it, the nature that we live together with, it is basically everything”. One
example of this connection to the land and the Vanua is the one of Rauicava (20st of May,
2022): “Everyone in the surrounding areas eats food from the land, they fish from the ocean.
We eat meat from our stock, we have two cows and some chickens. We get water from the
waterfall up top through a little pipeline all the way to the settlement. We have coconuts from
the trees and produce a lot of Popo's. Everything around here is locally produced except for
tea and rice. We plant everything we need out on the land. We have some cassava plants and
also produce Yaqona, we get some money from this when we sell it to villagers. The root is
possible to take out after 3 years and sell for a good price because villagers drink a lot of
Yaqona” (Interview with Rauicava, 20st of May, 2022). This was only one story, however
many other Fijians that I have spoken with came with similar stories. One other example of
the connection to land and nature is from Ram, in the interview he talks about his life back
in Fiji: “When we are on the island, you just go grab things from the garden, you bring it. You
chop them and then you make food out of that. We have cabbages or many different crops.
Everything that you eat comes from your own land, so in that way you are very close to
nature. And you harvest basically everything. If you need oil then you just harvest some
coconuts and make coconut oil and then you cook in that oil. And that is what we still do now.
We grew up in a very natural environment, which is organic, however organic is so highly
priced here in the western countries [Sharan Ram lives in New Zealand]. But basically every
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day in Fiji we are eating organic food and we are actually paying a higher price for the food
that we import, which has chemicals. In Fiji, you can just go to the ocean, catch, or you can go
to the stream, and we basically are very much sustainable farmers because we produce
everything ourselves. We get a variety of fruits like pineapple, mangos and everything from
the farm. Plus we have our own chickens and ducks on the farm, from which we get eggs”
(Interview with Ram, 27th of April, 2022). Based on these results, we are able to say that
depending on where Fijians live, but mostly the ones living in rural places live close to
nature. Just like what happened in the village of Vunaqoru many times, if there was a
special occasion such as a SevuSevu, they would get a pig from their backyard and kill and
cook it, but they do not kill more than they need. Also, going back to what Sharan Ram
mentioned, many things in Fiji are ‘sustainable’. This is done through how Fijians organise
themselves and live, and how they behave concerning respect for animals and nature.
Another example showing the connection to protecting the environment.
In Fiji, it is also important where you are from, from what kind of district, what family, the
ancestors that you come from, the land that you were born in or live in, and how you show
respect to others and nature. In the interview with my colleague Vanusi (15th of June,
2022): “In terms of how people view their land, people are very proud when it comes to
talking about where they are from. So a lot of Fijians are actually from different places of Fiji
and they just move to other places in Fiji. People that are from one district in the north that
move to the south on the coral coast, they are given a specific name. Depending on what name
they were given, Fijians will know where they are from. One example is the name; TAO, which
is basically 'friendemy', enemy-friend; this name is given depending on the clans that are
saying it. Specific clans within Fiji had fights from a long time ago in the past with other clans,
those people you call TAO's which basically means enemy. However, now that Fiji is one
country and people are all Fijian, they would define the word as ‘friendemy’, friend and enemy,
because you don’t really kill or eat them anymore. So when you are from a specific area really
connected to your land, that means that you will deal with that person in a different way and
there are possibilities that we can say 'people from there can just grab your phone because
you are in their land and your are the Tao, because they can steal it because you are from a
particular place. So depending on where someone is from, what kind of land he is from, it is
important to sort of deal with that person. When Sili went to his brother's funeral, one person
he knew stole his Think Pacific shirt and Sili is unable to do anything against it because he was
not on his land. It is some kind of a power thing, ‘You are on my land so I can do with you what
I want’, you just bully them a bit”. The same goes for the example of Rauivaca (2022), where
one of the boys at his house was also 18 and came from Raa (North of VIti Levu), and the
family offered him to sleep at their house even though he is an outsider, for which he gets a
bit bullied since back in the day they would have been enemies. Moses calls him TAO, which
shows to other people in the region where he is from, because Raa province had clans
which were the enemies of clans in Nadroga-Navosa province.
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6.2.5 VILLAGE versus CITY
Village life compared to city life is very different from each other. Many Fijians that I spoke
with came up with this distinction between village and city themselves. It is very much
talked about and distinguised in two. Most native Fijians know these society rules that
village life brings with and city is considered to be more ‘free and with sins' (Vanusi, 2022).
However, there are also more opportunities for work and education. Nevertheless,
traditional Fijian village life is everywhere, and most land in Fiji is owned by native Fijians.
City life however has both natives but also a lot of the population of Indo Fijians live in
cities. City life would be for example in Suva, Nadi, Sigatoka and also Lautoka, and they are
completely different types of lifestyles. Villages are mostly focused on community living and
who lives in the city is more focused on the individual self. Indo Fijians’ ancestors are
mostly from India and were migrant workers brought over by the English when they ruled
Fiji. In terms of tourism, the bigger tourism resorts are closer to the cities and city life
compared to the villages. Nevertheless, from my results, it is possible to see that some
villages are located next to resorts and have many local villagers working in the resorts
next to them. Most resorts have a manager or boss who are foreigners, mostly Australian,
Kiwi, or American. Generally speaking though, most hosts and staff are local Fijians. See
chapter three for more details concerning this. In the city, there are opportunities for
Fijians to get work in the tourism sector, and there are many jobs around these kinds of
tourism venues. In most places however, where there is no major tourism development, life
is mostly focussed on village life. Village life like the findings from Vunaqoru show that it is
mostly focussed on community living, the men do farming, fishing or sometimes preach and
some women work on the land or sometimes on the markets in the bigger cities to sell
crops and fruits from their land, however they mostly focus on looking after the children
and doing tasks in the house. While village life is focussed on community living and religion,
city life would be connected with industries such as tourism.
6.3 Guardians of the land, Vanua
When I look at how Massey (2004) describes ‘place’, it is almost similar to how Vanua is
described by Fijians. Vanua is described by Ryle (2010) as encompassing paths of
relationship, nurture, and mutual obligations connecting place and people with the past,
the present and the future. Massey (2004) sees place as a cut through the myriad stories in
which we are living. She describes it as taking a train across the landscape of stories.
Through the work of Tuwere (2002), belief in ‘common descent’ has been taken as a factual
description by those who believe in oral tradition, stories, spoken or sung in a given
community, and help make, shape and sustain that community. Thus, space is cut across all
of those dimensions. For Fijians, land is sacred. There is an inner connection between the
land as actual turf and the land as a religious symbol (Tuwere, 2002). Tuwere (2002) has
done research on the way that Fijians feel they are connected to the land. The author
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mentions land as: “something of divine ordination, something that was created to control him
through life, something he must explicitly serve: but something also that would help him in his
difficulties, care for him in his troubles and protect him in danger”. One respondent of his
research called the land this: “Land for me is like a mother. When the soil is thrown carelessly
all over the place when one has already dug a wild yam, it hurts because it is part of me”
(Tuwere, 2002). This example presents the way that Vanua is described as a path to choose,
Vanua is a way of going through life, it has spiritual connection. Fijians are therefore
emotionally bonded with the land and everything that is connected to it.
Being the guardians and protectors of the land is so strong with some indigenous
communities in Fiji that life in terms of humans and nature was seen as sacred. Because of
this, land cannot and should not be sold because it appropriates and defines what it means
to be human (Tuwere, 2002). Also, the exploitation of resources is a problem that is not
quickly recognized. In Fiji, this problem can cause major devastation. Taking a quote from
one of the Fijians that spoke for research on tourism in Fiji from the article of Jennings &
Nickerson (2006): “When the fishing company departed from our waters, they departed with
our marine life and our waters are scarce or even extinct with marine life. Our resources must
be safeguarded so that our future generations can also utilize them”. To maintain the
resources, there are several policies that need to be taken into account before one is able to
protect its land. One technique to prevent people from taking too many resources was the
implementation of ‘Tabu’ areas. Tabu areas are protected areas in which people are
prohibited from collecting resources for a certain period of time. This can apply to a
particular part of land or sea. For example, one of Duavata’s sustainability programmes is
based on conservation and leadership. Duavata’s Conservation Leadership Program
focussed on the creation of tabu zones in Vanua Levu: “While they initially struggled to put
in place a tabu zone, when the community saw how it brought back the fish to life, they
became much more supportive of environmental initiatives. But over the years what they’ve
noticed was that marine life and fish life came back and because of the locals seeing that, they
understand that our initiatives are also for the betterment of their long-term sustainability”
(Interview with Manley, 21st of April, 2022). One other example of protecting the sacred
land of Fiji is the one of Sangha et al. (2019), who describes that knowledge on mangrove
ecosystems is passed on by parents and grandparents. In the work of Sangha et al. (2019),
one respondent mentioned: “we have always had constant reminders from our grandparents
and parents and ancestors to look after the mangroves.” Through this knowledge sharing, the
majority of locals pass on the importance of mangroves to younger generations as
guardians of the land.
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Conclusions Chapter 6
The case study that is focussed on a project for Think Pacific in the small rural town of
Vunaqoru has helped to present an image of Fiji that is more focussed on how Fijians see
Fiji. Connecting these findings to the approach of sense of place, shows a deep passion for
both community living, living close to nature by treating resources with respect, through
showing their cultural idenitity. This is done through presenting different traditions and
customs with pride and the friendliness with how they do it such as when they welcome
foreigners to their village. Furthermore, religion and spirituality play a huge role in
everyday Fijian life, through the showing of appreciation to god and religion as god sent
Think Pacific to come to Vunaqoru, which is seen as a blessing. These are important
findings that could offer one ontology of actors connected to the tourism industry. After
looking at Fiji’s sense of place and how the Fijians look at the Vanua, themselves and where
they live, we can argue that Vanua is closely linked with the literature of Massey's place
(1994). Through the Vanua, Fijians are guardians of their land and environment, just like
the example of the way that some Fijians learn to protect the mangroves passed down from
generation to generation. Furthermore, how Fijian locals see Fiji, one where their cultural
identity, religion, friendliness and the way that Fijians live so close to nature in a
community setting is beneficial for all parties involved. Through the different key words
presented in this chapter, we can conclude that these words show a representation of the
village of Vunaqoru and other sources, of how Fijians present themselves and what they
find important. These important findings could be an opportunity for both indigenous local
Fijians as for the tourism industry, whereas cooperating with a Fijian rural village could
help the tourism industry in becoming more sustainable. Also, looking through how Fijians
see their land could help create a different image of Fiji, one that can be presented as an
alternative for the tourism industry.

63

64

In the previous chapter, the connection between the approach of sense of place to how
Fijian locals see their place and Vanua was discussed. In this chapter, an alternative tourism
industry is discussed through examples of operators and their management of tourism
practices. How an alternative image of Fiji is created through different sustainability
practices of tour operators is closely connected with the sense of place in Fiji. Therefore, the
following results connected to the approach of sense of place and the management of
tourism practices based on volunteer testimonies, observations and interviews with actors
in the tourism industry.
7.1 Alternative Image of Fiji
Falling back on chapter four; Perceived image of Fiji through tourism, Manley (2022)
mentioned that: “There is the misconception that the only thing there is to do in Fiji is lie on
the beach. So just before covid-19, the Eco challenge was filmed here and it was released in
2020, this changed people’s perception of what Fiji has to offer” (Interview with Manley, 21st
of April, 2022). The Eco challenge is a television program that came out every couple of
years and showed adventurists racing through different sports in different countries (Eco
Challenge, 2020). The Eco Challenge was filmed in the Northern Division, Vanua Levu, Fiji’s
second biggest island. Through the television show, many people saw Fiji in a different light.
The television show presented Fiji’s ‘wild side’, with mountains, jungle, wild rivers and
remote villages, that present a Fiji where Fijian’s cultural identity is an important element.
This kind of Fiji is more for the adventurous type of traveler, just like the participants of the
Eco Challenge race. Manley therefore mentions that she is part of this community that is
now looking at Fiji in a different way, one that does not show pristine beaches and blue
water but one that is more focussed on locals creating this image of what Fiji is. Ram also
describes this different image of Fiji: “Fiji is not all about beautiful beaches, a lot of that is
because of mangrove cutting, and mangroves and the more wild and rough side is of Fiji, like
Vanua Levu is exactly what makes Fiji” (Interview with Ram, 27th of April, 2022). Vanua
Levu is known for its vast mountains, jungle environment, and huge underwater coral reefs.
So, for example, coming to the island of Taveuni, which is in Vanua Levu, most tour
operators are located there for the scuba and diving part of the tourism sector. Taveuni has
a lot of green mountains and a volcano so it is very fertile in terms of plants and flowers.
Also, there are many waterfalls, so anyone that is a bit adventurous would come here and
see this other side of Fiji.
Duavata, the sustainable tourism collective, also tries to create awareness of a different kind
of Fiji, one focussed on what the locals find important. As interim secretary for Duavata,
Manley (21st of April, 2022) mentions: “Duavata is a collective that contains a group of tour
operators who have come together on the basis of shared values. Because we felt that many of
the things that we feel very passionately about in terms of connecting communities to the
tourism sector, in terms of connecting visitors to experiences that give them an insight into
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Fiji's rich cultural heritage” (Interview with Manley, 21st of April, 2022). Nevertheless, the
conservation leadership programme is mostly based on the creation of environmental
awareness among young Fijian locals, while changing the perception of tourists would be
beneficial to change the future of the tourism sector. Manley (2022) says that her biggest
hope is that the consumership is going to drive the change: “The more travellers that want a
more educational responsible conscious travel experience, the more that the industry is gonna
have to respond to that” (Interview with Manley, 21st of April, 2022). When it comes to
travelers wanting a different experience, we could look at tourism operators or
organisations that focus on giving something back to the community, like Think Pacific.
Think Pacific is part of the tourism sector even though officially they are an international
development organisation. The Think Pacific Foundation focusses on projects which are
locally led and directed in partnership with the Fijian government, they promote local
empowerment and ensure sustainable outcomes while creating a cross-cultural experience.
7.2 Sustainable practices of Tourism Actors
There is a significant demand for sustainable tourism activities by some tourists, which
offers an opportunity for tourism actors to become more sustainable in their practices. This
is evident from speaking to many of the tourism businesses, whose guests are interested in
the sustainable practices these businesses have implemented. This demand for
environmentally friendly experiences has only grown with some tourism actors since the
Covid-19 pandemic. Mango Bay resort owner, Andy (2022) mentions environmental
programmes were implemented as an opportunity to educate their guests so that they may
change their behaviours to reduce their environmental footprint. For example, guests that
check-in their cabin within the resort learn where their water comes from and how scarce
it is to have fresh water from a creek. Manniche et al. (2021) argue that educating guests
about the unsustainability of dominant tourism narratives should be used to facilitate
sustainable tourism transitions. However, it is also important to place caution on the extent
to which guest programmes can create deliberative change towards greater sustainability.
Another operator that gave environmental awareness to their guests on their tours is
‘Whale’s Tale Tours.’ A small operator focussed on a sailing experience to a small island in
the Mananuca’s, including cultural and adventurous activities. Observations Roza (2022) on
Whale’s Tale Tours: “They verified how important it was to not touch the reef while we did the
snorkelling tour. Also, at the beginning of the tour you got one bottle of Fiji water and they
announced that this is the only bottle we got. We can keep it and fill it up from a big water
tank in order to reduce plastic waste”. Even though it seems that these are small gestures for
a one day tour, if this one day tour occurs every day, the impact that they have when doing
these ‘small gestures’ will become big. Furthermore, Mango Bay does not offer hot water in
some of the accommodation types. One worker said that not having hot water makes you
realize where you are, on the beach in a natural environment. Mango Bay resort also has
their water shut off from 11 pm at night til 6 am in the morning. The water source is from
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further up in the mountains. Also, most of the food is locally sourced or locally catched, like
fish for example. So within this resort, there are many elements that they try to combine in
order to stay local and environment friendly. To involve the guests in certain ways also
shows the willingness of the owners to change into becoming more sustainable. Moreover,
Maravu Resort worker Joshua (27th of June, 2022) told us that Maravu resort, located in
Taveuni island, sometimes gives workshops for guests to teach them about the value of
locally grown food, composting, and crop rotation in the hope that their guests might take
this knowledge back home with them and lower their carbon footprint in terms of food.
Nevertheless, Hughes & Scheyvens (2021) have argued that many of the activities offered
by resorts to guests by the community are often commodified, by presenting ceremonies
and traditions to show tourists, which can inhibit the ability of these programmes to
provide transformative benefits to the community. This is also seen with Fiji Airways, as
they now have a carbon footprint plan. However, according to Ram (27th of April, 2022):
“Comparing Fiji Airways to Air New Zealand’s sustainability efforts, Fiji Airways is just going
with what the international agenda is asking from them. Fiji Airways’ carbon footprint is way
higher than that of Air New Zealand who not only plants trees but has a whole team behind
their sustainability pro”. However, Manley mentions that some big players are trying to
participate in terms of changing to becoming more sustainable: “The Sofitel, which I was at
recently, have actually done it pretty well, all their air conditioning units can actually
physically not go below 21, which is great” (Interview with Manley, 21st of April, 2022).
The Beach House Resort, located on the coral coast South of Viti Levu, tries to implement
environmental awareness training to the workers. One of the workers, Koroi, told me the
following: “We get training about sustainability and environmental issues, some of the staff
then take this knowledge back to their villages” (Talanoa with Koroi, 19th of May, 2022). By
having these established connections with the local villages, businesses are better able to
collaborate with them on sustainable initiatives. A couple of the accommodations and
tourism ventures that I have observed showed that there are also opportunities to provide
an income to locals, not just by employing them as staff, but also by getting them involved in
sustainable initiatives, such as selling handmade jewellery or locally farmed food to the
resorts. Both Mango Bay Resort and the Beach House resort, for instance, work together
with small local initiatives, selling boutique, diving / surfing schools and the local staff need
to promote surfing, snorkeling and other day tours or activities and massages. This ties in
with the idea of developing and strengthening local supply chains in a way that builds
sustainability. Koroi, a surf teacher at the Beach house, surfs and is able to persuade guests
to come along with him: “So I take some tourists with me. The boat fuel and hiring of the
surfboard costs around 80 Fiji dollars [about 30 euros] and most tourists are happy to pay
this amount” (Talanoa with Koroi, 19th of May, 2022). The importance of having effective
partnerships between tourism businesses and local communities was highlighted by
Movono & Hughes (2020) who argue that such partnerships are essential to achieving
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sustainable community development. Another operator, Whale’s Tale Tours, dealt with the
land that they were giving the tours in through the implementation of traditional Fijian
culture. One example that the tourists were part of was a SevuSevu, because they would
arrive on a new island in the Mananuca’s. This SevuSevu within the tour was only done
through impersonation but was needed to really emerge yourself in getting to know Fijian
(village) life. Through this experience, tourists will be connected to Fijian beliefs and
customs and will learn how Fijians see and connect to their land. From these findings, we
are able to see that there are cases in which communities are interested in adopting
sustainable practices. Ram (27th of April, 2022) says that part of the challenge to
promoting more sustainable tourism development is to educate the market about how their
choices can have positive or negative impacts on the destination community and that they
have a responsibility to visit regions and stay at resorts that are sustainable.
Practices such as involving local indigenous Fijians in the deceision making process, or
sourcing food locally, or giving environmental awareness options to guests and locals, are
all different sorts of small practices that contribute to sustainability within the tourism
sector. Nevertheless, in order to fully become a more sustainable tourism industry, the SDGs
need to be studied and put into practice. Radical change within the Fijian tourism industry
might be necessary to create a complete change in how Fiji is perceived and sold, and how
actors are managing their tourism practices.
7.3 Partnerships towards shared vision
One of the opportunities to make the tourism sector more sustainable is the potential for
further collaboration between tourism businesses. One of the best ways to strengthen local
enterprise is to encourage partnerships between communities and larger tourism
investors. Greater support to small- and medium-scale tourism enterprises could stimulate
regional entrepreneurship and job creation, and help to meet the NLTB's stated goal of
increasing indigenous ownership in tourism (Russell & Scheyvens, 2011). One tourism
actor that encourages these partnerships by working together on a shared vision with
different tourism actors, is Duavata Sustainable Tourism Collective. According to Manley:
"We've always operated on the basis of values that relate to environmental cultural heritage,
sustainability, wanting to put into practice all those values and demonstrate that they can be
done through tourism" (Interview with Manley, 21st of April, 2022). They aim to engage
with communities to value and protect their surrounding natural resources. The Duavata
Collective has also been vocal in expressing their views and demands to the Government.
By working collectively, their voices have become unified and amplified, which has
increased their influence within Fiji’s tourism industry. The collective is trying to get all
efforts combined by working together between tourism actors, where they can learn from
each other to make a more positive and sustainable impact.
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Also, Maravu Lodge management (located in Taveuni island) expressed a desire to link up
with other resorts that are also interested in sustainability. By collaborating with each
other, Joshua (27th of June, 2022) argues these resorts could have a greater impact than
carrying on with their own little initiatives, as they will be able to share information and
resources. Also, the Fijian coordinator of Think Pacific Fayth says: “We’re trying to get all
our efforts combined, if we are able to work collectively, we will learn from each other, and be
able to make it more sustainable, more effective, and more impactful” (Naduvacola, 5th of
June, 2022). Moreover, the tourism sector in certain parts of Fiji is community-led, which
also offers an insight into the importance for Fijians of locally driven organisation and
management in order to protect the land. For example, on the Yasawa islands, out of the 40
resorts, 32 are community-based, meaning the community is responsible for the
management and maintenance of the resort which is directly linked to villages (Kerstetter
& Bricker, 2009).
7.3.1 Sigatoka River Safari and Vunaqoru Partnership
The villages, Vunaqoru and a couple of other small villages surrounding the river, have good
connections with some of the tour operators such as Sigatoka River Safari. The headman of
our village was able to connect Vunaqoru to Sigatoka River Safari to work together. This is
part of the many jobs that a headman does: trying to
connect or bridge the village with the outside world.
Through the tour that is sold and known in many big
resorts, they try to attract tourists that stay in resorts.
A lot of these tourists do not leave their resort except
for these kinds of tours that, for example, Sigatoka
River Safari offers. The village of Vunaqoru prepares
every week for the welcome of these tourists.
Vunaqoru cooperates with Sigatoka River Safari every
Tuesday, while some other villages surrounding
Vunaqoru host the tour on other days. The villagers
prepare a big feast by killing a pig and preparing a
lovo [Traditional Fijian meal cooked underground].
The safari tour consists of a river boat tour through
the Sigatoka river and a couple of hours visiting a
traditional rural village (every Tuesday, this is
Vunaqoru) and sometimes they combine the tour
with entering the cave that is located next to
Vunaqoru. In the cave, the villagers prepare a
SevuSevu (traditional welcome ceremony with
Yaqona drink, as explained in Chapter 6.2.2.1). Without the SevuSevu, they are not allowed
to enter the cave. Furthermore, the tour shows how people in Fijian rural villages live. In
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the village hall they also hold a traditional Meke [traditional Fijian Dance] danced by the
local men and women of the village, plus the villagers invite the tourists to dance with
them.
7.3.2 Agri-Tourism Partnership
One option to help not only the tourism sector but also to tap into other sectors would be a
solution that the Ministry of Tourism in Fiji suggested. Up to 80 percent of food in the
tourism industry in Fiji is imported from abroad, while the country has a large agriculture
sector and food to offer the tourism industry. From an economic point of view, there is an
urgent need for the tourism industry in Fiji to optimize the use of locally produced food.
Firstly, Ram suggests: “I think the government really has to have more measures to stop
importing things that they can grow in Fiji” (Interview with Ram, 27th of April, 2022).
Despite this need, however, there is a range of impediments that inhibit significantly
increased use of local products in the tourism sector (Berno, 2011). Looking at the islands,
many of them are unable to support significant agricultural production. Nevertheless, Viti
Levu, the main center for tourism, is a large fertile island with multiple climates and is able
to support a broad range of agricultural initiatives (Berno, 2011). Many tourists come to Fiji
with the expectation that they will eat food they are used to rather than trying the local diet
(Berno, 2011). As many foreign foods cannot be grown in Fiji’s climate, these goods must be
imported from elsewhere. Scheyvens & Movono (2022) also note that there are issues with
the quality and consistency of local produce. It is, therefore, evident that Fiji must undergo
a sustainable tourism transition if it is to have a tourism industry that is not only resilient to
the impacts of climate change but also has a minimal effect on the climate itself.
Agri-tourism examples and initiatives could contribute to sustainable rural livelihoods and
poverty alleviation, support the agricultural sector and reduce economic leakage by
addressing the ongoing need to increase the production and use of local products in the
main ‘mass’ tourism sector (Berno, 2011).

Conclusions Chapter 7
To conclude, there are many groups of people that would like to present the tourism
industry in a different light, one that shows an alternative image to what Tourism Fiji sells
(like discussed in chapter five). Presenting this image would be beneficial for locals, the
ones who are actually supposed to present their image, one that shows Fijian’s cultural
identity and landscape outside of the beach image. Performing sustainable practices by
tourism actors would be one way of dealing with sustainability. This can be done through
many different ways: raising environmental awareness with guests through cultural tours
or education on resources, but also with staff through training and programs which some
bring home to teach to other villagers.
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There is another possibility to focus on the local lens and see what the locals think in terms
of how Fiji is seen in order to create a different image of Fiji. Looking at connecting this
image to the tourism industry, an example has been given about the cooperation between
Sigatoka River Safari and Vunaqoru village. The Sigatoka River Safari tour showed that the
customs that are presented in the village create cross-cultural experiences between tourists
and villagers. Also, when looking at the Think Pacific Project that was done, impacts on the
people through community development and cross-cultural experiences between villagers
and tourists show the possibility of involving rural villages and letting them present ‘their
Fiji’, which was beneficial for all parties involved. Both the Sigatoka River Safari and the
Think Pacific project are therefore two successful examples of a beneficial sustainable
tourism industry. If the Fiji government is serious about tourism contributing to more
equitable development, it should broaden the distribution of economic opportunities from
tourism and move communities beyond dependence on lease arrangements.
The example of agri-tourism was mentioned, by cooperating between sectors such as the
agriculture sector and tourism sector would lead to positive impacts for both sectors. This
would be a possibility to become more sustainable within both sectors by contributing to
sustainable rural livelihoods and involving local produce from local farmers which
consequently reduces economic leakage. One organisation that develops sustainable
tourism possibilities for locals is Duavata Sustainable Tourism Collective. Expanding the
Duavata Collective or developing similar sustainable tourism collectives to include small
resorts and operators as an opportunity to influence policies and regulations puts more
pressure on businesses resistant to the principles of sustainability, and stimulates an
industry-wide transition. It is these NGOs and tourism stakeholders that are behind the
drive to transform the tourism industry to becoming more sustainable. Duavata Sustainable
Tourism collective is therefore an example of emphasizing this alternative image of Fiji and
promotes a sustainable tourism model. Through these positive findings, we are able to
conclude that there is potential for a sustainable tourism sector that brings partners and
collaborations together between tourism businesses in order to become a sustainable
tourism sector in Fiji. One where Fijians present their image of Fiji, by showing their pride
of being Fijian, to make others feel welcome and part of Fiji.
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8.1 Discussion
This phenomenon of the importance of changing the tourism sector to something more
sustainable has to do with several reasons. In addition to the problem of unequal power
dynamics, the prevention of climate change would be another reason to convert the tourism
sector into becoming more sustainable. Furthermore, on an international level, this is
becoming more important, as the United Nations is creating this path towards a more
sustainable tourism industry post-covid-19 (COP 26, 2021). However, from the data of this
thesis, it is possible to see that covid-19 was used to create a tourism image that strategized
in increasing tourist arrivals and dominating the market in the South Pacific / South Asia.
Fiji’s Tourism body has not chosen to create a more sustainable path, which is possible to
see when looking at Fiji’s Tourism: ‘Open To Happiness’ Campaign. Instead, the campaign
focusses on showing a resort beach destination image, one that focusses on big resort
tourism and undermines the agency of locals and devastates the environment. Graci (2019)
mentions that in order to be successful in sustainable management, an incorporation of
stakeholders in planning and management is necessary. Nevertheless, as proven by the data
of this thesis, this has only been done by smaller NGOs or tour operators that are focussed
on making a difference, not with the bigger (foreign) resorts. Many researchers, such as
Gössling (2002), have found that this needs to change to a more sustainable tourism
industry which should come in its own interest, one that looks at running a tourism
industry in the long run. Catibog-Sinha (2010) goes even further in this and says that
sustainable tourism management gives more benefits to the industry such as the creation of
environmental protection, improvement of community health and education and the
reduction of poverty. From the results of chapters six and seven, we are able to say that
sustainable tourism practices such as the ones followed by Think Pacific and Sigatoka River
Safari are indeed beneficial in the promotion and conservation of local culture. For instance,
the locals in the project in Vunaqoru done by Think Pacific announced that they are proud
to show their culture and are happy for foreigners to learn about their beliefs and customs.
For these reasons, sustainable tourism could be an opportunity for Fiji to enhance its
economic growth while protecting its environment and promoting and conserving local
culture. Nevertheless, this is only one part of the tourism sector in Fiji, the largest part of
the sector is focused on expanding big resort tourism.
Besides natural disasters such as Covid-19, other disasters could have negative impacts that
can decimate Fiji’s tourism sector. Also, the climate impacts on different industries,
including the tourism industry, cause for a lot of damage through these natural hazards.
The need for comprehensive studies on small tourism operators and sustainable tourism
and its impact on Fiji is imperative. However, actions of locals and tourism developments
highlight that a lot of people are (willingly) unaware of the environmental problems except
for when a disaster hits. Therefore, there is a need to make both locals and stakeholders in
the tourism sector aware of environmental impacts both through education or through
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regulation and governmental protocols to stop environmental degradation. Chapter 5 also
announced different examples of negative effects on the tourism industry and how it is
possible to change this sector into increasing environmental awareness with locals and
stakeholders and combining sectors for partnerships to become more sustainable. Graci et
al. (2019) suggest that there is a need to educate and train stakeholders in the tourism
industry, in order to produce sustainable outcomes. The results from this research paper
also suggest that there are several options that the government, tourism actors and locals
can undertake in order to become more knowledgeable on environmental issues and
solutions. The lack of awareness on the environmental concerns amongst locals and actors
influences their understanding and acceptance of recommendations regarding new
initiatives.
In literature, combining sectors is something that has been spoken of widely. However,
according to Movono & Hughes (2020), there has been limited research on how
partnerships can best respond to local agendas in a tourism context. Nevertheless, Becken
(2005) shows that research on climate change and tourism will always benefit from taking
into account multiple stakeholder interactions. Some of the literature that is evident in
tourism and environmental studies announce that there is a need to better understand, and
perhaps reform, how Fiji’s local traditional decision-making systems work if
community-based tourism enterprises are to be effectively supported. The example of
Sigatoka River Safari combining community development with tourism is already one
example that verifies how the industry in Fiji is combining different actors together in
order to create a cooperation between tour operators and villages in rural areas.
Nevertheless, what has not been researched in this paper is how these cooperations
between two stakeholders can lead to the achievement of SDGs which could be used as a
monitor to create sustainable impact. Therefore, to find out whether these operators
actually achieve SDGs, further research would be convenient in the form of an impact or an
evaluation study. If the Fijian government is serious about tourism contributing to more
equitable development, it should strengthen local enterprise to encourage partnerships
between communities and larger tourism investors.
Covid-19 caused the presence of tourism to be even more focussed than ever before.
Controversially though, having the whole industry closed for one and a half years, it would
be logical that the focus would be on other sectors. The strategy of the Fijian government
was to focus on the tourism sector. Not only do the results of this thesis mention the
reliance of Fiji on the tourism industry but Bernard & Cook (2015) also confirm this
reliance. This tourism reliance incentivises investors to undertake construction projects
which may exacerbate the risk exposure of the local population (Bernard & Cook, 2015).
Nevertheless, Fiji has bought up Fiji Airways airline which created an increase of tourism
reliance, because of the debt that the government has from buying Fiji Airways. Scheyvens
74

& Movono (2020) discussed this high debt ratio, which they state makes the Fijian economy
be put in a vulnerable position. Out of these findings, we can conclude that most of the
tourism industry in Fiji is still focused on the big foreign development in tourism and not
equally divided with the locals that would gain from these benefits of participating in
development. Although in some of the tour operators into which the research has been
conducted this knowledge and participation of indigenous was seen, not all of the operators
cared nor felt the need of cooperating with the indigenous locals. In agreement with much
written literature, by observing and understanding cultural practices of local Fijians, I
would suggest that the tourism development industry is able to refocus into a more
indigenous decision-making structure, one where Fijian locals decide on how Fiji needs to
be presented.
In chapter three, we are able to see that the Fijian government prioritizes the need for a
bigger (foreign) tourism development. Also in several academic literature papers this
emphasis on bigger (foreign) tourism development is seen. This is done through for
instance, governmental incentives that are being given to mostly bigger (foreign) tourism
investments. The results of this thesis however have been contributing to the already
known knowledge of unequal power dynamics. Multiple studies have examined this
phenomenon. Chapter three also mentions the unequal distribution of power concerning
(indigenous) locals within the tourism sector. The benefits for locals to work in the tourism
sector are lower than those for the people who are part of the planning and development.
However, most staff working in tourism ventures are (indigenous) locals. Nevertheless,
most of them struggled during covid-19 lockdown due to the lack of income. For many of
these workers, their contracts were not fixed and, therefore, most found other possibilities
in other sectors. Many sources from other articles also stated that indigenous ownership in
tourism needs to increase. Among the researchers are Russell & Scheyvens (2011) who
contemplate that greater support for small and medium scale tourism enterprises could
create jobs and stimulate regional and local entrepreneurship.
Based on literature and the results from this paper, we can conclude that Fiji’s tourism
industry and marketing efforts rely on a perceived image of Fiji, one with pristine
coastlines. Going further on the details of this image, ‘Fiji’s Tourism Campaign; ‘Open for
happiness’, has been analyzed in chapter four. The campaign came out because it was a
necessity to focus on the opening of the tourism industry to kick-start a badly hit tourism
industry, because the extensive supply chain between tourism and the livelihoods and
futures of Fijians depended on this. Unfortunately, the campaign also contemplated this
white saviorism metaphor of how the tourism industry works, disregarding the real
concerns of locals, from social to environmental issues. This campaign is an example of the
emphasis on unsustainable bad habits, which seem to be going back to pre-covid-19
tourism marketing of mass tourism and beach destination images. We are unsure of
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whether or not a possibility of gaining the same arrival numbers of which the government
is so much focussed on could have also resulted from focussing on a more sustainable and
local Fiji, one where the locals participate in shaping an image of their sense of place. One
that offers sustainable tourism activities in cooperation with the locals, where they can
show their pride in traditions and customs and participate while gaining economic benefits
and opportunities to be leading the tourism sector towards a more sustainable one. The
government and Tourism Fiji could therefore refocus and push this sustainable message
forward to go against stereotypical perceptions of islanders and direct travelers to become
more conscious in the future. The recommendations and concerns on this phenomenon are
in agreement with those from the research paper of Cheer (2021): “Unless we change the
way people and places are conceived and presented, we will perpetuate well-worn clichés and
stereotypes. That does little or nothing to advance the goals of mutual respect, care, and
mindful consumption of people and places”. Debating tourism portrayals of people and
places might be well-founded and legitimate, but for many destinations like Fiji, the critical
imperative is to get the tourism industry’s wheels moving again. Therefore, through these
results, the strategy that the tourism body of Fiji has chosen is to go for its economy first, to
get out of the debt accumulated by buying Fiji Airways and giving economic support to
businesses and locals during covid-19 lockdown. For destination marketers and the long
tail of the tourism industry’s supply chains, getting the tourists back on planes and in hotel
rooms is the priority (Cheer, 2021).
From the results of the case study we are able to see how the Fijians in Vunaqoru live and
how they see the place that they live in, which is linked to the ways of traditional Fijian
sense of identity and the way they treat nature and deal with the tourism industry. Based
on the findings, there is an existing possibility of sustainable tourism practices for example
seen through their traditions, which leads to a more sustainable tourism industry in Fiji as
discussed in the problem analysis. Also, much literature has found that Fijians use the
Vanua to land, place, clan, people, traditions and country, this way of life was proven in the
results of my case study. This connection that is described in much literature on Vanua was
seen back in the results of chapter six on the sense of place in Fiji. To go deeper into the
sense of place theory and literature, chapter six is focussed on a project for Think Pacific in
the small rural town of Vunaqoru which helped to present an image of Fiji that is more
focussed on the Fijian sense of place. The sense of place shows a deep passion for both
community living, living close to nature by being sustainable, through their cultural
identity, through all the different traditions and customs and also the friendliness of Fijians
and how hospitable they are when it comes to welcoming foreigners and showing their
pride in their country. Furthermore, religion and spirituality play a huge role in everyday
Fijian life. How Fijians organise themselves has a lot to do with spirituality in a form of
religion as older more traditional forms of dealing with the land. One example was shown
on the carving of names in the rocks, which is an example of how Fijians connect
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themselves to their ancestors and is taken very seriously. Connecting this example to the
theory of Massey and sense of place, it is never fixed or defined on its own, it is always
connected to other places and perceptions. Just like the results that were analyzed in this
thesis on how people look at their place and how they organise their life, this is critical to
creating sustainable tourism development strategies that are realistic and viable for the
Fijian locals' sense of place. According to Kerstetter & Bricker (2009), understanding
people and place and the relationship between these two is vital to the tourism
management process. Showing the sense of place of Fiji, one where authenticity, religion,
friendliness and the way that Fijians live so close to nature in a community setting is
beneficial for all parties involved. Through the different key words presented in this
chapter, we can conclude that the sense of place of Fiji has been presented and shown as an
option where the Fijian tourism industry could use this to become more sustainable.
This other image, which has been presented in this thesis separate from the beach tourism
image of Fiji that was discussed, is an alternative image focussed on a Fiji seen through the
eyes of the locals. Looking at connecting this image to the tourism industry, we go back to
the example of the cooperation between Sigatoka River Safari and Vunaqoru village. This
example shows that there are people in the industry that want a different image of Fiji, one
where local Fijians are participating in creating it. The Sigatoka River Safari tour showed
that the customs that are presented in the village are not just made for tourism purposes
but it is actually making people aware of how people in Fijian rural villages live. Both the
Sigatoka River Safari and the Think Pacific project are therefore the perfect example of a
beneficial sustainable tourism industry. One where Fijians present their image of Fiji, by
showing their pride in being Fijian, to make others feel welcome and part of Fiji. Through
these results of tourism practices, we are able to see why in Fiji this kind of
sustainable/alternative tourism works and how both the locals, tour operators and tourists
benefit from such a cross cultural experience. More researchers have contemplated the
increase of small-scale alternative tourism operators. Russell & Scheyvens (2011) mention
that unfortunately it will mean little overall if the mainstream tourism industry dominated
by big (foreign) resort industry, fails to re-asses and re-organise its operations towards
more sustainability. In chapter six, the focus is on the local lens, in terms of how Fiji is seen,
in order to seek a different image of Fiji. As derived from the literature review, not a lot has
been written in academic literature on the relation of people with place in Fiji, especially
not when linked to sustainability and the tourism sector. The literature on sense of place
however is widely available. Looking through a sense of place lens, it showed new insights
of how Fijians organise themselves. Mostly, it showed how Fijians organised themselves in
terms of disaster management with the contemporary impacts and the consequences of
covid-19 as a disaster had on the tourism industry in Fiji. covid-19 for example was used as
a disaster to push plans on big resort tourism development even further. Naomi Klein
(2005) talks about disaster capitalism, where the disaster itself has been used to rebuild
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the country but in a way to push through plans that were already known. Consequences are
that without having tourism in a sustainable way, Fiji becomes less sustainable, more
environmentally degrading which means that the image of Fiji will not be pristine anymore
and tourism investors will pull out leaving the locals in an environmental devastation
without a tourism industry (Graci, 2019).
These insights could have impacts on the local communities which are increasingly
incentivized to incorporate themselves in the (sustainable) tourism market. This research
both filled a research gap by incorporating the Fijian locals by trying to understand their
ontologies as well as an opportunity to understand the sense of place in Fiji better and
connect it to their main economic industry, tourism.
8.2 Conclusions and Recommendations
To answer the main research question, different representations of Fiji from different
actors in the tourism sector need to be understood. Firstly, Fiji’s Tourism image is mostly
produced by the government marketing body ‘Tourism Fiji’ and emphasized by the many
big resorts that also sell this image. This image shows Fiji as a ‘beach destination’ for resort
tourism, which is, interestingly enough, the same image strategy as that ‘Tourism Fiji’
followed prior to covid-19. It is possible to see this back through the government having
bought Fiji Airways Airline and are now in considerable more debts because of it. The focus
of Fiji’s government is on tourist arrivals, for the economy to go back to what was
previously focused on, big resort tourism. We can conclude that because of covid-19, the
government of Fiji, instead of focussing on other sectors that were not affected by covid-19
restrictions as much, decided to put more money into the tourism sector. Therefore, the
reliance on tourism has increased during and after covid-19 restrictions. This
representation of Fiji of pristine beaches and natural environments, while relaxing in a
super deluxe luxurious hotel, is stimulated by the main power in the tourism industry
including big resorts mostly owned by foreigners. Also, the Tourism Campaign Fiji ‘Open for
Happiness’ reinforces the same ontology through the way that they used the characters and
image of exactly the kind of tourists that Tourism Fiji and multiple bigger actors want to
draw to Fiji, namely; beach resort tourists. In a crisis, such as covid-19, decisions are made
rapidly of plans that were already on the table and now that ‘rebuilding the country’ is
necessary, it is possible for governmental and corporate bodies to push these plans
through, a phenomenon called disaster capitalism (Klein, 2005). Covid-19 as a natural
disaster could have been used as an opportunity to change the tourism sector into
becoming more sustainable, nevertheless the natural disaster is used to focus even more on
the image that was previously sold by Tourism Fiji. In this case, the Fijian government did
change their strategy in wanting even more tourist arrivals, from countries close by that did
not have their borders open yet. Thus, while the number of small-scale alternative tourism
operators on the market has greatly escalated since the late 1980s, the changes they are
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implementing will mean little overall if the mainstream tourism industry, dominated by
transnational companies, fails to reassess and reorganise its operations.
Nevertheless, although this image is strongly made by the main power holders within the
tourism industry, we can conclude that there is a need and a desire on the part of some
tourism operators and locals in Fiji to change the tourism sector in becoming more
sustainable. These tourism operators and locals were mostly shown in examples of
chapters 6 and 7. The question is what can we do to change this image of Fiji or how we can
create an alternative one, one focussed on sustainability. In order to make a more
sustainable tourism sector, there is a need to make both locals and stakeholders in the
tourism sector aware of environmental impacts both through education or through
regulation and governmental protocols to stop environmental degradation. This could be
done by increasing environmental awareness with locals and stakeholders and combining
sectors for partnerships to become more sustainable, just like the image that Duavata
Sustainable Tourism Collective is trying to fight for. This alternative image is more focussed
on a more sustainable tourism industry. One that could work together with bigger resorts
in creating this positive impact through for example community development by letting
tourists engage with rural villages. Out of the findings, we can conclude that for indigenous
Fijians, traditions and customs are important and respect from tourism actors and tourists
is therefore necessary. One recommendation would be that research needs to be done for
this ‘traditional experience’ not to have a negative impact like in other countries where
rural villagers lose their traditions and customs due to the ‘show’ that they put up for
tourists, otherwise known as the concept of cultural commodification. Tourism actors like
Duavata Sustainable Tourism Collective or Think Pacific are the kind of actors who want to
change this tourism image into one where local people are cooperating with the tourism
industry, in a way that locals participate in the creation of an image of Fiji shaped through
their practices. Think Pacific participates in this kind of alternative tourism image through
their projects, as they include community development by cooperating between sectors
such as the international development sector, the tourism sector and in the case of the
Vunaqoru project, also the health sector. Having more of these kinds of tourism actors in
the industry, might cause the tourism sector to shift to one where locals create a new
alternative image. Furthermore, Sigatoka River Safari is one of those operators that prosper
from a more sustainable tourism sector with the community and cross-cultural tourism
experiences by working together with small villages in order to create a positive impact.
Another recommendation would be to do more research on the (sustainable) impacts that
these kinds of projects or tours have on the local villages, economically, environmentally
and socially. Sustainability could mean any positive impact on a long-term basis, and thus it
is necessary to know what kind of SDGs are implemented by these tourism actors. Maybe in
the future the Fijian National Tourism body that is directed by the government, could focus
on attracting tourists through this alternative tourism image. This could be done through
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the inclusion of these alternative tourism operators in new tourism marketing plans.
Nevertheless, for now the government body ‘Tourism Fiji’ still focuses on the big resort
tourism, with a beach image, where all that matters are the number of tourist arrivals.
All in all, out of the results of this MSc thesis, we can conclude that these ontologies do
effect the changing of management of tourism operators. Moreover, this research analyzed
how these different ontologies influence the space of interaction between different actors
within the tourism sector and how the sector has a possibility to become more sustainable.
The beach resort tourism is emphasised by the governmental strategy through this beach
image of Fiji, which consequently attracts a certain type of tourist to Fiji. However, this
image also reinforces the other image that only will create a bigger voice, the more they are
marginalized, with the international agenda of creating a more sustainable tourism sector
having their back. This alternative tourism image of community development and
cooperation between these two different images could be something of a possibility as first
steps towards a more sustainable tourism sector, and one where Fijians decide what image
of Fiji will be presented within the tourism sector.
The results of this research paper have shown different gaps within academic research,
researching different ontologies and aligning it with what smaller operators and locals that
are not the major focus of the sector want. This thesis therefore fills the gap as being a
comprehensive study on small tourism operators and sustainable tourism and its impact on
Fiji. Additionally, this research builds on the emic perspective of how local communities
that are actors in the Fijian tourism sector are shaped through fragmented subjectivities as
individuals and community members governing themselves and to be governed.
8.3 General Methodological Choices
Place and space-time continuum are always subject to change and it is much more
challenging to describe a sense of place when you need to take into account all (power)
relations and occurrences that have changed a sense of place, therefore this was a very
difficult approach to choose. Nevertheless, it was chosen due to covid-19, which created a
major impact and change on everyone’s lives and all international sectors. However, this
approach was very much in accordance with what was going on in the world, and for me to
be able to research the management of sustainable tourism practices. From what was
possible to do within the fieldwork time frame that a MSc student has, I have to say that I
tried to understand all processes surrounding this sense of place approach as much as
possible. The concept of ‘ontology’ was used in order to show this negotiation that is
constituted by a sense of place. Through the using of the concept of ontology it was possible
to insist upon an analysis of all political, cultural, economic, and environmental trajectories
and the relationships negotiated by people in a place.
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Also, one of my personal aims for this thesis was to see whether it is possible to use the
Fijian sense of place as an example of a possible progressive and alternative future as
Massey (2004) mentions. According to her, there need to be more examples that could
‘open our eyes’ to other possibilities of living. As Massey mentions in her guest appearance
on the Science bites Podcast (2013): “Space presents us with the question of the social and
the political questions ‘how are we going to live together’.” This is where I see Massey and
her work come into play, where we need to look together further than our common sense in
order to create alternatives. The way Fijians want to protect their Vanua is reflected in the
way that they organise themselves, which in turn feeds into their sense of place and its
cultural and spiritual importance. Since Vanua is closely connected to everything,
spirituality is part of this as well. Therefore the land, nature and animals are all looked
upon with respect as Fijians do for their god. To me, the Fijian way of looking at the land, its
animals, nature and spirituality is something that other communities or people looking for
an alternative way outside the modern cash economy could learn from.
8.4 Limitations
There are some limitations that I realized after the research that I have conducted. Firstly, I
only spent ten weeks in the field due to the scope of this master’s thesis. This is
considerably shorter than the year or more that is recommended by Bernard (2017). Two
and a half months felt a bit too short to get a complete understanding of the complex
experience of people living in Fiji and engaging in the tourism sector. Nevertheless, my luck
in working in the sector myself and living with a Fijian family in a traditional Fijian village
made it easier and better for me to get an understanding of how Fijians live. Even though
being in one village for a month shows how that particular village lived, many of my
colleagues, (now) Fijian friends, and others have told me that the village of Vunaqoru is a
good representation of many other Fijian villages, anywhere in Fiji. During my field
research I found results that consequently let me to change some of my sub research
questions. The results showed that many respondents were focused on some other major
problems and topics such as ‘corruption’. I changed my sub research questions slightly in
order to include this topic in my answers, since this was so important to many of the
respondents.
In this thesis, I encountered some other limitations, namely that it is impossible to
generalize a group of people like Fijians, since there are so many different (indigenous)
communities in Fiji and the country is an island group in which every island has different
traditions. Nevertheless, the general idea of Vanua has been connected to all the literature I
found about Fiji, even if these were from case studies of different islands. I tried to be
careful not to generalize and some of the conclusions are therefore based on a particular
timeframe in a particular place with specific people and could have been different when
one of these elements have changed. I used my short amount of time there as productively
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as possible, and spent a large amount of time with the research population. My language
skills were sometimes a bit of a limitation, as even though I tried to learn the local dialect, it
was still very difficult for me, especially in the village, since Nadroga dialect does not look
like any of the languages that I know. While I do speak English, I do not speak Fijian, a
language widely used by indigenous Fijians, let alone a specific dialect only spoken in the
one region that Vunaqoru is in. Also, I was mostly focussed in researching native Fijians, but
a big part of the population in Fiji is Indo-Fijian, and they are known to have a different
culture and different beliefs. I have to say that I partly focussed on speaking with
indigenous Fijians on purpose knowing that they have been the part of the population
mostly left out of tourism development and planning. Besides this, another research
limitation was that most of my time I spent dealing with the Think Pacific project. Luckily, I
was able to get access to the field easily since I worked for Think Pacific. If I had not worked
for them it would have been very hard for me to get access to any village since you have to
be invited by the chief to come and present yourself to the village. I think it would have
been a completely different kind of thesis if it was not for the help I got from Think Pacific
and their access and connections in Fiji.
Furthermore, the case study that was done in this research paper shows the importance of
having multiple research fields. A case study normally zooms in on one example and will
then be compared with other examples within literature, whilst this case study was done in
support of other research possibilities in other locations on Fiji. By having one zoomed-in
example of living in and with indigenous Fijians in a rural village, it helped the results of
this paper to cover many locations, aspects and different respondents to gain a bigger
understanding of the tourism industry and how people live in Fiji. It should also be
highlighted that the difficulty of this research setting was particularly in the way that the
researcher was living with some of the research population, just like most anthropologists
do. This resulted in less of a gap and more trust between the researcher and research
population. Nevertheless, a bigger analysis needs to be written and thought of when
explaining the positionality of the researcher because this is crucial into how the results
were shaped.
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