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Abstract
The current global agrifood system is highly unsustainable and creates numerous problems
such as: pollution and food insecurity. Regional initiatives such as De Voedselfamilies (Dutch
for “The Food Families”) aim to contribute to a sustainable food transition by (re-)creating a
local food chain in South Holland, The Netherlands. De Voedselfamilies aim to steer a
transition through proeftuinen (Dutch for experimental gardens), which are experimental
sites that foster novelties. While various studies have been conducted on localization and
Alternative Food Networks (AFNs), little research has been conducted on localization in the
Netherlands, one of the largest global players in the agrifood system. In addition, most
research tends to focus on the production side and systems rather than on consumption and
everyday routines. Therefore, this thesis aims to provide insights into the food consumption
practices at proeftuinen and how these challenge the supermarket-based food regime. In
doing so, this thesis tries to contribute to the knowledge on consumer practices in relation to
the overall transition to a local food system.
The thesis uses the Social Practice Theory (SPT) with elements of the Multi Level
Perspective (MLP) in order to analyze the reconfiguration of food consumption practices in a
local context and to examine its relation to the supermarket-based regime. The research has a
qualitative nature and examines two cases of proeftuinen: LekkerNassuh and Rechtstreex.
This study made use of interviews and document analysis for data collection.
On the one hand, the findings showed that there are differences between the two cases
when zoomed in. LekkerNassuh, being a foundation that focuses on community-building,
limits consumers’ autonomy since it works with predetermined vegetable boxes, while
Rechtstreex, a profit-oriented company, provides sufficient freedom for consumers to
selected whatever product they want. On the other hand, the two proeftuinen share quite
some similarities when zoomed out. Both proeftuinen see themselves as a response to the
supermarket-based regime. Both proeftuinen believe that transparency and local/seasonal
products should be key in a sustainable food system. Moreover, both cases have reconfigured
food consumption practices, such as ‘listing’ and ‘selecting’, and newly formed practices
(buying seasonal) are also re-performed in other places than the proeftuinen, which is a
promising result for (re-)creating a local food chain in South Holland.

Keywords: food consumption, localization, social practice theory, multi-level perspective,
proeftuinen, South Holland, sustainable transitions
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Chapter 1. Introduction
Currently, our food systems are under pressure (Duncan & Pascucci, 2017; Michel-Villareal et
al., 2019; Hazell & Wood, 2008; Rizvi et al., 2018). While technological innovations and
socio-economic changes such as the Green Revolution and trade liberalization have increased
the agricultural output, fed billions of people and globalized the food chain, these
developments did not come without any costs (Hazell & Wood, 2008; Magdoff, 2010; Rizvi et
al., 2018; Watts et al., 2005). According to Michel-Villareal et al. (2019), conventional
agriculture is “based on large-scale, highly mechanized, and industrialized agriculture with
an increased use of monocultures, fertilizers and pesticides” (2). Hence, conventional food
systems have exacerbated various economic, social and environmental problems such as: loss
of biodiversity, food insecurity and land degradation (Hazell & Wood, 2008; Rizvi et al.,
2018; Magdoff, 2010; La Trobe & Acott, 2000). More specifically, the long distances between
production and consumption, which characterize current food supply chains, have increased
the system’s energy use (and therefore pollution) and aggravated health issues derived from
these diets (Magdoff, 2010; Goodman & Goodman, 2009; Michel-Villareal et al., 2019; La
Trobe & Acott, 2000).
The Netherlands is one of the leading countries globally in agricultural output,
technology, and innovation and is quite entwined in the global web of the agrifood system
(Selnes & Tacken, 2019; Muilwijk et al., 2018). To illustrate, around 75% of all the food Dutch
people consume originates from foreign countries. In other words, changing the Dutch
agrifood system is quite challenging since so much of it is located outside its borders.
However, this does not imply that a transition can only be initiated from a global or national
scale. Hodson & Marvin (2010) argue that a national transition in the agrifood system could
be steered from a regional or urban level.
De Voedselfamilies (Dutch for ‘The Food Families’) is an example of such a regional
approach in the Netherlands. De Voedselfamilies is an open bottom-up network of innovative
and sustainable farmers, citizens, companies and policy-makers from urban- and rural areas,
that aims to (re-)create a new local food chain within the province of South Holland through
experimental sites that foster novelties called ‘proeftuinen’ (Dutch for experimental gardens)
(Voedselfamilies, 2017). De Voedselfamilies’ mission is in line with the Alternative Food
Network (AFN) framework, which is an umbrella term for everything that forms an
alternative to the conventional food system such as community supported agriculture (CSA)
or farmers’ markets (Bui et al., 2016; Goodman & Goodman, 2009; Duncan & Pascucci, 2017;
Michel-Villareal et al., 2019). AFN advocates, such as the proeftuinen, believe that most
problems mentioned in the previous paragraphs can be mitigated or even solved by short
food supply chains (SFSCs) (Michel-Villareal et al., 2019; Goodman & Goodman, 2009; Bui
et al., 2016). In other words, localization is seen as a promising solution in order to create a
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more sustainable agrifood system (Goodman & Goodman, 2009; Michel-Villareal et al.,
2019).
The literature argues that localization of food chains faces different obstacles and
opportunities in different places since AFNs are native to a specific place and country (Blake
et al., 2010; Michel-Villareal et al., 2019). Consequently, this asks for more research on
transitions and practices in a local context. While there is a vast amount of case study
research on Western countries such as the United States and the United Kingdom illustrated
in Michel-Villareal et al.’s (2019) literature review, the paper shows that The Netherlands has
often been neglected. Being such a relevant player in the global agrifood system, analyzing
forms of localization through proeftuinen in South Holland (The Netherlands) is a fruitful
addition to the academic literature in this field.
Moreover, scholars such as Blake et al. (2010), Michel-Villareal et al. (2019) & El
Bilali (2019a) also argue that most research tends to prioritize sustainable production over
sustainable consumption, which neglects the role of local food consumption practices in the
realization of a local food system. While sustainable production is an important component
in the transition, it is only half of the equation. More research on ordinary routines and food
consumption practices provides openings for sustainable transitions such as localization (El
Bilali, 2019a). Therefore, this research examines two proeftuinen that focus on consumerretailer relations and practices in South Holland.

1.1 Research Aim & Questions
This thesis aims to provide insights into food consumption practices at proeftuinen and how
these challenge supermarket-based practices in South Holland, The Netherlands. In doing so,
this thesis contributes to the knowledge on consumer practices in relation to the overall
transition to a local food system. This thesis will have the following main research question:
How do the proeftuinen reconfigure food consumption practices and to what extent
do these niche practices challenge the supermarket-based food regime?
This main research question will be answered through the following sub research questions:
1. What is the proeftuinen’s vision on localization and how is the vision positioned in
comparison to the supermarket-based food regime?
2. How are proeftuinen’s participants recruited and how do the proeftuinen
reconfigure food practices of grocery shopping (buying) and eating?
3. What are the consumers’ degree of commitment and mode of engagement with the
niche practices?
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1.2 Outline of the Thesis
The following chapter dives into the theoretical framework that has been selected to analyze
the cases. Two theories, Social Practice Theory and the Multi Level Perspective, are presented
separately and eventually compared. Chapter 3 presents the qualitative nature of this
research with its selected research methods and design. It also introduces the two-selected
cases/proeftuinen: LekkerNassuh & Rechtstreex. Chapter 4 and 5 present the results of the
fieldwork with chapter 4 focusing on sub-research question 1 and chapter 5 on sub-research
questions 2 and 3. In addition, key findings, this thesis stance in relation to the literature and
limitations will be discussed in chapter 6. Finally, conclusions will be drawn and
recommendations will be provided in chapter 7.

.
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Chapter 2. Theoretical Framework
This chapter presents an overview of the selected theories that will contribute to this thesis’
mission to answer the (sub-) research question(s). Since localization is considered a
sustainable transition, two popular frameworks within this field are selected: the Social
Practice Theory (SPT) and the Multi Level Perspective (MLP) (Kivimaa & Kern, 2016; Cohen
& Ilieva, 2015; El Bilali, 2019a). These theories have done an excellent job in answering key
questions within the field such as: “how do transitions unfold themselves and how could
these be governed?” quite similar to the central question in this thesis (Cohen & Ilieva, 2015;
Markard et al., 2012). Consequently, the theories are presented separately and eventually
combined in the conceptual framework.

2.1. Social Practice Theory (SPT)
SPT is drawn from sociology and reintroduced in the field of consumer studies as a tool to
assess sustainable consumption (in relation to environmental impacts) with key thinkers
such as Schatzki, Shove and Pantzar (Gram-Hannsen, 2011; Little et al., 2019; McMeekin &
Southerton, 2012; Brons & Oosterveer, 2017; Hargreaves et al., 2013; Spaargaren, 2003).
According to Gram-Hannsen (2011):
“practices are coordinated entities of sayings and doings that are held together by
different elements and that are also what make practices collectively shared across
time and space” (64).
SPT focuses on practices as the unit of analysis, as opposed to individuals and combines both
agency and structure (Spaargaren, 2003; Shove & Walker, 2010). Figure 1 shows how the two
sides (agency & structure) influence social practices and how groups of practices constitute a
person’s way of living seen in routines, traditions and habitualization (Stirk, 1999; Warde,
2005).
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Figure 1
The Social Practices Model by Spaargaren (source: Spaargaren, 2003, p. 689)

2.1.1 Element-Based Approach
The quote in the previous section already uses “elements” as the foundation of practices. The
question that remains unanswered is: what are these “elements”? While different key
thinkers have made different attempts to unpack practices, Shove & Pantzar’s (2005)
elements-based approach has become prevalent. It argues that practices consist of the
following three elements: meaning, competence and material (Hargreaves, 2011; Shove et al.,
2012; Watson, 2012; Cohen & Ilieva, 2015; Crivits & Paredis, 2013; Magaudda, 2011).

•

Meaning: focuses on motivation, images and emotions. Other times, meaning could
be framed, which means that a certain element (such as a material) is embedded in a
specific connotation. As an example, in Shove & Pantzar’s (2005) analysis of Nordic
Walking they stated that the practice contained images such as: healthy, ordinary and
fun.

•

Competence: includes skills, know-how and practical knowledge Moreover,
competences entail the experiences and processes that are needed to become a
competent practitioner, which is linked to learning and transferability. Both learning
and transferability are important concepts to the longevity of the practice since these
variables determine whether practices are easily adopted or not. To illustrate, Shove &
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Pantzar’s (2005) case show that Nordic Walking requires some training before the
skills are mastered. Consequently, this demands practitioners to invest in
training/learning. If the skills are hard to learn and not easily transferable, chances
are that the practices would not be widely adopted.
•

Material: focuses on infrastructure, tools, hardware and objects. In addition, it also
zooms in on how these materials move in terms of access and transferability. In the
case of Nordic Walking, sticks, roads and shoes are great examples of material needed
to perform the practice.

The elements are not fixed and are constantly creating, strengthening or breaking links with
one another, which influences the life of a practice, as can be seen in Figure 2 (Shove &
Walker, 2010; Warde, 2005; Shove et al., 2012). To put it differently, the relationship
between the elements, in terms of linkages, determines whether a practice is created,
maintained or abolished (Shove & Pantzar, 2005; Shove et al., 2012). Equally important,
elements of two different practices can also link so that two practices become bundled, which
is often the case and will be addressed later on (Shove et al., 2012).

Figure 2
How linkages between elements create practices and dissolve practices (source; Shove et
al., 2012, p.25)
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While SPT does not emphasize individuals, this does not mean that individuals do not have a
role in the theory. SPT sees individuals as the ‘carriers of practices’ or ‘practitioners’ who
actively and creatively perform practices (Shove & Pantzar, 2005; Shove et al., 2012). Since
humans adapt, improvise and experiment in everyday life, practices are dynamic, in constant
change and stabilized/normalized through routine (Warde, 2005; Shove & Pantzar, 2005).
Shove et al. (2012) also discuss this and claim that through doing, a person could actually
become the practice, which is labeled as a career, a set path of routinized practices.
While the SPT seems to be a well-equipped theory, it still has some hurdles in
analyzing the thesis. According to Hargreaves et al. (2013), SPT neglects to focus on novelty
and radical change since it does not acknowledge system boundaries. Since practices are the
central unit of analysis, the theory does not acknowledge the wider system that uphold the
status quo as Hargreaves et al. (2013) argue. Practices are part of numerous systems. To
illustrate, the practice of cooking is based on the energy system, the transport system and the
agrifood system. Consequently, a SPT analysis could be strengthened if combined with a
theory that acknowledges novelty and systems change in its analysis: found in the Multi Level
Perspective (Hargreaves et al., 2013; Crivits & Paredis, 2013; Cohen & Ilieva, 2015).

2.2 Multi Level Perspective (MLP)
The MLP originates from the field of transition studies developed by Kip & Kemp and further
refined by Geels & Schot as a heuristic analytic framework to understand transitions (El
Bilali, 2019b; Geels, 2002 & 2012; Spaargaren, Oosterveer & Loeber, 2013). The MLP argues
that developments are not linear but rather based on the interplay of multiple developments
on three analytic levels: niches, socio-technical regimes and exogenous socio-technical
landscapes, (Hinrichs, 2014; Geels, 2012; Hötte, 2020). According to Geels (2012, p. 472)
and illustrated in Figure 3, “these ‘levels’ refer to heterogeneous configurations of increasing
stability, which can be seen as a nested hierarchy with regimes being embedded within
landscapes and niches existing inside or outside regimes”.
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Figure 3
The three levels as a nested hierarchy (source: Geels, 2012, p. 473)

Niches
Niches (novelties) are often seen as protected spaces such as labs or R&D that produce new
materials, ideas, rules or practices (Geels, 2012; El Bilali, 2019b). In the agrifood systems,
niches are alternatives to the conventional regime of agricultural production such as the
proeftuinen (Lutz & Schachinger, 2013; El Bilali, 2019b). Figure 4 shows how niches can be
adopted by the regime through ‘windows of opportunity’, which are moments when the
regime is destabilized by a particular development (internally or on the landscape level) that
creates an opening for niches that have benefitted from alignment and momentum, (Geels,
2012; Elzen et al., 2012). For this thesis, proeftuinen could become normalized if the
supermarket-based regime is destabilized, which would mean that the proeftuinen have
successfully achieved their goal.
Socio-technical regimes
The (socio-technical) regime is considered the deep structure of a certain system and is
aligned on several dimensions such as technologies, culture and science, which is
characterized by lock-ins and path dependence also illustrated in Figure 4 (Geels, 2012; Little
et al., 2019). In my research, I will focus on one specific player within the agrifood system:
supermarkets.
In the Netherlands (and therefore the province South Holland), the supermarket
chains such as Albert Heijn, SuperUnie and JUMBO group form the largest and most
powerful actors within the regime (van Haaster-de Winter & Hoogendam, 2012; WRR, 2014).
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Most, if not all, of these supermarkets tend to have a document in which they describe their
sustainability ambitions and how corporate social responsibility is executed in their
organizations (Bijman et al., 2003). To illustrate, the largest supermarket chain in the
Netherlands, Ahold (better known as Albert Heijn) stated in its sustainability report that they
will focus on more transparency, lower their carbon emission and focus on healthy food
(Albert Heijn, 2019). While these are ambitious goals and something the proeftuinen would
support, these ambitions are still relatively vague.
Exogenous socio-technical landscapes
The highest level could be seen as a deposit for everything that does not fit into the other two
levels according to El Bilali (2019b). Developments on the landscape level influences nicheregime interaction and could destabilize regime and create a window of opportunity for
niches such as the proeftuinen (Geels, 2012). Examples of landscape developments that
might be of interest in this study are: the Common Agricultural Policy (CAP) in Europe or the
COVID-19 pandemic (El Bilali, 2019b; Baudron & Liégeois, 2020).

Figure 4
MLP on transitions (Source: Geels, 2012, p. 474)
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To summarize, the core idea of the MLP as illustrated in Figure 4 is how stability (through
lock-ins and path dependence) and change (through niches, social movements, innovation
and entrepreneurs) is played out on multiple dimensions over time (Köhler et al., 2019;
Geels, 2012). According to Lutz and Schachinger (2013), the three levels are co-evolving and
competing at the same time.
The MLP does miss one of the most important elements of socio-technological
systems and the direction of this thesis: behavior, practices and routines (Morrissey et al.,
2014). To translate this to the agrifood system, final consumption is an element that has
often been neglected by MLP analysis (McMeekin & Southerton, 2012). Compared to other
theories, MLP scores high on technological determinism and favors market players such as
producers over consumers (McMeekin & Southerton, 2012; El Bilali, 2019b; Little et al.,
2019). As a result, using the MLP also comes with certain pitfalls in a specific analysis.
Consequently, combining the two theories leads to a stronger analysis.

2.3 Conceptual Model: SPT & MLP
From the previous two sections, it becomes clear that SPT & MLP are quite contradicting in
their analysis for transitions (SPT focuses on transition in practices and MLP analyzes
transitions in systems), which is summarized in Table 1 (Hargreaves et al., 2013; McMeekin
& Southerton, 2012; Cohen & Ilieva, 2015). However, this does not mean that the theories are
incommensurable (Hargreaves et al., 2013).

Table 1
Four major differences
Multi Level Perspective (MLP)

Social Practice Theory (SPT)

Tends to focus on novelty

Tends to focus on normality

Vertical nature

Horizontal nature

Technologically focused

Socially focused

Focus on producers

Focus on consumers

Note. The information in this table is based on the papers by Hinrichs (2014), McMeekin &
Southerton (2012), El Bilali (2019b) and Hargreaves et al. (2013).
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A vast amount of literature has been produced that combines these theories (Hoffman &
Loeber, 2016; McMeekin & Southerton, 2012; Morrissey et al., 2014; Crivits & Paredis, 2013;
Hargreaves et al., 2013). According to Morrissey et al. (2014), there is no such thing as one
perfect theory that will include all facets of a transition and is successful in the prediction of a
transition’s trajectory. Nevertheless, SPT in combination with MLP forms a fruitful
theoretical framework:
“Practices shape the character of the agri-food regime across production and
consumption activities, and play a critical role in determining the future
development and evolution of the regime” (Morrissey et al., 2014, p. 293).
Shove & Walker (2007) also argue that it is time to loose up the innovation theories to be
more adaptable and be open to synthesis. Hargreaves et al. (2013) elaborate on this and
argue that it is not necessary to synthesize the two theories into one.
Currently, scholars have already provided evidence that the two theories are quit
compatible. To illustrate, Cohen and Ilieva (2015) state that dominant practices are labeled
as practical and normal by society. If more people take up a certain practice (such as buying
food from the proeftuinen), the practice becomes stabilized. Hargreaves et al. (2013) and El
Bilali (2019b) link this idea to the MLP term regimes. According to the authors, stabilized
practices are part of the regime and emergent practices could be linked to niches in MLP.
Hargreaves et al. (2013) elaborate that both theories do have their pitfalls but combining the
two could actually help to fully understand transitions, as illustrated in the above quote by
Morrissey et al. (2014). Therefore, the thesis will use both in order to analyze food
consumption practices at the proeftuinen.

2.3.1 Food Consumption Practices
For this thesis, the focus is on food consumption practices. If we would first focus on the
word consumption, it becomes clear form the literature that consumption on itself is not a
single practice but rather a bundle of practices (Kjærnes & Holm, 2006; Brons & Oosterveer,
2017; Cohen & Ilieva, 2015; Hargreaves et al., 2013). To illustrate, if we focus on everyday
habits in the realm of food consumption, we can see a variety of practices that are linked to
this criteria such as, but not limited to: grocery shopping, cooking and eating. These three
practices also consist of other sub-practices such as transport to go to the supermarket,
maintaining your health through eating, traditional beliefs/rituals for preparing food etc.
(Warde, 2014; Kjærnes & Holm, 2006; Cohen & Ilieva, 2015). Based on the literature and my
own synthesis, Figure 5 has been created as overview for practices that are important to take
in account for this thesis. The two selected practices (grocery shopping & eating) are selected
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based on the fact that these are the two main practices that are relevant to the consumption
side of food practices and the two practices entail a bundle of sub practices such as driving to
the grocery shop and cooking (Hargreaves et al., 2013; Cohen & Ilieva, 2015).
Within the context of this thesis, I identified consumers at the proeftuinen as the
carriers of the practices since these consumers perform the practices at the proeftuinen and
maintain/consolidate the practices. In other words, consumers are essential in the practices
related to the proeftuinen since the performance of the practices, conducted by the
practitioners (consumers), routinizes the practice and keeps the practice alive. For the
proeftuinen, it would be beneficial if consumers are not only carriers but also make a career
out of the practice since careers tend to be locked-in and stabilize the proeftuinen’s practices
(Shove et al., 2012).

Figure 5
Tree diagram of food consumption practices

2.3.2 Operationalization
The proeftuinen try to realize a transition to a local food system. In line with the theory, this
would mean that there should be a change in the practices of practitioners (Hargreaves et al.,
2013). Shove et al. (2012) argue that the SPT theory can be used to present opportunities and
bottlenecks for actors to take up sustainable practices by aiming to dismantle bad elements as
opposed to bad behavior. Doddema et al. (2020) state that the performance of practices is the
enactment of the recurrent combination of the elements. In other words, performances of
practices create stronger linkages between the elements and consequently routinize a
practice. According to Halkier et al. (2011), initiatives that foster a transition, such as the
proeftuinen, should de-routinize the habitual food consumption practices in order to initiate
the transition. To put it differently, normalizing food consumption practices that contain
local food system elements should be the proeftuinen’s aim to initiate the transition.
According to the literature, there are three ways practices could change overtime
(Cohen & Ilieva, 2015; Watson, 2012; Shove et al., 2012). First, the elements of a practice
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change (Cohen & Ilieva, 2015). As mentioned above, elements are constantly changing. This
could be the result of humans being experimental (inside change) but other variables such as
the entrance of new material through technological innovation (outside change) could also
have a severe role (Hargreaves, 2011).
Second, the amount of people carrying the practice changes (Watson, 2012). Watson
(2012) labels this recruitment if more people take up a certain practice and defection if a
certain practice loses practitioners. If the proeftuinen want to succeed, it should keep in mind
that recruitment is essential for the practice to remain alive. Shove et al. (2012) also argue
that it is important to assess which groups you tend to recruit. In their book, they illustrate
this through the practice of hula hooping, which requires some physical health before
individuals are recruited. This component could restrict the amount of people that can carry
the practice and, therefore, limit the practice potential to grow. Since society determines
what is normalized, practices that are carried by a large group of the society tend to become
the norm. Important to realize, transferability and standardization of the elements are key.
Third, a practice could change based on how the practice is bundled with other
practices (Cohen & Ilieva, 2015; Watson, 2012). To illustrate, Brons and Oosterveer (2017)
saw in their study among Parisian students that one specific practice related to sustainable
consumption was connected with a bundle of other practices. Consequently, analyzing the
transition requires to alternate between zooming in on one specific practice and zooming out
on the practice related to other practices as clearly demonstrated in Doddema et al. (2020).
For this research, the two theories will be combined with SPT as leading theory. The
case studies present the local bundles of social practices, which is essential to understand
transitions in a specific geographical setting. Simultaneously, it is relevant to analyze where
these local (niche) practices stand in relation to the normalized practices (regime). This is
where MLP comes into the picture. Hargreaves et al. (2013) illustrate the importance of
combining MLP with SPT in Figure 6. MLP, according to the authors, show how novelties
emerge from vertical interaction over three levels (also illustrated in Geels’ model Figure 4),
while SPT show how everyday practices change horizontally through the creation and
breaking of links between the three elements. To put it differently, Figure 6 shows that
transitions in regimes happen vertically and transitions in practices are horizontal. How
regimes and practices interconnect is illustrated by the intersections between the two. The
intersection could indicate where innovations are constrained “from emerging and taking
hold within and across different times and places” (Hargreaves et al., 2013, p. 416), either in
regimes or practices.
In the case of this research: it is important to analyze where the niches (proeftuinen)
stand in relation to the supermarket-based regime (vertical dimension) and which
practices/elements are changed or neglected by the proeftuinen (horizontal dimension).
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Proeftuinen could spend all their resources on creating momentum to destabilize the
supermarket-based regime. However, if it does not address social practices, the transition to
an AFN will not be successful and vice versa. The intersection(s) between the two could be
novel findings for hurdles that actually block the development.

Figure 6
Visualization of combining MLP & SPT, vertical and horizontal dimension (source:
Hargreaves et al., 2013, p. 409)

Figure 7 shows how the theories used in this research influence each other and consequently
influence the broader framework: sustainable transitions. As an example, new practices
derived from proeftuinen that become normalized influence the niche-regime interaction
(arrow 1), while landscape developments such as the COVID-19 pandemic could affect the
elements (image, skills & material) of certain practices (arrow 2). All these changes
eventually hinder or stimulate the overall sustainable transition: localization of the food
chain in the province of South Holland (arrows 3 &4).
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Figure 7
Conceptual model
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Chapter 3. Methodology
In order to answer the research questions, a qualitative study is conducted. According to
Bowen (2009), “qualitative research requires robust data collection techniques and the
documentation of the research procedure” (29). In other words, studies that are of qualitative
nature should have a detailed outline on how the study is designed and conducted since it
heavily relies on people’s experiences and the researcher’s interpretive skills. The following
paragraphs will elaborate on the design and fieldwork of this thesis.

3.1 Qualitative Research
Qualitative research is favored over quantitative research for studies that focus on meaning,
interpretations and aim to create an in-depth analysis of the social world (Burck, 2005;
Fossey et al., 2002; Bryman, 2016). According to Fossey et al. (2002), qualitative research
aims to authentically represent the perspective of participants, in this case the consumers. As
a result, qualitative research tends to have a small number of participants since it aims to
create a rich and in depth picture of the data. The aim for this thesis is to analyze the
practices related to food consumption for consumers at proeftuinen. Practices, in general, are
social constructions that focus on the three elements as discussed in the previous sections,
which are not quantifiable and ask for the flexibility which can be found in qualitative
research. Due to the interpretive nature of this thesis, qualitative research methods have been
selected in order to gather data from the field. However, before these methods will be
analyzed, it is helpful to have an image of what the selected cases are that were studied.

3.2 Case Description: LekkerNassuh & Rechtstreex
Case study research has a long history in social sciences and while it used to be seen as a
weak form of research, plenty of scholars advocate the use of case study research in order to
have an in-depth analysis to understand complex issues that are inseparable from its context,
such as food consumption practices at the proeftuinen in South Holland (Patton &
Appelbaum, 2003; Flyvbjerg, 2006; Harland, 2014; Yin, 1981). Baxter & Jack (2008)
elaborate on this and state that case studies are primarily great for ‘how’ and ‘why’ questions,
since case studies acknowledge the phenomenon and the context in which it is situated.
The study took place in the province of South Holland, one of the most urban areas of
the Netherlands with large cities such as Rotterdam and The Hague (see Figure 8). This

18

thesis tries to contribute to the overall transition to a local food system that various
stakeholders, such as the Province of South Holland and De Voedselfamilies (foodfamilies),
are aiming for. Since the research question focuses on consumption rather than production, I
decided to select retail proeftuinen that deviated from the mainstream supermarkets in terms
of products, distribution, vision and/or practices. In other words, proeftuinen addressing
retail system innovation. I selected two case studies to analyze whether the phenomenon
(reconfiguring food consumption practices) presented differences and/or similarities over
the proeftuinen. I asked De Voedselfamilies for some additional information and I received a
list of potential proeftuinen that fitted the aim of the thesis. After researching the
proeftuinen, I selected two proeftuinen based on their willingness to cooperate with the
thesis (e.g. interviews, sampling, time) and the criteria that both proeftuinen were purposely
deviating from the mainstream supermarkets in terms of practices. The following two
proeftuinen were selected LekkerNassuh (The Hague) and Rechtstreex (Rotterdam).

Figure 8
Map of the case study’s location (South Holland) and the proeftuinen’s original places
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3.2.1 LekkerNassuh
LekkerNassuh, translated by Macintyre (2018) as ‘Good Munching’, started in 2014 as an
experiment to test if there was a market for fresh, organic and local products in the city of
The Hague (LekkerNassuh, n.d.-b; Seijdel, 2016). Similar to various other AFNs,
LekkerNassuh was done with the large global supply chain that aggravates numerous
environmental problems. Therefore, LekkerNassuh wanted to recreate a local food chain that
would bring people together and make them aware of sustainable consumption. In other
words, LekkerNassuh tries to create a community around sustainable local food systems in
the area of The Hague
LekkerNassuh started with one physical location in the city but has evolved to four
now (see Figure 9). Every Wednesday, LekkerNassuh organizes a market in which
participants can do groceries (Van der Werff, 2018; Kruik, 2017). The market sells local
organic products with no packaging to minimize waste. However, the market could be
considered a pick-up point since the majority of groceries are predetermined vegetable boxes.
People who would like to do groceries at LekkerNassuh have to become a member. Members
of LekkerNassuh receive an email with the assortment for that particular week on Fridays so
participants know what they can expect. LekkerNassuh requests participants to indicate by
Sunday evening whether they will be coming or not, with a default to a ‘show up’. At the
market, people can complement their predetermined vegetable boxes with other products
from the area such as eggs, milk, and bread. Besides groceries, people can also buy freshly
made dinner. On average, 500 people attend the market every week (Coordinator of
LekkerNassuh, personal communication, November 26, 2020).
Figure 9
LekkerNassuh’s four pick up location in The Hague (source: LekkerNassuh, n.d.-a)
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LekkerNassuh is primarily based on volunteers since it is a foundation. Consequently,
consumers are often referred to as members and/or participants since people are
incentivized to help at the foundation. Incentivizing people to volunteer at the proeftuin is
done through a new payment system, in which people are rewarded for their labor in free
vegetable boxes, called TimeBank. To illustrate, 1,5 hours of voluntary work earns a
participant a vegetable bag.

3.2.2 Rechtstreex
Rechtstreex (which could be translated as ‘directly/straight’, and the last part ‘streex’ is a
wordplay of the Dutch word for ‘local’, in other words, straight from local producers) is an
initiative founded in the city of Rotterdam in 2013 (Dekker, 2017; Branse, 2019). The
founders of Rechtstreex, Maarten Bouten and Arthur Nijhuis, wanted to create a short local
food chain similar to the other proeftuin. Starting as a pop-up store, Rechtstreex made its
first profit in 2018 and has expanded to other places near Rotterdam such as the cities of The
Hague and Dordrecht (Branse, 2019). Hummelen (2018) states that Rechtstreex’s vision is to
aim big. In other words, the proeftuin is not destined to remain a small local experimental
niche. Rather, Rechtstreex wants to initiate a bottom-up change that includes consumers who
currently do not share the same ideals as Rechtstreex (Hummelen, 2018; Ligtenberg, 2018;
Branse, 2019; Dekker, 2017).
At Rechtstreex, consumers are free to choose whether they become a member and get
a food box on a weekly basis or prefer to decide what they would like to buy themselves
(Rechtstreex, n.d.-a, -c, -e). Rechtstreex assortment is quite large. When accessing the
website, one can choose between fruits and vegetables (ranging from tomatoes to kiwis),
dairy products, meat, but also more sophisticated products such as bread or beer
(Rechtstreex, n.d.-a, -e) Moreover, Rechtstreex also offers specialties during holidays such as
Sinterklaas items and a cookbook (Rechtstreex, n.d.-c). Consumers can also order a box to
make a recipe and/or prepared food that is frozen.
Similar to LekkerNassuh, consumers at Rechtstreex also are limited to a weekly
takeaway moment at a specific pick-up point, which is illustrated in Figure 10. According to
the founders, Rechtstreex strength is that consumers do not have much time but do in fact
prefer to have healthy and local food items (Dekker, 2017; Van der Krol & Meder, 2020). As a
result, Rechtstreex fills this gap by collecting all the products for the consumers and the
consumer can have it delivered at home or get their groceries at a take away near their
homes. Currently, Rechtstreex has 40 take away points and 4000 active consumers on a
weekly basis (Van der Krol & Meder, 2020).
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Figure 10
Rechtstreex’s 40 pick up points in the region (source: Rechtstreex, n.d.-f)

3.3 Research Design & Methods
For this thesis, two data collection were used which will be discussed in the following
paragraphs: interviews (primary data) & documents (secondary data). Interviews were used
as the main form of data collection and were complemented using secondary data from
reports to websites.

3.3.1 Interviews
Interviews are the most common research methods in qualitative research since it is
considered as one of the best ways to collect data from the field (Fossey et al., 2002;
Walsham, 2006). Semi-structured interviews were favored since these forms of interviews
include specific topics that are in line with the aim of the research, while maintaining a
certain flexibility, autonomy, and freedom for interviewees to share their experiences (Burck,
2005). Semi-structured interviews provide an excellent framework to zoom in and out by
producing both a rich picture of the overall practice, while also providing attention to
individual cases. With semi-structured interviews, I still had a structure for all respondents,
which means that with every single interviewee I was able to discuss the same topics
(practices) that created a general overview of consumer practices at the two different
proeftuinen (zooming out). Simultaneously, the flexibility in semi-structured interviews gave
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space for each interviewee to share individual stories and observations (zooming in). A topic
guide (see Appendix I & II) was created to conduct the interviews. Based on Walsham’s
(2006) idea that a researcher’s best tool is his/her own mind, notes were taken directly after
conducting interviews. These notes were helpful in later process of transcription, coding and
analyzing the data, which will be discussed in data analysis.

3.3.2 Document Analysis
Document analysis is a helpful method in combination with interviews since text could be
evaluated and analyzed into empirical knowledge additional to the data retrieved from the
interviews (Bowen, 2009). Document analysis can be conducted on a diverse range of sources
such as, but not limited to: articles, newspapers, reports, minutes and press releases (Bowen,
2009; Karppinen & Moe, 2012). As Bowen (2009) describes the importance of document
analysis as an accompanied research method so eloquently:
“In sum, documents provide background and context, additional questions to be
asked, supplementary data, a means of tracking change and development, and
verification of findings from other data sources. Moreover, documents may be the
most effective means of gathering data when events can no longer be observed or
when informants have forgotten the details.” (30-31)
For this thesis, various sources have been used to gather data from the field. To illustrate,
sustainability reports from supermarkets (the regime) have been analyzed in order to
evaluate the supermarkets’ vision on localization (SRQ 1). In addition, websites from the
proeftuinen, newspaper articles on the proeftuinen and national/regional reports on the
grocery shopping and the retail sector were used in order to create a broad and realistic
image of the regime, niches and practices.

3.3.3 Fieldwork
During the fieldwork, which was conducted from 30 November 2020 until 8 January 2021, 11
semi-structured interviews were conducted with both coordinators and consumers from the
selected proeftuinen as illustrated by Table 2.
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Table 2
An overview of interviews conducted at the selected proeftuinen
Organization

Interviewees

LekkerNassuh

5

Rechtstreex

6

Total

11

Table 2 indicates that there is a difference in quantity between the two proeftuinen.
Nevertheless, this has no effect on the number of consumers and coordinators. Since
LekkerNassuh uses volunteers as coordinators as well, one respondent is labeled both a
coordinator and a consumer since the respondent coordinates and uses LekkerNassuh on a
weekly basis without being part of the foundation itself. Consequently, I have used the
respondent for both categories, which led to 5 consumers and 2 coordinators at both
proeftuinen as interviewees.
Interviews were conducted in Dutch both physically and via phone. Due to the
COVID-19 measures in the Netherlands it was harder to recruit interviewees and have faceto-face interviews with respondents. All consumers from Rechtstreex were interviewed faceto-face at one specific pick up location at Leidschendam (Greater The Hague). This pick up
point was selected due to a recommendation of the coordinator of Rechtstreex. At location,
the sample group (N=5) was selected on voluntary participation (consumers were asked if
they would like to participate in an interview for this thesis). For LekkerNassuh, all
interviews were conducted via phone. Some consumers were sampled through snowball
sampling (N=2), while others approached me after a social media announcement on their
Facebook page (N=2). The average length of an interview was around 24 minutes with 57
minutes as the longest and 13,5 minutes the shortest one.

3.3.4 Sample Group
Table 3 shows more details on all the interviews conducted. In the remaining
paragraphs, interviewees will be referred to as respondents with a specific number (1-5 or IVI). I purposely made the decision to differentiate between respondents from LekkerNassuh
and Rechtstreex by using 1-5 for LekkerNassuh and roman numbers (I-VI) for Rechtstreex in
order to create more clarity between the origins of quotes.
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Table 3
Overview of interviewees
Code

Role

Organization

Sex

Date

Length of

interview

grocery
shopping

Respondent 1

Coordinator/consumer

LekkerNassuh

M

26/11/2020

2 Years

Respondent

Consumer

LekkerNassuh

F

18/12/2020

2-3 years

Consumer

LekkerNassuh

M

07/01/2021

2-3 years

Consumer

LekkerNassuh

F

08/01/2021

4-5 years

Consumer

LekkerNassuh

F

08/01/2021

1 year

Respondent I

Coordinator

Rechtstreex

F

03/12/2020

-

Respondent

Consumer

Rechtstreex

F

09/12/2020

10 months

Consumer

Rechtstreex

M

09/12/2020

9 months

Consumer

Rechtstreex

F

09/12/2020

9 months

Consumer

Rechtstreex

F

0912/2020

9 months

Consumer

Rechtstreex

F

09/12/2020

6 months

2
Respondent
3
Respondent
4
Respondent
5

II
Respondent
III
Respondent
IV
Respondent
V
Respondent
VI

Based on the consumers, the following two figures (Figure 11 & 12) are created to provide
more insights into the sample group. Figure 11 shows that the age group is almost equally
distributed, with an exception of the first age group. These three groups are created on the
fact that people tend to be in different phases of their lives. From 20-40, people tend to
study, start working or raise a family. In other words, people tend to be quite busy. In the 4060 age range, people tend to have more spare time since kids are growing up, move out and
people are slowly preparing for their retirement. From 60 onwards, most people do not have
any kids at homes and tend to have more time, especially if they are retired. Consequently,
these differences in age are important to highlight to have a clear idea in general how
practices related to groceries and eating are reconfigured and carried.
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Figure 11
Overview age classes

Interviewees
Interviewees
4

4

40-60

60+

2

20-40

Based on the data, it becomes clear that the size of households is also equally distributed with
one exception (Figure 12). The size of households in persons indicates how many groceries a
respondent does at the proeftuin (and in general). Most respondents gave a fixed number in
the interview, except for one. Respondent II indicated that her grocery shopping fluctuates
on a weekly basis from 2 persons to 3 or even 4 persons. Consequently, a separate section
“other” is made.
Lastly, most respondents (consumers) did have some background in sustainability.
Whether this was a long career in (sustainable) soil management, eating organic food for over
20 years or worked in a biodynamic shop as a student, the background in sustainable eating
was diverse. This is important to keep in mind since this could play a role in the elements of
the practices and the overall transition.
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Figure 12
Pie chart of the size of households in persons

Size of households in persons
10%
30%

1
2

30%

3 to 4
Other
30%

3.4 Qualitative Data Analysis
In order to find themes in the collected data, this thesis made use of thematic analysis, since
thematic analysis gives a lot of flexibility to the researcher and the aim of the study (Braun &
Clarke, 2006). According to Braun & Clarke (2006), “Thematic analysis is a method for
identifying, analysing, and reporting patterns (themes) within data. It minimally organises
and describes your data set in (rich) detail” (6). For the aim of this thesis, I have primarily
used deductive thematic analysis, which means that I have used the theory as a set
framework to find themes and categories in the data (Braun & Clarke, 2006; Gibbs, 2007).
At the same time, inductive thematic analysis was used in some parts of sub research
question 1. The result section will show that there are three pillars that are used to analyze
localization (see Figure 13). However, these pillars are a product from the data itself and not
from an existing theoretical framework. Consequently, this part had a more inductive
thematic analysis as opposed to the other sub research questions. In order to conduct a
proper thematic analysis, I have used Braun & Clarke’s (2006) steps for thematic analysis.
First, the data has to be transcribed. I did this myself manually. During this stage, the
process of analyzing already started since the researcher already goes over the interview
multiple times. As a result, I notice that I became more acquainted with the data since I was
consciously working on it through writing it down. In addition, I already conducted all
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interviews, so hearing it for another time consolidates the data in your mind and
unconsciously, the process of coding already started.
Second, codes are assigned and generated. For this process I used Atlas.ti. It was
important to keep an open attitude to the transcript even though I already had a specific
framework in mind (Seidman, 2006). Coding was a fruitful way of data management since,
besides being a strong analytical tool, it helped to have a visual overview of all the different
codes (Gibbs, 2014). In order to code the reconfiguration in practices (SRQ 2), I started with
a tree diagram of practices (as seen in Figure 5) to orient myself what I should focus on.
While coding the data, it became clear that the tree diagram did not fully represent the
changes in elements (and practices) that I would come across in the data. Consequently, this
led to the next step: searching, reviewing and defining themes. For SRQ 2 I eventually tended
to focus on the overall practice of grocery shopping and eating and their related elements and
sub-practices. The significant practices that were reconfigured are also present in a tree
diagram in chapter 5 ‘Practices”. The final stage of Braun & Clarke’s (2006) step is producing
the report.
While SPT is the main focus of this thesis and therefore the analysis, MLP was also
integrated in the coding process to indicate whether certain parts were in line with the term
niche, regime and landscape development.

3.5 Reliability & Validity
One of the limitations of qualitative research in general is that it is hard to evaluate the
quality and reliability of the research conducted. Consequently, tools and ideas have been
promoted in order to secure one’s reliability and validity.

3.5.1 Triangulation
Research should always be varied over multiple research methods and/or sources to test
consistency, which is called triangulation (Patton, 1999; Walsham, 2006). In this thesis, two
research methods have been used to verify whether what derives from the interview matches
with what derives from the document analysis. In addition, this thesis has picked two cases
(proeftuinen) as well to have a bigger variety of consumers and practices. Having at least two
proeftuinen helps to indicate whether there are differences in practices at different
organization as well as geographical differences.
Fossey et al. (2002) also argues that since qualitative studies tend to analyze the
complex social world of meaning, humans and practices, complexity in a study can be found
in gathering data from different people in various manners. Patton (1999) elaborates on this
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and states that triangulation cannot only be applied to research methods, but also to theories.
Using multiple theories often provides a better analysis of a social phenomenon.
Consequently, this thesis, while using SPT as main theory, uses two theories in order to have
a better idea of the food transition in South Holland: SPT & MLP. Using both, as seen in
Hargreaves et al. (2013), provides a better understanding of the transition and what hurdles
there might be if there are any.

3.5.2 Research in Times of a Pandemic
During this research, I had to cope with the COVID-19 pandemic, which had a severe impact
on the case study and results. It was harder for me to have face-to-face interviews and select
other research methods such as (participant) observation, so I had to be more creative during
my fieldwork. The COVID-19 pandemic has influenced all facets of social life, including food
consumption practices in South Holland.
Nonetheless, this thesis shows that it is still manageable to conduct fieldwork with
other research methods as well such as semi-structured interviews and document analysis,
which led to a vast amount of data to analyze and answer the set research questions.
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Chapter 4. Vision of Localization
This chapter focuses on the results related to sub research question 1: What is the
proeftuinen’s vision on localization and how is the vision positioned in comparison to the
supermarket-based food regime? The idea of localization seems self-explanatory. However,
different actors can interpret it in different ways. In the literature, localization or relocalization is closely tied to the concept of Alternative Food Networks (AFN), and implies a
local-centered alternative to the global mass production of food (Watts et al., 2005; Sonnino
& Marsden, 2006). Based on the proeftuinen’s website, interviews, and my own analysis, 3
indicators have been selected to analyze the proeftuinen’s vision on localization; local,
transparency, and social (Figure 13).

Figure 13
The 3 selected pillars of localization

Local

Localization
Social

Transparency

Local
It makes sense that local is one of the main pillars for localization since it is already in the
name. According to Evans (2004), local tends to be linked to bottom-up approaches that are
inclusive, responsive and collaborative. The author argues that the term local in local
environmental governance is often “unproblematically assumed” (271), which means that
local is just used without any awareness of what it consists of. Therefore, it is relevant to
analyze what local means to LekkerNassuh and Rechtstreex. To start with the former, local to
LekkerNassuh means seasonal products produced in and around the Greater Haaglanden
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area. In a newspaper article, LekkerNassuh stated that most food items necessary for a
‘regular’ diet could be found within a range of 50 kilometers of The Hague (van der Werff,
2018). To put it differently, a shorter food chain is not also more sustainable, but feasible as
well. In an interview with LekkerNassuh’s coordinator, it was not clear whether there was a
certain maximum distance. The coordinator said the following about the local pillar:
“And maybe one of the things I didn't mention was that one of the biggest things is
that it [LekkerNassuh] is local. That's really important. Look, at LekkerNassuh you
cannot find bananas, but you do find apples. They just come from Gouda or
something. We have so many products in our own country, that we … It makes it
very strange to see that you go to a supermarket here and that you will read on the
packaging that your garlic is from China and your onions are from Paraguay. It's
just really strange. I mean garlic and onions grow here too”
“So local is a really big thing. We really try to keep kilometers as small as possible”
(Respondent 1, Coordinator at LekkerNassuh)
The respondent illustrates that most products can be found in the Netherlands and even in
the province’s borders.
Second, local also implies that it is seasonal (van der Werff, 2018; Kruik, 2017).
LekkerNassuh’s vegetable boxes are determined by what the season offers farmers to grow.
Consequently, seasons and local producers are intertwined since farmers determine their
crops based on the success ratio for every season. To summarize, the local pillar in
LekkerNassuh’s eyes indicates greater The Hague and seasonal food items.
For Rechtstreex, local started as the Rotterdam area but has evolved ever since
(Branse, 2019; Dekker, 2017). The idea of local, and therefore localization, is not limited to a
specific city. It is more about the connection between farmers and consumers in any given
location. One of the coordinators of Rechtstreex had an elaborate answer when asked what
local means to Rechtstreex:
“The local idea actually derives from 2 things. So one, if you cycle around your own
home you see all kinds of farmers growing products, but it is very difficult to
actually buy those products. And when you come to the supermarket you have no
idea where your products come from. And that is very illogical. So it is much more
fun, more logical and transparent and also simply clearer if you can, so to speak, go
by bicycle to the farmer who has taken your roots out of the ground” (Respondent I,
Coordinator at Rechtstreex)
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The coordinator’s reply indicates that local is based on re-shaping ties between consumers
and farmers on a local scale, which is non-existent at the moment according to the
coordinator. Now that Rechtstreex is growing, it has also expanded its idea of local.
Currently, the proeftuin has already expanded to other large areas in South Holland such as
The Hague and Dordrecht and it does not seem it is stopping there (Hummelen, 2018;
Dekker, 2017). According to the coordinator, Rechtstreex’s ambition is to operate in all of
South Holland and eventually in the whole country, while preserving the aforementioned
pillars:
“I think the next step will expand more towards Haaglanden. So we are mainly in
Rotterdam and a bit in The Hague. And I think that, well I know that The Hague is
first on the schedule. And then continue as a kind of oil stain and conquer further
territory” (Respondent I, Coordinator at Rechtstreex)
Rechtstreex’s ambitions are larger than simply creating an AFN for like-minded people in a
specific location. Rechtstreex wants to become a regime player in the Netherlands while
holding on to its vision, which normalizes localization for consumers who normally are not
that concerned about food miles and sustainability (Hummelen, 2018; Ligtenberg, 2018;
Branse, 2019).
An interesting policy related to this pillar is that Rechtstreex guarantees that its food
items originate within a range of maximum 50 kilometers:
“Yes, so most products really come from the local environment. We have 50
kilometers as a limit. But most products are within 20 kilometers. And for a number
of very special products we think it is okay if it is a little further away. But never
much more than 50. So 50 is the limit and every now and then we cross it for a few
kilometers if we have good reasons. But something from Groningen would not be
okay of course” (Respondent I, Coordinator at Rechtstreex)
An example of a food item that Rechtstreex offered to its customers that was a bit further
than 50 kilometers was a kiwi produced near Utrecht in the Netherlands since this is a
unique product according to the coordinator.
From this section it becomes clear that there are two differences in the proeftuinen’s
local pillar in their vision of localization: the area and distance. First, LekkerNassuh is really
tied to a specific city: (Greater) The Hague, while Rechtstreex, still dominant in its birthplace
(Rotterdam), seems to set foot in new cities as well as in the province. Second, LekkerNassuh
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does not have a strict policy on a maximum distance for its products while Rechtstreex uses a
50-kilometer maximum. Besides these differences, both proeftuinen are tied to the seasonal
products local farmers produce.

Transparency
Transparency is related to openness and, more specific to the food chain, more information
between various parties (Gupta, 2010; Langley, 2001). Do all stakeholders get the same
information? Are all stakeholders aware of the price and efforts that goes into the whole
supply chain? Localization means bringing these knowledge asymmetries more to light.
However, how do the proeftuinen tackle this?
LekkerNassuh primarily focuses on the aspect of fair prices for farmers
(LekkerNassuh, n.d.-b). In order to attain localization, people need to be incentivized and
properly paid to contribute to this development. The coordinator explained it as follow:
“And LekkerNassuh actually stands for an organic market, simply said, in which the
farmer can actually bring his products to the market directly and thus receive a fair
price for his products and then actually sold directly to the buyer, in this case the
residents of The Hague with no or as few intermediate players as possible. To
actually pay a fair price and bring people closer to their food” (Respondent 1,
Coordinator of LekkerNassuh).
Fewer intermediate players have to be paid, which leads to more profit for farmers. While the
farmers receive more money, the consumers have to pay more as opposed to the food items
in the regular supermarket as the coordinator claimed.
Since LekkerNassuh is a foundation, it does not aim to make profit and relies solely
on volunteers, which will be elaborated on in the community section (GroenLinks Den Haag,
2018 ; Kruik, 2017, van der Werff, 2018). To put it differently, the money earned on the food
market goes directly to the farmers. The idea is that, through fair prices, people will become
more connected and know the true value of food. Fair prices contribute to the idea of
localization as the coordinator mentioned since it brings people closer to their food.
Consumers will be more aware of the hard labor and costs of the farmer, while farmers will
have more means to survive, innovate and listen to consumers’ initiatives according to
LekkerNassuh.
At Rechtstreex, transparency, which includes to some extent fairness since a fair price
is paid to farmers, means that all stakeholders are aware and informed of the amount of
money a farmer gets for every product it sells (Ligtenberg, 2018; Van der Krol & Meder,
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2020). People who make use of the online food market of Rechtstreex see where their grocery
originate from (location and farm) and how much of the paid price directly goes to the farmer
(Figure 14). On their website, Rechtstreex states the following about their prices: 56 cent of
every euro spend online goes directly to the farmer, while 36 cent goes to Rechtstreex and 8
cent to the government (taxes) (Rechtstreex, n.d.-d). Information such as this creates a more
transparent local food chain, which is key in Rechtstreex’s idea of localization, or how
Rechtstreex prefers to use it on their website: more fairness.

Figure 14
Screenshot of Rechtstreex’ online grocery platform (source: Rechtstreex, n.d., -b)

Furthermore, all farmers are represented on Rechtstreex’s website and Rechtstreex creates a
blog and/or video for every food producer to give consumers an idea of where their products
come from. With this in mind, people are more aware of the producers of their groceries and,
to combine it with the previous section on local, could incentivize people to visit farms in the
neighborhood now that they know where the farms are located.
From this section it becomes clear that there is a lot of overlap between the two
proeftuinen. Both proeftuinen believe that fair prices are essential in the process of
localization. A major difference between the two proeftuinen’s concept of transparency is that
Rechtstreex explicitly communicates with its consumers how their money is distributed
among the various stakeholders.
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Social
While the previous pillars did have some freedom for the proeftuinen to interpret it
differently, both pillars are not as broad as the social pillar. Simultaneously, social is also
linked to some extent to the other pillars. To illustrate, social ideas are formed within a
certain geographical territory, or in others words, in a local context. Moreover, transparency
often leads to social ties as well since there needs to be certain openness before social
connections can be created.
LekkerNassuh interprets social as community and community building. By bringing
people together, LekkerNassuh believes it will make people aware of sustainable
consumption (LekkerNassuh, n.d.,-b). LekkerNassuh focuses on community building, which
is visible in its language and way of operating. LekkerNassuh does not use the word
consumer but rather participants (and members) due to the fact that the organization is
based on volunteers. People who do their groceries at LekkerNassuh can also help at the food
markets with several tasks such as logistics or cleaning (van der Werff, 2018; Kruik, 2017). To
put it differently, there is a fine line between consumers and retailers since LekkerNassuh
provides the opportunity to become both.
The operational side of LekkerNassuh focuses on community building in various
manners. First, LekkerNassuh brings people together both physically and online. Physically
there are dining opportunities during food markets and on other occasions. Here consumers
can meet each other, get to know the foundation better, exchange ideas and taste new recipes
based on the food boxes they weekly buy at LekkerNassuh. People are connected by food,
which is central at these dining venues. Online there are various Facebook groups on which
people exchange recipes and help each other out if a member cannot takeaway its vegetable
boxes for any reason. Second, people who do voluntary work at LekkerNassuh are rewarded
for their labor with TimeBank, which is an administration software to track and exchange
services. As a result, volunteers can exchange their labor at LekkerNassuh, accounted and
tracked in TimeBank, for free food boxes at LekkerNassuh. However, participants are not
limited to LekkerNassuh. People can also exchange their hours volunteered at LekkerNassuh
for other services such as bike repair services or some help with doing your taxes in the area
of The Hague. This shows that through community building, localization will be strengthened
since people will exchange services through LekkerNassuh for other services in their local
neighborhoods. LekkerNassuh could become way more than just a food retailer. Third,
LekkerNassuh also tries to connect the farmers with the consumers through a new
experiment called site visits. As the coordinator said during the interview:
“To bring people closer to the farmer to have a look where your vegetables come
from. And you really don't have to go that far. She [one of the founders of
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LekkerNassuh] is working on that. It ‘s just been done twice now, mainly within the
LekkerNassuh community. Especially for people who help set up and direct. The next
step will also include participants, really making it public. So that people can really
go to the farm in large groups. All in the open air because that is allowed [in times of
the corona crisis in the Netherlands]. Then it becomes a kind of public picnic.”
(Respondent 1, Coordinator at LekkerNassuh)
These public picnics contribute to the community idea in a local context. While this project is
still in its early stages, it indicates the community aspect in LekkerNassuh’s localization and
how they are exploring the ways they can create and strengthen (new) ties even when they
are limited due to COVID-19 measures.
At Rechtstreex, the social idea of localization could be considered a result of the
transparency pillar. Rechtstreex’s transparency creates a possibility for consumers and
farmers to bond again (Ligtenberg, 2018). Consumers who have questions or are interested
in where their products originate from can ask those questions to Rechtstreex or directly to
the farmer and vice versa. According to the coordinator:
“And for the farmer on the other hand, it is very nice to know who eats his products
with great taste and pleasure. And you can also improve together. So customers can
ask farmers questions about where farmers start thinking again or maybe even
start growing other products or in a different way. So the conversation is much
simpler if you know who you are and that everyone has a face throughout the chain.
And that also makes all the discussions, there are of course a lot of discussions about
agriculture and farmers, a lot more nuanced when farmers know what concerns
consumers have but that consumers, on the other hand, feel they can just ask
questions about their carrot and their bell pepper … you can then hold people
accountable for their responsibility. Consumers make a choice with the product they
buy … And on the other hand, you can also point farmers to their responsibility by
simply asking all kinds of questions as consumers” (Respondent I, Coordinator at
Rechtstreex).
Through Rechtsreex, local farmers and consumers become re-acquainted. As a result, the two
parties will start a dialogue, which could help solve current (and near-future) problems. The
coordinator also wanted to add the following to the social pillar of Rechtstreex’ vision on
localization:
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“And we also want to give everyone in the chain a face. That makes the entire chain
a bit more social” (Respondent I, Coordinator at Rechtstreex).
Having people see face to face again is an important component in Rechtstreex’ vision on
localization.
From this section it becomes clear that there is a large difference between the two
proeftuinen’s idea of social. LekkerNassuh focuses on community and has the ambition to go
beyond a food retailer, which is visible in the weekly dining, voluntary work and the new
initiative of public picnics at the farmers. Rechtstreex on the other hand is not concerned on
creating a new community in the areas they operate. The most important thing for
Rechtstreex, is to give everyone a face in food chain, which could spark new social ties and
conversations. In that sense, Rechtstreex is rather a catalyst in the process.

4.1 Vision vs. Regime
The previous section provided an elaborative analysis of the proeftuinen’s vision on
localization. This section will elaborate on this through applying the three pillars of
localization to the supermarket-based regime. In addition, the proeftuinen’s idea concerning
the regime will also be highlighted and analyzed in the final paragraphs.

4.1.1 Supermarket-Based Food Regime
When it comes to the localization, the sustainability report of one of the largest supermarket
chains does not say anything about it (Albert Heijn, 2019). In a study by van Haaster-de
Winter & Hoogendam (2012), it became clear that numerous supermarkets actually do not
provide sufficient or any room for local food products such as apples cultivated in the
Netherlands. According to the Consumentenbond (2018), most supermarkets do promote
seasonal vegetables and fruits in its assortment. Nevertheless, seasonal products in the
terminology of the supermarkets do not equal local products as is the case with the
proeftuinen’s vision on localization. In the report, most supermarkets do favor food items
from Dutch soil. However, a newspaper article from 2018 showed that, supermarkets still
import most food products, even if farmers in the Netherlands produce the same food items
(Winterman, 2018). The article shows that strawberries in the winter (a product that is not
cultivated in the Netherlands during that season) are now available in most supermarket
chains, something that used to be odd at least a couple of decades ago. Winterman’s (2018)
article argues that the entrance of the strawberry was initiated by the supermarkets and has
now been normalized by consumers. Compared to other large supermarkets in Europe, Dutch
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supermarkets are considered laggards in the transition towards a sustainable food chain
according to Oosterveer (2012). Oosterveer (2012) elaborates that most sustainability
initiatives supermarkets take are primarily formed by NGOs. Numerous NGOs put pressure
on the large supermarket chains in order to create a more sustainable food chain. In
Oosterveer’s (2012) paper, it becomes clear that supermarkets tend to listen to these NGOs
when these accusations have become public and there is a chance that it could lose its
customers. The supermarkets tend to focus more on expanding their markets share and open
new shops in foreign areas as opposed to localizing the food chain (Oosterveer et al, 2007;
Bijman et al, 2003).
Furthermore, when it comes to the second pillar; transparency, the supermarketbased regime is infamous for a lack of transparency (Foodwatch, 2018; WRR, 2014).
Foodwatch (2018) argues that there are three main issues in the transparency of the
supermarkets:
•

Lack of traceability of food items

•

Consumers are misled by food labeling

•

Lack of consumer information rights

These three problems form a bottleneck for supermarkets to achieve more transparency in
the food chain, something the proeftuinen is advocating for.
Lastly, supermarkets are connected (social pillar) with the consumers but in a
different way as described by the proeftuinen. Supermarkets are the most important and
largest channel through which food is sold and consumed (van Haaster-de Winter &
Hoogendam, 2012; Bijman et al., 2003; Winterman, 2018). The supermarkets are so
powerful that scholars even state that it influences consumers’ demands (Muilwijk et al.,
2018; Oosterveer et al., 2007; WRR, 2014). In other words, supermarkets are closely tied to
the consumers since the supermarket is often the first place of contact between the consumer
and the retailer, so the supermarkets know what the consumers want (Oosterveer et al.,
2007). As a result, supermarkets alter their vision based on the consumers’ demands (WRR,
2014; Oosterveer et al., 2007).

4.1.2 The Proeftuinen & The Supermarkets
The visions of these proeftuinen are quite different than the regime interpretation of food
services as illustrated through the previous paragraphs. Consequently, there is some friction
between the proeftuinen’s ideas and the standard as illustrated by the coordinator from
LekkerNassuh:
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“So there is something really crooked going on and that is: food is very cheap, while
healthy food is more expensive. So if you want to get fruit and vegetables locally,
they are less in supply and in addition organic products are simply more expensive.
So something very skewed is going on ... So an average farmer who delivers to a
supermarket gets so incredibly little for his product because it is all based on
quantity. Yes, that is different at LekkerNassuh because it is smaller. And
LekkerNassuh tries to pay a fair price to a farmer and not to go along with that
flow, for example, that the farmer only gets 2 cents or so for every broccoli”
(Respondent 1, Coordinator at LekkerNassuh)
The coordinator illustrates that LekkerNassuh’s vision is actually a reaction to the ‘crooked’
regime. Simultaneously, LekkerNassuh does have the same privileges during the COVID-19
pandemic in the Netherlands as regular supermarkets since it is allowed to stay open:
“We are a food supply, we may deviate because we can provide local food supplies
just like a supermarket. So we can receive many people” (Respondent 1, Coordinator
at LekkerNassuh).
This is an interesting observation since the proeftuin tries to be different than the regime,
however, through the institutional eyes it is labeled the same since it falls under food supply
and faces similar regulations, or in times of a lockdown, the same privileges.
On the other hand, LekkerNassuh is still very small in comparison to the regime.
Currently it only has 500 numbers of members (consumers), it is only open once a week and
its assortment is quite smaller than the regular stores. Nevertheless, this does not apply to
Rechtstreex. With over 4000 customers on a weekly basis and spreading to different cities in
South Holland, Rechtstreex is expanding and according to the coordinator its assortment is
one of its strengths to beat the regime:
“We do not have the same range as the supermarket, but in terms of food you can in
fact buy everything. So in terms of food, we can compete with the supermarkets.
Only the whole model is completely different. It is intended for people who do not
like the supermarkets at all. Or who are looking for an alternative to the
supermarket. But so far they cannot escape getting toilet paper and shampoo and
scouring pads from another store” (Respondent I, Coordinator at Rechtstreex)
In other articles, Rechtstreex really gave the impression that it is ready to challenge the
popular supermarkets in the Netherlands (Dekker, 2017; Branse, 2019; Ligtenberg, 2018). In
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other words, Rechtstreex’ vision could be considered as a serious attack to the current regime
and it does not hide its intention. Rechtstreex fights the non-transparent food chain
supermarkets create. Both proeftuinen try to tackle this through implementing a social
aspect to the food chain. As the coordinator from Rechtstreex put so eloquently:
“So the whole approach of Rechtstreex and the chain is very social and the opposite
of anonymous” (Respondent I, Coordinator at Rechtstreex)
The proeftuinen create space in which people feel more connected to each other and to the
farmers again since they see each other’s names and faces and are aware what impact their
groceries have on the local environment.

4.2 Conclusion
The two proeftuinen share quite some similarities in terms of terminology use in their vision
on localization. However, the differences can be found in the details. Where LekkerNassuh’s
local is heavily based on the city of The Hague, Rechtstreex is expanding to new areas besides
its birthplace (Rotterdam). Moreover, LekkerNassuh’s vision is more in line with its
organization structure. Since it is a foundation its aim is not to make profit and consequently
it relies heavily on volunteers and community to achieve localization. Rechtstreex on the
other hand focuses on profit, which is a valid reason why it aims to expand further in the
region. Rechtstreex does acknowledge the social importance. Nevertheless, it focuses more
on an intermediary between consumers and farmers rather than a community itself such as
LekkerNassuh. This is best illustrated that Rechtstreex does not directly bring farmers and
consumers face to face as LekkerNassuh recently tried to do. The most important differences
are illustrated in Table 4.
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Table 4
Overview of the differences in the three pillars between the proeftuinen

LekkerNassuh

Local

Transparency

Social

(Greater) The Hague

Fair prices for

Community Building

farmers
Rechtstreex

Started in Rotterdam

Fair prices for

Giving a face to

but slowly expanding

farmers and openly

everyone in the chain

to other parts in the

communicated on

again

province (e.g. The

the online market

Hague & Dordrecht)

The proeftuinen’s vision is completely different from the supermarket-based regime’s. The
three pillars showed that, while the large supermarkets include words such as local and
transparency, the supermarket’s actions say something else. Supermarkets do not focus on
local farmers in the same manner as the proeftuinen do. In fact, supermarkets tend to have
out of season food items all year round. In addition, while the proeftuinen work quite hard to
create more transparency in their own local food chain especially between consumer and
farmer, the supermarkets face great difficulties with numerous players. Finally, supermarkets
do have a close tie with consumers, to the extent that supermarkets can stir changes in
consumer’s behavior. The proeftuinen do not have this power. At the same time, it might also
not be relevant for the proeftuinen since they focus more on bringing people together and
reconnect.
While both proeftuinen fall in the same sector and, consequently, in the same
regulations during the COVID-19 pandemic in the Netherlands, both LekkerNassuh and
Rechtstreex consider their vision as a contrast and an attack towards the regime.
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Chapter 5. Food Practices at the Proeftuinen
This chapter analyzes the results on sub research questions 2 & 3:
•

How are proeftuinen’s participants recruited and how do the proeftuinen
reconfigure food practices of grocery shopping (buying) and eating?

•

What are the consumers’ degree of commitment and mode of engagement with the
niche practices?

As mentioned in the chapter on methodology, this analysis is based on a thematic analysis, in
which interviews were conducted, transcribed and coded based on the elements of social
practice theory presented by Shove & Pantzar (2005): meaning, competence and material.
Nevertheless, before the thesis dives into the practices, it first focuses on how people become
familiar with the proeftuinen and practices through recruitment.

5.1 Recruitment
All respondents stated that they got to the proeftuinen through word of mouth. Some
respondents had a friend who already did the groceries at the proeftuinen, while others
mentioned that their neighbor is actually the one running the physical food market on
Wednesdays. Word of mouth seems to be the most important manner for practitioners to get
in touch with the proeftuinen and niche practices. Interestingly, numerous respondents from
both proeftuinen argued that there was still quite a gap in time between encountering the
proeftuin and trying it out.
“When I came to live in The Hague I immediately heard about it [LekkerNassuh]
from a friend of a friend, word of mouth. I honestly have to say that when I heard
about it I did not check out the website or other media channels. I always had in
mind that I would do it, but doing the action, I postponed it. And at a certain point,
when you live in a new city, I just have to sit down and then you actually find out
that it is very convenient, very close and a lot of fun” (Respondent 5, LekkerNassuh)
In other words, there is a difference between knowing it and doing it. People not only need to
know about and have positive ideas about the services, they also need to fit the practices
within their day. Respondents from LekkerNassuh all used the proeftuinen before the
COVID-19 pandemic, unlike the respondents from Rechtstreex. Fair to say is that the pop up
location Leidschendam, where all interviews took place, did not open its doors that long
before the COVID-19 pandemic started in The Netherlands. However, the majority of the
respondents admitted that it was the final push they needed to try out Rechtstreex.
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To put it differently, word of mouth seems to be crucial in getting acquainted with the
proeftuinen. Nevertheless, this is not sufficient to create new carriers of practices.
Practitioners need an extra incentive before they are fully recruited as carriers. Whether this
is time, an opening of a new location or an external event such as the COVID-19 pandemic,
this differs among people. As will be discussed later, the change in meaning reconfigured the
ties between the elements and caused an increase in newly recruited practitioners at the
proeftuinen, which is illustrated in Figure 15.
Figure 15 illustrates a ‘circuit of practice’, which forms a helpful tool to visualize the
changes in the ties between the three elements from the individual point of view in SPT
literature (Magaudda, 2011). The ‘circuit of practice’ is used as a visual and analytical tool to
illustrate the changes in practices pattern and does not claim that the circuit presented is the
only process that is occurring. Consequently, elements are often connected with solid lines to
illustrate the relationship, while dotted lines show the real relationship and how the elements
influence each other (see Figure 15).
To illustrate, hearing about the proeftuin could be the first step. Nevertheless,
supermarkets that became breeding site for the COVID-19 virus changed the consumers’
perception on grocery shopping (step 1). Next, people had to find alternatives and used their
knowledge for online shopping to purchase food items in a safe manner (step 2). When
ordered, consumers received local and seasonal food items from the proeftuinen (step 3).
Finally, these food items steered people to learn new recipes (step 4). Eventually there could
be a step 5, which is a new dish. The performance of these practices lead to a fully integrated
recruitment in the practices since all these elements strengthen the practice.
SPT scholars could argue that ‘circuit of practice’ might not be a proper form to
illustrate element dynamic since these are ever changing and it is hard to determine where
one change begins and where the other ends (Shove et al., 2012; Warde, 2005). Nonetheless,
from the interviews it became clear that COVID-19 had such a severe impact on people’s
meaning that it could not be neglected in this analysis. Moreover, as highlighted before,
Figure 15 does not illustrate “the” way that people become recruited, it simply visualizes what
was significant from the data
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Figure 15
Process of change in meaning resulted in changes in other elements
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5.2 Grocery Shopping
In addition to the recruitment, it is important to analyze how practices are reconfigured by
the proeftuinen. As argued in SPT, there is no such thing as a single practice since all
practices are bundled in sub-practices. For example, the results show that grocery shopping
is linked to a variety of sub-practices (Figure 16).

Figure 16
Sub practices linked to the practice of grocery shopping

The following paragraphs will focus on the elements of the practice (grocery shopping) and
will include various sub practices that played a significant role in the reconfiguration of the
practices at the proeftuinen.

Meaning
From the respondents, the majority stated that grocery shopping at the proeftuinen was a
positive experience often using words such as fun and interesting. Consumers argued that
doing groceries this way gave them more joy and was more interesting than doing groceries
at the regular supermarkets. From the interviews, it became clear that this change in
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meaning was linked to a change in another element: material (which will be discussed later
on).
During the interviews almost all respondents showed that doing groceries was a
meaningful duty in order to contribute to the proeftuinen’s vision.
“Well that they [LekkerNassuh] want to know where the food comes from. Where the
vegetables come from. That it comes from the local area. That you actually see how
the packaging material is used. That they put a lot of thought into the idea of ‘how do
you actually want your food to come from the farmer to your plate?’ And that they
want to involve as many people as possible, in a very nice way. Without making any
profit” (Respondent 3, LekkerNassuh)
This quote shows that the respondent is aware of the proeftuin’s vision and knows that the
only way the proeftuinen can achieve a local (new) food chain is through consumers. To put it
differently, the consumers know that their grocery shopping forms a cornerstone in the
transition the proeftuinen try to realize since without them, localization is merely an
ambition.
Therefore, while most respondents share the idea of localization and sustainability,
one respondent in particular also gave an additional idea behind her motivation to do
groceries at the proeftuin.
“So, at the beginning of the corona crisis, I didn't do any groceries myself. My
neighbours and other people did it for me. So I thought ordering something and
collecting it in a safe way was very pleasant at the time” (Respondent V,
Rechtstreex)
The respondent’s comment shows that an external global development such as the COVID-19
pandemic changed her perception of grocery shopping and pushed her to find a new safe
alternative, which she found in the proeftuin. Both coordinators confirmed this trend and
shared that this was visible in the amount of new consumers during the first lockdown in the
Netherlands in March 2020. LekkerNassuh went from 500 to 800-900 consumers on a
weekly basis and Rechtstreex said that its numbers doubled from 4000 to 8000 consumers.
Both coordinators believed that the proeftuinen became a safe place for consumers to do
their groceries in a safe manner during a pandemic. Respondent V agrees with this idea and
elaborates that the regular supermarkets, in her view, gained a negative connation due to the
high amounts of people in a closed area. Other respondents also mentioned the pandemic as
influence in their buying practices. Nevertheless, most were not as explicit as respondent V.
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Furthermore, while respondents from Rechtstreex did not go as deep into the
meaning of food buying practices, respondents from LekkerNassuh showed that their
perception of grocery shopping did change considerably. The respondents from Rechstreex
argued that, especially during times of the COVID-19 pandemic, the takeaway moments
became less social. Before the COVID-19 measures, people were free to arrive whenever they
want and could stay as long as the pick up point is open to socialize with other consumers
and/or the people from the pick up point. During the lockdown, people were restricted to
takeaway their groceries at a certain timeslot, which constrained the consumers’ freedom to
stay and socialize. As a result, grocery shopping, or at least takeaway, became more
anonymous similar to grocery shopping at the supermarkets, while the only difference was
that groceries at Rechtstreex was safe and easy.
Respondents from LekkerNassuh on the other hand attributed explicitly more
meaning to grocery shopping.
“That also meant that LekkerNassuh was more than just a vegetable market, but
also a meeting place. And that you actually saw, without being aware of it, that
people went there to meet people. Like “Hey, this is actually a kind of community
that you see”, and that it’s quite a sight, you know. You got new people there, who
just got together and all shared the same ideas and norms. And that is positive. So it
is always nice to go there or to eat there because it just gives a lot of positive energy
… And I also think that is why a lot of people in corona times, always making a lot
of effort to buy vegetables at LekkerNassuh. That is why there is such a long queue.
They find it important to be able to go shopping” (Respondent 3, LekkerNassuh)
LekkerNassuh’s vision of community building influences the meaning of grocery shopping.
The respondent’s statement shows that going to LekkerNassuh is more than just doing your
groceries. It is a meeting place to feel connection and eat with like-minded people.
Respondent 3 argues that this is what many other people feel as well. Grocery shopping has
evolved in a social event, where people can meet and share food. Currently, LekkerNassuh
also has to obey to the COVID-19 measures, which means that there is no dining during the
markets and other social activities. That is why respondent 3 speaks in the past tense.
However, the last part of the quote shows that the social activities still influence the practice
since people are willing to stand in queues for their vegetable boxes because they feel a
connection.
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Competence
The skills necessary for the grocery shopping practices were quite different from grocery
shopping in regular supermarkets. First, both proeftuinen use an email to alert its customers
that you can order your groceries for the next physical food market. These emails arrive at a
certain day of the week (mostly around Friday) and contain a deadline. Some respondents
stated that it can be hard to keep up with the proeftuinen’s schedule since it requires
consumers to change their own schedules and adapt to the proeftuinen. These emails share
updates and bring people to the website where they can purchase their weekly products.
While this is an extra skill people need to learn, compared to regular grocery shopping, most
respondents claimed that it is quite easy (DTNP, 2017; WRR, 2014, Muilwijk et al., 2018). To
illustrate, respondent 2 and respondent V, two retired women, said the following about the
proeftuinen’s system:
“And I also think that is a very nice system, you click to purchase every week. So
suppose I have too much leftovers or I know that I won't be cooking much for the
next week, then you can put it on pause. I think that's a nice system too” (respondent
2, LekkerNassuh)
“You also get very clear emails from Marco [chief of the pick up point] every week.
And he also recommends things such as new products. He is also very enthusiastic
and the emails contain very nice readable text. So, the ordering procedure is just
very easy and clear” (Respondent V, Rechtstreex)
While the email and online shopping is different than the regular way of grocery shopping,
respondents from all different age groups did not find the system to be an obstacle.
Second, consumers need to have some sort of structure in their food practices in order
to do groceries at the proeftuinen. Since the proeftuinen only have a physical takeaway point
once a week, it demands its consumers to plan ahead. Respondents from LekkerNassuh
stated that there was not much skill involved since LekkerNassuh primarily uses a weekly
vegetable box subscription, which is a predetermined/selected box so people have to simply
show up to takeaway their boxes. In other words, the practices of listing and selecting
vanished since most food items are selected for the consumers so they do not have to think
about it. One interesting thing most respondents all agreed on was that grocery shopping at
LekkerNassuh could form an obstacle in the beginning since it requires some sort of
schedule/structure.
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“And that has indeed been a bit of a hurdle, you just leave your old habits to do
groceries for a day at the supermarket, which was really on the corner, and not then
to do groceries once a week. So in that regard it was a bit of a barrier. The more I
learned about LekkerNassuh, the more it actually changed… So I think that is also in
the sense that you have to put in some effort and that in that sense it is a barrier for
many. At least, for some” (Respondent 3, LekkerNassuh).
When respondents from Rechtstreex asked to paint a picture of what grocery shopping looks
like, most respondents gave a similar impression. People tend to sit together with their
partner on the sofa and just go by each section or product and check whether they still have it
at home. This indicates that the practice of listing becomes a bit redundant since listing is
automatically translated in a purchase through the online ordering system at Rechtstreex.
Respondents do not make a list before they enter the website, on the contrary. Consumers
use the website as a shopping list to check what they already have and what they should add
in their basket so they can take it away at the food market next Wednesday. This might sound
ideal to some. However, respondent VI argued that this is one of the main reasons why she
only shops monthly at Rechtstreex. According to the respondent, grocery shopping at
Rechtstreex requires some sort of organization, which she finds too much to do on a weekly
basis.
Lastly, consumers who do groceries at the proeftuinen gain new knowledge in what
kind of products are produced in the different seasons in the region. While various
respondents already had this knowledge, the proeftuinen assortment could be seen as a sort
reminder. Respondents claim to be more aware of the seasons since they do their groceries at
the proeftuinen. An interesting example of how this changed one respondents grocery
shopping:
“I myself have become more aware that you can also buy very well in the season.
Even when I go to the supermarket for vegetables, which no longer happens very
often, I do pay attention … that they are seasonal products and that they at least
originate from the Netherlands” (Respondent 2, LekkerNassuh)
This knowledge even goes beyond the proeftuinen as respondent 2 so eloquently shows.
Grocery shopping in general becomes more local since consumers gain new knowledge and
apply this lens of seasonal local products to other places of grocery shopping. As a result,
these practices could actually have a great impact on the transition to a local food system.
Localization can only be achieved if the practice of local food buying goes beyond its niche
and enters the regime. To put it differently, what good does it do if people will only buy
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locally once a week at the proeftuinen and buy products from all around the world in the
supermarkets on all other days of the week? Consequently, gaining knowledge and awareness
through local purchases at the proeftuinen has a spillover effect in grocery shopping at other
places as illustrated by the respondent. Another interesting example from a customer from
Rechtstreex:
“But then they also have a lot of other things and you can also see what is in season.
It is also a reality check. Because sometimes you think ‘hey where have my peppers
gone?’ Oh of course, there are no peppers anymore, it is just not the season for it”
(Respondent IV, Rechtstreex)
While this new knowledge can be seen as an obstacle since people cannot buy all the food
products they want for example all year long, respondent IV believes that this just requires
some creativity.
“And also think about: ‘okay, if I want to eat that, how am I going to do that?’
Should I buy that in the summer? Then I have to order a large quantity of beans a
few times and then you freeze it. Then you freeze it yourself. In the supermarket, it is
of course all in plastic. So, I have to do it differently. It makes you think a lot about
how that actually works. So that's a lot of fun” (Respondent IV, Rechtstreex)
This adds to more structure and more planning. However, according to respondent IV, it is
worth it.
To put it differently, the two proeftuinen’s skills are quite similar since they both
require to work with an online system and a weekly pop up store. However, a major
difference between the two proeftuinen is visible when we zoom in on sub practices such as
listing and selecting. At LekkerNassuh listing and selecting vanished because the vegetable
boxes are predetermined and at Rechtstreex listing happens online and is automatically
translated in a purchase.

Material
All respondents mentioned that new material is needed to do groceries at the proeftuinen.
Grocery shopping at supermarkets, in terms of material, requires consumers to bring money
or a bag to carry the groceries. The proeftuinen require consumers to have a smartphone,
tablet or a PC. It does not really matter what a person uses, the most important thing is that it
is connect to the Internet since both proeftuinen operate online. Only through the online
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platform people can become a member and order groceries. Consumers at the proeftuinen
have a personal account with a password and extra information about their membership.
While online grocery shopping has become more popular in the Netherlands, most
supermarkets still have the option to do groceries physically (Provincie Zuid-Holland 2017;
DTNP, 2017).
Respondents from Rechtstreex did not mention anything special about the payment
of their groceries since this done by card, similar to regular groceries. At LekkerNassuh, this
is quite different. TimeBank as a new way of payment shows a new material to the regular
practice of buying groceries.
“Normally I always paid with TimeBank hours, but now I cannot earn them
elsewhere so now I have to pay in euros. So I think that's a shame. But I recently
repaired the LekkerNassuh bicycle trailer and you get 2 hours for that, TimeBank
hours, and I will almost certainly spend it at LekkerNassuh. So that might give an
impression of how that goes. I also like that much better than if they would pay me
in euros. That is really different actually” (Respondent 3, LekkerNassuh)
Furthermore, one of the most important materials of groceries changed as well: the food
items. Besides containing less to zero packaging, numerous respondents mentioned that the
proeftuinen’s assortment plays a significant role in their groceries. One respondent from
Rechtstreex claims that the proeftuin offers more variety of food products than regular
supermarkets, a statement that is supported by various other respondents as well.
“We often get meat products that you cannot easily buy. For example, you can buy
goose… I also recently started buying bread because there was a promotion of a
baker who was new at Rechtstreex from The Hague. Organic bread. And that is
bread that is baked in a different way” (Respondent III, Rechtstreex)
These different materials lead to changes in grocery shopping. Another example of how the
material changed a respondent’s groceries:
“I have to say that it [change in diet] was actually something I did not intend to, but
it just happened. I did start eating a little more meat. Because I quite often bought
tasty vegetarian [meat] products in the supermarkets and I don't think the
vegetarian products are great here [at Rechtstreex]” (Respondent V, Rechtstreex)
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Linked Elements
While some changes in elements are quite clear, numerous changes in one particular
elements cause a direct change in another element, which will be discussed below.
Meaning – Competence
In the section Competence, it became clear that both proeftuinen diminished the practices of
listing and selecting food. While respondents from Rechtstreex still felt they had some
autonomy since they selected all their food items online, respondents from LekkerNassuh
indicated that a weekly vegetable membership means that there is almost no influence
whatsoever on what they get. The change, or rather, the disappearance, of the practices of
listing and selecting food products created a change in meaning.
Well it's not shopping at all. It's basically just takeout. For me, looking for groceries
means going to the market, looking at what they offer, what appeals to me, and
making my choice. And that choice has already been made for me by offering the
vegetable package for me. So for me it is more takeout than shopping (Respondent 4,
LekkerNassuh)
The respondent does not consider LekkerNassuh as grocery shopping since the practices
listing and selecting food have vanished, which in her understanding are key in the practice
of grocery shopping. While LekkerNassuh does offer some freedom with other products such
as dairy and eggs, its vegetable boxes could be considered more takeaway than groceries. As a
result, this could limit consumers’ autonomy, an important component of consumption that
has a positive connotation (Wertenborch et al., 2020).
Another interesting point, knowledge on seasonal food items in combination with
positive images will re-enforce the elements and lead to re-performances of the practices
beyond the proeftuinen. Consumers have obtained the knowledge on seasonal food and
affiliated positive emotions to it, which spills over to practices performed at domains other
than the proeftuinen.
Competence – Material
These two elements form tight links since most material require some sort of knowledge at
the proeftuinen. For example, both proeftuinen make use of different systems to purchase
products and pay for them. This requires materials such as a tablet and Internet but it also
demands a certain type of skill from consumers in order to do the groceries online. These two
elements go hand in hand since both are needed. This could form a hurdle if people do not
have the proper skills (e.g. knowledge of online shopping) to use the materials or simply do
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not have the materials (e.g. tablet). However, the respondents stated that the skills are quite
easy to learn and tend to be easily transferable as well, which makes it easier for consumers
to take up the elements. The proeftuinen should always make it as easy as possible for
consumers to learn new skills since these could either stimulate or block the growth of the
proeftuinen.
Material – Meaning
The diverse assortment of food items creates a positive effect on the meaning of grocery
shopping at the proeftuin. The idea of local and artisanal is strengthened by the food items
consumers see on the website and eventually collect at the food market. To put it differently,
the respondents’ image is strengthened by the physical products and vice versa. As a result,
consumers will feel more connected to the farmers (and the proeftuinen), which stimulates
localization.

5.3 Eating
After the consumers brought home their groceries from the proeftuinen, the next step
arrives: eating (practices). Figure 16 shows sub practices linked to the practice of eating
based on the data. While ‘waste’ (throwing away) on its own might not be a consciously
driven practices, it is still an important end result of consuming food. The following
paragraphs will look into the three elements regarding the practice of eating.

Figure 16
Sub practices linked to the practice of eating
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Meaning
Most respondents agreed that the meaning for buying at these proeftuinen extended to the
meaning related to consuming. People felt challenged in the kitchens by the food items they
bought. Since the respondents knew where their products come from, it also changed their
perception towards food waste.
“I throw away a lot less food. I think you just appreciate food more. On average you
pay a little more for organic, but very strange I feel like I'm not going to throw
anything away anymore. In the past, I used to say, well, it's going the compost heap
anyway. It's okay. But now, that is something I wouldn’t do anymore” (Respondent
IV, Rechtstreex)
Another respondent also said that whenever she feels like throwing something away, she
really sees the face of the farmers, which she did not feel with products from the
supermarkets. This change in meaning changed the practice of waste. In the respondents’
eyes, local seasonal food items (derived from the proeftuinen) became so valuable that it
changed people’s stance towards food waste. As mentioned before, food waste might not be a
conscious practice in the sense that consumers consciously intend to create (food) waste like
they consciously choose to prepare or consume a dish. However, it is a result of the intended
practices and therefore a practice on its own. Reconnecting with local food items therefore,
creates more awareness of the background of the products, which has led to a change in a
consumer’s food waste as seen from the interviews.
Moreover, various respondents also indicated that they felt good about the fact that
they now tended to eat more seasonal products. Since both proeftuinen only offer seasonal
products, consumers are incentivized to prepare and consume primarily seasonal products if
they do not make use of alternatives such as supermarkets.
“I have eaten and ordered quite a lot of summer vegetables here this summer and
now I can no longer. Now we have the cabbages, Brussels sprouts and pears. That's
what comes with it. Which I also think is a good thing. I really won't say that I never
eat strawberries or snow peas at Christmas. But it makes me feel better doing it like
this. So that's a very nice aspect” (Respondent V, Rechtstreex)
Besides gaining a more positive connotation, other respondents also argued that consuming
at the proeftuinen created changes in their mind-sets.
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“That you are critical, you eat more critically and are critical about where it [your
food products] comes from. So that really determines how you cook, how you eat.
That is slowly changing” (Respondent 3, LekkerNassuh)

Competence
Since both proeftuinen offer seasonal products, often labeled as ‘forgotten’ vegetables by the
respondents, it would make sense that this requires some new skills for practitioners.
Nonetheless, the experiences are a bit divided. On one hand, respondents from both
proeftuinen claimed that it was relatively easy and actually not a real change from what they
were used to do in the kitchens. And if there was any difficulty at all, skills were easily
accessible on the Internet.
“No, nothing, No, I didn't start cooking differently because of that or ‚no. No, it just
ties in with what we already did. So it's easy” (Respondent II, Rechtstreex)
“Well, I am not such a good cook so I always check on the Internet which recipe is
good. And yes, if you have prepared it once or twice, it almost goes automatically.
Usually it is very simple. It’s usually like cabbage and celeriac and beet and stuff like
that for the winter. So yes it is quite easy to prepare everything” (Respondent 2,
LekkerNassuh)
On the other hand, other respondents said that they thought that there was a knowledge gap
proeftuinen could address since not every person has the skills to work with these food items.
“I would still prefer to have the possibility of a reference on what you can do with
this vegetable box. So that you give people some inspiration. Not everyone has that.
It also attracts people” (Respondent 4, LekkerNassuh)
“Only that took a bit more effort because they are all a bit crazy vegetables. You
have to learn to cook them from what you get. So in that respect it has really been a
change. So this isn't like switching brands or things like that. It is really something
else. You have to look again, what can you do with that vegetable. Your eating habit
has changed slightly. You cook with what you get. I don't know if it has to do with it,
but I almost turned vegetarian. But that may also have influenced me. Those are all
small things that determine all that. But one of those little things could also be that
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you eat the food that you get, [which is] a lot of vegetables” (Respondent 3,
LekkerNassuh)
While both quotes derive from LekkerNassuh respondents, the idea is not limited to this
proeftuin. One respondent from Rechtstreex, shared in her interview that she still has a bag
of Jerusalem artichokes at home because she does not know exactly what to do with it. This
illustrates that an assortment of local seasonal products is not sufficient to localize the food
chain. If consumers, such as this specific respondent, lack the adequate skills to cook with the
‘forgotten’ vegetables, the practice will not be carried by many people and, consequently, will
form an obstacle in the proeftuinen’s vision: localization.
Gaining this knowledge is important to eventually consume the products. And there
are ways to overcome these obstacles. As illustrated in another quote, the Internet often helps
people and gives insights in what to do with the received food items. Nevertheless, there are
also other ways to gain more knowledge.
“So it is nice to exchange ideas about it. But I ask a lot of others and otherwise I use it
as a source of inspiration for a recipe. So now, I have learned how to prepare red
cabbage. I used to have some difficulty with that a few months ago and really
wondered: what am I going to do with this? And I also make soup quite often. That
is an easy way to make soup because you can put a lot of vegetables in it”
(Respondent 5, LekkerNassuh)
Asking around and experimenting yourself seems to be compatible ways to acquire the skills
necessary in order to work with these ‘forgotten’ products.

Material
One of the most obvious changes in the practice is the material. People who do their groceries
at the proeftuinen all of a sudden cook and eat seasonal vegetables that are often quite
different than the products they were used to.
“Yes, but also roots, all colours and sizes. That is common. So yes, it is often
vegetables that you have to do your best for. You often have to clean properly.
Sometimes they are huge whoppers. And yes weird colours that is also very nice”
(Respondent 1, LekkerNassuh)
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Besides having different aesthetics, the majority of the respondents claimed that the food
items tend to be of a higher quality, which is visible in the expiration of the products.
“I have to say that they are fresh for a long time, you really notice that they come
from the producer. So you can't keep a box of mushrooms from Albert Heijn for
more than three days and then they start to look a bit sad, and here you can really
have things in the refrigerator for a week and a half, especially with very vulnerable
products such as leafy vegetables and mushrooms, I really think they have a long
shelf life. Longer than what the regular suppliers offer” (Respondent II, Rechtstreex)
This makes it easier for the respondents since groceries at the proeftuinen only occur once a
week. Now, people can use it for a longer period. Moreover, the quality in taste is another
attribute all respondents agree with. Products tend to be tastier and consequently could lead
to diet changes as well.
“I did start to eat a little more meat. Because I bought in the supermarket quite often
I bought tasty vegetarian products and I don't think that's great here, what they
offer. I have tried the cricket burgers once. Well, really not good” (Respondent V,
Rechtstreex)

Linked elements
Meaning – Competence
The skills for preparing seasonal dishes stimulates the positive ideas respondents gave on the
fact that they now primarily eat within the season. When the knowledge is acquired,
respondents did not feel unease with these products. Rather, they felt they were doing
something good, which is contributing to the vision. As mentioned in the paragraphs before,
the skills are needed in order to change the mind-set of the practitioner.

Competence – Material
These two elements have an interesting relation within this practice. The material (food
items) often forms an intervention for the practitioner since the person has to consciously
think how to use a ‘forgotten’ vegetable for example and turn it into a dish. While
respondents at Rechtstreex were surprised as well by the diverse assortment, LekkerNassuh
goes a step further since the vegetable boxes are predetermined.
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“So we let the vegetable package be the guide, and we cook with that. And if we
really want to eat a different dish or that, during the winter or during the summer,
we will do the shopping for it. But especially the days after Wednesday, so
Wednesday itself and often 3-4 days afterwards, the package is leading. I think we
are very flexible with it” (Respondent 5, LekkerNassuh)
This quote shows what others also highlighted that the material pushes consumers into a new
area, in which they have to gain new cooking skills. Consequently, these two elements are
highly intertwined.
Interesting to highlight is that there was a certain divide among respondents whether
the products were easily converted in a dish. Internet and peers seem as a valuable solution
to compensate the lack in skills with often ‘forgotten’ vegetables. Nonetheless, not all
respondents did adept so quickly. Consequently, learning and transferability of skills tend be
hurdles for consumers to fully integrate in the practice since it requires more time (for
learning) to cook a meal with the food items from the proeftuinen.
Material - Meaning
This is quite similar to the same section in the buying practice part since the material could
be seen as a physical reminder and artifact of the constructed meaning. Products at the
proeftuinen are aesthetically quite different than regular products at the supermarket, which
enhances this difference in origin. Simultaneously, respondents also stated that the
vegetables sometimes still contain some mud and dirt, which symbolizes the idea of organic
and local food consumption.
Creating positive images and emotions around the reconfigured practice of eating
might steer consumers more into the direction of the proeftuinen, meaning that eating
products from the proeftuinen could provide more joy to the consumer than products from
alternatives (e.g. supermarkets). This creates an opportunity for the proeftuinen’s mission
towards localization.

58

5.4 Bundled practices: Buying, Eating and More
The practices of buying and eating have been analyzed in the previous sections. However,
from the interviews, it already became clear that there is a fine line between the two. To
illustrate, the meaning behind grocery shopping is often extended in the practice of eating.
The same goes for the other two elements. At the same time, the practice of buying is
essential since it provides an opening for the practitioner to perform the practice of eating.
Moreover, these two practices do also not coexist alone. These practices are also bundled in a
web of practices, sometimes practices that are not even directly linked to food consumption.
One respondent at LekkerNassuh, respondent 5, stated that the lockdown in the
Netherlands, and consequently the obligation to work from home, changed practices such as
grocery shopping and eating. To illustrate, since she works from home, she is not outside as
often as she wants. Consequently, grocery shopping at LekkerNassuh became an opportunity
to get out of the house. While grocery shopping used to be done individually and seen more
as a burden, grocery shopping now is fun and is often done with her boyfriend. Moreover,
working from home also gives her more flexibility in what she eats during working hours.
Normally, the respondent would be limited to the shops nearby her office or something she
had brought along from home. Now, she could just use her vegetable box from
LekkerNassuh, or any leftovers. This shows how close the different practices are tied to each
other as well as what role external events, landscape development in MLP, play in the
reconfiguration of practices.
To put it differently, there are various variables that play in the reconfiguration of
practices adopted by the respondents. While the two sections both had a part in which the
relations between the different elements were discussed (Linked Elements), the section did
not go in depth about the fact that there could be multiple processes simultaneously
occurring between the elements (as seen before in Figure 15)
Figure 17, visualization through ‘circuit of practice’, shows that practitioners at
LekkerNassuh first have to deal with (predetermined) food items that are often different than
regular food items (step 1). As mentioned before, products from LekkerNassuh tend to be
different from color, size or completely different also referred to as ‘forgotten’ vegetables. As
a result, people have to do some research on the Internet or ask fellow consumers to require
the necessary skills to use the food items (step 2). Finally, consumers will become acquainted
with the ‘forgotten’ vegetables and label these products as regular (step 3). Moreover, asking
around and gaining more confidence in the kitchen could also attribute to a different
meaning since people feel more connected to the practice and the proeftuin. As the
coordinator argued as well, people still think about LekkerNassuh in the kitchen since they
are consciously challenged to obtain new skills in order to use the materials. As a result,
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people will ask around in the Facebook groups or at the weekly vegetable market, which
enhances the connection to LekkerNassuh.

Figure 17
The process of community building through the entrance of LekkerNassuh’s vegetable box
(circuit of practice)

Even though LekkerNassuh is the main focus in this ‘circuit of practice’, it applies to some
extent to Rechtstreex as well if we look at the data. However, consumers at Rechtstreex still
have more freedom in their selection of grocery shopping, even though they are also limited
to seasonal products of course.
Another example of a ‘circuit of practice’ is illustrated in Figure 18 and is applicable to
both proeftuinen. Similar to the previous figure, it starts with a change in material (step 1).
All consumers indicated that the products are different at the proeftuinen. Hence, the
majority of people claimed that this was fun and/or interesting (step 2). The change in
meaning translated in new skills since preparing a dish became a challenge so new skills had
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to be learned (step 3). This resulted in new dishes and differences in taste since the products
from the proeftuinen are off better quality (step 4). Finally, this changed certain diets as seen
in the previous section. Some respondents tended to eat more meat now and others turned
almost vegetarian (step5). The ‘circuit of practice’ shows how all three elements could
influence the other elements and shape new ties between them.

Figure 18
The process of a new material in the practice
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5.5 Carriers of Practices
This section will go more in depth in the people behind the practices also referred to as
carriers in the terminology of SPT (Shove, 2009). This part is divided into two sub parts:
degree of commitment and mode of engagement, which are summarized in Table 5. The two
indicators are inspired by Brons & Oosterveer’s (2017) paper on sustainable buying practices
among students in Paris, France. The first indicator focuses on how committed are
practitioners to perform their practice. To put it differently, commitment is expressed in the
amount of times consumers do groceries at the proeftuinen and/or buy local/seasonal
products in general. Commitment indicates whether the practices could be maintained and
eventually be standardized by a large part of the population, which is essential for the
survival of the proeftuinen and the transition to succeed. The final indicator, engagement,
shows how engaged people are in the practice and how this is expressed in other
actions/practices. Both indicators help to illustrate whether the practices are maintained (reperformed/routinized) and eventually spilled over to other (sub) practices.

Table 5
Explanation of terms inspired by Brons & Oosterveer (2017)
Terms

Example questions

Commitment

How committed are practitioners to perform
their practice?

Engagement

How

engaged are practitioners in

the

practice?

5.5.1 Degree of Commitment
In the context of this topic, one way to analyze commitment is to focus on the amount of
times consumers make use of the proeftuinen and the newly adopted practices. From the
interviews, it became clear that the majority uses the proeftuinen on a weekly basis.
“I was also faithful every week. I'm not that loyal in general. I can sometimes feel
like: ‘Well, never mind’. But I was really like, you have very direct contact. And
Marco [chief of pick up point] is a very open person. That really contributes to the
interaction. Yes” (Respondent IV, Rechtstreex)
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“Yes. Yes. That has grown. I had that in the beginning, I was a bit hesitant. Of course
I did not know the initiative [Rechtstreex] and knew nobody [at Rechtstreex]. So I
had the motivation to do that [start doing groceries at Rechtstreex]. But now I also
do feel the connection. Now, I also feel like I can’t skip it for a week, so to speak”
(Respondent V, Rechtstreex)
Even if people do not make use of the proeftuinen on a weekly basis, it is often because they
are not at home and therefore skip a week and/or they already have sufficient food at home
and do not like to waste extra food.
Going beyond the proeftuinen, it becomes clear that most respondents are also
committed to the practices. Many people indicated that alternatives to the proeftuinen were
places such as the EkoPlaza, Odin and/or the market. These places also have a broad
assortment of organic (sometimes biodynamic as well) and local products in contrast to
regular supermarket chains such as the Albert Heijn or JUMBO.
Moreover, most respondents still do some groceries (especially products that are not
available at the proeftuinen such as cleaning products or fruit) at big supermarkets.
Nonetheless, the majority of the respondents claimed that food consumption practices
reconfigured by the proeftuinen, spillover at other places as well. Respondents gave
numerous examples of how they consciously look for local products in the supermarket’s
assortment and since they are aware of what is in the season they tend to buy more seasonal
products as well.
In other words, both practitioners show that they tend to have quite a high
commitment to the proeftuinen as well as to the practices. However, as illustrated in the
previous section, respondents showed that performing practices at the proeftuinen requires
people to change and could be seen as a barrier in the beginning. As a result, respondent VI
indicated that she only performs the practice of grocery shopping once a month since it
requires too much time and energy. In other words, while there might be a certain
commitment to the proeftuinen and its vision, the proeftuinen’s niche practices are a bit
harder to commit to since it requires practitioners to routinize complete different sort of
elements, which could form an obstacle for the proeftuinen’s takeoff.
On the one hand, the majority of respondents indicate that they are quite committed
to the proeftuinen and the niche practices. On the other hand, not all practitioners are
successfully committed to the proeftuinen and the practices, which could limit the practices
survival and, therefore, the proeftuinen’s existence and transition.
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5.5.2 Mode of Engagement
When it comes to engagement, there is quite a difference between the two proeftuinen, which
is also caused by the organizational structure. Since LekkerNassuh is a foundation, there is
more room for people to contribute and engage in the organization as opposed to
Rechtstreex. Nevertheless, this does not mean that respondents at Rechtstreex are not
engaged.
“Yes, it is the neighbour [chief of pick up point]. So the whole street does groceries, I
like that now by the way, but that is also due to the whole COVID pandemic. Now, it
is also a reason for the neighbours to take a bag with them because, it enhances the
social ties in the neighbourhood Whatsapp group. Try to incentivize the neighbours
to get more of their groceries from Marco [chief of pick up point] or from
Rechtstreex. And there are also a number of really elderly people in our street, so
that is a good reason to take groceries for them and check how they are doing now.
But that comes now that COVID has become more urgent” (Corinne, Rechtstreex)
Respondents from Rechtstreex show that they all shared Rechtstreex with other people and
that they are actually recruiting new carriers as well through word of mouth. Some of them
were actually quite successful, others were less fortunate. Furthermore, various respondents
said that they got in touch (online or physical) with the farms and the producers of the food
items. A specific respondent is quite engaged in Rechtstreex since she is planning to open her
own takeaway point in Voorburg since she became so connected with Rechtstreex’s vision.
The respondents from LekkerNassuh all claimed that they have done some sort of
voluntary work at the proeftuin and, similar to the respondents from Rechtstreex, they all
recruit new people through word of mouth. While some respondents did not feel as
empowered by engaging in the proeftuin, others actually are really engaged. To start with the
first, 2 respondents shared that the current group of people who do most the voluntary work
at LekkerNassuh seem like a strong group already, one that is hard to interfere with. As a
result, these respondents said this formed an obstacle to become more engaged in the
proeftuin since they did not feel connected with the people and felt left out (excluded). They
still do groceries at the LekkerNassuh. Nevertheless, the community idea limits their
engagement with the practices.
On the other hand, respondents also said they were quite engaged with the proeftuin
and the practices, especially during times of the COVID-19 pandemic.
“We, in our apartment building, we started a pick up point as well at the beginning
of the lockdown in March [2020]. At that time, I bought 10-12 vegetable packages at
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LekkerNassuh and from our home people could pick it up, which ensured that the
gym, the regular vegetable market at LekkerNassuh, fewer people would come
there. Because then it was like, oh yes we actually want to have as few people as
possible there, and there were also a lot of people who no longer dared to go to the
gym because of the possible risk of infection. So I also helped to deliver it. So I went
to deliver the packages to people at the door. So we did the same in our apartment
building. We hung a poster with: who wants LekkerNassuh once a week? And
several times we had people come by to take a vegetable box” (Respondent 3,
LekkerNassuh)
This is an interesting divide between the two proeftuinen and even within LekkerNassuh.
While the indicator commitment shows quite a homogenous result, the engagement indicator
shows that consumers at LekkerNassuh are quite engaged, with some sort of exclusion due to
a close community of like-minded people, with the proeftuin as illustrated in the amount of
voluntary work and consumers at Rechtstreex tend to engage in other manners, for example
by helping elderly people with their groceries.

5.6 Conclusion
The results indicate that when zoomed in on the proeftuinen and the related practices, it
becomes clear that there are various differences between the two. However, when zoomed
out, the two proeftuinen form to some extent a homogenous bloc against the supermarketbased regime’s vision.
To start with the former, it becomes clear that LekkerNassuh has more differences in
elements as opposed to Rechtstreex (Table 6). This could also indicate that grocery shopping
at LekkerNassuh requires a bigger change in practices as opposed to Rechtstreex, which
would make it harder for people to take up the practices. The disappearance of listing and
selecting effects consumers’ freedom and might alter the meaning of grocery shopping in
general (meaning grocery shopping is seen as take away). Simultaneously, practitioners at
LekkerNassuh tend to be more engaged with the proeftuin compared to consumers at
Rechtstreex as seen in voluntary work at the proeftuin.
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Table 6
Differences when zoomed in between elements at the proeftuinen
LekkerNassuh

Rechtstreex

Meaning

Community feeling

-

Competence

Listing and selecting became

Listing happened online and

redundant due to pre

was automatically translated

determined vegetable boxes

in a purchase

Extra option to exchange

Similar options as

your services for a vegetable

supermarkets

Material

box (TimeBank)

At the same time, Table 7 shows the intersections of changes in practices at both proeftuinen.
The table shows the differences in elements for the two practices: groceries and eating in
contrast to what the consumers were used to, or in other words, in contrast to the groceries at
the supermarkets. From the ‘circuit of practice’ it becomes clear how changes in elements
influence each other, which leads to a change in the overall practice. Proeftuinen make quite
an impact in the reconfiguration of practices. Nevertheless, changes in meaning for example
is also heavily influenced by external events (such as the COVID-19 pandemic).

Table 7
Intersections of changes in practices at both proeftuinen

Meaning

Groceries

Eating

Change to ‘fun’ & ‘safe’

Change in mindsets and
connection with farmers
(food waste)

Competence

Online knowledge and

Knowledge gap leads to new

structure is needed. In

recipes

addition, knowledge in
seasonal products is gained
Material

Digital devices & food items

‘Forgotten’ vegetables often
higher quality and different
in aesthetics. Food items in
general tastier
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Chapter 6. Discussion
In this chapter the results from the previous chapters are further discussed. First, the
findings will be discussed in relation to the literature. Furthermore, there will be reflections
on the theoretical framework and the chosen methodology. These sections will both reflect on
the strengths and limitations of the thesis. Finally, opportunities for future research are
presented.

6.1 Findings in Relation to the Literature
While there has not been much written about the thesis’ topic, this does not mean that there
are not any academic papers that could be used. Both Crivits & Paredis (2013) and
Hargreaves et al. (2013) have combined SPT & MLP to analyze food consumption practices in
a local context (Belgium and the UK). When the results of this thesis are compared to the
previous studies, it becomes clear that all studies show similarities and differences.
Similarities
Crivits & Paredis (2013) show that there are various similarities between their findings on
food consumption practices at the Food Teams in Belgium and my findings on the
proeftuinen. The paper shows for example that niche practices require large investments (e.g.
time) before they can be performed due to the changes in elements. Crivits & Paredis (2013)
state that practitioners were required to plan ahead their groceries since the performance of
the niche practices were only limited to one specific location once a week. As seen in the
results, this is in line with the proeftuinen. While the proeftuinen do have more locations,
consumers are required to plan their groceries in advance (online through the platforms). In
Crivits & Paredis’ (2013) analysis this is considered as inconvenient by the consumer and,
consequently, could result in a bottleneck for the standardization of the grocery shopping
practice at the proeftuinen for example.
Moreover, Hargreaves et al. (2013) illustrated in their research in the UK that
consumers accepted less aesthetically pleasing products quite rapidly, which was also seen at
the proeftuinen. People were quite eager to cook with the products and were challenged to
experiment with new dishes, as was also the case at the proeftuinen (Hargreaves et al., 2013;
Crivits & Paredis, 2013). The paper’s case study has more similarities with LekkerNassuh
than Rechtstreex since the selected AFN used fixed vegetable boxes and primarily focused on
environmentalists as the target group.
Similarly, Hargreaves et al. (2013) argue that these characteristics also formed
bottlenecks for the AFN, which eventually closed. Fixed boxes limited the consumers’
freedom, which is a crucial component of consumer’s choice that could influence the
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elements (Hargreaves et al., 2013; Wertenborch et al., 2020). For LekkerNassuh, this means
that the current set up limits the consumer’s autonomy, creating a barrier for consumers to
perform grocery-shopping practices at LekkerNassuh. Important to realize, the restriction in
consumer’s autonomy could strengthen inconvenience as discussed in the previous
paragraph, which similar to Hargreaves et al.’s case, limit LekkerNassuh’s potential to grow.
Furthermore, from LekkerNassuh’s vision it becomes clear that the proeftuinen focus
on community building in one specific, The Hague. However, focusing on one specific
demographic and location could backfire, as seen in Hargreaves et al., since it could lead to
an exclusion of other consumers and/or regions in the province. As Evans (2004) argues in
his paper, local inclusion and community building for environmental initiatives (such as
LekkerNassuh) often attract like-minded people with an interest in the issue of aggravated
environmental problems due to the current food system. As seen in Evans’ (2004) case study,
a specific set of like-minded people became the dominant group within the initiative, which
led to an exclusion of others. To link this to the theory, LekkerNassuh’s vision could limit its
development towards the regime (a necessary development to achieve the transition) since its
ideals are only linked to a specific demographic that potentially excludes other groups (Shove
et al., 2012). While the interviewees from LekkerNassuh were not one homogenous group,
the majority of the respondents already shared similar ideals and various respondents also
indicated that a tight group of volunteers seems to be an obstacle for other participants to
become more integrated in the organization.
Rechtstreex on the other hand does not seem to exclude people in this way since it is
not centered on community building. Consequently, it includes a wide range of actors, which
is necessary to steer transitions according to Vermunt et al. (2020). As seen in the results,
Rechtstreex is expanding to new areas, which shows that the niche is slowly making its way to
the regime. However, this growth raises doubts on whether Rechtstreex can hold on to its
vision of localization, primarily the 50km rule. Opening new locations is a great way to
recruit new practitioners but if Rechtstreex keeps expanding, what will be the central point
from which 50 km will be calculated? This development could change Rechtstreex’s meaning
of localization, especially the pillar of local.
Differences
Crivits & Paredis (2013) argue that the studied organization was not fully standardized (lack
of structure and professionality) and Hargreaves et al.’s (2013) case failed to survive. While
the proeftuinen are definitely still niches, both proeftuinen have consolidated their presence
in the local area as seen by the amount of people that do their groceries their and the length
of their existence. In addition, Hargreaves et al. (2013) illustrate with their case study that
combining SPT & MLP could help to identify bottlenecks in one of the two dimensions
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(vertical or horizontal as seen in Figure 6). Nonetheless, this thesis showed that the
combination could also reveal opportunities.
During the study I expected that the COVID-19 pandemic would play a significant role
in the proeftuinen’s development since the pandemic influences all facets of society.
However, what I did not expect was that the COVID-19 pandemic could have a positive
influence and accelerate the recruitment of practitioners, especially through a change in
meaning. As the results showed, both proeftuinen benefited immensely from the COVID-19
pandemic and saw its consumers grow rapidly in a short period of time. This development
provides a clearer understanding of the relationship between the theories: SPT & MLP.
The COVID-19 pandemic, being an external landscape development in Geels’ model,
destabilizes the regime practice of grocery shopping. This destabilization changes the
meaning of grocery shopping and new ties and changes are made between the elements and
the practices linked to grocery shopping. As a result, this creates a ‘window of opportunity’
for the niches (practices) to consolidate their presence in the larger agrifood system (Geels,
2002; Crivits & Paredis, 2013). While previous research primarily focused on how combining
the theories could provide a deeper understanding of bottlenecks in a transition, these results
demonstrate that the theories could also be used to analyze and clarify the opportunities in a
transition.
Furthermore, practices at the proeftuinen are performed in other places
(supermarkets) as well. In Crivits & Paredis’ (2013) research, consumers tend to become
more aware of the whole food system when they do their groceries at the Food Teams.
Nevertheless, the paper pays little attention whether newly adopted elements (such as
knowledge of seasonal products) are used in other practices. This shows quite a difference
between the existing literature and the analysis of the proeftuinen, in which skills learned at
the proeftuinen are used in domains other than the original place (the proeftuin).
Lastly, the results of this thesis showed that respondents were quite enthusiastic and
positive about the newly formed practices. Nevertheless, most respondents admitted that
they were still dependent on alternatives such as the EkoPlaza or regular supermarket chains.
Since the proeftuinen is primarily limited to food items, consumers still need to buy other
products such as detergent and cleaning articles at supermarkets. This resonates with the
notion that even the practice of food shopping is not a practice on itself but often linked to
buying non-food groceries as well, which was not addressed in the other studies. In other
words, the practices adopted at the proeftuinen did not rule out the existing practices but
rather co-existed with the regime practices (Geels, 2002; Crivits & Paredis, 2013). However,
the results showed that even though consumers still had to make use of alternatives to the
proeftuinen, consumers tended to use newly adopted skills such as knowledge about seasonal
food items in their grocery shopping at regular supermarkets.
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6.2 Reflections on Theoretical Framework
The two selected theories were quite helpful in the proeftuinen’s analysis for reconfiguration
of practices related to a transition to localization. The thesis showed that the two theories do
not have to be synthesized into one new theory in order to be beneficial. In fact, separately,
they do already share some overlap and fill in the gaps when analyzing a specific transition
(Hargreaves et al., 2013; Cohen & Ilieva, 2015). Having used only a SPT framework would
have produced a thesis that could not go into the overall transition. Elements of MLP helped
to put the reconfigured practices and the proeftuinen in perspective with the larger transition
in South Holland. Moreover, combining the two theories helped to create a better
understanding of the changes in elements into the perspective of the system changes such as
the landscape development: the COVID-19 pandemic.
As illustration, Cohen & Ilieva (2015) state that the measurement of enrollments in a
practice is highly important since this is one form of normalizing practices, or in the words of
MLP, integration into the regime. As seen in the results, people who would like to try out the
proeftuinen indicated that recruitment is not as easy as it might seem. People tend to need an
extra nudge before they try it out. Hence, if recruitment is so significant in the survival and
wide adoption of the practice, it could be seen as problematic in the overall picture of the
transition if recruitment is a relatively hard process. While the COVID-19 pandemic stirred
consumers to the proeftuinen, this landscape development will not always be there.
Moreover, while recruitment is still growing, the numbers are still relatively small compared
to the amount of potential practitioners in the province of South Holland and the proeftuinen
are still small players within the larger system.
The previous paragraphs show how the two theories create a rich picture of the local
food consumption practices and the opportunities and pitfalls within the transition. At the
same time, there are still some hurdles with the theories. While the proeftuinen definitely
reconfigured various elements of practices, it is hard to tell whether enough elements have
changed in order to initiate a system change.
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6.3 Reflections on Methodology
This thesis aimed to create a rich picture of two specific proeftuinen and all its practices. On
the one hand, this limits the generalizability. While two proeftuinen have been extensively
researched and analyzed, there are numerous other proeftuinen operating to contribute to recreate a local food system in South Holland. It is beyond the scope of this thesis to include all
the different proeftuinen. On the other hand, having used a multiple case study design
provided great insights into the overlaps and differences between the two proeftuinen. If the
thesis had only focused on one proeftuin, the analysis would have been quite different since
no comparisons could have been made. Simultaneously, if the thesis selected over 5
proeftuinen, no proeftuin would have been analyzed in depth due to lack of time.
Moreover, the selected research methods gave rich insights into the consumers’
practices. However, advocates of SPT argue that other methods could also have been used to
analyze practices such as (participant) observation and surveys (Hargreaves et al., 2013). To
start with the former, having used (participant) observation could have produced different
data since observation takes the unconscious practices of a person into account, which is the
case for most food consumption practices (Hargreaves, 2011; Hargreaves et al., 2013). This
thesis did not include (participant) observation since it is hard to observe practices that are
performed at home, especially during the COVID-19 pandemic. Nonetheless, the selected
research method semi-structured interviews greatly compensated for this lack. During the
interviews, there was a lot of flexibility for me to further investigate topics that consumers
brought up, while simultaneously having a structure. In the interviews (see Appendix I & II) I
asked respondents to share with me the process of grocery shopping from beginning to end,
which helped me obtain a clear and rich view of how the consumers actually perform the
practices all together without stirring them a certain direction.
In addition, looking back on the sample group, I noticed that I only included
participants who are still making using (performing practices) of the proeftuinen’s services.
While this is great to analyze the reconfigured practices, including old members (people who
stopped doing grocery shopping at the proeftuinen) into the sample group could have
provided more insights why certain elements/practices were not routinized. This group
might have brought more clarity for bottlenecks practitioners find when they are recruited.
Finally, Having used surveys could have increased the sample group and led to a
broader picture of practices (e.g. more insights into recruitment). Nevertheless, surveys take
a lot of time and do not provide sufficient flexibility for the thesis to produce data on food
consumption practices. Moreover, surveys also tend to neglect details, which were essential
for the scope of this research (Kelley et al., 2003).

71

6.4 Further Research
This thesis paved the way for future research to analyze other proeftuinen as well (even
proeftuinen that focus more on the production side). This will create a broader
understanding of local practices and the overall transition that proeftuinen and
governmental organization try to realize. Simultaneously, the current proeftuinen could also
be researched further through different research methods and/or in a post-COVID-19
pandemic era since, as seen from the results, the COVID-19 pandemic played quite a role in
the reconfiguration of practices.
In addition, since the literature states that transitions are complex long-term
processes, it is helpful to have different lenses analyzing the transition. This thesis selected
two proeftuinen with its practices that interact with regime practices in order to have a better
understanding of the transition in South Holland. It can be argued that if there are not
enough carriers, the proeftuinen will fail and consequently, the transition will be blocked.
While practices form a proper theoretical lens to analyze what has become normalized, future
research could focus on networks between proeftuinen and other (niche) initiatives in order
to analyze the overall network in South Holland.
Finally, the proeftuinen oppose the supermarket-based regime on almost all pillars on
their views of localization. As a result, this leaves the impression that if the supermarkets are
part of a highly unsustainable regime as portrayed in the introduction, the proeftuinen have
to be the sustainable solution. However, this might be too easy. Michel-Villarreal et al. (2019)
argue in their paper that studies on AFNs, similar to the proeftuinen, tend to fall in the ‘local
trap’, which assumes that local food chains are inherently sustainable. While this thesis did
not aim to analyze the proeftuinen’s sustainability, it did to some extent assume that the
proeftuinen were automatically sustainable since they stand for the localization of the food
chain. Consequently, further research should be conducted to properly assess the
sustainability of proeftuinen from different perspectives.
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Chapter 7. Conclusion
Long distances between production and consumption, a characteristic of the global agrifood
system, have created numerous economic, social and environmental problems. Changing this
might be hard since countries such as The Netherlands (one of the leading countries in the
global agrifood system) are so entwined in the global system. Nevertheless, national change
can be steered from a local level. Localization (creating local food chains) is considered to be
a sustainable alternative to the current system.
When focusing on localization, most research tends to neglects the consumption side,
which is as important as the production side of the food system. Consequently, this study
aimed to contribute with insights into food consumption practices. This was studied within
the context of (retail-)proeftuinen in South Holland through the lens of Social Practice
Theory in combination with the Multi Level Perspective. Interviews and document analysis
were used to collect data from the two-selected proeftuinen (LekkerNassuh & Rechtstreex) in
order to use deductive (and to some extent inductive) thematic analysis.
The first research question was, what is the proeftuinen’s vision on localization
and how is the vision positioned in comparison to the supermarket-based food regime? The
proeftuinen share a similar view on localization based on the ideas of local, transparency and
social. LekkerNassuh primarily focuses on The Hague, while Rechtstreex is currently focused
on large urban areas in South Holland (local). Both proeftuinen incorporate transparency in
their vision to bring the current asymmetries to light. Important to realize, the big difference
between the two proeftuinen starts at the idea of social with LekkerNassuh focusing on
community building and Rechtstreex as an intermediary to close the gap between consumers
and farmers. As a result, LekkerNassuh invites consumers to volunteer at the food markets to
become more integrated in the community. Moreover, LekkerNassuh organizes various
events, in which consumers (and farmers) can connect with each other through food.
Rechtstreex on the other hand tries to be a bridge through representing the farmers on their
website.
From a broader perspective it becomes clear that the proeftuinen heavily oppose the
supermarket-based regime’s vision. While the supermarkets share ideals such as local and
transparency in their plans, it is often differently interpreted and executed by the regime.
Supermarkets tend to be misleading with the food labels, lack traceability of the food items,
and leave little room for Dutch local and seasonal products in their assortment. The
proeftuinen’s vision could be seen as a reaction to the regime’s vision since it tries to bring an
alternative to the current situation.
The second research question was, how are proeftuinen’s participants
recruited and how do the proeftuinen reconfigure food practices of grocery shopping
(buying) and eating? Participants tend to be recruited through word of mouth primarily or a
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landscape development that changes elements of food consumption practices such as the
COVID-19 pandemic. An interesting result was that there was a certain gap in time between
becoming familiar with the proeftuinen and the first purchase.
The practices (and therefore the elements) are both reconfigured online and in the
physical pick up points of both proeftuinen. Both proeftuinen created changes in the
practices related to grocery shopping, eating and the practices that are bundled with these.
To illustrate, the practice of ‘listing’ disappeared at both proeftuinen and ‘selecting’ also
vanished at LekkerNassuh since the proeftuin offers predetermined vegetable boxes. As a
result, consumers lost their autonomy of choice when they shopped at LekkerNassuh, which
could be a hurdle for consumers.
Furthermore, the proeftuinen introduced various new elements such as: local
seasonal food products (often aesthetically quite different than what consumers were used to)
and a new form of payment through TimeBank (only at LekkerNassuh). While certain
elements were presented by the proeftuinen, most consumers also had to consciously learn
and search for new skills in order to prepare dishes with the new (often ‘forgotten’
vegetables). This knowledge gap resulted in gaining new skills and recipes for most
consumers. While the proeftuinen do in fact help consumers to acquire skills in order to use
the ‘forgotten’ vegetables, not all consumers felt they were given sufficient handouts.
Finally, grocery shopping at the proeftuinen slowly changes the meaning as well of the
practices. People felt that shopping at the proeftuinen was safer compared to large
supermarkets and eventually, people felt a certain connection to the farmers, the coordinator
and/or the proeftuinen. Nevertheless, meaning is to a certain extent also influenced by
external events that the proeftuinen did not control such as the COVID-19 pandemic.
The third research question was, what are the consumers’ degree of
commitment and mode of engagement with the niche practices? The degree of commitment
is quite high among practitioners since they tend to be quite close to the proeftuinen in terms
of shopping and consumers also tend to perform newly adopted elements at different places
such as the supermarkets. Even when consumers do not shop at the proeftuinen, elements
that are alternated during the performances of practices at proeftuinen are re-performed at
regular supermarkets. Consumers bring their newly acquired skills such as knowledge in
seasonal food items with them when they go for groceries to the large supermarkets. Given
this point, the proeftuinen reconfiguration of practices go beyond the practices of buying and
eating and even beyond the original place of performance: the proeftuinen.
Mode of engagement is a bit different between the two proeftuinen since
LekkerNassuh provides far more room for consumers to engage in the organization and the
practices as opposed to Rechtstreex. Simultaneously, the results also highlighted that there
are certain bottlenecks for consumer’s degree of commitment and mode of engagement, often
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linked to the high cost in time and energy to perform practices at the proeftuinen or forms of
exclusion due to a strong community that functions as a kind of shield.
Main Research Question: How do the proeftuinen reconfigure food consumption
practices and to what extent do these niche practices challenge the supermarket-based food
regime? Both proeftuinen have reconfigured food consumption practices as can be seen from
the alternative elements the proeftuinen offer to the consumers such as (but not limited to):
‘forgotten’ vegetables, new ways of payment, social activities and online shopping. The
proeftuinen are responsible for a large part of the reconfigured practices. Nevertheless, a
landscape development such as a change in meaning due to the COVID-19 pandemic is not in
the proeftuinen’s control. The results have shown that there is a mixture between purposely
reconfigured practices by the proeftuinen and accidental developments.
The newly formed niche practices tend to co-exist with the supermarket-based food
regime since the majority of people are still dependent on the supermarkets for their
groceries. At the same time, niche practices have entered the supermarket domain and
proeftuinen practitioners tend to re-perform the niche practices at the supermarkets. As a
result, while the carriers of practitioners is still relatively small, the niche practices could in
fact challenge the supermarket-based food regime if more people are recruited and reperform these practices at the supermarkets. This will be beneficial for the core mission of
the proeftuinen (localization) since local consumption will be standardized.
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7.2 Recommendations
Based on this research, I would like to share two recommendations for the proeftuinen that
could help the transition towards localization.
First, proeftuinen should make the performance of the practices easier through
creating more flexibility for the consumers. The results indicated that while the majority of
respondents were quite satisfied with the services, most respondents stated that it is hard to
adept to the proeftuinen’s schedule. Since the proeftuinen work with a tight schedule and are
only physically open once a week, this limits the performance of the consumers. Creating
more opportunities for consumers to do grocery shopping at the proeftuinen would
consolidate the practices since the practices are (re-)performed multiple times during a week
rather than once. Moreover, offering more days to do grocery shopping increases consumer’s
choice and flexibility, which is important in consumer’s autonomy. As a result, this could
make grocery shopping at the proeftuinen more attractive for (new and current) consumers
since they would have more freedom and options to do groceries. Important to realize,
creating more days in a week to collect the groceries at the proeftuinen could weaken
consumers’ dependency on the supermarkets.
Second, an element-based approach should be used in the proeftuinen’s action plans.
As seen from the data and theory, using informational campaigns to raise awareness (often
seen in policy making) does not lead to changes in food consumption practices since this only
addresses one element (Crivits & Paredis, 2013; Shove et al., 2012). Respondents stated that
there was often more needed to do groceries at the proeftuinen than simply knowing the
proeftuinen’s existence. An element-based approach argues that all elements should be
addressed in order to attract new consumers and remain the current ones. To illustrate,
proeftuinen could raise awareness, which would address the meaning (or the skills
depending on how one looks at it) of a certain practice, if this campaign tackles material and
competence as well. Proeftuinen could create a starter pack (material) for new consumers in
order to become more acquainted with the ‘forgotten’ vegetables. This package could be a free
sample so people can experiment with the products before they become participants of the
proeftuinen. In addition, skills could be addressed to recipe books (or other alternatives such
as booklet, blogs, vlogs are possible as well) since various consumers still found it hard to
work with the food items. Combining the three elements (meaning, competence & material)
in one action plan has a higher potential to reconfigure practices since it addresses all
elements (holistic approach) (Crivits & Paredis, 2013; Shove et al., 2012).
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Appendices
Appendix I – Topic List for the Coordinators (In Dutch)
Informatie over de proeftuin
Wat is de achtergrond van de proeftuin?
Hoeveel mensen zijn er verbonden aan de proeftuin?
Welk gebied (geografisch)?
Transitie/Visie
Hoe zie je de ontwikkeling van de proeftuin in de aankomende 5 jaar? 20 Jaar?
Proeftuin in vergelijking met supermarkten (complementair of vervanging?)
Met welke personen, instanties, organisaties heeft de proeftuin te maken?
Wie helpen/blokkeren de proeftuin om deze visie te behalen?
Wat is de rol van de consument in de visie (lokalisering)?
Wat voor veranderingen in gebruiken heeft u waargenomen met de proeftuin?
In hoeverre denk je dat de visie voor komende x jaar bereikt gaat worden?
Praktijken
Hoe werkt het (online) platform?
Op basis waarvan worden aanpassingen gemaakt aan deze materialen/technologie?
Waarop worden de pakketten geselecteerd?
Wat zouden mensen moeten weten/kunnen om gebruik te maken van de services van
de proeftuin?
Waarom op deze manier (afhalen)?
Sub-praktijken
Wat verandert er voor de consument nog meer naast een andere manier van eten
kopen?
Ervaring met Koken, eten?
De consument
Hoeveel klanten heb je momenteel?
Hoe zijn jouw huidige klanten bij jouw terecht gekomen?
Kan een consument al haar boodschappen doen bij Rechtstreex?
Zit er veel verschil tussen de klanten of hebben ze veel gemeen?
Hoe toegewijd zijn de consumenten?
Op wat voor manieren probeert u nieuwe klanten te werven?
Hoe worden niet klanten bereikt?
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Appendix II – Topic list for the consumers (In Dutch)
Consumptiepatroon
Welk deel van de boodschappen komt van de proeftuin en welk deel van andere
bronnen?
Informatie over de proeftuin
Hoe kwam je in contact met de proeftuin?
Hoe vaak maak je gebruik van de proeftuin?
Wat sprak je aan?
Waarom maak je gebruik van de proeftuin?
Wat zijn jouw ervaringen tot nu toe van de proeftuin?
Praktijken
Hoe ziet boodschappen doen eruit via de proeftuinen?
Hoe ziet dit er anders uit dan ‘normaal’ boodschappen doen?
Wat zouden mensen moeten weten/kunnen om gebruik te maken van de services van
de proeftuin?
Sub-praktijken
Wat voor veranderingen zijn er geweest in jouw voedselgebruiken sinds je bij de
proeftuinen winkelt?
Doe je dit zelfstandig of wordt je vanuit de proeftuin geholpen?
Maak je ook gebruik van andere services die de proeftuin aanbiedt (bezoekjes,
plukdagen) ?
De consument
Hoe nauw voel jij je verbonden met de proeftuin?
Vertel je andere mensen over de proeftuin?
Wat voor gevoel geeft het boodschappen doen bij de proeftuin?
Ben je nog op andere manieren actief naast consument bij de proeftuin?
Deel jij de visie van de proeftuin?
Hoe beïnvloeden de seizoenen uw aankopen bij proeftuin?
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