Strengthening farmer-firm
relations in the food chain
In many developing countries, smallholders form the backbone of the agricultural sector. There is
the concern, however, that they will not be able to supply sufficient food to help meet the needs of
an expanding population in the future. Support is especially needed to improve their productivity and
to strengthen their capacities to respond to the increasingly stringent quality standards imposed by
markets. In many instances, smallholders do not have the means to respond to these demands.
They lack adequate services – credit, inputs, market information and training – to be able to respond
to the quantity and quality requirements of the retail and processing industry. More information on
the outcomes of these supportive policies and projects are needed to support policy decisions and
increase effectiveness.
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Encounters in the value chain

Key: PO – producer organisation (used interchangeably with the farmers’ organisation)

1 Farmer-firm relations
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3 Research for advocacy
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(CIRAD), was co-financed by the European

Moving forward in farmer-firm relations

Commission, the research programme on Global
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Promotion of Imports from Developing Countries
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(Ton and Proctor 2013).

certification schemes like Utz Certified and
Rainforest Alliance.

To assess the impact of these research support
activities on the advocacy capacity of the NFOs,
the researchers used a self-evaluation technique,
in which board members considered a list of
statements covering five capacities that are deemed
necessary for effective advocacy. The information
obtained was used to reflect with the board on ways
to improve their capacities in the future.
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