
Manufacturers often sell their low-calorie 
products in light blue packaging, but 
consumers prefer warm, bright colours 
such as red and orange, as PhD candidate 
Irene Tijssen discovered. In a computer 
game, the participants in her study said 
they found the yoghurt drink packaging in 
warm, bright colours more appealing than 
the light blue packs. Tijssen also made brain 

scans of the participants during the game. 
‘We saw more activity in the part of the brain 
that is linked to reward when they saw the 
packaging with warm, bright colours,’ 
says Tijssen. She conducted the research, 
which is all about encouraging healthier 
choices, in collaboration with Unilever and 
FrieslandCampina.
Info: gerry.jager@wur.nl

CENTENARY

Global Future 
Farming Summit 
The second Global Future 
Farming Summit took place on the 
Wageningen Campus on 6 November. 
More than 100 participants from all 
over the world registered for this 
event. Based on last year’s success, 
ProAgrica and Wageningen Academy 
joined forces again in order to offer 
Food & Agribusiness professionals 
from all over the world a chance to 
gain new insights and learn about the 
latest developments in Food & Agri. 
The newly added  Experience Tour 
programme offered participants a 
great opportunity not only to visit 
several WUR research facilities but 
also to talk and exchange ideas with 
WUR experts and each other.  
More information: www.wur.eu/academy

WAGENINGEN ACADEMY

WUR 100 years 

End of a 
celebratory year

The minister of Education, Culture and 
Science, Ingrid van Engelshoven, brought 
Wageningen University & Research’s 
centennial celebrations to a close on the 
evening of Friday 9 November when she 
unveiled a seven-metre-tall carillon. This 
new acquisition for the campus, a gift 
from University Fund Wageningen, 
Kadans Biofacilities and a number of 
alumni, will play on special occasions. 
The idea for the bells came from emeritus 
professor Rudy Rabbinge.

A week earlier, another reminder of 
Wageningen’s centenary saw the light of 
day: a commemorative five euro coin that 
the  Royal Dutch Mint is issuing to honour 
100 years of university education in 
Wageningen. Jeroen Dijsselbloem, an 
alumnus and former Finance minister, 
struck the first example.
The coin marks a special year for the 
Wageningen community. The centenary 
was celebrated on a large scale around the 
world with alumni gatherings, conferences, 

exhibitions, art, films and a book about the 
organization’s last, eventful 25 years. At the 
close of the centenary year, the President of 
the Executive Board Louise Fresco shared 
her vision of Wageningen University & 
Research in 2118. Hopefully, Wageningen 
will then be able to look back on the elimi-
nation of hunger, a revival of nature and a 
healthy life for all on this planet. 
The campus will have changed beyond 
recognition with the carillon as a cherished 
relic from the past. www.wur.nl/100years

HUMAN NUTRITION

Consumers prefer their  
low-calorie products in red
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