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Summary
The notion of nature is one that has been the topic of much debate. In the past, ‘Western’ society often
has tended to look at nature as something ‘wild’ and ‘pristine’. However, more recently there has been
a shift within ‘Western’ ideas about nature towards a more human inclusive view of nature. However,
this debate is not a purely scientific one. It is, therefore, important to discover what is thought about
nature not only by so-called experts like scientists but also by individuals in society. Both have their
own realities of what constitutes nature. In order to unravel what nature ‘is’ and to contribute to the
debate, this research draws on practice theory and material semiotics.
As practice theory argues, it is important to look at the practices in which these natures are enacted in
order to discover the complex strategies that have led to the current mainstream understanding of
nature. Nature is enacted through many practices but looking at all practices is a seemingly impossible
task. This research, therefore, focuses on the enactment of nature in two specific contexts: One of
them is a local context, more specifically that of the Netherlands, and the other a digital one.
In countries like the Netherlands, Information and Communication Technologies (ICT) have become an
integrated part of daily life. A Mobile Social Media (MSM) platform like Instagram is a force in human
society. Instagram stands out from other MSM because it uses visual content as the main tool of
information sharing and meaning attribution. Indeed, the practice of posting images on this MSM has
become a big part of many people’s daily life. This research looked at exactly this: the practice of
posting images of nature on Instagram using #nature and how this practice enacts nature.
To find out how this enactment takes place, this research has taken a closer look at four aspects that
come forward when looking at this practice: enactment of nature, the practice of posting, #nature, and
the images. Although more methods were used, the main method that led to the results was the
conduction of semi-structured interviews. These interviews let the posters of the images on Instagram
create their own context that surrounded the practice of posting.
This resulted in the finding that the enactment of nature indeed takes place in a layered web that
surrounds it. The result has not been a smooth explanation of these layers, but a rather complex
collection of contexts. Nature is enacted in so many ways that it would be impossible to find a fitting
‘category’ for every enactment. The single practices in which nature is enacted take place in several
manners, depending on the context in which they take place, meaning that the practice of posting
images on Instagram does not stand on its own. It is embedded within other practices that come before
and after the practice of posting itself. In conclusion, the practice of posting images on mobile social
media using #nature enacts nature by ascribing meaning to it through the context in which it takes
place.
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Our values grew up in a low-tech, disconnected world of plenty. Now, cumulative
and apparently innocent acts can have consequences undreamt of by our forebears.
[…] the effects of actions, as well as the actions themselves, are smeared out in
space and time in confusing ways.
- James Garvey

1. Introduction
The notion of nature is one that has been the topic of much debate. In the past, ‘Western’ society often
has tended to look at nature as something ‘wild’ and ‘pristine’ (Neumann, 1998; Cronon, 1996). This
nature is untouched by humans and, therefore, seemingly cannot exist close to human civilisation
(Neumann, 1998; Cronon, 1996; Abram & Lien, 2011). In modern-day geopolitics and economy this
nature, therefore, exists in places far from places of power (Abram & Lien, 2011), resulting in a blinding
idea of nature that causes damage to nature that is closer to home (Cronon, 1996). More recently
there has been a shift within ‘Western’ scientific ideas about nature towards a more human inclusive
view of nature (e.g. Kessler 2019; Egberts, 2019; Stevens, 2012; Nordlund, 2002, Haraway, 2008).
Scientist have been arguing that, in order to move towards a world where humans and nature can live
together in a way that is sustainable for both, there is a need to get rid of exactly this notion of humans
as something separate from nature (Kessler 2019; Egberts, 2019; Stevens, 2012; Nordlund, 2002).
However, this debate is not a purely scientific one. It is, therefore, important to discover what is
thought about nature not only by so-called experts like scientists but also by individuals in society
(Buijs, 2009). Both of these have their own realities of what constitutes nature, which has been
reworked to fit into the singularity they are presented to be (Rybråten, 2013; Mol, 2002; Haraway,
2008). In this research, I will draw on practice theory and material semiotics in order to unravel a part
of this intertwined web of natures, thereby contributing to this debate.

1.1 Nature Enacted
As practice theory argues, it is important to look at the practices in which these natures are enacted in
order to discover the complex strategies that have led to the current mainstream understanding of
nature (Mol, 2002). In material semiotics, these practices are seen as “simultaneously semiotic
(because they are relational, and/or they carry meanings) and material (because they are about the
physical stuff caught up and shaped in those relations)” (Law, 2019, p. 1). Enactment entails that
‘meaning’ is not something innate to the being of things but is gained through enacting practices
(Feldman & Worline, 2016; Law & Mol, 2008). In other words, when a practice is being practiced it
enacts certain actors as specific beings with individual meanings. Law and Mol (2008) illustrate this by
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looking at the different enactments of a Cumbrian sheep. This sheep is enacted through several
practices and gains being through these practices. Farming practices, for example, enact sheep as
“animals tied to time, place, sex and age” (Law & Mol, 2008, p. 65), while veterinary practice enacts a
sheep as “a potential host for the foot and mouth virus” (Law & Mol, 2008, p. 60). Nature is enacted
through many practices as well but looking at all practices is a seemingly impossible task. This research,
therefore, focuses on the enactment of nature in two specific contexts: One of them is a local context,
the other a digital one.
Focusing on a local context is important because research on the concept of nature often represents,
using the words of Mol (2002, p. viii), “formats that carry universalistic pretentions”. This causes
conceptualisations of nature to lack the local context in which the enactment of nature takes place
(Mol, 2002). Additionally, “enactments of nature are historically and contextually situated in specific
ways” (Abram & Lien, 2011, p. 6). For these reasons, I have chosen to look at nature in a local context.
Because I am Dutch myself, grew up mainly in the Netherlands, speak fluent Dutch and am conducting
this research there, I decided on the local context of the Netherlands. There is no lack of discursive and
structuralist research into what Dutch people think about nature (e.g. Buijs et al., 2011; van den Born,
2006; Buijs, 2009; Groote et al., 2006) but there is a lack of research into the way Dutch people enact
nature from a practice theory perspective.
What is also lacking in the discussion about (the enactment of) nature, is the inclusion of Information
and Communication Technologies (ICT) like Mobile Social Media (MSM), which is why I chose to focus
on this context as well. In countries like the Netherlands, ICT have become an integrated part of daily
life (Rivera et al., 2015). An MSM platform like Instagram, with about 500 million daily active users
(Aslam, 2020) is a force in human society and should be included in this discussion (Rivera et al., 2015).
Instagram stands out from other MSM because it uses visual content (images and short videos) as the
main tool of information sharing and meaning attribution (Serafinelli & Villi, 2017). Indeed, the practice
of posting images on this MSM has become a big part of many people’s daily life (Serafinelli & Villi,
2017). In this research I have, therefore, looked at exactly this: the practice of posting images of nature
on Instagram and how this is reflected in Dutch people’s enactment of nature. I have examined this by
looking at their use of the hashtag #nature. In short, hashtags (#) are used on MSM to “identify
messages on a specific topic” (Google Dictionary, 2020). #nature is, therefore, a useful search-term to
identify posts that include ‘nature’. Utilising a mainly visual MSM in research on the enactment of
nature will likely provide new insights to add to both nature in practice theory and the debate on
nature in general.
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1.2 Research Questions
In an attempt to uncover how nature is enacted and how this is affected through the use of MSM, this
research takes a deep dive into the practice of posting images of nature on Instagram using #nature
and how this is reflected in Dutch people’s enactment of nature. In order to do so, I will be answering
the following research question: How does the practice of posting images on mobile social media using
#nature enact nature?
The following sub-questions are guiding me in this, covering the four aspects of the main question: the
enactment of nature; the practice of posting; the role of #nature and the images.
1. How is nature enacted by individuals posting on Instagram?
2. What does the practice of posting images on Instagram entail?
3. What role does #nature play in the enactment of nature on Instagram?
4. What role do the images posted play in the enactment of nature?
In the following chapter (2) I will cover the underlying theoretical and analytical framework, after which
I will explain the methodology used in chapter 3. Chapter 4 covers the results found. After this, Chapter
5 offers a reflection on the research done and the final chapter (6) will answer and discuss the results
by answering the research questions.
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2. Theoretical Framework
There is a need to elaborate on the ideas mentioned in the introduction above in order to explain the
underlying concepts that underpin this research. As said before, I will draw mostly on practice theory
and material semiotics. But what exactly does this imply? In this chapter, I will describe these and more
concepts that frame this research. In paragraph 2.1 I will be explaining my personal position and give
a brief introduction to material semiotics. After this, paragraph 2.2 covers several scientific enactments
of nature and briefly looks at how Dutch society has been found to ‘see’ nature. Paragraph 2.3 explains
the importance of including MSM in the discussion of nature and highlights the reasons for looking
into Instagram and #nature. Finally, paragraph 2.4 takes a deeper look at images as actors-enacted.

2.1 Unravelling Nature
It is important to note that I have written this report from an ecocentric worldview. In short, this means
I value more-than-human beings intrinsically and include the nonhuman in humanity (Washington et
al., 2017; Stevens, 2012; Nordlund, 2002). This does not mean that human individuals cannot be
distinguished from other individuals, just that they cannot exist separate from nature (Stevens, 2012;
Nordlund, 2002), technology or materialities (Haraway, 1991, 2008). My perspective on the social is,
therefore, that the social does not exist as a thing on its own, or, to quote Tsing (2012, p. 141): “Human
nature is an interspecies relationship”, with no distinction between organism and machine (Haraway,
1991). It is for these reasons that I feel drawn to the theoretical concepts material semiotics have to
offer.
Within material semiotics, there is a focus on the way things are intertwined. It states that there are
multiple realities and that there is no single truth ‘out there’ that needs to be discovered (Rybråten,
2011; Haraway 2008). The problem rather lies in how the multiple realities hang together and the idea
is to uncover how these are layered, translated or rationalised in order to fit into the singularity they
are presented to be (Rybråten, 2011; Mol, 2002; Haraway 2008). This singularity can, for example, be
formed by making concepts mutually exclusive (Rybråten, 2011), as is being done in the dualism of
human and nature. “Various coordination strategies are, therefore, needed in order to make multiple
versions of an object hang together as one” (Rybråten, 2011, p. 21). It is the goal of material semiotics
to identify these strategies, without the assumption that these strategies are purely constructed
through human (social) activity (Rybråten, 2011; Mol, 2002). The world is constantly enacted through
socio-material interactions (Rybråten, 2011). These interactions constantly create new realities, which
continuously play a relational part in an “unformed and formative field of possibility” (Rybråten, 2011,
p. 20). Part of the aim of this research is to uncover how nature is intertwined and what realities are
formed around it. In the next section, I will take a closer look at several ideas about nature in science.
9
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2.2 Scientifically Enacting Nature
In this research, nature is seen as a highly constructed and enacted concept. This entails, in the words
of Jørgensen (2013, p. 53), that “there are different practices that make manifest different versions of
nature and propose courses of action for dealing with it. This is not to say that nature does not exist,
but we only know it through the versions of nature we produce”. Any engagement with nature and all
the socio-material connections involved thus influence the enactment of nature (Rybråten, 2011). Each
enactment of nature is a new version, a new reality, as ideas about nature are experienced through
the interactional existence in it (ibid.). This is a relatively radical view of nature that opposes many
traditional scientific ideas of nature as something that exists as a single truth in the world ‘out there’
and that it is the role of science to uncover this truth.
However, this idea is not a new one (e.g. Escobar, 1998; Abram & Lien, 2011; Rybråten, 2011). More
and more scientists are moving further away from the idea that nature and related concepts, like
wilderness and biodiversity, are “a true object that science progressively uncovers” (Escobar, 1998, p.
54). For example, Cronon (1996, p. 16) states that “there is nothing natural about the concept of
wilderness. It is entirely a creation of the culture that holds it dear, a product of the very history it
seeks to deny.” Cronon (1996) further argues that wilderness is an image of the concept of nature that
only people who have been alienated from this nature could hold. Abram and Lien (2011, p. 4) argue
that humans “use the term nature as a linguistic category to collect and organize our thoughts,
activities and relations”. This could be explained by what Rayner and Heyward (2013) call “the
inevitability of nature as a rhetorical resource”: The concept of nature has, throughout human history,
served a purpose to distinguish humanity from it and has enabled humans to argue that it either is or
is not their responsibility. This is a process called ‘othering’: “how we engage with Others, those
perceived as different from self” (Canales, 2000, p. 16). It is “a complex, interrelational process that
shifts depending on how identities are constructed and interpreted” (ibid, p. 20). This othering of
nature is what Kessler (2019, p. 10) calls the “hegemonic lens through which human-nature relational
experiences are filtered in the modern world”. This lens affects how humans translate their
experiences of nature into the meaning they attribute to this concept, thus creating a self-fulfilling
cycle and further strengthening the dualism between nature and humans (Kessler, 2019). Kessler
(2019, p. 3) further says that the root of environmental problems “is that modern humans have faulty
relationships with more-than-human beings”. He argues for this term instead of nature because calling
these beings ‘nature’ can cause a failure to recognise the individuals existing within it (Kessler, 2019).
This is further reflected in research that challenges human-only notions like individuality, agency, and
subjectivity (Whatmore, 2006; Head et al., 2014). All of these are examples of how nature is viewed
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and enacted in scientific practices. Considering these can shed a light on the enactment of nature in
scientific practice as done by scientists, who specialise in looking at nature.
This research, however, focuses on individuals, more specifically on individuals in Dutch society. It is
important to discover what is thought about nature not only by so-called experts like scientists, but
also by individuals, because the knowledge they have of nature and the way they interact with it can
be significantly different (Harrison et al. 1998; Buijs, 2009). Each of these agents has their own reality
of what constitutes nature, which has been reworked to fit into the singularity they are presented to
be (Rybråten, 2013; Mol, 2002; Haraway 2008). This means that they all have their own ways of
enacting nature, in their own specific practices.
Even though there seems to be a more general acceptance of the intrinsic value of nature in Dutch
society (Buijs, 2009), this nature is still seen as something separate from humanity and its culture (De
Groot & van den Born, 2003). The idea of humanity as a part of nature does also not seem to be
reflected in Dutch nature related policy1. Neither does the idea seem to be prominent in Dutch nature
conservation (e.g. Gamborg et al., 2010; Egberts, 2019; Turnhout et al., 2004). Focusing on individuals
in Dutch society, there are several discursive and structuralist ideas. For example, Buijs (2009) found
that there are five ideal images of nature that exist in Dutch society: wilderness, autonomy, image,
inclusive, aesthetic and functional. Van den Born (2006, p. 64) found that “the Dutch population is far
beyond mastership over nature, highly into stewardship, and that even more eco-centric visions of
nature hold strong constituencies”. But what happens when the Dutch population’s relationships to
nature are looked at from a material semiotic point of view? This point of view offers us a way to look
at it without a necessity to order these relationships and highlight the complexities that constitute
them (Law & Mol, 2002).

2.3 Nature on Mobile Social Media
A second prevailing but shaky dualism is that between living organisms and technology (Haraway,
1991). This is prevalent in the absence of the consideration of Information and Communication
Technologies like Mobile Social Media in the debate about what nature entails. In high-income
countries like the Netherlands, ICT have become an integrated part of daily life (Rivera et al., 2015).
Not only have ICT in these countries replaced “older ways of exchanging information and
communication, ICT are causing fundamental changes to the organisation of society and everyday life”
(Rivera et al., 2015, p. 317). The question is whether this also has an influence on the enactment of

1

See, for example, the Dutch National Nature Vision 2014 (Rijksnatuurvisie 2014 'Natuurlijk verder', Ministerie

van Economische Zaken, 2014).
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nature. By integrating ICT into the debate about what constitutes nature, the ‘Western’ idea of what
nature ‘is’, is undermined: nature is no longer “a source of insight and promise of innocence”, it is
rather something that is enacted through a network of body and technology (Haraway, 1991, pp. 152153).
Just like nature cannot be innocent, ICT, and thus MSM, cannot be neutral (Rivera et al., 2015). MSM,
like all communication technologies, are “instruments for enforcing meanings” (Haraway, 1991, p.
164). Because they have become such an integral part of daily life (Rivera et al., 2015), MSM “embody
and enforce new social relations” (Haraway, 1991, p. 164). They are tools in the creation of these
relations, meaning that they play an active role in this. Looking at MSM in relation to nature, this
implies that MSM are active tools in the enactment of nature. To borrow the words of Haraway (1991,
p. 164): “Myth and tool mutually constitute each other”. In this case, nature (as separate from human
and technology) would be the myth and MSM crucial tools of embodiment of this myth. In order to
find how nature is enacted in modern-day Dutch society, looking at MSM, therefore, plays a crucial
part in this research.
One of the biggest MSM at the moment is
Instagram, and it is likely that a concept
like nature is present on this platform.
With over 500 million users active on a
daily basis, who post over 100 million
photos and videos (Aslam, 2020), it is a
force in shaping the way people with
access experience the world. The content

Box 1: Instagram Statistics
As of January 2020
(Aslam, 2020)
Total Number of Monthly Active Instagram Users: 1 billion +
Total Number of Daily Active Instagram Users: 500 million +
Instagram Stories Daily Active Users: 500 million +
Number of Photos Shared to Date: 50 billion +
Number of Instagram Likes per day: 4.2 billion
Number of Photos & Videos uploaded per day: 100 million +

posted on Instagram is visual, meaning
that in order to post something to the Instagram feed, one needs to upload images or videos. Indeed,
the media-practice of image posting, or showing as Couldry (2012) calls it, has become one of the
biggest means of expression, not only on Instagram but on MSM in general (Serafinelli & Villi, 2017).
Digital visual representation of meaning has become an important part of daily life for many people
(Serafinelli & Villi, 2017), and it is therefore important to include these visuals when looking into MSM.
When looking at these visuals, it is important not to solely see them as their textual version, as merely
their description. As Couldry (2012, p. 42) argues, it is important to move away from analysing (mobile
social) media as solely ‘text’: “we cannot grasp what people are doing with media simply by starting
out from the ‘text’ … and the various ways people read that text”. This ‘text’ has a position within the
practices in which it is used. Haraway (1991, p. 152) also argues for this, as she states that the
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“textualization of everything” leads to the subversion of “myriad organic wholes”. Looking at the
images in the posts on Instagram as part of a practice, the practice of posting, should help to avoid this
subversion. In relation to the enactment of nature through this practice, reconceptualising this, looking
beyond the ‘text’ of the posts, undermines “the certainty of what counts as nature” (Haraway, 1991,
p. 152). What nature ‘is’ becomes open to investigation. In order to understand what this entails, there
is a need to “attend to the narratives and imagery through which people justify and make sense of all
this activity” (Lavau, 2008, p. 40 as cited in Rybråten, 2013, p. 20). There is a need to look at the images
as an integral part of the practice looked at in this research.
Language and text, however, are still used on Instagram. It has become more secondary through the
use of captions and often using hashtags. Hashtags are defined as “a word or phrase preceded by a
hash sign (#), used on social media websites and applications, […] to identify messages on a specific
topic” (Google Dictionary, 2020). Hashtags on Instagram link the post to a hashtag page, where all
public posts using the same hashtag are visible (Instagram, Inc., 2020) and are, therefore, part of the
media practices of searching and showing/posting (Couldry, 2012). Searching for nature on Instagram
would mean searching for #nature. This made it possible for me to utilise this and search for #nature
on a mainly visual MSM, in order to find the posted images and linked respondents used in this
research. Indeed, #nature has been used in over 400 million public posts (Instagram Inc., 2019a) and
is, therefore, enacted through the practice of posting visuals using #nature on Instagram. A practicebased approach that investigates the semiotics, as well as the material images posted and the practice
of posting itself, therefore, makes the most sense when unravelling this enactment (Rybråten, 2013).

2.4 Images as Actors-Enacted
As mentioned multiple times throughout this chapter, it is important to look at the practices through
which nature is enacted, in order to discover the complex strategies that have led to its current
mainstream understanding (Mol, 2002). According to Rybråten (2011), it is especially everyday
practices that should be investigated when looking at the enactment of nature. One of those everyday
practices is the posting of images on Instagram (Rivera et al., 2015; see also Aslam, 2020 or box 1). This
practice is the focus of this research.
In material semiotic tradition, it is important to consider the materialities involved in this practice.
Practices do not only enact nature in a relational way or through carrying meaning but are also “about
the physical stuff caught up and shaped in those relations” (Law, 2019, p. 1). As established in
paragraph 2.3, the visuals that are posted on Instagram play an important role in this practice. The
main materiality considered in this research is, therefore, the images that were posted on Instagram.
According to Banks (2007), the materiality of images ascribes a property to them that helps researchers
13
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to study them. Considering the material properties of visual things before studying them, can influence
the shape of this study (Banks, 2007). Therefore, it is important to view the images not only by
themselves but also in the context in which they exist. The context of an image influences the way one
‘reads’ an image (Banks, 2007). Considering the materiality of both the image itself and of the context
can play a crucial role in this, as it can “illuminate the distinctive texture” (Banks, 2007, p. 52) in which
it exists. It can thus be helpful to distinguish between the material form and the material content of
an image because the form can influence the content, as the material forms of visuals “serve to form
or even constrain the possible content”, and vice versa (Banks, 2007, p. 51). Banks (2007, p. 52) gives
the following example to illustrate this: “Until they were banned altogether, billboard advertisements
for cigarettes could not be displayed in the near proximity of schools”. The material form is the
billboard, which is allowed to stand in the near proximity of schools, but the material content of
cigarette advertisements prohibits this advertisement to be displayed on these. The other way around
Regardless of the material content of the images included in this research, their material form is that
they are uploaded to a digital platform and are, therefore, viewed digitally. In line with this, they can
be considered to be digital materialities.
Considering these images as (digital) materialities has an important implication: it shows that they are
actors. The images are actors because they are an important part of the web of enactment of nature
on Instagram. According to Law and Mol (2008, p. 58), “within material semiotics, an entity counts as
an actor if it makes a perceptible difference” and actors “are relationally linked with one another in
webs. They make a difference to each other: they make each other be” Law and Mol (2008, p. 58). The
images of nature posted on Instagram as digital materialities can, therefore, be seen as actors: They
are linked to both the actual place of taking the photo, every entity in that photo, and to the human
that took and then posted the photo with the specific hashtag. The image was taken and posted with
the vision the individual has of what they see as nature, whether they knew beforehand or after
deciding to post it. It is an active, visual-aesthetic representation of the individuals’ ideas about nature
(McCumber, 2018), as it has “previous entanglements” with their life (Banks, 2007, p. 60). The image
exists and acts in its own web of enactment of nature. To illustrate this, I have included an image.
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Law and Mol (2008 p. 57) start their chapter on the actorenacted with an image of a Cumbrian sheep: “It is a sheep. You
can see the photo. But is it an actor? That is the question.” Like
this Cumbrian sheep is not only a sheep in an image, this image
I took in 2018 is not just an image of a bee on a flower. Here,
my question is not whether the bee is an actor but rather
whether the image is. The image is an image of a bee on a
flower. To me, it was a scene perfect for the cover of a paper
about bees I had written. If someone had posted this image
with #nature in the caption, it could have been an image of a

Roxane Verhoeff, Ede, 2018

bee on a flower representing nature to that person. At the same time, it could also be a bunch of pixels
lighting up in a specific way on a smartphone to an engineer or an automated algorithm categorising
the image as #nature. This example is my attempt at showing how agency is “endlessly extended
through webs of materialised relations” (Law & Mol, 2008, p. 58) and how an actor not only acts but
is always being acted upon: the actor-enacted (Law & Mol, 2008). What an image ‘is’, not only depends
on the image itself but also on the actors that enact it.
Here the concept of ‘vision’, as Haraway (1991, pp. 188 - 196) describes it, also plays an important role:
All vision is embodied. As this vision is expressively materialized in the body of the observer, our eyes
are argued to be a form of technology. However, this vision does not necessarily need to be embodied
organically through actual eyes but can also be embodied through visualising technologies like the
camera on a smartphone:
The “eyes” made available in modern technological sciences shatter any idea of
passive vision; these prosthetic devices show us that all eyes, including our own
organic ones, are active perceptual systems, building on translations and specific
ways of seeing, that is, ways of life. There is no unmediated photograph or passive
camera obscura in scientific accounts of bodies and machines; there are only highly
specific visual possibilities, each with a wonderfully detailed, active, partial way of
organizing worlds (Haraway, 1991, p. 190).
Nature in posts on Instagram is seen through multiple sets of both organic and prosthetic eyes: the
organic eyes of the person taking an image of nature, the camera creating the image and the organic
eyes of the viewer. Nature is, therefore, also enacted through the use of these “prosthetics”. The
images posted on Instagram allow one to ‘see’ the enactment of nature through someone else’s eyes,
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mediated through both those of the camera and your own (Haraway, 1991). This, again, shows that
the images are important actors in the enactment of nature on Instagram.
The other materialities needed in order to be able to post images on the platform are seemingly similar
to each other on a basic level. One needs access to a camera, a smartphone, an internet connection,
and the Instagram app. There are a lot of differences within these categories, and additional
materialities like photo editing software could be used. I could begin to argue why each of these
materialities can be seen as an actor, but in line with Law and Mol (2008), I rather wanted to find out
what they do: How does this web of actors enact nature?
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3. Methodological Approach
“You cannot learn what a sheep is by staring at a picture” (Law & Mol, 2000, p. 65). Nor can you find
out how nature is enacted by merely looking at posts on Instagram. But they do tell a story. They show
what is seen and not seen by the taker and poster of the photo, and they show what is left out or put
in on purpose. Each post shows a different enactment of this nature, a new reality. To find out how
this enactment takes place, it is important to not only look at the image, but also at the location the
image was taken, the humans who posted it, and other materialities behind it. Therefore, I have looked
at this primary qualitative data in an explorative and interpretative manner.
This chapter covers the way this data was collected and analysed. The selection of images and linked
participants is explained in paragraph 3.1. Even though the selection of images and participants was
based on an online database, the actual data was collected through primary methods, as the images
themselves do not ‘say’ anything without interpretation. Paragraph 3.2 elaborates further on how the
visual analysis, as well as the location analysis, were conducted. The descriptions under the images
were taken into account but the enactment of nature is interwoven with both the actual place where
the image was taken and the people who posted the images on Instagram. This was the reason why it
was important to not only visit the location but also to talk to the people that took and posted the
image (paragraph 3.3).

3.1 Participant Selection
To be able to collect the raw data needed for this research, I gained access to the application
programming interface (API)2 of Instagram using a trial account on Brand243. Thanks to this application
I have been able to find a more efficient way of selecting Images with all necessary variables: #nature,
geotag in the Netherlands and user located in the Netherlands. These specifics were necessary to make
sure I was able to visit the locations of the images taken and to ensure that I was able to personally
interview the participants. This also limited the number of posts in order to enable me to create a thick
description (see Ponterotto, 2006) of each image.
Participants were selected by filtering the app by #nature, language: Dutch and location: Netherlands.
The app started collecting data from the 19th of March 2019 and had, as of the 23rd of April 2019, found
1576 results. As this was a trial account, I was only able to download the data for the 50 most recent
images. In order to abide by the Platform Policy of Instagram (Instagram Inc., 2019b), a last selection
was made by contacting the accounts that posted the images through the publicly available contact

2

a set of functions and procedures allowing the creation of applications that access the features or data of an
operating system, application, or other service (Google Dictionary, 2019).
3
Brand24 is a method of monitoring your brand or product on the Internet (Brand24 Global Inc., 2019).
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information on their websites that were linked on their public Instagram pages, asking them for
permission to use their image for this research and whether they were willing to participate in an
interview. Because of a low respondent rate, I have done this at several different moments (on 09-0419, 15-04-19 and 23-04-19) in order to get 11 respondents in total. The number of actual participants
was kept low intentionally for me to be able to create a thick description of all images.

Privacy
I have used the Instagram app to access the images that will be used for this research, and, therefore,
have to abide by the Terms of Use (Instagram Inc., 2018). As the users themselves remain the rightful
owners of the images, I am allowed to include the images in the report only with their permission.
Every participant has given permission to use their name, Instagram username, and image(s) in this
research. I will use the images in this report and presentations about the report only, expressively
forbidding third parties to use the images outside of the report.

3.2 Visual and Location Analysis
In order to answer the research questions, I have done two analyses of each post that will not be
recurring in this report, as they turned out not to be as important in answering the research questions
as I initially thought. The interested reader can find these analyses in Annex III. However, I do believe
visiting the locations and analysing the images were of importance to my impressions as a researcher.
I had set out to use visual methods because, as Prosser & Loxley (2008, p. 1) summarise, “visual
methods can: provide an alternative to the hegemony of a word-and-number based academy; slow
down observation and encourage deeper and more effective reflection on all things visual and
visualisable; and with it enhance our understanding of sensory embodiment and communication, and
hence reflect more fully the diversity of human experiences”. I thus conducted a visual analysis of all
14 images in the 11 posts. The analysis was done by thoroughly describing each image individually,
through transcribing my direct observations in writing. For this analysis it was not my intent to ascribe
meaning to the images but rather to describe them as thoroughly as possible in an attempt to let each
image speak for itself.
The next method I used was to visit the locations of the images taken and analyse them. I have done
so by writing down my direct observations and taking images of the surroundings of the places of each
photo in the posts. This has enabled me to see and ‘read’ the location as carefully as possible (Bray,
2015). Using this data, I have created a thick description of the location, again attempting to let it speak
for itself.
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3.3 Semi-structured Interviews
The third method I used was semi-structured interviews with the people who posted the images, the
respondents. These interviews have served to let the humans that posted the images describe their
own enactment of nature as well as to receive their verbal feedback on the images posted, the
materialities used to take and post these and the practice of posting itself. The interviews took
anywhere from 15 minutes to 2 hours and were led by a predesigned set of open questions formulated
in an interview guide (see Appendix II). This allowed for the interviews to be similar and cover the same
topics each time, while also allowing the interviewee to express their thoughts freely and describe
their personal account of the image, practices, and context. Additionally, it left room for other topics
to come up and to be addressed.
During the interviews I have taken some notes by hand, however, as I have conducted the interviews
alone and I wanted to have my full attention for the interview, I also recorded the conversation with a
voice recorder and transcribed them later. After transcribing I used an inductive and intuitive coding
process for each individual interview, to help me get an understanding of the interview through a close
study of the transcript. The codes turned out to be general themes like ‘this is nature’ and ‘this is
#nature’, which aided me in answering some of the sub research questions.
There is a need to highlight once more that this study was conducted in a practice-based theory
tradition, and that I did not seek to find general assumptions about the enactment of nature and the
practice of posting. The themes here have, therefore, not been used as they would be when using a
grounded theory approach (Charmaz, 2007). The result here is a thorough summary of the individual
interviews, describing the enactment of nature through the practice of posting on Instagram using
#nature from the human and individual point of view of this practice. This analysis can be found in
Appendix III.
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4. Results
After analysing everything, I started answering the research questions by looking at several aspects of
the practice of posting images using #nature on Instagram. These aspects are the enactment of nature,
the practice of posting, #nature, and the images. This chapter has correspondingly been divided into
four further paragraphs. Paragraph 4.1 covers the results respondents answered both directly and
indirectly to the question ‘What is nature?’ in an attempt to unravel the web that constitutes the
enactment of nature. The next paragraph (4.2) covers several accounts of the practice of posting an
image on Instagram, to illustrate how this practice takes place in several different ways. Next, the
answers to the question ‘What is #nature?’ are covered in paragraph 4.3. Paragraph 4.4 then takes a
closer look at the images posted by the respondents, answering ‘what makes the images nature?’.
Before this, however, there are some important notes to keep in mind.
The first note is about the way I translated. Every quote cited has been translated from Dutch, which
posed several difficulties, as meaning tends to ‘get lost in translation’. This does not only imply that
they are lost because of a difference in language but also in worlds (Hanks & Severi, 2014; Mann, 2015).
According to Hanks and Severi (2014, p. 8) translation exceeds language for two reasons. The first
reason is that “the concept of translation implies all forms of ‘social traductions’” meaning that “it
designates the exchange not only of words but also of values, theories, and artefacts from one culture
to another”. “The second reason translation exceeds language is because non-linguistic forms of
translation are constantly present in cultural traditions” (ibid., p. 8), such as the images posted on
Instagram. The language that is translated is embedded in contexts that exist outside of solely the
language itself. Interpreting these contexts “transforms translation into a way to translate ‘worlds’
(defined as ‘oriented contexts for the apprehension of reality’), not just words, or other ways to
express meaning” (ibid., p. 8). Although it may be possible to translate a word or sentence into another
language, the worlds that belong to that word or sentence might not translate with it (Mann, 2015),
and, therefore, ‘get lost’ during this translation. I have thus decided to keep certain wordings in a Dutch
way that is incorrect in English grammar. An example is ‘the nature’: In Dutch, people often refer to
natuur [nature] as de natuur [the nature] but it is also possible to just say natuur.
Another choice I made while translating was to leave certain words in Dutch, as they have a specific
meaning that does not translate directly into English. These words are written in italics and translated
between brackets [] once. I have included a list of translations in Appendix I for your convenience as
well. I decided that it was okay to translate natuur [nature] because nature as a concept has “broad
linguistic similarities” (Abram & Lien, 2011, p. 6), and in essence ‘nature’ is the same as natuur, at least
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textually. Also, in this research I am looking at the use of #nature on Instagram, meaning that I am
studying nature as it is used in English by the respondents.
It should also be noted that I have written in a way that categorises. I have found myself struggling to
deal with the ambiguities that I have found during this research, without turning to my personal default
of categorizing, or ordering into ‘parts and wholes’. Indeed, this “ordering of reality” is “deeply
embedded in our [modern and western] sense-making practices” (Asdal & Moser, 2012, p. 300)
Material semiotics, however, “assumes that there is no single social structure or form of patterning”
(Law, 2019, p. 1). However, there is also a need to create an understandable and readable report, and
therefore I have categorized. As the following paragraphs will show, however, categorizing is not
always possible or clear.

4.1 What ‘is’ nature?
Before looking into the practice of posting images with #nature and how this practice enacts nature, I
want to highlight the complexity of the web of enactments of nature. To answer the first sub-question
on how nature is enacted through the practice of posting images on Instagram, I asked the participants
the question ‘What is nature?’ This paragraph covers mostly the answers to this question but also
includes enactments of nature that became apparent during the rest of the interview. By asking this
question, I am looking into “what it is that follows if [nature is] separated from assumptions about a
singly ordered cosmos” (Law & Lien, 2013, p. 365). Illustrated by the eleven cases, I argue that what
nature ‘is’ is fluid, it is enacted through multiple practices in multiple ways by the same respondent.
In the cases studied, I found nature to be enacted in many ways and during several practices, ranging
from an association with certain words (see table 1) to ‘eigenlijk alles’ [actually everything], with many
different meanings and beings in between. The cases illustrate that each enactment of nature is unique
and tailored to different practices, people and places. I found that, for the people I interviewed, it is
like Abram and Lien (2011, p. 15) argue: “nature is not a settled category”. One of the respondents,
Jolien Fiegel (personal communication, May 24st, 2019), formulated this for her own idea of nature as
follows: “nature is actually something elusive and something tangible”.
The words listed in table 1 were all mentioned in direct answer to the question ‘what is nature?’,
without further explanation. The translations are raw, in the sense that they are the direct translation
of the meaning of the words that came to my mind but some of them could have other meanings. For
example, ‘groen’ refers to the colour green but could also mean greenery and ‘rust’ could be translated
to peace or tranquillity, as done in the translations above but ‘rust’ also entails quiet, calm, resting
and/or the opposite of busy. The last word from table 1 that needs elaboration is ‘schoonheid’. It
means beauty, cleanliness, aesthetic and is a personal preference that does not become clear from the
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word alone. The actual meaning in listings like these does not become clear immediately. It is only
through the explanation given by the respondents that one can learn more about how these words
enact nature. Let us start by looking at how nature is enacted as beautiful.
Table 1: words listed in answer to the question: What is nature?
SAID BY

DUTCH

TRANSLATION

SIMONE

Groen, adem, ruimte, lucht, [...] bomen, water,

green, breath, space, air, trees, water, forests,

bossen, bergen, bloemen, beesten, dieren

mountains, flowers, beasts, animals

Bomen, dieren, […] het weer, de lucht, […] heel

trees, animals, the weather, the air, all your

je omgeving

surroundings

ANITA

Rust en ruimte […] en, ja, schoonheid

peace and spaciousness and, yes, beauty

VIOLA

Groen […], flora, maar natuurlijk ook fauna

Green, flora but off course also fauna

JOSEPH

De omgeving, bomen, dieren, vogels

the surroundings, trees, animals, birds

SOPHIE

Rust, schoonheid

Tranquillity, beauty

CHRISTEL

Bomen, bossen, water, dieren en vogels

trees, forests, water, animals and birds

TABITHA

Beauty is mentioned by multiple interviewees outside of table
1 as well. For Carmen de Mol (personal communication, June
18th, 2019) the most important features of nature are "rust and
schoonheid”. For her, it is important “that it really must be
located in a mooie [beautiful] environment, that makes it even
more ‘real nature’”. To Carmen, nature “is echt mooi [really
beautiful] when it is completely clean”, by which she means
“that it is onderhouden [maintained] and if other people do
not aantasten [affect, deteriorate] nature too much”. For
nature to be nature in Carmen’s mind, it must be enacting rust
and for nature to enact rust it must be clean, it has to be both

By Carmen de Mol
@universiteitsmuseum
Posted on Instagram on 2019-04-15

well maintained and not touched by humans too much. There is an ambiguity in this idea that one
could interpret as incoherent. How can nature be both maintained by humans but not affected by
them? In Carmen’s view, however, nature is beautiful when it is clean, and to be clean, it needs to be
maintained. It is also a place that can be (negatively) affected by humans, making it less clean and less
beautiful and, therefore, less fitting in her idea of nature. This is also reflected in the image she posted
using #nature. This image shows a row of plants with signs in front of them on a table. There is clearly
visible human intervention here, but this human intervention is ‘clean’. There is, for example, no litter
visible in the image and Carmen deliberately left out some distracting objects standing next to the
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table (“hiernaast [next to here] stood, for example, casters”). Sophie Wagenaars (Personal
communication, June 14th, 2019) has similar ideas of nature as something beautiful that can also
deteriorate. On the one hand, she listed “rust and schoonheid” in her immediate answer and
elaborated that she associates nature “with very mooie grass-scapes or flower fields or, yes, mooie
areas”. On the other hand, she also thinks that nature “can also deteriorate […] or it can also look not
so mooi“. However, there are clear differences in these ideas. First of all, Carmen emphasizes the
cleanliness of nature in both the positive and negative ideas of nature, which Sophie did not mention
at all. Carmen also mentions that the maintenance and deterioration of nature are related to the
actions of other people, while Sophie enacts deteriorated nature as something that does not look
beautiful.
The enactment of nature as something that can be influenced by humans in a negative way is reflected
in several other ideas of nature in connection to human beings as well. This relation takes different
forms. In the case of Anita Mulder (personal communication, May 23rd, 2019), who also mentioned
both “rust” and “schoonheid” as a direct answer to my question, humans relate to her experience of
nature. Anita stated that “nature and people go together just fine” but to truly enjoy nature she wants
to be alone, probably with her camera and maybe the dogs (“but to really enjoy nature I do liever
[preferably] as solo as possible. If I really want to enjoy nature, then I'd rather do it on my own so really
as alone as possible”). The practice of being alone positively influences her enactment of nature. Viola
Schaaff (personal communication, June 13th, 2019) told me that humans and their actions are also
included in her idea of nature, “but that is not necessarily positive”. She names paving as an example
of something humans created that can have a negative effect on nature: "paving is natuurlijk [of
course] not nature anymore but it does have an influence on the nature”.
The enactment of nature in relation to human beings also takes place in practices of caring and being
responsible for (Simone de Bruin, personal communication, May 14th, 2019: “we humans have the
responsibility to care for it”), protecting (Christel Smits, personal communication, July 15th, 2019: “it is
very important that every human has to protect nature”; "to preserve the nature a little for the
generations after us”), and attempting to control (Jolien: “the people that try to control it"; Petra
Heeren-Hoff, personal communication, June 20th, 2019: “the people that try to control it”). On the
other hand, there are ideas of nature as something uncultivated or wild (Anita: “And whether that is
in my garden, or in the park, or gewoon in the wild nature, that is also possible”; “Not cultivated, it is
not really maintained”; Sophie: “I find that also wel an important point on nature eigenlijk, that it is
not, yes, bewerkt [cultivated]”) and something that goes its own way (Jolien: “the nature also goes its
own way”; Simone: “we humans have placed that there but at one point in time it will also go its own
way, yes, that is toch amazing”; Petra: "the nature that just grows and finds the natuurlijke [natural]
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route”). To Petra, humans are part of nature (“people an sich belong wel to the nature”) but she thinks
there is a difference between "oernatuur” [primeval nature], "the nature that just grows and finds the
natural route”, and “the people that try to control it”. She thinks that this is something that is “more
artificial, a construct, it is something that is created” and “not natural behaviour”.
Both Carmen and Sophie, as well as Christel talk about rust as
an important feature of nature. Carmen wants to “emphasise
that it is truly rust, I find that important as well, that it is not
only the green or the mooie plants or the mooie trees, that it
is truly rustig”. Sophie says she loves being in nature and that
it is important to her because of the peace and quiet it offers
(“heel rustgevend gevoel” [very calming feeling] “heel rustig”
[very quiet] “Je neemt even pauze dan” [then you take a short
break] “echt rustige omgeving” [truly peaceful surroundings]).

By Sophie Wagenaars
@gemeentebladel
Posted on Instagram on 2019-04-14

The image she posted is an image of a place that represents this to her, the bench and shelter that are
depicted show “a place where I come walking by or come cycling by, where I can go and sit and even
[momentarily, for a short while] can rusten [rest] and afterwards again can drive on”. Lastly, Christel
sees nature as a place where you “can genieten, that you can come to rust there”. All these ideas of
nature as rust are different. Carmen ascribes rust or rustig as a feature of nature, something that
nature is, while Sophie also sees nature as a place where she can get some rust and become rustig and
Christel enacts nature as the latter.
Nature enacted as rust can take place in several practices. In Barbara Wesselingh’s (personal
communication, May 31st, 2019) case, nature helps her unwind and get out of her head, which she calls
“afstromen” [letting thoughts/things run off]. For Carmen, nature is a place she can “ontsnappen”
[escape] to. To Carmen nature is the “opposite of a city”. The image she posted was taken in the old
Hortus in Utrecht, which she sees as one of those places where she can escape: “it is a busy city, Utrecht
but here it is suddenly very rustig although it actually is the middle of the city centre". Jolien also relates
her enactment of nature to the city: she sees nature in small details in the city she lives but likes to go
out of the city to really seek out nature (“it can be in my surroundings. I live in Rotterdam, so that is
the city and then I can focus on the plants and the flowers but also the city animals: the duck, geese,
rabbits, that kind of thing when I notice something like that, then I really have the feeling that I am
observing nature again and because I live in the city, I often go out of town to really visit nature”).
I also found cases where nature is seen as something outside or enacted during the practice of ‘being
outside’. Christel, for example, enacts nature as both: “the outside air, or yes, the being outside”. This
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is visible in the images she posted too, which are of swans swimming on a lake, otutside. Tabitha
Timmermans (personal communication, 16th of May, 2019) sees nature as “everything that is outside”
and Sophie enacts nature "gewoon [simply] when I’m outside and I am going for a short walk or yes,
eigenlijk I find nature when I gewoon only lay in the garden”. To Barbara being outside is something
she closely associates with nature because she grew up on a farm, which meant that she was outside
a lot. This is also why she did not think of her image as nature, but rather that it represents the practice
of taking nature inside, on which I will elaborate more in paragraph 4.2.

By Christel Smits
@christel_smits
Posted on Instagram on 2019-04-09

Another recurring practice that came up when talking to the respondents about nature was what I
would name ‘healing’. Simone, Jolien, and Petra all talked about this in relation to nature. Interestingly,
none of the images they posted directly depict a healing practice when looked at without further
explanation. For Simone, it was her recovery from cancer and being able to walk in nature again: “I
cried when I was able to climb the dike again for the first time. Cried that I could do it again, could
make that round again. That is again so fijn. So thankful. That I gewoon can do that again. That you are
still here”. Jolien has suffered from a burnout and says that this made her aware of the vulnerability of
nature and the need to treat it with respect (“I think with respect, more respect, because after my
burnout I am more aware that it also is vulnerable. Yes, we have to treat it with respect”; “because I
zo uit balans ben geraakt [got so out of balance], yes, I started to realize that, and nature actually did
not play such a big role in my life before”). In this she is inspired by Buddhist ways of respecting nature
and its balance (“for example, if you look at Buddhism, if I have to name a belief I lean to that the most
because they have so much respect for the nature and the balance and also can express it so beautifully
with attention and without violence; that really appeals to me very much and that has really given me
guidance again”). Experiencing the unity of everything is something Jolien never used to do before her
burnout. Now she is much more conscious of the balance that exists in nature, which also exists within
herself. Because of this she also feels more balanced when in nature. To her, being in nature is a
calming and healing experience (“it has helped me to recover from a burnout, by experiencing precisely
that unity that I first did not observe at all because I was busy with my work and anything and

25

MSc Thesis Research
everything, and I am much more aware of that now. Yes, that the balance in the nature is that this is
also inside myself and that when I am in nature, I also feel more balanced. So that is very rustgevend
and healing).
Another form of healing practice using images is a book Petra is creating. As she states, she is creating
a book “to give people a nature experience. Especially people that cannot go into the nature
themselves because they are laying in a hospital bed or because they are in a nursing home or a closed
ward”. She remembers her own experience in hospital (“I still remember how incredibly annoying it
was to have to lie there in such a bed, obligatory, without being allowed to leave”) and thinks this book
might help the "thousands of people that experience that on a daily basis”. These are three completely
different ways to enact nature in relation to healing: For Simone this is mainly being able to walk in
nature again, Jolien now experiences unity with nature and is conscious of the balance that exists in
nature and Petra is creating a book that allows others in a similar situation to hers to experience nature.
This illustrates that even a single practice, like the practice of healing, can happen in several ways.

By Simone de Bruin
@hatisaya.mijnhart
Posted on Instagram
on 2019-04-09

By Jolien Fiegel
@burnout_mommy_coaching
Posted on Instagram
on 2019-04-22

By Petra Heeren-Hoff
@shinrinyokunederland
Posted on Instagram
on 2019-04-14

There are several other practices I found in which nature is enacted: religion (Jolien: “I myself am not
a believer but when I say God, that is more the nature to me because that is what I can perceive. When
I think of a God then that is the nature to me”); working (Petra: “it is also my job”); marketing (Sophie:
“I can imagine that maybe for an organisation it can be more of a marketing tool”); Shinrin-yoku [forest
bathing] (Petra: “shinrin-yoku is being one with nature”, “it is simply being part of it and, therefore,
coming home”), trusting (Jolien: “by going into nature more and consciously, I experience more trust.
So, nature then also gives you the trust”). This is exactly the point: nature is enacted in so many ways
that it would be impossible to find a fitting ‘category’ for everything.
It feels fitting to illustrate this by stating that nature is seen as ‘everything’ by several interviewees.
When asked what nature is to them, Jolien, Viola and Petra all said: “alles eigenlijk” (Jolien) or “eigenlijk
alles” (Viola and Petra). Petra thinks this because she enacts nature as "the source that we all originate
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from” and “something we return to eventually”. She says that “eigenlijk alles we use in our lives
somehow originates in nature]. A slightly different way of enacting this is nature as a global
phenomenon, as Barbara states: “nature is global, nature is everywhere. You have a rainforest and you
have a bush here near the lake”. What is most noticeable is that multiple enactments can take place
at the same time for the same person without any conflict or friction. Nature can both be ‘everything’
and one single detail (Jolien). It can be the opposite of a city but found in the middle of the city
(Carmen).
In the previous paragraphs, I have interchangeably described ideas about nature and enactments of
nature. I have done so because the only actual practice I was looking into was the practice of posting
images. This meant that there often were no practices mentioned in which certain meanings or beings
of nature were enacted. However, when taking a closer look at the practice this research focuses on,
there are many other practices that were mentioned that do also enact nature.

4.2 The practice(s) of posting
After laying the groundwork on how the respondents enact
nature in general, we need to look at the practice of posting
images. What I found was that, while every respondent has
their own specific way of posting the image on Instagram, the
practices that led to the actual posting were what influenced
the enactment of nature more. Each time one of the
respondents posted an image on Instagram, there were
multiple practices that surrounded this. Everyone eventually
used the Instagram app to upload and post their image, “simply
via het plusje” (Petra) but there are nuances in every step
before and even after that. Thus, rather than looking at
“posting” as a practice on its own, I will be looking at it as a
practice that takes place in other practices.
Looking at the practice of posting from this point of view allows
me to look at the context that the respondents provided me
with when talking about how and why they posted the image.
For the sake of concision, I will discuss only three of the eleven
cases. These three cases are those of:
-

Simone,

whose

recovery

from

cancer

Screenshot of the Instagram app on
my phone, showing “het plusje” [the
plus] and the photo posted by Joseph

and

rehabilitation of her ability to walk again was needed for the practice of posting to take place;
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-

Barbara, who emphasized that her image was not nature and who took nature inside before
the practice of posting took place; and

-

Jolien, whose recovery from her burnout as well as taking her son with her and asking him to
take the image play an important role in her practice of posting.

As becomes clear from this brief introductory summary, each of these cases had specific practices take
place before the practice of posting took place. However, there are many more practices that took
place for each of the cases, which highlights how individual each situation in which the practice of
posting takes place is.
Let us look at the case of Simone, who, as stated before, had to go through rehabilitation after

recovering from cancer to be able to walk again and take this image. When meeting her, I did not know
this. I learned this only because I let her tell her own story:
Simone and I met on the morning of the 14th of May in 2019 at
a park called ‘Ommoorse veld’. One of the first things she told
me as we walked to the tree depicted in the photo was that she
walks every morning, “het liefste [preferably] with sunrise”. We
met up around ten, which was later than her preferred walking
time because she prefers the quietness that she experiences in
the early morning. To Simone the weather doesn’t matter, “also
when it snows, also when it rains”, she walks because it benefits
her mental and physical health so much. She told me that she
“didn't do it for a while and then I noticed that I got grumpy.
So, the effect of walking outside in nature, yes, I notice that.

By Simone de Bruin
@hatisaya.mijnhart
Posted on Instagram on 2019-04-09

Physically”. On her walks she only brings her “house key and
phone” and “when I see something pretty or weird or funny then vind ik ‘t leuk [I like it] to take a photo
of it”. This is what happened when she saw the tree on the morning of the 29th of March, and when
remembering that day she said: "I remember exactly when I made it, not the date but the moment”.
She told me how she saw the blossoming tree, showed me how she gasped for air because of its beauty
as she told me: “it was all white blossoming flowers were in it. Prachtig [wonderful]! And I really had to
*gasps* oh how mooi”. She then went and stood underneath the tree and got her phone out to take
some pictures, capturing the white flowers against the bright blue sky. As she describes the moment,
there is an emphasis on beauty. Beauty of that day, the blossoming tree and the light of the sunrise
that morning, or as she said: “that day was prachtig, prachtig!”, We looked at the image on her phone
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as she tells me that “when I see these photos, then I think ohja it was so mooi, that was heerlijk [lovely]”.
As she told me this, she became quite emotional and started crying silently.
When I asked her the question what she sees in the image she stated: “if I describe it literally it is a
tree”. But to Simone, this tree represents much more than that. Partly during the interview but also
during our conversation afterwards, the importance of her ability to walk outside became more and
more clear. Because of cancer Simone could not walk for a while and she told me that she “cried when
[she] was able to climb the dike again for the first time”. She said that she cried because she “could do
it again, could make that round again”. Being able to “gewoon” do this again makes her thankful that
she is “still here”. She told me that “there has also been a while that [she] could not walk”. And that
looking at images similar to the one of the tree made her think: ‘ohja, yes, this is what I’m doing it for,
I want so graag to be able to go on my walk again, so go, and do those stupid exercises again”. This is
also part of the reason she made and posted this image: To show people the beauty of nature and
inspire them to walk as well. About this, she told me: “What I want to show is: it is beautiful, go outside!
Go outside, it is really good for you”. This thought also was what inspired her to write the caption:
“Being outside is good for your head and body. And also, for my mood”. When Simone does not walk
outside, she notices that she becomes grumpy and tells herself what she tells her clients: Go outside,
walk. This is also why she added #nature when posting the image: “That is what it is: nature. Go into
nature”.
In the case of Simone, the actual practice of posting the image has been influenced by all practices that
come forward in this story. To illustrate I will give some examples, but I am sure that I missed some in
my analysis, be it because I missed some in the text above or because Simone did not mention them.
In order for Simone to post this exact picture, several practices had to take place: Had Simone not
recovered from cancer, nor recovered her ability to walk, had she not been motivated to get healthy
and stay healthy or had not had the desire to avoid getting grumpy, she might not have gone on a walk
that day. Had she not preferred to walk with sunrise and, therefore, walked in the early morning, the
lighting might have been different, and the tree might not have impacted her by making her gasp for
air. Had she not walked in this specific area or walked a different route she might not have seen this
tree. Had she not brought her phone that morning, she would not have been able to take a picture
from underneath that tree and if she did not have the desire to show others the beauty of nature and
inspire others to do the same, she might not have shared it after taking the image. Had she not written
a caption she would not have added #nature and this research would not have included her image.
The reason I added my research in this last sentence is to illustrate that the practice of posting is not
only made possible by other practices before the posting, but it is also followed by other practices. The
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fact that Simone’s image was one of the images I found and that I contacted her, led to us meeting up
at the park. It caused her to remember that day and had us look at the image she posted as well as
others she made that day and others. It led to her talking to me and telling me about the context that
surrounded it. The post does not cease to exist after the practice of posting has taken place. It
continues being seen, liked and commented on. This illustrates that the practice of posting is
embedded in a context of other practices.
The following example is that of Barbara, which I want to elaborate on because her image did not
necessarily represent nature to her. It rather was part of the practice of taking nature inside:
When looking at the image Barbara cannot look at it without
also seeing the cracks in my screen. She explains that this is
because she is taking part in something called “the 100-day
project”. This worldwide project was set up to get people to
create more. The goal is to create something every day for 100
days, not letting anything, like a lack of inspiration or not
wanting to, stop you. To Barbara, this seemed fun, so she
decided to join. The image we are discussing was taken as a
part of this because Barbara decided to focus on detail
photography. Within this project, Barbara has a personal
research question to call out what she sees: "wat je ziet ben je

By Barbara Wesselingh
@barbarawesselingh10
Posted on Instagram on 2019-04-22

zelf” [You are what you see; literally: what you see are you yourself]. This idea is inspired by a practice
that Barbara calls “spiegelen” [mirroring], which entails that what you see in others tells a lot about
yourself. In her descriptions that she writes for the images, Barbara mirrors what she sees. She tries to
focus on the positive aspects because she hopes that this will help her to see the positive within herself.
She uses the same format for every description: “de prettige eigenschappen die ik in jou zie …” [the
positive qualities I see in you …], which is a quote she said she took from a book by Willem de Ridder.
Carrying out this series of practices repeatedly has made her see things in a certain way, which is why,
when she looks at my phone, she sees her own image, but she must “look through the cracks”. When
she does, she sees her photo, a “mooi plaatje [image; picture]”. She told me that she “vind [find, think
of] the composition mooi, I vind the colours very mooi, I vind the veins mooi”. She also immediately
sees ”the story behind the photo” and still knows “how I made him. That I see in een oogopslag [the
blink of an eye]”.
The image was taken during Easter. Barbara told me she had wanted to buy an Easter branch “eigenlijk
already the entire week and I forgot that steeds [the whole time]. The day before Easter she had asked
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her husband: “take even an Easter branch with you”. But they had all been sold out, so she decided to
get her own from the bushes outside her house. About this, she said: “then I walked here into the shrubs
and I cut two types of branches, big ones, and those I then decorated with all Easter things and op tafel
gezet [put on the table]. Yes. That was eigenlijk the leukste [most fun] Easter branch ever”. Because
she was taking part in the 100-day project, she wanted to take an image of the branch, which she did
“laying upside down on the table”. She likes taking images from underneath because “I know when you
take a photo from underneath, then you always get a surprising image and daar ben ik benieuwd naar
[I'm curious about that]. So, she laid down on the table, changed the settings on her Samsung 7 edge
smartphone to overexpose the image a little, and took a few images. Usually one of the first images is
the one she likes best. She thought the result was surprisingly nice, especially because the Easter egg
that is depicted is not directly recognizable, which she thinks is funny because it contains her own
“onderonsje [small inside joke, small private conversation]”. The most important thing is the
composition for her: "whether it is mooi, whether it evokes feelings”. She said she shared this specific
image because she thought it was beautiful but also because the other images were still pretty but this
one made her feel more.
There are many practices to be found in this account and there are probably more practices that took
place that I missed because of the contexts in which this research took place. Here again, several
practices create a context in which this specific image was posted on Instagram using #nature.
Forgetting to buy an Easter branch led to Barbara asking her husband to buy one, those branches being
bought by others made them sell out. The desire to still have an Easter branch led to Barbara going
outside and cutting off the branches and bringing them inside. Because she took part in a project that
requires one to post something on Instagram every day, and because she had decided on detail
photography as her specialisation during this project, she took images. Experience in getting surprising
results when taking images from underneath made her lay on the table to take images from under the
branches. Thinking the image is mooi and feeling something when looking at it made her choose this
specific one to post on Instagram. However, I found this case most interesting because the context
clearly does not end when the image was posted. Barbara’s immediate memory of the story behind it
and the continuation of the 100-day project are two practices in the context of the posting that show
that the context is still happening after the image was posted.
The next example is the case of Jolien. Her image was not taken by herself but by her seven-year-old
son. Jolien was the only respondent who did not make the photo in the post herself:
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Jolien says that she often goes “out of town to really visit
nature”. This is what she was doing when the image in her post
was taken. She and her family were visiting the Biesbosch that
afternoon and Jolien wanted to show her followers on
Instagram that it helps her to immerse herself in nature. To her,
being in nature is a calming and healing experience, that has
helped her “recover from a burnout, by experiencing precisely
that unity that I first did not observe at all because I was busy
with my work and anything and everything, and I am much
more aware of that now. Yes, that the balance in nature […] is
also inside myself and that when I am in nature, I also feel

By Jolien Fiegel
@burnout_mommy_coaching
Posted on Instagram on 2019-04-22

more balanced. [...] that is very soothing and healing”. She
experiences unity and balance when immersing herself in nature, which is important to her because
being busy led her to fall out of balance and into a burnout.
With the image she posted she wanted to share this healing effect and the experience of oneness with
nature with her followers, who she says consist of mostly “mothers who uit balans zijn geraakt [have
gotten out of balance]”. On Instagram Jolien gives “all kinds of coaching tips about burnout” and she
thinks that “nature is extremely important” for recovery. She thinks nature, and, therefore, being one
with nature, could lead others to experiencing less stress or anxiety, like it does for herself. She said
that she posted this photo “to give support to the followers of me, to let them also experience that if
you go out and you really notice things, that it can simply work healing or that you feel one with the
nature and, well, maybe less stress, less fear. Nature has those kinds of effects on me”. Showing that
she herself still benefits from being in nature after her own recovery from a burnout, she hopes to give
an example to others: “that I show that it is also very useful for me, it still is. Yes, so a sort of example
behaviour like: Hey just go stand there”.
To depict this experience, Jolien specifically asked her “son of seven years” to take the image of her.
She ”did ask him to make it because he doesn't know how my iPhone works”. She asked him to make
the photo instead of taking an image of nature herself or taking a selfie because “to take it as a selfie
does not always make sense because then I am the leading role again zegmaar [let’s say, like (filler
word)], and now I was more in the background. So vandaar [hence] that it was taken by someone else”;
“and I wanted my dress er mooi op hebben“. The image was taken with her “iPhone 8”, about which
she said: “I make all my photos with my iPhone eigenlijk because I always have it with me”.
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Jolien thinks about the composition of every image she posts online. She wants them to be balanced,
which means that sometimes it is needed to edit those images more than she did with this image, for
example: “that suddenly a bag of mine lies there, or weet ik veel [do I know much; I don’t know], or
something that would make the photo seem less mooi or in evenwicht [in balance, balanced]. Then I
would leave that out or move if that if possible natuurlijk but daar ben ik wel bewust mee bezig [I am
consciously working on that], [...] but that was not necessary for this photo”.
This case is unique among the 11 cases because Jolien asked her son to take the image and because
she herself is depicted in the image. Her desire to be in the image herself while putting the main focus
on nature, as well as not wanting to take a selfie led her to this. Showing that she herself still benefits
from being in nature after her own recovery from a burnout to her followers on Instagram was
important to her. The case of Jolien, when compared to that of Simone, illustrates that even similar
practices in which the practice of posting is embedded can be very different. They have a uniqueness
caused by the specifics of those practices. Jolien, like Simone, also recovered from an illness and gives
her followers advice through posting on Instagram. But the illness is a completely different one and
the images that illustrate that advice are two different ones. Both always have their phone with them,
but Simone stays in the city for her morning walk while Jolien visits nature by going out of town.
There are many other practices that become apparent from this account: The practices of being busy,
suffering and recovering from a burnout, being more aware, experiencing unity and oneness with
nature and experiencing less stress or fear when immersing oneself in nature, giving an example to
others and thinking about the composition of the image are all practices that surround the practice of
posting as done by Jolien. Thinking about the composition and not wanting to take a selfie were some
of the practices that occurred before the practice of posting took place, but Jolien still is recovered
from her burnout and she is still more aware of nature than before she suffered her burnout.

4.3 What ‘is’ #nature?
A big part of this research is the use of #nature, as this is how I selected the participants and what
relates the images posted on Instagram to nature. Hashtags are generally “used on social media
websites and applications, […] to identify messages on a specific topic” (Google Dictionary, 2020).
Following this definition, I assumed that Instagram users used #nature to indicate that their images
had some kind of relation to nature. However, I found that #nature itself is enacted in several ways,
not only indicating that a post includes an image of nature. In the context of this research three general
themes have become apparent in the enactment of #nature: enacted as (1) being nature, (2) the image
posted and (3) a hashtag/social media/Instagram. I call these themes because they show overlap in
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some way. However, as the examples will show, each respondent formulated these enactments in
their own way and no two respondents explained these enactments to me in the same way.
Some respondents enacted #nature as being the same as nature. Jolien4, for example, thinks #nature
is the same as nature (“well I use # 5nature but I don’t see something different than when I think of
natuur or nature) and Christel thinks of #nature as “Everything that has to do with nature”. This is often
related to what is visible in the image. Simone, for example, answered: “That is what it is: nature”
when I asked about why she added #nature to her image, and Sophie said: “I simply associate it with
that“ and Joseph Boosten (personal communication, June 15th, 2019) answered, “to me that is in
nature, which is why I also added that hashtag”. Carmen generally relates the hashtags she uses to
what she sees in the images she posts, which she also did with this image when adding #nature
(“because it has something to do with nature, we thought: well, we put #nature in it”; “think up those
hashtags of what I literally see and what relates to that and with #nature it is the same”). In each of
these examples either ‘it’ or ‘that’ is referring directly to the image, indicating that these respondents
think of #nature as something that is depicted in their respective images.

There are also enactments of #nature that combine these two themes, like Joseph’s account that
#nature is ‘an image of nature’. Whenever Joseph uses #nature, that photo is “an image that I make of
nature”. Similar but different is Tabitha’s enactment, as it adds the element of aesthetics or “mooi”.
She thinks that images with #nature means “that you really have a mooi natuurplaatje, yes, I think then
too that it has to be a mooi natuurplaatje”. These enactments combine ‘relating to the image’ and
‘#nature equals nature’. Tabitha said she uses #nature: “because I think it is simply nature that you
see”, which combines the visual aspect of the image to nature. Another example is Barbara’s multiple
enactments of #nature: Barbara has a “hate-love relationship with Instagram” which she says causes
her to think of nature and #nature as two different things: “Because: is he6 strictly nature? […] No,
actually not”. However, Barbara also thinks #nature can represent the same as nature, depending on
the image. In the image she posted using the hashtag, she thinks it is something different than nature
4

It should be noted that Jolien did not use #nature in her post but wrote ‘nature’ in her caption, which I did not notice until
after the analysis of the post
5 I have taken the liberty to add ‘unspoken’ hashtags when the context of the quote made clear that was being implied
6 The hashtag (There is an important difference when a person calls something like a hashtag a ‘hij’ [he/him] or ‘het’ [it], this
does not translate into correct English, but the Dutch language sometimes personifies materialities).
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but in other images, the ones that she took outside, #nature can represent nature for her: “because
you have exactly this photo but others have thus been made outside, so they are attached to the tree
still and when you would ask me then I would say yes, that is what it represents indeed. With this one
I think, well, no, not per definition”.
Another theme of enactments is that #nature is a much followed hashtag (Tabitha: “just because it is
followed a lot”) with a wide reach (Tabitha: #natuur and #nature has toch wel a very wide reach”;
Jolien: “more that I then might have a bit of a wider reach on Instagram”), which allows one to use, for
example, “tactics” (Jolien) or to reach more/like-minded people (Anita: “I think I use hashtag nature to
reach more like-minded people”; Tabitha: “so that is more the commercial side, I use it just to reach a
lot of people”; Viola: “so that is my thought behind those hashtags, to reach as many people as
possible”).
There are also enactments that combine all three themes, like Sophie who expects “to get images of
the landscape and quiet places in nature” when she searches #nature or Carmen, who said that
#nature and “nature is actually the same for me but I do actually see it in a wider context”. This wider
context is because she thinks that a hashtag "even when it relates to the image only slightly you can
actually use it for Instagram”. Barbara, who sees #nature as “an entrance to the platform” for “people
that want to see something about nature on Instagram”; or Petra who sees #nature as “an
international entrance to all people around the world who speak English and who love nature”. This
entrance to the platform offers possibilities for different enactments as well. For Petra this would be
that #nature offers “chances and connection”, while Viola hopes that using the hashtag shows people
“op verschillende vlakken [in different areas, literally: on different plains]” that the district council is
“open to this topic” and that those people might approach them with ideas and possibilities. For both
Petra and Christel, #nature is also enacted as something international, which for Petra is “all people
around the world who speak English” and Christel explains that “’natuur’, that is more a Dutch one and
when you say ‘nature’ a bit more international, a bit more worldly”.
Adding #nature when posting an image can thus enact several different meanings. It can directly enact
nature; it can relate to the image that is posted and it can serve to aid the poster in their goals on
Instagram. These goals can vary per post, for example reaching like-minded people or having a wide
reach. Regardless of these goals or whether the hashtag enacts nature, this shows that the images
posted with this hashtag do play a role in the complex web around the practice of posting on Instagram
using # nature.
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4.4 What makes the images nature?
The last aspect of this research are the images posted. These images are central to the practice of
posting as they are the ‘result’, the goal of this practice. They are in essence what makes the post, as
one cannot upload to the platform without adding a visual, like an image or video. In the posts included
in this research, the visuals were all images, most of them single images except for the posts by Petra7
and Christel. Because these images were posted using #nature, it was my assumption that they were
the first enactment of nature of the respondents that I saw and analysed. However, the images
themselves did not tell me much without any context. All my analyses of the images themselves did,
apart from giving myself a better understanding of the images, was textualize them8. This step was
necessary for me to understand the images but does not answer the broader questions of this
research, nor does it aid us in the quest to move away from media analyses as text analyses (Couldry,
2012). In order to let the respondents create their own context of the images posted, I asked them the
question: “What makes the image nature?”

Multiple enactments
I want to start by looking at four of the answers to this question that stood out because they did not
have any theme in common with the answers given by the other respondents. Interestingly I found
two extremes in these responses: Joseph, who thinks his image represents everything he thinks is
nature and Barbara, who thinks her image is not really nature.
To Joseph, his image is nature because it is everything that he
understands as nature. Describing the image, he said: “I see
eigenlijk everything that I understand as nature”. As we were
talking about the image, I specifically asked about the bridge,
whether that was also part of nature, as he had previously
stated that the image represents everything he understands as
nature. To this, he answered: ”It is a bridge from one section
to the other section but whether that nou really purely onder
natuur valt [is part of nature; literally: falls under nature], I
don’t think so”. This seeming discrepancy between statements
highlights that at least two enactments take place here,

By Joseph Boosten
@boostenjoseph
Posted on Instagram on 2019-04-23

depending on the context in which Joseph is looking at the image. By posting this image Joseph enacts
nature as both the image in its entirety and everything in the image without the bridge. Had I not asked
7

Petra’s post included three images, two of which were not her own. These images are, therefore, not included
in this report but are described in annex II.
8
These analyses are attached in annex II

36

Instagram’s Natures
about the bridge, Joseph might not have thought of the bridge as not “really purely” nature. However,
for him, it is "mainly the depth what you in the photo see there” that makes the image nature. Nature
is thus also enacted as this perceived depth by Joseph in this image.
Barbara repeatedly emphasised that she thinks that this image
does not fully represent nature to her. She told me the
following when I sent her the image I was looking into: “I also
even really felt a little betrapt [caught]” and thought “she haalt
exactly that photo eruit [picks … out of it] of which I think nou,
that was taken inside, that does not fully represent it”.
However, this image also does represent nature to her because
of the memory of taking the branch out of nature and bringing
it inside. She remembers wondering “Why would I go looking
for an Easter branch when I eigenlijk have a garden full of
branches?” and tells me how fun it was to do so and to

By Barbara Wesselingh
@barbarawesselingh10
Posted on Instagram on 2019-04-22

discover the affluence of the place she lives. Therefore, when
talking to me and thinking about it a little more, she said: “in that way I take toch the nature inside”.
Again, two enactments of nature become apparent from this account: To Barbara, nature in the image
is both enacted as an image that does not fully represent nature and an image that shows nature that
has been taken inside.
There are two more answers by respondents that did not fit
into a broader topic, which are answers given by Petra and
Viola. Petra says her image represents "a cycle of the nature”:
“It begins always again, and there must also something die off,
that brown on the background, the shedding of those leaves
before there again green can come and then again the promise
of the new flowering that is coming”. Another factor for Petra
is her urge to touch it: “that you see the sun on those tiny hairs,
that makes him extra, that you actually want to touch him”.
These are the two ways in which nature is enacted in this
image by Petra: as representing a cycle of nature and as

By Petra Heeren-Hoff
@shinrinyokunederland
Posted on Instagram on 2019-04-14

something you want to touch. Anita’s response did not overlap with other responses either. At first,
Anita could not answer the question other than that the flowers made it nature, which “doesn’t cover
it all”. But looking at her image, Anita thinks her image reflects “the fragility of, well, yes in fact the
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life”. She said: “it is mooi, it is lief [sweet, kind], it is soft, it is
vulnerable often and that has for me also to do with nature”.
Again, there are multiple ways in which Anita enacts nature in
this image.
These responses are examples of how nature is enacted in
multiple ways in relation to single images posted on Instagram.
They stood out because these parts of the answers of the
respondents did not show any overlap in the sense that they
By Anita Mulder
@anitamulder1969
Posted on Instagram on 2019-04-22

did not share a theme or category that I created, like ‘plants’
or ‘pristineness’. Because of this, I was able to distinguish
these clear examples of the multiple enactments of nature

that take place when Joseph and Barbara look and or think about the images and relating it to their
enactment of nature. For Barbara and Viola, however, there are more layers to her web of enactment,
which will be discussed in the following paragraphs.

Differences in commonalities
Unravelling the web of enactments of nature is messy, even when explored on a fairly specific level
like the images in the limited posts included in this research. The following paragraphs show what
makes the images nature in a more organized manner, which was my attempt at organizing this messy
unravelling. However, the goal here was not to structure something without structure but rather to
make a readable account of the many ways in which an image can be nature.
One of the overarching topics is ‘plants’. Some respondents stated that plants are what makes their
image nature. To Carmen, her image is nature “especially because plants occur in it”, while for Viola
“it especially makes it nature because you see plants”. Even though especially plants are what make
the image nature, there is still a difference in how plants occurring in the image or seeing the plants.
Flowers are mentioned by Tabitha, Anita, and Viola without further explanation. Both Simone and
Tabitha mention the blossoming of the trees in their image as something that makes it nature. Tabitha
mentions that “you see the blossom of the fruit trees”. To Simone, the blossoming of the tree
represents spring: “it comes, starts, everything, the exploding against that strakblauwe [clear/tight
blue] sky”. These are two completely different enactments of nature in images of blossoming trees.
Animals are mentioned (and depicted) less often. To Christel, the swans, or as she said it the “animals”,
depicted are the main reason that her images are nature, while for Viola, animals are only partly the
reason her image is nature. She said that it is more the plants that make her image nature (“and the
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insects, so the bee and the ladybug and not so much the insect hotel”; “yes nature is then still more
plants than animals apparently for me”).
The next topic is ‘colours’. Plants and colours in relation to each other can also play a role in why images
are nature for many of the respondents. Viola says that it is “the colour, that colour richness of that,
of those flowers” and Jolien mentions the high grass, and the colours depicted as things that make this
image nature (“that grass is high, that is what makes it for me nature. And the colours, yes colours do
a lot”). Even though these seem to kind of fit in this category, there are big differences here. The most
obvious one is that Viola mentions the flowers and Jolien the grass. Another is that Viola mentions “the
colour richness of […] those flowers” directly and Jolien mentions the grass and the colours as two
separate items that make her image nature. Even in mentioning ‘colour’ there is a difference: Viola
talks about colour richness, while Jolien says that “colours do a lot”. Relating to colours, the colour
green is mentioned most often but as explained in paragraph 4.1, when interpreting this, one has to
keep in mind that ‘het groen’ could also mean greenery. To Tabitha, her image is nature because of
the amount of green and/or greenery that is depicted: “with a lot of green, trees, shrubs, flowers”. For
Barbara it is “because he is green and has leaves” and Sophie thinks the image is nature because of
“the green, bosrijke [forest rich, forested] surroundings”. All these ‘greens’ are placed in their own
context. Tabitha places it in a context of ‘a lot’ and related to trees, shrubs, and flowers, Barbara relates
it to the leaves and Sophie puts it in a context of a forested surrounding.
This ‘surrounding’ (or environment) Sophie describes is another, somewhat stretched, topic. Carmen
states that her image is nature "because it is also a part of the old Hortus”, which she says a lot of
people, including her, see as a "natuurlijke environment”. To Christel, it is “because it is in a plas [small
lake]” as an element that makes the image nature. The enactment of nature as untouched by humans
also becomes apparent when the surroundings in which the images are set are described. Sophie’s
forested surroundings are also nature because “except for the bench and the schuilhuitje [shelter], it
is not really reworked by humans”. Jolien describes her image as: “a bit wilder, it is not an aangelegd
[landscaped, manmade] park, so it is, yes, a piece of ongereptheid [untouchedness, pristineness]. Yes,
that is what makes it nature for me”. “Rust” is also mentioned in response to this question by Jolien
(“the vastness, not many people, thus the rust”) and Sophie (“the rust it radiates”). These images are
all seen as nature because they are in a specific setting. Each setting, however, is completely different.
From a forest or the old Hortus into a lake or a park. The specific setting is what makes these images
nature to these respondents.
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5. A Reflection
Before finishing this report and answering the research questions, there are some items that need to
be discussed and reflected on. There were some assumptions and changes that I made while
conducting and writing this thesis, which are important to reflect upon.
First, I want to reflect on the way this report was written. Like many other people do when writing a
scientific report (Mol & Law, 2002), I like to categorize. Indeed, this “ordering of reality” is “deeply
embedded in our [modern and western] sense-making practices” (Asdal & Moser, 2012, p. 300). I have
found myself struggling to deal with the ambiguities that I have found during this research, without
turning to my personal default of categorizing, or ordering into ‘parts and wholes’. Material semiotics
however, “assumes that there is no single social structure or form of patterning” (Law, 2019, p. 1),
which indeed is supported by my findings. However, there is also a need to create an understandable
and readable report, and, therefore, I have categorized. I have created a context: I have grouped
enactments with overlapping concepts together. On one side this highlights that even enactments of
nature and #nature that show strong similarities have nuances that make them different. On the other
hand, this context also influences the outcome of this research, with a danger of over-explaining and
losing the grasp of exactly that ambiguity that I struggled with in the first place. Denying this contexting
took place, however, means missing an integral part of the webs of reality involved in the enactment
of nature on MSM. It would put a big part of it out of reach, or, as Tsing (2010, p. 7) formulates it: “in
the margins, where the analyst can’t really see it less examine it as science”. There will always be
reductions taking place in any research and mine is no exception, my personal and academic
background already pose a context with certain reductions and enactments of the world, nature, and
MSM. This is what Brenna (2012, pp. 357-358) calls “a circular logic”: “The context is performed in our
narratives, but the context is also what we look for and what we map”. Acknowledging this taking place
is a first step to understanding more integral questions about “the reductions that are necessarily
involved, in our knowledge practices and academic writing” (Asdal & Moser, 2012, p. 300).
An assumption I made when starting, was based on the idea that hashtags are generally “used to
indicate the content of the picture” (Giannoulakis & Tsapatsoulis, 2016, p. 115) and going by the
definition of hashtags as “a word or phrase preceded by a hash sign (#), used on social media websites
and applications, […] to identify messages on a specific topic” (Google Dictionary, 2020). I started this
research with the assumption that Instagram users used #nature to indicate that their images had
some kind of relation to nature. However, research on the use of hashtags on Instagram has shown
“that an important portion of image hashtags in Instagram are not directly related with the concept
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depicted by the image. We have found also that both the image content and the context in which an
image resides affect its interpretability” (Giannoulakis & Tsapatsoulis, 2016, p. 127).
Concerning the methodology used in this research, there are several points I would like to address.
First, I ended up adding a sub-question about the practice of posting images: What does the practice
of posting images on Instagram entail? I realized that this was an essential question that was lacking
from the research proposal, as the practice of posting images on Instagram is a central part of this
research. In order to answer the main question, it was important to explicitly look at the practice itself.
Secondly, the way I selected participants for this research is unconventional, as they were not selected
randomly from an entire dataset but from a few limited datasets at three points in time. Because of
my practice-based approach, however, I do not see this as an issue, as I did not use these images to
create an overview of the enactment of nature. I rather saw each image and respondent as individual
agents that are part of the web that constitutes their enactment of nature. Each enactment is seen as
a reality specific to its agents involved.
Another change I made, that has been explained already in the chapter on methods, is that I did not
use the results generated by visual and location analysis as my results. This is because the main goal
of this research turned into letting the respondents create their own context. Allowing them to tell
their stories turned out to be more insightful than analysing the images or locations to create the
context. I used the context created by the respondents in order to answer my research question. This
means that I, if unintentionally, followed a tradition of conducting research found in critical theory and
anthropology. Research in this tradition, like Ethnomusicology, argues that “actors construct their own
contexts reflexively as part of the unfolding of interaction” (Asdal & Moser, 2012, p. 294). Because of
this, it is the main goal of the researcher to trace “the contexts the actors themselves mobilize in order
to make sense of their own actions” (Asdal & Moser, 2012, p. 294), which is what I attempted to do.
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6. In Conclusion
In an attempt to uncover how individuals within Dutch society enact nature when posting images on
mobile social media, this research has examined the practice of posting images on Instagram using
#nature. To summarise and reflect on the results found, this chapter will answer the research question
How does the practice of posting images on mobile social media using #nature enact nature? Leading
up to this, I will first answer the sub-questions, while also shedding a light on the more general findings
that occurred during this research.

6.1 How is nature enacted by individuals posting on Instagram?
In order to look into the practice of posting images with #nature and how this practice enacts nature,
I first unravelled part of the web of enactments of nature, without MSM as a factor. By asking the
participants ‘what is nature?’ I looked into “what it is that follows if [nature is] separated from
assumptions about a singly ordered cosmos” (Law & Lien, 2013, p. 365). Illustrated by the eleven cases,
I have argued that what nature ‘is’ is fluid, it is enacted through multiple practices and materialities. In
the cases studied, I found nature to be enacted in many ways and during several practices, ranging
from an association with certain words to enacted as ‘eigenlijk alles’. The cases illustrate that each
enactment of nature is unique and tailored to different practices and their context. I found that, for
the people I interviewed, it is like Abram and Lien (2011, p. 15) argue: “nature is not a settled category”.
Jolien formulated this as follows: “nature is actually something elusive and something tangible”.
When looking into the responses given to the question ‘what is nature?’, I have interchangeably
described ideas about nature and enactments of nature. This was necessary because the only actual
practice I looked into when conducting this research, was the practice of posting images. This meant
that there often were no practices mentioned in which certain natures were enacted. Seeing that
enactment entails that meaning is not something innate to the being of things but is gained through
enacting practices (Feldman & Worline, 2016), it is necessary to differentiate between meanings
without practice (the ideas about nature) and those with (the enactments). This is why I used both of
these terms. However, these ideas about nature can still be argued to be enactments of nature. They
are enactments in the sense that they became apparent during a practice: the practice of answering
the question ‘what is nature?’. The enactment of nature entails that “there are different practices that
make manifest different versions of nature” (Jørgensen, 2013, p. 53). These practices, however, are
not limited to direct interaction with these versions of nature but can also be practices that are
indirectly related through the web it exists in (Law & Mol, 2008). The ideas about nature that became
apparent in answer to the question ‘what is nature?’ can be called enactments because they became
apparent during the practice of answering my question about nature.
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I have found that multiple enactments of nature can exist at the same time, showing that they are
indeed fitted into a presented singularity without actually being one (Rybråten, 2013; Mol, 2002;
Haraway, 2008). Multiple enactments can take place at the same time for the same person without
any conflict or friction. Nature can both be ‘everything’ and one single detail (Jolien). It can be the
opposite of a city but found in the middle of the city (Carmen). There are enactments of nature as
something both ‘mooi’ and ‘not so mooi’, not as opposites but enacted at the same time (Sophie).
Rather than each person enacting nature in one way, nature is enacted in several ways, more like a
web of enactments than a single enactment. These cases also illustrate that nature is enacted in so
many ways that it would be impossible to find a fitting ‘category’ for everything.
Single practices in which nature is enacted have also been shown to take place in several manners,
depending on the context in which they take place. The three cases that enact nature through the
practice of ‘healing’ have shown that even a single practice can enact nature in several ways. For
Simone this is mainly being able to walk in nature again, Jolien now experiences unity with nature and
is conscious of the balance that exists in nature and Petra is creating a book that allows others in a
similar situation to hers to experience nature. This illustrates that even a single practice, like the
practice of healing, can happen in several ways, thus enact nature in several ways. This finding is also
reflected in the practice of posting, although it turned out that there is another factor that seems to
play a more important role in this.

6.2 What does the practice of posting images on Instagram entail?
One specific part of the web of enactments of nature that the eleven cases have in common is the
practice of posting images on Instagram. From the beginning, this was the main practice looked at in
this research. I initially chose this practice out of the desire to uncover the way ICT like MSM and nature
are intertwined, unknowingly creating a specific context for this research from the beginning. Looking
at the practice of posting images on Instagram, I found that, while every respondent has their own
specific way of posting the image on Instagram, the practice of posting does not stand alone. Both the
practices that led to the posting and the practices that came after, including my research, influenced
the way the practice of posting came to be and the post that still is.
I looked at three cases that stood out to me because they had something that made them unique in
the contexts around the practice of posting the respondents had explained to me. For each case, I
described the practices that arose both from the respondents’ point of view and my own. Without
repeating too much of the results chapter, I want to recap these cases to illustrate my argument. The
cases discussed were that of:
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-

Simone, whose recovery from cancer and rehabilitation of her ability to walk again was needed
for the practice of posting to take place;

-

Barbara, who emphasized that her image was not nature and who took nature inside before
the practice of posting took place; and

-

Jolien, whose recovery from her burnout as well as taking her son with her and asking him to
take the image play an important role in her practice of posting.

By looking at these cases of the practice of posting as embedded in the context told from the point of
view of these respondents showed that there are indeed many practices that occur before the practice
of posting takes place. However, it also showed that the practice of posting is not only made possible
by other practices before the posting, but it is also followed by other practices. The fact that their
images were one of the images I found and that I contacted them, led to us meeting up and conducting
interviews. It caused them to remember that day or moment and had us look at the image they posted.
This led to them talking to me and telling me about the context that surrounded the practice. Each
respondent did this in their own way. For Barbara, for example, the cracks in my phone screen were
something that she had to look through before being able to talk about the image and the practice of
posting and Simone became emotional and cried when looking at the tree and remembering.`
The posts do not cease to exist after the practice of posting has taken place. They continue to be seen,
liked and commented on. This illustrates that the practice of posting is embedded in a context of other
practices. Not only is the practice of posting images on Instagram itself embedded in this context but
the enactment of nature on MSM is also embedded in these practices. In other words, the enactment
of nature on MSM is not captured in the general truth of specific practices, it is enacted through
practices that are the outcome of context.
Even though the practice of posting takes place in a context of other practices, this context is not, like
some Science and Technology Studies (STS) researchers fear, a way of ordering reality into ‘parts and
wholes’, in a way that suffocates any analysis (Asdal & Moser, 2012; Tsing, 2010) Looking at the context
in which a practice takes place rather sheds more light on the interwovenness of the practice one is
looking at. It has helped me in unravelling the web of practices in which the enactment of nature takes
place, reinforcing the material semiotic idea that any engagement with the world and all the sociomaterial connections involved influence the enactment of nature (Rybråten, 2013). Each enactment of
nature indeed is a new version, a new reality (ibid.), and I have uncovered part of some of these infinite
possibilities by looking at the practice of posting images on Instagram and letting the respondents
formulate their context around it.
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6.3 What role does #nature play in the enactment of nature on Instagram?
I started this research with the assumption that Instagram users used #nature to indicate that their
images had some kind of relation to nature. However, I found that #nature itself is enacted in several
ways when used during the practice of posting on Instagram, not only indicating that a post includes
an image of nature. Viola summarised this quite well by stating that #nature is “veelomvattend
[comprehensive, extensive, inclusive]”.
In the context of this research three general themes have become apparent in the enactment of
#nature. #nature was enacted as (1) nature, (2) the image posted and (3) a hashtag/social
media/Instagram. I call these themes because they show overlap in some way, which was a way for
me to structure the text. However, each respondent formulated these enactments in their own way
and no two respondents explained these enactments to me in the exact same way. Some respondents
enacted #nature as being the same as nature, for example by stating they think #nature is “Everything
that has to do with nature” (Christel). Furthermore, the hashtag was often related to what is visible in
the image. Simone, for example, answered: “That is what it is: nature” when I asked about why she
added #nature to her image. There are also enactments of #nature that combine these two themes,
like Joseph’s account that #nature is “an image of nature”. These combine the themes ‘#nature equals
the image’ and ‘#nature equals nature’ by referring to both in the same answer. The third theme of
enactments is that #nature is a much-followed hashtag with a wide reach, which allows one to use
tactics or to reach more and like-minded people.
There are also enactments that combine all three themes, like Carmen, who said that #nature and
“nature is actually the same for me, but I do actually see it in a wider context”. This wider context is
because she thinks that a hashtag "even when it relates to the image only slightly you can actually use
it for Instagram”. This enactment includes ‘#nature equals nature’, ‘#nature equals images’ and the
use of the hashtag on Instagram. Another example is Barbara’s multiple enactments of #nature:
Barbara has a “hate-love relationship with Instagram” which she says causes her to think of nature and
#nature as two different things: “Because: is he 9 strictly nature? […] No, actually not”. This goes to
show that #nature does not necessarily indicate that the image posted also is an enactment of nature.
However, Barbara also thinks #nature can represent the same as nature, depending on the image. In
the image she posted using the hashtag, she thinks it is something different than nature because she
took the branches in her photo inside. In other images she has posted, however, images that she has
taken outside, #nature can represent nature for her: “because you have exactly this photo but others
have thus been made outside, so they are attached to the tree still and when you would ask me then
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I would say yes, that is what it represents indeed. With this one I think, well, no, not per definition”.
To Barbara, it depends on the content of the image and its context whether #nature represents nature.
This is mostly because Barbara also sees #nature as “an entrance to the platform” for “people that
want to see something about nature on Instagram”. Again, all three beforementioned themes occur.
The specific role that #nature plays in the enactment of nature on Instagram is different from case to
case but in the eleven cases in this research, the hashtag generally serves three functions relating to
the enactment of nature. These functions reflect the themes discussed before. The hashtag can
represent nature, it can relate to the image that is posted and it can serve to aid the poster in their
goals on Instagram. These goals can vary per post, for example reaching like-minded people or having
a wide reach. Even though it did not become apparent directly from my research but rather from
personal experience on the platform, I will state that there is a high probability that #nature does not
comprehend all enactments of nature on Instagram. It is both less and more than the enactment of
nature. It does not necessarily mean the image posted with the hashtag represents the enactment of
nature of the person that posted it, nor does it mean that an image posted without #nature does not 10.

6.4 What role do the images posted play in the enactment of nature?
Because the practice that has been looked at throughout this research is the practice of posting images
on Instagram, the images naturally play an important role within the context of this research. As the
images posted were considered to be the main materiality involved in the practice of posting images
on Instagram, they were considered to be actors in the web of enactment that exists around this
practice. When looking at the images that are included in this research, I have attempted to “illuminate
the distinctive texture” (Banks, 2007, p. 52) in which these images exist. The other materials involved
in this, like the phone on which the images were viewed, turned out not to be as important as the
semiotics of the images.
The images posted are central to the practice of posting as they are the ‘result’, the goal of this practice.
They are the result because, in a linear idea of the practice of posting, the posting has been done as
soon as the visual has been uploaded. They are in essence what makes the post, as one cannot upload
to the platform without adding a visual. However, as shown in answer to the previous research
questions, the practice of posting is not necessarily linear and does not end when the image has been
posted. Thus these ‘results’ are also embedded in the context of the practice(s) of posting. They indeed
have “previous entanglements” with the life of the respondents (Banks, 2007, p. 60). When looking at
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the practice of posting images on Instagram, the images exist and act in the wider web of the
enactment of nature.
Because these images were posted using #nature, it was my assumption that they were the first
enactment of nature of the respondents that I saw and analysed. However, the images themselves did
not tell me much without any context. Analysing the images themselves did not tell me enough about
how these images enacted nature. It did not answer the broader questions of this research, nor aid me
in the quest to move away from media analyses as text analyses (Couldry, 2012). I, therefore, decided
to let the respondents tell me the context in which these images exist and asked them the question:
“What makes the image nature?”
There were answers given by four of the respondents that did not have anything in common with the
answers of other respondents. These four answers highlighted that even when looking at a single
image, there are multiple enactments of nature taking place. For example, Joseph enacts nature both
as the image in its entirety. After asking about the bridge depicted in his image, however, he told me
that the bridge does not really represent nature, thus enacting nature as what is shown in the image
excluding the bridge. A third enactment of nature by Joseph is that to him it is “mainly the depth what
you in the photo see there” that makes the image nature for him. These are three enactments of nature
that take place when Joseph looks at his image and that could have taken place when he posted the
image using #nature. Another example is Barbara, who sees her image as an image that does not fully
represent nature because the image was photographed inside. However, she also thinks of it an image
that shows nature that has been taken inside. Petra’s answer also included multiple enactments of
nature in the image she posted: to her, her image shows a cycle of nature and as something you want
to touch. Lastly, Anita thinks her image reflects “the fragility of, well, yes in fact the life” and says her
image is nature because “it is mooi, it is lief [sweet, kind], it is soft, it is vulnerable often”. These
responses are examples of how nature is enacted in multiple ways in relation to single images posted
on Instagram.
Unravelling the web of enactments of nature is messy, even when explored on a specific level like the
images in the limited posts included in this research. I attempted to organize the rest of the responses
about what makes the images nature. The goal here was not to structure something without structure
but rather to make a readable account of the many ways in which an image can be nature. The
responses above stood out because these parts of the answers of the respondents did not show any
overlap in the sense that they did not share a theme or category that I created, like ‘plants’ or ‘colour’.
But these categories are not what makes the images nature. It is the meaning the respondents ascribed
to the images that makes them enactments of nature. Take, for example, the answers that I put under

47

MSc Thesis Research
a category of ‘surroundings’. Those images are all seen as nature because they are in a specific setting
and each setting is completely different. From a forest or the old Hortus, to a lake or a park. It was the
specific setting depicted in the images that makes these images nature to these respondents.
The images are not the final product of a single practice. They are embedded in the enactment of
nature not only on social media but in general. The enactments of nature and #nature take place
around the image, mainly because of the context I created with this research but also because of the
context told to me by the respondents. Whether the images play a role in the enactment of nature in
general is a question out of the scope of this research. I have, therefore, focussed my answer here at
the role the images play in the enactment of nature in this specific practice, although it would be an
interesting suggestion for further research to see what role images on social media play in the
enactment of nature in general. However, ten out of eleven of the respondents who posted images on
Instagram using #nature do relate the images to nature and are, in their own way, enacting nature on
Instagram.

6.5 Concluding
Nature is often presented as a singularity, but this research has shown that what nature ‘is’ is rather
complex, as is often argued in material semiotics (Law & Mol, 2002; Law 2019). In this research, I have
shed a light on the way the enactment of nature takes place in the context of MSM, specifically when
looking at the practice of posting images on Instagram. I have attempted to unravel the way the
multiple realities of nature hang together in this practice by showing the many layers that are involved.
The result has not been a smooth explanation of these layers, but a rather complex collection of
contexts created by letting the respondents tell their stories. These stories illustrate that nature is
enacted in so many ways that it would be impossible to find a fitting ‘category’ for every enactment.
The enactment of nature indeed takes place within socio-material interactions, or practices, like the
practice of posting images on MSM using #nature. However, this research has shown that single
practices in which nature is enacted take place in several manners, depending on the context in which
they take place. It also showed that the practice of posting images on Instagram does not stand on its
own. It is embedded within other practices that come before and after the practice of posting itself.
Everything in this research points to the embeddedness of practices in a wider context. The specific
context of the enactment of nature that this research has looked into was the practice of posting
images on Instagram using #nature, asking the question How does the practice of posting images on
mobile social media using #nature enact nature? The short answer is that the practice of posting
images on MSM using #nature enacts nature through a complex web of interactions, which is in line
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with the material semiotic idea that nature is enacted this way (Rybråten, 2011; Mol, 2002). However,
there is more that should be noted.
When starting this research, I had identified some aspects of the practice that seemed to play a central
role in this web. One of these was the hashtag #nature. It turned out to indeed play an important role
but there is a high probability that this was because I used it to find and select respondents. The
hashtag #nature does not necessarily indicate that the image it is added to is a representation of the
poster’s enactment of nature, nor does the enactment of nature on MSM only take place with posts
using #nature. However, every respondent related #nature to nature in some way.
Another aspect was the images themselves. In the theoretical framework I argued that these images
played an important role as actors in the web of the enactment of nature on MSM. These images did
indeed turn out to play an important role, but not in the way I had anticipated. Because nature in posts
on Instagram is seen through multiple sets of both organic and prosthetic eyes (Haraway, 1991), I
expected these images to allow me to ‘see’ the enactment of nature through the respondents’ eyes. I
expected the images themselves to tell me the information needed to say why the images were
expressions of the enactment of nature on Instagram.
However, I found that it was not necessarily the content of the images that was of importance but the
context in which the respondents placed this content. This is in line with the possible definition of an
actor that Law and Mol (2008, p. 74) find in their analysis of the Cumbrian sheep:
We might say that an actor is a moment of indeterminacy that generates events and situations.
It does this together with other actors that enact it and that it, in its turn, enacts. And it does
so for better, or for worse, or both. Or, then again, we might say that an actor is the site where
we situate what surprised us post hoc when we tell stories about events and situations. It is
the creative limit where our stories stop.
Letting the respondents tell their stories and thus create the context in which the images are situated
does confirm this. The respondents told me about the events and situations that occurred around the
image, they told me about what made them post these specific images on Instagram. They told me
about what they remembered (one could say what surprised them) post hoc, ascribing agency to the
images. These stories also highlighted that the images did not only enact one version of nature but
often multiple, depending on the context in which the image was viewed. Placing the images in a
specific context ascribed meaning to the images, and it is this meaning that makes them actors in the
enactment of nature. Enactment is not purely the practice that takes place, it is also the creation of
meaning and being through these practices (Feldman & Worline, 2016; Law & Mol, 2008). These
images came to be the way they are because they were posted on Instagram, but they are not purely
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the images posted. They have a context, they have meaning to the respondent and that is why they
are enacting, in most of these cases, nature on Instagram. They are indeed “highly specific visual
possibilities, each with a wonderfully detailed, active, partial way of organizing worlds” (Haraway,
1991, p. 190). They are actors-enacted.
In conclusion, the practice of posting images on mobile social media using #nature enacts nature by
ascribing meaning to it through the context in which it takes place. This context is only partly the MSM
on which an image is posted, although this does not mean that MSM do not “embody and enforce new
social relations” (Haraway, 1991, p. 164). It merely means that the enactment of nature on mobile
social media is not captured in the general truth of one specific practice with particular tools, it is
enacted through several practices and materialities that are the outcome of context.
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Appendices
Appendix I: List of translations
Dutch

Translation

aantasten

affect, deteriorate, change (often negative)

al wel

already

betrapt

Being caught, discovered (in a negative way)

bosrijke

forest rich, forested

daar ben ik benieuwd I'm curious about that
naar
dan vind ik ‘t leuk
then I like it
Een oogopslag

the blink of an eye

eigenlijk

actually, indeed

Er tot rust zult komen

You will find peace, You will relax

even

momentarily, quickly, a short period of time

Fijn

Nice, enjoyable, or: fine, delicate

genieten

to enjoy, savor, relish

Gewoon

Just, plainly, normal, habitually (often said about things you do)

Graag

Gladly, willingly (said when you really want something)

Haalt … er uit (er uit Picking one thing out of a group of others/something else
halen)
Heerlijk
Delicious, lovely, delightful, nice, glorious
Het liefste
Het plusje

Preferably; when you want something the most, preferred over
something else
The little plus

Hiernaast

Next to here

In evenwicht

in balance, balanced

leukste

The most fun
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lief

Sweet, kind, nice, dear

liever

preferably

Mooi

Beautiful, nice, pretty, aesthetically pleasing

mooie

similar to mooi, often said in relation to other things/persons

natuurlijk

of course, naturally, natural

natuurlijke

natural

Ohja

Oh yeah (something said when remembering)

onderhouden

maintain, upkeep, support

onderonsje

private affair, inside joke, small get together

onder natuur valt

is part of nature; literally: falls under nature

op tafel gezet

Put on the table

plas

Small lake, puddle

Prachtig

Magnificent, wonderful, superb, splendid

rust

peace, rest, quiet, tranquility

rusten

To rest

rustgevend

soothing, giving peace and quiet

rustig

quiet, calm, serene

spiegelen

Mirroring, reflecting

steeds

Repeatedly, all the time

strakblauwe

Tight/clear blue; ofter referring to the sky or a body of water

toch

However, yet, still

vandaar

Hence, for that reason, literally: from there

veelomvattend

comprehensive, extensive, inclusive

vind

To find, to think of
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Vind… mooi; mooi To think something is mooi, to like something
vinden
uit balans zijn geraakt
have gotten out of balance
wat je ziet ben je zelf

You are what you see; literally: what you see are you yourself

wel

zachter

in the case of health it would be 'well', but wel is said in combination with
other things 'ik vind van wel', which would translate to 'I think so' or 'toch
wel' which means 'just the same, anyway' There is no translation for 'wel'
in itself
do I know much, I don’t know; Expression said when one does not know,
or one is unsure
softer

Zeg maar

let’s say, like; it is a filler word, without real meaning

Weet ik veel
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Appendix II: Interview Guide
What is ‘nature’?
What do you mean with #nature?
[Show image]
What do you see here? Please describe this image for me.
This is the image you posted on [date]
How did you take this image?
Why did you take this image?
What did you consciously leave out of the image?
What did you edit in this image?
If nothing -> why not?
How did you post this image on Instagram?
Why did you post this image on Instagram?
[Read description]
What do you want to say with this description?
Why did you use the hashtag #nature when posting this image?
What makes this image represent nature?
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Appendix III: All Analyses
Because of the sheer size of the Analyses, these have been added in a separate document. This
document contains all 11 posts with the full analysis of each image, description, location and interview.

Links to the posts on Instagram
Photo 1: https://instagram.com/p/BwB9445A7G7
Photo 2: https://instagram.com/p/Bv_4dVclzFB
Photo 3: https://instagram.com/p/Bwj6z8thpdw
Photo 4: https://instagram.com/p/BwkVNSUFlu0
Photo 5: https://instagram.com/p/BwkF_abF6Hv
Photo 6: https://instagram.com/p/Bv_rSBkFh4A
Photo 7: https://instagram.com/p/BwRBjRxHGDi
Photo 8: https://instagram.com/p/Bwlzpl0B9_H
Photo 9: https://instagram.com/p/BwRbyosF3xS
Photo 10: https://instagram.com/p/BwO-rldgfx8
Photo 11, 12, 13, 14: https://www.instagram.com/p/BwBtKpwDk1P/
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