
Practicing medicine on a cereal box 
Not so long ago, when life 

was simple, food and drugs 
were separate entities. Food· 
was something you ate too 
much of and drugS were the 
thingS you had trouble liberat
ing trom childproof bottles. 

Then the Kellogg Co. came 
along and advertised All-Bran 
cereal with "news about can
cer you can live with." The 
good folks from Battle Creek 
reminded consumers that eat
ing fiber - such as is found in 
All-Bran - is among the rec
ommendations of the National 
Caoeer Institute for preventing 
colon and reetal cancer. Now 

l other food marketers are mak
ing similar, if lesser, health-

1 related claims. General Foods 

} 

Corp., for instance, talks about 
bow bran in its Post cereals 

I 
"eeps your digestive system 
~ smoothly." 
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"We are concerned about 
what the long-range implica
tions of this sort of thing are," . 
says Dr. Allan L Forbes, direc
tor of nutrition and food sci
ences at the FDA's Center for 
Food Safety and Applied Nutri
tion. 

"Is it a good idea to enter an 
era where you practice medi
cine on the back of a cereal 
box?" -

The FDA is likely to act on 
the matter within a month, but 
the agency remains uncom
fortable - even downright 
edgy - about the issue. 

FORBES: Game has changed. 

sumers into thinking All-Bran 
is a sure-fire anti-caneer agent, 
or for discussing the preven
tion issue, period: By Iaw, only 
registered drugs may be mar
keted as preventatives. 

rose as a treatment for hyper
tension, arthritis and multiple 
sclerosis. 

But Keilogg's case and its 
offshoots aren't nearly so tidy. 
Among the complications: 

• carol Crawford, director 
of the Federal Trade Comrnis
sion's Bureau of Consumer 
Protection, has praised Kei
logg's effort. "We applaud Kel
logg and the NCI fortheir coop
erative approach," she said. 
Dr. Edward Brandt Jr., who 
was assistant secretary for 
health in the Department of 
Health and Human Services 
before leaving government ser
vice Jan. 1, took the same tack. 

• Though the National 
Academy of Sciences says it 
has found insuflicient evidence 
of dietary fiber's effectiveness 
in caoeer prevention, the Na
tional Caoeer Institute en
dorses fiber consumption and 
loves the Kellogg campaign. 

from which the anti-caneer ads 
have sprung. 

Before the early 1970s, it 
permitted no health claim of 
any kind for foods. "Zero," says 
Forbes. ''A big, fat none." Then 
the FDA joined consumer ad
vocates in eneauraging mar
keters to provide nutritional in
formation on labels, which i:l 
turn led to low-calorie and low
sodium claims - all, in effect, 
health claims. Even when 
campbeU Soup Co. three years 
ago began promoting its soups 
on the basis of nutrients per 
calorie - a sometimes irrele
vant calculation that camp
bell's finally withdrew under 
fire from consumer advocates 
- the FDA wasn't much 
alarm ed. 

"Everything was going along 
just dandily, in our opinion," 

. Forbes says. "But the ball 
game has up and changed. 

I 
The result ragi.ng controver

sy and genuine soul-5earching 
at the Food and Drug Adrninis
tration. 

-----------------· 
IUARANTEE CF SATISFACTION 
NOT FRESH AllO IN GOOO CONDITION 
TURN UNUSEO PORTION ANO OUTER 
APF'Ell FOR REPLACEUENT. STATE WHEII 
0 WilERE 80UGHT ANO PRICE PAIO 

Should it so choose, it could 
end such advertising and label
ing abruptly by charging Kel
logg under tbe Food, Drug and 
Cosmetic Act Kellogg's ad eas
ily could be interpreted as ille
gal, eitber for misleading con-

~L. .... .... 

• The FDA more or less 
opened the Pandora 's box 

"What do we do now?" he 
asks. "I don't know what we're 
going to do." 

In other cases invalving 
healtb claims tbe FDA has 
been hard-nosed. It sought and 
won indictment last year, alleg
ing that General Nutrition Inc. 
marketed oil of evening prim-
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IIUTRmON INFOIIMATION PER SERVING 

SERVING SIZE • l/4 BAR; SERVINGS PER BAR : 4 PERCE~TAGE Of US. RfCllMMf/IOfO DAilY 
CAlDRIES • . . . • . . . . • • • . . • . . • . . . . .150 ALlOWAltcts (U.S RDAl 
PR1JTEIN . • • . . . . . . • • . • . . . • . . . • . 4 CRA!IS P!IOTtl~ . 6 RIBOflAVl8 4 
CAR80HYORAT[S . • • . . . • • . • • . . . . 14 GRAMS VIIAI"I~ A . • NIACJN . 6 

STARCHES AllO RElATED CAR81JifYDRA!fS . . 2 GRAM$ Vli~MIN C • CAlCIUM . . .. 4 
SIJCROS[ AHD OIHER SIIGARS . . .. . •.... . 12 CRAMS THIAMifj{ 2 IRO/f . . . . . 2 FAT . . • . . . • • . • • . . • • • • . • • • • . • . . • • • • . 9 GRAMS 

ecooAtiiS lESS llWI 2 Pf.RaJrT Of Tl!f I.Ji R!lA Of llllSf NUTRl'UITS 28.3 GRA/dS EQUAJ. I 0Z. 

III&REOIENTS: MllK CHOCOLATE !Millt CHOC(I~ATE t:'"HAINS SUGAR; COCOA BUTlER; MIUC: CHOCOLAlë. 
SOYA lECITHIN , AN .EIIULSIFIER; ANO VAN IL~IN . AN ARTIFIC IAl FlAVORING). ANO PEANUTS 

Mtd. by Hershey Chocolate Company, Hershey. PA 17033. u S.A 
A Orvisoon at R Hershey Foods Corporation • 
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