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Abstract
This study aimed to uncover the motivations for pole camping. Pole camping is a legal way of
camping in nature in a back-to-basic style. The sites where one can engage in this activity are marked
by a small pole (or occasionally a water pump), hence the activity is called pole camping (in Dutch:
“Paalkamperen”). Only three small hikers’ tents are allowed per site. The phenomenon takes place in
the Netherlands, and is free of charge. Usually, pole camping sites have no facilities, making it a very
primitive nature recreation form. In order to study the motivations for pole camping, 23 semistructured interviews were used as a research method. They were conducted during the course of
January, February and March, 2021. The Recreation Experience Preference scales, established by
Driver in the 1980s, served as a theoretical framework. The interviews were held individually and
online through video-software such as Skype, or occasionally by telephone. Participants were invited
through two Facebook groups and three websites on pole camping and outdoor recreation. The
interviews were transcribed in Microsoft Office Word. Followingly, they were coded in Atlas.ti. Data
was further processed in Microsoft Office Excel. A mix of inductive and deductive coding was used to
obtain data. After analysis, 48 different motivations were found. Of these 48 motivations, 21 fitted
within the theoretical framework, while 27 did not. The latter can be considered as “other” or “new”
motivations and can be used for further development of the framework. Of the 48 motivations, five
were mentioned by all participants: “Autonomy/Leadership”, “Enjoy Nature”, “Escape PersonalSocial Pressures”, “Escape Physical Pressure” and “I can combine it with other forms of nature
recreation”. Therefore, these motivations are considered extremely important for pole camping. Six
other motivations are also considered to be highly important: “Equipment”, “Similar People”,
“Achievement/Stimulation”, “To be Outside”, “Learning” and “I prefer it over other camping forms”.
These motivations were also mentioned by more than 75% of the participants (i.e. by 18 or more
participants). Comparing the results with other literature on camping and outdoor recreation showed
overlap for the “enjoy nature” and “escape” motivations; such motivations were also common for
other forms of nature recreation. A major difference was the use of equipment, which seems far
more important for pole camping than for other nature recreation forms. With regards to the
methodology, the sample used in this study appeared subject of discussion, as participants were not
evenly distributed among gender, age and ethnicity. However, other studies also indicate that young
to middle-aged white men are dominant in (extreme forms of) nature recreation and camping. The
Recreation Experience Preference scales proved another subject of discussion. This theoretical
framework uses broad, hardly defined categories, which made translation into Dutch (for the
questionnaire) and comparing participants’ answers with the framework difficult. Also, many
categories were found outside of this framework, which demonstrates the need for further
development. Nevertheless, the detailedness of the framework did provide for an extensive
questionnaire and made it possible to acquire extensive information on pole camping motivations.
Therefore, it is still considered a useful framework. A suggestion for future research is to investigate
whether indeed, young to middle-aged white men dominate in pole camping and similar nature
recreation forms. Furthermore, it is recommended to extend the theoretical framework, to make it
more suitable for 21st century research on outdoor and nature recreation. The study ends with a
call-out to nature organizations to (re)discover the possibilities for pole camping in the Netherlands.
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1. Introduction
Leisure activities, and the number of people participating in those activities, change over time. One
of the latest trends in leisure, is the need for more extreme and unique experiences. This is visible,
for example, through the rise of adventure tourism. A first study on this topic in 2009 reported that
26% of tourists from Europe, North America and South America participated in adventure tourism
(GWU, ATTA & Xola, 2010). In 2012, this number had increased to 42%, resulting in a 195% net worth
growth of the adventure travel industry (GWU & ATTA, 2013). Earlier on, Singh (2004) had also
observed this trend. In his book ‘New horizons in tourism: strange experiences and stranger
practices’, he writes that “the Ulyssean spirit of wanderlust seems to have seized today’s tourists,
who seek novel experiences and dream of impossible destinations offering strange practices in
unusual habitats” (p1). Throughout his book, he illustrates this with all new sorts of attractions
offered by the tourism industry (such as undersea lodges and ice hotels) and with the rise of tourism
niches such as space tourism, extreme adventure tourism, deep eco-tourism and dark tourism (Singh,
2004). This search for more extreme and unique experiences is not only visible in touristic, holidayrelated activities, but also in more unorganized, day-to-day and (possibly) closer-to-home recreation.
For example, the numbers of people participating in ‘alternative and extreme sports’ (Andreasson &
Johansson, 2018; Ragiotto, 2020), ‘risky sports’ (Shoham, 2000) and, more generally, ‘adventures’
(Beames, Mackie & Atencio, 2019) have increased significantly throughout the last decades.
Concurrently (and sometimes coherent) with the trend of people searching for more extreme and
unique experiences in their leisure, participation in nature-based recreation is also on the rise.
Cordell (2012), who studied outdoor recreation in the USA extensively, found a 7.1% growth of
Americans participating in at least one of 50 nature-based activities between 2000 and 2009. He also
found a 40% growth of the total number of days spent on these activities. Summarizing his research,
he writes: “What people now choose to do for outdoor recreation is very noticeably different from
choices made by and available to previous generations of Americans. The mix of outdoor activities
and their relative popularity are different now than at any time in the past” (p1). Other national and
international research also provides evidence for this trend. In Finland, the number of visits to State
Parks increased from 850.000 in 2001 to 3.2 million in 2019 (Metsähallitus, 2020). In Costa Rica, visits
to national parks increased from 240.000 in 1985 to 860.000 in 1999 (Eagles, 2003). Visitor numbers
in five natural World Heritage Sites in Australia, including the Great Barrier Reef and the Tasmanian
Wilderness area, increased with up to 250% between 1982 and 1992 (Driml, 1995). In the
Netherlands, Staatsbosbeheer (the State Forest Service) saw an increase of people visiting their
visitor centres (the gates to their nature areas) from 1 million to 1.3 million between 2015 and 2017
(Ecorys, 2018; Staatsbosbeheer, 2015). Even more recently, the outbreak of the Covid-19-pandemic
caused a substantial number of people to visit nature areas in the Netherlands, resulting in
overcrowded nature areas and excessive nuisance (see e.g. Van den Tweel, 2020; Straver, 2020;
Onkenhout, 2020; Van Dinther, 2020; Kamerman, Wassens & Retera, 2020; NOS, 2020).
Natuurmonumenten, the largest nature association in the Netherlands (with 730.000 members and
owning over 108.000 hectares of nature (Natuurmonumenten, 2019)), even experienced an historic
moment: on May 22nd, 2020, they had to ask people to leave their nature areas as it was too
crowded, something which had never occurred before in their 115 years of existence (Van den Tweel,
2020). A final piece of evidence for the increase of nature visitations comes from Balmford et al.
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(2009). In their comprehensive study, they sampled 280 protected nature areas worldwide and
showed that visitation numbers to these areas (both total visitations and per capita visits) were on
the rise in Africa, Europe, Asia and South America and in 15 of 20 countries sampled.
All in all, people all over the world are looking for more extreme and unique experiences in their free
time, and want to enjoy their leisure more often in nature. In the Netherlands, one of the ways in
which these trends seem to have manifested themselves, is through the act of ‘pole camping’. Pole
camping is a legal way of camping in nature in a back-to-basic style (Stichting Wild-Kamperen.nl,
2019). The sites where people can engage in this activity are marked by a small pole (or occasionally
a water pump), hence the activity is called ‘pole camping’ (in Dutch: ‘Paalkamperen’). Within 10
meters from this pole, one is allowed to set up a small hikers’ tent and spend the night. Only a
maximum of three hikers’ tents is allowed per site, and generally, one may stay there for a maximum
of 72 consecutive hours (Stichting Wild-Kamperen.nl, 2019; De Boer & Van Raffe, 2003). According to
Stichting Wildkamperen.nl (2019), the Dutch association for pole camping and similar camping forms,
“It is not the same as wild camping, but it does approach the feeling that one gets from wild camping
very closely” (p2). For a further conceptualisation of pole camping, see figure 1 and Appendix 1.

Figure 1. Information sign on a pole camping site from Staatsbosbeheer (Hoogteyling, 2020).
It translates: Free camping. Camping allowed within a distance of 10 meters from this pole.
- Maximum length of stay: 72 hours
- Maximum 3 small hiker’s tents allowed
- Pump: no drinking water
- Do not make open fire
- Do not leave waste
- Bury toilet waste
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Pole camping came into existence in the 1990s and used to be an easy way for long distance hikers
and cyclists to spend the night near their trail or route (Van Rooij, 2005; Stichting Wildkamperen.nl,
2019). At first, it was estimated that this form of nature recreation would only be engaged in by small
numbers of peoples (De Boer & Van Raffe, 2003). However, in recent years, it has received much
more attention. In an advisory report from 2019, Stichting Wild-Kamperen.nl writes: “Many more
people are going camping [nowadays]. This trend is also visible at the pole camping sites in the
Netherlands. (...) The occupancy rate of the [pole camping] locations is rising, violations [of the rules]
are seen more and more often” (p3). See Appendix 1 for more information on user numbers.
Recently, this increasing popularity has had far going consequences. In June 2020, Staatsbosbeheer,
who owned 17 pole camping sites, decided to dismantle their sites completely (after they had
already been closed in March 2020 due to the Covid-19-pandemic). This was done due to the
excessive nuisance caused by people who did not abide to the rules. In their own words:
“Staatsbosbeheer feels sorry for those recreationists who enjoyed the pole camping sites for its
peacefulness and quietness, but the nuisance by other groups of users has become excessive lately”
(Staatsbosbeheer, 2020). As there were (probably) already less than 40 pole camping sites in the
Netherlands (see Appendix 1), this decision has had an enormous impact on the availability of pole
camping sites, and therefore, on the ability of people to participate in this recreation form. Naturally,
this decision has led to a lot of disappointment and anger. For example, Stichting Wild-Kamperen.nl
(2020a) said: “Dismantling the pole camping sites is a premature decision. This does not have to
happen, as there are realistic opportunities to reduce nuisance and to keep it fun for everyone. By
closing these sites straight away, the interests of the benevolent recreationists are not served”.
Scrolling through the biggest Facebook page on pole camping (in terms of members) shows the same
tenor (Facebook, 2020a). For example, three reactions on a post regarding the closing of three sites
in Noord-Brabant were: 1. “This is really sad news”, 2. “Such a shame. They were still on my list to
visit sometime” and 3. “What a waste! And such a pity that this activity is ruined by those who don’t
have the decency to dispose of their waste” (Facebook, 2020a). Another example comes from a hiking
website, where someone responded to the news with: “Such a pity, but I am not surprised. There is a
pole camping site close to where I live (…) [and] there is always garbage there too”. Another reaction
was: “Such a shame indeed, as we already have so little freedom to go wherever we want in the
Netherlands” (Hiking-Site.nl, 2020). A final example comes from a petition, which states: “The closure
of the pole camping [sites] means a restriction of access to the public good of nature, in particular to
those without the financial means to stay on paid campsites” (Brahms, 2022).
The increasing popularity of pole camping, but also the anger and disappointment that people felt
due to the dismantling of so many of the sites, have now raised questions on why people participate
in this nature recreation form. What is it exactly that pole camping brings to people? What is so
interesting about this primitive camping form that more and more people want to experience it, up
to a point where Staatsbosbeheer closes their pole camping sites? Not only does answering this
question provide useful information for managerial purposes, but it also provides knowledge on a
more fundamental and theoretical level. Firstly so, because pole camping is a seemingly strange,
paradoxical human behaviour: why do people leave the warmth of their houses and the comforts
and abundancies of modern everyday life, to spend the night in nature so primitively? On the
surface, this seems contradictory behaviour, which has not been under investigation yet. And, what
makes it even more intriguing, is that this behaviour is not only seen through pole camping.
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Similar camping forms, such as primitive camping, bamping (a contraction of “basic” and “camping”),
wild camping, stealth camping, shelter camping, freedom camping, etc. have also seen recent
increases in participation in various parts of the world (Kristensen et al., 2021; Kearns, Collins &
Bates, 2017; Rantala & Varley, 2019; ANWB, 2018). For example, Cordell (2012) estimated that in the
USA, annually, 17.3 million people aged 16 and older participated in primitive camping in 1982 and
1983. In 2005 to 2009, this had increased to 34.2 million (Cordell, 2012). Also, in 1999 to 2001,
Americans spent 234.1 million days annually on primitive camping, which increased to 249.6 million
days in 2005-2009 (Cordell, 2012). Similarly to pole camping, these camping forms also include a shift
away from luxury and towards ‘the basic’, which makes them intriguing phenomena. For example, in
their study on wild camping, Rantala & Varley (2019) wrote:
“The apparent discomfort, cramped-ness, dampness, messy-work and creepy-crawliness of
camping somehow does not obviously fit the bill as proper reward after months of hard
labour under the capitalist yoke. (…) And yet this puzzle remains: why do well-educated,
wealthy members of industrialised societies choose to leave behind the hard-won spoils of
civilisation, in order to sleep outdoors ‘protected’ by a thin layer of fabric stretched tautly
over a few poles and held by some pegs hammered into the ground? The living space in these
constructions (constrictions) seldom amounts to more than 2m square. This seems at odds
with the progressive civilising of everyday life, with its convenience, packagedness and
comfort.” (p295-297)
Similarly to pole camping, knowledge on (motivations for) these similar camping forms is also mostly
absent. For example, Huddart & Stott (2019) write that data from other parts of the world similar to
the study by Cordell (2012) are not yet acquainted. Also, Rantala & Varley (2019) state that
“Literature on wild camping is almost non-existent” (p298). Thus, this strange, contradictory human
behaviour – which is not only observed in pole camping, but also in similar camping forms – has
lacked scientific interest so far. As pole camping overlaps with these camping forms, investigating
why people go pole camping might also explain the increasing interest in these recreation forms.
A second reason to study why people go pole camping, is that it expands knowledge on camping as a
whole. The topic of camping was studied extensively in the 60s and 70s of the 20th century, but
academic interest was lost afterwards (Hassel, Moore & MacBeth, 2015; Brooker & Joppe, 2013).
This study could help to revive this interest and expand knowledge on (regular) camping. This is
important as in recent times, camping as a whole has become more popular as well (Brooker &
Joppe, 2013, 2014). Thirdly, studying why people go pole camping expands our knowledge on leisure
participation, and especially participation in nature and outdoor recreation. As Kloek (2015) puts it:
“As knowledge about participation in outdoor recreation is relevant from various societal perspectives
and as the empirical knowledge on this issue is limited, there is a demand for in-depth research on
this topic” (p16). Finally, answering this question might help to explain the trends described earlier in
this introduction.

1.1 Problem Statement
The number of people who participate in pole camping, has grown rapidly in recent years. This has
had all kinds of practical implications and consequences, culminating into the recent closing of 17
pole camping sites by Staatsbosbeheer. There is no research on why exactly people are so much
4

attracted to this form of nature recreation, and therefore, this behaviour is not completely
understood. Hence, this research investigates why people go pole camping. Knowledge on this topic
is useful for managerial and academic purposes and could also explain participation in similar
camping forms.

1.2 Research Question
As described in the next chapter, this study aims to explain the participation in pole camping through
the concept of “motivations”. In this study, motivations are regarded as what people themselves
describe as their motives or reasons to perform an act of behaviour. Therefore, following the
introduction and problem statement, the research question is as follows:
“What are the motivations for pole campers to participate in this activity?”

5

2. Theoretical Framework
This chapter deals with the theoretical background on studying behaviour and explaining nature
recreation participation. The first paragraph delves deeper in general behaviour theories and ways to
study behaviour. One of the ways to understand behaviour, is through the concept of motivation.
This concept serves as the basis for this study. The second paragraph provides a number of general,
broad definitions of motivation, to get a first understanding of its meaning and to establish a useful
definition. The third part dives deeper into the core of this research and discusses motivation
theories for outdoor recreation. One of these theories will serve as the basis for the theoretical
framework in this study. The chapter concludes with a display of the conceptual framework.

2.1 Theories on Behaviour
This study aims to discover why people participate in the act of pole camping. Explaining why
humans act in certain ways (i.e. explaining behaviour) has long been a topic of study, for which many
theories, frameworks and perspectives have been developed. A first example is provided by Crutzen,
Peters & Noijen (2017, p2), who distinguish “Three main types of variables that have an influence on
behavior: environmental, genetic, and psychological variables”. Morris et al. (2012) found that many
studies that try to conceptualise behaviour originate from the field of psychology and focus on the
individual. Possibly, this is due to the idea that “all environmental (e.g., social or physical) and genetic
influences on behaviour eventually operate through (and manifest as) psychological variables”
(Moore, as cited by Crutzen, Peters & Noijen, 2017, p2). Three important models that focus on
psychological determinants, are the Theory of Reasoned Action, the Reasoned Action Approach and
the Theory of Planned Behaviour (Morris et al., 2012; Crutzen, Peters & Noijen, 2017). The latter two
were developed from the first one. These three theories share the idea that the “intention to act”
holds the explanation for behaviour. Intention, on its turn, is formed by a person’s attitudes towards
the behaviour, his perceived social norms regarding the behaviour and – in the two latter models –
his perceived behavioural control (i.e. whether one feels capable of doing it, and has individual
control over the behaviour) (Morris et al., 2012; Walker, Courneya, and Deng, as cited in Luo & Deng,
2008). Two other important psychological models that try to explain behaviour, are the Health Belief
Model and the Extended Parallel Process Model (Crutzen, Peters & Noijen, 2017). According to Jung
& Brann (2014), “These are arguably two of the most influential models in health communication”
(p211). Morris et al. (2012) state that the Health Belief Model “posits that behaviour is determined by
a number of beliefs about threats to an individual’s well-being and the effectiveness and outcomes of
particular actions or behaviours” (p6). The Extended Parallel Process Model was developed from the
Health Believe Model and builds further on these conceptions (Jung & Brann, 2014).
According to Morris et al. (2012, p3), the theories mentioned above “posit a greater or lesser impact
by external factors such as society, but each hold behaviour to be an outcome of competing
influences balanced and decided upon by the individual - thus placing significant emphasis on
individual agency”. However, as Morris et al. (2012) state, there are also behaviour theories that
“move away from the individual to focus either on behaviour itself, or relationships between
behaviour, individuals and the social and physical environments in which they occur” (p3). Morris et
al. (2012) exemplify this with (amongst others) Social Practice Theory. Reckwitz describes that the
central insight of Social Practice Theory is “the recognition that human ‘practices’ (ways of doing,
6

‘routinized behaviour’, habits) are themselves arrangements of various inter-connected ‘elements’,
such as physical and mental activities, norms, meanings, technology use, knowledge, which form
peoples actions or ‘behaviour’ as part of their everyday lives” (as cited by Morris et al., 2012, p11).
Elaborating on this, Morris et al. (2012) write: “From these perspectives, individuals perform or
reproduce behaviours that are themselves a product of relationships between people, their
environment, and the technology that surrounds them. In this sense objects and environments
become active in the production of behaviour” (p4). This illustrates that different perspectives on
agency and structure have led to different theories regarding human behaviour.
With regards to the genetic variables that influence behaviour, there is a whole field that studies this
aspect, namely the field of behavioural genetics. It deals with “the recognition since antiquity that
behavioral traits are in part inherited, and the controversy concerning the extent to which this is so, a
discussion often going under the label of the nature–nurture controversy” (Loehlin, 2009, p3). Within
this field, the explanation for behaviour is linked to genetic traits (Turkheimer, 2000), and models are
of such kind. For example, Briley et al. (2019) write: “Some studies may be interested in identifying a
complete model of how individual differences come to be (e.g., identifying causal pathways among
genotypes, environments, and phenotypes across development). Other studies place primary
importance on developing models with predictive utility, in which case understanding of underlying
causal processes is not necessarily required” (p196). This shows that another way of explaining
behaviour, is through analysing genetic traits and developing genetic models.
Summarizing the sections above, in order to try and explain why people act in the way they do, one
could focus on attitudes, beliefs, norms, meanings, self-efficacy, practices, the physical environment
and/or genetics. However, there is also another approach to understand behaviour.
According to Antonides & Van Raaij (1998), namely, “the ‘why’ question is most often the question
about the motivation of behaviour” (p181). This is endorsed by Kozinets (2010), who writes that
“Motivation research is still regarded as an important technique [to] gain a deeper understanding
into why consumers act in the ways that they do” (p8)1. It is also endorsed by Mook, who says:
“Questions about motivation, then, are questions about the causes of specific actions. Why does this
organism (…) do this particular thing we see it do? The study of motivation is the search for principles
that will help us understand why people and animals initiate, choose, or persist in, specific actions in
specific circumstances” (as cited in Weiner, 1992, p1). Therefore, in order to try and explain pole
camping behaviour, this study chooses to focus on motivation. The next paragraph delves deeper in
the theoretical background of this concept.

2.2 Defining the Concept of Motivation
Defining the concept of motivation is not an easy task. As cited in Kovač (2016, p2), psychological
dictionaries struggle with the term: Chaplin states that “the concept of motive (or motivation) is most
controversial and least satisfactory”, while Reber calls it “definitionally elusive” and Evans writes that
it has “ill-defined boundaries”. Franken (1988) had also observed this: “Inclusion of one topic and
exclusion of another (...) implies that there is a good agreement on what the term motivation means.
1

Note that pole camping can be defined as the consumption of a (public) good or service (e.g. “a
pole camping site”, or “nature”). Therefore, this activity can be studied from the field of “consumer
behaviour” (Antonides & Van Raaij, 1998).
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Unfortunately, there is not” (p3). Thus, the meaning of this concept is contested. This is endorsed by
the fact that there are many theories on what motivation is, and how it occurs (see e.g. Weiner,
1992; Franken, 1988 and Locke, 1991, for a comprehensive overview of motivational theories). IsoAhola (1989) even goes as far as saying that “there is no single motivational mechanism or theory
that can explain all human motivation” (p248). In order to still try and get an understanding of this
concept, and to come up with a useful definition and conceptual framework for this study, the next
section dives deeper into this concept with the use of several definitions.
A first understanding of the concept of motivation, comes from its original meaning and translation.
According to Heilbrunn (1998), the word “motivation” is delineated from the Latin word “movere”,
which means “to move”: “[it] refers to the processes that move a consumer to behave in certain
ways” (p379). Jang et al. (2015, p240) provide an example with reading: “When we refer to
motivation to read, then, we are referring to what moves students to pick up a book (…) and what
moves students to persist in reading that text”. A second definition is provided by Iso-Ahola and
Weissinger & Bandalos. As cited in Kouthouris (2009, p3), they describe motivation as “the forces
that initiate, direct and sustain human behaviour”. Wilkie, as cited in Heilbrunn (1998, p379),
provides a third definition, writing that motivation deals with “how behavior gets started, is
energised, is sustained, is directed, and is stopped”. Antonides & Van Raaij (1998) describe a similar
definition, stating that “Motivation is an activation, an incentive or reason to start or to maintain
behaviour” (p164). A fifth definition is provided by Young, who states: “We may define the study of
motivation broadly as a search for determinants (all determinants) of human and animal activity” (as
cited in Weiner, 1992, p1). Another approach is provided by Sheth, Mittal & Newman (1999, p342),
who start their description of motivation with “why”-questions: “Roberto, why are you taking a
course in Ancient Greek History? (…) Soren, how come you are not taking the more convenient 7p.m.
flight on TWA (…)? Ahmed, (…) why [did you buy] a Hyundai sedan instead of that European sports
car (…)?” (etcetera). According to Sheth, Mittal & Newman, the thing that these questions have in
common, is that “they are all looking for the underlying motivations for behaviors” (p342). Later on,
they write: “motivation is what moves people – the driving force for all human behavior” (p342). A
final definition is provided by the Oxford Dictionary (2020), which defines motivation as “reasons for
acting or behaving in a particular way”.
Following these definitions, it is observed that a great number of concepts, topics and descriptions
are linked to the concept of motivation. Also, a couple of similarities are observed. First off,
something that every definition has in common, is that motivation has got to do with behaviour,
whether from a human being, animals or other organisms. Secondly, motivation is linked to initiating,
persisting in and terminating this behaviour. Thirdly, it is observed that motivation has many
synonyms, and can indeed be defined in various ways. Reasons, motives, determinants, forces,
underlying processes, incentives, activations or causes for behaviour, are some of the examples. Also,
motivation appears to be the answer to (and equal to) questions about “why”, “how come”, “what
moves” with regard to a certain behaviour.
After a closer examination of these definitions, the concept of motivation seems to be used and
interpretable in two ways. In the first way, it is used as a noun, namely as “a motivation” or “the
motivation(s)”. In this way, the question of “why does someone do this thing I see” can be answered
with “this is the motivation” or “these are the motivations”. Synonyms are the motive(s) or the
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reason(s) for behaviour. In the second way, the concept is used to indicate some kind of force or
status, which would be interpretable as “being motivated”. In this view, motivation is more a kind of
state (equal to for example being enthusiastic, eager and driven to show particular behaviour). In this
way, it can also be regarded as something that is measurable quantitatively (e.g. “how motivated are
you on a scale of 1-10?)”. In order to make this distinguish more clearly, Solomon et al. (2013) write:
“from a psychological perspective, motivation occurs when a need [or a want] is aroused that the
consumer wishes to satisfy. Once a need [or a want] has been activated, a state of tension exists that
drives the consumer to attempt to reduce or eliminate the need. (…) The magnitude of this tension
determines the urgency the consumer feels to reduce the tension. This degree of arousal is called a
drive. (…) The desired end-state [or benefits] is the consumer’s goal. (…) Once the goal is attained,
tension is reduced and the motivation recedes (for the time being)” (p187). This citation clarifies that
there are two aspects of motivation: it is about the needs, wishes, wants and goals that people want
to satisfy, and it is about a state of tension that people feel to a certain degree, depending on how
eager they are to fulfil those needs/wants/goals. In this study, it is not the objective to investigate
this tension (and to find out how motivated pole campers are). Instead, it seeks to investigate on a
detailed level the needs, wishes, wants, goals and desires that people have and want to fulfil that
make them go pole camping. In other words, it seeks to investigate what the motivations (i.e.
reasons/motives) are for participating in this activity, in order to help explain pole camping as an act
of behaviour. Therefore, motivation in the sense of the noun (the motivation/the motivations) is
used, instead of in the sense of a status (being motivated).
Diving deeper into the motivation literature, Antonides & Van Raaij (1998) write that “there are
many different approaches and levels of motivation” (p164). Dependent on what level (and according
to which approach) motivations are studied, the outcomes are different. For example, Franken
(1988) distinguishes (amongst others) a biological approach. He writes that “the principles of biology
assume that behavior is the product of our genetic structure. We behave as we do because our
genetic structure not only sets a behavior in motion but gives direction to that behavior” (p22).
Franken (1988) illustrates this by writing that one could state that the motivation to participate in
running (as a sports) is the release of norepinephrine (a process within the human body, following
from genetic structures). From this point of view, in order to find out motivations for behaviour, one
should look at biological or physiological structures (such as genetic structures) and processes within
the human body. This is similar to what behavioral geneticists deal with, as mentioned in paragraph
2.1. From another perspective, motivations are things that people can articulate themselves as
possible explanations for their behaviour. This is illustrated by Sheth, Mittal & Newman (1999) with
their “why”-questions earlier in this paragraph. This is endorsed by Kozinets (2010), who writes that
motivation research mostly relies on qualitative research techniques:
“Motivation research is still regarded as an important technique [to] gain a deeper
understanding into why consumers act in the ways that they do. These insights are often
thought to be much more revealing than the information provided by traditional descriptive
and quantitative marketing research methods. (…) Interviews (…) are a staple of consumer
and marketing research, whether in their academic one-on-one format, or in the focus group
interview format. (…) These methods, which had their inception in motivation research,
[continue] to make gains in enhancing our understanding of consumers’ deeper motivations,
meanings, and understandings of the world.” (p8-10)
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As derived from these examples, motivations can be studied by asking people themselves about why
they perform an act of behaviour. According to this view, people are aware of explanations for their
behaviour and can articulate these explanations. In this research, this idea is adopted (instead of e.g.
looking at biological motivations). Combined with all information previously written in this chapter,
this study comes to the following definition of a motivation:
A motivation is what someone indicates as an explanation for his or her act of behaviour.
It is someone’s own answer to the question why he or she thinks, feels or believes he or she
wants, wishes, desires or needs to perform this behaviour. It is similar to a motive or reason.
A few remarks need to be made here that are linked to using the concept of motivation in this way.
Firstly, as hinted on before, multiple motivations might underlie an act of behaviour (Franken, 1988).
Secondly, motivations for the same behaviour may be different for different persons: “It is possible
that one person smokes a cigarette to relax, while another person smokes a cigarette to experience a
“lift”” (Franken, 1988, p17). Antonides & Van Raaij (1998) give a similar example: “Somebody who
starts eating may be motivated by hunger, but he or she may just be polite, when having lunch with a
business partner” (p164). That multiple motivations may underlie an act of behaviour, and that
motivations may differ per person, is something that could also count for pole camping, and needs to
be taken into account. A final remark is that even though people can have many motivations (i.e.
reasons or motives) for a certain behaviour, this does not automatically lead to the display of this
behaviour in the future. A motivation is simply regarded as the answer to the question why someone
thinks he/she has shown this behaviour in the past, and why he/she would do it again. The next
paragraph delves deeper into motivation theories for nature recreation.

2.3 Motivations for Nature Recreation
As mentioned earlier, there is a great number of theories (possibly hundreds) on what motivation is,
and how it occurs. In order to come up with a theoretical framework for this study, this paragraph
investigates theories that focus on motivations for leisure and outdoor (or nature) recreation, as pole
camping falls within these categories. According to Kouthouris (2009), four theoretical approaches
have been used to study motivations for leisure behaviour. The first one is the two-dimensional
theory of ‘approach’ (seeking) and ‘avoidance’ (escaping) motivational forces, proposed by Iso-Ahola
in 1982. This theory posits that “people are motivated in their leisure not only to seek such intrinsic
rewards as feelings of competence, but also to escape everyday problems, troubles and routines” (IsoAhola, 1989, p259). The second framework is provided by Crompton and McKay in 1997. In their
theory, leisure behaviour (such as tourism and travelling) is considered to be motivated by both
pushing factors (a person’s internal drives or wants) and pulling factors (which are characteristics of a
leisure destination, such as the beauty of a touristic attraction) (see e.g. Kovac, 2016; Antonides &
Van Raaij, 1998; Luo & Deng, 2008; Hassel, Moore & MacBeth, 2015). A third school of thought is
provided by Deci and Ryan in 1985, who distinguished extrinsic and intrinsic motivation. Locke &
Latham, as cited in Locke (1991), explain this theory: “one is motivated intrinsically (in which pleasure
comes from the task activity itself) or extrinsically (in which pleasure comes from something the task
leads to, such as money” (p291). The fourth theoretical framework is provided by Driver (1983), who
established the Recreation Experience Preference scales. This theory is the most well-renowned and
tested theory in the field of active outdoor recreation (Kouthouris, 2009; Graefe et al., 2000;
Manfredo, Driver & Tarrant, 1996; Kyle et al. and Walker et al., as cited in Sotomayor et al., 2014).
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As the following sections show, it is also a very detailed framework, which has been applied to many
different forms of nature recreation. Therefore, it is expected that this theory is also highly applicable
for pole camping. Furthermore, this framework has been applied in various countries all over the
world. For these reasons, this theory is used as the theoretical framework for this study.
The Recreation Experience Preference (REP) scales
According to Manfredo, Driver and Tarrant (1996), Driver & Tocher introduced the so-called
‘experiential approach’ for measuring leisure motivation in the 1960’s. This approach considers
recreation not purely as an activity (such as fishing or mountain biking), but regards it as “a
psychophysiological experience that is self-rewarding, occurs during nonobligated free time, and is
the result of free choice (Manfredo, Driver & Tarrant, 1996, p189). It is “[a behavioral pursuit]
instrumental to attaining certain psychological and physical goals” (Driver & Tocher, and Knopf, as
cited in Manfredo, Driver & Tarrant, 1996, p189). According to this view, “the experience holds the
explanation of why people engage in recreation, gives guidance in understanding what people want
from recreation, and offers insight into how it might benefit them” (Manfredo, Driver & Tarrant,
1996, p189). The experiential approach of measuring motivation was based largely on concepts of
Lawler’s expectancy-valence-theory (Manfredo, Driver & Tarrant, 1996), which was in turn based on
Vroom’s expectancy theory (Lunenburg, 2011). According to Solomon, in these expectation models,
“it is accepted that individuals decide on their actions by consciously evaluating the outcomes of their
behaviour” (as cited by Aşan & Emeksiz, p3). Manfredo, Driver & Tarrant (1996) write:
“Lawler proposed that behavior in the work place is a function of both ability and motivation.
Motivation was viewed as a hierarchy of instrumental and terminal expectations.
Instrumental expectancies describe the relationship between effort (e.g., absentee rate,
production rate) and performance outcomes (e.g., more pay, more praise). Instrumental
expectations are important because they lead to terminal expectancies that are valued, longterm personal goals (e.g., social recognition, family solidarity, high social affiliation).” (p190)
According to Manfredo, Driver and Tarrant (1996), this school of thought could well be applied to the
experiential approach of measuring motivation:
“This [expectancy-valence] framework readily fit the experiential approach which suggested
that unconstrained choice (i.e., holding ability constraints constant) is a function of the
expectation that efforts to recreate (e.g., spending time and money) will lead to
performances (i.e., engaging in certain activities in certain settings) which in turn will lead to
valued psychological outcomes.” (p190)2
Following the experiential approach, in order to understand why people recreate, researchers
started to focus on the psychophysiological experience, i.e. on the psychological and physical goals
that people want to fulfil through participating in recreation (Manfredo, Driver & Tarrant, 1996).
These desired goal states (i.e. motivations), and the psychometric scales that were developed to
measure these goal states, are called the Recreation Experience Preference (REP) scales (Manfredo,
2

For more information on the expectancy-valence theory, see e.g. Lunenburg (2011), Weiner (1992),
Weiner (1974) and Lawler III & Suttle (1973).
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Driver & Tarrant, 1996). The original list was developed by Driver (1977, 1983) and consists of 328
items (i.e. core motivations). Using statistics, these items were congregated in 44 scales, and
ultimately in 21 domains (Manfredo, Driver & Tarrant 1996). Some domains contain only one scale
(and within this scale, only a few items/core motivations). Other domains contain multiple scales,
and within those scales, many more core motivations. Manfredo, Driver & Tarrant (1996) performed
a meta-analysis on 36 studies from the USA that used 108 different items from 19 domains from the
REP scales. In their study, they found statistical support for the correct categorization of these items
and domains (Manfredo, Driver & Tarrant, 1996; Kouthouris, 2009). For an example of the REP scales,
see Figure 3. The full framework is displayed in Appendix 2.

Figure 3. A part of the Recreation Experience Preference scales, developed by Driver (1983).
The uppercase letters D, E and F are domains. Within domain D and E, there is only one scale,
while in domain F, there are two scales. Each scale consists of several items (or core
motivations), presented by the lowercase letters. For the meaning of the asterisks*, see
Driver (1983); their meaning is not important here.
Many studies that use the REP scales for exploring nature recreation motivations, do so in a
quantitative way (such as the 36 studies examined by Manfredo, Driver & Tarrant, 1996). In such
studies, participants are usually presented with subsets of the scales, and then need to indicate how
they feel about each of the end goal states (i.e. motivations). As Manfredo, Driver and Tarrant (1996)
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showed, this occurs through various response scales, such as five-point Likert’s scales of importance
(answers ranging from ‘not at all important’ through ‘very important’) or satisfaction (where the
desired end goal states are considered to ‘strongly add to satisfaction’ through ‘strongly detract from
satisfaction’). After the respondents have completed the questionnaire, statistical analysis is used to
obtain results on how people feel about the end goal states (motivations); so which goal states are
important (or provide satisfaction), and which are not. It also provides useful for ranking motivations
(e.g. “being close to nature” is more important than “to meet new people”).3
In some studies, uncovering motivations for certain outdoor recreation forms is the only goal of the
researchers (see e.g. Skår, Odden & Vistad, 2008; or the studies examined in Manfredo, Driver &
Tarrant, 1996). In other research, motivations for outdoor activities are combined with other factors
or variables. As Sotomayor et al. (2014, p140) put it: “Motivations have also been examined relative
to other constructs”. For example, Aşan & Emeksiz (2016) investigated the relationships between
outdoor recreation motivations and vacation activity preferences. Kouthouris (2009) investigated the
relationship between motives for skiing and the intention to continue participation in skiing. Melo &
Gomes (2017) investigated the relationships between outdoor recreation motivations and sociodemographic characteristics, such as age, gender and education level. Lastly, Sotomayor et al. (2014)
examined whether outdoor recreation motives were related to visiting different natural and seminatural landscapes. Other examples are found in Kristensen et al. (2021), Cavin et al. (2005), Graefe
et al. (2000) and Sotomayor et al. (2014).
While using the REP scales in a quantitative way for investigating nature recreation motivations is
wide-spread, it has some limitations. Firstly, as questionnaires ought not to be too long, only a
limited number of the 328 REP items is presented to the participants. Skår, Odden & Vistad (2008)
used 27 items, but 14 or 15 were observed to be more common (see e.g. Luo & Deng, 2008;
Kristensen et al., 2021; Graefe et al., 2000). This means that researchers have to decide which items
they will use, which calls for biases to come into existence. Furthermore, this makes it much more
difficult to get a complete image of all motivations for a certain form of nature recreation (or at least
as many as possible). Secondly, the participants only rate pre-defined motivations, which means that
details and other possibly valuable information are lost. It was also observed in the studies
mentioned above that this quantitative method leaves very few space for own input from the
participants. A third limitation is that this method requires many respondents, in order to conduct
reliable statistical analyses. Comrey & Lee, as cited by Luo & Deng (2008) speak of 300 to 500
participants, numbers which were also observed (or even higher) in the studies mentioned above.
Amongst others, these reasons have led to the decision to use a qualitative research method to
investigate the motivations for pole camping (with the use of all domains from the framework),
instead of a quantitative one.
The REP scales have received two forms of criticism as well. Skår, Odden & Vistad (2008, p39) cite
Weiner, who found that “a common and fundamental criticism is that it cannot be assumed that
respondents are able to articulate their motives, needs, roles, emotions and values”. According to
3

Some studies then continue to aggregate the presented items using statistical analysis (PCA, Factor
analysis) to establish new overarching categories of motivations. For examples, see Graefe et al.
(2000) and Luo & Deng (2008).
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Aşan & Emeksiz (2016), this is “a common criticism for any social measurement model” (p3).
However, as derived from the extensive use of the REP scales in numerous studies so far, this
criticism remains theoretical and subject of scientific debate. As it is not the goal of this research to
debate this behavioural aspect, it will not be further elaborated on. The second critique comes from
Skår, Odden & Vistad (2008), who write that “Concepts and scales that work well for people from one
culture may not work at all for people from another culture” (p39). What has been observed so far, is
that the REP scales have been used in studies in (amongst others) the USA, China, Norway, Greece,
Portugal and Turkey. Except for China, it has been applied to many Western cultures, which is why it
seems justified to use it in the Netherlands as well. Would the study investigate motivations for e.g.
indigenous people in the Amazon or Australia, things would likely be different, and using other
frameworks tailored towards such cultures would presumably be better.
To conclude, in this research, the REP scales, which are based on Lawler’s expectancy-valence-theory,
will be used as a theoretical framework. In figure 4, the REP scales are displayed. For simplification,
only the 21 domains are displayed, while for analysing the results, all 328 items from the original list
from Driver (1983) will be used. The full framework is displayed in Appendix 2.
Achievement/Stimulation
Autonomy/Leadership
Risk Taking
Equipment
Family Togetherness
Similar People
New People
Learning
Enjoy Nature
Introspection
Creativity
Nostalgia
Physical Fitness
Physical Rest
Escape Personal-Social
Pressures
Escape Physical Pressures
Social Security
Escape Family
Teaching-Leading Others
Risk Reduction
Temperature

Motivations for Pole Camping

Figure 4. Conceptual Framework of motivations for Pole Camping. Adapted from
Driver’s master list of Recreation Experience Preference Scales items (1983).
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3. Methodology
This study aims to discover why people go pole camping. This is an open question with an explorative
character (Baarda et al., 2013). This study seeks to get a good impression of all motivations
underlying this behaviour, or at least as many as possible. It is more important to discover which
motivations people have and to retrieve detailed information on them, than to know how many
people have these motivations. Therefore, a qualitative research method (interviews) was used.

3.1 Interviews
To uncover the motivations for pole camping, this study used interviews as a research method.
“Interviews are used to study what people know, think, feel and want regarding certain topics,
persons or events” (Baarda et al., 2013, p145). This technique was commonly associated with
motivation research in the 1980s and 1990s, and in the 21st century, this technique “[continues] to
make gains in enhancing our understanding of consumers’ deeper motivations, meanings, and
understandings of the world” (Kozinets, 2010, p10). During the interviews, pole campers themselves
were asked directly about their motivations. The interview started with a brief introduction and a
number of questions on the participant’s background (including gender, age, occupation, and pole
camping experience). Next, the research question (“what are your motivations for pole camping”)
was presented. Key words from the interviewee’s answer were written down, and after the
participant had completed its answer, probing questions on these key words were asked. For
example: “You mentioned being in nature as a motivation, could you elaborate on this? What aspects
of nature do you mean? Why is that a motivation?”. After the open question, the 21 domains from
the REP scales were presented one by one in a “yes-or-no” form. For example: “Is using your
equipment a reason for you to go pole camping? Yes or no?”. If the participant answered positively,
he/she was asked to elaborate on that (i.e., probing questions were asked again). If the participant
answered negatively, the next question in line (i.e. the next domain) was presented.
To be as unobtrusive as possible (and to present everyone with the same questions, and to prevent
making the questionnaire too extensive), only the domain was presented and not the more detailed
scales or items from the framework. Exceptions were made for when the interviewee did not
understand the question; in such cases, two or three examples from the domains were provided. The
method of asking participants both an open question and (multiple) closed questions was used
because it was expected that this would deliver the most information possible, and also the most
detailed information. Establishing this certain order (first asking an open question and then the
closed ones) was done because this would force the participant to first think about, describe and
explain his own motivations, without putting words in his mouth (in other words, again, to be as
unobtrusive as possible). It was expected that this specific order, too, would produce the most
information possible, as well as the most detailed information. Also, it was expected that this order
would result in obtaining motivations outside of the REP scales framework. These could be
considered “new” motivations, which could be useful for extending the framework. After presenting
the 21 yes-or-no questions, the interviews ended with a few final questions. These were about the
closing of the pole camping sites by Staatsbosbeheer, and whether the participants themselves had
any remarks or questions regarding the research.
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As derived from this interview structure, many of the questions were fixed, but a few (e.g. the
probing questions) were not. Also, the order of the questions was largely fixed, but not entirely.
Therefore, the interviews had a semi-structured format (Baarda et al., 2013). Presenting so many
questions (one open question and 21 closed ones on motivation, as well as several background
information questions) did not provide issues. Interviews were tested twice with people close to the
author, and after slight adjustments, it turned out to be a workable interview. For the full
questionnaire, see Appendix 3.

3.2 Inviting Participants
The population consists of people who participate in the act of pole camping. Unfortunately, there is
no information on how many people this concerns (see Appendix 1 for some indications). Personal
data which would allow for it to reach these people easily, is also unavailable. Therefore, drawing a
random sample was not possible. Instead, the sample was obtained through a “get-what-you-canget”-principle, meaning that every pole camper who was interested was allowed to join in the study.
This principle was also applied because there was no knowledge on how eager people would be to
participate in the interview, and to avoid time pressures later in the research. Participants were
invited the followingly. A request for participation (see Appendix 4) was publicized in January 2021
on two Facebook pages: 1. “Bushcraft NL” with 6465 members, and 2. “Stealth/Wildcamping NL”
with 1384 members (Facebook, 2021a,c). It was also sent to the contact information of three
websites: 1. “www.wild-kamperen.nl”, 2. “www.kampeermeneer.nl” and 3. a Google-website
(https://sites.google.com/site/paalkampeerders/). These websites contain extensive information on
pole camping, including displays of (many of) the pole camping locations and their coordinates. It
was expected that their owners would also be willing to join in the study, which turned out to be so.
The Facebook page “Bushcraft NL” was chosen because in the orientation phase of this study, it was
observed that members had posted messages here about pole camping (Facebook, 2020c). Also,
through observing the websites mentioned above, it seemed that bushcraft and pole camping could
be linked well to each other. Initially, there was the idea to place the request on the Facebook page
“Living off the grid NL” as well, a group with now close to 59.000 members (Facebook, 2022). In this
group, messages on pole camping were found as well. However, when contacting the administrator
of this page, he proposed to place it in the Facebook page “Stealth/Wild camping NL” instead, of
which he was also the administrator. After examination, this seemed a better idea, as pole camping is
quite similar to these camping forms, while living off grid is a slightly different concept. Ultimately, it
was decided to place the request in the “Stealth/Wild camping NL” page, and to keep the “living off
grid” page in reserve for if not enough participants would be obtained. As it turned out, the three
websites and two Facebook pages yielded a lot of response, so placing it in the “Living off grid” page
was not needed anymore.4
Following these requests, 23 pole campers were interviewed in the course of January, February and
March 2021, using the questionnaire from Appendix 3. The interviews were held online (through
video-software such as Microsoft Teams, Skype, Zoom and Google Meet) or – occasionally – by
telephone. This method was used primarily because of safety-reasons due to the Covid-19-pandemic,
but that this format was less costly and less time-consuming (as travelling was not needed) was also
4

Initially, it was also the idea to place the request on the Facebook page “Pole camping or camping
on green camping sites” (Facebook, 2020b), but the administrator of this page could not be reached.
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an advantage. For example, it made conducting more interviews possible, thereby increasing the
reliability of the results. For the same safety-reasons, the interviews were held individually.
Interviews were recorded (sound only) and were held in Dutch. In return for their participation, the
participants received a €5,- gift card from either Bever or Bushcraftshop.nl; two outdoor equipment
selling companies in the Netherlands. Not every participant accepted this gift card.
In order to get the ‘real’ pole camper to participate in this research, instead of people who had not
done it before or people who had only tried it once or twice (i.e. first-time users), and to get people
who likely enjoy pole camping and consciously/rationally choose to participate in this activity, it was
decided to only include participants who had pole camped three or more times. Also, only people
aged 18 years and older were asked to join in the study. Although it was aimed for to give
participants an equal amount of time (30 minutes), the interview duration was between 22 and 53
minutes (leading to a total of 13.5 hour and 285 pages of transcribed interviews). This is because
some participants spoke faster, more or more detailed than others, and also because the interviewer
got more proficient in conducting the interview after a couple of times. Also, some people had more
motives to elaborate on than others.

3.3 Data Analysis
The interviews were transcribed in Microsoft Office Word. Background information on the
participants was processed in Microsoft Office Excel (see Appendix 5 for this background
information). After transcribing, coding was used as part of the analysis method for obtaining results.
According to Baarda et al. (2013), codes are “short words or combinations of words used by the
researcher to enlighten what the text (…) is about. Codes establish a connection between the
empirical material (the words of the respondent) and the conceptual framework” (p217-218). The
coding method that was used, was a combination of inductive coding (open coding) and deductive
coding. Open coding was mostly used to code the answers on the open question (“what are your
motivations to go pole camping”). Deductive coding (using the framework as the comparison
material) was used mostly with the answers on the questions that presented the domains in a yes-no
form. The computer software Atlas.ti (version 9) was used for coding.
In total, the 23 interviews provided 783 codes. Following this, axial coding provided 94 code groups
(i.e. motivation subcategories). These 94 code groups (see Appendix 6) were then compared to the
328 items, 44 scales and 21 domains of the REP scales, and categorized accordingly. This ultimately
led to a total of 48 different motivation categories, of which 21 fitted in the theoretical framework,
and 27 did not5. Followingly, the code document table function in Atlas.ti was used to create tables
showing which participants mentioned which motivation categories. Exports of these tables were
edited in Microsoft Office Excel to ultimately show how many participants mentioned each category.
The Results chapter starts with a display of these tables. The categories that were mentioned by
more than 75% of the participants (i.e. by 18 respondents or more) were considered to be of high
importance for pole camping. The motivations mentioned by 6-17 participants were considered
medium important, and the motivations mentioned by 5 or less participants were considered to be
5

The categories were not categorized any further into more abstract or overarching concepts. Then,
namely, detailed information would have been lost, but also reflecting on the results with the use of
other studies that used the REP scales would be more difficult.
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of low importance. This distinguish was made from a practical point of view: as there were so many
categories, it would be too time-consuming to delve deeper in every single one of them. Moreover, it
was expected that going deeper in the motivations that were mentioned by the large part of the
participants would be more useful (e.g. for managerial purposes) than going deeper into the lesser
mentioned motivations. Finally, it was expected that applying this scale of importance would make
comparing the findings with other studies less difficult. As a result, in the Results chapter, only the
highly important motivations for pole camping are described extensively. To provide an idea of what
the lesser important categories encompass, citations are displayed in Appendix 9 and 10.
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4. Results
This chapter presents the results of this study into the motivations for pole camping. The research
question was:
“What are the motivations for pole campers to participate in this activity?”
Paragraph 4.1 provides an overview of all main motivation categories that were discovered. It also
presents conclusions that can be drawn from these tables. Paragraph 4.2 goes deeper into the most
important categories, i.e. the motivations that are mentioned by at least 75% of the respondents (18
respondents or more). For every category, a detailed description of the motivation is given. This is
substantiated by representative quotes from the interviews, which show how pole campers
expressed themselves in their own words. Quotes are translated by the author.
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4.1 Overview of all Motivations
As mentioned in the methodology section, the statements from the participants were grouped into
94 motivation subcategories and subsequently into 48 main motivation categories. This paragraph
gives an overview of all main motivation categories. These categories fell either within the
theoretical framework (the REP-scales), or outside of this framework. The categories that fitted
within the theoretical framework are called the REP motivations and are displayed in table 1. The
categories that did not fit in the framework are called the NON-REP motivations and are displayed in
table 2. Extended versions of these tables (including motivation subcategories) can be found in
Appendix 7 and 8.
Table 1: REP Main motivation categories for pole camping and
the number of participants that mentioned them
REP Main Motivation Category
(or: Domain from Theoretical
Framework)

Mentioned by
how many
participants

% of total
number of
participants
(n=23)

1

Autonomy/Leadership

23

100

2

Enjoy Nature

23

100

3

Escape Personal-Social Pressures

23

100

4

Escape Physical Pressure

23

100

5

Equipment

21

91.3

6

Similar People

21

91.3

7

Achievement/Stimulation

20

87.0

8

Learning

18

78.3

9

Creativity

17

73.9

10

Teaching-Leading Others

17

73.9

11

Temperature

16

69.6

12

Risk Reduction

14

60.9

13

Physical Fitness

13

56.5

14

Introspection

12

52.2

15

Physical Rest

12

52.2

16

New People

10

43.5

17

Nostalgia

10

43.5

18

Risk Taking

9

39.1

19

Escape Family

5

21.7

20

Family Togetherness

5

21.7

21

Social Security

5

21.7
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Table 2: NON-REP Main motivation categories for pole camping and
the number of participants that mentioned them
NON-REP Motivation category

6

Number of
participants
mentioning
this category

% of total
number of
participants
(n=23)

1

I can combine it with other forms of nature recreation

23

100

2

To be outside

20

87.0

3

I prefer it over other camping forms

18

78.3

4

Other motivations (see Appendix 11)

13

56.5

5

To achieve certain goals

12

52.2

6

Being with others (unspecified)

11

47.8

7

Eating/Drinking/Cooking motivations

11

47.8

8

To apply my skills/techniques/knowledge

11

47.8

9

To be occupied

11

47.8

10

To create and enjoy fire

11

47.8

11

To go back-to-basic

11

47.8

12

Sociability/Conviviality

10

43.5

13

Certain weather conditions

8

34.8

14

To experience primal feelings

7

30.4

15

There is nothing there

6

26.1

16

Work-related motivations

6

26.1

17

The effects afterwards

5

21.7

18

To go camping

5

21.7

19

It is fun/beautiful/nice

4

17.4

20

To have a different focus

4

17.4

21

To train/practice/test for other excursions or travels

4

17.4

22

It does not damage nature

3

13.0

3

13.0

6

23

Water availability

24

I can combine it with my passion for history

2

8.7

25

It is a passion/hobby

2

8.7

26

It is free of charge/cheap

2

8.7

27

It is well-tended

2

8.7

Due to the available water pump at some pole camping sites
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Conclusions from tables
In total, 48 main motivation categories were found in this study, meaning that there are many
different motivations for pole camping. All 21 domains from the theoretical framework were found,
as well as 27 “other” or “new” categories. On average, the REP motivations were mentioned by 15.1
participants and the NON-REP motivations by 8.3 participants. This means that the REP motivations
were almost double as “popular” (a possible explanation for this is that the interview questions were
based on the REP scales theoretical framework). Every participant mentioned the same five
motivation categories (four REP and one NON-REP, see below). This also means that every
participant mentioned at least five different motivations.
Based on the number of participants mentioning them, not every motivation is equally important. In
total, 11 categories are of high importance (8 REP and 3 NON-REP), as they were mentioned by more
than 75% of the participants (i.e., 18 participants or more). Five motivations were put forward by all
participants:
• Autonomy/Leadership
• Enjoy Nature
• Escape Personal-Social Pressures
• Escape Physical pressure
• I can combine it with other forms of nature recreation
The six other highly important motivations are:
• Equipment
• Similar People
• Achievement/Stimulation
• To Be Outside
• Learning
• I prefer it over other camping forms
Paragraph 4.2 dives deeper into these 11 motivations. Furthermore, the tables show that 23
categories are of medium importance (10 REP and 13 NON-REP), as they were mentioned by 6 – 17
participants. Finally, 14 motivation categories are considered to be of low importance (3 REP and 11
NON-REP), as they were mentioned by five or less participants.

4.2 The most important Motivations
This paragraph provides a detailed description of the 11 most important motivations for pole
camping. Motives 1-5 were mentioned by every participant. For these categories, the three
subcategories (i.e. submotivations) that were mentioned mostly are also provided. Motives 6-11
were mentioned by at least 75% of the respondents as well. For a complete overview of all main
motivation categories and subcategories, see Appendix 7 and 8. The capital “P” stands for
participant, meaning that e.g. P6 means participant 6. Background information on the participants is
displayed in Appendix 5. Many more citations, including citations on the lesser important
motivations, are found in Appendix 9 and 10.
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1. Autonomy/Leadership (REP, n=23, 100%)
This category consists of ten subcategories, of which nine are about autonomy and one is about
leading others. The three subcategories mentioned mostly were “Autonomy” (n=14), “A different
kind of needing” (n=12), and on a shared third place “To experience freedom”, “There are only a few
people there” and “To be self-sustainable” (n=11).
This research shows that people go pole camping to be independent of others, i.e. to feel their
autonomy. For example, P6 said: “I can do whatever I want, and nobody is asking questions. I can set
up a tarp, I can sleep on the ground, I can put up my hammock... I can also decide to get up again and
leave.” In the same category, this research shows that people go pole camping because they want to
do something themselves, instead of with others. They want to take care of themselves or be selfsustainable, and they want to experience freedom. They want to be in a place where they can be
alone, or where only a few other people are. For example, P13 said: “If I arrived at a pole camping
site and there already was someone there, I used to cycle to the next location, even if that meant a
couple of hours extra of cycling. If there was someone at that site too, then I just had bad luck, but I
always tried to be alone.” In terms of leadership (which was mentioned by only six participants), four
people specifically went pole camping to show leadership to their children, such as P2: “[I go pole
camping to] show leadership to my daughter. You need to determine what you are going to do and
where you will put up your tent. Of course I could decide on all these things, but what I tend to do, is
letting my daughter (...) participate in the decision-making and thus, show leadership.”
2. Enjoy Nature (REP, n=23, 100%)
This category consists of five subcategories (see Appendix 7). The three subcategories mentioned
mostly were “Enjoy nature” (n=23), and “To experience landscapes” and ”To enjoy the views” (n=10).
What exactly do people mean when they speak of enjoying nature? They go pole camping to see
(and hear) certain aspects of nature: animals (and their behaviour), plants (e.g. rustling leaves), starry
skies or (other) views, and landscapes. For example, P13 said: “[It is about] being in a nature area,
where it is really dark, and you see the starry sky, much prettier than in the city. And you hear the
sounds of the forest, of the animals. (...) I just love the landscape, the birds, the trees; I find it really
beautiful. I think the Dutch landscape is very beautiful, also the polders.” Other people enjoyed the
fuller picture of nature: seeing how all elements come and work together, and feeling like a part of
nature. For example, P2 said: “[It is] especially about the whole ecosystem, in which everything lives
in symbiosis. (...) If I walk through a forest where humans have not been for a while, everything is
where it needs to be. And that is what I like. And that has got to do with the cooperation of
organisms, with photosynthesis, the trees and the fungi that work together, and the animal
populations that maintain each other in a good way.” Birds and their sounds were mentioned a few
times specifically, but also mammals such as deer and wild boar. Some respondents were motivated
by the pristine aspect of nature which they experienced during pole camping, such as P21: “I try to
come as close to a natural world without human influences as I can get. And if you want to do that
legally in the Netherlands and Belgium, then pole camping is the only option.” Other terms
mentioned with regards to nature, were “rough” nature, “varied” nature and edible nature.
Furthermore, the research showed that the forest is an important landscape type for pole campers,
as it was mentioned by every participant.
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3. Escape Personal-Social Pressures (REP, n=23, 100%)
This category consists of 22 subcategories. The three subcategories mentioned mostly were “Escape
personal-social pressures” (n=22), “To release tension” (n=21) and “To go away for a while” (n=16).
This research shows that pole camping enables people to escape their everyday lives, patterns and
obligations for a while. One of these obligations is work (or study), which was sometimes referred to
as “hectic” or “busy”. P7 describes this extensively: “Well especially, it is pressure from work. I work
on a computer, indoors, all the time. And I notice that when I’m pole camping, I can switch all of that
off. The work stays in my house or in my office. (...) You are in the forest, and you could worry about
incoming emails, but you will not be able to answer them.” Household tasks (e.g. doing groceries) and
other (social) obligations were mentioned too, such as taking care of children. For example, P8 said:
“I work in educational services, I have three kids at home… Then, you are in a certain fixed pattern,
right? Working, taking the kids to school, taking the kids to bed, picking up the kids from day-care,
doing groceries... And also, you are in the urban environment, in a house, I am less outside than I
want to be... Going away for a night to go pole camping (...) really is the perfect break.” Sometimes,
participants referred to this daily pattern negatively (as a rut), such as P16: “When you go pole
camping, you can get away from the daily rut. Not just the rut from work, but also the rut from home.
It feels like a very short holiday, so to say”. As these quotes show, pole camping enables people to get
away from the place where they find themselves normally. Places that were mentioned, were “at
home”, “indoors”, “in a house”, “in the (chaotic) city” or “society”. During pole camping, participants
experience freedom and “a different kind of needing”, as P16 further explains: “In daily life, there is
always something that needs to happen, or someone who needs attention, or a phone is ringing, or
someone is using a screen. (...) The social obligations and such, you can just put them on-hold when
you go pole camping for a weekend”.
Furthermore, the participants often mentioned that their personal and social lives have saddled
them up with tension, and that pole camping helps them to release this tension. Participants used
different terms to describe this, such as relaxation, slowing down mentally, recharging, resetting,
refuelling, or clearing your head. Other things mentioned in this category were “doing your own
thing”, “doing something yourself”, or “doing nothing at all”. Finally, the absence of external stimuli
was mentioned by many participants as a motivation. A large variety of stimuli apparently cause
pressure in the participants’ personal and social lives: telephones, cars, computers, internet, news,
social media, television, electricity, lights, screens, or just generally “stimuli”. Twelve participants
mentioned one or more of such stimuli. Escaping from telephones was mentioned the mostly (n=9).
4. Escape physical pressure (REP, n=23, 100%)
This category consists of 20 subcategories. The three subcategories mentioned mostly, were “Escape
physical pressure” and ”To experience tranquillity” (n=18), and “To go away for a while” (n=16).
What do people mean when they want to escape physical pressure? It means that they want to
escape from external environmental stimuli that cause fuss and chaos in the place where they lead
their everyday lives. Many different stimuli were mentioned, and several people mentioned more
than one stimulus. People spoke of noises, air pollution, the presence of (many) other people, ugly or
dirty views, cars, computers, screens, lights, and more generally, “information” that they wanted to
get away from. P14 summarizes this nicely: “When I am in the forest for a few days, and I don’t see a
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single person, that is brilliant. Modern life in towns, villages, it is all just so hunted and hasty,
everything needs to go fast... And continuously, you get this wave of information over you”. P15 gives
an example of the fresh air during pole camping: “This fresh air, it just does a whole lot with you. It is
helpful for my mood, and it helps with my emotions. It changes the way you experience things. (...) It
makes me feel kind of euphoric, this feeling of being able to take a deep breath. Yes, in some
automatic way, that makes me happy. I feel a lot more peaceful.” Many participants mentioned the
city where they lived where they want to get away from. They found the cities chaotic, busy, noisy
and hasty, such as P18: “I live in the centre of The Hague, so 24/7, there is noise around me. So
escaping the chaos and the sounds and the noises is definitely a motivation. (...) And also escaping
people”. This is confirmed by P21, who lives in Rotterdam: “I just need to find the balance between
living in a chaotic city with sounds everywhere, and spending the night in nature where the only thing
you hear is birds or raindrops on your tarp.” To summarize this, and to speak in more opposite terms,
this study shows that when people go pole camping, they find quietness, fresh air and beautiful
views. They find a place without people, or with very few people, or different people than normal.
They find a place where there are no cars or devices or information, and where it is completely dark
at night. Ultimately, they find tranquillity; a calm and peaceful place.
Note that many motivation subcategories classified as external stimuli are both in the category
“Escape personal-social pressures” and “Escape physical pressure”. This was done because it was
hard to distinguish the difference between these domains in the theoretical framework. For example,
a telephone could well cause social pressures, as well as that its light or sounds could be interpreted
as a physical pressure. This was also sometimes how the participants interpreted it. Also, in the
theoretical framework, “Escape daily routine” is one of the scales in the domain “Escaping personalsocial pressures”. No cars, no telephones, no social media etc. are a part of a different
routine/environment (i.e. a pole camping site) and therefore, these subcategories could also be
placed in “Escape personal-social pressures”. Ultimately, the difference between these two pressures
as how the researcher interpreted it, was that “personal-social” pressures were caused by work,
household or social obligations, while “physical” pressures were seen as external environmental
stimuli/information/stressors that arise on crowded places, such as cities. For an extended discussion
on this aspect, see the discussion on the theoretical framework in paragraph 5.2.
5. I can combine it with other forms of nature recreation (NON-REP, n=23, 100%)
This category consists of three subcategories: “To go bushcrafting” (n=15), “I can combine it with
other forms of nature recreation” (n=15) and “Survival” (n=3).
This research shows that people go pole camping because they can combine it with other forms of
nature recreation. One of these forms, is bushcraft. The participants defined many things under the
term of “bushcraft”: cooking, finding and eating edible nature, shelter-building, starting a fire,
reading the weather, woodcarving and creating stuff from natural resources (e.g. wooden chairs, tent
pegs, bow and arrow). For example, P1 said: “Sometimes I craft stuff, for example I try to build a
wooden chair. (...) I have built natural shelters with dead branches too. (...) It really is the bushcraftaspect that I do.” P9 also described shelter-building as a part of bushcraft and pole camping:
“Nowadays, everyone has a tent or a hammock or those kinds of things. But I teach people to build a
shelter with an A-frame or to build a lean-to-shelter in which they can sleep – or in which at least they
are protected against the elements – with very primitive things.” Later on, he said: “You can start a
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fire with a lighter, but you can also make it in a primitive way, using wood and friction.” P11
elaborates on this fire making aspect: “Of course we always bring a lighter or matches. (...) [But
mostly], we start the fire with charcoal from last night or using birch bark or other ways. (...) [Other
bushcraft-techniques we practice are] techniques of rope tying, attaching things, hanging things,
packing your bag; those kinds of things.” For other bushcraft-examples, see the citation from P20
under motivation 8. “Achievement/Stimulation” further on in this chapter.
The bushcraft-techniques practiced at the pole camping sites, are quite similar to survivaltechniques, as P15 said: “One of my motivations is to be able to take care of myself with the things I
have. [And to learn things]. For example, being able to set up or break down things faster [e.g.
equipment], certain knots, wood species, or insect species. (...) For me it is more about learning
survival skills. If you go bushcrafting, you take more equipment with you”. P9 confirms this difference
between bushcraft and survival: “The survivor-man has got nothing with him, but the bushcrafter still
has some things with him to make his stay more comfortable”. P14 had a different view on these two
forms of nature recreation: “Bushcraft and survival are very close to each other. However, the
bushcrafter wants to stay in the wild for as long as possible, while the survivor wants to return [to
society] as quickly as possible”. Overall though, bushcraft was much more popular than survival.
Another form of nature recreation that participants liked to combine with pole camping, is hiking
(n=14). For example, P3 said: “I am usually hiking when I go pole camping. So at the end of the day,
around 5 pm, I arrive at the pole camping site, I set up my tent, I cook something, maybe I start a fire,
I go to sleep, and the next morning, I grab all my stuff and continue my hike.” P8 also describes the
hiking-motivation: “I park my car at 5 to 15 kilometres away from a pole camping site, sometimes
even further, or sometimes closer, and then I hike the final part. And the next day, I also hike back
again, sometimes with a detour.” Some participants also visited multiple pole camping sites in one
hike. Finally, canoeing, cycling and wildlife spotting were also mentioned as nature recreation forms
that were combined with pole camping.
6. Equipment (REP, n=21, 91%)
This motive means that people go pole camping to use, test and be creative with their equipment. P1
describes which equipment exactly: “I have an attic full of equipment. (...) Paracords, sleeping bag, a
hammock, but also smaller gear, for example headlights, different backpacks, different sleeping bags,
several inflatable mats, tarps in several sizes, camera stuff... Yes, I have got all sorts of things.” Some
participants wanted to go pole camping with as little equipment as possible, such as P11: “Trying to
take as little equipment with me as possible while simultaneously having the most luxurious and
comfortable stay, is a motivation of mine”. However, not all participants had the same view on the
equipment’s characteristics. Some of them, namely, wanted to go pole camping with very basic,
cheap and simple materials, such as P23: “Some people really have carried it too far. Sometimes I see
people with a four-season tent of 2000 euros, which only fits 1 person, who are telling everyone
proudly that they slept well. That’s when I think “I may hope so, for that kind of money”. For me, it is
nice to go pole camping with affordable equipment and by improvising (...) instead of buying
luxurious equipment”. Others, however, do search for these high-tech and high-end materials, which
are (much) more expensive. P12 illustrates this: “For me, it is okay if the equipment to fulfil the
primary necessities of life, is luxurious. (...) I own a hammock with an under quilt and a top quilt (...)
and this system costs, with tarp and all, say around 2000 euros. (...) But, this luxury only works for me
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because I know I do not need a lot of it.” P11 explains something similar: “You start with a very simple
tent and sleeping bag, and in the meanwhile, 12 years later, you already own equipment that is a lot
better. Of course this equipment is more expensive, but it is also increasingly comfortable,
increasingly lightweight and so on.”
Participants usually not only owned equipment just to spend the night in nature (so only
sleeping/sheltering equipment such as a tent, sleeping bag or hammock), but also bought equipment
for certain activities during pole camping. For example, they own cooking devices (e.g. gas burners
and stoves), bushcraft-related materials (such as knives and firesteels) or cameras to make photos
and videos of their stay. P11, for example, described how he feels about bushcraft-equipment: “All
this equipment is a bit like a toy shop. There are way too many fun gadgets and stuff”. P4 specifically
talked about using equipment that he made or restored himself: “I also fabricate equipment myself,
so I definitely like to use that. For example, I have repaired an old cotton backpack which I now use
for day trips. Also, I have crafted a tarp that I like to use during pole camping.” Several people
mentioned to find it joyful to test their gear under certain temperatures, such as P11: “It does not
matter if it is 30 degrees or minus 10 degrees. These extreme temperatures make it even more fun
[for me and my friends]. Not in the first place because then, we can test our gear to the extremes.”
7. Similar people (REP, n=21, 91%)
Another important motivation for pole camping, is being with similar people. Being with friends was
mentioned mostly (n=14), but also new people and family were mentioned as those similar people.
For example, P9 said: “It is not only about being with friends, but (...) on a pole camping site or a
bivakzone, you will meet strangers with the same hobby. And by nature, I just know that people with
the same “abnormality" usually connect very quickly. And then it is even more fun if you go with a
large group of new people”. P19 describes this motivation in another way: “It is really nice to be with
similar people; people with the same mindset. (...) I am an active user on certain online fora (...) and it
is nice to meet the people that you have talked to on those fora. Then, you often have a nice little
chat, so “where do you come from?”, “where are you going?” Or knowledge is exchanged, those kinds
of things. That is pretty cool.”
During the interviews, participants often mentioned sociability (or conviviality) aspects with regards
to being with similar people. For example, they liked it to talk to similar people or simply just being
around them. They liked it to bushcraft or to apply (ancient) techniques together and to exchange
knowledge on these topics. Sitting around the campfire was something else they regularly liked to
do. For example, P22 said: “Of course we are men amongst each other, so then the tallest tales are
told, and that always is real good fun. We just laugh, drink a beer, and have a Dutch oven on the
campfire with some stew in it. That is always a lot of fun”. P12 describes something similar: “Staring
into the fire, you have the best conversations with your friends. And you can talk about a lot of other
things; things that you would not speak of when you are at home sitting on the couch.” Pole camping
also helped several participants to strengthen the bond with their friends, such as P11: “We used to
be with four friends, but one of us passed away. And since he passed away, I notice that the three of
us have become even closer. And that it is even more important for us to go to the outdoors a couple
of times per year. (...) Of course we also hang out at a bar, but this is really our thing”. P9 describes
something similar: “For my job, I spend most of the day on the computer, and especially now [with
the Covid-19-pandemic], I have Zoom-Meetings and Microsoft-Team-Meetings, and then I just really
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miss the personal human contact. As soon as you enter the forest, you notice that this personal
contact is much warmer and much more intense. Because as soon as you enter the forest together,
you depend on each other. (...) If something happens, you have to be able to depend on your friends.”
Finally, being with similar people gave several participants a better feeling of safety, such as P3: “One
time, I was hiking with some of my friends, and the pole camping site that we used was very close to
the open road. Over there, a drug-addicted couple was also spending the night. And also another
really weird person, who was there all weekend, with no clear intentions, with a lot of alcohol and a
very big knife. Let’s put it this way, I was extremely happy that I was not all alone out there. Because
as a woman, all by myself, I would not have put up my camp there. I would have walked on, for sure.”
8. Achievement/Stimulation (REP, n=20, 87%)
This motivation is about achieving certain goals and/or getting a stimulating experience. The
category consists of six subcategories, such as “To develop my skills”, “To be self-sustainable” and
“To be challenged”. The participants mentioned several skills they wanted to develop during pole
camping, which seem very similar: bushcraft, survival, outdoor sports, pathfinder or boyscout-skills,
skills to live in nature, skills to be able to take care of yourself, or self-sustainability. They also spoke
of fire techniques, primitive or ancient skills/techniques and primitive camping skills. P20 illustrated
this extensively: “Practicing fire techniques was one of my goals for a long time. (...) For example to
see if I could make a fire that gives a lot of light, or a lot of heat, or that burns for a very long time, or
a fire that needs little maintenance, or a cooking fire, etcetera. (...) Also, I had a phase (...) with
building shelters. So, how do I build a shelter with only natural materials, and also with only dead
materials, so that you do not impact nature. Or a shelter in which I could sleep myself, even if it rains,
etcetera. This also accounts for edible plants, edible mushrooms, or woodcarving [or reading the
weather]. (...) I also want to learn so many new plants or so many new fungi every time I go.”
Being challenged was also mentioned regularly as a motivation. Some participants went pole
camping because it enabled them to look for the limit, such as P23: “I prefer to go pole camping
when circumstances are as extreme as possible. So extreme heat, extreme cold, or a weather alarm,
or something like that. Because then, I need to prepare better, I need to think deeper about how I will
build my shelter. This challenge is something I really like. (...) [On one hand, I want to challenge and]
develop my techniques and my equipment, so to find out what I can do with my equipment and my
hands. [On the other hand], I walk with crutches, I only have one leg (...) and I don’t use a prosthesis.
(...) And despite that, it is really nice for me to see how much kilometres I can hike on a single day
with my packings. And to see if it is possible to hike an extra kilometre.” Another example of this
challenge-aspect comes from P1: “Once, I really wanted to get out there all by myself, to show myself
what I could do. So for three days, I cycled all alone with my mountain bike to several pole camping
sites and forests, to spend the night. (...) Also, living like ancient people, so completely taking care of
yourself, is one of my motivations.” Another thing mentioned often in this category is adventure. P13
elaborates on this: “The idea that you are sleeping outside for one night, and you hear the birds
singing when you wake up... yes it is quite adventurous. And I have this feeling that I need this
adventure every now and then.”
Finally, participants mentioned several stimulating feelings/emotions that they had experienced
during pole camping, which made them go pole camping again. For example, pole camping gave
people more energy, it gave them a feeling of satisfaction or accomplishment and it made them feel
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euphoric or happy (see e.g. P15 under 4. “Escape physical pressure” earlier in this chapter). P14
described this motivation the followingly: “So you come home, and you are completely broken, and
you need three days to recover, from all the hiking. But then, you have got such a rested and satisfied
feeling, yes, that really is a reward.”
9. To be outside (NON-REP, n=20, 87%)
This category consists of two subcategories: “To be outside” and “To sleep outside”. Participants
described these motivations in various ways. Often, participants spoke of sunrises, sunsets, darkness,
starry skies, nocturnal experiences (such as wildlife visiting the pole camping site), and hearing the
sounds of nature. P14 explained it the followingly: “When you wake up in the night or in the morning,
and you look up and the first thing you see is the starry sky and the canopy… that is a big difference
with waking up at home and the first thing you see is concrete. (...) So when the evening is over, you
get in your hammock, sometimes with extra blankets to stay nice and warm, and then the first thing
you hear in the morning is the birds singing, and the first thing you see is the starry sky or the rising
sun... That is just magnificent.” Similar elements are also described by P9: “I really love being in the
forest. Or simply to be outside, it does not necessarily need to be in the forest. It helps me relax. (...) I
am definitely not an indoor person, I am an outdoor person. (...) I once got the question “what does
enjoying yourself mean to you”? Well, it means waking up in the morning in your hammock, and you
hear the birds singing, you see the sunrise, and you are nice and warm in your hammock.” A third
description of the motivations of being and sleeping outside is provided by P7: “I love being outside.
(...) And I sleep very nicely outside. (...) Everybody in the Netherlands goes to Turkey to feel the exact
same sun, well I just do that in the Netherlands. The elements, leaves rustling, (...) it helps me to relax.
I sleep better when I have been outside. (...) I missed that part when I grew up in the city.” A final
example comes from P2, who mentions the relationship with his spiritual motivations: “Waking up in
the forest is just the ultimate experience. But that also counts for waking up on a mountain or
another wild place. This is connected to my spiritual experiences. I have noticed that in a forest, or
outside, on a mountain, I am much more open to what god wants to tell me. It is no coincidence that
god reveals himself to Jakob when he is sleeping outside, the story of Jakob’s ladder.”
10. Learning (REP, n=18, 78%)
This category consists of three subcategories: “Learning”, “To develop my skills” and “It is
adventurous”. The two latter subcategories were also a part of 8. “Achievement/Stimulation”.
Information on those subcategories can be found in that part, earlier in this chapter.
Some participants wanted to learn more about themselves or the essence of life, such as P20:
“During pole camping, I can focus on the essence of the things that I find important. On the essence of
life, so to say. And for me, that is survival. I need to eat, to drink, and I need a roof over my head. It is
very nice to discover that you can take care of all that yourself and that there actually is very little
that you need to take with you. And that there is so much that nature already provides, and that
there is only so little that you need to be happy.” P12 described something similar: “[During pole
camping], I once more realize that I don’t need all these things that I have. (...) You know (…) I am
calling you with this tablet of 800-900 euros (...) but at the end of the line, you don’t need all this
damned luxury. Personally, I want to know how to live without it. I want to be the person who is left
in the forests in Sweden by himself, and who comes out weighing 5 kilograms more. That is what I
like, that is the person who I want to be.”
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Furthermore, participants wanted to learn about nature (e.g. wildlife species), cooking, history,
learning about the physical body (e.g. what you can do with your hands) or learning about
equipment. People wanted to learn such things themselves, but also liked to learn from others (i.e.
to exchange knowledge) and to learn things together with other people, such as P21: “[Pole camping]
is about learning new techniques, those kinds of things, from each other, yes. For example new
bushcraft-techniques, and new techniques of let’s say starting a fire, or carving a wooden spoon. (...)
But also to talk to each other and learn in that way. (...) Everyone has a different view on how to
reside in nature the best way, in a nature friendly way. Or which way is the best to put up a shelter.
And sometimes it is a good thing to try each other’s ways, that’s what helps you learn.”
11. I prefer it over other camping forms (NON-REP, n=18, 78%)
This research also shows that people go pole camping because they find it more attractive than other
camping forms. Camping forms with which participants compared pole camping, were regular
(commercial) camping, nature camping (on camping terrains from the Dutch Tourist Camping Club
(NTKC) or Staatsbosbeheer), illegal wild camping and camping on scouting terrains.
According to the participants, pole camping has many advantages over regular camping, nature
camping and scouting terrains. For example, fewer people (or fewer annoying people) were
mentioned, as well as that it is free of charge and without (far-going) regulations. P3 described it the
followingly: “I really like it that [on a pole camping site] there are only a few people there, and few
facilities and things. A regular camping is very raked. (...) [Also, during pole camping] you really are in
the forest, instead of on a regular camping next to the forest. (...) If I wanted to be between a
hundred other people, I could just go to a regular camping, but that is not what I want. (...) Another
thing I like is that chances are much bigger than on a regular camping to see roe deer or wild boar.”
P6 explained other advantages: “I just really cannot find myself, my own place, on a field of grass
with a hedge around it and caravans and campers. Because I want peacefulness in nature. (...) I
always sleep in an open tent, so what happens, for example, is that you wake up in the morning and a
wren is picking up leaves 10 centimetres from your face. That is what nature is all about for me. And
that is not something you can experience on a regular camping. (...) Also, on pole camping sites, I can
use the type of tent that I want, namely canvas tents. (...) So on a pole camping site, I can really camp
in the way I want.”
Another comparison with other camping forms comes from P11, who described extensively what
annoys him about scouting terrains: “The scouting has a certain vision and purpose that we do not
connect with completely. And we also see that their prices are increasing. On a scouting terrain, we
could still practice our way of camping, but speaking of prices, there is almost no difference anymore
between nature camping terrains or regular camping terrains. (...) On some locations, they ask double
prices because you are not a scouting member. [And] the last time we went to a scouting terrain, we
made use of their toilet building, and then afterwards, we got billed extra for using their toilet paper.
While on beforehand, we had asked specifically what we needed to pay. Another time, there were ten
groups of 30 to 60 people from the scouting. Me and my friends were only with the three of us there
for two nights, but somehow they put us on the list of cleaning the toilets. While there were so many
people from the scouting itself (...) and we already needed to pay double prices. (...) It is those kinds of
things that are really annoying, and at some point, you just don’t want to go there anymore.”
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Compared to wild camping, participants mentioned that the fact that pole camping is legal was
sometimes decisive. During pole camping, they do not need to worry about getting caught by a forest
ranger (who might send you home and/or give you a fine). For example, P3 said: “If you can choose
to stay legally on a pole camping site, then of course that’s what I do. Because there, it is allowed.
You don’t need to worry about getting up early. And that really is a tad more relaxed than when you
go wild camping and everyone who walks by could be the forest ranger”. P6 confirms this and
mentions other advantages of pole camping over wild camping: “The wild animals and everything
that lives there know that that is a camping spot. So they know that [there are humans over there], so
they won’t be scared by you. And the forest ranger knows that you are allowed to be there, so he will
not give you a fine. And also poachers [she likely means hunters] know that these sites exist, and will
therefore less likely fire their guns in that direction.” Finally, the safety aspect was mentioned too, for
example by P19: “I think pole camping also gives a bit more safety, or at least a feeling of safety,
compared to just putting your tent somewhere [in the bushes]. (...) We have also been wild camping a
couple of times, and then you always have this feeling that you need to listen carefully or pay
attention at night. (...) Sometimes you hear these crazy stories of people getting mugged or beaten up
or something, that is something that would happen a lot quicker when you are wild camping.”
All in all, this chapter has shown that there are 48 motivations for pole camping. It has delved deeper
into the 11 motivations that are considered of high importance. As mentioned before, to get a better
understanding of the 37 lesser important motivations, citations regarding them are included in
Appendix 9 and 10. In the next chapter, the results will be discussed, as well as the methodology and
the theoretical framework used in this study.
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5. Discussion
This study aimed to uncover the motivations for pole camping. This chapter reflects on this study.
The first paragraph provides a reflection on the results. The second paragraph provides a reflection
on the REP scales theoretical framework. In the third paragraph, the method is discussed, zooming in
on (amongst others) the sample used in this study.

5.1 Reflection on the Results
This first paragraph reflects on the results. Firstly, it does so from the author’s perspective. Secondly,
it reflects on the results through a comparison with other studies on nature recreation motivations.

5.1.1 The Author’s Reflection on the Results
This section provides a reflection of the author on the results of this study. It consists of ten remarks.
Firstly, this study discovered 48 motivations for pole camping. This can be considered a large
number, also when compared with findings in the literature (see next paragraph). Concurrently, this
study has uncovered a wide variety of motivations. This provides evidence for Franken’s (1988) claim
that multiple motivations might underlie an act of behaviour. An explanation for this quantity and
diversity of motivations lies in the detailedness of the theoretical framework. This framework
provided questions on 21 different motivations already. Another explanation lies in the interview
structure, which contained open, closed, and probing questions, as well as a great number of
questions. This particular structure made the participants think deeply and critically about their
motivations and describing them into detail. The detailedness of their statements, combined with an
extensive and careful interpretation of their statements (which were examined twice), made it
possible to distinguish motivations on a deeper level. To illustrate this, this study found the two
motivation categories “to go back-to-basic” and “there is nothing there”. Another author might
interpret these as the same things. However, carefully looking at their meaning makes it obvious that
these are not the same things. This demonstrates that this carefully executed research method has
contributed to the uncovering of so many motivations. Another explanation could be that simply,
pole campers have a great number of motivations for engaging in this nature recreation form.
Secondly, even though a large number of motivations was found, it cannot be excluded that there
may be a motivation which has not been mentioned by one of the participants. This is illustrated by
literature on other forms of nature recreation, which found motivations that were not discovered
here (see section 5.1.2). Nevertheless, it appears that the study has discovered the most important
pole camping motivations. Data saturation was already reached after 15 participants, while many
more participants (n=23) were used. In addition, a large part of the participants mentioned the same
motivations (sometimes even 100%), which does not feel coincidental. With the use of a different
sample, small shifts in the numbers of people mentioning the motivations might have been observed,
but it is expected that this would not influence the overall results. For example, it feels unlikely that
“enjoy nature” would be mentioned much less with the use of another sample.
Thirdly, a substantial number of motivations was found that did not fit in the theoretical framework.
This demonstrates that the framework, despite being already so extensive and detailed, should be
developed further. The 27 “new” motivations found in this study can be added to this framework.
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A fourth remark is about the preference of being alone or in company while pole camping. Both
autonomy and being with similar people were important motivations. Pole campers want to be alone
and independent from others and experience freedom, but also want to be with similar people
(usually friends). This seems contradictory (i.e. impossible to co-exist at the same time), as one either
goes on a pole camping trip solo or together. This implies that people can have a different motivation
(or different motivations) every time they go pole camping. In this example, it means that pole
campers sometimes go to be alone, and at other times, they go because they want to spend time
with others. This is endorsed by the background information of the sample, which reveals that three
participants go pole camping solo, while seven of them go pole camping together, and over half of
them (n=13) alternate between going solo and going with others (see Appendix 5).
Fifthly, it also occurred that being with similar people (usually friends) was highly important (n=21),
while being with family (n=5) or being with/meeting new people (n=10) was not. So, in some way,
social motivations are important, while in other ways, they are not. It indicates that pole camping is
more of an activity where one spends time with like-minded people, than with family or new people
(even though these similar people could well also include family or new people). With regards to
being with family, an explanation could be that the participants had no close bonds with their family
(or possibly do not have any family left). Another explanation could be that people already spend so
much time with their family in their daily lives, that they sometimes want to get away from them.
Partially, this is endorsed by the five people who mentioned escaping family as one of their
motivations. However, this explanation is not sufficient, as for thirteen participants, pole camping
was neither about being with family, nor about escaping family. With regards to wanting to meet
new people, it could be that the participants simply are not always interested in meeting new
people, as they also want to be alone and do their own thing. Another explanation could be that they
have not met new people every time they went pole camping. For example, as mentioned in the
previous chapter, P13 always tried to avoid new people during pole camping. A final explanation
could be that pole camping is simply an activity that is mostly carried out solo or accompanied by
close friends.
A sixth notable result, has to do with the use of equipment, which was an important motivation for
pole camping. A closer examination showed that some of the participants go pole camping with very
basic and affordable materials, while others use high-end, expensive and luxurious equipment. For
the latter group, it is possible to distinguish a paradox here: basic camping, with luxurious
equipment. People want to spend the night in nature primitively and basic, but sometimes do so with
luxurious, comfortable and lightweight gear. The question rises if pole camping can still be
considered a basic or primitive camping form, when such luxurious equipment is used. It also raises
questions on what basic or primitive really means. Perhaps, its meaning lies in having just a few items
with you, instead of taking (multiple) cheap items with you with only one function or which are made
out of just sufficient quality. Or perhaps, people consider basic camping being about on-site facilities
(which are practically none in the case of pole camping), instead of the items they take with them.
Seventhly, enjoying and creating fire was mentioned by 11 participants, making it a medium
important motivation for pole camping. Creating fire can be seen as a part of bushcraft and/or
cooking. Such activities were regularly performed by the participants during pole camping and can be
considered as a part of this recreation form, which could explain why this motivation was mentioned
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so often. However, this very specific motivation was not yet heard of earlier (e.g. during the
orientation phase of this study), and neither was it found in literature on other forms of nature
recreation (see Appendix 12). Therefore, it could be regarded as a unique feature of pole camping.
Furthermore, this is striking because not at every pole camping site, one is allowed to make fire.
An eight notable result was that for six participants, pole camping is not only a recreational activity,
but also serves as part of their work. This is the case for example for P1, who works in a company
that combines youth care with outdoor activities. It also counts for P18, who is a “bushcraft, outdoor
and survival” instructor. These persons used pole camping as a recreational means in their leisure,
but also went pole camping for their work, for example to give workshops on bushcraft. This gives
extra value to pole camping: not only is it a recreational act of behaviour, but also some people’s
lives are intertwined with it from a work perspective (and therefore a financial perspective).
Ninthly, physical fitness was mentioned by 13 participants, while physical rest was mentioned by 12.
These were not all the same participants, which shows that one person goes pole camping to
physically rest, while another person uses it to get or stay in shape. It was also notable that seven
participants both go pole camping for physical fitness, as well as for physical rest. Perhaps, this has to
do with that many participants combined pole camping with hikes and being occupied in other ways
(e.g. bushcraft, cycling, canoeing). Possibly, they use these other activities to stay in shape, while
being on the pole camping site (and sleeping there at night) provides a way to get some rest.
As a tenth and final noticeable result, it was found that financial motivations do not seem to play a
role for pole campers. Only two participants mentioned “it is free of charge/cheap” as a motivation.
To the author’s knowledge, pole camping is one of the very few ways to spend the night outdoors in
public spaces (such as nature) in the Netherlands for free – in a legal way. Moreover, according to
the petition from Brahms (2022) (see introduction), the closing of the pole camping sites restricts the
abilities for people with few financial means to camp in nature. Therefore, it was expected that this
motivation would be more important. This was not the case, and on the contrary, several
respondents mentioned that they would happily pay to participate in this activity. Possibly, this could
be explained due to the closing of the sites by Staatsbosbeheer. Perhaps, financial motivations used
to play a role, but now that many of the sites are closed, people have realized that they would not
mind paying some money – if that would make it possible to reopen these sites. Another explanation
could be that people with (very) few financial means might have less access to computers,
smartphones, internet and social media. Possibly, therefore, they are found less on Facebook; the
primary medium for inviting participants in this study. A third explanation could be that all
participants had jobs (see Appendix 5), and that therefore, having to pay money or not was not really
an issue for them.

5.1.2 Comparing the Results with Literature
In order to compare the results of this study to the existing literature, 11 studies on motivations for
camping and outdoor/nature recreation were examined. These studies are displayed in table 3.
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Table 3. Studies used for comparison with this study on pole camping
Study

Examined the motivations for:

Where

1. Graefe et al.
(2000)
2. Cavin et al.
(2005)

Visiting wilderness areas (i.e. forests)

USA

Number of
participants
630

Wilderness camping, walk-in camping (at the end
of a road, one has to get there on foot) and car
camping on a developed camping ground.
Recreating on farmlands, private forests and
state/national parks
Nature-based tourism

USA

419

USA

969

China

335

Shelter camping

Denmark

719

23 different nature sports, including mountain
biking, rock climbing, kayaking, skiing and surfing
Mountain biking

Portugal

1126

Norway

339

Nature campers (i.e. visitors of nature camping
sites; in Dutch “Kampeerbewijsterreinen”)
Camping in National Parks

The Netherlands

355

Australia

29

Freedom camping

New Zealand

61

Wild camping

-

-

3. Sotomayor et al.
(2014)
4. Luo & Deng
(2008)
5. Kristensen et al.
(2021)
6. Melo & Gomez
(2017)
7. Skår, Odden &
Vistad (2008)
8. Zonneveld (1988)
9. Hassel, Moore &
MacBeth (2015)
10. Kearns, Collins
& Bates (2017)
11. Rantala &
Varley (2019)

Studies 1 to 7 are quantitative studies in which the REP scales were used as a theoretical framework.
The studies presented participants with 14 up to 27 REP items7 (i.e. motivations), which they had to
score on five-point Likert scales of importance (or agreement). For example, the score 1 meant that
the motivation was not important, and 5 meant that it was extremely important. Study 8 used a
similar quantitative method, but did not use the REP scales as a framework. It used seven different
motivations. Studies 9 and 10 are qualitative studies that used interviews as a research method.
Study 11 is also a qualitative study, in which the two authors – to come up with their results – drew
upon their personal memories and notes from wild camping experiences in seven different countries
(Canada, Finland, Norway, Pakistan, Spain, Sweden and the UK). In their own words: “our camping
accounts emanate largely from Northern Europe” (p296). Note that this study on pole camping has
found many more than the 7 to 27 motivations which were used in the quantitative studies (even
though more motivations might have been found in those studies if more items had been presented).
Several reasons underlie the focus on these studies. Firstly, these studies examined nature recreation
motivations in various countries and different parts of the world (although Western countries are
overrepresented). Secondly, as many of these studies also used the REP scales as a theoretical
framework, it was expected that comparing results would not provide difficulties. Thirdly, these
studies were chosen because they used similar and dissimilar research methods (i.e. quantitative
7

The study by Cavin et al. (2005) does not report how many REP items were used.
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versus qualitative methods). This was done because it was expected that quantitative studies alone
would not provide enough (detailed) comparison material. Fourthly, the studies represent all
different kinds of outdoor recreation, including more general forms (e.g. “nature-based tourism”) as
well as more specific activities, such as wild camping and mountain biking. Fifthly, the studies
represent a wide variety of publishing years, meaning that there are some recent studies, while
others are (much) older. Perhaps, so was the idea, a change could be observed in nature recreation
motivations during the last decades8. Finally, some of the studies investigated camping forms which
are very similar to pole camping, such as wilderness camping, shelter camping and freedom camping.
For these reasons, it was expected that these studies would provide a decent reflection of the
literature on outdoor recreation and camping motivations.
The 11 studies were read and all findings on motivations were written down. These findings are
displayed in Appendix 12. After analysing these tables, it turned out that comparing the results from
these studies to the findings on pole camping (and also to each other) still proved difficult. This was
because in many occasions, the studies used other concepts, words and definitions to describe the
motivations. Next to this, most of the quantitative studies that used the REP scales as a framework,
only presented certain items from certain domains to their participants. In other words, they only
used very specific parts of this framework. To illustrate this, in the study by Sotomayor et al. (2014),
one item that was presented was “to experience solitude”, which turned out to be an important
motivation for their participants. This item fits within the domain “Autonomy/Leadership” (which on
its turn was an important motivation for pole camping), but Sotomayor et al. (2014) do not mention
anything about this domain as a whole. Similarly, they used the item “to experience excitement”,
which also was an important motivation for the participants in their study. This item can be fitted in
the domain “Achievement/Stimulation”, but the authors do not mention anything about this domain
as a whole either. This was something that resurfaced in every study, which made comparing their
findings to this study difficult. What made it even more complicated, was that not one study
presented the same motivations (and number of motivations) to their participants, and that they all
used both similar and different parts of the framework.
Despite this, overall, it was still possible to observe a number of similarities and dissimilarities,
compared to this study on pole camping. A first similarity is found within the motivation “Enjoy
Nature”. This motive was mentioned in each of the 11 studies, and in almost all studies, this
motivation was important to very important for the participants. A similar result was also found for
pole camping. Only the study on wild camping by Rantala & Varley (2019) did not mention how
important this motive was (possibly due to the different research method that they used), but they
did mention: “Through having less around us, we can become aware of the weight of the people,
things and nature around us” (p308). This indicates that enjoying nature is important for wild
campers too. In the quantitative studies, usually more than one motivational item on nature was
presented to the participants (and consecutively rated important to very important). For example,
Sotomayor et al. (2014) found that “View the scenic beauty”, “Enjoy the smells and sounds of
nature” and “Learn more about nature” were all rated very important. Such things were also
mentioned by pole campers. In the qualitative studies, multiple motivations regarding enjoying

8

This has not been examined any further, as it turned out to be too time-consuming to focus on this
aspect.
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nature were mentioned by the participants as well. For example, Hassel, Moore & MacBeth (2015)
found participants to mention “Reconnecting to nature”, “Getting back to nature” and “Experiencing
nature”. Their participants also mentioned to enjoy certain natural aesthetic features such as views
and the landscape. Again, such things were also mentioned by the pole campers in this study. This
shows that for pole camping, just like it is for other outdoor and nature recreation forms, being in
nature and enjoying and experiencing nature is an important motivation.
Another similarity is found with regards to the two “escaping” motivations (“Escape personal-social
pressures” and “Escape Physical Pressure”). Although the full domain names were not used or
mentioned, all 11 studies mentioned at least one motivation from these domains, and seven studies
mentioned three or more motivations. To illustrate this, Sotomayor et al. (2014) found that “To have
a change from their daily routine”, “To give their mind a rest” and “To experience solitude” were all
important to very important motivations for visiting farmlands, private forests and state/national
parks. Such things were also mentioned by pole campers. In the qualitative studies too, many
motivations were mentioned about both forms of escapism. For example, Kearns, Collins & Bates’
(2017) participants mentioned “Freedom from everyday demands and routines”, “Getting away from
crowds”, “Getting away from technology” and “To have privacy”. This shows that pole camping is –
just like other nature recreation and camping forms – an important means to escape personal-social
pressures and physical stressors.
A first major dissimilarity is observed in the “using equipment” motivation, which was highly
important for pole camping. In seven of the eleven studies, using equipment was not found or used
as a motivation. In the three quantitative studies that did mention this motivation, it turned out to
only be important for recreationists on farmlands, private forests and state/national parks
(Sotomayor et al., 2014). In the fourth study in which it was mentioned (the qualitative study on wild
camping), the authors described satisfying aspects of using equipment, e.g. that it enables “creativity
[and establishes] a feeling of immense lightness. (…) It is the lightness of letting-go, of making do with
the material affordances available from what we have” (Rantala & Varley, 2019, p308).
Notwithstanding, overall, it seems that using equipment is not so much important for other forms of
nature recreation. Even for shelter camping, a camping form that comes quite close to pole camping,
using equipment was unimportant (Kristensen et al., 2021). Partially, this could be explained due to
the fact that not in all quantitative studies, “equipment” items were presented to the participants.
This, in its turn, could mean that using equipment is overlooked by scholars as an important nature
recreation motivation. Still, it seems as if there is something else going on here, because this
motivation also was not always important in the four studies that did mention it. It implies that pole
campers are much more motivated by using equipment and that pole camping is quite a unique
nature recreation form in this way. Another possible explanation could be that pole camping is
deeply intertwined with bushcraft (which was mentioned by 15 participants in this study as a
motivation). However, it seems that it would also be possible to practice bushcraft during shelter
camping, nature camping, wild camping, etcetera, which is why this explanation is not sufficient.
A second major dissimilarity was that “To be outside” was not used or found as a motivation in any of
the 11 other studies, while it was an important motivation for pole camping. An explanation could be
that all nature recreation takes place outside/outdoors, which makes it evident that being outside is
important, and part of the experience. However, in this research, it was mentioned specifically by the
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participants numerous times, which is noticeable. Another explanation could be that this motivation
is not part of the REP scales. As seven of the 11 studies used the REP scales as a framework, it could
be that the researchers simply were not aware of the existence of this motivation. However, this
motivation was also not found in the other studies; not even in the qualitative ones. This implies that
pole camping is an important way for people to be outside; perhaps even much more than for other
outdoor recreation forms (but intuitively, this latter claim needs to be made with caution).
A third dissimilarity falls within the domain “Autonomy/Leadership”. In this study on pole camping,
leading other people was found as a motivation, although it was – as a submotivation – only medium
important (i.e., it was mentioned by six people). In all other studies, leadership motivations were not
used or found. Again, this could be explained due to a research method problem (e.g. that it was not
presented in the quantitative studies, which indicates that scholars have overlooked its existence or
importance), but it is remarkable that it also was not found in the qualitative studies. Therefore,
possibly, leadership motivations are even less important for other types of nature recreation than for
pole camping (but again, one has to be cautious with this claim).
When comparing the 11 studies with the other highly important motivations for pole camping, many
things can be said. In each of the studies, similarities and dissimilarities were found. However, no
other important similarities or dissimilarities were found than the ones mentioned above. This also
counts for the lesser important motivation categories for pole camping (i.e. the 37 motivations that
were medium or lowly important). In many of the 11 studies, multiple (aspects) of these lesser
important motivations were used or mentioned. Sometimes, they seemed more important than for
pole camping. For example, in the studies by Cavin et al. (2005), Sotomayor et al. (2014) and Luo &
Deng (2008), “family togetherness” was a very important motivation. However, in the study by Skår,
Odden & Vistad (2008), it was very unimportant. Other studies did not present family togetherness
as a motivation to their participants, or simply did not discover this motivation. Therefore, it is not
possible to make general claims about this aspect. In the study by Graefe et al. (2000), the motivation
dimension “Fun” was very important. However, in this study on pole camping, the motivation “It is
fun/beautiful/nice” was lowly important (as it was mentioned by 4 participants). Again, other studies
did not mention this motivation. Therefore, with regards to this aspect as well, it is not possible to
make general claims.
Finally, one more thing was noticed during the comparison of the 11 studies with the findings on pole
camping. Some of these studies, namely, used or found motivations that were not found in this
research. For example, Graefe et al. (2000) used the motivation “it is close to home” (although it
turned out to be unimportant). Melo & Gomez (2017) used the items “to protect the environment”
and “to visit and help protect the heritage”. Skår, Odden & Vistad (2008) used the item “I can get
really tired”, as well as (other) mountain biking related motivations such as “I experience speed and
action” and “The equipment makes speed experiences possible”. Such things were sometimes
important motivations in their studies (see Appendix 12), but were not found in this study – more or
less naturally, as pole camping does not seem to involve speed or (a lot of) action. Hassel, Moore &
MacBeth (2015) found “creating self-image” to be an important motivation, and their participants
also wanted to remove their children from technology. A final example comes from Kearns, Collins &
Bates (2017), who found “I live nearby” and “it was recommended” as motivations. Therefore, it can
be concluded that this study on pole camping has not found all motivations for nature recreation.
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In summary, comparing the findings on pole camping with these 11 studies has shown that
motivations can differ to a large extent, dependent on which form of nature recreation is
investigated. It has also shown that a couple of general similarities and dissimilarities can be
observed between pole camping motivations and motivations for other nature recreation forms.
Therefore, it can be concluded that in some ways, pole camping is similar to other nature recreation
forms, while in other ways, it is a unique recreation form.

5.2 Reflection on the Theoretical Framework
The REP scales provided an excellent framework for investigating the motivations for pole camping.
The framework is very detailed (consisting of 21 domains, 44 scales and 328 items), which made it
possible to develop an extensive questionnaire. The detailedness also allowed for it to ask follow-up
questions easily and to compare the participants’ answers (almost) one on one with the framework.
Having consulted an extensive amount of motivation literature, it appears that there was no better
framework for this study. Still though, some imperfections were discovered, which will be discussed
in the following sections.
Firstly, this research discovered many motivation categories that did not fit in the REP scales. An
additional 27 other (or “new”) categories were found. This shows that the framework in itself is not
complete, and needs to be developed further. An explanation could be that some of these “new”
motivations are quite tailored towards pole camping, and will not fit other forms of nature
recreation. For example, the motivations “I prefer it over other camping forms”, “Water availability”,
“to go back-to-basic” and “to create and enjoy fire” do not seem applicable to mountain biking,
skiing or rock climbing. Even though there is no detailed publication on how the REP scales were
established (Driver, 1983), and it is also unknown on which forms of nature recreation they were
based, pole camping could not have been one of them, as this recreation form did not exist yet in
1983. Possibly, even camping as a whole was ignored during the creation of this framework (but
again, this is unknown). Another explanation could be that the framework was developed in 1983,
and is therefore outdated. Possibly, when it was developed, the new motivations that were found in
this study did not exist yet or were not important enough to be taken up in the framework. For
example, it could be that in 1983, “to go back-to-basic”, “to experience primal feelings” or “to have a
different focus” were not yet (common) motivations for nature recreation. In some cases, this feels
unlikely. For example, Zonneveld (1988) already found “the simple terrain design” to be quite
important to important for 73% of nature campers, in which elements of going back-to-basic can be
identified. But, when looking at motivation subcategories (see Appendix 7 and 8) such as “no social
media” or “no internet”, this does seem plausible. Such motivations likely will not have existed in
1983, as these things were not yet common nor invented before the digital revolution. It was
possible to categorize these submotivations into the theoretical framework under “escape personalsocial pressures” and “escape physical pressure”, so ultimately, this did not cause any issues.
However, it would still be useful to take up these submotivations in the framework, to make it more
suitable for modern day research. This shortcoming is also acknowledged by the creator of the
framework, who said:

39

“I have done NO developmental work on the REP scales since about 1982, and several
additional themes have emerged about recreation experiences that are not covered by the
scales, including exhilaration, more specific dimensions of learning such as about
heritage/historical sites and resources, perceived freedom, loss of consciousness of time,
nurturing local community cohesion, being in essentially an undisturbed-by-human setting or
environment, and so on. I mention this to encourage users of the REP scales to add items to
tap these themes if they are germane.” (Driver, 1983, p9)
A second imperfection is that the domains, as being the main concepts in this framework (and the
basis for the interview questions), were not properly defined in the framework. Looking at the scales
and items belonging to the domains made it possible to come up with an idea of what was meant,
but on some occasions, difficulties remained. For example, “achievement/stimulation”, “social
security” and “risk reduction” are broad and vague concepts, and the scales and items only provided
just enough information to develop a definition; one which also worked when translated into Dutch.
Even though eventually it was possible to come up with useful Dutch translations and definitions,
general definitions in the framework would have been useful and time-saving. To endorse this,
sometimes it was observed that the participants still experienced difficulties with the questions. For
example, when asked if they went pole camping to reduce risks, some participants asked “what kind
of risks are you talking about?”. Similarly, some participants found it difficult to answer questions
about escaping personal-social pressures and physical pressures, as these concepts were not
immediately clear. Usually, the author responded to such questions with examples from the scales
and items within the domains. Therefore, the participants were still able to provide useful answers,
but as mentioned before, definitions in the framework would have helped. This imperfection not
only counts for the domains, but also applies to some of the individual scales and items, which were
(or contained) poorly defined concepts.
Thirdly, some domains in the framework consist of two concepts, such as domain A.
“Achievement/Stimulation” or B. “Autonomy/Leadership”. In the latter case, after some extra
analysis, it turned out that all participants (n=23) mentioned at least one autonomy (sub)motivation,
while only six mentioned a leadership motivation (i.e. the subcategory “Leading others”). This shows
that autonomy motivations are (far) more important for pole camping than leadership motivations.
However, since these two very different motivations are contracted in one domain, the category as a
whole was considered important for pole camping. This analysis shows that this result needs to be
interpreted slightly nuanced. It was not investigated whether this was also the case for other
contracted domains (as it was highly time-consuming), but possibly, results in those categories
should be nuanced slightly too. As mentioned before, there is no detailed literature on how the REP
scales were established. Therefore, it is also unknown why the developer of the framework
contracted these concepts, although statistical analysis seems to be the basis of it (Driver, 1983;
Manfredo, Driver & Tarrant, 1996). As this extra analysis shows, it would be better to adjust the
theoretical framework into a form where it does not contract these concepts. This would be useful in
the questionnaire as well. In this study, namely, sometimes two questions were asked at once (e.g.
“do you go pole camping to be autonomous or to show leadership?”). This aspect did not provide any
difficulties here (participants would usually answer with – for example - “yes and no”), but could do
so in other (future) qualitative research using this framework.
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A fourth criticism on this framework, is that parts of it overlap. For example, leadership motivations
exist both in domain B. “Autonomy/Leadership” and domain S. “Teaching-Leading others”. Also,
participants’ answers stating that they wanted to learn about themselves during pole camping, could
be placed in both domain H. “Learning” and in J. “Introspection”. Similarly, if participants wanted to
develop their skills, such a motivation could be placed in domain A. “Achievement/Stimulation”
(under the scale “skill development”) as well as in domain H. “Learning”. A final example comes from
answers similar to “I go pole camping to be alone”. Such motivations could be categorized in domain
P. “Escape physical pressure” as well as domain B. “Autonomy/Leadership”. Diving deeper into this
latter example, domain P contains scale/item 1b “to experience solitude”, scale/item 2a “to feel
isolated” and scale/item 2b “to be alone”. At the same time, domain B. “Autonomy/Leadership” has
scale/item 1b “to be on my own”. The difference between these scales/items and domains is very
hard to tell9, and that some items were so similar but existed in different parts of the framework, was
highly time-consuming when comparing the pole campers’ answers to the framework. For every
answer (and the code groups following from axial coding), namely, the entire framework with every
domain, scale and item needed to be investigated to see where – and if – it would fit, and also if it
would fit in more than one domain. In the end, several of the participants’ answers were categorized
in more than one domain. To illustrate this, the submotivation “to be alone” was placed both in
domain B and P (and so were the participants who had mentioned it). To minimize errors in this
categorization process, comparing the codes and code groups with the theoretical framework was
performed two times.
Following these four major remarks on the framework, two smaller aspects could also be improved.
Firstly, the framework distinguishes three social domains: “being with family”, “being with similar
people” and “being with/meeting new people”. As this study has shown, being with similar people is
an important motivation for pole camping (e.g. many of the answers in this category were about
being with friends). However, those “similar people” might also sometimes consist of family or new
people, instead of friends. This was not something that the framework ruled out and which did not
always come forward clearly within the participants’ answers. In other words, it was not always clear
if these similar people the participants wanted to be with were friends, or also family or new people.
The framework could make a better distinguish here, for example by establishing a “being with
friends” domain. Secondly, domain O. “Escape personal-social pressures” contains the scale “Escape
daily routine”, with items such as “to have a change from your daily routine” and “to have a change
from everyday life”. Theoretically, every possible answer could in some ways be related to these
items. For example, “being with similar people” is probably not something that happens in everyday
life, and in the same way, neither does everyday life provide a place to reach certain goals such as
developing bushcraft skills. It felt that categorizing all participants’ answers under domain O purely
because of this scale and these items, would not do justice to the data. Then, namely, every person
would automatically have mentioned “Escape personal-social pressures” as a motive. Therefore, this
was not done, i.e. it was decided not to put all answers/code groups automatically in this
domain/scale. Notwithstanding, from the participants’ other answers on tension release, slowing
down mentally and getting away from the usual demands of life (the other scales in this domain), it
was observed that this category is still one of the most important motivations for pole camping.
9

Another example is the domain “New People”. It contains items such as “to meet new people”, “to
meet other people” and “to build friendships with new people”. Again, the difference is hard to tell.
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A final remark that needs to be made here, is that even though every domain from the framework
was mentioned as a motivation for pole camping, some items/scales within those domains were not
mentioned. For example, motivations from the scale “social recognition”, with items such as “to
show others you can do it”, have not been mentioned. However, the domain in which this scale
exists (“Achievement/Stimulation”) was an important motivation for pole camping, as the
participants mentioned many other scales and items in this domain. This means that caution is
necessary when comparing the results of this study literally with the framework: although the
domain is important as a whole, not all its scales/items (i.e. motivations) necessarily apply for pole
camping. For a more detailed insight on the motivations for pole camping, it is advised to look at the
code groups in Appendix 6, the motivation subcategories in Appendix 7 and 8 and the quotes in
Appendix 9 and 10.
To conclude, as mentioned earlier in this paragraph, despite some limitations, the REP scales
provided an excellent framework to explore the motivations for pole camping. It is suggested to
further develop the framework with the findings from this study and the remarks mentioned above.
Taking up the new motivation categories and subcategories found on pole camping, including the
more modern motivations on personal-social and physical pressures (telephones, social media,
internet etc.), would be a great way to extend it. Furthermore, dividing the contracted domains and
leaving out overlapping scales/items would also be useful. Finally, better definitions of the domains,
as well as translations of the framework in other languages, would be useful. Through implementing
these adjustments, a more modern and complete framework comes into existence, suitable for 21st
century research on nature recreation.

5.3 Reflection on the Methodology
This section reflects on the methodology of this study.

5.3.1 Sample Biases
While examining the demographic background of the participants, three characteristics were
noticeable: gender, age and ethnicity. Participants, namely, were mostly white men between the age
of 23 and 45 years old. Having used the “get-what-you-can-get” principle for inviting participants
could have caused this particular distribution, but other explanations might apply as well. This is
discussed per characteristic in the following sections.
5.3.1.1 Gender
Of the 23 participants in this research, only two were women. Possibly, if more women had
participated – e.g. if participation was equally divided (50-50) between men and women – a shift in
importance of some motivations might have been observed. To illustrate this, the two women in this
study mentioned safety-aspects as a motivation for pole camping (e.g. social security), and P3 even
did this with regards to her gender: “I was extremely happy that I was not all alone out there [on the
pole camping site]. Because as a woman, all by myself, I would not have put up my camp there. I
would have walked on, for sure.” So for example social security, which was now only mentioned by
five of 23 participants, might have been more important if more women had participated. Another
possibility is that motivations that were not found at all would have surfaced if more women had
participated. However, as already so many motivations (48) have been found, it is not expected that
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this would have happened quickly. Comparing the answers between women and men would have
added extra value to this research; something which was not really possible or interesting now.
Explaining why only two women participated in this study, is difficult. Several explanations have been
thought of (next to the appliance of the “get-what-you-can-get”-principle). The first one is that there
are more male members on Facebook; the primary medium for inviting participants. In October,
2021, 56.5% of Facebook users were male, while 43.5% were female (Statista, 2021). Following this
distribution, it could be that there were also more men than women in the Facebook groups used for
inviting the participants. For example, quickly scanning the “Bushcraft NL” Facebook page reveals
that of the 30 newest members, nine are women (Facebook, 2021b). While this could have played a
role, another explanation presumably fits better, namely that men are much more active in
“hardcore” forms of camping, such as pole camping. For example, Bultena & Klessig refer to extreme
campers as “Spartans” (as cited by Brooker & Joppe, 2013, p3). Beedie & Hudson found that extreme
campers “are predominantly male hard-adventurers”, which, according to Fazio & Gilbert, “seek out
primitive, intense and challenging wilderness experiences” (as cited by Brooker & Joppe, 2013, p3).
Hammit & Patterson, who studied backpackers in the Southern Appalachian areas in the USA,
concluded that “96.8% of the studied backpackers in this area were shelter campers, which primarily
consisted of high-level educated men between 36 and 40 years old” (as cited by Kristensen et al.,
2021, p3). Cavin et al. (2005), who examined wilderness campers, walk-in campers and car campers
in South Carolina (USA), found that 71% of their respondents were male, and 29% female. Especially
in the wilderness camping area, males dominated (Cavin et al., 2005). Other evidence comes from
Zonneveld (1988), who studied nature campers in the Netherlands and found that 68% of the
respondents were men. Moreover, the Adventure Travel Trade Association’s market study showed
that 57% of the adventure travellers are male and 43% are female (GWU & ATTA, 2013). A final
example comes from Beames, Mackie & Atencio (2019, p100), who write that “Even casual onlookers
of adventure cultures can identify a lack of diversity and underrepresentation of women, people of
colour, people with disabilities, and older people”. An explanation for this, according to Beames,
Mackie & Atencio (2019), might be that “worldwide, women live with constraints in many spheres of
social life” (p103). Unequal pay and less possibilities in career progression are some of the structural
factors they put forward as constraints for “women’s abilities to participate in outdoor adventure”
(p103). Another factor could be that indeed, safety aspects are more important for women than for
men. This is something that needs to be studied.
Diving deeper into the literature, one could even go as far as opting that men are much more active
in outdoor and nature recreation as a whole. A number of studies from around the world also shows
male dominance here. For example, Skår, Odden & Vistad (2008) investigated the motivations for
mountain biking in Norway. In their study, 78% of the participants were men. In Luo & Deng’s (2008)
study on nature-based tourism in China, 65% of their participants were men, and 35% were women.
Melo & Gomez (2017) found that participants in nature sports in Portugal were “mainly young males,
with higher education, highly qualified jobs and high income” (p108). Furthermore, Betrán & Betrán
also found male dominance in nature sports in Spain (as cited by Melo & Gomez, 2017). Finally, the
European Commission showed that in the EU, men have higher rates of participation in physical
sports compared to women, and especially in Southern Europe (as cited by Melo & Gomez, 2017).
Melo & Gomez present one suggestion for explaining the male dominance, which is “the traditional
division of roles in the domestic context, dominated by patriarchy, which continues to limit the leisure
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activities of women” (p126). This is endorsed by the European Commission, whose research showed
that “after marital commitments and having dependent children, women present lower rates of
participation in physical activity and sports, including nature sports” (as cited by Melo & Gomez,
2017, p127). Similarly to what Beames, Mackie & Atencio (2019) mentioned above, social factors
indeed seem to constrain women’s participation in outdoor and nature recreation.
Despite the evidence pointing towards these two explanations, a few studies reported contradictory
findings, i.e. a more 50-50 division of men and women. For example, Kristensen et al. (2021)
examined the motivations for shelter camping in Denmark. In their study, 53% of the participants
were women, while 47% were men. Sotomayor et al. (2014) examined motivations for recreating on
farmlands, private forests and state or national parks in Missouri, USA. In their study, 51.6% was
male, while 48.4% was female. Therefore, it is it is not yet possible to consider these explanations as
foregone conclusions, i.e. to conclude that men are indeed much more active in extreme camping
and nature recreation. This is endorsed by the fact that in this study, some men mentioned that they
also went pole camping with their wives or girlfriends. Also, it was observed that there are many
more female members in the largest Facebook group on pole camping (Facebook, 2020b). Therefore,
there must easily be more female pole campers than the two who participated in this study. All in all,
in order to make conclusions about the role of gender, more research is needed. Investigating which
research methods the studies mentioned above have used to invite their participants could be a
logical first step. For example, Sotomayor et al. (2014) mailed their questionnaire to a random
sample of all of Missouri’s households, while Cavin et al. (2005) distributed their questionnaire onsite. Such different research methods could, by nature, deliver different results.
5.3.1.2 Age
In this study, 18 of 23 participants (78.3%) were between 23 and 44 years old, while the five others
were between 52 and 62 years old. No older or younger participants have joined in the study.
Therefore, the participants do not seem distributed evenly across age. Although this study was not
quantitative and the goal was not to make conclusions about the whole pole camping population,
this is a striking feature which deserves some attention. That many of the participants were below 45
years of age – similarly to that so many participants were male – does not seem completely random.
In the study by Melo & Gomez (2017) on nature sports participation in Portugal, over 80% of the
participants was between 18 and 43 years old. Their findings also suggest that participation in nature
sports decreases as participants age (Melo & Gomez, 2017). In Luo & Deng’s (2008) research on
nature-based tourism in China, 67% of the participants were between 18 and 35 years old. Hammit &
Patterson studied backpackers in the Southern Appalachian areas in the United States, and
concluded that“96.8% of the studied backpackers in this area were shelter campers, which primarily
consisted of high-level educated men between 36 and 40 years old” (as cited by Kristensen et al.,
2021, p3). Cavin et al. (2005) examined motivations of wilderness campers, walk-in campers and car
campers in the USA. In their report, they write that “The youngest person was 16 years and the oldest
79. The highest percentages of visitors were from 20-29 years old (24.5%)” (p41). Furthermore,
Zonneveld’s (1988) study on nature camping in the Netherlands found that 63% of the participants
was between 19 and 49 years old. Using different age brackets, 55% of his participants were between
30 and 49 years old. As a final example, as mentioned earlier, Beames, Mackie & Atencio (2019)
found that “Even casual onlookers of adventure cultures can identify a lack of diversity and
underrepresentation of women, people of colour, people with disabilities, and older people” (p100).
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With regards to the average age (which was 38 in this study on pole camping), similar findings were
observed. In Melo & Gomez’s (2017) study, the average age was 34. In Skår, Odden & Vistad’s (2008)
research on mountain biking in Norway, the average age was 40. In the study by Kristensen et al.
(2021) on shelter camping, the average age was 41. Furthermore, the Adventure Travel Trade
Association’s market study showed that adventure travellers are on average 36 years old, while the
average of non-adventure travellers equals 41 (GWU & ATTA, 2013).
These studies seem to make clear that it is no coincidence that pole campers are mostly between
about 25 and 45 years old, with an average age of 38. However, contradictory studies were found as
well. Sotomayor et al.’s (2014) research on recreating on farmlands, private forests and
state/national parks found that only 21% of their participants was 18-40 years old, while 44% was
between 41 and 60 years of age, and 35% was at least 61 years old. In their study, the average age
was 53.9 years. Kearns, Collins & Bates (2017) studied the motivations for freedom camping in New
Zealand. They state: “Participants were drawn from varied age groups, but without any notable
differences between study areas, and most were over 40 years of age” (p400). Furthermore, the
Outdoor Foundation found that “demographically, camping and outdoor hospitality appeals to all
age brackets, with the exception of the adolescent age (18-24), where participation has dropped
slightly in both Australia and the United States” (as cited by Brooker & Joppe, 2013, p2). Therefore, it
is not possible to conclude that only “younger” people participate in such extreme forms of camping
and nature recreation. This means that some caution is needed with interpreting the results of this
study, even though it is expected that having (more) older or younger people in the sample would
not lead to a large shift in the importance of the motivations, or the discovery of many new
motivations. This is because already so many motivations were found, and data saturation was
reached after 15 participants, while this study used 23 participants in total. Overall, on the topic of
age and extreme camping and nature recreation, more research is needed. Again, investigating which
methods were used in the studies mentioned above for inviting participants could be a first step.
5.3.1.3 Ethnicity
A third notable characteristic of the sample in this study is that all participants were white, and –
although it was not asked – seemed to be Dutch (i.e. without a migration background). Every
participant spoke Dutch fluently and without accents. According to CBS (2021), on December 1, 2021,
10.8% of the Dutch inhabitants had a Western migration background and 14.3% had a non-Western
migration background10. This totals to 25.1% of the Dutch population having a migration background,
or around 4.4 million people (CBS, 2021). Turkey, Morocco, Surinam, Indonesia, Germany and Poland
are the top six countries where these people originated from (CBS, 2021). Looking at these numbers,
with a random sample, one would expect that other ethnicities (people of colour) or migration
backgrounds would have also been included in the study. However, through a reflection of the
literature, it seems – just as with the two other aspects of gender and age – that this feature is not
completely random. For example, Brooker & Joppe (2013) cite LaPage & Cole; Mattingly; Thapa,
Graefe & Absher; and the Outdoor Foundation, writing that “outdoor hospitality remains on an
international basis a bastion of White/Caucasians of European descent” (p2). Furthermore, the
Outdoor Foundation showed that in the US, “non-whites only comprise 16% of campers” (as cited by
10

CBS only uses data on migration background, instead of distinguishing “people of colour” or
“whites/blacks”.
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Brooker & Joppe, 2013, p2). Cavin et al. (2005), who examined wilderness campers, walk-in campers
and car campers in the USA, found that in the wilderness camping area, almost everyone was white.
As cited by Beames, Mackie and Atencio (2019, p109), the National Park Service and the Outdoor
Foundation found that in the US, “people who identify as Black have the lowest participation rate in
outdoor sports and recreation”. Furthermore, as mentioned earlier in this chapter, Beames, Mackie &
Atencio (2019) have written that “Even casual onlookers of adventure cultures can identify a lack of
diversity and underrepresentation of women, people of colour, people with disabilities, and older
people” (p100). Finally, Kloek (2015) cites the Countryside Agency and Schipperijn et al., stating that
“the few existing studies show that in various European countries, immigrants appear to be underrepresented in the recreational use of greenspace, and especially of non-urban greenspace” (p64).
Several explanations for this notable aspect can be thought off. Finney, as cited by Beames, Mackie
and Atencio (2019, p109), explains that “many of the environments where adventure sports take
place, particularly wilderness areas, are sites where African Americans experience insecurity,
exclusion and fear born out of historical precedent, collective memory and contemporary concerns”.
Part of this collective memory is slavery, which “forced engagement with natural spaces” (Beames,
Mackie & Atencio, 2019, p110). To illustrate this, the African-American writer Evelyn White described
her feelings of being in a rural writing retreat: “[I feel] a sense of absolute doom about what might
befall me in the backwoods. My genetic memory of ancestors hunted down and preyed upon in rural
settings counters my fervent hopes of finding peace in the wilderness. Instead of the solace and
comfort I seek, I imagine myself in the country as my forebears were – exposed, vulnerable, and
unprotected – a target of cruelty and hate” (as cited by Beames, Mackie and Atencio, 2019, p109).
Although US wilderness areas and Dutch wilderness areas are hard to compare, as well as that pole
camping and wild camping can be considered slightly different activities, it is possible that pole
camping in the Netherlands gives people of colour the same negative feelings and connotations as in
the USA. Slavery, for example, has played a large role in Dutch history as well and continues to be
topic of debate in the Netherlands (see e.g Brandon & Bosma, 2019; and Cain, 2015).
In a similar way, people with a migration background might also have less of an interest in pole
camping. As Beames, Mackie and Atencio (2019) state: “The very idea of seeking adventure for
adventure’s sake might be, for some cultures, an absurd concept. Those living an agrarian life in a
drought-ridden village in sub-Saharan Africa and those who have fled war-torn Syria and are living in
squalid refugee camps probably do not seek experiences that are especially daring, exciting, or
unpredictable; they seek stability, peace, shelter, clean water, food, jobs, and schools” (p5). Going
much more into detail into to what extent people of colour or people with different migration
backgrounds participate in nature recreation (and if they do so for different reasons than Dutch
white people), goes too far for this thesis (see e.g. Beames, Mackie & Atencio, 2019; Cordell, 2012
and Rantala & Varley, 2019, for more comprehensive studies on this topic). However, the question
remains whether including other ethnicities or people with migration backgrounds in the sample of
this study would have influenced the motivations for pole camping. For example, Kloek (2015) cites
studies by the Countryside Agency and Jay & Schraml, writing that these studies indicated “that
immigrants have other motivations for outdoor recreation than non-immigrants do, and that
immigrants participate in different activities” (p64). This is something that remains for future
research.
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5.3.2 Influence of the Covid-19-Pandemic
The Covid-19-virus, which started to spread in the Netherlands in March 2020, has influenced this
research in two ways. Firstly, as mentioned before, due to the pandemic, Staatsbosbeheer closed
their pole camping sites in March 2020, and dismantled them completely in June, 2020. Several other
pole camping sites are still available, but they are generally situated in far corners of the Netherlands
(e.g. near the Twentepad, a famous Dutch hiking trail (Kruithof & Van Noort, 2020)). Therefore, some
participants had not engaged in pole camping since March, 2020. As the participants were
interviewed one year later, it was already quite some time ago for some participants since they had
pole camped, while others had done it more recently (on the sites that were still available). This
could create a so-called “recall bias”, which is “a risk that the answers reflect more general motives
than the motives particularly related to the specific [activity]” (Tarrant et al., as cited by Kristensen et
al., 2021, p8). In this study, some participants had pole camped only a few days or weeks prior to the
interview, which might have made it easier for them to recall their motivations, while others had
pole camped many months or years ago for the last time, which might have made it harder for them
to recall their motivations. It is possible that the latter group provided more general motivations for
nature recreation as a whole, instead of only for pole camping. Manfredo, Driver & Tarrant (1996)
also state that the time when people are asked about their motivations, could deliver slightly
different results: “Past studies underscore the importance of administering the REP scales as close as
possible to the time of interest (i.e., administer immediately after the trip for experience attainment),
administer a priori to the trip for experience preferences, administer months after the engagement
for the more recurring and enduring experience preferences for a general type of recreation” (p209).
However, it is expected that through the structure of the interview (using a detailed questionnaire,
probing questions and both open and closed questions), as well as by having 1. many more
participants than needed for data saturation, and 2. both participants with recent experiences as well
as participants with experiences longer ago, recall biases are limited. Turning it around, too, one
could say that the participants who had not pole camped for quite some time, must have had more
time to think on why exactly they participate in this activity.
Secondly, due to the Covid-19-pandemic, the interviews needed to be conducted online or by
telephone, as visiting participants in real life (e.g. at home) was not sensible. Participants were
invited through online media as well (namely through Facebook and email), as visiting pole camping
sites and doing on-site interviews was not sensible either (next to the fact that many pole camping
sites were already dismantled, and that the sites that were still available are usually in far corners of
the Netherlands, making it difficult to visit them). Also, chances were that no one would have been
met at those sites. Perhaps though, if it had been possible to go to the pole camping sites, slightly
different people would have joined in the study, for example people who do not use computers,
telephones, internet or Facebook. After all, this research has shown that escaping modern society
and going back to basic were important motivations for pole camping. Also, people would have been
met there who would have pole camped more recently (as they were actually pole camping at that
moment), decreasing the possibilities for recall biases. Possibly, this would have led to even more
detailed answers, or slightly different descriptions of motivations. However, it is expected that the
influence of having conducted this study online, is limited. As mentioned before, data saturation was
realized after 15 participants, and most of the participants had still pole camped quite recently (i.e.,
in 2020). To conclude, even without the Covid-19-pandemic, it is expected that the results would
have largely been the same.
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5.3.3 Dutch Pole Camping & Belgian Pole Camping
A third methodological aspect that might have influenced the results, was the definition of pole
camping. As it was defined in this study, pole camping is a Dutch phenomenon which takes place in
the Netherlands, on a so-called pole camping site (in Dutch: “paalkampeerplek”). It was assumed that
this would also be how the participants defined it. However, during the interviews, it turned out that
some participants included (or at least seemed to include) visiting bivakzones (the Belgian equivalent
of pole camping sites) in their answers. In one case, this was really clear: P9 (who lives in the Dutch
province of Limburg) had only visited bivakzones and not Dutch pole camping sites, because the
bivakzones were much closer to his home. Afterwards, it was observed that at least 11 participants
mentioned “bivakzones” in some way during the interviews. As there are some differences between
pole camping sites and bivakzones, questions arise if this study has indeed discovered the
motivations for pole camping (and only for pole camping), or that the results are influenced by this
other form of camping. To provide an answer to these questions, firstly, it is important to investigate
the differences between pole camping sites and bivakzones. P23, who has visited 24 pole camping
sites and 13 bivakzones, explained these extensively:
“Looking at the facilities, the bivakzones are equipped better than the pole camping sites.
Therefore, pole camping [in the Netherlands] is a bit more primitive, but in general, the
nature is more beautiful in Belgium. Because, Belgium has some more rough nature. So that
is a different type of experience. (...) The rules in force [on Dutch pole camping sites and
Belgian bivakzones] used to be slightly different as well. (...) Bivakzones usually have a tent
platform, so your tent is always up straight, and you won’t get dirt on your tent, and you
don’t need tent pegs too. (...) Bivakzones sometimes also have wood storage facilities,
compost-toilets, poles to put up your hammock, even up to whole picnic-benches”.
This is confirmed by P21, who said: “The bivakzones are arranged slightly better and are slightly more
neat. Also, they are maintained better than Staatsbosbeheer’s pole camping sites”. Looking at these
citations, it is possible that experiences on bivakzones differ slightly from those on pole camping
sites. However, as probing questions were asked, it turned out that participants viewed these two
camping forms as very similar. When asked whether they thought the bivakzones were also pole
camping sites, namely, P23 said: “the concept is largely the same”. P21 answered: “Yes, the principle
is quite similar, so I consider them as one thing”. Another participant, P22, confirms this: “The
principle, the experience, for me it is the same. You are in nature, spending the night in the most
primitive way, around a campfire”. That so many participants also recalled experiences from
bivakzones when they were asked about pole camping, proves a fourth piece of evidence that
overall, these camping forms are very similar. Therefore, it is expected that this definitional aspect
has not caused any further issues, and that this study has indeed found the motivations for pole
camping. It also justifies the inclusion of P9, who had only visited bivakzones (with the side note that
even excluding him from the research would not have made large differences, as again, data
saturation was already achieved after 15 interviews). On this account, the motivations found in this
research are applicable to bivakzones as well, and could be used for future research on that topic.
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6. Conclusion
As described in the previous chapter, some aspects of this study on pole camping were subject of
discussion. After a thorough examination of these aspects, it seems that their influence on the
validity and reliability of the results is limited, and that this study has indeed found the motivations
for pole camping. Therefore, this study has contributed to a deeper understanding of pole camping
behaviour, and more generally, participation in nature recreation. To start with, this study has
uncovered that people participate in pole camping for a great number of reasons: in total, 48
motivations were found. Five motivations were mentioned by every participant and are therefore
considered to be extremely important. Firstly, people go pole camping to be autonomous. In other
words: they want to be in a place where they can be alone, where they can feel their independence,
and where they can do their own thing. Secondly, pole camping is about enjoying nature. It involves
experiencing nature as a whole, but also enjoying specific aspects such as landscapes, wildlife and
nature sounds. Thirdly, pole camping is a way for people to escape their busy home lives. It presents
an opportunity to go outside, to be free, and to have a break from daily routine (such as work or
study). It also helps people to release tension and to slow down mentally. Fourthly, pole camping is
used to escape physical stressors that people experience in their residencies (and especially cities),
such as crowds of people, air pollution, noises and the general information overload. Fifthly, people
go pole camping because they can combine it with other nature recreation forms, such as bushcraft
and hiking. Six other motivations were also highly important: using equipment, to be with similar
people, to achieve certain goals and/or have a stimulating experience, to be outside, to learn, and
finally because they preferred pole camping over other camping forms.
A careful examination of literature on nature recreation and camping motivations showed that many
other studies mentioned aspects of these pole camping motivations. However, none of these studies
found all the same motivations. Common ground was discovered within enjoying nature and
escapism: these were also important motivations for other nature recreation forms. The most
striking dissimilarity was the use of equipment; this motivation appears to be much more important
for pole camping than for other nature recreation forms. All in all, it is safe to conclude that pole
camping is in some ways similar to other nature recreation forms, but in other ways, it is unique. It
provides a legal way to sleep in nature in a primitive, back-to-basic style. This is something that more
and more people want to experience, especially in times of increasingly busy everyday lives and
increasing presence of physical stressors. As a note for further research, it is recommended to
investigate whether indeed, they are mostly white men under the age of 45 who participate in pole
camping and similar camping forms. If this – unexpectedly – turns out not to be so, it would be
insightful to see if other motivations for pole camping and similar camping forms can be uncovered
when more women, older or younger people, and other ethnicities are included in the study
samples. Quantitative research with the use of the most important motivations found in this study
would be an interesting way to do so (in a similar way to e.g. the study by Skår, Odden & Vistad,
2008). Another recommendation is to extend the REP scales with the motivations discovered in this
study, as well as to improve this framework according to the other remarks mentioned in the
discussion. By doing so, the REP scales will suit even better for 21st century academic research.
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7. Afterword
After having conducted this extensive study on the motivations for pole camping, I would like to
conclude with a personal message and recommendation. During the interviews, namely, I noticed
that every participant of this study felt deeply disappointed with the decision of Staatsbosbeheer to
close their pole camping sites. Probably the best example comes from P6, who said:
“In my profession, I work in healthcare for intellectually disabled people. The outbreak of the
Covid-19-pandemic has caused a lot of tension within the group of people I work with, so I’ve
been working really hard to manage everything. But only when they closed the pole camping
sites, I noticed that the Covid-crisis really hit me. Because then, I could not park my car
anymore, go for a hike, decide which pole camping site to visit, cook a meal there, decide if I
would spend the night there or go home again, just how I wanted it. (…) My entire form of
nature recreation, which I have been practising for so long, they just took it away. (…) You
know, I have been collecting trash at those sites and in those forests for over 25 years, and
suddenly, I am not allowed to be there anymore. (…) Yes, it has really hit me.”
Not only disappointment, but also incomprehension, frustration and anger were aspects and
emotions that were put forward by the participants regarding Staatsbosbeheer’s decision. Similar
sentiments were already continuously observed on Facebook, online fora and in the petition found in
the orientation phase for this study (see Brahms, 2022). Also, people were very eager to participate
in this study (20 of the 23 participants contacted the author within just a few days), and participants
were very enthusiastic during the interviews. Apparently, pole camping was – and still is – a very
meaningful way for people to spend time in nature. This is something that appeared through the
motivations found in this study as well. Not only does this make it regrettable that so many pole
camping sites were dismantled, but it is also regrettable from a bigger picture. As we speak, namely,
crises that are presumably much larger and uncontrollable than the Covid-19-pandemic are at hand,
such as climate change, loss of natural areas and biodiversity loss. Therefore, I believe it is of the
utmost importance to involve people closely with nature, in order to create more support for nature
conservation. As the quote above shows, but also something that was heard more often during the
interviews, pole campers care deeply about the natural world, and engage themselves in collecting
trash and teaching others about being a guest in nature. Many participants spoke of the “Leave-notrace”-principle and were upset with the excessive nuisance caused by people who did not belong on
those sites; nuisance which they had experienced themselves too. As pole camping is a unique way
to experience nature and to be involved in nature, I believe this activity could well contribute to this
higher goal of creating more support for the natural world – and for nature conservation.
Furthermore, on a final note, many participants also really wanted to continue spending the night in
nature in a pole camping style. Some of them mentioned that the remaining pole camping sites (and
also Belgian bivakzones) were already becoming even more crowded, making the experiences there
less valuable. This, as well as the closing of the pole camping sites by Staatsbosbeheer, felt to some
participants as if they were being forced to illegal wild camping. If many of them eventually start
doing so, that seems like a much worse scenario for the natural environment.
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Therefore, this study ends with a call out to nature organizations in the Netherlands, and especially
Staatsbosbeheer, to investigate the possibilities for reopening the dismantled pole camping sites –
and to extend the number of pole camping sites. I have no further personal interests in this activity
(in fact, I have never pole camped myself), but as a passionate nature recreationist, I can deeply
relate to what people must have felt when their favourite pole camping sites were closed. Also, I
believe that reopening and further extending the pole camping sites could improve support for
nature organizations, something that is much needed in times where the natural environment is
under increasing pressure; especially in the Netherlands.
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9. Appendices
9.1 Appendix 1 – A Further Conceptualisation of Pole Camping
Unfortunately, no scientific research has been conducted on the subject of pole camping. Still, some
information sources were found, which made it possible to extend the conceptualisation of this
recreation form. Firstly, pole camping is usually very primitive in terms of facilities: some sites have a
litter bin or a small wooden bench or shelter, but most of the sites have no facilities at all. There is no
drinking water available (neither from the occasional water pump) and generally, it is forbidden to
make open fire (De Boer & Van Raffe, 2003). No waste is allowed to be left at the site, meaning for
example that one has do to its needs in the bushes (Staatsbosbeheer, 2020; Kruithof & Van Noort,
n.d.; Hoogteyling, 2020). Another characteristic of pole camping is that it is free of charge
(Staatsbosbeheer, 2020).
The three different (private) websites that were found during this study that keep track of the
locations, display 22, 36 and 39 pole camping sites (Stichting Wild-Kamperen.nl, 2020b; Romkema,
2020; Kruithof & Van Noort, 2020, respectively). One of the participants in this study, P23,
mentioned to have visited at least 24 different pole camping sites. These websites also clarify that in
the past, several pole camping sites have been established and dismantled again, meaning that over
the years, many more sites have existed. During this study, it was discovered that the sites that are
still available after the closing of Staatsbosbeheer’s sites, are usually in the hands of private
organizations such as Boyscouts (e.g. the Däneborg site) or Lions clubs (Kruithof & Van Noort, 2020).
For example, the Lions club Tubbergen owns seven sites near the Twentepad, a famous Dutch hiking
trail (Kruithof & Van Noort, 2020). Following these numbers, there must be somewhere between
eight and 22 pole camping sites left anno 2022.
How many people participate in the act of pole camping, has not been studied and remains unclear.
Still, some numbers were found. In 2003, when pole camping did not exist for more than a decade, a
test on 15 pole camping sites in the province of Noord-Brabant estimated that the number of people
using these sites annually would not exceed 500 (De Boer & Van Raffe, 2003). An indication that this
number has grown, comes from the biggest Facebook page on this topic, in terms of members. This
page is called “Pole camping or camping on green camping sites” and it came into existence in
January 2018. In July, 2020, it had obtained 3.684 members (Facebook, 2020b). In November, 2020,
this number had increased to 4.344 members, and in December, 2021, it had increased to 4.768
members (Facebook, 2020b). Another indication comes from a petition which was launched in 2020
to ask Staatsbosbeheer to reconsider the closing of their pole camping sites. So far, this petition has
received 1571 signatures and it was shared on Facebook over 4.000 times (Brahms, 2022). A final
indication comes from Stichting Wild-Kamperen.nl, the association for pole camping in the
Netherlands. Their website was visited almost 90.000 times in 2018, and close to 150.000 times in
2020 (Stichting Wild-Kamperen.nl, 2020c). Other numbers have not been found.
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9.2 Appendix 2 – Recreation Experience Preference Scales
This appendix shows the full theoretical framework used for this study on pole camping.
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9.3 Appendix 3 – Interview Questionnaire (in Dutch)
Introductie
OPNEMEN, TIMER
Bedankt dat ik met u dit interview mag afnemen. Ik begin even met een aantal dingen vooraf. Zoals
beschreven wordt de informatie anoniem en vertrouwelijk gebruikt. Om het interview te kunnen
analyseren moet ik het interview volledig uitschrijven, en daarvoor zou ik graag het geluid willen
opnemen met mijn telefoon. Geeft u daarvoor toestemming? JA? Dank u wel. = OPNEMEN
Ik wil de gegevens in ieder geval gebruiken voor mijn onderzoeksverslag, maar misschien volgt er ook
nog een publicatie in een tijdschrift of op een website, geeft u daar ook toestemming voor?
Over het onderzoek:
Ik doe dit onderzoek omdat we een aantal trends zien tegenwoordig, namelijk dat steeds meer
mensen in de natuur willen recreëren en ook extremere ervaringen willen opdoen in hun vrije tijd.
We zien aan de hand daarvan steeds meer nieuwe manieren van vrijetijdsbesteding ontstaan,
waaronder bijvoorbeeld bushcraft, zelfvoorzienend leven, en ook paalkamperen. Ik ben erg
geïnteresseerd in wat hier nu precies achter zit, en daarom gaat mijn onderzoek over de motivaties
voor paalkamperen. Dus dat is de achtergrond en aanleiding van mijn onderzoek.
Over het interview:
Het interview betreft een vrij strakke rechttoe rechtaan vragenlijst. In het eerste deel stel ik u wat
algemene vragen over uw achtergrond, en over de manier waarop u paalkampeert. Daarna gaan we
specifieker in op de motieven voor het paalkamperen. Daarbij stel ik u als eerste een open vraag.
Daarna leg ik u 21 motieven voor die uit eerder onderzoek naar buitenrecreatie zijn voortgekomen.
Vervolgens sluit ik het interview af met een paar laatste korte vragen. Het interview duurt ongeveer
35 minuten; iets daarover heen gaan is niet zo’n probleem maar ik hou de tijd wel een beetje in de
gaten. Verder is het voor mijn onderzoek belangrijk dat ik u zo min mogelijk woorden in de mond leg,
dus af en toe zal ik misschien even zoeken naar de juiste woorden. Als laatste wil ik u vertellen dat u
niet verplicht bent overal antwoord op te geven, en als u iets niet begrijpt, geef het dan gerust aan. Is
dit alles voor u helder?
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VRAGENLIJST
Algemeen - over u
Wat is uw naam?
Wat is uw geslacht?
Wat is uw leeftijd?
Wat is uw hoogst genoten opleiding?
Wat is uw beroep, of uw belangrijkste dagelijkse activiteit?
Bent u gehuwd?
Heeft u kinderen?
Wat is uw woonplaats? Provincie?
Algemeen – over de manier waarop u paalkampeert
Hoe lang doet u al aan paalkamperen?
Hoe ver woont u van de paalkampeerplaatsen? Moet u er ver voor reizen?
Hoe vaak heeft u het al gedaan?
Hoe vaak doet u het per jaar?
Hoe lang geleden is het dat u voor het laatst heeft paalgekampeerd?
Is dit uw enige vorm van natuurrecreatie?
Op hoeveel verschillende plekken gaat u paalkamperen? Heeft u een favoriete plek?
In welk jaargetijde?
Onderneemt u nog bepaalde activiteiten tijdens het paalkamperen?
Hoe beoefent u het paalkamperen? Samen of alleen? Familie of vrienden?
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Specifiek – over de motieven voor paalkamperen
U mag hierbij honderduit vertellen, zoveel als u wilt.
Wat zijn uw redenen om te gaan paalkamperen? Waarom gaat u paalkamperen?
Kunt u daar meer over vertellen? Wat bedoelt u daar dan precies mee? Kunt u hierover uitweiden?
Waarom is dat voor u een motief? Waarom is dat voor u een reden? Kunt u dieper graven? Wat
houdt dat precies in?
Als u nou een rijtje op zou mogen noemen met allemaal motieven waarom u gaat paalkamperen, wat
zou dat rijtje dan worden?

Specifiek – voorleggen motieven uit literatuur
Nu schakelen we over naar de motieven die uit eerder onderzoek naar natuurrecreatie zijn
voortgekomen. Overlap in motieven die u eerder heeft genoemd is mogelijk, dat kunt u gewoon
aangeven. Ik ga u nu dus 21 motieven voorleggen. Hierop volstaat een ja of een nee, maar mocht u
positief reageren, dan zal ik u vragen of u daarover verder kunt uitweiden.
1. Gaat u paalkamperen om bepaalde doelen te behalen of om gestimuleerd te worden?
(Achievement/Stimulation)
(Denk aan ‘om uw zelfbeeld te versterken’, ‘erkend te worden door anderen’, ‘vaardigheden te
ontwikkelen’, ‘uw competenties te testen’, ‘om ergens geprikkeld door te worden’, ‘om uw
uithoudingsvermogen te testen’, ‘om anderen erover te kunnen vertellen’)
2. Gaat u paalkamperen om onafhankelijk te kunnen zijn of om leiderschap te kunnen tonen?
(Autonomy/Leadership)
(Denk aan ‘onafhankelijk kunnen zijn’, ‘autonomie te hebben’, ‘om controle te kunnen hebben’)
3. Gaat u paalkamperen om risico’s te nemen?
(Risk taking)
4. Is het gebruiken van uw uitrusting (uw materiaal) een reden voor u om te gaan
paalkamperen?
(Equipment)
5. Is het samenzijn met familie een motief voor u om te gaan paalkamperen?
(Family togetherness)
6. Is het samenzijn met gelijkgestemde mensen voor u een reden om te gaan paalkamperen?
(Similar people)
(Denk aan ‘friends’, ‘similar people’)
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7. Zijn nieuwe mensen voor u een motief om te gaan paalkamperen?
(New people)
(Denk aan ‘nieuwe mensen ontmoeten’, ‘andere mensen bezig te zien’)
8. Gaat u paalkamperen om dingen te leren?
(Learning)
(Denk aan ‘leren in het algemeen’, ‘dingen verkennen’, ‘de geografie van de plek’, ‘leren over de
natuur’)
9. Gaat u paalkamperen om van de natuur te genieten?
(Enjoy nature)
(Denk aan ‘uitzichten’, ‘algehele natuurervaring’)
10. Gaat u paalkamperen om aan zelfreflectie te kunnen doen?
(Introspection)
(Denk aan ‘reflecteren op uw spirituele kant/zelf’, ‘om over uzelf te kunnen nadenken’)
11. Is creatief kunnen zijn voor u een reden om te gaan paalkamperen?
(Creativity)
12. Zijn nostalgische herinneringen voor u een motief om te gaan paalkamperen?
(Nostalgia)
13. Is fysiek fitheid voor u een reden om te gaan paalkamperen?
(Physical fitness)
14. Is fysiek uitrusten voor u een motief om te gaan paalkamperen?
(Physical rest)
15. Gaat u paalkamperen om aan drukte vanuit uw persoonlijke of sociale leven te ontsnappen?
(Escape personal-social pressures)
(Denk aan ‘spanning afbouwen’, ‘mentaal langzamer aan te kunnen doen’, ‘om weg te zijn van teveel
moeten doen’, ‘om aan dagelijkse routine te ontsnappen’)
16. Gaat u paalkamperen om fysieke drukte te kunnen ontsnappen?
(Escape physical pressure)
(Denk aan ‘op een rustige plek zijn’, ‘om privacy te hebben’, ‘om weg te zijn van grote menigten
mensen’, ‘om weg te zijn van dingen die stress opleveren’)
17. Gaat u paalkamperen om in een sociaal veilige en prettige omgeving te zijn?
(Social security)
18. Is het kunnen ontsnappen aan familie voor u een reden om te gaan paalkamperen?
(Escape family)
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19. Gaat u paalkamperen om anderen iets te kunnen leren of om anderen te kunnen leiden?
(Teaching-Leading others)
(Denk aan ‘om vaardigheden te kunnen leren of delen aan anderen’, ‘om anderen te kunnen leiden’)
20. Is het verminderen van risico’s voor u een motief om te gaan paalkamperen?
(Risk reduction)
(Denk aan ‘risico’s verminderen’, ‘om risico’s compleet te vermijden’)
21. Is de temperatuur voor u een reden om te gaan paalkamperen?
(Temperature)

Wat is – van alle genoemde motivaties - voor u de belangrijkste of voornaamste reden?

AFSLUITING
Welke gevolgen heeft de sluiting van de paalkampeerplaatsen van Staatsbosbeheer voor u?
Merkt u gevolgen van de coronacrisis rondom het paalkamperen?
Heeft u behoefte aan het ontvangen van de onderzoeksresultaten?
Heeft u zelf aanvullingen, vragen of opmerkingen naar aanleiding van het interview?
Dank u wel dat u mee wilde doen aan dit interview. Ik kan de cadeaubon van de Bever digitaal naar u
toesturen, daarvoor heb ik wel uw e-mail-adres nodig. Nogmaals hartelijk bedankt, ik stuur het
onderzoek wel/niet naar u toe. Fijne dag!
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9.4 Appendix 4 – Request for Participating in the Interview
Introduction letter 1 - The request for the owners of the Facebook pages and websites (in Dutch).
Geachte heer, mevrouw,
Mijn naam is Niels, ik ben 28 jaar en ik studeer de Master Bos- en Natuurbeheer aan de Wageningen
Universiteit. Voor mijn afstudeeronderzoek verdiep ik mij in het fenomeen ‘paalkamperen’. De
recente ontwikkelingen op dit gebied (het opheffen van de paalkampeerplaatsen van
Staatsbosbeheer), mijn nostalgische herinneringen aan kamperen en mijn interesse in Bushcraft
waren de aanleiding om mij te verdiepen in deze vorm van natuurrecreatie.
Wat vooral mijn interesse raakt, zijn de motivaties van mensen om te gaan paalkamperen. Waarom
verlaat men huis en haard, om vervolgens op deze wijze in de natuur te overnachten? Dit is dan ook
de centrale vraag in mijn onderzoek. Om deze motieven te achterhalen, wil ik graag twintig online
interviews afnemen met mensen die regelmatig paalkamperen. Via uw
website/Facebookpagina/medium/platform verenigen deze mensen zich, en deze media zijn dus erg
geschikt om deelnemers te werven. Ik vroeg mij daarom af of het mogelijk is om op uw
website/Facebook-pagina het bericht onderaan deze e-mail te verspreiden?/of ik via uw
website/Facebook-pagina het bericht onderaan deze e-mail zou mogen verspreiden? / In de bijlage.
Aangezien u zelf waarschijnlijk ook wel eens paalkampeert, wil ik u daarnaast vragen of het mogelijk
is om u ook te interviewen? Het interview duurt ongeveer een half uur en in ruil voor uw tijd
ontvangt u een cadeaubon van €5,- van de Bever of Bushcraftshop. Alle gegevens worden anoniem
en vertrouwelijk verwerkt. Mocht dit niet mogelijk zijn, kent u dan nog mensen die mee zouden
willen doen?
Afgelopen jaar is er veel ophef ontstaan rondom het paalkamperen, vanwege de sluiting van de
paalkampeerplaatsen van Staatsbosbeheer. Hoewel mijn onderzoek gericht is op een
wetenschappelijk bijdrage, lijkt het mij dat hier ook praktische adviezen uit kunnen worden afgeleid,
en dat het onderzoek daarom voor u ook interessant is.
Het lijkt mij heel mooi via deze weg de benodigde deelnemers te kunnen werven en ik ben benieuwd
of u mee wilt doen. Mocht u positief reageren, dan zou ik het heel fijn vinden als u het bericht per 14
januari 2021 op uw website/Facebookpagina/medium zou willen zetten/zou ik het bericht graag per
14 januari 2021 op uw website/Facebookpagina/medium willen plaatsen. Mocht u meer informatie
willen over mij of dit onderzoek, dan kunt u mij bereiken door op dit bericht te reageren, of via de
gegevens onderaan deze mail.
Alvast hartelijk bedankt!
Met vriendelijke groet,
Niels Rensen
E-mail: niels.rensen@wur.nl
Telefoon: 06-13023792
Bijlage: Verzoek om deel te nemen aan onderzoek over Paalkamperen – te verspreiden op websites
en Facebook-pagina’s
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Introduction letter 2 – Request for members of Facebookpages (in Dutch)

(geplaatst in overleg met beheer)
--- Deelnemers gezocht voor een onderzoek over Paalkamperen! --Hallo allemaal!
Mijn naam is Niels, ik ben 28 jaar en ik studeer de Master Bos- en Natuurbeheer aan de Wageningen
Universiteit. Voor mijn afstudeeronderzoek verdiep ik mij in het paalkamperen. De recente
ontwikkelingen op dit gebied (het opheffen van de paalkampeerplaatsen van Staatsbosbeheer), mijn
nostalgische herinneringen aan kamperen en mijn interesse in Bushcraft waren de aanleiding om mij
te verdiepen in deze vorm van natuurrecreatie.
Wat mij vooral verwondert, zijn de motivaties van mensen om te gaan paalkamperen. Waarom
verlaat iemand huis en haard, om op deze wijze in de natuur te overnachten? Dit is dan ook de
centrale vraag in mijn onderzoek. Om deze motieven te achterhalen wil ik graag twintig interviews
afnemen met mensen die regelmatig paalkamperen/hebben paalgekampeerd. Ik ben dus op zoek
naar mensen die mij hier iets over willen vertellen. Ik zoek hierbij mensen die drie keer of vaker
hebben paalgekampeerd, en die 18 jaar of ouder zijn.
Vanwege het Corona-virus wil ik graag deze interviews online en individueel afnemen, bij voorkeur
via Skype of Zoom. Wanneer online niet tot de mogelijkheden behoort, kan ik wellicht bij u langs
komen (waarbij uiteraard de Corona-maatregelen in acht worden genomen), maar ook zijn er
telefonische mogelijkheden. Het interview duurt ongeveer een half uur en in ruil voor uw tijd
ontvangt u na afloop een cadeaubon van €5,- van de Bever of Bushcraftshop. Alle gegevens worden
anoniem en vertrouwelijk verwerkt.
Mocht u geïnteresseerd zijn om mee te doen aan dit onderzoek, dan kunt u dit aangeven door:
- Te reageren op dit bericht (op Facebook)
- Mij persoonlijk via Facebook een berichtje te sturen (Mijn FB-adres:
https://www.facebook.com/niels.rensen.3)
- Mij te e-mailen via niels.rensen@wur.nl
Ik neem vervolgens contact met u op, en dan plannen we een datum in. Hartelijk bedankt!
Met vriendelijke groet,
Niels Rensen
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9.5 Appendix 5 – Participants’ Background Information
Participant
1
2
3
4
5
6
7
8
9
10

Sex
Male
Male
Female
Male
Male
Female
Male
Male
Male
Male

Age
27
52
41
26
41
53
34
33
62
31

Education*
HBO
WO
WO
HAVO
WO
HBO
HAVO or VWO
HBO
HAVO
VMBO

Profession
Youth healthcare through outdoor activities
Town and country planner
Consultant
Nursing student
Website owner / Teacher HBO
Healthcare for intellectually disabled people
Head of administration at theatre group
Teacher Economics and Geography
Complaints officer at municipality
Service engineer at chemical company

Married
No
Yes
No
No
No
No
No
Yes
Yes
No

Children
No
Yes, 3
No
No
Yes, 2
No
No
Yes, 3
No
No

Province
Zuid-Holland
Utrecht
Noord-Holland
Noord-Brabant
Gelderland
Noord-Brabant
Noord-Holland
Overijssel
Limburg
Noord-Brabant

Male
Male
Male
Male
Male
Male
Male
Male
Male
Male

30
33
34
44
27
41
59
58
32
34

MBO
PRIMARY SCHOOL
WO
MBO
HBO MASTER
POST-HBO
HBO
HBO
MBO
HBO

Technical ophthalmology specialist
Garden related carpenter
History teacher
International courier
Newspaper deliverer
Information management in public transportation
Psychiatric nurse
Bushcraft, outdoor and survival instructor
After sales manager at a car company
Occupational therapist

Yes
No
No
No
No
No
Yes
No
No
No

No
Yes, 3
No
Yes, 2
Unknown
Yes, 1
Yes, 2
Yes
No
No

Gelderland
Zuid-Holland
Zuid-Holland
Groningen
Noord-Holland
Gelderland
Zeeland
Zuid-Holland
Limburg (Belgium)
Utrecht

21 Male
22 Male
23 Male

27
23
29

HBO
MBO
HBO

Forest ranger
Soldier at Royal Netherlands Army
Policy officer Public health at municipality

No
No
Yes

No
No
Yes, 1

Zuid-Holland
Gelderland
Noord-Brabant

11
12
13
14
15
16
17
18
19
20

* Highest completed education
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Pole camping
experience
(years)
6-7

Pole camping
experience
(times)
10-20

Times per
year
2-3

Last time pole camping
March 2020

Number of pole camping sites
visited
>8

Favourite site
Chaam*** and Soesterberg

2

7

3

1*

2020

3

Austerlitz

3

5-6

6-7

2*

2020

6-7

Austerlitz

4

4

6

1-2

Start of 2020

2-3

Chaam***

5

8-9

25-30

0-6

November 2020

7-8

No favourite site

6

20

≥240**

≥12

June 2020

>5

"Five sites from Staatsbosbeheer"

7

5-6

10

3-4*

January 2019

4

No favourite site

8

11-12

132-144

12

January 2021

All sites

Oldenzaal and Nijverdal

Participant
1

9

5-6

25-36

5-6

July 2020

No answer

La Gileppe (a bivakzone)

10

3-4

10

4*

2020

10

Chaam***

11

12

15-20

2*

2019

4-5

"Several from Staatsbosbeheer"

12

6

>100

6*

Start of 2020

5-6

No answer

13

19

≥100

0-52

2019

>40

Donkse Laagten

14

No answer

5

No answer

2019

11 (including Bivakzones)

No answer

15

6-7

200-300

20-25*

Start of 2020

Almost all sites

Chaam***

16

8

25

2-3

Start of 2020

3

Austerlitz

17

10

15-20

0-5

Start of 2020 (on a bivakzone)

10 (likely including bivakzones)

Eupen (a bivakzone)

18

10-11

10

1

"A few years ago"

3

Zeewolde (campanula)

19

10

>50

≥10*

August 2020 (on a bivakzone)

15 (likely including bivakzones)

"Three sites, including Biesbosch"

20

12

>100

36*

December 2019

8

Austerlitz

21

8

25-30

6-12*

Summer of 2020

Almost all sites and bivakzones

Chaam*** and Soor (a bivakzone)

22

5-6

50-60

7*

November 2020

20; also visited 20 bivakzones

No answer

23

5-6

30-36

6

Summer of 2020

24; also visited 13 bivakzones

Soor (a bivakzone)

* This is not entirely in line with the pole camping experience for X years and X times, but this is what they said
** Of which not always the night was spent, sometimes the site was used only for a brief stop
*** Chaam (i.e. the Chaamse bossen) consists of three sites close together
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Participant

Approx. distance living from
nearest pole camping site (in km
or minutes of driving)*

Travel far for
a pole
camping site?

Time of year

Together,
solo, or
both?

With family,
friends or
both?

Activities during pole camping

1

30 km (driving), 20 km (linear)**

Yes

All year round

Both

Friends

Hiking, bushcraft

2
3

20 km

No

Spring

Together

Family

Bushcraft, cooking, carving/cutting wood, building shelters, climbing trees, messing around the tent***

35km (driving), 28 km (linear)**

Medium

All year round

Both

Friends

Hiking

4

30 km

Yes

All year round

Both

Friends

Cooking, having a drink with the person he's with***

5

30 km

No

Autumn, Spring

Both

Both

Hiking, having conversations, other camping activities

6

20-25 km

No

Not in summer

Both

Both

Wood carving, searching mushrooms, collecting herbs, cooking***

7

60-90 minutes of driving

Yes

All year round

Together

Friends

Hiking, cooking, searching for edible nature

8

2 km

No

All year round

Both

Friends

Hiking

9

No answer

No answer

All year round

Together

Both

Hiking, bushcraft

10

30-45 minutes of driving

No

Not in summer

Together

Friends

Hiking

11

No answer

Yes

All year round

Together

Friends

Hiking

12

<5 km

No

All year round

Both

Both

Bushcraft, crafting stuff, wood carving, sitting around the campfire, cooking

13

20 km (driving), 15 km (linear)**

No

All year round

Solo

Both

Cycling, hiking

14

80 km

Yes

Spring, Summer

Solo

Irrelevant

Cooking, collecting wood, searching for edible/usable nature***

15

No answer

Yes

All year round

Both

Friends

Hiking, bird watching, insect spotting, photography, wood collecting***

16

50 km, or 30 minutes of driving

Medium

Not in summer

Both

Both

Collecting materials for a fire, optimizing camping ground, talking to other pole campers***

17

10 km

No

All year round

Solo

Irrelevant

Hiking, geocaching

18

10 km (driving), 7 km (linear)**

Yes

All year round

Both

Friends

Teaching courses on living with/in nature

19

15 km (a bivakzone)

No answer

All year round

Both

Girlfriend

Cooking, woodcarving, relaxing

20

70 km

Yes

All year round

Both

Both

Wood carving, practicing fire techniques, collecting/cooking edible plants, building shelters, bushcraft***

21

30-40 km

No answer

All year round

Both

Both

Hiking, making movies and reviews on camping equipment, scouting the surroundings

22

45 minutes of driving

Yes

All year round

Together

Friends

Tracking/spotting wildlife, collecting/cooking edible nature***

23

45 minutes of driving

Yes

All year round

Together

Both

Enjoying nature, hiking, collecting edible plants or materials for a fire, water filtering, wildlife spotting***

* the participants did not necessarily always use the closest pole camping site
** Distances according to Google Maps (April 2021)
*** Also "litting a fire"
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9.6 Appendix 6 – All 94 Code Groups
The 783 codes found in the coding process, were categorized into 94 code groups (i.e.
submotivations) and followingly in 48 motivations. This appendix shows the 94 code groups.
Code group
1 A different kind of needing
2 Achievement/Stimulation
3 Autonomy
4 Being with others (unspecified)
5 Certain weather conditions
6 Creativity
7 Doing nothing
8 Eating/Drinking/Cooking motivations
9 Enjoy nature
10 Equipment
11 Escape family
12 Escape personal-social pressures
13 Escape physical pressure
14 Family togetherness
15 I can combine it with my passion for history
16 I can combine it with other forms of nature recreation
17 I prefer it over other camping forms
18 Introspection
19 It does not damage nature
20 It is a passion/hobby
21 It is adventurous
22 It is free of charge/cheap
23 It is fun/beautiful/nice
24 It is legal
25 It is well-tended
26 Leading others
27 Learning
28 New people
29 No computers
30 No cars
31 No electricity
32 No internet
33 No lights
34 No news
35 No screens
36 No social media
37 No stimuli
38 No telephone
39 No television
40 Nostalgia
41 Other motivations
42 Physical fitness
43 Physical rest
44 Risk reduction
45 Risk taking
46 Similar people
47 Sociability/Conviviality

Code group
48 Social security
49 Spiritual motivations
50 Survival
51 Teaching others
52 Temperature
53 Testing gear
54 The effects afterwards
The game of using as little gear as possible while
simultaneously obtaining the most
55 luxurious/comfortable stay
56 There are only a few people there
57 There is nothing there
58 To achieve certain goals
59 To apply my skills/techniques/knowledge
60 To be alone
61 To be challenged
62 To be in a different environment
63 To be occupied
64 To be one with nature
65 To be outside
66 To be self-sustainable
67 To be where it is quiet
68 To be with friends
69 To create and enjoy fire
70 To develop my skills
71 To do something yourself
72 To do your own thing
73 To enjoy the sounds of nature
74 To enjoy the views
75 To experience freedom
76 To experience fresh air
77 To experience landscapes
78 To experience primal feelings
79 To experience tranquillity
80 To get away from luxury
81 To go away for a while
82 To go back-to-basic
83 To go bushcrafting
84 To go camping
85 To have a different focus
86 To have a different life rhythm
87 To release tension
88 To sleep outside
89 To slow down mentally
90 To take care of yourself
91 To test equipment under certain temperatures
92 To train/practice/test for other excursions or travels
93 Water availability
94 Work-related motivations
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9.7 Appendix 7 – REP Main Motivation Categories & Subcategories
REP domain / main
motivation category

B

I

Code groups (= submotivations)
appointed to this domain

No. of
participants
mentioning
this code
group

No. of
participants
mentioning
this domain

Autonomy/Leadership

23
Autonomy
* A different kind of needing
To experience freedom
There are only a few people there
To be self-sustainable
To be alone
To do your own thing
Leading others
To take care of yourself
To do something yourself

14
12
11
11
11
9
8
6
6
5

Enjoy nature
To experience landscapes
To enjoy the views
To enjoy the sounds of nature
To be one with nature

23
10
10
8
6

Escape personal-social pressures
To release tension
To go away for a while
To be in a different environment
* A different kind of needing
To experience freedom
No telephone
To slow down mentally
To do your own thing
To do something yourself
Doing nothing
No stimuli
To have a different life rhythm
No cars
No computers
No internet
No news
No social media
No television
No electricity
No lights
No screens

22
21
16
13
12
11
9
9
8
5
4
3
2
2
2
2
2
2
2
1
1
1

Enjoy Nature

O

23

Escape personal-social
pressures

23

*The participants described this as "normally, I need to do all kinds of things, while at a pole camping site, I need to
do a lot less or other things. There is a different kind of needing"
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P

D

F

A

Escape physical pressure

23
Escape physical pressure
To experience tranquillity
To go away for a while
To be in a different environment
There are only a few people there
To enjoy the views
To be alone
No telephone
To be where it is quiet
To experience fresh air
No stimuli
No cars
No computers
No internet
No news
No social media
No television
No electricity
No lights
No screens

18
18
16
13
11
10
9
9
7
3
3
2
2
2
2
2
2
1
1
1

Equipment
Testing gear
To test equipment under certain
temperatures
The game of using as little gear as
possible while simultaneously
obtaining the most
luxurious/comfortable stay

20
13

Similar people
To be with friends

21
14

Equipment

21

7

Similar people

21

Achievement/Stimulation

20
To develop my skills
To be self-sustainable
To be challenged
Achievement/Stimulation
To take care of yourself
It is adventurous

H

7

14
11
10
9
6
3

Learning

18
Learning
To develop my skills
It is adventurous

16
14
3
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K

Creativity

17
Creativity
The game of using as little gear as
possible while simultaneously
obtaining the most
luxurious/comfortable stay

S

U

T

M

J

N

G

L

C

Q

R

7

Teaching-Leading Others

17
Teaching others
Leading others

17
6

Temperature
To test equipment under certain
temperatures

16

Risk reduction

14

Physical fitness

13

Introspection
Spiritual motivations

12
1

Physical rest

12

New people

10

Nostalgia

10

Temperature

16

7

Risk Reduction

14

Physical fitness

13

Introspection

12

Physical Rest

12

New People

10

Nostalgia

10

Risk Taking

9
Risk taking
It is adventurous

E

16

7
3

Family Togetherness

5
Family togetherness

5

Social security

5

Escape family

5

Social Security

5

Escape Family

5
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9.8 Appendix 8 – NON-REP Main Motivation Categories & Subcategories
Other main motivation
categories (non-REP)

Code groups (= submotivations)
appointed to this main
motivation category

No. of
participants
mentioning
this code
group

I can combine it with other
1 forms of nature recreation

No. of
participants
mentioning
this main
category

23
To go bushcrafting
I can combine it with other forms of
nature recreation
Survival

15

To be outside
To sleep outside

15
10

15
3

2 To be outside

20

I prefer it over other camping
3 forms

18
I prefer it over other camping forms
It is legal

16
14

To achieve certain goals

12

Other motivations *

12

4 To achieve certain goals

12

5 Other motivations*

12

6 To go back-to-basic

11
To go back-to-basic
To get away from luxury

11
6

7 To be occupied

11
To be occupied

11

Eating/Drinking/Cooking
8 motivations

11
Eating/Drinking/Cooking motivations

11

Being with others
9 (unspecified)

11
Being with others (unspecified)

11

To apply my
10 skills/techniques/knowledge

11
To apply my
skills/techniques/knowledge

11

*These other motivations were mentioned by 13 participants instead of 12, see Appendix 11
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11 To create and enjoy fire

11
To create and enjoy fire

11

Sociability/Conviviality

10

12 Sociability/Conviviality

10

13 Certain weather conditions

8
Certain weather conditions

8

14 To experience primal feelings

7
To experience primal feelings

7

There is nothing there

6

Work-related motivations

6

The effects afterwards

5

15 There is nothing there

6

16 Work-related motivations

6

17 The effects afterwards

5

18 To go camping

5
To go camping

5

To have a different focus

4

It is fun/beautiful/nice

4

19 To have a different focus

4

20 It is fun/beautiful/nice

4

To train/practice/test for
21 other excursions or travels

4
To train/practice/test for other
excursions or travels

4

It does not damage nature

3

22 It does not damage nature

3

23 Water availability

3
Water availability

3

I can combine it with my
24 passion for history

2
I can combine it with my passion for
history

2

It is free of charge/cheap

2

It is a passion/hobby

2

It is well-tended

2

25 It is free of charge/cheap

2

26 It is a passion/hobby

2

27 It is well-tended

2
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9.9 Appendix 9 – Quotes REP motivations
For a deeper understanding of the 21 REP motivations mentioned in this study, this appendix
discusses all of these motivations through several (extended) citations from the participants.
1. Autonomy/Leadership (B)
In total, 23 participants (100%) mentioned autonomy/leadership motivations. This means that these
people go pole camping because they want to feel autonomous and/or show leadership. This main
motivation category consists of 10 subcategories, such as “To experience freedom”, “To be alone”
and “To do something yourself” (see Appendix 7). The following two quotations describe participants
mentioning this motivation category.
Participant 6, 53 year old female, about autonomy:
P6: “But being independent: yes [that is a motivation of mine]. Because I can go there very
independently, I don’t depend on anyone.
Researcher: Yes, and that is something that you like?
P6: [Yes]. I can do whatever I want; nobody is asking questions. I can set up a tarp, I can sleep on the
ground, I can put up my hammock... I can also decide to get up again and leave. That is also possible.”
Participant 2, 52 year old male, about leadership:
Researcher: ”(...) and showing leadership, is that also part of [your pole camping motivations]?
P2: Yes, showing leadership to my daughter, of course. You need to determine what you are going to
do and where you will put up your tent. Of course I could decide on all these things, but what I tend
to do, is letting my daughter [...] participate in the decision-making and thus, show leadership. Next
to that, [pole camping] is always also some kind of exercise for when I’m leading a group of people in
an [other] excursion or in the mountains.”
Out of the six participants that mentioned “showing leadership” as a motive, four mentioned that
they show this leadership specifically to their children. The two others showed leadership to their
family or other people that were with them. For another quotation on showing leadership, see P12
under motivation category 10. “Teaching-Leading Others” in this Appendix.
2. Enjoy Nature (I)
In total, 23 participants (100%) mentioned that enjoying nature was one of their motivations for pole
camping. This category consists of five subcategories, such as “To experience landscapes”, “To enjoy
the sounds of nature” and “To be one with nature”. The following quotations show participants
describing “enjoying nature” as one of their motivations.
Participant 21, 27 year old male
Researcher: “Why do you go pole camping?
P21: I love being in nature, and preferably pristine nature. So I try to come as close to a natural world
without human influences as possible. If you want to do that legally in the Netherlands and Belgium,
then pole camping is the only option. So yes, mainly being close to nature, away from the chaos and
enjoying nature, and looking at and listening to what is happening around you, are my motivations.
Researcher: (...) And why should it be as pristine as possible?
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P21: That is just because I love it. As soon as there are paths or facilities [in nature], it will affect your
nature experience. And for me, the most beautiful thing is when I am totally and utterly surrounded
by nature. Then, nature feels more pure, and there is also more quietness and peacefulness. (...) So
yeah, I think that enjoying nature is my main motivation to go pole camping.
Researcher: And are there certain elements in nature that you enjoy extra that make you go pole
camping? For example plants or animals or landscapes, views...
P21: Well, for pole camping, it is a bit of the total picture, so I would say the landscape; all elements
that come together... However I am a bit crazy about plants, so I tend to focus on plants rather than
animals. But predominantly, it is about the landscape.”
Participant 13, 34 year old male
Researcher: What are your reasons to go pole camping? Why do you go pole camping?
P13: (...) I love spending time in nature. That is why, every day after work, I tend to go cycling in the
polder. But yeah, just the idea that you are sleeping outside for one night, and you hear the birds
singing when you wake up, and... yes it is quite adventurous. And I have this feeling that I need this
adventure every now and then. (...) It is kind of stupid to call it adventurous maybe, because it takes
place in the Netherlands and in the distance, you usually hear a highway and you can see a train
passing by... So it is not that exciting, but still... being in a nature area, where it is really dark, and you
see the starry sky, which is much prettier than you ever see it in the city of course... And you hear the
sounds of the forest, of the animals... Yeah, just the idea that you are all alone out there. Even
though that is also a bit disappointing in the Netherlands, of course.
Researcher: (...) Could you elaborate on this enjoying nature motivation?
P13: Well, I don’t know a lot about nature, so I don’t tend to look for certain tree species or animals.
After all, I am a historian, not a biologist... But I just love the landscape, the birds, the trees; I find it
really beautiful. I really think the Dutch landscape is very beautiful, also the polder. So I really enjoy it
when I have put up my tent near a couple of trees and there is this vast polder landscape
surrounding me. So I don’t need to be in a forest per se, unlike many other people (...). Of course, the
sites in the forest are beautiful, but the locations in the polder were wonderful too.
Participant 2, 52 year old male
P2: (...) I love being outside in the forest, and pole camping is a nice way to do that legally. (...) I love
waking up in the forest, close to nature, so that you don’t need to do anything to get from your
house to nature. You just open your eyes, and there you are, in the forest. (...) Spotting wildlife and
being busy with nature are also motivations of mine. (...) For Natuurmonumenten [a Dutch nature
NGO], I lead excursions and then I tell people about the natural world, and about how nature works.
And the best way to do that is if you completely submerge yourself in the natural world sometimes.
And pole camping, for me, it means completely submerging myself.
Researcher: And are there certain elements in the natural world that speak to you in an extra way?
Such as animals or plants or landscapes?
P2: Yes, definitely those things, but especially the whole ecosystem, in which everything lives in
symbiosis. If I am in my backyard, I see many things that need to happen. But if I walk through the
forest, where humans have not been for a while, everything is where it needs to be. And that is what
I like. And that has got to do with the cooperation of organisms, with photosynthesis, the trees and
the fungi that work together, and the animal populations that maintain each other in a good way. As
soon as humans start to interfere, such as in the Oostvaardersplassen, then you get problems with
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too little of this and too many of that. Unfortunately, that is what you see in the whole of the
Netherlands, but that is what speaks to me about nature, yes. (...) Let’s just say that waking up in the
forest is the ultimate experience.
Participant 7, 34 year old male
Researcher: What are your reasons to go pole camping? Why do you go pole camping?
P7: Well, I love being outside... The reason that I visit a pole camping site is because I want to feel like
I really am in the natural world; something I do not feel on any other camping in the Netherlands.
Because there are always houses and paths, those kinds of things. So yeah, it is going back to nature.
Yes I think that is the most important reason that I go pole camping. (...)
Researcher: Are there any elements in nature that you enjoy extra that make you go pole camping?
For example certain animal or plant species?
P7: Yes, definitely. Birds and other animals. Yes, animals, I am always looking for animals. I really like
it to calmly take a good look at them, especially from my hammock, because then they don’t see me.
If you wake up and you see a squirrel doing its thing, or birds fighting or mating... Yes, spotting
animals always is a good reason for me to go into nature.
By far, the most codes given to the interviewee’s texts were about nature (152 codes in category
“enjoy nature”). The next category was “escaping personal-social pressures”, with 65 codes. These
amounts of codes are not necessarily significant, but do give an extra indication that these categories
were important to the participants.
3. Escape Personal-Social Pressures (O)
In total, 23 participants (100%) mentioned that escaping personal-social pressures was one of their
motivations for pole camping. This category consists of 22 subcategories, such as “To release
tension”, “To be in a different environment”, “No telephone”, “To slow down mentally” and “No
social media” (see Appendix 7). The following quotations show how participants described “escaping
personal-social pressures” as one of their motivations.
Participant 7, 34 year old male
P7: The tranquillity at a pole camping site is very important to me. At home, there is always
something that you can do or need to do, so you get distracted. I just notice that, whether it is during
hiking or during pole camping when you are in your camp, you are focussed on the person you are
with or on the thing that you are doing. (...)
Researcher: Can you give an example of the personal-social pressures that you experience?
P7: Well especially, it is pressure from work. I work on a computer, indoors, all the time, and I just
notice that when I’m pole camping, then I can switch all of that off. The work stays in my house or in
my office. When pole camping, you are in the forest, and then you could worry about incoming
emails, but you will not be able to answer them. When you are at home, you would easily walk to the
computer and answer them. So yeah, hiking and pole camping and being in nature really makes me
relaxed, which is definitely a motivation for me to go away for some time. (...) I just want to escape
from the daily course of events... I want to eat whenever I wake up, lunch whenever I feel like it, go
to bed whenever I want. Just being completely in your own bubble for a while, and not having to
worry about parcel deliverers or phone calls or mail and those kind of things. (...) So, getting out of
the daily patterns in the city is one of the most important motivations for me.
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Participant 8, 33 year old male
Researcher: What are your reasons to go pole camping? Why do you go pole camping?
P8: Well, I think the most important thing is relaxation. In my job - so I work in educational services you have to “step on the gas” a lot, and every now and then, it is really busy. Also, I teach geography
and economics, and that means that I am always thinking on a bigger scale; so more revenues, a
more complete image of the world, etcetera... And I really notice that during pole camping, exactly
the opposite happens: my world becomes smaller, and I only have to worry about my tent, my gas
burner, my coffee, and making sure that my sleeping bag stays dry. Being in the 5-6-7 square meters
in your camp and only having to worry about those things, that is very relaxing to me.
Researcher: Can you tell me more about the thing that you are very busy sometimes?
P8: Well like I said, I work in educational services, I have three kids at home, so yeah, then you are in
a certain fixed pattern, right? Working, taking the kids to school, taking the kids to bed, picking up
the kids from day-care, doing groceries, etcetera. And also, you are in the urban environment, in a
house, I am less outside than I want to be... And then, just going away for a night of pole camping or
hiking to a place, pole camp there and go back again, really is the perfect break of this daily pattern.
Like I said, I am always very relaxed when I come back, just because you can literally switch off, and
you are one with nature, in a peaceful and beautiful environment. For me, that is very relaxed.
Participant 16, 41 year old male
Researcher: What are your reasons to go pole camping? Why do you go pole camping?
P16: (...) slowing down, relaxation. So when you go pole camping, you can get away from the daily
rut. Not just the rut from work, but also the rut from home. It feels like a very short holiday, so to
say. So in multiple ways, you can go away for a while, away from the rut. (...) You just don’t have to
worry about all kinds of things. You only have to worry about the things that you carry with you.
When pole camping, everything that is important fits in my backpack, so that is quite clear. Pole
camping makes me slow down a lot. (...) In daily life, there is always something that needs to happen,
or someone who needs attention, or a phone is ringing, or someone is using a screen, and... I just
really like the ambiance in a forest. (...) So the social commitments and similar things, you can just
put them on-hold when you go pole camping for a weekend. Sometimes I just tell everyone that I do
not carry a phone with me, or I just switch of the internet, you know. So if something really
important happens, they can call me, but that’s it. I will not respond to WhatsApp groups or
Facebook groups. (...) So slowing down is the most important motivation for me.
For another quote within this category, see P23 under 7. “To be occupied” in Appendix 10.
4. Escape physical pressure (P)
In total, 23 participants (100%) mentioned that escaping physical pressure was a motivation of theirs
for pole camping. This category consists of 20 subcategories, e.g. “To experience tranquillity”, “There
are only a few people there”, “To be where it is quiet”, “To experience fresh air” and “No cars”. See
Appendix 7 for all subcategories and the number of participants mentioning them. The following
quotations are examples of how participants describe this motivation.
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Participant 18, 58 year old male
P18: I live in the centre of The Hague, so 24/7, there is noise around me. So escaping the chaos and
the sounds and the noises is definitely a motivation for me to go back to nature, yes. And also
escaping people. Because without people, you can get back to this certain meditative state, a state in
which you are alone and you can think about yourself and such.
Participant 21, 27 year old male
P21: I go pole camping to be close to nature. It is nice to be outside of the chaos. (...) So I live in
Rotterdam, which is quite a chaotic, busy city. And before I became a forest ranger, I did not go
outside a lot, I just had a job at an office or I was studying. So yeah, I really need pole camping to find
this certain balance, this peacefulness. Yeah, this balance between a very busy city with people
around you all the time, stimuli everywhere, and finding peace. Right now, I have a job which takes
me outside, but still, I need pole camping to find my balance. Just taking it easy, no stimuli, and
nature everywhere. (...) I just need to find the balance between living in a chaotic city with sounds
everywhere, and spending the night in nature where the only thing you hear is birds or raindrops on
your tarp.
Participant 14, 44 year old male
P14: When I am in the forest for a few days, and I don’t see a single person... that is brilliant. Modern
life in towns, villages, whatever, it is all just so hunted and hasty, everything needs to go fast, fast,
fast... and continuously, you get this wave of information over you... For me, those things are a signal
to say “okay, it has been nice for a while, but now I’m going back to the forest again”. So I leave my
phone at home, and away I go. (...) So getting away from society is definitely a motivation for me to
go pole camping.
Participant 15, 27 year old male
Researcher: You said that pole camping energizes you, can you describe this?
P15: Yes, well, when you are outside for a while, you get fresh air, and this fresh air, it just does a
whole lot with you. It is helpful for my mood, and it helps with my emotions... it changes the way you
experience things. (...)
Researcher: You mentioned that pole camping makes you happier, can you elaborate on that?
P15: Yeah well, it is just this fresh air which makes me feel kind of euphoric, you know... This feeling
of being able to take a deep breath... Yes, in some automatic way, that makes me happy. I feel a lot
more peaceful because of it.
Participant 13, 34 year old male
P13: Just the idea that you are all alone out there... Even though that is also a bit disappointing in the
Netherlands of course, but... I also never enjoyed it when I went pole camping and there already
were other people there. I mean you can’t blame them for being there of course, but if I arrived at a
pole camping site and there already was someone there, then I used to cycle to the next location,
even if that meant a couple of hours extra of cycling. If there was someone at that site too, yeah then
I just had bad luck, but I always tried to be alone. So this nice feeling of being on my one, that really is
an important motivation. (...) I just really need it to be alone sometimes. (...)
Researcher: You have also pole camped a few times with some of your friends or with your girlfriend,
but that was less satisfying for you then?
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P13: Yes, I much rather go by myself. (...) I think this is just something in my personality. (...) I think
that this loneliness, just being on my own, is the most important motivation for me. It is even more
important than being in nature or the nice combination with cycling or using my equipment, yes. (...)
I noticed that at some point, even though I go pole camping all year round, I tended to go a lot more
in winter, because then, there was nobody else.
5. Equipment (D)
In total, 21 of 23 participants (~91,3%) mentioned using their equipment as a motivation. This
category consists of four subcategories, including “Testing gear”, “To test equipment under certain
temperatures” and “The game of using as little gear as possible while simultaneously obtaining the
most luxurious/comfortable stay”. The following quotations illustrate this motive:
Participant 1, 27 year old male
Researcher: Is using your equipment a reason for you to go pole camping?
P1: Yes, definitely. It is a lot of fun to play around with your equipment. I have an attic which is just
filled with equipment. I really have got all sorts of things, and sometimes, you buy something new.
Tomorrow, I happen to receive a parcel with a new knife, then it is really nice to use it for a while.
Researcher: Do you have some more examples of this equipment?
P1: The things that I have? I have got all sorts of things... Paracords, sleeping bag, hammock, but also
smaller gear, so for example headlights, different backpacks, different sleeping bags, several
inflatable mats, tarps in several sizes, camera stuff... I also like to use camera stuff, so photo cameras
or video cameras. Yes, I have got all sorts of things.
Participant 4, 26 year old male
Researcher: Is using your equipment a reason for you to go pole camping?
P4: Yes, definitely. I have got good-looking equipment and nice equipment, next to the fact that I also
make equipment myself, so I definitely like to use that. For example, I have repaired an old cotton
backpack which I now use for day trips. Also, I have crafted a tarp, that I like to use during pole
camping. And furthermore, I just have nice equipment, so for example a jetboil [a device to cook
water with] or an axe that I brought from Norway, which I can use. (...) Sometimes, as a gift, I ask for
equipment for my birthday, and then I really like it to use that too. Because I got it from someone.
Participant 11, 30 year old male
Researcher: Is using your equipment a reason for you to go pole camping?
P11: Yes, definitely. I used to work as an outdoor instructor, and at that time, I had already collected
a lot of equipment. And definitely in the bushcraft-scene, all this equipment is a bit like a toy shop...
There are way too many fun gadgets and stuff... Also, trying to take as little equipment with me as
possible while at the same time having a luxurious and comfortable stay, is a motivation of mine.
Researcher: And what kind of equipment are you talking about?
P11: All sorts of things, actually. Of course you start with a very simple tent and a very simple
sleeping bag, and in the meanwhile, 12 years later, you already own equipment that is a lot better.
Of course, in the end, this equipment is more expensive, but it is also increasingly comfortable,
increasingly lightweight and so on. (...) For us, it does not matter if it is 30 degrees or minus 10
degrees... These extreme temperatures make it even more fun for us. Also because then, we can test
our gear to the extremes.
89

Participant 12, 33 year old male
Researcher: Is using your equipment a reason for you to go pole camping?
P12: Yes, definitely. I have spent a huge amount of money on it in the past. Earlier, I have had the
ambition to only go pole camping with natural materials, but lately, I have had no time for that, and I
also really like a bit of luxury - in a limited way though. For me, it is okay if the equipment that I use
to fulfil primary necessities of life, is luxurious. I mean, I could say that I do not like luxury, but I own
a hammock with an under quilt and a top quilt (...) and this system costs, with tarp and all, say
around 2000 euros. So of course I could say that I do not like luxury, but I definitely like sleeping well
if I need to sleep. But... this luxurious equipment only works for me because I realize that I do not
need a lot of it. So in the middle of the winter, I could use a [small] 40 litre backpack and then I have
my full sleeping equipment with me and I can sleep comfortably and warm. And I really like that
game [of taking as little equipment with me as possible, while simultaneously have a luxurious and
comfortable stay]. (...) Furthermore, I have severe back problems. But in this hammock, I really sleep
better than on my fancy mattress from around 1500 euros. A pole camping site is one of only very
few places where I wake up without pain in my back.
6. Similar people (F)
In total, 21 of 23 participants (~91,3%) mentioned being with similar people as one of their
motivations to go pole camping. Of these 21 people, two third (14 people; ~66,7%) specifically
mentioned “To be with friends” as one of their motivations. Also “new people” and “family” were
mentioned as the similar people that participants wanted to spend time with. The following
quotations show examples of this motivation category.
Participant 19, 32 year old male
Researcher: What are your reasons to go pole camping? Why do you go pole camping?
P19: (...) I think it is really nice to be with similar people; people who have the same mindset. It is
nice to meet those people at a pole camping site and have some small talk. (...) I think pole camping
also gives a bit more safety, or at least a feeling of safety, compared to just putting your tent
somewhere [in the bushes]. Yes, pole campers are just a nice bunch of people who are quite close I
think, at least those who go on a regular basis. And it is nice to meet those people once in a while.
(...) I am an active user on certain online fora and such too, and it is nice to meet people that you
have talked to on those fora. And when you meet these people, often you have a nice little chat, so
“where do you come from?”, “where are you going?”... Or knowledge is exchanged, those kinds of
things. That is pretty cool. (...) In the end though, I would not go home if there are no similar people
at a pole camping site.
P19 also elaborates on the safety aspect of pole camping, see “21. Social Security” in this Appendix.
Participant 11, 30 year old male
Researcher: Is being together with family a motivation for you to go pole camping?
P11: No it is not, it is about being together with friends.
Researcher: Okay, so being with similar people is a reason for you to go pole camping?
P11: Yes, definitely. Like I said, I used to work as an outdoor sports instructor. Right now, we are still
with three friends who also worked in that industry, and a few new friends have joined the group.
But those three friends, I really know them from the outdoor sports industry. The three of us do not
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work in this industry anymore, we all switched to office jobs or something like that, so yeah, for us, it
is really nice to “play outside” again once in a while, as we name it. (...) We used to be with four
friends actually, but one of us passed away. And since he passed away, I notice that the three of us
have become even closer, and that it is even more important for us to go to the outdoors a couple of
times per year. So for example, during the Covid-19-pandemic, there was about 1.5 month that going
into the outdoors in our way was allowed again, and immediately, the three of us took advantage of
that and went on a trip. (...) So I think that hanging out with our group of friends is the most
important motivation for me to go pole camping. Of course we also hang out at a bar from time to
time, but this is really our thing, so to speak.
Participant 3, 41 year old female
Researcher: Is being with similar people a reason for you to go pole camping?
P3: Yes, my friends.
Researcher: So it is not about meeting new people?
P3: Well, sometimes it is nice to meet new people, but let’s put it this way, I have very different
experiences with that. Of course I’ve had some nice conversations on a pole camping site. But one
time, I was hiking a certain trail with a few of my friends, and the pole camping site that we used was
very close to the open road. So over there, a drug-addicted couple was also spending the night. And
also another really weird person, who was there all weekend, with no clear intentions, with a lot of
alcohol and a very big knife. Let’s put it this way, I was extremely happy that I was not all alone out
there. Because as a woman, all by myself, I would not have put up my camp there, I would have
walked on, for sure.
Other quotes that fit in this category are described by P23 under 12. “Sociability/Conviviality” and
P22 under 9. “Eating/Drinking/Cooking motivations” in Appendix 10.
7. Achievement/Stimulation (A)
In total, 20 of 23 participants (~87,0%) mentioned Achievement/Stimulation motivations. This
category consists of six subcategories, including “To develop my skills”, “To be challenged” and “It is
adventurous”. See Appendix 7 for all subcategories and the number of participants mentioning them.
Participant 23, 29 year old male
Researcher: In what time of year do you go pole camping?
P23: All year round. Personally, I prefer to go pole camping when circumstances are as extreme as
possible. So for example extreme heat, or extreme cold, or a weather alarm, or something like that.
Because then, I need to prepare better, I need to think deeper about how I will set up or build my
shelter... and this challenge, that is just something I really like. So I really go all year round, and
throughout the years, I have collected decent equipment to be able to do this. (...) It is also really
nice for me to challenge myself and develop myself. On one hand, to develop my techniques and my
equipment, so to find out what I can do with my equipment and what I can do with my hands, but
also [on the other hand]... I walk with crutches, I only have one leg (...) and I don’t use a prosthesis,
so I always walk with crutches. And despite that, it is really nice for me to see how much kilometres I
can walk on a single day with my packings, and to see if it is possible to walk an extra kilometre... For
me, that is really a nice secondary issue. (...) Also I have other similar small goals, for example using a
flint to start a fire. (...) So challenging myself is one of my most important motivations.
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Participant 1, 27 year old male
Researcher: Do you go pole camping to achieve certain goals, or to get stimulated?
P1: Yes, sometimes. For example once, I really wanted to get out there all by myself, to show myself
what I could do. So then, for three days, I cycled all alone with my mountain bike to several different
pole camping sites and forests, to spend the night. (...) Also living like ancient people, so completely
taking care of yourself, is one of my motivations to go pole camping.
Participant 4, 26 year old male
P4: This going back-to-basic is really nice for me. Yeah, you just need to take care of yourself when
you are pole camping, and that helps me relaxing and makes me feel good. (...) When you are in your
house, you don’t really need to think about “oh I should turn on the heater, I need to put on some
warm clothes, I need to drink something warm soon, or I need to take it easy sometimes”. But when
you are pole camping, you do need to think about all these things. So you need to think more about
the daily course of events than you would do in your house. So you need to think “oh I’m cold, what
can I do about it? I cannot just turn on the heater...” So what you will then do, is make a cup of tea or
put on some warm clothes. And the opposite is also possible, so when it is hot outside, you also need
to think about what you are going to do. So you need to think about whether you will only put on a tshirt or also your jacket, and you have to remind yourself to drink enough water, etcetera.
Other citations within this category can be found under 18. “Risk taking” and “Escape physical
pressure” (by P15) in this Appendix, and under “To be occupied” (by P14) in Appendix 10.
8. Learning (H)
In total, 18 of 23 participants (~78,3%) mentioned learning as a motivation for pole camping. This
category consists of three subcategories: “Learning”, “To develop my skills” and “It is adventurous”.
Participant 20, 34 year old male
P20: During pole camping, I can focus on the essence of the things that I find important. On the
essence of life, so to say. And for me, all that is, is survival. I need to eat, I need to drink, and I need a
roof over my head. And it is very nice to discover that you can take care of all that yourself and that
there actually is very little that you need to take with you. And to discover that there is so much that
nature already provides, and that there is only so little that you need to be happy. (...) I want to learn
all about bushcraft. (...) During pole camping, I can find the essence of life, and discover how to live
without all the fuss. (...) So for me, the most important motivation to go pole camping is to develop
myself. To learn even more bushcraft-techniques, so I can get closer to nature and understand
nature even better.
Under 4. “To achieve certain goals” in Appendix 10, this participant also elaborates on which
bushcraft-techniques he is interested in and developed himself in.
Participant 16, 41 year old male
P16: One of my motivations for pole camping, is to learn a new set of skills. (...) There are many
Facebook groups that are occupied with learning bushcraft-skills. And if someone in such a group
mentions a new way of fire-making or how to make a bow and arrow, then that is an incentive for
me to think “hey, I have never done that before, but it looks really cool! Let’s try it”. (...) Especially
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with my bushcraft-buddy, on beforehand, we look up new things to try on the internet, for example a
new way of constructing a fire. And then, we will find out whether that works on a pole camping site.
So yeah, I like to learn new things.
Participant 21, 27 year old male
Researcher: Do you go pole camping to learn new things?
P21: Yes, it is about learning new techniques, those kinds of things, from each other, yes. For
example new bushcraft-techniques, and new techniques of, let’s say, starting a fire, or carving a
wooden spoon, those kinds of things. But also to talk to each other and learn in that way.
Researcher: So what do you want to learn from each other?
P21: Well, everyone has a different view on how to reside in nature the best way, in a nature friendly
way... Or which way is the best to put up a shelter... And sometimes it is a good thing to try each
other’s ways of doing so, that’s what helps you learn.
For more quotes on learning, see “1. I can combine it with other forms of nature recreation”
(participant 1 and 15 at the bushcraft-section) in Appendix 10.
9. Creativity (K)
In total, 17 of 23 participants (~73,9%) mentioned creativity (“to be creative”) as one of their
motivations. This category consists of two subcategories: “Creativity” and “The game of using as little
gear as possible while simultaneously obtaining the most luxurious/comfortable stay”.
Participant 4, 26 year old male
Researcher: Is being able to be creative a reason for you to go pole camping?
P4: Yes. You can definitely be creative with your equipment, with packing your bag, and while staying
at a pole camping site. On a regular camping, you are bound quickly to your own spot, and you must
own a tent. But at a pole camping site, you can easily say “okay I will just take my sleeping mat with
me, and then I’ll see where I’ll sleep and what my shelter will be”. And also you can be creative about
starting a fire. Yes, it is very creative, pole camping.
Participant 23, 29 year old male
P23: In my opinion, some people really have carried it too far. For example, sometimes I see people
who have a four-season tent of 2000 euros, which only fits 1 person, and then they are telling
everyone proudly that they slept very well. That’s when I think “well I may hope so, for that kind of
money”. For me, the nice thing is to go pole camping with affordable equipment and by improvising.
I really like that creativity part, instead of buying luxurious equipment that takes away the need to be
creative. (...) Creativity really is a reason for me to go pole camping; especially the part of being able
to adapt to your environment. Before the trip, you always think about where you will go. So what
does the environment look like, what is the climate, do I go in summer or in winter, what will the
weather be like? Based on this estimate, you try to make your stay as comfortable as possible with
the least amount of equipment. And often you need to improvise, for example when someone has
already taken your spot, or if there are no trees to put up your hammock... Then, you need to be
creative, and that is what I really like. (...) I think it is one of my most important motivations.
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10. Teaching-Leading Others (S)
In total, 17 of 23 participants (~73,9%) mentioned teaching and/or leading others as one of their
motivations to go pole camping. All 17 specifically mentioned teaching others as one of their
motivations, while only six of them mentioned leading others.
Participant 11, 30 year old male, about teaching others
P11: Our work as outdoor sports instructors has taught me and my friends many techniques. [At the
moment, we do not work as outdoor sports instructors anymore], but some time ago, a few new
friends have joined our pole camping group. They did not use to work as outdoor instructors, so we
taught them all the techniques that we know. (...)
Researcher: And which techniques do you mean?
P11: They are bushcraft-techniques, such as different ways of making fire, techniques of rope tying,
attaching things, hanging things, packing your bag... those kinds of things.
Participant 12, 33 year old male, about teaching others/leading others
P12: I want to teach my children that you don’t need all the luxury that we have in modern life. (...) It
is kind of a fatherly feeling, so to say. I want to show people how good life can be with less, with
nothing. (...) And you can all learn from each other, you know. Everyone has their own experiences,
and that is why I am willing to share mine. And I hope that I can make other people motivated to live
with less. (...) Of course only when they are open to it, I won’t push them. If people are interested, I
will share everything I know. I mean, I am not a grandmaster or something, but I do have certain
knowledge that I want to share, definitely. (...) I want to teach my daughters that they don’t need
anything except for themselves to be happy. Being happy with who you are and what you know, that
is what it is all about. (...) I want to teach my children ancient skills that might go lost, and I think it is
important for them to appreciate those skills, so that is why I want them to learn them. And pole
camping sites were very useful in doing so. (...)
Researcher: Do you also go pole camping to show leadership?
P12: Overall, maybe only towards my children. In the sense that I want to show them that no matter
how scary and exciting pole camping may be, I can tell them “listen to me, you don’t have to worry,
you know. Daddy will take care of everything, don’t worry. If you are cold, I will start a fire. If you are
hungry, I will make food”. So in that sense, towards my children, I am showing some leadership, yes.
But I do not want to show leadership in the sense of being the alfa-male at a pole camping site, no.
For other quotations on teaching-leading others, see 1. “Autonomy/Leadership” (participant 2) and
20. “Family togetherness” (participant 5) in this Appendix. Also see “Work-related motivations”
(participant 18) and “To go back-to-basic” (participant 9) in Appendix 10.
11. Temperature (U)
In total, 16 of 23 participants (~69,6%) mentioned that the temperature was a motivation of theirs to
go pole camping. Of these 16 participants, seven explicitly mentioned that testing gear under certain
temperatures was a motivation.
Participant 10, 31 year old male
P10: What I also like to do is to go pole camping in the winter season. So for example, we once did it
when it was freezing. Yeah, it really gives a rush if you can stay warm because you have decent gear.
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So pole camping when it is freezing, that is what me and my friend like to do. (...) You know in
summer it is really hot. For me, it is a bit too hot to go hiking for many kilometres straight and then
put up my tent. Therefore, I prefer to go in spring or autumn, as long as it is not raining heavily. But
the most fun thing still is to go pole camping when it is freezing, and you can start a fire and you stay
nice and warm, and you stay nice and warm in your sleeping bag too, of course. Yes.
Participant 8, 33 year old male
Researcher: Is the temperature a reason for you to go pole camping?
P8: Yes. Sometimes when it is cold, in winter, then of course you use different gear than in summer,
and I find it nice to see, does that gear work for me, does it need to be different, does it add
something, or is it just troubling me? So when the weather is changing drastically, for example when
it is going to be very cold, or it is going to rain heavily, that can be a motivation for me to say “okay
now I’m going pole camping, now that it is cold, or now that it is raining”.
The participants mentioning temperature as one of their motivations, either spoke about cold
temperatures (e.g. “winter season”, “temperatures below 0”), intermediate temperatures (“spring”,
“autumn”, “summer” season), high temperatures (“summer”) and/or “extreme temperatures”. Some
of them mentioned escaping the summer heat by going pole camping, because the temperature in
forests was lower than in their daily environment.
12. Risk Reduction (T)
In total, 14 of 23 participants (~60,9%) mentioned the reduction of risks as a motivation for pole
camping. The following quotations show examples of participants mentioning this category.
Participant 6, 53 year old female
Researcher: Is reducing risks a motivation for you to go pole camping?
P6: Yes. Because if it is allowed to go camping somewhere [which is the case with pole camping], you
don’t take risks, right? The wild animals and everything that lives there [in the forest] know that that
is a camping spot. So they know that [there are humans over there], so they won’t be scared by you.
And the forest ranger knows that you are allowed to be there, so he will not give you a fine. And also
poachers [she likely means hunters] know that these pole camping sites exist, and will therefore less
likely fire their guns in that direction.
Participant 13, 34 year old male
Researcher: Is reducing risks a motivation for you to go pole camping? For example compared to wild
camping, would you go pole camping sooner?
P13: Yes, definitely. I don’t want a fine, and I want to follow the rules. So yes.
Researcher: So you have never been wild camping before?
P13: Yes I have, well, in countries where it is allowed to do so. And also a few times in the
Netherlands, but that was because I just could not find the pole camping site that I was looking for.
There were a few times where I was looking for the pole camping site in the forest in the dark, and I
just could not find it. And then I just put up my tent at some other place.
Researcher: And you have never been caught by the forest ranger?
P13: No, I have never had any problems. But much rather, I go pole camping.
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13. Physical fitness (M)
In total, 13 of 23 participants (~56,5%) mentioned physical fitness as one of their motivations. Nine
people specifically said that they stayed physically fit only or primarily through the hikes that they
combine with pole camping. For these people, it seems that pole camping not only consists of
camping, but also includes a hiking component. The following quotations show examples of
participants mentioning this category.
Participant 7, 34 year old male
Researcher: Is physical fitness a reason for you to go pole camping?
P7: Yes, increasingly. I am becoming older, so you notice that... But more... The way I go pole
camping makes sure that I stay fit, because I always hike towards the pole camp site, and of course I
also hike back from it again. And woodchopping with an axe makes you stay fit. And because you
don’t have any chairs with you, you also stay limber and flexible. You don’t have the comfort from
home, and I think that also makes you stay more fit.
Participant 8, 33 year old male
Researcher: Is physical fitness a reason for you to go pole camping?
P8: Yes, definitely. Like I said, I park my car at 5 to 15 kilometres away from a pole camping site,
sometimes even further, or sometimes closer, and then I hike the final part. And the next day, I also
hike back again, sometimes with a detour. And that of course has certain health aspects. Next to the
experience and the relaxation, I find that sports and relaxation go hand in hand. So yeah, I also go
pole camping to stay fit and to become more fit.
Participant 16, 41 year old male
Researcher: is physical fitness a reason for you to go pole camping?
P16: Yes. Yes it is certainly nice to have physical exercise and to use some muscles that you normally
would not use. That is right.
14. Introspection (J)
In total, 12 of 23 participants (~52,2%) mentioned introspection as a motivation for pole camping. Of
these 12 participants, one person specifically mentioned a spiritual motivation.
Participant 1, 27 year old male
Researcher: And you also mentioned mindfulness as one of your motivations?
P1: Yes. When you are in a natural environment, you have got the peace and space to put your
thoughts together and in order. To think about things, questions about life, how much money should
I spend on a house, all kinds of questions that are going through your mind. Or another example,
when you have had a bad day at work, you can process and handle that nice and easy when you are
in nature. That works so much better than sitting at home on your couch, with a television that is
giving input to your brain.
Participant 2, 52 year old male, about his spiritual motivation
P2: For me, it is also really a spiritual motivation. I believe in a god who created heaven and earth
and who gave the earth to the people as a gift. And well, if I would give you a gift, and you would say
“oh wonderful, what a nice gift”, but you don’t unwrap it, then I would say, “come on, unwrap it”!
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Bushcrafting, pole camping, sleeping outside... for me, those things are like unwrapping the gift that
god gave me. (...) Waking up in the forest is just the ultimate experience. But that also counts for
waking up on a mountain or another wild place. This again is connected to my spiritual experiences. I
have noticed that in a forest, or outside, on a mountain, I am much more open to what god wants to
tell me. It is no coincidence that god reveals himself to Jakob when he is sleeping outside, the story
with Jakob’s ladder. Do you know that story? In Genesis, Jakob’s Ladder... And there are so many
moments that god shows himself to people exactly at the moment when they are outside, and
outside of their comfort zone. And that is something that I really have experienced myself.
15. Physical Rest (N)
In total, 12 of 23 participants (~52,2%) named physical rest as a motivation for pole camping.
Participant 4, 26 year old male
Researcher: Is physical rest a motive for you to go pole camping?
P4: Yes. In a way... you are busy, but afterwards, you feel rested because you have been outside and
you have escaped from everything.
Participant 11, 30 year old male
Researcher: Is physical rest a motive for you to go pole camping?
P11: Yes, definitely. If we do not go on a certain hike, then we stay on one location the whole
weekend and then we pursue the most easily and relaxed ways of spending the weekend.
16. New People (G)
In total, 10 of 23 participants (~43,5%) mentioned that being with new people was one of their
motivations for pole camping. The following quotation shows an example.
Participant 18, 58 year old male
Researcher: Are new people a motive for you to go pole camping?
P18: Yes, that is important to me. For example, you can just meet with someone that you have met
on the internet, like “let’s go camping then and then, we meet each other over there, then we enter
the forest, and we’ll see how things work out”. And that does not necessarily need to be with
someone you know, you can also just meet somewhere and then enter the forest.
17. Nostalgia (L)
In total, 10 of 23 participants (~43,5%) mentioned nostalgia motivations for pole camping. The
following quotations show examples.
Participant 13, 34 year old male
Researcher: And what kind of [nostalgic] memories are those?
P13: The first times I went pole camping, I think I was around 15 years old. Right now, almost 20
years later, I still have memories of how I – as a little boy, all alone, for the very first time – entered
the polders with a small tent on my back. And it was something like a 3.5 to 4 hours hike from my
house, and that felt like a huge adventure. Definitely the first few times. And that is the pole camping
site “Donkse Laagte” where I went to for the first time. And so, every time I return there, I have those
nostalgic memories. Also, when I was not a teacher for very long yet - I think it was in one of my first
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years as a teacher and that I was around 20 years old - I had spent my whole autumn vacation in
Zeeuws-Vlaanderen. There were three pole camping sites in Zeeuws-Vlaanderen, I think they don’t
exist anymore, and they were three really beautiful sites, laying in polder landscapes. And for a
whole week, I just cycled between these three locations, and I have many beautiful memories of this.
There was just no pressure at all. There is nothing else to do in Zeeuws-Vlaanderen, the only thing
you could do was cycling, putting up your tent, and go cycling again and... It was such a beautiful
autumn holiday.
Researcher: I can see that you are just completely brightening up when you are telling about it, that
is really nice to see!
P13: Yes, definitely, haha!
Participant 11, 30 year old male
Researcher: Are nostalgic memories a motive for you to go pole camping?
P11: Partially yes. That is because our original group... We used to be with four friends actually, but
one of us passed away. And since he passed away, I notice that the three of us have become even
closer, and that it is even more important for us to go to the outdoors a couple of times per year. So
for example, during the Covid-19-pandemic there was about 1.5 month that going into the outdoors
in our way was allowed again. Immediately, the three of us took advantage of that and went on a
trip. (...) So these memories from before, when we were with four people, are a reason to go pole
camping, yes.
18. Risk Taking (C)
In total, 9 of 23 participants (~39,1%) mentioned taking risks as one of their motivations for pole
camping. This category consists of two subcategories: “Risk taking” and “It is adventurous”.
Participant 15, 27 year old male
Researcher: And what kind of risks are we talking about?
P15: Leaving certain things from my equipment at home, to make it a bit more of a challenge. To
make it harder, to create conditions of “what if [this happens], what if [that happens]”. Pole camping
gives you the opportunity to try and test things in a controlled environment, where there are still
certain risks, but you are not immediately hundreds of kilometres away from civilization and danger.
Participant 1, 27 year old male
Researcher: And what kind of risks are we talking about?
P1: Exposing yourself to the elements, hey, possibly rain, thunder, snow, or... Yes, you are outside,
you are in the natural world, there is no roof over your head that protects you, there is no food and
drinks on every corner of the street. So those are definitely risks that you take.
19. Escape Family (R)
In total, 5 of 23 participants (~21,7%) mentioned that escaping family was one of their motivations.
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Participant 7, 34 year old male
P7: At the moment, I am living with my parents in law. So then it is nice to go pole camping and just
have a place for yourself, and not having everyone all around you.
Researcher: So would you say that escaping family is a reason for you to go pole camping?
P7: Yes, so at the moment, for a little bit, I would say yes. But not in the sense of that it is dangerous
here [with my parents in law] or something.
Participant 15, 27 year old male
Researcher: Is escaping family a reason for you to go pole camping?
P15: Yes.
Researcher: Okay. Because you live at home with your parents, or you live on your own but still want
to be away from family?
P15: No I live together with my girlfriend.
Researcher: Okay, and sometimes it’s just nice to...
P15: To just be able to do your own thing. To not be held accountable for things, so the things that
you do or the things that you are going to do.
20. Family Togetherness (E)
In total, 5 of 23 participants (~21,7%) mentioned that being together with family was one of their
motivations for pole camping. Of these five people, four specifically mentioned that spending time
with their child/children was a motivation for pole camping (and not for example their spouse or
other family). The fifth person mentioned spending time with his brother. One of the persons who
mentioned this category (participant 12) said that he did not spend the night with his children at a
pole camping site; they only visited it by daytime, to do activities related to bushcraft.
Participant 16, 41 year old male
Researcher: One of your motivations was to learn your daughter new things, which things are they?
P16: It depends a bit on what she wants. Mostly, it is about fire making and then cooking dinner. And
for example building shelters is also something that she finds interesting. I don’t want to stuff her
with knowledge, but I do notice that it is good to... Well I want her to appreciate nature. And also,
she likes it to be together with me, to be busy together. So it is a bit of quality time, so to say.
Participant 5, 41 year old male
P5: What are my other motivations? Well, I go pole camping with my children because I think it is
important that they connect with nature. So that they learn about nature and are able to recognize
plants and trees, etcetera. And I also do it for them because it is just an adventure for them, this pole
camping in the middle of nowhere.
21. Social Security (Q)
In total, 5 of 23 participants (~21,7%) mentioned that social security was one of their motivations to
go pole camping.
Participant 19, 32 year old male
P19: I think pole camping also gives a bit more safety, or at least a feeling of safety, compared to just
putting your tent somewhere [in the bushes]. (...) We have also been wild camping a couple of times,
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and then you always have this feeling that you need to listen carefully or pay attention at night,
because every now and then you hear these crazy stories [about people getting mugged or beaten
up or something]. It is nice if you are with a couple of similar people on a pole camping site. Then,
those people take care of each other. A few times, we have had loitering on a pole camping site, and
these youngsters were throwing stuff around or yelling. And when a few “real” pole campers unite,
then that’s always better than being alone.
Researcher: Because you have also experienced being totally alone on a pole camping?
P19: Yes, multiple times.
Researcher: And did that make you feel unsafe or?
P19: I did not feel unsafe, I do not feel unsafe very fast. But it is more about my girlfriend who is with
me who does not like that, and I definitely get it why she does not like that. Sometimes you hear
these crazy stories of people getting mugged or beaten up or something, that is something that
would happen a lot quicker when you are wild camping instead of pole camping. (...) So yeah, it is
nice to have a few people on a pole camping site; people who are there for the intended reason. That
feels much better than being there all by yourself.
Participant 6, 53 year old female
Researcher: Do you go pole camping for social security reasons?
P6: Yes. But at the same time, in all honesty, I have to say that this social security is not always there.
Because if you have some bad company at a pole camping site, you feel a lot of tension; you have got
all your senses turned on. And that is also the reason why multiple times, at midnight, I decided to
just pack my things again and go home. And for me, I am lucky that I live at such a short distance
from the pole camping site, so at night, I can just go home easily. I know this forest very well, so I
don’t care if I have to walk home in the dark. That does not matter to me.
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9.10 Appendix 10 – Quotes NON-REP Motivations
For a deeper understanding of the 27 NON-REP motivations found in this study, this appendix
discusses all these motivations including (extended) citations from the participants. See Appendix 8
for all motivation categories, subcategories and the number of people mentioning them.
1. I can combine it with other forms of nature recreation
In total, 23 participants (100%) mentioned that they go pole camping because they can combine it
with other forms of nature recreation. This motivation category consists of three subcategories: “To
go bushcrafting”, “I can combine it with other forms of nature recreation” and “Survival”. Another
form of nature recreation that was mentioned often, is hiking (mentioned by 14 people). Also,
canoeing (1 person), cycling (1 person) and wild spotting (4 persons) were mentioned. The following
quotes are examples of how participants described this motivation category.
Participant 3, 41 year old female
Researcher: In what time of year do you go pole camping?
P3: For me, it does not matter. I camp all year round. So whenever I can go, I just go. For me it is a bit
like... So for example, I want to visit a certain area, such as the area around the Twentepad [a famous
hiking trail in the Netherlands], then I like it very much to hike this trail. And over there, it is possible
to go pole camping, so then I just think, “you know what, let’s go pole camping”. When I’m hiking at
other places where I cannot go pole camping, I just set up my tent in the bushes. (...)
Researcher: (...) There are people who do all kinds of activities while pole camping after they set up
their tent, but for you, this is not the case?
P3: Well, for me, I am usually hiking when I go pole camping. So at the end of the day, around 5 pm, I
arrive at the pole camping site, I set up my tent, I cook something, maybe I start a fire, I go to sleep,
and the next morning, I grab all my stuff and continue with my hike.
Participant 17, 59 year old male
Researcher: How many times did you go pole camping?
P17: I think a few dozen times, between 15 and 20 times, something like that, that I set up my tent
there and spent the night. Like I said, it is not a very conscious choice. So when I’m hiking, and I come
across a pole camping site, then I just put up my tent there. And if it is a regular camping, then I just
put up my tent there. (...) I really like it to go hiking with my backpack and tent every now and then.
(...) But in the end, it is just a place to sleep for me.
Also see P8 under 13. “Physical fitness” in Appendix 9 for a quote on hiking as a motivation.
Participant 1, 27 year old male, about hiking and bushcraft
Researcher: Do you also undertake certain activities while pole camping?
P1: Yes, usually I like it to hike from pole camping site to pole camping site. Or sometimes I craft
stuff, for example I try to build a wooden chair or... It really is the bushcraft-aspect that I do.
Whenever we went pole camping, most of the times we also did not bring a tent with us.
Researcher: Because you slept in a hammock or...?
P1: Yes, well primarily under a tarp, but also in a hammock, yes. But I am not really great in sleeping
in a hammock, although I do own one of course. But yeah, usually under a tarp. But also I have built
natural shelters by using dead branches. (...) I also go pole camping to learn new techniques. So for
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example how to put up your tarp, I mean there are a thousand ways to do so, and then it is really
nice to try and learn something new. Something you got from YouTube, or by just experiencing it
yourself. Within bushcraft, there are many things you can try and learn.
Participant 11, 30 year old male, about bushcraft
Researcher: Do you go pole camping to teach others certain things, or to show leadership?
P11: Well, like I said, our group of friends who go pole camping has recently grown from three to six
people. The new people did not have any outdoor experience at all, they just thought it would be
cool to come with us sometime. So one time, they came with us, and ever since, for two years now,
they have been joining us in our outdoor trips. And all the techniques that we know from work, we
have taught to them. (...) They are bushcraft-techniques, such as different ways of making fire,
techniques of rope tying, attaching things, hanging things, packing your bag... those kinds of things.
Researcher: So would you say that bushcraft is a reason for you to go pole camping?
P11: Yes, definitely. Of course we always bring a lighter or matches with us, especially when we go
pole camping on a Friday after work. Then we have all been working late, so we arrive quite late on a
pole camping site. Then, we just put some gasoline on the wood and use a lighter to start the fire.
But on a Saturday, that never happens. Then we start the fire with charcoal from last night or using
birch bark or other ways [related to bushcraft].
For other bushcraft-related citations, see P9 under 7. “To go back-to-basic” and P20 under 4. “To
achieve certain goals” in this Appendix.
Participant 15, 27 year old male, about survival
P15: One of my motivations is to be able to take care of myself with the things that I have.
Researcher: And do you go pole camping to learn things?
P15: Yes. For example, being able to set up or break down things faster [e.g. equipment], certain
knots, wood species, insect species...
Researcher: Would you call this bushcraft, or are they other things that you would like to learn?
P15: Well for me it is more about learning survival skills. If you go bushcrafting, you take more
equipment with you. So I am more of a survivor-man than a bushcrafter.
2. To be Outside
In total, 20 of 23 participants (~87,0%) mentioned that being outside was a motivation to go pole
camping. This category consists of two subcategories: “To be outside” and “Sleeping outside”. The
following quotations illustrate examples.
Participant 9, 62 year old male
Researcher: What are your reasons to go pole camping? Why do you go pole camping?
P9: I really love being in the forest. Or simply to be outside, it does not necessarily need to be in the
forest. It helps me to relax. (...) I am definitely not an indoor person, I really am an outdoor person.
Whenever we went on a holiday in the past, we used to go camping as well. Right now, we go on a
bit more luxurious holidays, but that has got to do with old age haha. But still, even now we are
almost always outside, always hiking, cycling - although cycling a bit less - but at least, just being
outside, being busy. (...)
Researcher: Of all your motivations, what is your most important one to go pole camping?
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P9: Being outside. Being outside in nature. Getting away, from everything. Not in a sense of “I need
to get away right now”, but just enjoying myself. Enjoying myself is the most important thing. (...) I
once got the question “so what does enjoying yourself mean to you”? Well, it means waking up in
the morning in your hammock, and you hear the birds singing, you see the sunrise, and you are nice
and warm in your hammock. Yes, that is the definition of enjoying myself. I would not know how else
to explain it.
Participant 7, 34 year old male
P7: I love being outside. The reason that I visit pole camping sites is because I want to have the
feeling that I really am in nature. And I cannot get this feeling on any other camping in the
Netherlands. Because there are always houses and artificial paths, those kinds of things. So it is going
back to nature. Yes I think that that is the most important reason I go to a pole camping site. And I
sleep very nicely outside. Nature heals me. So yes, this is a nice form of recreation for me. (...) There
is tranquillity there. In my house, there is always stuff to do, there is always something you need to
do, and I get distracted. (...) And uhm yes, being outside, the sun on your face... Everybody in the
Netherlands goes to Turkey to feel the exact same sun, well I just do that in the Netherlands. The
elements, leaves rustling, it is just very relaxed, it helps me relax. I sleep better when I have been
outside. This realization has come throughout the years, so now I am looking for that a bit more
consciously. (...) Being outside, yes it is one of my most important motivations. I missed that part
when I grew up in the city. I have friends who live in the eastern part of the Netherlands, and they all
think I’m crazy [for living in the big city]. They tell me: “if you live here [in the eastern part], every
time you go outside, there is nature and birds and...”. Well the only birds that I have seen for years
are those fat and dirty city-seagulls and pigeons. And those are less interesting.
For another quote on being and sleeping outside, see P2 at 14. “Introspection” in Appendix 9 and
P14 at 7. “To be occupied” in this Appendix.
3. I prefer it over other camping forms
In total, 18 of 23 participants (~78,3%) mentioned to prefer pole camping over other camping forms.
This category consists of two subcategories: “I prefer it over other camping forms” and “It is legal”.
Camping forms with which people compared pole camping, were regular camping, nature camping
(on camping terrains for members of NTKC), (illegal) wild camping and scouting terrains.
Participant 3, 41 year old female
Researcher: What are your reasons to go pole camping? Why do you go pole camping?
P3: Well, I really like staying in nature in a basic way. So before pole camping even existed, I already
went wild camping illegally. But a pole camping site, a legal camping spot in the middle of the forest,
I just like it very much. And if you live near such a site, and you can choose to stay legally on a pole
camping site [instead of going wild camping illegally], then of course that’s what I do. Because there,
it is allowed. You don’t need to worry about getting up early [because of forest rangers that would
give you a fine]. And that really is a tad more relaxed than when you go wild camping and everyone
who is walking by could be the forest ranger, and you worry about that.
Researcher: You speak a lot about basic camping, what does that mean to you?
P3: Well I really like it that there are only a few people there, and few facilities and things. You see, a
regular camping is very raked, he. I like to be in the middle of the forest, so you really are in the
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natural environment, there is nothing else there. So you are outside, which is nice, and you are
actually camping in the forest, instead of on a regular camping next to the forest. (...) If I wanted to
be between a hundred other people, I could just go to a regular camping, but that is not what I want.
Researcher: You are also talking about the fact that pole camping is legal, is that important to you?
P3: Well for me, that is the decisive reason to pick a pole camping site. And also sometimes because
they have a water pump, which is also handy. But the most important reason is that it is legal. (...)
Another thing that I like about pole camping sites, is that chances are much bigger than on a regular
camping that you can spot roe deer or wild boar.
Participant 6, 53 year old female
Researcher: What are your reasons to go pole camping? Why do you go pole camping?
P6: (...) I just really cannot find myself, my own place, on a field of grass with a hedge around it and
caravans and campers. Because I want peacefulness in nature. And it is also about waking up in the
morning and going to bed in the evening. I always sleep in an open tent, he, so what happens, for
example, is that you wake up in the morning and a wren [a bird] is picking up leaves at 10
centimetres from your face. That is what nature is all about for me. And that is not something that
you can experience on a regular camping. (...) Also, on pole camping sites, I can use the type of tent
that I want, which are tents made from canvas. If I would use a canvas tent on a regular camping site
with a grass field and hedges, I would get much more condense in the tent and everything would be
soaking wet. Plus, I would not be able to sleep with my tent open. So on a pole camping site, I can
really camp in the way that I want to. (...) Unfortunately, now that the pole camping sites are closed,
the relaxed part [of sleeping outside] is gone. On a pole camping site, you know that you are legally
there. Now that everything is closed, everything needs to be done illegally, and in silence.
See also the quote of P6 under 12. “Risk reduction” in Appendix 9.
Participant 11, 30 year old male
Researcher: What are the consequences of the closure of the pole camping sites from
Staatsbosbeheer [the State Forest Service]?
P11: The consequences are quite big. Put simply, we don’t have any location anymore for our way of
camping. We know a couple of scouting terrains, but the scouting has a certain vision and purpose
that we do not connect with completely. And we also see that the prices for staying at their terrains
are increasing. On a scouting terrain, we could still practice our way of camping, but speaking of
prices, there is almost no difference anymore between nature camping terrains or regular camping
terrains. So with the closure of the pole camping sites, our options have decreased dramatically.
Researcher: (...) In what way does the vision and purpose of the scouting differ from yours?
P11: (...) In some ways, the scouting always has some regulations. And they are also about doing
things as a group. (...) On some scouting locations, they are asking double prices because you are not
a scouting member. Or something else: the last time we went to a scouting terrain, we used their
toilet building, and then afterwards, we got billed extra for using their toilet paper. While on
beforehand, we had asked specifically what we needed to pay. Or another thing: one time, there
were ten groups of 30 to 60 people from the scouting using a scouting terrain. Me and my friends
were only with the three of us, using the terrain for two nights, but somehow they put us on the list
of cleaning the toilets. While there are so many other people from the scouting. And this comes on
top of the fact that we already needed to pay double prices, because we were not a scouting
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member. It is those kinds of things that are really annoying, and at some point, you decide that you
just don’t want to go there anymore. (...) The nice thing about pole camping is that you have got
freedom, you don’t have to abide to certain rules, and you need to take care of yourself.
For other quotes on wild camping, see P13 under 12. “Risk reduction” and P19 under 21. “Social
Security” in Appendix 9. Also see P12 under “10. Applying skills/techniques/knowledge” and P18 in
16. “Work-related motivations” in this Appendix.
4. To achieve certain goals
In total, 12 of 23 participants (~52,2%) mentioned that achieving certain goals was a motivation of
theirs to go pole camping. These goals consisted of many motivation categories from the REP-scales
framework (e.g. learning goals, challenging yourself or using equipment). They also consisted of
motivation categories outside of the framework (such as the combination with other recreation
forms, such as bushcraft). This is exemplified by the following quotes:
Participant 14, 44 year old male
Researcher: Do you go pole camping to achieve certain goals (...)?
P14: Yes, like I mentioned earlier, to experience, hear, see, smell, eat, find, and practice, certain
things... So that you can become better at being in nature.
Participant 20, 34 year old male
Researcher: Which goals do you want to achieve?
P20: Well, for example, practicing fire techniques was one of my goals for a long time, so being able
to start and build up a fire in many different ways. For example to see whether I could make a fire
that gives a lot of light, or a fire that gives a lot of heat, or a fire that burns for a very long time, or a
fire that needs very little maintenance, or a cooking fire, etcetera. So I specialised in that for a long
time. Also, for example, I have had a phase in which I was very much occupied with building shelters.
So, how do I build a shelter with only natural materials, and also with only dead materials, so that
you do not impact nature... Or building a shelter in which I could sleep myself - even if it rains etcetera. This also accounts for edible plants, edible mushrooms, or woodcarving [or reading the
weather]... So in that sense, all kinds of goals. And I also want to learn so many new plants or so
many new fungi every time I go. So many goals, yes.
The goals that the participants had, varied from developing skills (for example bushcraft skills) to
relaxation, training for bigger travels, being with similar people (friends) or family, challenging
yourself, using equipment and finding a peaceful/quiet place (tranquillity).
5. Other motivations
In total, 13 of 23 participants (~56,5%) mentioned motivations that could not be classified into
categories from either the REP’s or the NON-REP’s. These 15 “unique” motivations are displayed in
Appendix 11.
6. To apply my skills/techniques/knowledge
In total, 11 of 23 participants (~47,8%) mentioned applying skills, techniques and/or knowledge as a
motivation to go pole camping. The skills that were mentioned were mostly about bushcraft.
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Participant 12, 33 year old male
P12: (...) But pole camping is also about applying the things that you have learned and the
information that you have gathered in practice. (...) Also, I want my children to attach value to skills
that might go lost. I think it’s a bad thing that these skills might go lost. And these pole camping sites,
to me, and especially when you are with your children, are sites where you can apply these skills and
teach these skills, without risking that a special investigation officer wakes you up at 4 in the night.
You know, if that happens when I’m with friends, that would be annoying, but okay. But I don’t want
to involve my children in that. And therefore, these pole camping sites were very useful.
For other quotes on applying skills/techniques/knowledge, see P9 under 7. ”To go back-to-basic” and
P20 under 4. “To achieve certain goals” in this Appendix.
7. To go back-to-basic
In total, 11 of 23 participants (~47,8%) mentioned that going back to basic was a motivation of theirs
for pole camping. Of these 11 participants, six mentioned explicitly “getting away from luxury”.
Participant 9, 62 year old male
Researcher: What are your reasons to go pole camping? Why do you go pole camping?
P9: (...) It is also about applying ancient techniques. (...) It is about going away from your laptop, your
computer... well okay, we still bring our phones, but that is more to make pictures, because if you are
at La Gilepe [a bivakzone], you have no signal, so then that thing is useless.
Researcher: What ancient techniques are you talking about?
P9: Well for example, building a primitive shelter. I mean nowadays, everyone has a tent or a
hammock or those kinds of things. But I teach people to build a shelter with an A-frame or to build a
lean-to-shelter in which they can sleep, or in which they are at least protected against the elements,
with very primitive things. You can start a fire with a lighter, but you can also make it in a primitive
way, using wood and friction. Yes those are all things, they are all really basic things that used to be
very normal, but nowadays, it is a hobby. But yeah, in the old days, knitting also was very common,
everyone did it, and nowadays, it is also a hobby. But yeah, basically it is about going back to basic.
But then the difference between survival and bushcraft is that the survivor-man has got nothing with
him, but the bushcrafter still has got some things with him to make his stay more comfortable. I
mean, we [me and my group of friends] are not digging for edible roots and such kind of things, we
do take food with us [which makes us bushcrafters instead of survivalists].
Researcher: And can you tell a bit more about getting away from devices?
P9: Let’s put it this way: for my job, I spend almost the whole day on the computer, and especially
now [with the Covid-19-pandemic], I have Zoom-Meetings and Microsoft Team-Meetings, and then I
just really miss the personal human contact. As soon as you enter the forest, you notice that this
personal contact is much warmer and much more intense. Because as soon as you enter the forest
together, you depend on each other. I mean when something happens, you have to be able to
depend on your friends. And that is the difference. I mean, you get out of the technique-zone,
technique in the sense of computers, and you get out of the comfort zone. Because that is also what
it is about, getting out of your comfort zone, going back-to-basic, back to nature. You become
dependent on your own decisions, your own knowledge, your own techniques, etcetera. So you are
thrown back to relying on your own basic knowledge.
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Participant 12, 33 year old male
Researcher: What are your reasons to go pole camping? Why do you go pole camping?
P12: Tranquillity. And going back-to-basic. Somehow, nowadays, we have become a consumer
society, everything is directed to consuming goods as fast and as much as possible. And that is fine,
because that is how we maintain the economy, which is important - especially in times like these
[with the Covid-19-pandemic]. But yeah, I grew up having very little, my mom received social
welfare... My dad divorced my mom and then we had very little money. So my parents always taught
me to enjoy the little things, the simple things. (...) There is a certain calmness there (...) and if I’m
there, I once more realize that I don’t need all these things that I have. You know it is nice that
everyone has tablets nowadays... I am also calling you with this tablet of 800-900 euros (...) but at the
end of the line, you don’t need all this godforsaken luxury. Personally, I want to know how to live
without all this luxury. So to speak, I would like to be the person who is left in the forests in Sweden
by himself, and who comes out weighing 5 kilograms more. That is what I like, that is the person who
I want to be. That you are a person who is independent of all the technical and societal luxuries that
we have. Of course I like to enjoy luxury, don’t get me wrong, I have got my whole house filled with
smart devices and Google Home [a sort of computer from Google], and I love it, but only because I
know I don’t depend on it. And I really find it calming to get away from those things sometimes.
Participant 14, 44 year old male
P14: At those pole camping sites, you have a lot of these so called survivor-men, and they set up a
hammock and they are like “okay now we are survivalling, so everything must be a 100% perfect”...
and they take luxurious stuff with them, oi oi oi... And until late at night, there are sounds, noises,
because of all sorts of electronical devices that these survivor-men brought with them... For me,
bringing electronical devices is prohibited. Because I want to do everything as primitively as possible,
that is what I like. Yes, that is another motivation of mine.
For another quotation on going back-to-basic, see P3 under 3. “I prefer it over other camping forms”.
8. Being with others (unspecified)
In total, 11 of 23 participants (~47,8%) mentioned being with others as a motivation for pole
camping. Who these other people are, was not specified. Possibly, they could be called “similar
people”. As these 11 participants also mentioned “being with similar people” as a motivation, it
would not change anything.
Participant 5, 41 year old male
Researcher: Is being with similar people a reason for you to go pole camping?
P5: Well, I don’t necessarily look for bushcrafting people or something. So not in that sense, but I do
go pole camping to have social contacts, yes.
Participant 7, 34 year old male
Researcher: Is being together with family a motive for you to go pole camping?
P7: It is not about being together with family. But it is about being together with other people. My
family is not really interested in pole camping, so I tend to look for people outside of my family.
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9. Eating/Drinking/Cooking motivations
In total, 11 of 23 participants (~47,8%) mentioned eating/drinking/cooking motivations for pole
camping. This means eating or cooking a nice dinner whilst pole camping (sometimes with friends or
family members), and/or drinking nice (alcoholic) beverages together with friends or family.
Participant 10, 31 year old male
P10: Taking some nice food with us is also something that we regularly do. For example, if we go pole
camping in Belgium, then we visit the Spar supermarket and then we buy some tasty food. And then
we start a fire and cook a nice meal.
Researcher: Can you tell more about the cooking part?
P10: Well, I used to have a girlfriend, and then you always cook something that you both like. But
when I go pole camping, I can do completely my own thing. Then, I usually cook something special,
for example a deer steak or a nice stew or something like that. For us [me and my pole camping
friend], this cooking part is always some kind of a sport. The one time, we make an instant ready
meal from Knorr [a food company], where you add some water and a bit of vegetables and then
dinner is ready, and other times, we really go all the way with cooking and really take our time for it.
Participant 22, 23 year old male
P22: “Edible nature is also one of my hobbies. So every now and then, I pick some wild plants and
things. Not too much, just as prescribed by different nature websites and also for example the State
Forest Service. I always abide to the rules. So yeah, I like edible nature, and often when we are at a
pole camping site where we can make a fire, we eat some wild plants, fungi, berries and such. So yes,
that is also something I regularly do. (...)
Researcher: So you said that having a good time (sociability/conviviality) is important to you, for
example with telling tall tales. Can you elaborate on that?
P22: Well, what happens a lot... of course we are men amongst each other, so then the tallest tales
are told, and that is always real good fun. We just laugh, drink a beer, and have a Dutch oven on the
campfire with some stew in it... I have to say that that always is a lot of fun, especially with my two
friends. (...) We just try to have a good time out there.
10. To create and enjoy fire
In total, 11 of 23 participants (~47,8%) mentioned that being busy with fire was one of their
motivations for pole camping. The following quotes illustrate this motivation category.
Participant 12, 33 year old male
Researcher: You talked about enjoying the little things in life, can you tell more about that?
P12: (...) If I am looking into a campfire... When I’m in the forest, and I’m starting a fire from spruce
or pine wood, it crackles enormously, it will ruin all your equipment if you have bad luck. But at some
moment, you have some hardwood on top of it, and you have built a fire with nothing... And you can
just use your swiss army knife to chop up some wood, and you make these curls [for timber], and just
like that, using a bow drill or whatever, you have made a fire, out of nothing. And that is something
that YOU did. With natural materials. Then, you are enjoying this fire all night long. You feel warm
again, you feel safe again, you feel like you are at home... Yes, it is very satisfying, it is a very good
feeling. (...) I have had some difficult moments last years. For example, my 15 year relationship broke
up. And I have had these moments, that I was in the forest all by myself - this was not at a pole
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camping site but at a nature camping [an NTKC terrain] or with illegal wild camping - and I had a
small fire, and then... everything felt right again. [Pole camping comes close to these experiences].
Also, see the quote from P20 under 4. “To achieve certain goals” in this Appendix. He further
elaborates on this:
Researcher: You were talking about relaxation, can you tell more about that?
P20: Well, at the moment that you have arranged everything, and everything is taken care of... See in
the beginning, it is a lot of hard work, especially in winter circumstances. Then you need to do some
hard work for a while, but after that, when you are warm and cosy near a fire that you have started
and you can start to enjoy it, then you have got... yeah, staring into the fire, you have got the best
conversations with your friends. And you can talk about a lot of other things; things that you would
not speak of when you are at home sitting on the couch. And somehow, that helps to relax, yes.
Also see the quotation from P11 under 1. “I can combine it with other forms of nature recreation”.
Creating a fire can be viewed as a part of bushcrafting. If so, then 17 persons in total would have “to
create and enjoy fire” as a motivation for pole camping. However, this is not true per se because
people also mentioned starting a fire just to start eating/cooking. The other way round, if creating
fire is seen as bushcrafting, 17 people would go bushcrafting instead of 15.
If creating fire is seen as a part of eating/drinking/cooking, this “fire” motivation would have been
mentioned by 14 people in total. The other way round, 14 people would have mentioned
eating/drinking/cooking instead of 11. Again though, this is not true per se.
11. To be occupied
In total, 11 of 23 participants (~47,8%) mentioned that being busy or occupied was a motivation of
theirs to go pole camping. This is exemplified by the following quotes:
Participant 23, 29 year old male
Researcher: What are your reasons to go pole camping? Why do you go pole camping?
P23: (...) During pole camping, the whole day, you are working with your hands. This really helps to
clear out your head. (...) Normally, I work for 32 hours a week, and I also work in local politics, so I am
politically active. And so, I follow the news almost 24/7, which I need to do for my work, but also for
politics. This means that I am always thinking a lot, also subconsciously. But when I go pole camping, I
am just being busy with my hands. Then, I don’t think about work, I don’t think about politics at all, I
don’t think of anything at all. Well except of course I think about starting a fire, or chopping wood, or
filtering water. So the whole moment is a moment of relaxation for me. It is not that I go meditating
or something during pole camping, or that I go sitting somewhere in silence or listen to sounds...
Forgive me, personally I find those things a bit vague, that is not really my thing. But it is just about
being busy with your hands.
Participant 22, 23 year old male
Researcher: What are your reasons to go pole camping? Why do you go pole camping?
P22: (...) I like to be busy actively, so I love it to just grab a backpack and go for a nice and long hike,
and then build my shelter somewhere, of course where it is legal to do so. (...) I like it to be busy
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actively in nature, so yeah, mountain biking is also something that I regularly do. (...) Also, I go on
long hikes, and also, for example, sometimes I drive towards a pole camping site, put up my camp
there, and then I just go scouting the surroundings, by walking around and seeing what is growing,
blossoming and living there. (...) In the future, I would also like to combine pole camping with
mountain biking.
Participant 14, 44 year old male
Researcher: Of all motivations, what is the most important one to you?
P14: Two words: being outside. Because you have a hobby, you want to do something with it... For
example, many car specialists have a garage or something to mess around, well, the forest is where I
mess around. Building my own shelter, collecting wood, finding food, you name it. Filtering your own
water, that is very important too. So those things, those activities, really keep me happy and busy.
And you get results as well. Because when you have done all these things, and at the end of the day,
you have warmth, water, food, and a decent shelter, you have magnificent views, you hear beautiful
things - so no humans... on that moment, you really have accomplished something. And that is when
you get your tranquillity, this big wave of peacefulness, and then you think: “yes, finally I have
accomplished something”.
Participants mentioned “being busy with your hands”, “being busy with/in nature”, “being busy with
your own things”, “being physically active”, “bushcrafting”, “being busy with cooking dinner or edible
nature”, “being busy together” (or the opposite, “being busy myself”) as forms of being busy. For
another quote on being occupied, see P9 under 2. “To be outside” in this Appendix.
12. Sociability/Conviviality
In total, 10 of 23 participants (~43,5%) mentioned sociability/conviviality as a motivation.
Participant 16, 41 year old male
Researcher: Are new people a motivation of yours to go pole camping?
P16: Yes, usually you meet people that are very fun/sociable/convivial.
Researcher: Okay, and that is important to you?
P16: Yes. Of course I can sit by myself around a campfire perfectly fine, but if you join a group of
people, then it’s always more like “hey who are you, and how are you?”, and that’s when you get
nice conversations. For me, that is quite sociable/convivial/fun. And I have always had nice
experiences with the people that I met there.
Participant 23, 29 year old male
Researcher: What are your reasons to go pole camping? Why do you go pole camping?
P23: (...) Also sociability/conviviality is one of my motivations. Because I go pole camping with two of
my friends, and we sit around the fire, have some good food, drink some beverages, smoke a cigar...
Yes well, it is just, it is just sociable/convivial. (...)
Researcher: Is being together with similar people a reason for you to go pole camping?
P23: Yes, I definitely like that, yes. Just for the tall tales around the campfire, you should go pole
camping at least once. But not too many people should be at the pole camping site. Otherwise, it
feels more like a kind of glorified nature camping [NTKC terrain], and that is not what I want.
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13. Certain weather conditions
In total, 8 of 23 participants (~34,8%) mentioned certain weather conditions to be a motivation of
theirs for pole camping. These motivations were about temperatures, precipitation and sunshine.
Also, being able to read the weather and being able to see whether you can have a comfortable stay
in different or extreme weather conditions, were mentioned.
Participant 17, 59 year old male
Researcher: In what time of year do you go pole camping?
P17: Between February and November. I think almost every time of year is okay for me, except for
hardcore winter circumstances. Unless it is really sunny and cold, then I could definitely go pole
camping. So I did go pole camping in February once, but then the weather was really great.
Participant 19, 32 year old male
Researcher: Is the temperature a reason for you to go pole camping?
P19: Yes, when the weather is really nice, that is much more inviting than when it is really cold.
Personally, it does not matter to me if it is really cold... but I like to go pole camping with my
girlfriend, and then of course we check the weather forecasts. Pole camping is not that great if it is
raining the whole week, then I choose to do something else.
Researcher: What would you describe as being good weather?
P19: Well, spring, summer... It should not be too hot, but it should especially not rain. The weather
should be suitable to wear a t-shirt in, so with a nice temperature, a bit of sunshine... But it should
not be 38 degrees, but also not minus 10. So mild weather circumstances.
Also see both quotes under 11. “Temperature” and the quote by P23 under 7.
“Achievement/Stimulation” in Appendix 9, where participants mentioned several weather
conditions. Also see P7 under 2. “To be outside” in this Appendix. Furthermore, “temperature”
(which is category U from the REP scales) can be viewed as a part of the weather. Everyone who
named weather conditions as a motive, also named temperature as a motivation. The other way
round, the 16 people who mentioned temperature, could be viewed as also mentioning “weather
conditions” as their motive, making “the weather” a far more important motivation.
14. To experience primal feelings
In total, 7 of 23 participants (~30,4%) mentioned that the primal feelings they get from pole camping,
is one of their motivations. This is exemplified by the following quotations:
Participant 20, 34 year old male
Researcher: One of the motivations you mentioned was connecting with nature?
P20: Well for me, pole camping feels a bit like going back to the origins. And somehow, that feels
right for me. Because there, I have this mindset that you don’t have to worry about all kinds of things
that we humans started to find very important, but essentially don’t really matter. (...) In normal life,
you get a job to buy food, but you have no idea where this food comes from. And if you are in the
natural world and you start to look for food yourself, you start cooking it yourself, and in order to do
so you have to make fire with a stick or a firesteel... So everything you do, you have to do with
natural materials. And all this really puts me in a very creative mindset, and then I notice: hey, this
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feels good, this is how it is supposed to be for me. Of course I know that in real life things are
different, but it is just really nice to go back to these origins for a while.
Participant 23, 29 year old male
Researcher: One of the things you mentioned, was a feeling of freedom. Can you elaborate on that?
P23: Yes, but that is very hard, because it is kind of a primal feeling. But I will try to describe this.
Well you see, normally, when you are at work or at home, you need to do all kinds of stuff, at least
that is how you feel. Or socially, I have this feeling that I need to do all kinds of things. And when you
are at a pole camping site, you don’t have that pressure. You don’t need to do anything, you can just
do whatever you want. You are busy in nature, and it is a bit like going back to the origins. In the
Netherlands, there is so much regulation, which is very detailed, it is all very bureaucratic. And you
don’t find anything like that on a pole camping site. So it is literally the freedom of not needing to do
anything. Of course you still need to build a shelter and start a fire, and those kind of things, but that
is a different kind of needing. So I think that is the feeling of freedom. And next to that it is the
feeling of being a part of nature. Especially on the pole camp site I mentioned earlier [Soor, a
Bivakzone], my favourite site, it is next to a river, with a steep slope on one side and big pine trees...
You feel so small out there, and you get so much respect for nature... I realize that this is not really
coherent, but that really gives me a sense of freedom, yes.
Also see the quote by P1 under 7. “Achievement/Stimulation” in Appendix 9.
15. There is nothing there
In total, 6 of 23 participants (~26,1%) mentioned that “there is nothing there” was a motivation of
theirs to go pole camping. The following quotations illustrate this:
Participant 3, 41 year old female
Researcher: What are your reasons to go pole camping? Why do you go pole camping?
P3: I really like it to stay in nature in a basic way. (...)
Researcher: And what does basic camping mean to you?
P3: Well for me, it is nice that, preferably, there are only a few people there, and that there are very
few other facilities, so I don’t need to... you see, a regular camping is very raked. For me, it is nice to
be in the middle of the forest, so you are really in the natural environment, so there is nothing else
there. So you are outside, which is nice, and you are actually camping in the forest, instead of on a
regular camping next to the forest. (...) And what I really like about pole camping, and also about wild
camping, is that there is nothing else to do when you are there. So let’s put it this way, you have your
phone on flight-mode, and you are outside... that is very peaceful. I have got quite a hectic job, so I
can really recover if I stay in such a way in the natural environment.
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Participant 12, 33 year old male
P12: (...) One of my motivations really is a kind of feeling that I want to show people what it is like to
go pole camping. It is a kind of fatherly feeling. I want to show people how good life can be with less,
with nothing. (...) On a pole camping site, you have not got a lot of things, you only have nature
there, and that is something that you feel, and at some moment, that is just okay. (...)
Researcher: So of all the motivations that you mentioned, which one do you consider the most
important one?
P12: It is a bit of a dilemma. On one hand, it really is escaping... getting away from the daily societal
chaos, just becoming yourself again... the peacefulness. Going back to a place where there is nothing.
There are no 700 telephone app notifications per hour, no lights and stimuli and sounds. Just a
different place, a calm place. (...) The other one is spending time with my children and teaching them
life lessons and teaching them about life in the outdoors.
This category could be viewed as similar to the “going back-to-basic” category. If it is considered so,
instead of 11 people, 12 people would have mentioned “going back-to-basic” as a motivation. The
other way round, 12 people would have mentioned “there is nothing there”. However, these
categories are not necessarily the same, as a basic pole camping terrain would not necessarily imply
a site where there is “nothing”.
16. Work-related motivations
In total, 6 of 23 participants (~26,1%) mentioned work-related motivations to go pole camping.
Participant 1, 27 year old male
Researcher: What are your reasons to go pole camping? Why do you go pole camping?
P1: (...) One of the reasons is to go there with the youth, which I do for my work [he works in youth
healthcare]. Then, we really go there for mindfulness purposes. Nature is a powerful thing for young
people, but also for yourself, and it provides space and tranquillity to change things in your life. (...)
So I definitely go pole camping to teach and lead the youth (...) and we were increasingly doing so.
(...) But now, we cannot really go into the forest anymore with the youth [because many pole
camping sites are closed]. Now, we have to go to nature camping sites [from NTKC]. And that is
something that we rather do not do, because almost always, there are other people there, and then
these youngsters get distracted and cannot work on their personal goals. (...) You see, sometimes we
take youth from for example Rijswijk or Voorburg or at least a city, and we go into the forest. And
then, some of them think that you can actually die from touching a stinging nettle. Or that if you get
stung by a wasp, that you will die for sure. Yes, those are examples of what we regularly see. These
youngsters have such a distorted image of nature, and then it is just so nice to show nature to them.
But now that pole camping is not allowed anymore, we have to drive to Southern France, which is a
16 hour drive. I would rather do it in Zeeland, which is only a 3 hour drive.
Participant 18, 58 year old male, who works as a bushcraft instructor
Researcher: In what season do you go pole camping?
P18: Well, it started in 2010, when someone from the bushcraft-scene wanted to organise a meeting.
He had little organisation skills, and I had many, so I offered to help. Together, we went to the forest
ranger in Zeewolde, we had a little talk, and it was okay. (...) So after our talk, we could go there with
our bushcraft-meeting. (...)
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Researcher: What are your reasons to go pole camping? Why do you go pole camping?
P18: (...) At a pole camping site, you can teach people much more about bushcraft and how to deal
with nature than on a regular camping. There is more freedom, and more a feeling of really being in
nature, and that you have to improvise. And if you go together with a group, you have to do that
together, and you have to organise your camp well, for example the toilet part. (...) All in all, I am
always focussing on teaching people how to deal with nature.
Researcher: So one of your motivations is to teach people something?
P18: That is a very big motive of mine. To teach them how to deal with nature in a decent way, but
also to teach them skills, such as how to make fire, how big will I make my fire, how do I prevent
setting the forest on fire, how do I make a toilet area, how do I deal with the human waste from this
toilet area, how do I keep up to the leave-no-trace principle, etcetera. (...) Right now, with the Covid19-pandemic, there are many people who visit the forest. And then I can imagine that it becomes too
crowded, and that there are people who are irresponsible and leave their trash and do not have their
dog on a leash and whatever. And that is definitely a problem, and you can prevent that by teaching
people how to deal with nature in a respectful way, for example on a pole camping site. So the fact
that the State Forest Service closed almost all sites, really does not help. (...) So work-related,
teaching other people bushcraft skills is the most important motivation, while privately, it is relaxing.
17. To go camping
In total, 5 of 23 participants (~21,7%) mentioned that the fact that pole camping involves camping, is
one of their motivations to go. This is exemplified by the following quotations:
Participant 23, 29 year old male
Researcher: What are your reasons to go pole camping? Why do you go pole camping?
P23: (...) I really love camping, but I don’t like to be on a crowded camping, where you often stand
close to other persons. So then, pole camping is a nice alternative.
Participant 9, 62 year old male
Researcher: Are nostalgic memories a motive for you to go pole camping?
P9: Back in the days, I always went camping with my parents, so camping really is a part of me. Could
that be a nostalgic motivation? I don’t know for sure, I do not experience it as such. I just find, like I
said before, being outside, camping... Yes, that is just really my thing.
18. The effects afterwards
In total, 5 of 23 participants (~21,7%) mentioned the effects of pole camping afterwards as one of
their motivations to go. This is exemplified by the following quotations:
Participant 14, 44 year old male
Researcher: Is physical rest a motive of yours to go pole camping?
P14: Whenever I get back, I feel rested. I feel tired, but rested. Does that make any sense, haha?
Researcher: Maybe you mean that you are mentally rested, but physically tired?
P14: Satisfied, that is the word I was looking for. So you come home, and you are completely broken,
and you need three days to recover, from all the hiking... But then, you have got such a rested and
satisfied feeling, yes, that really is a reward.
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Participant 16, 41 year old male
Researcher: Is physical rest a motive of yours to go pole camping?
P16: Yes, but I never really get physically rested. Most of the times, it becomes quite late before I go
to bed, and in the morning, it is quite early [when I wake up]. But still, I am satisfied when I come
back. Yes, I feel tired, but satisfied afterwards. Unfortunately in a hammock, I cannot sleep in.
Participant 4, 26 year old male
Researcher: Is physical rest a motive of yours to go pole camping?
P4: Yes. In a way... you are busy the whole time, but afterwards, you feel rested, because you have
been outside, and you have escaped from everything.
Also see the quote of P7 under 2. “To be outside” in this Appendix, who said that he sleeps better
after pole camping.
19. Other categories
Finally, some other categories of motivations were found. First off, the categories “To have a
different focus”, “It is fun/beautiful/nice” and “To train/practice/test for other excursions or travels”
were named by four of 23 participants (~17,4%). The categories “It does not damage nature” and
“Water availability” were mentioned by three of 23 participants (~13,0%). The categories “I can
combine it with my passion for history”, “It is a passion/hobby”, “It is free of charge/cheap” and “It is
well-tended” were mentioned by two of 23 participants (~8,7%). Citations regarding these categories
are left out, as they are quite straightforward and were mentioned by so few participants.
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9.11 Appendix 11 – Other Motivations
The category “Other motivations” contains 15 motivations that were only mentioned by one person
(and 13 persons in total). This appendix shows these 15 motivations and by whom it was mentioned.
1. “Stories told by someone else trigger me to go pole camping” (P7)
2. “To test my gear in different seasons” (P8)
3. “To enjoy myself” (P10)
4. “I just follow my gut feeling, which tells me I want to go pole camping” (P12)
5. “Pole camping comes close to experiences that I had while being abroad, which made me
realise how big the world still is and how big the gap has become between humans and
nature” (P12)
6. “It is just some kind of feeling that you get while pole camping” (P13)
7. “To orientate myself on camping and primitive methods and those kinds of things” (P14)
8. “It makes you appreciate the easy things in life a bit more” (P16)
9. “It is more of a subconscious choice” (P17)
10. “It comes close to the vision quest idea [which is the process in some tribes of becoming a
man] (P18)
11. “To feel like I am part of a community” (P19)
12. “Using your senses (looking at and listening to the things that happen around you)” (P21)
13. “Having a good time” (P22)
14. “To toughen up for my job at the military” (P22)
15. “You can just go out there, easily and for a short period of time, without having to make a
reservation. It is easy”. (P23)
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9.12 Appendix 12 – Information for Reflection on the Results
The following tables show the 11 most important motivations for pole camping, and what was found on those motivations in 11 other studies on camping
and outdoor and nature recreation. The final table shows how many motivations were found in these other studies. For more information on these studies,
see table 3 at the beginning of the Discussion chapter.
Motivation

Study

Findings

1. Autonomy/Leadership

1. Graefe et al.

REP items “to get away from other people” and “to be alone” were used in this study, but were fitted with two other items in the

(2000)

motivation dimension “Escape”. This dimension was very important for visitors of wilderness areas in the USA. It is likely that
autonomy/leadership would also score high on importance, but it cannot be stated with certainty. Leadership was not used as
REP item and not mentioned by the participants. Social motivations were unimportant, which is an extra indication that
autonomy is important.

2. Cavin et al. (2005)

The motivation dimension “Solitude” was a very important motivation for users of three distinct types of camping in the USA. The
social dimension was only very slightly important, which could be an extra indication that autonomy is important. It is unknown if
leadership was used as an REP item.

3. Sotomayor et al.

“To experience solitude” as a REP item was important for visitors of farmlands, private forests and state/national parks.

(2014)

Leadership was not used as an REP item and not mentioned by the participants. “Being with people having similar values was also
important”, although a bit less important than “to experience solitude”. This could indicate that both autonomy and social
motivations are important.

4. Kristensen et al.

This motivation was not presented to the participants in this study. However, 5% of the respondents were solo users. “Being

(2021)

together as a group” was a very important motivation and also the most important motivation. Simultaneously, “meeting new
people” was unimportant and the least important motivation, which could indicate that autonomy/leadership was not important
for shelter campers. Leadership motivations were not used as REP item and not mentioned by the participants.

5. Luo & Deng (2008)

“Being away from the crowds and noise” was important for nature-based tourists. “Meeting new and interesting people” was
slightly important, and “enhancing family and friend affinity” was important. This could indicate that there were mixed feelings
about autonomy. Leadership was not used as an REP item and not mentioned by the participants.
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6. Melo & Gomez

“Sociability” as a motivation dimension was important to very important for nature sports participants, which could indicate that

(2017)

autonomy/leadership is not. For the rest, autonomy/leadership motivations were not used in this study.

7. Skår, Odden &

“I can be alone” was unimportant for mountain bikers. “I can be with friends” was also unimportant, which is strange. “I can be

Vistad (2008)

with others who like to do the same things” was slightly important. Leadership motivations were not used in this study.

8. Zonneveld (1988)

No motivations in this domain were used.

9. Hassel, Moore &

- Participants wanted to escape from other campers and people.

MacBeth (2015)

- Reconnecting to self was mentioned by participants.
- To be by themselves and to do their own thing was mentioned by participants.

10. Rantala & Varley

No motivations were mentioned regarding this domain.

(2019)
11. Kearns, Collins &

- “Regular/commercial campgrounds are crowded” was mentioned by 2 of 61 freedom campers.

Bates (2017)

- “Freedom from everyday demands and routines” was mentioned by freedom campers. Various types of freedom were
mentioned by 42 of 61 freedom campers as a perceived advantages of this camping form.
- “Quiet/private/uncrowded” was mentioned by 19 of 61 freedom campers.
- “Freedom! No rules, no one telling you to shut up” was mentioned by a participant.
- Privacy and solitude were mentioned.
- Getting away from crowds was mentioned.
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2. Enjoy nature

1. Graefe et al.

The motivation dimension “Nature” was very important for visitors of wilderness areas (forests) in the USA. The dimension consisted

(2000)

of 2 items: “To observe the beauty of nature” and “To enjoy the sights, sounds and smells of nature”, things that were also
mentioned by pole campers.

2. Cavin et al. (2005)

The motivation dimension “Enjoy nature” was very important for users of three distinct types of camping in the USA.

3. Sotomayor et al.

- “View the scenic beauty” as a REP item was very important to visitors of farmlands, private forests and state/national parks.

(2014)

- “Enjoy the smells and sounds of nature” as a REP item was very important to visitors of farmlands, private forests and
state/national parks.
- “Learn more about nature” as a REP item was very important to visitors of farmlands, private forests and state/national parks.

4. Kristensen et al.

- “To experience nature up close” as a REP item was very important for shelter campers.

(2021)

- “To enjoy the scenery” as a REP item was very important for shelter campers.

5. Luo & Deng (2008)

- “Viewing scenery” was very important for nature-based tourists.
- “Return to nature” was very important for nature-based tourists.
- “Learn more about nature” was important for nature-based tourists.

6. Melo & Gomez

“Nature” as a dimension was very important for nature sports participants. It consisted of “To be in contact with nature”, “to enjoy

(2017)

nature and the landscape” and “To protect the environment”.

7. Skår, Odden &

- “I can be in nature” as a REP item was very important for mountain bikers.

Vistad (2008)

- “I can experience nature combined with speed and action” was important for mountain bikers.
- “I can experience changes in nature (light-dark, sun-rain)” was slightly important for mountain bikers.

8. Zonneveld (1988)

“The natural environment” was rated quite important to important by over 95% of the participants.

9. Hassel, Moore &

- Reconnecting to nature was mentioned by participants.

MacBeth (2015)

- Getting back to nature was mentioned by participants.
- Experiencing nature was important to all participants. “Experiencing nature was clearly an important factor in campers’
experiences; it was the setting in which they chose to spend their leisure time” (p278)
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- Spectacular natural features and its forthcoming natural beauty (e.g. views/scenery) were also motivations for the campers, as a
part of the aesthetics pulling factor.
- Feelings of awe were described by the participants.
- The power of nature and the vastness of the landscape and history of the landscape were mentioned (“experiencing that the earth
is millions of years old”).
- Enjoying nature was mentioned.
- The natural surroundings were described as being conductive to relaxation by many campers.
10. Rantala & Varley

“Through having less around us, we can become aware of the weight of the people, things and nature around us”. (p308)

(2019)
11. Kearns, Collins &

- Place appeal (e.g. the beauty of the locations) was mentioned by 36 of 61 freedom campers.

Bates (2017)

- Views/scenery was mentioned as a motivation by freedom campers. Beachfront sites/views were mentioned by 24 of 61 freedom
campers.
- Access to natural places” was mentioned by 8 of 61 freedom campers.
- Wild places were mentioned as a motivation.
- Being close to nature was mentioned.
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3/4. Escape Personal-Social

1. Graefe et al.

The motivation dimension “Escape” was very important for visitors of wilderness areas (forests) in the USA. The dimension

Pressures / Escape Physical

(2000)

consisted of “To get away from other people”, “To be alone”, “To relieve tension”, and “To get away from the everyday routine of

pressure

life”. Such things were also mentioned by pole campers.
2. Cavin et al. (2005)

The motivation dimension “Solitude” was a very important motivation for users of three distinct types of camping in the USA.

3. Sotomayor et al.

- “Have a change from their daily routine” as a REP item was very important to visitors of farmlands, private forests and

(2014)

state/national parks.
- “Give their mind a rest” as a REP item was important for visitors of farmlands, private forests and state/national parks.
- “To experience solitude” as a REP item was important for visitors of farmlands, private forests and state/national parks.

4. Kristensen et al.

- “To enjoy the scenery” as a REP item was very important for shelter campers.

(2021)

- “To experience tranquillity” as a REP was important for shelter campers.
- “To avoid everyday demands and expectations” was unimportant for shelter campers (or at least less important than for pole
campers). Perhaps it is because of the word “avoid”.

5. Luo & Deng (2008)

- “Viewing scenery” was very important for nature-based tourists.
- “Experiencing tranquillity” was very important for nature-based tourists.
- “To be care free” was important for nature-based tourists.
- “Being away from the crowds and noise” was important for nature-based tourists.
- “Relaxation” was very important for nature-based tourists.

6. Melo & Gomez

Within the “hygienism” motivation dimension, which was important to very important for nature sports participants, there is the

(2017)

item “To relax/break with daily routine”. Furthermore, no escape motivations were used in this study.

7. Skår, Odden &

- “I can take care of my health” as a REP item was very important for mountain bikers.

Vistad (2008)

- “I relax from daily routines” as a REP item was important for mountain bikers.
- “I get away from stress and hustle” as a REP item was important for mountain bikers.
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- “I find rest and quietness” was slightly important for mountain bikers.
- “I can be alone” was unimportant for mountain bikers.
8. Zonneveld (1988)

“Peacefulness and space” as a motivation was mentioned by over 95% of the participants as either quite important or important.

9. Hassel, Moore &

- With regards to the escape-motive, participants wanted to escape from other campers and people and wanted to do nothing.

MacBeth (2015)

They also wanted to escape from aspects of society they did not like (such as consumerism) and from daily pressures, such as
busy home lives.
- The absence of technology was mentioned by participants, and a different environment, and freedom motivations (having less
time and opportunities at home).
- Experiencing a peaceful surrounding was mentioned by participants.
- To be by themselves and do their own thing was also mentioned.
- Rest and relaxation were also mentioned by participants.
- Doing nothing was mentioned (as at home, one always has to do something and one has many responsibilities).
- Slowing down and relaxing was mentioned.
- “Many campers spoke of the quiet, natural surroundings being conductive to relaxation”. (p280)

10. Rantala & Varley

- “We find urban nomads engaged in the clearing [i.e. the material practice of making place], freedom and escape of the

(2019)

outdoors”. (p295)
- A lightness is derived from escaping from “the pressures and rigours of a structured, organised everyday” (p296)
- “To be alone with one’s children, partner or friends in unmediated space and fresh clean air is precious”. (p303)
- “To remove the weight of endless digital connection, consumerism, television and motorised travel feels pure and good”. (p303)
- Rantala & Varley also state: “A physically cumbersome pack, once stuffed with all of the things the wild camping tourist feels
they will need, is ontologically unsettling and physically weighs them down. It loads a heaviness upon their backs and their souls.
There are concerns about one’s ability to carry the stuff, particularly if it is the first trip for months, and the heaviness of the
responsibility to act appropriately, to keep selves and perhaps others safe and provided-for in places where there will be ‘nothing’.
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Yet these practices also deliver a feeling of immense lightness. It is the lightness of letting-go, of making do with the material
affordances available from what we have. It is simple.” (p308)
- “Through having less around us, we can become aware of the weight of the people, things and nature around us”. (p308)
11. Kearns, Collins &

- “Regular/commercial campgrounds are crowded” was mentioned by 2 of 61 freedom campers.

Bates (2017)

- “Freedom from everyday demands and routines” was mentioned by freedom campers. Various types of freedom were
mentioned by 42 of 61 freedom campers as a perceived advantage.
- “Quiet/private/uncrowded” was mentioned by 19 of 61 freedom campers.
- “Freedom! No rules, no one telling you to shut up” was mentioned by a participant.
- Privacy and solitude were mentioned.
- Getting away from crowds was mentioned.
- Getting away from technology and crowds was mentioned.
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5. I can combine it with other

1. Graefe et al.

This motivation was not used in this study and not mentioned by the participants.

forms of nature recreation

(2000)
2. Cavin et al. (2005)

- “Other than camping, viewing scenery (67.9%), day hiking/walking (64.9%) and fishing (52.1%) were common activities in which
the respondents participated. Camping and fishing (50.9% and 26.7% respectively) were the two most common primary activities
of the sample”. (p41)
- “Camping is unique activity in that for some it might be the end purpose, while for others it might be the means to some other
end, such as fishing or boating” (p44). So, this indicates that users of three distinct types of camping also liked to combine
camping with other activities.

3. Sotomayor et al.

This motivation was not used in this study. However: “The most popular activities engaged in when visiting each of the three

(2014)

recreational settings were those strongly linked to the setting’s specific offerings. The most frequent activities participated in
when visiting a farm were ‘‘pick your-own fruit or vegetable’’ (75.9 %), ‘‘attend a festival or event’’ (70.3 %), and ‘‘wildlife
observation’’ (38.5 %). The most popular activities when visiting both a private forest and state or national parks were ‘‘hiking,
biking or crosscountry’’ (58.1 and 61.8 %, respectively), ‘‘wildlife observation’’ (55.9 and 60.7 %, respectively), and ‘‘fishing’’ (51.2
and 58.2 %, respectively).” (p144) This shows that recreation on farmlands, private forests and state/national parks is indeed
combined with other recreation forms.

4. Kristensen et al.

This motivation was not used in this study and not found.

(2021)
5. Luo & Deng (2008)

This motivation was not used in this study and not found.

6. Melo & Gomez

This motivation was not used in this study and not found.

(2017)
7. Skår, Odden &

This motivation was not used in this study and not found.

Vistad (2008)
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8. Zonneveld (1988)

The top three activities undertaken by participants during their last stay were “hiking” (92%), relaxing/reading (80%) and cycling
(75%). In total, 20 activities were found, of which 10 were engaged in by more than 30% of the participants.

9. Hassel, Moore &

Some participants found the activities possible in nature very important (e.g. hiking, kayaking).

MacBeth (2015)
10. Rantala & Varley

It is mentioned that wild camping is combined with hiking trips.

(2019)
11. Kearns, Collins &

The opportunity for other leisure activities such as boating, fishing or walking was mentioned by participants.

Bates (2017)
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6. Equipment

1. Graefe et al.

This motivation was not used in this study and not found.

(2000)
2. Cavin et al. (2005)

It is unknown if this REP motivation was used in this study. The study says: “When forced to carry camping equipment down, and then
back up the trail, many older people seem to stay away” (p41). Therefore, it could easier be a constraint than a motivation. It could
indicate that for some campers, equipment is not a motivation, but it cannot be said with certainty.

3. Sotomayor et al.

“Use their equipment” as a REP item was an important motivation for visitors of farmlands, private forests and state/national parks.

(2014)
4. Kristensen et al.

“To use my equipment” as a REP item was unimportant for shelter campers (or at least less important than for pole campers).

(2021)
5. Luo & Deng (2008)

This motivation was not used in this study and not found.

6. Melo & Gomez

This motivation was not used in this study and not found.

(2017)
7. Skår, Odden &

- “The equipment makes speed experiences possible” was slightly important for mountain bikers.

Vistad (2008)

- “I can test bicycle equipment” was unimportant for mountain bikers.
- “I can show off my cycling equipment” was (very) unimportant for mountain bikers.

8. Zonneveld (1988)

This motivation was not used in this study and not found.

9. Hassel, Moore &

“Pride in overcoming challenge because of forgotten equipment” was mentioned. Further, no equipment motivations were mentioned.

MacBeth (2015)
10. Rantala & Varley

- Rantala & Varley describe the satisfying part of camping with regards to enskilment and equipment: “The ‘heaviness’ of camping is also

(2019)

pleasurable, and satisfying – following Ingold’s ideas of enskilment in our ability to effect clearing and create camp, live in it and share it
with others. The mass of requisite equipment, which is disgorged from the bulging rucksack, includes surprises – material to support and
tricks and techniques learnt along the way, such as old film containers filled with spices and herbs to enliven meals under canvas, or a
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miniature coffee percolator. Dealing with aspects of the heaviness still yields creativity at times, and suggests possibility for new ways to
be outdoors, to be a tourist and to be towards place and other humans.” (p308)
- Rantala & Varley also state: “A physically cumbersome pack, once stuffed with all of the things the wild camping tourist feels they will
need, is ontologically unsettling and physically weighs them down. It loads a heaviness upon their backs and their souls. There are
concerns about one’s ability to carry the stuff, particularly if it is the first trip for months, and the heaviness of the responsibility to act
appropriately, to keep selves and perhaps others safe and provided-for in places where there will be ‘nothing’. Yet these practices also
deliver a feeling of immense lightness. It is the lightness of letting-go, of making do with the material affordances available from what we
have. It is simple.” (p308)
- “Through having less around us, we can become aware of the weight of the people, things and nature around us”. (p308)
11. Kearns, Collins &

This motivation was not found in this study.

Bates (2017)
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7. Similar people

1. Graefe et al.

The motivation dimension “Social” was unimportant for visitors of wilderness areas (forests) in the USA. This dimension consisted of: “To be

(2000)

with people of similar interests”, “To do things with other people” and “to meet friendly people”. For pole campers: being with similar
people was very important, meeting new people was medium important and family togetherness was unimportant. All three REP’s were
mentioned by pole campers, thus it seems partially consistent.

2. Cavin et al. (2005)

The motivation dimension “Social” was only very slightly important for users of three distinct types of campers in the USA. It was close to
neutral. This is peculiar, as “The majority of groups (89.7%) were made up of family, friends or both”. (p41)

3. Sotomayor et al.

“Be with people having similar values” as a REP item was important for visitors of farmlands, private forests and state/national parks.

(2014)
4. Kristensen et al.

- “To be together as a group” as a REP item was very important for shelter campers.

(2021)

- “To bring us closer together” as a REP item was very important for shelter campers.
- “On average, the respondents stated to visit the shelter camp sites in groups of 3.7 persons. Almost half of the shelter reservations (49%)
were made by families with children, followed by groups of friends (29%), couples (18%) and solo users (5%).” (p5)

5. Luo & Deng (2008)

“Enhancing family and friend affinity” was important for nature-based tourists.

6. Melo & Gomez

“Sociability” as a motivation dimension was important to very important for nature sports participants. It consisted of “To occupy free time”

(2017)

(which is a bit strange), “to interact with other people/social contact” and “conviviality provided by social contact”.

7. Skår, Odden &

- “I can be with others who like to do the same things” was slightly important for mountain bikers.

Vistad (2008)

- “I can be with friends” was unimportant for mountain bikers.

8. Zonneveld (1988)

On the opinion “I do not really feel the need to have contact with other campers”, 40% agreed, while 32% disagreed. The rest had no
opinion or did not know.

9. Hassel, Moore &

- Reconnecting to others (e.g. friends) was mentioned.

MacBeth (2015)

- Strengthening friendships was also mentioned by participants.
- Strengthening friendships (both existing ones and talking to new friends/people) was mentioned.
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10. Rantala & Varley

- “To be alone with one’s children, partner or friends in unmediated space and fresh clean air is precious”. (p303)

(2019)

- Rantala & Varley describe the satisfying part of camping with regards to enskilment and equipment: “The ‘heaviness’ of camping is also
pleasurable, and satisfying – following Ingold’s ideas of enskilment in our ability to effect clearing and create camp, live in it and share it with
others. The mass of requisite equipment, which is disgorged from the bulging rucksack, includes surprises – material to support and tricks
and techniques learnt along the way, such as old film containers filled with spices and herbs to enliven meals under canvas, or a miniature
coffee percolator. Dealing with aspects of the heaviness still yields creativity at times, and suggests possibility for new ways to be outdoors,
to be a tourist and to be towards place and other humans.” (p308)
- “Through having less around us, we can become aware of the weight of the people, things and nature around us”. (p308)

11. Kearns, Collins &

- “Friends are camping here” was mentioned by 4 of 61 freedom campers.

Bates (2017)

- “Social aspects/a sense of community” was mentioned by 10 of 61 freedom campers.
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8. Achievement/Stimulation

1. Graefe et al.

The motivation item “Challenge” (as in: “Opportunities to challenge myself”) was only slightly important for visitors of

(2000)

wilderness areas (forests) in the USA. As a submotivation, it was of medium importance to pole campers (n=10). It seems
therefore of equal importance. No further results on Achievement/Stimulation were found.

2. Cavin et al. (2005)

It is unknown which REP items were used in this study. Achievement/Stimulation does not seem one of them; it was not found
as a motivation dimension.

3. Sotomayor et al.

“To experience excitement” as a REP item was an important motivation for visitors of farmlands, private forests and

(2014)

state/national parks.

4. Kristensen et al.

- “To develop my skills” was unimportant for shelter campers.

(2021)

- “To challenge myself” was unimportant for shelter campers.

5. Luo & Deng (2008)

- “Experiencing excitement” was unimportant for nature-based tourists.
- “Developing skills and abilities” was unimportant for nature-based tourists.

6. Melo & Gomez

“Adventure” as a dimension was very important for nature sports participants. It consisted of “Looking for new

(2017)

experiences/adventure sensations” and “To challenge and test oneself”.

7. Skår, Odden &

- “I get new strength and energy” as a REP item was very important for mountain bikers.

Vistad (2008)

- “I experience speed and action” as a REP item was important for mountain bikers.
- “I can experience nature combined with speed and action” was important for mountain bikers.
- “I can experience excitement because the activity is demanding” is important for mountain bikers.
- “I learn to tackle hard and challenging situations” was important for mountain bikers.
- “The equipment makes speed experiences possible” was slightly important for mountain bikers.
- “I become capable of managing different outdoor recreation skills” is unimportant for mountain bikers.
- “I can seek challenges which include risks” is unimportant for mountain bikers.
- “I get attention and appreciation” was (very) unimportant for mountain bikers.
- “I can show off my cycling equipment” was (very) unimportant for mountain bikers.
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8. Zonneveld (1988)

No motivations regarding achievement/stimulation were used or found.

9. Hassel, Moore &

- Creating self-image was important for campers in National Parks: “[camping in National Parks] contributed to an image [the

MacBeth (2015)

participants] desired for themselves; [campers were able to create] a persona to be shared with and admired by others” (p279).
- Adventure was described as a motivation for camping in nature.
- Pride in overcoming challenge was mentioned by participants.
- Challenging the physical environment or takings risks was mentioned as being exciting and liberating.

10. Rantala & Varley

Rantala & Varley describe satisfying parts of camping with regards to enskilment and equipment: “The ‘heaviness’ of camping is

(2019)

also pleasurable, and satisfying – following Ingold’s ideas of enskilment in our ability to effect clearing and create camp, live in it
and share it with others. The mass of requisite equipment, which is disgorged from the bulging rucksack, includes surprises –
material to support and tricks and techniques learnt along the way, such as old film containers filled with spices and herbs to
enliven meals under canvas, or a miniature coffee percolator. Dealing with aspects of the heaviness still yields creativity at times,
and suggests possibility for new ways to be outdoors, to be a tourist and to be towards place and other humans.” (p308)

11. Kearns, Collins &

This motivation was not mentioned in this study.

Bates (2017)
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9. To be outside

1. Graefe et al.

This motivation was not used in this study and not found.

(2000)
2. Cavin et al. (2005)

It is unknown which REP items were used in this study, but “To be outside” is not in the 1983 items list. This could indicate that this
motivation was not used in this study, and therefore not found.

3. Sotomayor et al.

This motivation was not used in this study and not found.

(2014)
4. Kristensen et al.

This motivation was not used in this study and not found.

(2021)
5. Luo & Deng (2008)

This motivation was not used in this study and not found.

6. Melo & Gomez

This motivation was not used in this study and not found.

(2017)
7. Skår, Odden &

This motivation was not used in this study and not found.

Vistad (2008)
8. Zonneveld (1988)

This motivation was not used in this study and not found.

9. Hassel, Moore &

This motivation was not found in this study.

MacBeth (2015)
10. Rantala & Varley

No motivations were mentioned regarding this category.

(2019)
11. Kearns, Collins &

No motivations were mentioned regarding this category.

Bates (2017)
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10. Learning

1. Graefe et al. (2000)

The motivation dimension “Learning” was only slightly important for visitors of wilderness areas (forests) in the USA. It was more important for
pole campers. This dimension consisted of 2 items: “To develop my knowledge” and “To learn about the countryside”. The latter motive was not
mentioned by pole campers.

2. Cavin et al. (2005)

The motivation dimension “Learning” was important for users of three distinct types of camping in the USA.

3. Sotomayor et al.

- “Learn more about nature” as a REP item was very important to visitors of farmlands, private forests and state/national parks.

(2014)

- “Experience new and different things” as a REP item was important to visitors of farmlands, private forests and state/national parks.

4. Kristensen et al.

- “To develop my skills” as a REP item was unimportant for shelter campers.

(2021)

- “To try something new and different” as a REP item was slightly important for shelter campers.

5. Luo & Deng (2008)

- “Experiencing new different things” was important for nature-based tourists.
- “Developing skills and abilities” was unimportant for nature-based tourists.
- “Learn more about nature” was important for nature-based tourists.

6. Melo & Gomez

- “Adventure” as a dimension was very important for nature sports participants. It consisted of “Looking for new experiences/adventure

(2017)

sensations” and “To challenge and test oneself”.
- “To visit other sites/destinations”, “to learn about other traditions and cultures” were two of the three items belonging to the tourism
motivation dimension, which was important to very important for nature sports participants.

7. Skår, Odden &

- “I learn to tackle hard and challenging situations” was important for mountain bikers.

Vistad (2008)

- “I become capable of managing different outdoor recreation skills” is unimportant for mountain bikers.

8. Zonneveld (1988)

No motivations on learning were used or found in this study.

9. Hassel, Moore &

Adventure was described as a motivation for nature camping

MacBeth (2015)
10. Rantala & Varley

Rantala & Varley describe the satisfying part of camping with regards to enskilment and equipment: “The ‘heaviness’ of camping is also

(2019)

pleasurable, and satisfying – following Ingold’s ideas of enskilment in our ability to effect clearing and create camp, live in it and share it with
others. The mass of requisite equipment, which is disgorged from the bulging rucksack, includes surprises – material to support and tricks and
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techniques learnt along the way, such as old film containers filled with spices and herbs to enliven meals under canvas, or a miniature coffee
percolator. Dealing with aspects of the heaviness still yields creativity at times, and suggests possibility for new ways to be outdoors, to be a
tourist and to be towards place and other humans.” (p308)
11. Kearns, Collins &

No motivations regarding learning were found in this study.

Bates (2017)
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11. I prefer it over

1. Graefe et al. (2000)

This motivation was not used in this study and not found.

2. Cavin et al. (2005)

Nothing was found regarding this motivation in this study.

3. Sotomayor et al. (2014)

Nothing was found regarding this motivation in this study.

4. Kristensen et al. (2021)

This motivation was not used in this study and not found.

5. Luo & Deng (2008)

This motivation was not used int his study and not found.

6. Melo & Gomez (2017)

This motivation was not used in this study and not found.

7. Skår, Odden & Vistad

This motivation was not used in this study and not found.

other camping forms

(2008)
8. Zonneveld (1988)

- “The small scale” was rated either quite important or important by over 95% of the participants, which could be considered a
comparison with other camping forms.
- When asked about the disadvantages of regular camping terrains, compared to these nature camping terrains, only 0.6% of the
participants mentioned that they could not think of any disadvantages. Nuisance from other camping guests (74%), hustle/bustle
(52%) and lack of space/privacy (43%) were considered the biggest disadvantages.

9. Hassel, Moore &

Participants compared camping in National Parks with other holiday types that they liked less.

MacBeth (2015)
10. Rantala & Varley

Rantala & Varley described feelings of insecurity and risk, in which they presumably compare wild camping with other camping

(2019)

forms, but this is not certain.

11. Kearns, Collins & Bates

- “Regular/commercial campgrounds are crowded” was mentioned by 2 of 61 freedom campers.

(2017)

- Advantages of freedom camping (presumably over other camping forms) are mentioned numerously in the paper.
- “Social interactions are better than in a campground” was mentioned by a participant.
- “Not being cheek to jowl” and having the feeling of being too boxed in was mentioned in comparison to commercial sites.
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Other

1. Graefe et al.

- The Motivation dimension “Fun” was very important for visitors of wilderness areas (forests) in the USA. It is hard to compare this with pole campers, but

motivations

(2000)

“It is fun/beautiful/nice” was mentioned by only 4 pole campers. The dimension consisted of 2 items: “To have fun” and “To have a good time”; both those
items were mentioned by pole campers.
- The motivation single item “Close to home” (as in: “It is close to my home and easy to get to”) was unimportant for visitors of wilderness areas (forests) in
the USA. It was also unimportant for pole campers; it was not mentioned at all.

2. Cavin et al.

The motivation dimension “Family cohesion” was a very important motivation for users of three distinct types of camping in the USA. “The majority of

(2005)

groups (89.7%) were made up of family, friends or both”. (p41)

3. Sotomayor et

- “Do something with their family” as a REP item was very important for visitors of farmlands, private forests and state/national parks. (family togetherness)

al. (2014)

- “Get exercise” as a REP item was important for visitors of farmlands, private forests and state/national parks. (physical fitness)
- “Recall good times from the past” as a REP item was important for visitors of farmlands, private forests and state/national parks. (nostalgia)
- “Think about their personal values” as a REP item was slightly important for visitors of farmlands, private forests and state/national parks. (introspection).
- “Share their agritourism/outdoor skills” as a REP item was slightly important for visitors of farmlands, private forests and state/national parks. (teachingleading others)

4. Kristensen et

- “To exercise” was slightly important for shelter campers. (physical fitness)

al. (2021)

- “To give others a nature experience” was important for shelter campers. (teaching-leading others)
- “To relax physically” was slightly important for shelter campers. (Physical rest)
- “To meet new people” was unimportant for shelter campers. (new people)

5. Luo & Deng

- “Introspection” was slightly important for nature-based tourists.

(2008)

- “Meeting new and interesting people” was slightly important for nature-based tourists.
- “Return to nature” was very important for nature-based tourists.
- “Keeping physical fit” was important for nature-based tourists.
- “Enhancing friend and family affinity” was important for nature-based tourists.
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6. Melo &

- “Adventure” as a dimension was very important for nature sports participants. It consisted of “Looking for new experiences/adventure sensations” and

Gomez (2017)

“To challenge and test oneself”. (as a part of risk taking too)
- “To protect the environment” (as part of the nature dimension) was not mentioned by pole campers.
- “Hygienism” as a motivation dimension was important to very important for nature sports participants. It consisted of the items “Following medical
advice/health reasons”, “To maintain and/or improve physical condition” and “To relax/break with daily routine”.
- “Competition” as a motivation dimension was only slightly important for nature sports participants. It consisted of the item “to be involved in a sports
competition”.
- “Tourism” as a motivation dimension was important to very important for nature sports participants. It consisted of the items “To visit other
sites/destinations”, “to learn about other traditions and cultures” and “to visit and help protect the heritage”.
- Within the “sociability” motivation dimension, which was important to very important for nature sports participants, there was the item “To occupy free
time”.

7. Skår, Odden

- “I get exercise and training” as a REP item was very important for mountain bikers.

& Vistad (2008)

- “I can take care of my health” as a REP item was very important for mountain bikers.
- “I use my body in a comprehensive way” as a REP item was very important for mountain bikers.
- “I can get really tired” as a REP item was very important for mountain bikers.
- “I experience speed and action” as a REP item was important for mountain bikers.
- “I can experience nature combined with speed and action” was important for mountain bikers.
- “I experience control of my body” is important for mountain bikers.
- “I come to places I am especially attached to” was slightly important for mountain bikers. (e.g. nostalgia)
- “The equipment makes speed experiences possible” was slightly important for mountain bikers.
- “I can seek challenges which include risks” is unimportant for mountain bikers. (risk taking)
- “I can compete with others” is unimportant for mountain bikers.
- “I can be with my family” was (very) unimportant for mountain bikers.
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8. Zonneveld

- “Peacefulness and space” as a motivation was mentioned by over 95% of the participants as either quite important or important.

(1988)

- “The small scale” was rated quite important or important by over 95% of the participants.
- “It is nice for kids” was rated either quite important or important by 76% of the participants.
- “The simple terrain design” was rated either quite important or important by 73% of the participants.
- “The price” was rated either quite important or important by 60% of the participants.
- “The personal treatment” was rated either quite important or important by 45% of the participants.
- On the opinion “camping is nice, but it should have as much comfort from home as possible”, 86% of the nature campers disagreed, while 7% agreed and
8% had no opinion or did not know. Therefore, comfort is not important to nature campers, while going back-to-basic seems so.

9. Hassel,

- Participants mentioned that they wanted to get their children away from technology.

Moore &

- Reconnecting to others (e.g. partners, friends and family) was mentioned by participants.

MacBeth (2015)

- “Reconnecting to nature” was mentioned by participants.
- Reconnecting to self was mentioned by participants. (introspection)
- Getting back to a simple life was mentioned.
- Wanting your children to reconnect with nature, and teaching them about nature.
- To be by themselves and do their own thing was mentioned, as well as reconnecting with what they found important. (introspection)
- Getting back to your ancient roots was mentioned.
- Creating self-image was important for campers in National Parks: “[camping in National Parks] contributed to an image [the participants] desired for
themselves; [campers were able to create] a persona to be shared with and admired by others” (p.279). (introspection, teaching-leading).
- Adventure was described as a motivation for nature camping (risk taking).
- Pride in overcoming challenge such as bad weather conditions was mentioned.
- Play and fun were also mentioned by participants (category “it is fun/beautiful/nice”).
- Family functioning was also mentioned by participants.
- History was mentioned in a sense of experiencing that the earth is millions years old.
- Teaching children important lessons such as making do with less was mentioned.
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- Taking risks was mentioned.
- Nostalgic feelings (“it was like we were little kids”) was also mentioned.
- Family togetherness (e.g. playing or socializing with their kids or teaching them something) and strengthening family bonds was also mentioned.
- Meeting and talking to new friends/people was mentioned.
10. Rantala &

- Simplicity is mentioned to be part of the lightness of wild camping.

Varley (2019)

- “To be alone with one’s children, partner or friends in unmediated space and fresh clean air is precious” (p303). Family togetherness
- “The tent membrane protects the family from the wind, but at the same time, ties us closely together, sharing the tiny space”. (p304) Family togetherness
- Rantala & Varley describe the satisfying part of camping with regards to enskilment and equipment: “The ‘heaviness’ of camping is also pleasurable, and
satisfying – following Ingold’s ideas of enskilment in our ability to effect clearing and create camp, live in it and share it with others. The mass of requisite
equipment, which is disgorged from the bulging rucksack, includes surprises – material to support and tricks and techniques learnt along the way, such as
old film containers filled with spices and herbs to enliven meals under canvas, or a miniature coffee percolator. Dealing with aspects of the heaviness still
yields creativity at times, and suggests possibility for new ways to be outdoors, to be a tourist and to be towards place and other humans.” (p308)
- Rantala & Varley also state: “A physically cumbersome pack, once stuffed with all of the things the wild camping tourist feels they will need, is ontologically
unsettling and physically weighs them down. It loads a heaviness upon their backs and their souls. There are concerns about one’s ability to carry the stuff,
particularly if it is the first trip for months, and the heaviness of the responsibility to act appropriately, to keep selves and perhaps others safe and providedfor in places where there will be ‘nothing’. Yet these practices also deliver a feeling of immense lightness. It is the lightness of letting-go, of making do with
the material affordances available from what we have. It is simple.” (p308)
- “Through having less around us, we can become aware of the weight of the people, things and nature around us”. (p308)

11. Kearns,

- Place appeal (e.g. the beauty of the locations) was mentioned by 36 of 61 freedom campers.

Collins & Bates

- Previous visits were mentioned as a motivation (as in nostalgia) by 20 of 61 freedom campers.

(2017)

- Recommendation (i.e. it was recommended by others to go freedom camping here) was mentioned as a motivation by 19 of 61 freedom campers.
- “On the road, needed to stop” was mentioned as a motivation by 15 of 61 freedom campers. This is a pragmatic argument, as some had not planned to
spend the night there.
- “Live nearby” was mentioned by 10 of 61 freedom campers. “Close to home” was mentioned by 2 of 61 freedom campers (as an advantage).
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- No/low cost was mentioned by 7 of 61 freedom campers. Affordable/cheap was mentioned by 23 of 61 freedom campers. One participant mentioned that
they would be happy to pay for freedom camping.
- Already here, decided to stay” was mentioned by 4 of 61 freedom campers.
- Freedom to travel” was mentioned by freedom campers. Various types of freedom were mentioned by 42 of 61 freedom campers as advantages of
freedom camping.
- A simple / self-sufficient lifestyle was mentioned by 12 of 61 freedom campers.
- “Social aspects/a sense of community” was mentioned by 10 of 61 freedom campers.
- A basic, simple, less complicated and raw lifestyle was mentioned.
- “A majority of those using tents or passenger vans and cars did emphasize the cost benefits of these forms of accommodation”. (p403)
- Also, social aspects were perceived differently in terms of importance: “Respondents were evenly divided between those who preferred to camp near
others, those who preferred to camp alone and those who had mixed views or no particular preference. However, it did prompt comments revealing the
ways in which freedom camping can fulfil diverse leisure goals. For some, it provides opportunities for ‘privacy and space’ (...), to ‘enjoy the peace and quiet’
(...) and to ‘swim alone and get away from the hustle and bustle’ (...). For others, it is a way ‘meet new people’, to benefit from ‘social interactions and
security’ and to share information about ‘where the best camping spots are’”. (p403)
- Finally, Kearns, Collins & Bates state that their findings “indicate that freedom camping in New Zealand is a diverse practice, and that those who partake in
it have varied motivations and experiences.” (p405)
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48 motivations

1. Graefe et al.

The study presented 15 REP items to the participants. After statistical analysis, the researchers established 5 motivation dimensions

for pole camping

(2000)

(of which 3 were important) plus two single items (of which none were important).

2. Cavin et al.

The study used an unknown number of REP items; it is also unknown which items. After statistical analysis, they established 5

(2005)

motivation dimensions, of which 4 were important.

3. Sotomayor et

The study presented 15 motivations (REP items) to the participants. Of these 15 motivations, 12 were important to very important,

al. (2014)

while the other two were slightly important. All motivations were mentioned as important/very important by at least a few
participants.

4. Kristensen et

The study presented 14 motivations (REP items). Of these 14 motivations, 6 were important to extremely important, while 3 were

al. (2021)

slightly important and 5 were unimportant.

5. Luo & Deng

The study used 14 REP items. Of these 14 motivations, 12 were slightly important to very important, while two were unimportant. As

(2008)

Luo & Deng discuss, their study focused primarily on push aspects of motivation, while largely ignoring pull factors. This indicates
that they have not found all motivations for nature-based tourism in their study (including other ones than the ones presented to the
respondents).

6. Melo & Gomez

The study used 15 motivations. The scores for every single motivation is not known. Of the five established motivation dimensions,

(2017)

four were important to very important, while one was only slightly important. All motivation domains, except for competition, were
rated important to totally important by 83.9 to 96.8% of the participants. Competition was only important to totally important to
31.4% of the participants.

7. Skår, Odden &

The study used 27 motivations. Of the 27 motivations, 18 were slightly important to very important, while nine were unimportant to

Vistad (2008)

very unimportant.

8. Zonneveld

The study used seven motivations (not from REP scales). Of these seven motivations, four appear highly important. The other three

(1988)

are of medium importance.
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9. Hassel, Moore

Many different motivations were found for camping in nature, and although it is unknown how many exactly, this research appears

& MacBeth

to come close to the study on pole camping. Summarizing all their motivations, three push-factors as motivations were found:

(2015)

escape, disconnection, and affirming self-identity”. Also, three pull-factors as motivations were found: experiencing nature,
aesthetics and creating self-image. Three key higher-order meanings were: re-creation, reconnection and reaffirmation.

10. Rantala &

The study describes the weight of wild camping in a sense of lightness and heaviness aspects. Within these aspects, they explore wild

Varley (2019)

camping and describe various motivations, such as escape, being with family, being with similar people, simplicity, equipment,
developing skills.

11. Kearns, Collins

This study found at least 17 motivations for freedom camping. Kearns, Collins & Bates state that their findings “indicate that freedom

& Bates (2017)

camping in New Zealand is a diverse practice, and that those who partake in it have varied motivations and experiences” (p405).
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