
Opportunities for Organic
Greenhouse Vegetables !
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Key Consumer Interests Yesterday
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Key Consumer Interests Today



From Reactive to Proactive Healthcare 



Source: IFOAM Market Data 
2015
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Global Organic Market is booming (bilions dollars)



Grower Stamp



• Growers

• Products

• Projects / Campaigns

• Background Info

• Blog

• Facebook & Twitter

• Consumer Reactions

170,000 page views 

Transparant



The Sustainability Flower
Goals 

Meeting the needs of the 
concerned consumer
regarding sustainability issues

Communicating what the 
Nature & More growers
currently doing and planning 
to do.

Making sustainability issues 
clear for growers, customers
and consumers. 



Pomegranates - from Eve
Absolutely LOVE your pomegranates which we get from Able and Cole. I am a nutritionist and 
writer and have devised a red coleslaw to which pomegranates are added to the mayonnaise 
and to give the salad a sweet, crunchy freshness

Pineapple - from Miriam 
Hi, This is the first time I buy an organic pineapple. I wanted to buy it because I've heard that 
conventional grown pineapples harm the nature and the workers badly. I already knew about 
bananas so I've bought organic bananas for many years. From now on I will only buy organic 
pineapples and I will tell my friends to do it too. Fairtrade is very important. I tasted your 
pineapple today and it was sweet, juicy and very delicious! Muchas gracias,

Pineapple - Eva 
I have recently tried your organically grown pineapple and I must say I am totally hooked. They 
taste great and it so nice to know the workers are ok and that there are no pesticides in your 
fruit. Thanks./Eva

Thank you!  - Tracy 
Hi, just wanted to say that I am so grateful to you for being one of the worriers for good on this 
planet right now! Organic food that is healthy to eat and kind to the Earth is the only future we 
have. And the pineapples I got this week from your farm were so delicious!!! Wishing you all 
much health and wealth and happiness, Tracy





“1 cent for the future –
Thank You” campaigns

Nature & More Campaigns



True Cost of Food



Eosta
Specialized in:
• Greenhouse Products
• Fruits (also Fair-Trade certified)
• “Tropical Wonder”
• “Wild Wonder” 
• “Taste Wonder”
• “Snack Wonders”



• More demand than supply

Opportunities

• Old and New Varieties 
popular

• Proactive Healthcare

• Closer to Nature

• Focus on Taste

• Climate Change 
Opportunities

• Online information




