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Introduction

Already since my childhood, | am fascinated by ‘Aieican continent’ and ‘the music and
culture’ that come from Africa. This fascination deame decide in 2003 to study Cultural
Anthropology at the Radboud University in Nijmegém.the last year of that study | did a
three month long fieldwork study about which megrsellers of tourist art, on a craft market
in Stellenbosch, South Africa, attach to the prdsiubey sell. And | also tried to find out
which meaning the buyers of the products, mostlg-African tourists, attached to these
products. During these months | found it very iegting to see the power play between the
sellers and the tourists. They both had a stakieeirstory behind a product and the way it had
to look like. During these months in Stellenbosslaw the economic potentials of tourism.

Tourism is nowadays the development sector of ehfaica lot of developing countries (Hill,
Nell & Trotter, 2006, p. 164). With the 2010 Woilip Soccer in South Africa, the country
was a hot issue in travel magazines and in temvigirogrammes. A lot of people were
planning a visit to the country in 2010 to supgdbsdir team in the World Soccer tournament.
But this focus of the media on South Africa as bday destination is not new. Since the end
of apartheid in the mid-1990’s, the internationainenunity helped South Africa via political
and economic support. Millions of dollars from NGGbr the development of ecotourism,
stories in the press and positive travel advisprnesde it for travellers a comfortable idea to
visit South Africa.

The literature written about tourism often dealthwhe positive and negative impacts
that tourism has on the local situation. On the loaed tourism creates jobs and businesses
and on the other hand the arrival of too many &sirtan have a bad impact on the local flora
and fauna. Is tourism the panacea to bring econprogperity to every region and create jobs
for the unemployed population? According to Chres Wet (personal communication, 1
October 2010) doe®Development never arrive in an empty context, luseaevery region
has a specific past and this history can resultiffierent consequences for the regioft.”
depends on the specific circumstances of an aredhehtourism is a good way to uplift a
region. It is for instance important to know hovamy tourists or visitors travel around in the
area or are possibly interested to visit the af&danate is also an important factor. The
attractiveness of an area for tourists is for & gdapending on the availability of places of

interest that they can visit. For a part this ativeéness is already there because of a specific



history, natural circumstances, etcetera, but desgyand inhabitants can also create the
attractiveness by the making of the place. AccgdanEscobar (2001, p. 140jhe question
of ‘place’ has been newly raised in recent yeamrifra variety of perspectives — from its
relation to the basic understanding of being andwamg to its fate under globalization and
to the extent to which it continues to be an aidwhindrance for thinking about culture and
the economy.’| have chosen to explore tourism from the anglplate making. A place can
be ‘pushed’ by designers, planners and alreadytiegistructures to become popular to be
visited and used by people. My hypothesis is thetvarking plays a central role in the
creation of place. Networks are important and tghothese networks, resources are identified
and organized. The existence of a certain placérags to play an important role in the daily
life of a human being. The relation people havehwdt place varies according to the
understanding these people have about what happenadplace and how it has been
designed, what the boundaries are, etcetera (Hallamd Hubbard, 2001, p. 38). And often a
specific identity belongs to the origin of a cemtgplace (Escobar, 2001, p. 140). The
initiatives to manage a tourist industry can beetalby a person or company outside a
community, but also members inside a community ®a@ tourism as a potential way to
develop their local environmeéntWhen people in the community work together witheo
people inside or outside the community to fulfilask, a web of connected people comes to
being. The creation of a web is for me the stathefbuilding of a network. Being present or
absent in the network and the dynamics of the wdiffe networks towards each other are
critical sources of domination and change in owietg. It is a society that Manuel Castells
(2000, p. 500) calls the network society that iarebterized by th&re-eminence of social
morphology over social action”

If there is someone who takes the initiative toadep a tourism industry in a region,
an eventful history is often used as one of thetnimegortant tourist attractors. Ann Long and
Jan Douwe van der Ploeg (1994, p.1) use the temdogenous developmenif the

development patterns are based mainly on localylae resources. | find it interesting to

1| put myself in a certain danger with using themte’community’. Communities are often defined in
anthropological literature as “a small spatial yai¢ a homogeneous social structure, and as sharecs”
(Agrawal & Gibson, 1999, p. 630). Agrawal and Gibssuggest a more political approach. In the conbéxt
conservation, the focus should be on the multipterests and actors within communities and howettaesors
can influence the decision making within the comityuriibid.). Because of a rather vague concept like
‘community’ it is very difficult to give a definiin of what a ‘community’ entails. In this thesisHoose to use
my own definition of the concept of community. Fae a community is not necessary a group of peopie w
have a lot in common. But what they have in comiisathat they share the same space or village. Thgg to
cope with the same natural environment and therdadgas and disadvantages this environment haddo tof
these people. In this definition it is even possitilat contradicting ideas and struggles exist éetwdifferent
groups within one community.



look at the way endogenous networks are used inv@lleam, South Africa, to create a
‘place’ that tourists find interesting to visit. Ithe following chapter | clearify the

attractiveness of the town for visitors and for liheal inhabitants.

In the first chapter | will mention the theoriedditerature that formed the background to my
research in Clanwilliam. In the second part of thapter | will mention my main research
questions and objectives. Chapter two | start wahcribing the specific history of the town
Clanwilliam and | conclude the chapter with expiaghwhat the influence of this history is
nowadays on the implementation of development gdaismulated by the Cederberg
Municipality. In chapter three | will describe dmetbasis of three projects that currently exist,
the Living Landscape project, Comnet and the RedrPpooject to what extent the tourism in
Clanwilliam is a form of an endogenous developniaitiative. | look at their history, the
way they are involved in networks and how the prgjeare organized and functioning
nowadays. | look at the broader picture of whagasng on in Clanwilliam else than the
projects in chapter four. | pay for example sonterdion to the main industries in and around
Clanwilliam and their role in the place making d#ettown. During the weeks | was in
Clanwilliam 1 talked with local people who are inveay involved in the local tourism
industry. In chapter four these narratives are usegive an impression of the connectedness
of these people with the town and their role incplanaking. The second part of the fourth
chapter | describe the role of multimedia in tharaling of Clanwilliam. The final chapter
includes some conclusions and some recommenddborisrther research. | will start with

describing my theoretical framework.



Chapter one: theoretical framework and research olgctives

81.1 Theoretical Framework

| start this theoretical chapter with the most im@ot theme during my research and in the
presentation of my resultBlace Makingan element of the Sociology of Plaédl the other
subjects are part of this main theme or are infleenby place making (see figure 1.1). The
three themes that are part of the making of a plaeezndogenous developmedévelopment

of a localityandtourismscapesn between these elements networks exist to ardierent
actors and organizations. These networks can héfeeetht appearances. One way to connect
people or organizations in a network is via thetsihprojects or by giving presentations or
shows to a specific target group. In chapter twogrhe back to this subject. The availability
of certain resources influence the elements ofeplaeking. These resources can originate
from within the network, but can also be broughtrom outside the network. Different actors
use different resources and a specific combinaifainese local resources can have an effect
on the outcome of for instance a project. In tHeeste below the relatedness of the different
subjects in my research is visible. In this chapterill describe the central themes and |
conclude this chapter with my research questions.

Endogenous development

Networks

Networks

(Loca

resoyrces )
Tourismscapes

Development of a locality

Figure 1.1: Sociology of Place



81.1.1 The Sociology of Place

The Sociology of Placés about how places come to be and how place radtie social life
(Gieryn, 2000, p. 464). A place is first of all aigue spot in the universe. It is the distinction
between here and there and it allows people toeg@ie near and fatb{d.). A place can be

a room, a building, neighbourhood, but also a cetepVillage, continent, etcetera. Places
have a function in bringing together different ggeuof people and the design of a place
influences the way it is used by its people. Plaa@sable to attract visitors because they
represent qualities that were already there poathé arrival of these visitors (Baerenholdt,
Haldrup, Larsen & Urry, 2004, p. 13). The meanih@ @lace addresses how people perceive
the environment of the place and the meaning thiéybate to the place (Arefi &
Triantafillou, 2005, p. 81). According to Smith (28 p. 247) do places possess multiple and
contested identities. The making of a place is stlaby conflict, difference and social
negotiation among differently situated social astéteople can experience something beyond
the physical or sensory properties of places amdfeal attached to the spirit of the place
(Jackson, 1994, p. 157). Sircus (2001, p. 31) lithkssense or spirit of a place to a brand that
also includes‘certain expectations of quality, consistency araliability”. He perceives
every place as a potential brand. But brands aréunti in one day. The branding of a place
is a long-term ‘project’ and requirégears of consistent and persistent actions for Iinend

to take shape’(van Gelder, 2008, p. 21). When | describe theetipr@jects in chapter three, |
will come back to this point. Although meaningsptdices are rooted in their settings, human
intentions and experiences make (or break) theep(&elph, in Carmona, 2003, p. 96).
Castells wrote‘The higher the value of people and places, theartbey are connected in
interactive networks”(Castells, 2002, p. 551). He (2006, p. 500) sessvarks as the
constitution of the new ‘social morphology’ of oswcieties and the diffusion of networking
logic substantially influences the outcomes andrapen in processes of production,
experience, power and culture. Networks support iamadement transactions, they solve
problems with for instance a technical or logidtiazharacter, networks deal with
administrative and juridical procedures and momeegal networks facilitate learning and trust
(Beerenholdt et al., 2004, p. 17). A network medwas obne can count on the support of others
that are part of the same netwotkid.) In this thesis | will elaborate the networks tha¢
formed in Clanwilliam with local actors or regionaktors. Beaerenholdt et al. (p. 19)
distinguish six different types of networking rédeis in their research in three tourism

destination areas in Denmark (see figure 1.2). Nek8vin a tourism destination are for



instance created with local industries, culturajamizations, regional tourism boards and
universities with the goal of becoming stronger Wwgrking together. Local small-scale
networks are not outside the ‘scope’ of capital anddernity. But the former are not
exclusively produced by the latter (Escobar, 2Q221141). In chapter two, | will elaborate
further on the design and creation of a place, lmxdhe design of Clanwilliam definitely
influences the way the town can become a popubrepby tourists. Now | will describe the

role of networking in the development of a towraasuristic ‘place’.

Type network Characteristics

Vertical networks Based on the delivery of raw mats and
services such as cleaning and washing

Horizontal networks and chains For example betwexals

‘Additive’ networks in marketing Destination orgaations at local and
regional administrative levels

Informal social networks Among local people invavie tourism but

who have their network located in other
arenas. These networks produce sacial
capital among inhabitants in the same
locality

Political networks Businesses related to tourismpress
common interests in issues such as |the
municipal planning of local traffic or the
municipal funding of destination
organizations

Networking with tourists Has not been sufficierdtydied

Figure 1.2: Types of networks

81.1.2 Endogenous development and the importancetabrking

In this thesis, | make use of the actor-orientegpr@gch. Norman Long, adopted this

perspective to explore how social actors are locked series of battles over resources,
meanings and control (Long, 2001, p. 1). Accordind-ong, one advantage of using this
approach is that someone begins in explaining iffereiht responses to similar circumstances
(p- 13). Long’s approach supports me in analyzirgggrojects. Differences in economic and
cultural change appear because new and old fornpsoafuction, consumption, livelihoods

and identity are entangled (p. 12). The notionagfency’ is important in Long’s approach.

This concept looks at different ways that actons cape with life even if the circumstances
look from the outside similar. Every person hasdain amount of agency in life, but some
people know how to utilize this agency over othersresources better than other people.



Actors try to solve problems, learn how to intemein social events and in a way they
organize their own actions (p. 16). Agency comés loeing according to Long because of the
emergence of a network of actors. They becomejafigrenrolled in a ‘project’ of other
persons or organizations (p. 17). Human agencyatge@t multiple spatial scales. It is not
restricted to a small territory or small group eople. Interplay between a diverse spectrum
of local, regional, national and sometimes everb@lscale actors form wider networks of
meaning, power and social practice when they cam@ ¢ontact with locally configured
networks (Smith, 2005, p. 245). The negotiationthivithe network about which actor knows
how to use his agency about a specific issue th& eftective do result in a certain way of
place making. Part of my research was to find obiciwv resources are combined in the
tourism sector of Clanwilliam. Interesting for measvto know who triggered the initiatives
for the use of the natural resources and the kindewelopment that evolves from this use.
What is the origin of the networks that connects ithtiatives and who are these network
builders? In other words: Is the development setedninant, does it serve local purposes
and are endogenous potentials used (Muhlinghausa&W2001, p. 236)? Or do the actors in
the tourism sector in Clanwilliam rely on exogenauetworks that are already built by
outsiders? | make use of two Clanwilliam-based qutgy and one regional-based project to
show if purely endogenous development is enougtetelop a tourism industry in the rural
town Clanwilliam.

The three projects play an important role in prowd changes to previous
disadvantagedpeople. There are different ways to develop alikycarhe Department of
Environmental Affairs and Tourism (DEAT) published1996 its so-calledWhite paper on
the Development and Promotion of Tourismih this paper the failed possibility for
development in South Africa is acknowledgéidrecognizes that tourism had largely been a
missed opportunity for South Africa. The writerstbé paper consider the fact that tourism
could provide the nation with &engine of growth, capable of dynamizing and rejuating
other sectors of the econon(penceley, 2008a, p. Huring my fieldwork in Clanwilliam,
| paid attention to the development tfurism as a way to uplift the community and the
economy of the town. To be able to receive touristsa place, facilities like hotels,
restaurants and shops are not enough to be suneeihyale will come. | add the importance of
networking, because these facilities have to benected to the visitors through networking.

2 During Apartheid regulations were imposed on anose group membership, mostly based on ‘raciatiypo
features. The regulation was imposed in the 195@uRtion Registration Act. Four main categoriesevierthe

act divided: white, black/African, coloured and iemfAsian (Henrard, 2002, p. 19). The previous ditsataged

groups in South Africa are the black/Africans, ewkxds and Indian/Asian population.



If a hotel does not have an internet site or daesnork together with the local or regional
tourism office, visitors do not know about the pb#iy to sleep there.

Tourism is widely acknowledged as one of the mogidrtant economic sectors that
have the potential to contribute to national archlaevelopment (Hill, Nell & Trotter, 2006,
p. 163). Sindiga (1999, p. 2) claims that: “Tourisand travel are the world’s largest
industries in terms of the number of people pgéiting, the amount of resources generated,
and employment capacity”. Abbink (2000, p. 1) cabtisrism the biggest business in the
world. Compared to other tourism regions, Africes lemsmall share in the world tourism
market, despite the total size of the continentiemlihrge population numbers (Sindiga, 1999,
p. 4). Theories around the issues of tourism arg d&verse and both the positive and the
negative sides of tourism are illustrated in therdéiture (Buckley, 2004, p. 9). Tourism brings
job opportunities and international money to a @Jdaut on the other hand do the prices of
local property and for instance vegetables riseabge of the higher demand for these goods
and properties. (Boissevain, 1996, p. 8). Thera mige amount of literature about tourism
and different kinds of tourism have been distingad; for instance eco-tourism, community-
based and nature-based tourism. It is seen as ahacea to solve problems related to
inequality, poverty and economic adversity. In @ldiam, | mainly came acrossature-
based tourismClanwilliam is situated close to the Cederberddéfness area: home to the
Cape leopard. The Cederberg is one of the toutisacdions for people who visit
Clanwilliam. The Clanwilliam Cedar tree only growsthe Cederberg Mountains and it is
facing extinction (Greater Cederberg Biodiversityr@or, 2010). The Cederberg area is also
the only region in the world where the plants ceowgthat are used to make Rooibos tea. The
leaves of the plant are used to make an herbdCape Westcoast, 2010, p. 33). Tourism is
still in development in the region around Clanwiti and the Cederberg Wilderness Area
(Lawson, 2010, p. 21). Another form of tourism Inea across in Clanwilliam was
community-based tourisnContrary to Spenceley’s (2008b, p. 288) defimitad community-
based tourism | consider the community initiatie@sl involvement in the field of tourism as
a form of community-based tourism. According tcethrules Spenceley sets, tourism should
first of all be located in the community. This lsetcase in Clanwilliam. Take the Living
Landscape Project that is based in Clanwilliam.o8dly the project should be runned by a
community member. It is run by the University ofg@aTown (UCT), but people from the
community are educated to be able to manage thegbrand to carry out the ins and outs of
the daily business. The third rule of Spencelewt tine property should be owned by a

community member, does not apply. | see commurageld tourism as tourism that relies



heavily on the work and input of local citizens,aaway the local inhabitants can educate and
employ themselves to improve their situation amdlihoods. They use their local knowledge
and local resources to make themselves a living. difierent types of tourism that occur in
Clanwilliam influence the way the process of plataking takes place in the town, because
the scope of the tourism creators is focussed enifép attractions. Who these creators are in
Clanwilliam and on which attractions and resourites focus on, becomes clear in chapter

three and four.

81.1.3 Development of a locality

This theme is the second part of my main subjéet:sociology of place. The creation of a
place is important in the development of an areavi@usly when you can talk of
development there is a process of change occuaridghese changes have positive effects on
the living circumstances of local inhabitants. @ffgeople from a previous disadvantaged
group (see section 1.1.2) receive support and gitaage to uplift their position and their
families. Next to a rise in the income per capityelopment is also the reduction of poverty
and a greater equity in the access to educatialthhand nutrition. In South Africa tourism
could only fully develop after the end of the apartl era. Till the mid-1990’s, the
development of tourism was hampered in South Afbeeause several sanctions were put in
place, including condemnation of the country on thasis of its apartheid policies,
recognition of its role as an instigator of cortfiic southern Africa, etcetera (Fennell, 2008,
p. 74). After the mid 1990's when the apartheid darere lifted, different strategies of
development were tried out. Tourism was one ofdlstgategies. Tourism organizations are
active in the development and promotion of destmaimages from different levels: from
local, through regional, to national levels (Dredgel Jenkins, 2003, p. 386). According to
Urry (in Dredge and Jenkins, 2003, p. 388), destina need to be actively created and
recreated in order to make it a different place thee usual world the visitors are living in.

8 1.1.4Tourismscapes and the politics of representation

Burns (1999) wrote about the relations betweenshasid guests and he considers these
relations to be unequal. Local people, the hostpedd on the expectations visitors, the

guests have about the visited place. | only hadaobnvith the hosts of tourists, so | can only

say something about how they perceive their redatigth visitors. During the process of

10



interaction between tourists and communities retetiof power are created (van der Duim,
2005, p. 68). Tourists come with an expectatioth&r holiday destination and want to see
this image confirmed there. To please the visitbeshost community has to do everything in
their power to conform to this expectation. Rougbéyd, the inclusion of communities in
tourism networks leads to the revision of more liaea forms of culture, and the emergence
of new forms of culture that are created for bodmdstic and tourism consumption (p. 62).
Van der Duim (p. 97) uses the tetaurismscape$or the people who use tourism services or
the people and organizations who provide theseicgsrv The environments where these
people, services or organizations are located &em: an hybrid environments. These are
“spaces which are shaped by ‘natural’ and ‘culturabjects, human relics such as hotels,
restaurant and entertainment facilities, and othresources that meet the tourist gaze”
During my time in Clanwilliam my focus was partly the way the ‘community’ represents
itself to the visitors and which characteristics@&nwilliam were chosen to attract visitors
with. | call this process theolitics of representatianl was interested in the way hosts
represented themselves and their local environm®rthe guests. Representation has an
important share in the production of meaning areldkchange between people in a society
(Hall, 1997, p. 15). Tourists base the decisiobriag a visit to a country or place on stories
they hear from their family and friends or basedaoticles and photos in magazines. The
image these prospective visitors have in their mmdalled“destination personality” by
Ekincy and Hosany (2006, p. 127). This is the $étumnan characteristics that are associated
with a destination. In chapter four, the tourismadtrures to attract visitors to Clanwilliam will
get attention. It becomes clearer in that chapteichvimages and metaphors are used to

attract possible visitors.
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Box 1: My first acquaintances with Clanwilliam

| arrived around half past seven in the evenin@afurday the nineteenth of June 2010. |
made a booking for a bed in the dormitory that bglto the Living Landscape Proje
from the Sunday night, but | tried to change mykirapy because | would already arri

on Saturday in the evening. Because the peoplewdnk for the project did not answ
the phone from the Friday afternoon that | startegohone them | decided to just try qut
if | could already stay one night earlier. | wenitef the car and I arrived in a dark an
obviously closed project. There was, next to sotherayuests nobody from the projgct
available and the telephone number on the intesiiet of the project did not exist.
decided to look for another place to sleep in Cldlram. When | drove trough the dar|
and quiet main road | saw a sign for ‘the Rectagyesthouse. | rang the bell to ask if |
could stay there for the night, but unfortunatdig tady told me that the owners were pn
holiday, so the guesthouse was closed. | was alshock, because was this the town
were | would do my study around the tourism indusirthe town? The lady advised

to go to ‘the Longhouse’ Bed & Breakfast. | askeel woman there if she had a place|to
sleep for me and luckily | could even choose whadm | liked the most. | decided to p
the Rand 400 per night, because | did not see @ndbetter option on a Saturd
evening. When the lady asked me what my purposg atay in Clanwilliam was | tol
her my reason but also my doubts. She assured atetlthre is more going on |
Clanwilliam then | would expect. And later | reaizthat she was right.

81.2 Research objectives and research questions

The first time | arrived in Clanwilliam, | did ndnow what to expect and which issues were
going on in the town (see box 1). | prepared mysgléearching for more information about
the town on the internet and | already read sorexalure in the university library of
Stellenbosch beforehand. The main question | haahswer for myself in the first weeks of
my stay in Clanwilliam was:What is going on in the town Clanwilliam?'This is a very
broadly formulated question, but because | did hawve any knowledge yet about
Clanwilliam, it was necessary to ask myself thigsgjion. During the time that | stayed in
Clanwilliam the focus of my research went into arenprecise direction. | became interested
in a social constructive perspective of how Clahanh is ‘created’ as a place and produced
as a tourist place. | looked at the choice for ueses and the way these resources are utilised
in businesses that focus on the serving of tourstthe preparation for this study, | realized
that there is an omission in the existing literatthiat is written about the development of a
locality and the creation of a place in this logaliThere was a lack of perceptions and
narratives from locally involved people. To be atdesay more about how these people are
involved in the creation of a place and have aestakhe process that leads to the creation of
the place Clanwilliam | had to talk to these ‘l&all gave these people who work in the
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tourism sector ‘a voice’ during my research by aariohg interviews with them. It became
clear which networks are created between peopleoag@hizations in the town with people

and organizations outside Clanwilliam. My resedrat the following objectives:

» To understand what is going on in Clanwilliam ire theld of tourism by paying
attention to the kind of networks and initiativesitthave been created by actors
and organizations to attract tourists to Clanwitia

= To contribute to the poor amount of sociologicaids¢és done in the Clanwilliam
area by talking to local people who are activelyalved in the local tourism
industry and to hear what according to them habdamproved/changed to uplift

the town and its community and to make it a placghwisiting.

By collecting the narratives of people who are parthe local tourism industry and by
talking to employees in local projects, | aimedjéd answers on the following questions.

Main research question:

How is the making of Clanwilliam as touristic prateonstructed?

Sub questions:

1. Which narratives do local people (involved in arism businesses) use to describe
their relationship with the town Clanwilliam and gurrounding area in the process of
place making?

2. Who took the initiative to start tourist orientegbjects in Clanwilliam?

3. Which local resources are used in tourism developsne Clanwilliam and how are
these resources marketed?

4. In which sense does the history of Clanwilliamuefhce the development goals of the
Cederberg Municipality?

In the continuation of this chapter | describe itiethods | used to reach my objectives and to

find answers to my research questions.
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81.3 Research Methods: Datacollection and Observédichniques

My fieldwork research in Clanwilliam started theneieenth of June, 2010, and lasted till the
sixteenth of August, 2010. During these two morwhsloing fieldwork, | used different
methods to gather information. It depended on thd kf information | needed and in which
phase of the research | was at that moment, whiiategies | chose. In the first days after my
arrival, my research had an explorative charatfast paid a visit to the Tourist Information
as a 'visitor’. |1 asked for affordable accommodatend was interested to see what kind of
help they could offer me. This strategy | used maiten in the first week. People did not
know my role in the town, so | could ask around &ak around freely. After | visited a
place or observed something useful | made a slotet of this experience. | especially paid
attention to what kind of services or facilitiesreeffered to me and to tourists. In the first
week | stayed in one of the dormitories of the hivlandscape Project. First, | acted like as a
‘normal’ tourist, but after a while my role changedthat of a researcher. Just like a tourist, |
also experienced what it is like to arrive in towithout contacts. | already organized a place
to sleep beforehand, but because | did not likieeite, | had to go to the tourist information to
ask for help. The same can happen to touristsdiffezence between me and other tourists in
Clanwilliam is that | was there with a second gdakas not only there to explore the town
but | was at the same time more aware of the thimgishappened around me and which were
appropriate to experience in my situation. Touristsly experience the activities in
Clanwilliam, but they do not pay attention to &létdetails (Spradley, 1980, p. 54). | used the
first week to listen to what the employees of tindrig Landscape Project told me about the
project and the area, and | observed the peoplewsited the project while | was ‘reading’ a
newspaper. Further | spend my time by doing taaresttivities. | paid for instance a visit to
the Tronk Museum, one of the main tourist attractions inridev experience myself what the
museum is about and to see the way tourists areomeld at the museum. At the end of that
visit | explained the curator of the museum what plurpose of my stay in Clanwilliam was
and | asked him if he had time to answer some guesbn a later moment. | paid a visit to
the Rooibos tea factory to watch the informatiodea they show to tourists. | also tried to
come into contact with some people in town whoclettages to tourists or visitors of the
town. There are many of these cottages around towime gardens of the owners. Because |
was looking for alternative accommodation | phosethe of these cottage owners to ask for
their prices and availability. | was surprised teah that once | told them that | was in

Clanwilliam for study purposes, the price per nightpped dramatically. After one week |
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was a bit more familiar with the town and the pbsisies that were offered to me. | could
take a decision on which people | could focus nfyisethe search for interviewees.

The first contacts | had were mainly with the olwdopeople who are part of the
tourist industry of Clanwilliam. | contacted two playees of the tourism information office
and | talked with the curator of titke Tronk Museum. | also talked with some people who
work at the Living Landscape Project and in ‘thengbouse’, the B&B where | stayed one
night. Bernard (2002, p. 204) calls this form diommation gatheringnformal interviewing
It is characterized by a total lack of structurecontrol. After a week | met Lindie Melle who
in the end fulfilled the role of &ey Informant(‘t Hart, van Dijk, de Goede, Jansen &
Teunissen, 2003, p. 269). Lindie lives in Clanwith for twenty years, because her husband
could start a business there. In 2002 John Padingt professor in archaeology from the
University of Cape Town asked her to become theaganof a new project he wanted to
start in Clanwilliam: the Living Landscape Projekcindies task was to appoint unemployed
youth in the age between 18 and 25 (interview, Atugdy 2010). After some problems with
applying for and receiving of subsidies, Lindiet ligfe project. Nowadays she spends a lot of
time painting and she did quite some volunteer whnkdie volunteers in the nursery of the
Ramskop Wildflower Garden and almost every morrshg likes to walk an hour in the
mountains and fields around Clanwilliam. She teache schools and did some reading
support on the primary school in Clanwilliam. Singgnuary 2011, she has started with
teaching English and Arts & Culture on this primaghool. She comes into contact with
tourists via the renting out of a self-cateringtagé in her garden. | talked a lot with Lindie
about my research, she introduced me to some iapgoeople and she gave me suggestions
where | could get more information. Further sheandrey attention to important happenings
in town, like the Annual General Meeting of the @alliam Tourism Association.

Although | mention here the word ‘interview’, | r@vmentioned that word when |
asked someone to give me information. | did nottwarmake the conversation too official
because this could make the person feel uncomtert8ot for myself | was conducting an
interview, because | prepared questions and | naadappointment with the informant. My
interviews had a semi-structured character. | aseohterview guide, but both myself and the
informant were free to talk about another subjécomeone felt that this was interesting
according to the situation. In most of the intewsd did not use a memo-recorder, because |
thought that it would scare some people off whoraeused to be recorded. Some people
like the municipal clerk are more used to intengeamd to speaking in public, so during that

conversation | asked if he allowed me to recordamnversation, and he agreed. A third way
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to comfort the informants was that they could cleotdse location and the moment of the
conversation. Sometimes they choose to talk to inlee&r home or workplace, but I also did
a lot of interviews in a tearoom in Clanwilliam.

Next to doing interviews, | gathered information déging observations. | especially
made use of participant observations. | experieribedservices they offered to me in the
Living Landscape dormitories, or actually the laafkservices. | had to take a cold shower
every morning and there was no electricity in thiéet building, because the building was in
the middle of a renovation. | believe the situati@s much improved now, because | saw the
place getting more finished every day. Further benabservations while | was participating
in a rock-art tour with the Living Landscape Projaad a private tour with Babs Simpson.
Babs is born in Mpumalanga and since her husbasskpaaway three years ago, she decided
to move to Clanwilliam, to stay near her daughtéer son-in-law used to be very much
involved in tourism. He owned a pizza shop thataated a lot of tourists/visitors. Babs
daughter and son-in-law run a farm. In the pasy thrganized tours in the area on squads.
Babs has just started in the tourism industry. &islee finished her last exam, she can call
herself an official tour guide. She loves to drareund in the area to enjoy the beauty of the
Cederberg Mountains and the unique rock format(ortsrview, July 22, 2010). | listened to
the way the tour guides like Babs talked aboutpllaees we visited and | looked at the way
they showed me around in the mountains around Gllzaw. At these moments | acted like a
tourist. | tried not to ask too many interview-likgiestions, but to have just an informal
conversation with my guides. Fortunately | met an@n anthropologist, Anne Schady, in
Clanwilliam and together we made some trips inglioundings of Clanwilliam. One rainy
day we decided to drink a cup of coffee in a fit@-$otel. The rules of the hotel do not allow
serving visitors, so we could not get our coffeer¢h | think | would have had another
treatment if | introduced myself as a student whesdresearch about the level the guests and
tourists are treated in the hotel.

It did not matter that people knew my intentionsewh visited a “Tourism Enterprise
Development” Programme in Clanwilliam. This happgnivas organized by the Cederberg
and Matzikama tourism organizations together withe tDepartment of Economic
Development and Tourism (DEDAT) Western Cape and Beor Vredenburg. In the week
between 12 and 15 July, these sessions were htié fiollowing towns in the Cederberg and
Matzikama Areas: Citrusdal, Clanwilliam, Van Rhyosa and Vredendal (Cederberg and
Matzikama Tourism Organization, Department of Ecoimodevelopment and Tourism &

Red Door Vredenburg, 2010, p. 10). The organizéthe meeting tried to attract people in
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the towns who are interested to work in a tourisitesrise or to start their own tourism
occupation. | visited one meeting in Clanwilliam dre thirteenth of July together with
nineteen other interested participants (see appéenébr an overview). We had to introduce
ourselves and | told the attendants my reasonifiting the meeting. In the weeks after the
meeting this provided me useful contacts and it gasd that people knew me from that
meeting.

| used tourism brochures and different multimedie internet and books for
background information. | especially had acceghése materials in the local library, but the
Tourism Information office was also very helpful ppovide me with information. It was
especially useful to consult these media to seer@ad how the area around Clanwilliam and
the population that inhabits this area is narrated displayed in these materials. Tourists do
often read this information to see what is goingirothe area and they get expectations by
reading the stories and looking to the photos.Hapter four | pay more attention to these
materials.

| analysed and ordered my ideas and data by gritiemos. They especially helped
me with ordering my choices and decisions that carttemy mind during my research. The
memo’s helped me to remember. | especially wroesritical memos for decisions about
central theme’s that were useful to read aboutrfgrresearch. And | wrote methodological
memo’s to reflect about my decisions about the tmraicside of my research, (Wester &
Peters, 2004, p. 100).

In this chapter | explained my theoretical framekvoehind my research and | introduced my
main research questions and objectives. In thenselealf of the chapter, | gave arguments for
the methods | used to find the answers to my questin Clanwilliam. In the following
chapter | give some background information aboattthtbulent history Clanwilliam has had

and how it influences the making of a place nowaday
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“On all sides we are encircled with Mountains. Adirange, whose dark blue tops are
capped with snow in a severe winter, rises in thels a smaller and nearer range of
low lying karroo hills, seems a continuation of mthern range towards the east, and
this again is carried in a series of peaks and samde battlements as far as the eye
can reach round till it joins the eastern end of #outhern range. Between lies veld
and valley, parched and barren in summer, but @dttvith blooms and greenage in

spring and winter”.

Louis Leipoldf

Chapter 2 Research setting: Clanwilliam, South Afrca

§ 2.1 Present-day Clanwilliam

Clanwilliam is situated in the middle of the Capes¥/Coast and part of the Western Cape
Province about two hundred kilometres north of Capen (see Map 1) (Mcintosh, 2006, p.
: 85). | chose to do my research
M Northern Cape in this city, because it is situated
l c:l-.rm Victoria st near the border with the
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Map 1: Western Cape (Sourgenvw.routes.co.za

headquarter of the Cederberg
Municipality (West Coast District Municipality, 200p. 16).

In 2001, the town Clanwilliam had 7858 inhabita(@ederberg Municipality, 2010,
p. 8). The main economic sectors of the West Cdastrict are: Manufacturing (20,8
percent), Agriculture (20,1 percent), Wholesale eatdil trade, catering and accommodation
(15,3 percent) and Finance and the Business SeBeactor (13,4 percent). The other 30,4

® The Cape lllustrated Magazine, 1896-1897, in X&hnemeyer (199950 blomtuin-vol van kleure: Leipoldt
oor Clanwilliam(pp. 14-15)Kaapstad: Tafelberg-Uitgewers Beperk.
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percent are other small-scale sectors, for instéheenaval base and the commercial and
fishing port in Saldanha Bay (p. 17). The West C&astrict’'s population growth for 2001-
2007 was projected to be 2,3 percent and the grojets that there will be a decline in the
district’s population growth rate by 2007-2015. Tdecline is expected because of an out-
migration of the youth, who is in search for betteonomic possibilities (p. 18), mainly in the
direction of Cape Town. The composition of the dapan in the Cederberg Municipal Area
is divided in the following groups: coloured houskhhave a 78.2 percent share, white
households have 13.7 percent, 8 percent are fohypdiiack African households (Cederberg
Municipality, 2010, p. 9). When | talk about ‘whitécoloured’ and ‘black’ people | do not
have any negative associations with these wordselthe names local people also use to
describe their own skin colour and that of oth@ilse unemployment rate of the Cederberg
Municipality population is estimated to be almostpBrcent. About 28 percent of the
inhabitants is not economically active and morentGa percent is employetb{d., p. 11). In
Figure 2.1 is shown how the employment status efdifferent population groups is divided.
Obvious is that the unemployment numbers withinkifaek and coloured population is the
highest. In chapter three it becomes clear howdfiects the goals and target groups of the

three projects | describe.

Employment status

100% 1

83%

70% -

60% 4

& Employed
m Unemployed
@ Not economically active

50% 4

40%

30% 4
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Figure 2.1: Employment status of the different gapan groups in the Cederberg Municipal Area (seuCederberg Municipality, 2010)
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Especially during springtime (August/September)tors are attracted, becausiee
daisieswvere the Cederberg Area is known for create wontlegrpets of flowers (Mcintosh,
2006, p. 87). The area receives little rain thraughthe year but after winter rainfe
landscape changes in a colourful palette of floW€ederberg to Sea, n.d., n.p.). The town is,
because of its proximity to the Cederberg Wildesn@sea, close to many hiking trails and
historical routes. The 71.000 hectare Cederberglékhless Reserve is best for its rock
formations. These are the resodtchemical compositions of the rocks, climatic dibions
and time. Many plants in the area are endemic andod occur anywhere else in the world.
The Cederberg is further home to the rooibos teatpand to different types diuchu
Animals like baboons, different kinds of antelopes fairly common in the Cederberg (Cape

West Coast, 2010, pp. 28). The Clanwilliam Dam Resovery popular by water sport lovers
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and last but not least is the Cederberg one ofithest regions of southern Africa with rock
art sites. An estimated two thousand spots coultldzed in the mountains near Clanwilliam
(Parkington, 2002, p. 8). But who thinks that trexl€berg area is only pristine beauty of the

flora and fauna, forgets to look to the ‘darkerspaf the area.

§2.2 The history of Clanwilliam

The history of Clanwilliam is eventful and did rmesult in a positive end for every (former)
population group. About these former residentshilngter-gatherers called San (Bushmen)
and the Khoi (Grigriqua Hottentots) who were cafitlieners, little is known. The San and
Khoi people first inhabited the Cederberg areapating to the evidence from rock-art
shelters, around four thousand years ago (McIn@06, p. 85). Both population groups had
a nomadic way of living without a fixed settlemeftound the end of the year 1660, the San
and Khoi came for the first time into contact withite men who came from southern
directions to explore the area. Later, around Sepée 1685, Cape Governor Simon van der
Stel and his men were on their way from the Capergyoaround Cape Town in northern
direction to look for copper reserves in the avdaich is now known as Namaqualand
(Davenport, 2009). On their way back to the VOCduggrters in Cape Town, they past
again the area where nowadays the town Clanwilisasituated. At the time, Simon van der
Stel and his men crossed the area this was nobwtittangers. Rhinoceros were still living in
the area and also the many elephants made suahpagssion, that the main river in the area
Is named th®lifants rivier[Elephant River]. The Dutch settlers had begun tven
northwards when they received grazing rights beybederg River. They started as
trekboereput after a while they settled as farmers. A catifle situation erupted in the arid
environment between the white farmers and themalgnhabitants of the area, about grazing
rights and entrance to water sources. Bingers(the settled farmers) formed commando
groups and were able to drive the San and Khoobiheir’ area. Many of them were killed
and many others died in a smallpox epidemic ardu8D. Most of the survivors became the
farmer servants and shepherds. One of the eartivegrs of the area, Jan Dissel, arrived in
1726. He would leave a lasting memory in the arearad Clanwilliam. Dissel was granted a
loan farm. The farm was located where the Olifawvitsr was joined by a smaller stream,
nowadays called the Jan Dissels River. Until 18id small hamlet which developed near
Jan Dissel’s farm was calldén Dissel’s Vleinowadays developed to the town Clanwilliam.

By 1814 sixteen Dutch families were residing arel\ttiage had been given its present name,
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after the first earl of Clanwilliam (Langham-Cart&893, p. 4). The local population
increased in a short time when the first Irishleedtarrived in 1820. The nucleus of the
village had been formed around this period. A migihe locations were the settlers stayed

show a track running in southern direction on tkis af what is now Main Street (p. 6).

TR TSSO SOUTH AFRIGA

Clr
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Picture 2.1ildWlowers near the Clanwilliam Dam Picture 2.2: Announcement Veld Flower Show

Both the environmental characteristics around Cidiam like the Cederberg Wilderness
Area and the wild flowers (picture 2.1) during sgtime, as well as the specific history of
Clanwilliam with the original inhabitants and thettfers, result in possible attention by
visitors. For these visitors facilities are needecaccommodate them and to fulfil in their
basic needs. Clanwilliam has one hotel in towny ed & Breakfasts, four guest houses and
many self-catering cottages, some restaurants eadyardens, and a big supermarket. A
tourist office situated on the main road is opendays a week and tourists or visitors can
find information there about the activities andaadtions in the region. Clanwilliam is about
three hours driving from Cape Town. The two moritepent in Clanwilliam was during the
weeks that the town was preparing for the flowerssa.De Blomkerk(the Flower Church,
see picture 2.2) is every year home to the VeldvEtoShow. In August 26, 2010, the show
was opened by Helen Zille, the premier of the Whestéape Province, and it stayed open
until the ' of September (Die Burger, 6uly 2010). Unfortunately | had already returned
to the Netherlands in that week and | could nathleee during the peak of the tourism season.
Developments in the past are the reason that soewtops cultural influences have
disappeared. In the main language that is spok&ianwilliam: Afrikaans, it becomes clear
that since a long time this language was the laggyspoken by the dominant population, the

whites. This language was so powerful that it evas a big stake in the disappearance of the
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original languages the San people spoke. On soolean paintings that are left behind by
these original inhabitants and their descendantsgsconfrontations between the San and the
white settlers are painted. On a rock near the éoridarmhoek farm, paintings are visible
with clear painted domesticated animals like hoes®s cattle (Parkington, 2002, p. 24) and
men with moustaches, beard and hats who have arfubedy posture (see picture 2.4).
They look like colonizers. For a part the projdtiat | describe in chapter three are based on
this eventful history. All have to deal with probis that nowadays still exist, but who have

their origin in the past.

Picture 2.3: White settler with hat, moustache poerful body posture

§ 2.3 The effect of a particular history that i®disn present-day main industries on place

making in Clanwilliam

National, regional and local governments, togethén the private sector create a strategy to
brand a region or a town. This includes the evaunatpositioning and formulation of the
identity of the place (Govers & Go, 2009, p. 49r ocalities, superior resources, which are
hardly to imitate or to be found, can for instamesthe natural environment of the place or
the cultural heritage of the town. Also physicadets, such as sites that reflect a rich history
or specific architecture, are used in brandingpiaee. Knowledge contained within the host
community can play a vital role (p. 51). All of #e elements, in a set of competitive
advantages, can be referred to as ‘place identity’.

The history of Clanwilliam is still visible in thdesign of the town. Even after the
banning of apartheid, some characteristics of tkeparations are still visible. Not only when
you drive around in the different neighbourhoodbgerme most of the population groups are
still having their own churches and schools, inrtbbe/n ‘separated’ neighbourhoods. White
people for instance live in the area caltiid Vlei, in relatively big, air-conditioned houses
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near all the facilities in town, the coloureds wmostly live in Cederville stay on twenty
minutes walking distance from town centre in srhallises build by the government and the
blacks stay inKhayalitsha, in poor circumstances in mostly self-built shackghout
electricity and running water and on top of thisxinto the waste dump (See picture 2.6 on
page 25). Although the people are not forced tg stahin their former neighbourhoods,
most of the inhabitants still stay where their fatkers grew up. The lives of especially white

and coloured people intermingle more than in thet patheir daily life. Children go to school

and make friends with children with another skitoco and their parents work together.

Picture 2.4: Flower Church Picture 2.5: Monumerremember ‘The Great Trek’ of the white settlers

For many years the white history was one of thennfacus points to attract tourists (see
picture 2.4 and 2.5). The map of Clanwilliam wikie tmain attractions, restaurants and shops
(see map 2 on page 19) is handed out by the tounfrmation. One thing that drew my
attention is that mainly attractions in the formdrite area are displayed. To me it seemed
like the rest is not interesting enough to mentlors true that mainly the Flower church and
some old Cape-Dutch buildings in Park and Main&tadtract visitors, together with the Old
Tronk Museum, but | saw a change of mindset inftloeis area of tourist guides. The tours
that are organized by the Living landscape Prdjectis on the history of the San people.
With paying attention to the San, another side lah@illiam history is shown and told. And

in the tour | did with Living Landscape, David, ttaur guide showed me a bit around in the

coloured area and black neighbourhood. Some ottarges in viewpoints | will describe in
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Picture 2.6: Overview over Clanwilliam and the éiint neighbourhood
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chapter three. Till today this is one of the fewtiatives to involve other areas than the city
centre to the tourism industry of Clanwilliam. Thss because the focus of the Cederberg
municipality is not on the development of tourisot lon service delivery, water, sanitation
and roads (interview, Jevon Kotze, July 30, 20R@cording to Jevon Kotze, a municipal
clerk, first other shortcomings have to be improbedore the focus of the municipality can
go to the improvement of tourism in the municipedaa Now the facilities that are already
established and involved in tourism receive attentiJevon was born in Cape Town, but
when he was three years old his mother was calbetb work at the mission at the border
with Namibia. Jevon grew up with his grandparent€lanwilliam. He studied in Worcester
and later in Stellenbosch at a business schooérAfjtaduation he decided to go back to
Clanwilliam, because he did not like the hecticy dife. Jevon does not see enough
municipality-initiated development in the communigp he started in 2008 his own company.
He exports Rooibos tea and keeps eight perceiegbriofit, while the rest of the profit flows
back in the community.

Next to the historical hot spots and some commtpatyed initiatives in Clanwilliam
that are part of the identity of the place Clanwaifi, natural characteristics are another source
of interest for visitors. Because the Cederber@ &sdranded as wilderness, visitors have to
find their own way around. A characteristic of aldlérness Area is that no signs are placed to
direct or ‘force’ the visitors in the ‘right’ dir¢éion. They should get the experience that they
‘explore’ the area for the first time. This is dfelient starting point than most of the other
attractions in the town. According to Esther Steemiso works at the Tourist Information,
there are many negative aspects of the way theemiéds area is organizedhe hiking
routes are not clearly signed, because it is a @ritess area. A lot of people do not have a lot
of time and they want to see the highlights whikytpass by with their car, but you cannot
see all the highlights from your car. You have ¢oogit of the car and walk sometimes for 8
hours to see thboog People are disappointed; because this was natrdier them. Only
ones a year the Cape Nature clears the paths teerttem better visible”Esther originally
comes from Belgium and since 1999 she lives in @iliam. Her job includes the provision
of information to tourists/visitors, answering ofmails and answering the phone. It is
according to Esther important to inform visitorsoab the Cederberg Wilderness Area,
because otherwise tourists would easily miss therasting places. Some decisions from a
higher level can harm the tourism potentials ofn@lliam. This is the case with the idea
Cape Nature has with the Wilderness Area. But stmuasts would talk positive about the

fact that they do not walk in a very organized atdctured environment. Lastly, | want to
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pay attention to some local industries that areethas Clanwilliam and are well known in
South Africa and even worldwide. The most famousdpct, Rooibos tea, is an important
source of income for Clanwilliam. Like | have aldgamentioned, the region is the only
producer of Rooibos tea in the world. The formeals of the area, the San found out that the
needle-like leaves from the plant can be used tkenaatasty, aromatic tea (Cape Westcoast,
2010, p. 33). They first harvested the wild-growiplgnts, chopped them with axes and
bruised them with hammers and left to ferment iapse before drying them in the sun.
Nowadays Rooibos is still harvested in kind of geme way, but the process is more
mechanised now. The factory were the tea is paakddistributed is situated in Clanwilliam
and several days a week a video is shown to vsstimrexplain more about the production
process. A free cup of tea is offered and aftervitieo it is possible to buy Rooibos tea and
other Rooibos related products. Because the teariginating from the area around
Clanwilliam, this is a huge potential to become wnaall over the world. A second industry
that was famous in Clanwilliam, was the StrasshreY@gdd Shoe factory. This business was
started by a missionary that was stationed in tearby former missionary station:
Wupperthal. In 1921 Willy Strassberger a Germarsioisary acquired the shoe business and
in 1954 the factory was relocated to Clanwillianmce then the shoes were produced in
Clanwilliam (Smart Holidays, 2010, p. 49). In themths that | stayed in Clanwilliam the
shoe factory was in the news, because the emplogeewed the message that the seventh of
June would be their last work day. After the fagttell into other hands four years ago, the
credibility became worse (Esterhuyze, 2010, p.Fb). about 176 years, the factory quality
leather shoes were made in the factory and thigcéétd local visitors and tourists. | assume
that the factory was not connected in the rightvoets to stay reliable. In Wupperthal the
factory that is still there, attracts tourists. Yloan have a look in the workplace and buy their

own pair ofVeldskoene.

Conclusion

In this chapter, | tried to link the history of @lailliam with the current state of the town. The
history is still visible in the design of the tovand in current businesses; traces of the past are
still to be found. In order to use Clanwilliam st in the tourism development goals of the
municipality, | see networking as one possible sofu Not only conventional networks are
necessary to make a business more prone to besstidcé also think that virtual networks or

connections should be created between historicahtsvand the current situation. Even
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connections between different population grougse toloureds and white are necessary to
make a town feel like a place for everyone. In filllowing chapter | will describe three
projects that are partly running on historical dgeand that try to overcome the old
segregated structures in Clanwilliam.
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Chapter 3: The origin of tourism initiators and their use of local

resources in the marketing of Clanwilliam

Now | have written about the history of Clanwilliart is time to look at the situation of
Clanwilliam nowadays and then especially on th&lfad tourism. In this chapter, | want to
answer two of my research questions. Who tookrihimtive to start tourist oriented projects
in Clanwilliam? And: Which local resources are used tourism developments in
Clanwilliam? In answering these questions, | usedtprojects | came across during my stay
in Clanwilliam: The Living Landsape Project, UCTifR@ads Clanwilliam Arts Project and
the Red Door Project. These projects are all (padifering their services to tourists. After
describing the origin of the projects and their @ilnwill say something about their target
groups. At the end of this chapter, | will give smgonclusions about the way the projects are
part of a bigger network and in how far the prgeftinction with the help of endogenous

powers. | start now with describing the Living Laadpe project.

83.1 Living Landscape Project

The Project is initiated in 2001 by an Archaeolqmgfessor from the University of Cape
Town: John Parkington. The area around Clanwillignrich in archaeological sites with
fossils, artefacts, natural features and ruinedcsires. This is due to the fact that the
indigenous population inhabited the area, long feethe white settlers entered the area.
Parkington’s interests are in these stone-toolgupgople of the Western Cape. His objective
Is to make the results of his research as widetylave and useful as possible (Parkington,
2002, n.p.). The Living Landscape Project is a Comity-based initiative to create jobs by
using the results of many years of archaeologieatarch (Clanwilliam Living Landscape
Project, 2010). The facilities of the project aomstructed to teach especially schoolchildren
about ‘time’. One attraction of the project is ardgm that embodies the patterns of the
seasonal time that influenced the activities afel df the hunters and gatherers who once
inhabited the area. The Time Garden houses plaets$ Iy San people as foods, as medicinal
aids and as artefactdbid.). The job creation initiative initially employedvénty-four
members of the local community of whom eight haddme from the black community, one

white person was appointed and fifteen colourefbiimal communication, Lindie Melle,
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January 11, 2011). and they are trained as tracraéispeople, guides and caterers
(Clanwilliam Living Landscape Project, 2010). Revieg figure 2.1 on page 18, the focus of
the project was to appoint mainly people from twe groups with the highest numbers of
unemployed. The training they received included amtredited bookkeepers training,
computer literacy, and a training on how to runryown business. Some had a wielding
course or a catering course and there was an wathiea rock-art guide and archaeology
course (interview, Lindie Melle, August 4, 2010hn%e people could get their driver license,
which was necessary to drive visitors to the déifertour sites. The Living Landscape
Projects firstly started as an education productdcal schoolchildren and unemployed adults
between nineteen and twenty-five. During the fyrsars, Lindie was very positive about the
place and the trainings that were offered to thmoaped people. But she lost her confidence
in the project. One of her tasks was to desigrgtrden around the property with indigenous
plants and flowers, but the employees did not wtterplants properly, so most of plants
dried out and died. She did not receive salarysfome months because of a lack in funds, so
she decided to quit. Nowadays the project is aféering services to tourists. Visitors can
book a tour with a guide to explore paintings ie tbederberg mountains and self-catering
and backpacker accommodations are offered at theec€¢Clanwilliam Living landscape
Project, 2010).

John Parkington started to build a network whencame with the idea to start a
project in Clanwilliam. Now local people are invelyin the daily management of the project
and have become part of the network. | assumeldgbat people have to manage the project
eventually without the help of John Parkingtonawshe possibilities of the initial idea when
| stayed in the dormitory of the project. But oe thther hand | saw the disorganized way the
project is trying to survive. | stayed for almosbtweeks in the dormitory of the project and
later |1 was their ‘neighbour’, and in those weelaldo saw the problems the project and its
employees are facing at the moment. After somesyefasuccessful funds gathering, the past
years were more difficult for the project. The taeount of visiting school classes dropped
since last year and the revenues of the projechareenough to give all the employees a
salary. In August 2010, some employees lost tlodiy pecause the project could not longer go
on the way it was once designed, and others wdyeasked to come if there was a booking.
Last year the project received some funds andlyitiaé building called ‘Time Machine’ was
finished, eight years after the beginning of thgjgut. This building is important in achieving
one of the main goals of the project. The projessuseveral local resources to achieve their

goals: local knowledge is used to teach childresh\asitors about the history of the area, the
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artefacts that are sold in the shop are designed produced with local products. The
necklaces are for instance designed in the sane afythe way San woman are believed to
have worn them. And cups and placemats have thgermofa rock art painting. Women that
work for the project make the products themselVébat becomes clear is that most of the
activities the people from the projects organizé tre knowledge that they carry with them,
iIs based on an archaeological foundation. This ymtsdand activities get the attention of
people who are interested in archaeology. To r@abigger public more effort has to be put
in the marketing of the project according to Davah der Westhuyzen (interview, July 22,
2010), the rock art guide, but also the communéisbn officer for the project. He thought
that more visitors can be attracted Bypgrading our website, distributing more flyers,
especially at the information office, the differ@&B’s in Clanwilliam perhaps, but also
expanding to cities like Cape Town. Big tourism panies based in Cape Town like Routes
Unlimited and of course travel agencieBut money is needed for marketing tools. John
Parkington is responsible for networking to gathuerds, and according to Lindie Melle he is
good in that. But she thinks he is not a good manad the project. According to her, the
project needs a good manager that does not neeany a favour to anybodyFive years
ago the project was a viable thing with strong goahd many visitors, but because of bad
management not any longeft’jndie Melle, August 4). During interviews | concted with
Lindie Melle and some other people that are adtivéhe tourism industry of Clanwilliam,
different aspects were mentioned that need to Ipeaved in the Living landscape Project to
become more successful. According to llse LochresSberger (interview, July 12, 2010):
“They[the Living Landscapefion’t know how to treat tourists'llse has a lot of experience
with tourism because of the role her family playethis industry for centuries. llse is born in
Clanwilliam and she also grew up in the town. Heanglfather was from Germany and
worked as a missionary in Wupperthal. Her fatharghd the Clanwilliam hotel in 1944 and
later llse and her husband Flip ran the hotel fanynyears. They sold it some year ago.
Nowadays, llse Lochner is the chairperson of then@llliam Business Forum. lise confided
me her opinion about the Living Landscape Projeteénvshe remembered a story about me
(box 2).

Box 2: ‘Experiencing’ the Living Landscape

Someone told her that | stayed in the dormitorhvaibout twenty wageworkers from t
North West province that worked for Telkom. | hadstay with some men in my roo
and during the evening and nights there was nolbaay the project who kept an ey
Although | know that | can expect something likesttvhen you stay in a dormitory | di
not feel comfortable. The buildings of the projects also in the middle of a renovatiogn.
This meant that | could only take a shower withdosbter and standing in the middle jof
debris and without light, before the work peoplevad. The toilets were dirty with du
and the door could not be locked. But in a way thperience ended up in something
useful




Due to the fact that Clanwilliam is a small towripaiof people involved in the local tourism
industry heard about my story and told me theinimm. Next to John Parkington, networks
are created by the employees. David van der Wez#imjyas the community liaison person
for the Living Landscape Project, tries to conrtbetproject to the community and schools in
Clanwilliam. | especially saw the connection betwe®&e coloured community and the
employees in the project. All the employees | nrettaemselves from this community and
the project is situated at the border of the forr@oured area of Clanwilliam. | got the
impression that the network the Living Landscaps beeated with local companies and
organizations is relatively good, but the netwotispeople who can bring visitors to the
project are weaker. | did for instance not findnthi@ backpacker booklets that are distributed
by hostels. If you do not know the name of the gxtjit is difficult to come across it. Now
they do depend too much on guests that are priynatérested in archeology.

Due to the fact that the project is not attractemgpugh visitors and earning enough
income to be able to carry out their own proje@nplit does not have a big stake in the
creation of Clanwilliam as a place. The possilattiof creating Clanwilliam as a place to
learn more about rock art and the previous inhatstaf the area are huge. More money can
be earned by the project if they focus themselvesnon offering their services to tourists.
Now money is earned by renting out the dormitoryviige workers and | do not think they
match well with tourists or visitors. Further dede more potential in changing the opening
hours of the project. A lot of visitors have a look the property outside the opening hours.
Almost every day | saw people coming after fourlack during the week or during
weekends. People can be showed around in the panjdcmoney can be earned by making
bookings for tours or selling self-made articleshe shop if the opening hours match better
with the needs tourists show. A space does notriboié to the creation of a place if the

facilities are closed and cannot be used the weay dine supposed to be used.

83.2 UCT Fairheads Clanwilliam Arts Project
The Project started in the mid-1990’s when the rngviLandscape under leadership of

professor Pippa Skotnes of the School of Fine Ad rofessor John Parkington of the
Department of Archaeology joined their powers. larkshops they taught about a hundred
learners from Clanwilliam about the rich heritadetlee area (Mail & Guardian, 2010). As

interest and participation grew, Skotnes recruitetbague Mark Fleishman and students and
performers who run weeklong workshops. The workshepd in a lantern parade through

Clanwilliam and a performance of San stories fidtl to the nineteenth century linguist
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Wilhelm Bleek and his sister-in-law Lucy Lloytb{d.). The project is aimed at returning the
heritage of the Clanwilliam area to the commun@yer three hundred children between five
and eighteen patrticipate in the workshops and bfteen hundred people attend the parade
and performance (Magnet Theatre, 2010a). Magneitréhndas been working in the area for
the past ten years running the Clanwilliam Artsj&b The communities along the highway
N7 are historically some of the most unservicedjemsresourced and isolated in the region.
The Community project in Clanwilliam is designedriorease, deepen and extend the exiting
exchange into a more meaningful and sustained viemdéion that strengthens existing
structures in the region and grows new ones. Fré@02Magnet Theatre has placed a
fieldworker on a fulltime basis that is trained @ommunity Theatre and has established a
youth drama group called Comnet (Magnet Theatr@d0Bp) The group comprises of high
school learners from middle and some lower incopreyiously disadvantaged coloured
community of Clanwilliam. The children range fromna@e 8 to Grade 12 learners.

| focus myself in this section on this youth dragraup, because in my daily life |
came in contact with this group of children and rygsters. | shared my room in Mark
Fleishman’s house with Lavona de Bruyn, the fieldwo, and | could get an impression of
what the group was doing and facing. Accordingleashman the drama work in Clanwilliam
helps to address a broader network and focus onutlaé and urban community challenges
(Business and Arts South Africa, 2010, n.p.). Daitime time | was in Clanwilliam, the group
of about twenty five children and youngsters wereppring a show calle8oek oz ‘it Sae
That can be translated into English ksthis what we (as young people) are looking for (
life, from our elders, from our community to help prepare to take our place in society)?
The shows often want to create awareness of prabthat are experienced by the children
that play a role in the show. In 2010, the show alasut a young boy searching for help and
finding it only from an elderly woman who is willirto help him look for his brother who had
been attacked. In his search, he comes acrossup gfoangry young people challenging
society; a young girl who was forced to leave hdmeeause of an abusive uncle; a young man
who is criticized for becoming involved in uplifgnthe community and young girls who are
mocked at school because they do not have the teghire of hair. Each piece in the show
was a true story told by the participants that wlsreographed into a movement / dance
piece with monologues by the actors to whom theygtertained ipid.). Networking for the
group is necessary to get help from organizationslausinesses in Clanwilliam. During the
preparation of the show, shop managers are askibéyfcan support the group of children

with some food and other materials. Networking amaking connections with people from
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outside Clanwilliam is necessary. Lavona de Brig/froam Cape Town. But because she is,
like most of the children, a colored woman, she ftarction as the connection between the
community and some contacts outside Clanwillianis important that in the end the people
from the community go on with this project to makex viable thing and that community
members will come with ideas and initiatives. Iway the theatre group is already working
towards independence. The fieldworker let the grtegders of Comnet find their own
solutions and she only tried to have a coaching. riblis also important that the leader of the
Comnet group has a good relationship with the mpaiity for funds to be able to give the
shows and to organize other activities. Sometirheslomnet group performs on festivals in
other places around Cape Town and they have waragwizes on these festivals.

Other shows that are played by the children aredas historical shows originating
from San stories and their mythical heritage. kedl with Lavona de Bruyn about the
opportunities she sees in motivating ‘weaker’ intetis in Clanwilliam like some coloured
people. She has the idea that the coloured comyndogs not know about the rock art.
“During apartheid the coloured community were proon their European ancestors and they
lost their own heritage. They do not feel prideconnection with the people who made the
rock art and the rock art itself'(informal communication, July 18, 2010Jhe Living
Landscape Project and the Drama department of (€ tdy to revive this ‘lost’ heritage.
This initiative is important in the creation of @Glailliam as a place. It gives the town
something special and unique. Not only the powegfalps in the community get a change to
show their heritage, like for instance the ‘whi@le of the history of the town, but also other
groups like the coloureds have a stake in thiohistThe place not only consists of buildings
and streets but the interpretations, representafod identifications actors have for a certain
geographic spot (Gieryn, 2000, p. 466). The coldwemmunity is after the apartheid no
longer bypassed by what Castells (2002, p. 551 dake geography of networks, but
nowadays they make their own networks. | see a gr@@ntial for the coloured community
to brand themselves as the descendants of the rfonfmebitants of the area. This is what is
partly done by the youth theatre group, but | sewenpotential with a group of adults,
because they grew up during Apartheid times. Theséts can for instance focus themselves
on their unique mix of origin and what this mix medor them in their daily life according to
their language, use of food and music. In the pagfect | describe initiatives to develop an

idea similar to this suggestion.
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83.3 Red Door Project
The RED (Real Enterprise Development Initiativedjct is an initiative of the Department

of Economic Development and Tourism. The Red Demtres are to be found in most large
communities and towns in the Western Cape. Thereemho serves since 2010 the area
around Clanwilliam is the branch in Vredenburg. rirthat Vredenburg office, towns and
communities between Yzerfontein and Bitterfonteia served (Tourism Awareness Session,
July 13, 2010). Hilary George is the tourist hegldeagent who gave several information
sessions in the different towns and communitiesiatie services Red Door has to offer. Red
Door is a branch of the Department of Economic Digvaent and Tourism. | visited the first
session in Clanwilliam. Hilary is also active inaurism business herself, because together
with her husband, she runs a Bed & Breakfast ird8af During the information morning,
Hilary told about the Red Door and the elements déna important in the development of a
tourism business. At the end of the meeting, thendants could let her know if they were
interested in a follow-up meeting. When both parti@uld agree with the proposed plan, the
applicant could start with writing a business pl&ed Door aims to help building new
businesses, help strengthen and develop existisipérses and help create and build more
black-owned businesses. Around the world, smalinesses are a big part of the economy. In
developed countries small businesses contribute §i® % to GDP. In South Africa, small
businesses only have a 35% stake in the total ®aR.of the reason for this low number is
that the level of entrepreneurship and surviva mdtsmall business in South Africa has been
low (Red Door, 2010). Babs Simpson (see chapte) tatieves in the potentials tourism
could offer to Clanwilliam. But around her she seeany people become disencouraged
because they are not successful immediately. Acogrtb her, a tourism business needs
some time to become profitable. Red Door suppdnsd businesses that are sustainable.
When the business runs for three years the owneives a voucher worth three thousand
Rand to invest in the business. The tourism awaseneeeting | attended in Clanwilliam,
mostly attracted attendees from the coloured conitmysee appendix 1 for the attendance
list). Hilary George was delighted with so mucheattants, because according to her
information ‘baie min[very few] tourists come to the West Coast, so the regionsneebe
pushed forward”. A problem for Hilary George istthaurism offices concentrate too much
on their own region, while tourists do not see ¢hbsrders. When the offices are able to
cooperate better, more time is left to concentoatdhe attraction of tourists. Now tourism

offices do some work double, while with cooperatienergy and time can be saved.
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Hilary sees the importance of networkifitf:you belong to an association you have a voice,
feel free to be a member of the tourist office. Mmust be serious about your business; other
people take you serious therThe meetings to inform the community members alboet
work the Red Door is offering are already a googasfunity for the attendants to create
networks or to strengthen already existing netwotkkeard different people around me
talking to each other and making appointments tetragain on a later moment. Some towns,
like Wupperthal, that the Red Door visits, are visglated and this has an influence on the
way the people in these areas are informed abeusupport they can receive. According to
Hilary, transport is usually a huge challenge esthareas and people are not very mobile and
do not venture beyond their little town, so thegystininformed and with little frame of
reference as to the ways of the world in the bigiges. The transport entrepreneurs are few
and far and often those who operate in the ared tieinave the monopoly and can charge
exorbitant fares, which the locals are not ablafford. People in these remote towns have
fewer opportunities to network with other peoplel arganizations and this was also what
Hilary experienced during her visits to the comntiiesi Babs Simpson believes in the
cooperation with small local communities and thefits both parties can make from this
cooperation. Together with her son-in-law and d&elglshe used to bring tourists to
Wupperthal and Heuningvlei were their guests waild/ the night with local people. But
more can be done to involve local people in smathmunities in networks of the tourism
sector. According to Hilary George, people in reenateas are far from ready to start their
own business. But they want to grab a change bfiealine’ with the government. They were
keen to attend the follow-up sessions, in ordeeteive information about future possibilities
and announcements. For these people the attendatiwse sessions is the first step to create
a bigger network with other people. Outside costante necessary in these communities
because of the low service level in these commemiifThis year especially cultural tourism
initiatives came out strong. Last year the actgitof the Red Door were more confined to the
more developed Swartland, Berg River and Saldaegem and then the initiatives were
more focussed on the field of accommodation andispart. These businesses of
entrepreneurs who had a bit of capital to back thprm the first place are "here to stay” and
receive support from various government initiatig@gormal communication, December 13,
2010). The differences and variety in businessasahpear when local people start their own
gives the area a specific character. Some peopteastcatering business and others want to
start a home stay in their house. The problemvisayd the relative low numbers of tourists

who visit the places. This cannot be completelytmdled by the people in the West Coast
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region, because other regions get much higher ffmus the government to market their
places. Foreign tourists, for instance, get muchremoformation about towns along the
Garden Route in the Western Cape. That is one meadonk these communities can better
focus themselves on local visitors from the regioound Cape Town, because they know the
area better. The businesses that are started icaimenunities are very personal and the
money that is earned is going directly to the gmareurs. Once the networks with other
entrepreneurs and government institutions are fdyrtteey can make name for themselves.
Betty Witbooy attended the information session niged by the Red Door and she shared
her experience with starting a tourism initiativehaus. Once Betty (interview, July 20, 2010)
had the plan to start a home stay (a B&B, but pegphy in the house of the host) in her
house in the coloured community Cederville, in @ldiam, but she had to change her house
to such an extend that it would cost her too mucmey. lise Lochner disencouraged Betty
even more by telling her that tourists are notregted into staying over in the coloured area,
because they think this would be dangerous. Shedsabthe plan and went on with her other
activities in life. Three times a week Betty codkgether with her sister for the retired old-
age people, on behalf of the VG church. Betty alenthe first session and she wants to
attend the follow-up of the project, because sHalif plans. She is looking for partners to
work together in starting a home stay. Or she wéamtstart a small catering business that
serves visitors and tourists during the flower saag\n initiative like having a home stay in
the former coloured area, which is underdevelopetie field of tourism, makes the area of a
coloured community a lively place and it can make community proud of their place. The
small entrepreneurs are giving something ‘extraatplace, because they fill up fields of

businesses that do not or barely exist.

Conclusion

Projects likeLiving Landscape ProjecUCT Fairhead Clanwilliam Arts Project (UFCAP)
andRed Door Projechave the effect on the town that it is not juspace to live, but also has
something extraordinary and special that makes sirece feels like a place. Although
Clanwilliam is a viable town according to projethst are initiated or running in the town,
the initiatives for these project come originallyorh external people or institutions.
Sustainable networks are created with local anderextcompanies, businesses and
communities to build a strong foundation for theargeahead, but these networks are too

much focussed on their own field of knowledge. Bsdw the projects and their specific focus
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points, not much cooperation is taking place. They barely part of each others network,
and only exist next to each other. Efforts to mabithe local community to control their own
development, future and in the case of the Red Pogect also their own business, are all
put in these people to trigger them to use thein ewdogenous resources. Especially people
from the former disadvantaged community get opmities to receive a change and funds to
become part of a business and entrepreneur netwbsitorical events and heritage are
predominantly used as a resource for the proj€atkural tourism is a relatively easy form of
tourism and the entrepreneurs do not have to makdirtancial investments. But because
local people are motivated to start their own bess) it is a form of endogene development.
The connections and networks that are the resuthede entrepreneurs can create a unique
atmosphere in the area. Once these locally owngéqts are running the sense of place gets
a unigue character and comes alive. The probldhmisit can take years before a business is
functioning profitable. The brand (see Sircus arah\Gelder, section 1.1.1) the project or

business wants to become, needs time to develop.

In the next chapter | will describe what is goingio Clanwilliam besides the projects. | will
make use of the narratives that some of my infotmased to describe their relation with
Clanwilliam and the surrounding area. Further | pagne attention to touristic brochures and

the ways they display Clanwilliam.
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Chapter 4: Local perceptions of tourism and its plae making

In this chapter | will answer two of my researclesfions: Which narratives do local people
who are involved in the tourism industry of Clariaiin use to describe their relationship
with the town and its surrounding area in the psscef place making? And | will answer:
How are local resources marketed? | use differezdianlike newspapers, magazines, travel
books, brochures and internet websites that | gathduring my stay in town and in the
region to get an idea of what kind of resourcesd@splayed in these media to attract visitors

and tourist. This gave me some remarkable results.

84.1 Local narratives about the place Clanwilliam

During the two months | spend in Clanwilliam | tatkto several people about my research
and about Clanwilliam as a potential tourism dediom. To my surprise were some
informants, who were all in their daily lives a&iwith tourists or tourism, not able to express
their thoughts on tourism. One of them was Hottad¥#a the curator ofie TronkMuseum.
This museum functions as the village museum. Tharnmation boards and artefacts in the
different rooms are about the history of the toWan,instance about the Irish settlers and the
jail the building used to be. Another room is fillevith information about Rooibos and
several other subjects that are linked to the tdnce 2004 is Hotto Mareis the curator of
thedie TronkMuseum in Clanwilliam. He is born in the Easte@p€ where he was most part
of his life a sheep farmer. He sold his farm andnm@ved with his wife, who is born in
Clanwilliam, to this town. He started to work inetmospital first and later bought another
farm. But after a while he sold this farm and retetd to work as the curator of the museum.
The museum is open during weekdays, between eigloick in the morning until one in the
afternoon. Hotto could tell me enthusiastic stoabsut his farms, but did not know much
about tourism in Clanwilliam. | thought this wasilshg because he works in one of the
biggest tourist attractions of Clanwilliam. | askel@tto Mareis (interview, July 16, 2010)
why tourists visit the museum. He did not know #reswer. He is interested in history, so
maybe they visit the museum to learn about theohistf Clanwilliam, he reasoned. Hotto
likes the town Clanwilliam, but he does not see paogsibilities to attract more visitors to
Clanwilliam. Next to the Clanwilliam Dam and thewler season,the climate is too dry to

be a comfortable place to visitAnother subject | tried to discuss with Hottotlsee way
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Clanwilliam and its surrounding area is displayadbrochures and magazines. He did not
know and suggested me to go to the tourist infaonatffice to get an answer.

The curator of the Ramskop Wildflower Garden, JgaBoer (interview, June 30,
2010) sees the region around Clanwilliam amé’ of the best in South Africa’but
nevertheless the tourists are mainly visiting theaan the flower season. She is born in
Clanwilliam and her first job was in the Ramskopldfower Garden. In the garden all the
flowers of the West coast are gathered togethanrjogives away DVD'’s about the different
flower species to tour guides so that they can stimge DVD’s to the visitors in the bus
before they arrive in the garden. She hopes tlaathe visitors more people will hear about
the beauty of the flowers and that they eventualllalso visit the area. There used to come
many overland trucks with tourists in Clanwilliam $tay over one night on their way to
Namibia in the garden, but because of a lack ip@rasecurity, they do not come on a regular
basis any longer.

Another person that shared her opinion with me tsplsany Murrey. She works
temporary at the tourism information office, be@ose employee left to Cape Town. Since
1991 she lives in Clanwilliam. The words Stephampse to describe the area around
Clanwilliam wereimportant and interesting because of the hikingils and not so much for
sightseeing. The nature is untamed and it has apeatk formations. Visitors can enjoy the
quietness and untamed natur@iterview, July 2, 2010)Stephany is a tourism employee and
tourist guide in the region between Cape Town aadh&fualand. In her work she mainly
focuses on the region and the history of the reduavid van der Westhuyzen (see section
2.3) likes to use the Cederberg Wilderness Areaumeit is peaceful and quiet. He likes to
use the area for hiking and camping.

Esther Steens (see section 2.3) sees the mountény, the history / archaeology
and Rooibos as the most important attractionsdorigts in Clanwilliam. Potential activities
that can grow in the future according to her aosvéirs and activities near the Clanwilliam
Dam. Most of the visitors Esther helps in the affare from South Africa, but also a lot do
come from foreign countries. Esther thinks that@emans are attracted to the region to visit
the South African Wupperthal, people from the Nd#rmals like the outside activities that can
be done around Clanwilliam. Esther was not suretveniags the people from the United
Kingdom exactly to Clanwilliam, but probably thestary of the Irish settlers.

For llse Lochner (see section 3.1), nature is thestnimportant attraction around
Clanwilliam. Because of the proximity of Clanwiliiato the Wilderness Area, many visitors

are passing the town and they stay over or buy tireiceries. llse sees this development
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since the last few years. She sees some futurdenatchaeological value of the area.
“Although the archaeological value is not well knowhe base for tourism that is interested
in archaeological value is not big. Lasize in Feans a whole business and John Parkington
had that maybe in his mind"The area has on this field a huge potential babraling to llse

is this not utilized. Some kilometres outside Cldiam is a lodge calledBushmans Kloof.
Guests of the luxurious five star so called Wild=m$1 Reserve & Wellness Retreat have the
opportunity to view unique and good preserved noaitings. But these can only be viewed
by guests, because outsiders are not welcome opréperty of ‘Bushmans Kloof'. On the
twenty third of July 2010, | was not welcome in fbege when | wanted to drink a cup of
coffee together with Anne Schady on a cold rainy. dde woman behind the reception desk
told us that only guests can make use of the fedlof the lodge. But we were free to take a
brochure so that we could come back one day to istdiie lodge. It is very popular by
overseas tourists. But because the lodge is vanadget, many people are excluded because
they cannot afford the high prizes of the lodgdotof overseas tourists visit the place, but its
potential is not utilised. Due to the fact thatsidérs are not welcome on the property.

Babs Simpson (see section 1.3) told me that thasfaf the tourism industry in
Clanwilliam is ‘too much on flowetsat the moment. This creates problems, because the
flower season only lasts two months of the yeae &es more potential in the development
of activities in cooperation with communities wheel in remote areas like Heuningvlei and
Wupperthal. A Donkey trail that connects theseagils can transport tourists between these
communities. A donkey trail is also less dependethe season, compared to the flowers that
only bloom in early spring.

Sometimes | used the courier service Charl Smitiesd a few years ago. Three times
a week he drives from Cape Town to the Cederbagipmeand three times a week he drives
back to the region around Cape Town. He startedithsiness, because there does not exist a
door-to-door service or another proper transpastesy in the area. A long-distance bus does
pass Clanwilliam on its route to Namibia, but thusistop is about 25 kilometres out of town.
The problem is that there is no other local trans@vailable from the bus stop to
Clanwilliam. | asked him what he thinks about trevelopment of tourism in Clanwilliam.
According to him the focus of the tourism indussyoo much on the town Clanwilliam and
not much attention is paid to the Cederberg WildssnArea (informal communication, July
24, 2010). | partly disagree with him. The attentis also on the Cederberg Wilderness Area
in marketing materials offered by the tourism imf@ation. But some main actors in the local

tourism business like for instance Hotto and Joadmyot know enough about the highlights
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in the area around Clanwilliam to make visitorshestastic and to convict visitors to stay
longer around Clanwilliam to visit the surroundimgture area.

So far the opinion of the informants about Clanauti as a tourism destination. Now |
want to pay attention to which resources are dygulan the marketing of Clanwilliam and

the importance of marketing.

§ 4.2 Branding Clanwilliam in brochures

| collected several brochures about the activitied can be done and the attractions that can
be visited in Clanwilliam and the surrounding argathis section | will use this material to
say something about the way Clanwilliam is branoethese materials. The first issue that
receives attention is the history of the town. Dinechure | received in the Ramskop Nature
Garden (Clanwilliam Wild Flower Association, n.grentions the fact that Clanwilliam is
one of the ten oldest towns in South Africa. [Cldiam] “is the center of various flower and
historical routes, hiking trails and rock art viewg’ (Cape Westcoast, 2010, p. 30). It is
possible to o back in time to see some of the world’s finesthiBhen rock arsites as well
as picturesque old Cape country towns and missitages” (Cederberg Tourism, n.d., n.p.).
The Cederberg area is callethé originally home of the San and Khoi peopley Cape
Nature(2010, n.p.).

Next to the history, the nature and landscape aroGtanwilliam is a popular
attraction to brand. The Cederberg Wilderness Ressrbest known for its spectacular rock
formations (picture 4.1) as a result of the chemmamposition of the rocks, climatic
conditions and time. In the brochure callédderberg, raw rugged beausyperlative words
are used to describe the extraordinary qualitieshef region: fmagnificent, raw, rugged
wilderness, beautiful mountain pools, pristingccording to the brochure, the Clanwilliam
Dam (Picture 4.2) offers some of theatmest, cleanestivater in the Western Cape, ideal for
world class water skiing, fishing and other wateorss. Another popular attraction to narrate
about or to display in the brochures are the flev8rhe wild flowers of the Cederberg are
one of the finest in the world, with a kaleidoscapalelicate beauty to enjoyThey are a
natural extravaganza of colour drawing people fiamound the world (Whitehead, 2010, p.
48). Another natural resource that is utilisedttcaat people is the Rooibos. The Cederberg is
the *homé of this kind of tea andrfo alternative source of supply of this unique pids
available anywhere else in the worldCape Westcoast, 2010, p. 33). Next to these main

focus areas, also smaller scale attractions imeth@n do receive some attention. For instance
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the possibility to go on a Donkey cart Adventureag€ Nature, n.d, n.p.) or to visit a
winefarm calledTlierhoek (Tierhoek, n.d., n.p.).

Picture 4.1: Rock formations on the farm Klein Kips Picture 4.2: Clanwilliam Dam

84.3 Marketing of Clanwilliam

One of the most important ways to become bettewknto tourists and tourist operators is
when local media and international media pay datianto ‘your’ town. But it is often
expensive for municipalities to use many media tarket their area and disagreement
between several governing powers result in thecpisn of a specific regulation. This was
the case in the province where Clanwilliam is d#da The Western Cape government
proposed the Cape Town Tourism Council to use @aneen one strategy and one organisation
to market Cape Town as well as the whole Westepe@a. van der Westhuizen & C. Smith,
July 30, 2010, p. 18). Cape Town Tourism disagrbesause it would change back to how
the situation was before. Cape Town Tourism propodet there should be tourism
organizations at municipal, regional and provindgadel. Everyone should focus on the area
and product that is best known by the differentaorgations. The Western Cape provincial
minister of Finance, Economic Development and TsmriAlan Winde, disagrees with the
Cape Town Tourism Council proposal. He wants to the¢ the cooperation between the
different levels results in an international conmpgttourism destination with social and
economical advantages for every citizénd.). The Western Cape government has a budget
of a hundred million Rand to spend on tourism miamkepurposes (T. van der Westhuizen &
C. Smith, July 30, 2010, p. 18). Marketing is aljpeon for the Cederberg municipality were
Clanwilliam is part of. Jevon Kotze (see sectio)2.agreed with me on this point. The
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Cederberg municipality receives 50 000 Rand
a year from the National Department of

Tourism to market the municipal area. Last
year this money was used to set up a whg
new website to place the municipality at t
center of the tourism market and according ‘
Jevon it is workingBut money is always a
problem. With the 50 000 Rand Jevon Kot
has to work in all the eight towns that are p:
of the Cederberg municipality. According t&icture 4.3: Announcement winreorp van die jaar 2008ompetition
his view, this amount of money is only enough tgamize a workshop in every town and to
offer some food and drinks to the attendants ofitbekshop. The tourism office in town first
received subsidies from the government, but theefh Clanwilliam does not have the main
focus of the government. This focus is more onceffiin the main tourist attracting towns
(llse Lochner, July 12, 2010).

With more urgent problems (see chapter two) thantdlirism marketing of the town
that also need attention, a competition like theyspaperRapportorganizes every year is a
welcome initiative. The newspaper (Kaap Rappor®Q&hooses every year a ‘village of the
year’ and in 2009 Clanwilliam was chosen by thaeleza of the newspaper @&orp van die
jaar 2009’ (see picture 4.3)Clanwilliam received the most votes because otasimunity
projects and the variety in activities that candbee around the town: horse riding, walking-
and hiking trails, donkey car tracks and water spénother advantage of the town,
according to the newspaper, is that it is an a#btel place to visitilpid.). This free exposure
for the town helps it to become more known by Safticans. During the months | spend in
South Africa | tried to figure out what the role Gfanwilliam is in the local media. | read
South African newspapers and travel magazines aatthe&d South African television
programmes. | also paid some visits to tourismceffiin the Western Cape Province in
Stellenbosch and Clanwilliam to collect tourism ditores. | was surprised to find tourist
brochures from the Cederberg area in the Stellebtsurist office, because the focus is
most of the time on towns that are situatedrenGardenrouteEspecially during the weeks |
was in Clanwilliam | regularly read something abthg town in news papers like tikape
Times the Cape ArgusndDie Burger This was especially in the weeks before the flowe
season would be at its peak moment, in spring twet@een the beginning of August and

sometimes till the end of October, depending onmwtie rain season starts. Newspapers
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started to show pictures with blooming flowers aadwrite stories about good flower-spot
places. In my view a photo on the front page of @ape Times with the subscription:
“Blooming marvellous: Flowers near Clanwilliam aradong the West Coast are expected to
bloom better than ever in a few week’s time, atfter wet winter weatherinduce a lot of
local people from around Cape Town to spend a dayare on watching wild flowers. The
Afrikaans news paper Die Burger included an appeadme weeks before the flower season
(July 26, 2010). All the main towns on the West S d@lower route are described and the
main activities, sights, accommodation and restdarare mentioned. This is an effective
way to reach and interest many people who rea®iddBurger news paper to convince them
to go out to experience the flowers by themselvVesked Esther Steens at the beginning of
August if she already received phone calls fromppeovho inform about the flowers. She
told me that already a lot of people informed whéey could find the best flowers spots. An
article in the South African travel magaziGetaway(Whitehead, 2010, pp. 48 also a way

to reach people outside the Cape Town region.h&lintecessary information for staying a few
days in Clanwilliam is given. And colourful photdgve to do the rest to convince the
travellers to pay a visit to Clanwilliam. Anothearidy overview of all the towns in the West
coast are grouped together in Bmart Holidaysnagazine (2010, n.d.). Roughly the region
west of the line Hermanus and Vanrhynsdorp arerdestin the magazine. A short history
of the different towns is given, some informatidyoat the climate and local hotspots and the
contact information of local businesses and faesit Again the flowers and the history of
Clanwilliam are used as a marketing subject. Thats$tories are creating an image in the
minds of the prospective visitors about Clanwilliaithis image can have an effect on the
way the place Clanwilliam is made. This is what &emn der Duim calls tourismscapes
(2005, p. 68). Both parties, the tourism sector thedtourists, do depend on each other on the
way Clanwilliam is becoming known.

According to Stephanie Murrey (personal commumeatJuly 2, 2010) it is very
difficult to become well known in a broader publogcause of the limited funds the tourism
office in Clanwilliam can receive from the provinc&ourism offices from towns like
Stellenbosch and Hermanus receive much more fumdighas extra money make it possible
to present the towns on an international travel (id.). Often people who visit such an
event, in for instance the Netherlands, are sldhping the activities and destinations they
want to undertake and see during their trip. Andihaod the people did not book their holiday

yet. Clanwilliam is missing out in this domain. Esfally local South Africans are within
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reach for the tourism businesses in Clanwilliancaose it is relatively easy and cheap to
inform them about the region.

Conclusion

In this chapter | used the narratives of local bitemts from Clanwilliam about their town.
These people were not randomly chosen by me, layt tlad to be involved in the local
tourism industry. | was surprised about some ofrdsponses to my questions. For instance
during the interview with the curator of the vilagnuseum. He works in one of the tourist
attractors in Clanwilliam, but does not know exaatihy the museum attracts visitors. | got
the idea that the people | talked to do not seasmuas an important focus. Almost none of
the people | interviewed have a educational backugoin tourism. So they are not the
professionals in the field of tourism. The delivarfy services to tourists and tourism as a
business in general is more something people dotoexnother job, like farming. Some of
the people I interviewed do not have the most enidistic nature and are not passionate
enough about developing Clanwilliam as a vibrantitim destination. Only during the two
months in the year that the flowers are bloomiogyism is a big industry in the town. The
B&B’s are fully booked and people visit the tourignformation to hear where the best
flower spots are of that moment. The rest of thar yeurism is almost non-existent and does
not bring a lot of money to the town.

That the flower season is the most important smarseason in the region became clear
in the brochures and magazines that | used fontaketing tool analysis. The flowers had
the biggest share in the information about Clamavill and the Cederberg region, next to the
historical spots and attractions. There is a bifoads field in the offer of activities, but next
to the flowers there is not a strong alternativekeid. The projects | described in chapter
three are not seen as a tourism attraction on their by the locals | talked with. They
mention the possibility to do a tour with the Ligidandscape, but not the fact that you
support the community and the employees by makisg of their services. | see some
potential in this field. For instance the businesg®t are started with the help of Red Door
are unique, because they are initiated by locdie. affected people themselves decide what
kind of business is necessary in their community.

| see a huge potential in the rock art sites in tigion, but | do not see this
represented in the brochures enough. The focubearea around Clanwilliam is too limited
and narrow, because of the lack in diversity oivitas. Clanwilliam does not have a unique

selling point in the region compared to the otlovris in the region. They all offer kind of
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the same activities and attractions. And this ie teason that there should be more
cooperation between them to become a single andgsr brand than the crushed brand that

is marketed now.
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Conclusion

In the previous chapters | answered my centraltgqpresdow is the making of Clanwilliam as
touristic product constructed?he place making of Clanwilliam was based on tHoeal
projects, tourism brochures about Clanwilliam ané surrounding area and on interviews |
conducted in town with people that are involvedha tourism industry. The tourist product
that Clanwilliam is, is formed by the three proggcand other attractions in town, like the
village museum, small tourist serving businessestha Rooibos factory. The three projects
do organize activities that serve tourists, butraseseen by the locals as a tourist attraction
on their own. They all have their own focus arepesheling on their field of knowledge and
experience. The problem with the local business@lspaojects is that they focus themselves
too much on their own field of knowledge. Their dgcarea is reflected in the networks that
are build between these businesses and projecesseThetworks are mainly horizontal
relations, with partners in the same kind of busses and field on knowledge. More efforts
have to be made by the projects and local tourisitiaiives to create informal social
networks with local people who are also involvedha tourism industry but who are part of
another network. ‘Additive’ networks with local amdgional marketing organizations are
also important to communicate the brand of theriss to a bigger public. To apply Castells
(see chapter one) to the situation in Clanwillighne higher the value of a project or an
initiative the more this is reflected in the kintnetwork relations that are created. Because of
the limited interest by tourists to visit Clanwdlin and for instance the projects, more
cooperation between these networks is necessanptib from other experiences and network
relations. The projects can become more valualele. th

The tourism industry in Clanwilliam is based oneardogenous foundation, but with
some ties to exogenous elements. In the first yafes the start of a project like the Living
Landscape, the focus of the network builder, i ttase John Parkington, is on building a
network with people he knew from his own field ofpertise. These connections are not
always with local people. The resources that oatirfrom external sources are not always
adapted enough to the local circumstances. Thisrbes visible in for instance the strong
focus of the Living landscape on people with aeri@st in archaeology. In a place like Lasize
in France that is worldwide known for its rock ahis is enough to attract people. In a town
like Clanwilliam that can count on a minimal lewdlattention by tourists and marketing, this

narrow focus is not enough to stay a viable plddere diversity is necessary to become
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attractive to visit for a broader public. Diversitgn be brought in by exogenous ideas. But
sometimes the ties to exogenous ideas are so stiahgndogenous initiatives are controlled
and affected by them. This was the case with Bétitpooy (see section 3.3). She did not
initiate her plan to start a home stay in the cadducommunity, because the tourism bureau
and people who have a big stake in the local tourisdustry do not believe in the
successfulness of her plan. Local people see plitss#hto start their own business, but
people or organizations outside the community diobetieve in this locally initiated plan or
do not see the need to develop the plan. Endogatexedopments are in a way oppressed by
the power of exogenous influences. These opprepssssover Relph’s (see chapter one) idea
that human intentions and experiences can makaca.pIhe place is created by making use
of local resources. If the endogenous initiativesidt get the chance to be developed because
they fall outside the regular scope of thoughtjaes not become clear if there is a need for
this kind of development in the community or in fiedd of tourism. The discussion is not if
development needs to have an endogenous backgrounhd,endogenous initiatives receive
the right to survive by exogenous developers amahicers.

Next to the flowers, the tourism industries in i@aliam do not have another strong
field of focus. The projects that | described ahe other initiatives that | mentioned in this
thesis all have their own focus, but they do naipsrate in the marketing of these activities.
Everyone is working and marketing on their own asedl island. Again the creation of
‘additive’ network relations can contribute to tb@operation between the tourism initiatives
in branding the town as a single brand instead spectrum of brands. A project like the
Living Landscape or the businesses that are iadiatith the help of the Red Door Project
can become a selling point of Clanwilliam and of¢he attractions, if the focus is more on
the fact that they are community based. The initiénd employees are people from the
community and the profits flow back to these comities. This can appeal to tourists,
because they can see where their money flows tbefen if the focus is on community-
based tourism, this does not mean that no cooperatith networks outside this community
is needed. A community like Wupperthal is too smaalll isolated to function on its own.

Because of a lack of trust in the success of Cliam as a tourist product by the
local inhabitants, the making of the place Clanaufi has failed. It is not a place that attracts
tourists just because the town on its own is ditracenough. During the two months of
flower season, Clanwilliam is a tourism place. Atheé local people | interviewed see the
opportunities this season offers to the economtheftown. The rest of the year the town is a

space that has the facilities for tourists to stagr, but more because it is situated near the
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Cederberg Wilderness Area or because people pagevim on their way to Namibia. A way
to become a tourism place is when the town hasoagtand unique brand that attracts the
attention of visitors. The expectations of whatrists can see and get in Clanwilliam have to
stroke better with what is actually offered to thélrhe tourism scape failed, because there is
no clear idea what attracts tourists to ClanwilliaAnd there is no clear idea of what
Clanwilliam lacks in its offer. The question can fagsed: for who is this failure a problem?
Obviously not for the local people | spoke to. Thodten have another source of income and
do not depend completely on the income they gemevih offering services to tourists. For
tourism organizations that do depend on tourigtsrfoney the problem is bigger. If the focus
is on endogenous development, the community caitleléctourism is an industry that they
want to develop. If not, than it is their rightdecide to focus on other industries.

The case of Clanwilliam shows that tourism is th@ panacea to improve the living
circumstances in every town of South Africa. Ordy $ome people tourism can be a way to
improve their living circumstances. Especially twoured community and in a lesser degree
the black community have the main focus of proj@utsated by some main network builders
in Clanwilliam. These people receive education jmhdopportunities. But there is not enough
work for all these people. The person who knows howtilize his or her agency in the most
effective way compared to the other people, sussimethe end in the tourism industry. | see
tourism as one way to develop a community, bud ihithe case of Clanwilliam definitely not

the only way.

Recommendations

| conclude this thesis with some recommendationgase the local population wants to
improve the tourism situation in Clanwilliam. Firstsuggest that the tourism office in
Clanwilliam collects responses from tourists alibeir experience and opinion in the making
of the place Clanwilliam. The office can circulaghort questionnaires in B&B's, hotels,
restaurants and other places that are used byisitedvby tourists. The second advice is that
projects and businesses in Clanwilliam should faowese on their interrelation than on their
difference. They all have to deal with similar diffities and circumstances and they can
share this load when they work together and bedarved and connected in networks that
fall outside their own field of focus.
To receive more support for the development ofisou initiatives from the local

community, it is important that these people arartidy people and organizations that work

on a higher level. If a local person feels the nieedevelop an initiative like starting a courier
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service and the business plan is well reasonednaitign, they should receive some support
from these organizations like the Red Door. Endogsnnitiatives should receive the chance
to manage their own right of making use of theieragy. Next to support in writing the
business plan, | see the need of other workshaish#p the local people to strengthen their
social position. For instance a course to learnesbasic English words and sentences. Now
Afrikaans is the most spoken language in Clanwilliavhile speaking some English is
needed to communicate with tourists from overseas.

In the marketing of the town Clanwilliam cooperatiand coordination is important.
Now the different towns on the West Coast Regibmalket their own town, but they do not
have something distinctive to offer. It is bettdnem they bundle their powers and market the
region as a whole and focus more on the diversitheé area. According to Hilary George this
is one problematic pointTourist offices have to see the bigger Westcoasicture”. Now
they are too much focussed on directing the tauttattractions within their own municipal
area, while within a short distance other attracgiare within reach for tourists.

| suggest that the different tourism offices skiof@cus on route tourism. To become
a stronger ‘brand’ in the tourism industry, ‘Rotid@irism’ can be seen as an option to create
sustainable travel and tourist markets (ECI AfrinaLourens, 2007, p. 475). Greffe (In
Lourens, p. 475) defines this ‘@ initiative to bring together a variety of actikes under a
unified theme and thus stimulate entrepreneurigbasfunity through the development of
ancillary products and servicesA variety of terms is used to describe this kiidourism. It
is for example called a ‘trail’ when the distandesween the different attractions is not far
and can be reached on foot. When a car is necessafigit the different places, the term
‘drive tourism’ is used (Lourens, p. 475). The agpicof trails or heritage routes has been
used all over the world. They are especially usefulural areas. Routes offer opportunities
for the creation of local development partnershifisese partnerships can for instance be in
the field of food and drinks, like wine routes imgtralia and South Africa. In South Africa
are already some developments on the field of mutesm. The towns on the south coast are
linked via the Gardenroute and in KwaZulu Natal Midlands Meandehas a core offering
of arts and crafts and agricultural produced prtgluo South Africa route tourism is being
actively developed to link together the tourismorgses of a number of smaller centres and
marketing them collectively as a single destinatregion (Briedenhann & Wickens, in
Lourens, p. 476). | see the concept of route tours an opportunity for the region around
Clanwilliam to develop to a stronger and betternalestination. The Cederberg Area can

for instance become the Rock Art route destinatic®outh Africa.
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