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Abstract

This study seeks to contribute to the debate amstnadern tourism as a global phenomenon,
given that it is claimed that transmodern worlddefind their expression through the Cultural
Creatives or transmodern subculture. This thesiam@xes tourists travelling through the
Northern provinces of Vietham (with a particulacds on the North-West) in order to identify
whether they fit into the emerging Cultural Creasivsubculture with emphasis on the concept of
responsible tourism. This research applies a miethod approach in which the quantitative and
qualitative results compare the lifestyles, motorad and values of the Cultural Creatives to the
tourists travelling through the North of Viethamhel results of this study show that there are
signs that a part of the travellers in North Vietnaho participated in the research fit in the
emerging subculture of the Cultural Creatives aasteha transmodern line of thought. This
research demonstrate that a lot of the respondeintsresponsible tourism is important and they
are conscious of their influence in visited degtores. In order to shape a better world for
tomorrow, Cultural Creatives can put emphasis @paasible tourism by being the ones who
produce and consume this form of tourism. Furteeearch on this topic could be done by taking
on the perspectives of tourists in other geograateas in the world and also by focusing on non-
Western tourists. The local communities could @ls@onsidered as they have an important share

in responsible tourism.

Key words: Transmodernity, Cultural Creatives, Responsibleiribon, North West Vietnam,

Lifestyles, Motivations, Values, SNV.
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1. Introduction

This chapter will provide a background of the reskaby introducing the most important

theoretical concepts; identifying the knowledge ;gapoviding the research objective and

research questions. In addition this chapter valirgo the type of study and the relevance of the
study. At the end of the chapter an outline oftttesis is given.

1.1 Background

Tourism and tourists are changing. There is areasing recognition of the significant shift away
from the predominance of the traditional sun, sand sea holiday towards more experiential
vacations. Tourists are seeking holidays which idethem with more than two weeks on the

beach and a tan (Goodwin and Francis, 2003).

In this context, the concept of responsible tourtss taken centre stage in the tourism world
(Swarbrooke, 1999). A large debate, regarding tleeess of responsible tourism, is going on
amongst scholars in tourism research. In the gaststholars predominantly focused on the
production side of tourism rather than the consimmpside (Mowforth and Munt, 2003). This
research will focus on the consumption side ofitmar Responsible tourism is a mirror of society,
not only are people trying to travel more respdesthey have embedded it through their whole
life (Ray and Anderson, 2000).

Chambers (2008) explains about the trendsetter®imism in the near future. They are likely to
be well educated and have a fair understandingetbnsequences of their travelling. Research
by Tearfund (a UK development agency) executetiéndK, reveals that tourists do not want to
enjoy themselves at the cost of local communifid®y are willing to travel with tour operators
who offer responsible tourism packages (Tearfurt)22 This shows that there is a cultural

transformation going on amongst tourists at a wiane|.

This shift in tourism consumption is reflective lofoader cultural changes. In 2000, Ray and
Anderson published the bookiHe Cultural Creatives, How 50 Million People afeanging the
World'. They have studied over 100,000 Americans thraugieys and in-depth interviews over
a period of 13 years. Since the 1960s, 26 perdetiteoadults in the United States, 50 million
people, have made a comprehensive shift in thendwiew, values, and ways of life, their
culture, in short. According to Ray and Andersod0@), Cultural Creatives care about ecological

Transmodern Responsible Tourism and Cultural Gresti 1



issues and have a high level of planetary conso&sss In this study the life styles, motivations
and values of the Cultural Creatives will be invaaly They represent an emerging global
subculture and looking at the world through tha@sraodern worldview. Transmodern tourism, as
argued by Ateljevic (2009), is one of the agentsugh which this shift in global consciousness
is exhibited. The Cultural Creatives are interestettsponsible tourism and can be placed within

a transmodern line of thought.

Currently there is a trend occurring in tourisner#tture which can be called a paradigm shift.
Ateljevic (2009) refers to this paradigm shift witie transmodernity theory. She explains that
the transmodern paradigm shift points to the iimaitaspirations for inclusivity, diversity,
partnership, sacredness, and quality of life, ddap, sustainability, universal human rights, the
right of nature and peace on earth. This paradipift & furthermore epistemological and
political. The Cultural Creatives show that thisftsts really going on in the world. Ateljevic
(2009) argues that tourism is actually one of thg ikdicators that manifest the global shift in
human consciousness. Actually, all our ‘speciakri@st tourism’ clearly reveals the changing
mindset of the ever-growing (international and dstieg tourism populations. One of the key-
values of transmodernity is the sustainability andrconnectedness of human beings with nature
and other cultures which has interesting bearimgsustainable tourism and nature based tourism
(Gelter, 2008). It opposes the endless economigress and obsession with material wealth and

instead promotes the concept of the quality ofddea measure of progress.

Because this concept is rather new in tourism studiot much empirical research has been
conducted. Groenendaal (2009) is one of the few wlade an attempt to make connections
within the concept. She researched the link betwibentransmodernity theory and tourism
entrepreneurship in France. She used the concdpulofral Creatives, which is also embedded
in this research. The results of her research shawthere is evidence that micro scale tourism
entrepreneurs, who conceptualise their enterpriferaspect to personal and transmodern values
rather than economic values, proposes a platformlike-minded people to interconnect.
However, with reference to tourism as a platformr fhe manifest of shifts in human
consciousness, she identifies the need for furtbszarch, taking on the perspectives of tourists

and local communities (Groenendaal, 2009).

Tourism is one of the fastest growing industriestie world. Currently it accounts for 760
million people. The World Tourism Organisation potsl that in 2020, 1.6 billion will travel

Transmodern Responsible Tourism and Cultural Gresti 2



abroad every year (Tearfund, 2002). Especiallyoim income countries like Vietnam, tourism
can be a viable option for economic growth if exeduin the right way. Unsustainable tourism
can impact the health and well-being of the envitent and community (Dodds and Joppe,
2005).

This study will make an attempt to create a conaordietween transmodernity and the Cultural
Creatives subculture by linking it to the lifestyjanotivations and values of tourists using a case
study in the Northern part of Vietnam. Vietnam ieof the fastest growing tourism markets in
the world, with an annual average growth of 8.7%8007. This growing industry can be an entry
point for general poverty reduction through theolwement of local communities in tourism
services. The Northern Highlands is one of the gstoareas of Vietham and includes the three
poorest provinces in the country and another tpreginces that are ranked 5th, 7th and 8th in
terms of poverty levels. Tourism is increasinglyingeexplored as an important source to
differentiate income by the government (SNV concege, 2009).

In addition this thesis will provide a case studysNVs responsible tourism program in Northern
Vietnam by researching the profile of the tourigisiting the area. It explores the lifestyles,
motivations and values of tourists visiting the taegions in Northern Vietnam, in order to

reveal/explore if those tourists manifest the tnamdern idea of Cultural Creatives. The
transmodern worldview, which contrives the founolatof transmodern tourism, determines the

line of thinking throughout the study.

1.2 Gap identification
The focus of my research will be on the motivatjdifiestyles and values of the tourists who will
visit Northern Vietnam with a particular focus dretNorth-West area. Connected with the theory

of transmodernity and the Cultural Creatives theniifies the following knowledge gap:

‘Broadening the perspective of responsible tourisnplacing it into the context of the cultural
transformation of tourists towards transmodernitgluding the profile of the Cultural Creatives'.

This can be identified as a problem because tmsrradern and Cultural Creative theory need

more practical evidence that this shift is actuddhppening in the world. By placing it in the

context of responsible tourism it can furthermasatdbute to this debate.

Transmodern Responsible Tourism and Cultural Gresti 3



1.3 Research objective

The main purpose of this study is to investigate lifestyles, motivations and values of the
tourists exploring the Northern provinces of Viatnan order to identify whether a segment of
this tourists reveal a transmodern line of thoughd thus fit into the emerging Cultural Creatives

subculture.

1.4 Research questions

To meet the research objective and fill in the kienlge gap the following research questions are

formulated:

1. What are life style characteristics of touristsitung the Northern provinces of Vietnam?

2. Which motivations and personal values form theisbder tourists visiting the Northern
provinces of Viethnam?

3. What are the ideas of the tourists concerningamsiple tourism?

4. What are similarities in lifestyles, motivationadavalues of tourists visiting the Northern
provinces of Vietnam and the Cultural Creatives?

5. Does the outcome of this study support a transmdde of thought?

1.5 Type of study

This particular research suits the standards ofxgloratory kind of research. The type of
approach, allowing the subjects of study to giveanigg to their situation, is commonly referred
to as an interpretive approach. The interpretivpr@gch generally uses qualitative and
guantitative or mixed-method research techniquéspravides limited quantitative and a mainly
gualitative insight into a phenomenon, this redeascbased on a mixed method approach. The
main character of my research will focus on theecgteidy approach, with Northern Vietham as
the case. This exploratory study is based on eogpidata that will be collected in order to be
able to explore the objective of the study. Thdeotéd data exist of a questionnaire and in-depth
(tourists and stakeholder) interviews. The literateview is the theoretical section of this study.

1.6 Relevance of the study

1.6.1 Social relevance

The Northern part of Vietham is one of the pooegstas of the country. The Northern Uplands,
North Central and the Central Highlands are theglmoorest regions in Vietnam, having both the

highest incidences of poverty and the deepest pgvérese measurements of poverty are
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measuring a minimum level of expenditure requieadtisfy basic nutritional and other needs
(for example, housing, clothing etc) (Vietnam payenalysis, 2002). Ethnic minorities belong
to the poorest people in the country, who live tydstthe Northern area. Ethnic minorities make
up 14 percent of the Vietnamese population but@atctor 29 percent of poor people in Vietham
(Vietham poverty analysis, 2002). In some area¥iefnam responsible tourism projects are
initiated and the poverty rate has declined. Resiptstourism has the potential to lift people out
of poverty (Ashley and Roe, 2002). As the UNWTOQ@2Pand Torres and Momsen (2004) state,
the tourism industry has the potential to genef@ateign exchange earnings, attract international
investment, increase tax revenues and create resy ifoexecuted in the right way. Developing
responsible tourism can have different benefitg). & provides opportunities for selling
additional good and services and it is an importggortunity to diversify local economies. It
employs a high proportion of women and values mttesources and culture (Ashley al.,
2000).

This thesis is a case study to the SNV responsdaeism program of Northern Vietham by
researching the profile of the tourists visiting threa. If there is a better understanding of the
tourists, tourism developers (such as SNV, progingiovernment and tour operators) can
anticipate on this and support development whictadgtially market-led. Poverty in North
Vietnam will only reduce when tourism is developed responsible way and involves both the
perceptions of the host community and the touriSteme topics (information sources, travel
patterns, overall experience) which have been iated in the questionnaires and in-depth
interviews will be used for SNV purposes only. Thell not be taken into consideration for this
research.

1.6.2 Theoretical relevance

This research focuses on the theory of transmagemi relation to the emerging Cultural
Creatives subculture. It critically analyses thguanents of responsible tourism (as described in
chapter 2) and the image which is given in literatiwwards the new tourists. The research will
identify if the transmodern paradigm shift is octuy among tourists who visit the Northern
provinces of Vietnam by identifying which persomsang them fit into the profile of the Cultural
Creatives, and particularly if these ‘new’ tourigtsho fit into the Cultural Creatives profile)
would follow, or be interested in following, theads less travelled (as compared to other tourists,

who choose ‘only’ the well-established destinatitike Sa Pa). Transmodernity is a relatively
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new term in literature and there is not much eroginesearch executed on this topic using a case

study, it gives a local and global perspectivelmnghift in human consciousness.

1.6.3 Policy relevance

This research will have relevance to SNV and parbrganisations because it will create a
profile of the tourist visiting the area of Northiétham, and particularly on their perceptions of
the destinations in Northern Vietnam. Other reléviaformation for SNV will be the travel
patterns of the tourists, the information sourcesduand the overall satisfaction with the
experience, which will not been taken into consatien for this research. The knowledge of the
tourist perceptions will provide input to SNV, theurism stakeholders and the provincial
governments in their work on a tourism developnpdsut for the area of North Vietnam.

1.7 Outline of the thesis

This paragraph will generally reveal the outlinetlué thesis and the structure of the following
chapters. The second chapter contains a theorétamakework which will explain the different
theoretical concept used in this study. The thivdpter contains the methodology explaining the
process of the research and the fieldwork in thetiNof Vietham. Chapter 4 consists of the
empirical context and will present the resultshaf stakeholder interviews. Chapter 5 will reveal
the results of the quantitative and qualitativeadatd link this to the most important theoretical
concepts. The final chapter is the conclusion wrdohtains the general conclusions and the
recommendations for further research.

Transmodern Responsible Tourism and Cultural Gresti 6



2. Theoretical framework

2.1 Introduction

This chapter will provide a literature review ofetllifferent theoretical concepts. An in-depth
literature study is necessary to get familiar vitik different concepts connected to the topic of
transmodern responsible tourism. First it will diss the concept of responsible tourism
considering the debate on the definition and tliferdint terminology used in tourism studies.
Second the ‘new tourists’ are highlighted by exiplgrwho these tourists are and how they are
described in literature by different scholars. @hhe transmodernity theory will be described and
explained. The concept will be approached by logkimrough the lenses of different scholars.
The lifestyles, motivations and values of the QultuCreatives will be linked towards the

transmodernity theory and discussed in detail@ethid of the chapter.

2.2 Responsible tourism

Tourism is estimated to comprise US$5,890 billierD®% of the total world GDP, employing
more than 22 million people in 2008 (UNWTO, 2009). recent years tourism has been
increasingly recognised for its potential to cdmite to poverty reduction. However, if not
managed properly, tourism can have significant tiegampacts on the environment and host
communities (SNV, 2009). Tourism is especially impat for developing economies, like
Vietnam, which receive about 30 percent of the glaburism expenditure. The sector is thus an
important driver of growth and prosperity and, jarrly within developing countries, it can
play a leading role in poverty reduction (Blanke &heisa, 2009).

While representing only 5% to 10% of the overalvél market, responsible tourism is currently
one of the most popular and fastest growing tournisankets (Vincent and Thomson, 2002). The
demand for responsible tourism has been estimat&éoaof the overall tourism market. Up to
30% of the tourists are interested in responsitilgism but not willing to pay more money for
these holidays (UNWTO, 2009). Because there is nasvareness for responsible issues this
number is expected to increase in the next yeaosld® and Joppe, 2005). According to Chris
Thompson, sustainability manager of Travelife,east 2/3 of tourists walking into a UK travel
agency are looking for authentic experiences amthgiisomething back to the local community
(SNV documentary, 2009).

Transmodern Responsible Tourism and Cultural Gresti 7



Since the mid 1990s there has been a shift tow@eflaing economic performance in terms of
the “triple bottom line” — growth that is economiigasocially and environmentally sustainable.
Responsible tourism addresses this shift by gigiggal weight to the economy, society and the
environment — the three pillars of sustainable Wgraent. Although different scholars have
made an attempt, there is no widely accepted diefindf responsible tourism. This can lead to
confusion of what the term exactly means. One d&fin stated by the UNWTO (2009) is

generally influential.

According to the UNWTO (2009), responsible tourismans: Development which meets the
needs of present tourists and hosts while protgaimd enhancing opportunities for the future. It
is envisaged as leading to management of all ressuin such a way that economic, social and
aesthetic needs can be fulfiled while maintainiagltural integrity, essential ecological
processes, and biological diversity and life suppsystems” Another definition stated by
Nielsen (2010) gives an explanation of how resgmasiravel is perceived in Vietnam.
“Responsible travel can be defined as tourism thatespectful of the natural and cultural
environment and which contributes in an ethical m&rto local economic development” .

According to Sirakaya, Sasidharan, and Sonmez [198% performed a content analysis on 25
of the most widely accepted responsible tourisnindifns, responsible tourism is operationally
characterised as a form of tourism activities aedetbpment that produces (1) a minimal
negative impact on the host environment, (2) anlvavp commitment to environmental
protection and conservation of resources, (3) &m@dion of financial resources to support and
sustain ecological and socio-cultural resource},af# active involvement and cooperation of
local residents as well as tourists in enhancirgg géhvironment, and (5) economic and social
benefits to the host community. By incorporatingsti concepts and activities into the framework
of any definition of responsible tourism, a cleanederstanding of what responsible tourism is
and produces emerges.

There are a lot of words which are often deemeacasnyms for responsible tourism. Words as;
sustainable tourism, ecotourism, alternative tooyrisnvironmental friendly tourism, soft tourism
and minimum impact tourism (Swarbrooke, 1999). Tdwgrism terms can be divided into two
categories. The ones that define market (or pryciegiments, are based on motivations, and they

describe the type of tourism or traveler, for exempature, adventure and cultural tourism. The
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other are the ones that define the impact of touead are ethical based, for example ecotourism,

sustainable tourism and responsible tourism (SN)J92

SNV conducted a research towards 107 outbounddperator websites. The research showed

that the most frequent terminology used, on Engligds, is ‘responsible’ used by 32.7% of the

tour operators, followed by ‘sustainable’ used b§% ‘ecological/ecotourism’ by 5.6% and
‘ethical’ and ‘fair trade’ terminology used by 3.78bthe tour operators (SNV, 2009). Table 2.1

provides an overview of the different definitiorigan to the typology of tourism.

Table 2.1: Typology of Tourism - Definitions(Chafe, 2005)

Category 1

Market Segments

Tourism

Travel for recreational, leisure, or business

purposes.

Mass tourism

Providing leisure activities to large numbers

of people at the same time. Coastal res
and cruises are popular forms of m
tourism.

orts
ASS

Nature-based
tourism

Any form of tourism that relies primarily o
the natural environment for its attractions
settings.

n
or

Adventure
tourism

A form of nature — based tourism that
incorporates an element of risk, higher

levels of physical exertion, and often t
need for specialised skills.

he

Urban tourism

The consumption of city spectacles (such as

architecture, monuments, and parks)

and

cultural amenities (such as museumms,

restaurants, and performances) by visitors

Category 2

Ethical based Terms

Ecotourism

D.

Responsible travel to natural areas that

conserves the environment and improves
welfare of local people.

Geo tourism

Tourism that sustains or enhances
geographical character of a place
environment, heritage, aesthetics, &
culture and the well-being of its residents.

Pro-poor
tourism

Tourism that results in increased net ben
for the poor people.

Responsible
tourism

Tourism that maximises the benefits to lo
communities, minimises negative social
environmental impacts, and helps local
people conserve fragile cultures and habi
or species.
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Sustainable Tourism that meets the needs of present
Tourism tourist and host regions while protecting and
enhancing opportunities for the future.

In this research the term of responsible touristhbei used throughout the whole study, because
this is the term used by SNV Asia, is used mostlyEmglish tour operator websites (SNV

research) and it gives more unity for the overailyse of the research.

The debate on responsible tourism is going ondoeral decades already. In 1987 Krippendorf
placed his argument for responsible tourism incitnatext of Maslow’s pyramid of needs arguing
that we would increasingly see ‘emancipated tosifistnd that once their needs for physical
recreation (sleeping, eating and drinking) wereisfatl tourists would seek ‘emotional
recreation’, pursuing activities and experiencegctvivere not available to them in everyday life.
Tourists would increasingly seek ‘the satisfactifrsocial needs: contact with other people and
self-realisation through creative activities, knedlde and exploration’. He envisaged a
movement towards a new holidaymaker, ‘an independed emancipated tourist, a critical
consumer not only at home but also when travell{@podwin and Frances, 2003). Responsible
tourism is used as an implicit contrast with regutaass tourism. The executive director of the
International Ecotourism Society said that resgaasieco) tourism isd profound, indeed
revolutionary, concept, challenging the mass taurimdustry and travel as we've known it’
(Honey, 2003).

Yet in the contrast to these positive accountsetlieia lot of critique on the term of responsible
tourism. Mowforth and Munt (2003) argue that mone anore tourist facilities apply the label of
responsible tourism to themselves, because ofdbitiye and commercially valuable perception
of the concept. This means that responsible toubsgomes a brand used to promote tourist
destinations as a label for their tourism develapnpelicies, even if these products are not really
‘responsible’.

A critique which is often heard about tourism iatthost communities are losing land, water and
access to public places (Goodwin and Francis, 200&thermore tourism has been associated
with serious social abuses such as child sex touaisd the eviction of people from their land
(Goodwin and Francis, 2003). There is a substabtigly of work that points to the ways in
which local populations can be dislocated and diaathged in the creation of responsible tourist

destinations like parks and reserves (e.g. Akahal, 1996; Ghimire and Pimbert, 1997
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Hitchcock 1993 in Hitchcockt al. 1993; Neumann 1998; 2000, in Zerner 2000). Egutidere is

substantial work on the ways in which local peopda be led to staging authenticity in their
dealings with tourists (e.g. Cohen, 1988; 2002; Gtmell, 1973) as well as on the local strains
and disruptions that can be induced by cateringe$ponsible tourists (e.g. Belsky, 1999; West
and Carrier, 2004). Responsible tourism can helpramme many of the negative impacts

associated with tourism development (Dodds andeldif05).

When is responsible tourism actually responsiblefthoigh ecotourism is a form of
environmental exploitation, one of its aims is @omimental protection. Of course, exploitation
and protection can be intertwined (Carrier and Meozl, 2005). With this study | will try to
contribute to the debate on responsible tourisrgibiyng the perspectives of the tourists visiting
destinations in Northern Vietnam, where responsibleism is being developed. But who are

these tourists? In the next session their imagdjeeirature is described.

2.3 New tourists

As Crick (1989) argues, ‘human beings’, the tosribiemselves, are only infrequently the object
of consideration in much tourism research. Oftemrists are only mentioned in responsible
tourism literature as the cause of the ‘problem’térms of the environmental, economic and
social impacts of their activities (Swarbrooke, 9pBYy developing responsible tourism products
more emphasis must be placed on the role anddstitfi the tourist (Swarbrooke, 1999). When
more knowledge is produced about the tourist,dbigd benefit the responsible tourism debate in
a positive way because it will provide the tourigsmustry with a clear picture of the responsible

tourists which can be embedded in their responsililesm products.

Mowforth and Munt (2003) have a pessimistic viewtla tourists. They mention that tourism is
not only something to be enjoyed but it represargtrategy for building a reputation that can be
converted into economic capital. In doing this timegke a division between the eco-tourist and
the ego-tourist, these often overlap and are betfative. The eco-tourist, also called “the new
bourgeoisie”, is defined as people that are locditexly within the service sector with jobs

involving finance, marketing and purchasing. Theyn cafford expensive holidays that are
exclusive in terms of price of affordability andethumbers of tourists permitted: private game
reserves with luxury accommodation and limited c#tga‘Eco-tourist’ has a double meaning

however, for not only does it signal an interestl docus on this type of tourist on the
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‘environment’ (ecology), it also indicates the &pilto pay the high prices that such holidays

command (economic capital).

The ego-tourist, or new petit bourgeoisie, aresweconomically well endowed and must seek
out cultural capital in order to establish theirciab class identity. Ego-tourism is more

characteristic of less formalised forms of traweich as backpacking, overland trucking or small
group travel, which often involve longer holidayeoseas, especially in the Third World regions.
Ultimately it is a competition for uniqueness witlich ego-tourists engage. Individualism also
underscores why ego-tourists feel they are frem ftioe criticism leveled at much Third World

tourism. Ego-tourists easily disaggregate theifoast they are individuals and their actions
therefore have no significant impact. They refusesg¢e their part in a larger entity or mass
(Mowforth and Munt, 2003). So this critique is doantly negative, referring to the tourists as

the bourgeoisie only traveling to benefit themsglve

There are also positive voices rising in the delaftehe responsible tourist. According to
Chambers (2008) the trendsetters for tourism inrba&r future are likely to be relatively well-
educated elites who are familiar with travel anchfartable in culturally diverse situations. They
will also have a fair understanding of the conseges associated with global economic
development, and will better realise that theirtipgration in tourism comes with a cost to the
communities and environments through which theyspdshey will see value in tourism
experiences that support principles of environmeststainability, heritage preservation and
cultural diversity, and human equality. This getieraof tourists will have greater choice of
travel venues and access to considerably morenmafiion on which to base their travel plans,
and they will be more likely to expect travel expaces that have breadth as well as depth and
that provide opportunities for self-improvemental as leisure and entertainment. Vincent and
Thomson (2002) describe the responsible tourist asofessional couple who has higher than
average income and education compared to othezlérav Carrier and MacLeod (2005) explain
that responsible tourists are seen to be moreyliteln regular tourists to make use of locally
owned accommodation and services, and consequeribnefit the local economy. Further, they

are likely to pay user fees that support parksathdr conservation projects.
Another profile of the responsible tourist is givenSNV, they found that these types of travelers

actively plan their holiday, they seek interactiearning experiences and they travel with a
purpose. They explain that the profiles of the oesjble travelers from Europe and North-
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America are similar in different waysthey tend to be well educated, include all age gsou
(with greater concentrations among youths and eet®), are equally divided between men and
women, have higher than average amounts of disp@&atome, come mostly from urban areas,
and travel beyond major citie§SNV, 2009: 37).

Attitudes are changing, more and more travelerdslavitke to know how their travel affects local
people. They want to behave appropriately and hpiggefits to people in the destinations they
visit. Travelers are also becoming more critical aware. They do not want that the money they
spend while on holiday is at someone else’s expediseon Webley, Research Director of the
Institute of Business Ethics explaingnternational travel is one of the fastest growindustries,
and it is making a growing contribution to interi@ial economic development. Many travelers
and tourists like to feel that their visits, pariarly to developing countries, make a contribution
toward this. One way of ensuring this is to find abiout the ethical policies of the organisations
that provide travel services including those of plagtners they use overseas. The more enquiries
they receive, the more likely it is that the prevawill make sure that their services come up to
the highest social, environmental and ethical stadd.” (Tearfund, 2002:11).

A current development is that there is more emphasithe positive side of responsible tourism
and the tourists. Too much attention is paid towahe negative side of responsible tourism, it
would be a good development to focus on the pastide and try to make a change. This feeling
is shared by Ateljevic (2009) who expresses in aper; Transmodernity: Remaking Our
(Tourism) World?'the potential of transmodern tourism to help @eatbetter world. This is
coincided with a much bigger paradigm shift of eauwhich is described in the following
paragraph. Responsible tourism can not be achieitedut the active support of tourists. That is

why the focus of the responsible tourism debatet fimasis more on the tourists.

2.4 Transmodernity

Ghisi (2008) describes transmodernity #ge“planetary vision in which humans are beginring
realise that we are all (including plants and anis)aconnected into one system, which makes us
all interdependent, vulnerable and responsibletfar Earth as an invisible living community.”
This means that people are more aware of their Iderand feel that they need to live together
with other cultures. It is also described as tharreof values and critical analysis after a period
of technology driven development. Transmodernitlinked to modernism and postmodernism.

As Ateljevic (2009) points out, transmodernism i#tical of modernism and postmodernism
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while at the same time drawing elements from e&ttisi (2008) implies that the concept of

modernity is kept while at the same time we go beyit

The term modernity contains ambiguity that makesegise definition difficult. Often it refers to
the effects of the growing imposition of Westernri€tianity, secularism, and technology
throughout the world (Olupona, 2004). Giddens (398#cribes modernity as the trend or modes
of social life or organisation that emerged in firdrom the seventeenth century onwards,
subsequently attaining worldwide influence. Additdly, modernity is associated with the
phenomena of colonialism and neocolonialism. As téfesnations began to explore and colonise
the world, the severely affected the lives of imaligus people at all levels; social-economic,

political, cultural, and religious.

In the 90-ties a shift occurred from modernism tasgpostmodernism. Postmodernist systems of
knowledge are less authoritative, less conclusing, more pluralised than modernist systems of
knowledge (Bauman, 1987). Several tourism prodaietdabelled as “post-modern tourism” such
as the rise of small and specialised travel agendhe growing attraction of nostalgia and
“heritage tourism”, the flourishing of nature oried tourism, and the increase of simulated
tourism-related environments (Uriely, 1996). Add=sh be the boom in backpacking and New

Age and spiritual tourism (Ateljevic & Hannam, 2008

Gelter (2008) is giving another definition of tramsdernity. He suggests that the new emerging
paradigm is a mix on equal basis of rational anditire thinking. It is about spirituality, global

consciousness, global diversity and interconneessina shift in consumption, a social shift in
values and global ecological awareness. To creat® rlearness about the concept, Ateljevic
(2009) explains that transmodernity is about atjefifort of both men and women to fight for

tomorrow’s better world by rejecting values of aohtand domination. It is also essentially post
secular in a sense that it redefines a new reldt&ween religions and politics in a way that re-
enchants the world towards a new openness tousdiguidance as a basis for ‘private’ behavior

and ‘public’ policy, while rejecting religious disions and dogmas.

But why is it called a paradigm shift? Reflectivedpcial scientists, economists, political actiist
writers, spiritual leaders and many successfulepnéneurs argue that humanity needs (and is
actually going through) a major global mind charagel a paradigm shift (Ateljevic, 2009).

Transmodernity opposes the endless economic pogres obsession with material wealth and
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instead promotes the concept of the quality of disea measure of progress. This can be linked

towards tourism.

Ateljevic (2009) argues that tourism is actuallyeaf the key indicators that manifest the global
shift in human consciousness. Actually, all oure@pl interest tourism’ clearly reveals the
changing mindset of the ever-growing (internatioaatl domestic) tourism populations. If the
contemporary tourism phenomenon indicates the new m development of human global
consciousness, one can easily see the enormougcaopower of such shift in the public

discourse of tourism. By researching the tourigsiting the North of Vietnam evidence of this
theory can be collected.

The shift towards transmodernity can mean a lahéotravel industry. This becomes clear in the
following quote by Silf (2006:178):To travel is to discover that human beings in otlzerds
and cultures are also people with whom we can sbardaughter and our tears, and that what
we have in common is a great deal more than the gluall our differences.”’By conducting
research in the Northern region in Vietnam an gttectan be made to contribute towards the shift

in tourism, by researching the consciousness afailiésts who visits this region.

2.5 Cultural Creatives

As mentioned in chapter 1, Ray and Anderson (2g0@lished the book:The Cultural
Creatives, How 50 Million People are changing ther\@. They have studied over 100,000
Americans through surveys and in-depth interviewer @ period of 13 years. Since the 1960s, 26
percent of the adults in the United States, 50ionilpeople, have made a comprehensive shift in
their worldview, values, and way of life, their turke, in short. According to Ray and Anderson,
Cultural Creatives care about ecological issuesheave a high level of planetary consciousness.
The goal of the book is to provide a better undeding of the Cultural Creatives and explain
what their existence may mean for the world. R&®96) distinguished three different streams of
cultural meanings and worldviews: Heartlanders Toaditionals), Modernists and Cultural
Creatives. Ray underpins that Cultural Creativesimafact transmodern thinkers and actors. The
direct connection Ray identifies between the ‘QultCreatives’ and the ‘Transmodern Stream’
suggests a distinctive, new line of thought in carigpn with the existing Traditional and

Modern worldview. In the following paragraphs thesmldviews will be explained.
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Traditionals

Traditionalism is a culture of memory (Ray and Arsde, 2000). The hopes of the traditionals
are on the recovery of the small-town, religiousekite, a nostalgic image corresponding from
the years from 1890 to 1930. Today these imagekeptkalive in small cities. Traditionals hate
the lifestyles of the Moderns, for example the @ievomen in today’s world. They want to go
back to the time when society had a steady momalpass. The traditional stream encompasses
strengths and weaknesses. The political strergtheir shared beliefs, principles and values that
claim a divine sanction, use of simple images atsd niostalgic appeal to tradition. The
weaknesses of the traditionals are the tendenayttwritarianism, triggered by ethnic and racial
politics, and its use of the Bible as an explamatib all realities. Most people in this stream are
less educated, have less skills in urban life aadyrof them are the elderly who remember a
vanished world. Traditionals were the first couatdture to defect from Modernism, because
they did not support what was going on in the hiustrial cities (Ray and Anderson, 2000). The

modernist stream is described in the following geaph.

Moderns

The Modern worldview emerged five hundred years eg&urope. It has roots in European

intellectualism and in U.S. urbanism and indusstal(Ray and Anderson, 2000). It invented our
contemporary world, almost every place on the plam@s shaped to meet the needs of the
moderns. The modern culture is so strong becalsdhie dominant culture of the world and is

able to set agendas, define the terms of discaamdedominate the mass media. Examples of
Modern principles are the struggles for civil angimen’s rights. According to Ray and Anderson

(2000) the modern culture can be subdivided in fgroups; the business conservatives, the
conventional moderns, the striving centre and tienated moderns. Modernism has been a
dominant paradigm for a long time, but it seemdamger capable of handling the problems of
today’'s world (Ray and Anderson, 2000). A new adtis needed which can handle the

complexities of contemporary world.

Cultural Creatives

Rather than defining an old way of life, Culturak@tives are using the old ways to create a new
one. They are involved in the following themes;legizal and planetary perspectives, emphasis
on relationships and women'’s point of view, comndiinto spirituality and psychological
development, disaffection with the large institnoof modern life, including both left and right
in politics, and rejection of materialism and ssadlisplay. The evidence of the emergence of this
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new sub culture goes beyond the United Statesci@iffiof the European Union, hearing of the
numbers of Cultural Creatives in the United Statesnched a related survey in each of their
fifteen countries in September 1997. To their anreerd, the evidence suggested that there are at

least as many Cultural Creatives across Europe theiUnited States.

Important for this research are the travel prefegsrof the Cultural Creatives. Ray and Anderson
(2000) state: They define the leading edge of vacation travet fhaexotic, adventuresome
without (too much) danger, educational, experidn@aithentic, altruistic and/or spiritual. They
like tours of temples in India, tours to the baokimtry where tourists don’t go, ecotourism, photo
safaris, fantasy baseball camps, save-the-babysseatations, help-rebuild-a-Mayan-village
vacations. They don't go for package tours, faresorts, or cruis€s The destination of North
Vietnam fits into this picture. This profile of tral preferences is the expression of the behaviors

reflecting the Cultural Creatives values.

According to Ray and Anderson (2000), most of téual Creatives think that their worldview,
values, lifestyles, and goals for the future ararsti by only a few. They have little notion that
there are 50 million of them. They do not know ttiey have the potential to shape the life of
twenty-first century America or the world. They kanot yet formed as sense of ‘us’ as a
collective identity; nor do they have a collectimeage of themselves. It is as they have had no
mirror large and true enough to show them their dage. This study can help to clarify this
collective image. The outcome of the study mayweelievidence that tourists visiting North

Vietnam can be linked to the subculture of the @altCreatives.

2.6 Description of main concepts

The three main topics of this research will be éstyles’, ‘Motivations’ and ‘Values'. These
concepts will be linked to the findings of thisdyu In this paragraph this three concepts will be
introduced and they will be connected to the thedmhe Cultural Creatives.

2.6.1 Lifestyles of the Cultural Creatives

According to Ray and Anderson (2000: 3@uiltural Creatives are different in almost evernthi
that concerns lifestyle: “the things they buy, thied of stores and shopping experiences they
choose, the media they listen to, the way theirsesuook insides and out, their demand for
authenticity in their everyday lives, and the ardeby which they tell what's important and

what's bogus”.
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The characteristics of the lifestyles of the CutuCreatives can be subdivided in the following
categories:

* Books and radio

» Arts and culture

e Stories, ‘whole process’, and systems

» Desire for authenticity

e Careful consumers

* Soft innovation

* The foodies

* Home

« Authentic styling in homes

* The nest

* Interior decoration

*» Cars

* Vacation travel/responsible tourism

» Experiential consumers

» Holistic everything
This topic will be further elaborated upon in chapb: “The Cultural Creatives in Northern

Vietnam”.

2.6.2 Motivations of the Cultural Creatives

For the motivations of the Cultural Creatives tlo®lb“The Global Nomad” (2003) of Richards
and Wilson will be used. This book will be used dugge the main topic is cultural change which
is also one of the main topics in my research.illthve placed in a broader transmodern concept,
by linking it to the Cultural Creatives motivatiorSo instead of using market based research by
putting the tourists in different boxes (backpackeaveller, tourist) it will look at their

motivations in a broader context.
The basic motivations for travelling among the oesfents of the research by Richards and

Wilson (2003) are a mixture of exploration, exciteth and relaxation. They state that
motivations can be subdivided in the following &p{2003):
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e Learning
e Self development
e Curiosity
* Novelty
* Relaxation
These topics will also be elaborated upon in chidpte

2.6.3 Values of the Cultural Creatives

Cultural Creatives have changed their values amtbiwiew. This paragraph will provide an

overview of the values of the Cultural Creatives.

Authenticity

Authenticity means that your actions are consisteitlh what you believe and say (Ray and
Anderson, 2000). Cultural Creatives emphasize asop@l experiences, but they also like to see
the big picture, often extending the whole plafidéiey are passionate about both, personal and

the condition of the planet.

Engaged action and whole process learning
“ The kind of learning that Cultural Creatives lileintimate, engaged knowledge that is imbued
with the rich, visceral, sensory stuff of lif§Ray and Anderson, 2000:9They like “whole

process” action, where they can create sometharg the beginning, middle and end.

Idealism and activism

Cultural Creatives follow through on their valueshapersonal action. Idealism and altruism are
important values for them. According to the reskedicdings of Ray and Anderson (2000) 75%
of the Cultural Creatives are involved in voluntegy compared to 60% of the rest of Americans.

Globalism and ecology

Cultural Creatives are the people most concernedtahe condition of the global ecology and
the well-being of the people of the planet. Theg tire key opinion leaders in environmental
concerns for ecology and for sustainabilitizighty-one percent of Cultural Creatives say that
they are very or extremely concerned about “protdenf the global environment: global
warming, destruction of rain forests, destructidnspecies, loss of the ozone lay€Ray and
Anderson, 2000:11).
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Feminism

60% of the Cultural Creatives are women. They samen’s thinking as valid:féeling empathy
and sympathy for others, taking the viewpoint efdhe who speaks, seeing personal experiences
and first-person stories as important ways of léagnand embracing an ethic of carih(Ray

and Anderson, 2000: 12). 89% of the respondentiefesearch of Ray and Anderson (2000)
mentioned that “the caring quality of our relatibips with people” is very or extremely

important to their lives.

Altruism, self-actualisation and spirituality

Cultural Creatives have a well considered optimébuout the future. They have strong beliefs in
altruism, self-actualisation and spirituality. 9186the respondents of the research of Ray and
Anderson (2000) consider “helping other peoplebéovery or extremely important.

Above | summarised the values of the Cultural Gveat but of course there are also values
which the Cultural Creatives reject. This arendterialism, greed, me-firstism, status display,
glaring social inequalities of race and class, stgis failure to care adequately for elders,
women and children, and the hedonism and cynicksh fiass for realism in modern soclety
(Ray and Anderson, 2000: 17). What they also rdgthe intolerance and narrowness of the
social conservatives and the Religious Rights. &y are critical towards big institutions like

corporations and the government.

Followed on the change of values the Cultural Qveatis their change in worldview. Your
worldview is according to Ray and Anderson (200Q:1the content of everything you believe is
real- God, the economy, technology, the planet, tinimgs work, how you should work and play,
your relationships with your beloved — and everyghyou value’ Most people only change their
worldview once in a lifetime. When this shift iscoering you change your sense of who you are,
what you are willing to see and how you interadhvif, your priorities for action and the way

you want to life.
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3. Methodology

This chapter will provide an insight in the methlodyy used for this research. First, the research
design is explained including the paradigm, thedkifi research and the approach. Second, the
data collection, divided in four phases will be gaeted. Third the data analysis, including
guantitative and qualitative research methods, béllexplained. Finally this chapter will cover
the constraints of the research and the positiynaflithe researcher.

3.1 Research design

Research studies can be described and classiftedms of a number of characteristics (De Vaus,
2001). Research designs are often equated withtafiiad and quantitative research methods.
Social surveys and experiments are frequently wieageprime examples of quantitative research
and are evaluated against the strengths and wesdeexf statistical, quantitative research
methods and analysisCase studies, on the other hand, are often segpriae examples of
gualitative research — which adopts an interpretiygproach to data, studies ‘things’ within their
context and considers the subjective meanings ghaple bring to their situatién(De Vaus,
2001:10). For this research an exploratory caseystvith an interpretive approach is chosen.
According to Philips and Jorgenson (2002:4hé view is that different perspectives provide
different forms of knowledge so that, togethery theoduce a broader understanding30 by

using these different perspectives a broader utateting of this research will be produced.

3.1.1 Paradigm

The type of approach, allowing the subjects of wttml give meaning to their situation, is
commonly referred to as an interpretive approatte ifiterpretative approach maintains that the
view of the world that we see is the creation ef thind. This does not mean that the world is not
real, but rather that we can only experience is@eally through our perceptions which are
influenced by our preconceptions and beliefs; we mot neutral, disembodied observers
(Walliman, 2006). The interpretive approach recirpialitative and quantitative or mixed-
method research techniques and provides limitedtdatve and a mainly qualitative insight into

a phenomenon.

3.1.2 Exploratory research

This particular research suits the standards okxgrloratory kind of research. Exploratory

research focuses on why questions. (De Vaus, 2G043plores a topic of which relatively little
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is known and it provides the researcher with adyasieliminary understanding of the research
topic. According to De Vaus (2001) the purpose xpleratory research is to develop and
evaluate causal theories. This exploratory studydsly empirical since new data will be

collected in order to be able to explore the objectf the study. The collected data will exist of

surveys and in-depth interviews. The literatur@éenenis the non-empirical section of the study.

3.1.3 Mixed method approach

According to Greene and Caracelli (1997) mixed méshcan be used to test the consistency of
findings obtained through different instrumentsclarify and build on the results of one method
with another, and to show how the results from omethod shape subsequent methods or
research decisions. The four most important tygesixed method designs include triangulation
design, embedded design, explanatory design andraiqgry design (Creswell & Plano Clark,
2007). This research is an explanatory design lryguguestionnaires and in-depth interview.
Mixed methods explicitly value the depth of the enipnces, perspectives and histories of
research participants (Ritchie and Lewis, 2003seB8al in this study are the experiences and

perspectives of the tourists traveling throughMlogth of Vietnam.

3.1.4 Case study

The main character of this research will focust@ndase study approach, with Northern Vietnam
as the case. A case study approach signifies d sumaber of research units, labor intensive data
collection, more in-depth than extensive, selectegearch, qualitative data collection and an
open observation on the site (Verschuren and Daaedy 1999). According to De Vaus (2001)
case studies seek to achieve both more compleXudied explanations of phenomena. Another
goal is that they seek to achieve idiographic at agenomothetic explanations. Finally they also

try to achieve causal explanations.

Case studies make use of a wide variety of dat@atmn methods and they are particularly
suited to using a diverse range of units of anglysihich for this particular research are the
tourists visiting the destinations in Northern Vigt. Another important point is that case studies
in social sciences research should be fundamertedbyretical (De Vaus, 2001) which is applied

in this research.

A case study design can be qualitative or quamiitdfyin, 1993). There are different types of
case studies; explanatory, descriptive and exmordtyin, 1993). The current study is a single
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exploratory case study using the Northern part @tnam as the research area. Studying the
whole area of the North was too extensive in theetavailable for the research. That is why a
few locations in the North are researched whichhdisth a good sample that can be generalised
for the larger region.

For this research a theory testing approach isethdde Vaus (2001) approaches the case by
theory testing with the purpose of testing the théo a real life situation. He explains that theor
testing start with a theory regarding a particghenomenon. In this research that points to the
transmodern theory connected with the Cultural @res lifestyles, motivations and values. On
the basis of a theory you can predict that a cafeanparticular set of characteristics will have a
particular outcome (De Vaus, 2001). This study jmtedo discover that a particular share of the
sample will fit into the Cultural Creatives lifefy motivations and values and that they will have

a transmodern line of thought.

3.2 Data collection

The data collection is executed in four differehiges, using different methods. The first phase
is a literature review, exploring the theoreticahcepts. The second phase consists of in-depth
stakeholder interviews conducted with (responsitda) operators and hotel managers. The third
phase comprises the questionnaires and the fohdbkepare the conducted semi-structured in-

depth tourist interviews.

3.2.1 Phase 1: Literature review

The first phase of the research consists of aatiiee review. An elaborated literature research
was carried out on the concepts of responsibleistoyrnew tourists, transmodernity and the
emerging subculture of the Cultural Creatives. Tifestyles, motivations and values of the
Cultural Creatives are elaborately explained. Tdmslysis has generated an overview of the
theory and gives an insight on topics which havieadighlighted in other phases of the research.
The literature varies from scientific articles, kscand internet sites, to non scientific material
conducting information about Vietnam, travel guidesl material provided by SNV and other

organisations.

3.2.2 Phase 2: Stakeholder interviews

In the first phase of the fieldwork semi-structureddepth interviews were conducted with
different stakeholders like tour operators and hatanagers. In total 5 stakeholders are
interviewed. Goal of these interviews was to getreight in the current tourism industry in the
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North-West region, the tourists visiting this asal responsible tourism. Table 3.1 provides an
overview of the interviewed stakeholders. In apjpeddhe stakeholder interview is presented, in

appendix 2 the transcripts of the stakeholdervigars are enclosed.

Table 3.1 Conducted in-depth stakeholder interviews

Name Function Company

Pankasj Prandham Head of Operations Buffalo Tours

Son Dang Xuan Co-Founder, Product Manager Footewel Vietnam
Dang Duc Hoa Operational manager Mai Chau Lodge
Hijaaz Latheef General manager- Operations Mai Cloalge

Anton Jurgens * Adventure Department Manage Exzitie Vietham

* The interview with Anton Jurgens was conducted by email because of time limitations.

3.2.3 Phase 3: Questionnaires

The first part of the surveys was conducted in Moeth-West of Vietham. The goal of the
guestionnaires was to get an insight into thetlfes, motivations and values of the tourists. The
guestionnaire are conducted in the North-West etndm in the destinations Sa Pa, Mai Chau
and Dien Bien Phu (table 3.2). Because there weteenough questionnaires conducted after
visiting the North-West area the decision was madeollaboration with SNV, to conduct the
other 50 surveys in the major tourism destinatiminda Noi and Ha Long Bay, this way a larger
sample could be reached. The surveys were sliglithpted to these areas. The research still
focused on the North-West area. Throughout theyaeslof the results the tourists who did not
travel the North-West were taken into account. dme areas hotels and tourism departments
were asked to help, by asking their guests tarfithe questionnaire. In total 101 questionnaires
were filled in, table 3.2 provides an overview loé ttonducted questionnaires, figure 3.1 shows a
map of the visited research destinations. The gquestire is enclosed in appendix 3, the results

of the questionnaire are included in appendix 5.
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Table 3.2 Conducted questionnaires North Vietnam

ST
Destination Number of f ‘C?M ;
questionnaires U
2SaPa 23 s
3 Dien Bien Phu 3 T i S
5 Mai Chau 25 W B
- L\-f\ 4 : on| E
6 Ha Noi 19 7 ),J i
JLAOS e
7 Ha Long Bay 31 '(@Wmh (
Total 101 v “,I,;Ih;WL

\ /
Figure 3.1 Map of visited research destinationfAdventure vacation trip, 2010).

3.2.4 Phase 4: Tourists interviews

In total 9 in-dept semi-structured tourist intewseare conducted. The interviews focused on the
tourists visiting the North of Vietnam using an tiaal approach. Conducting the in-depth
interviews was the most challenging of this redeaBecause most travelers do not have a lot of
time to sit down and talk for an hour when theyetaaround. Table 3.3 shows the conducted in-
depth tourist interviews. Two versions of the imtew were used; one for the tourists who did
travel to the North-West of Vietnam and one for titngrists who did not travel to the North-West
of Vietnam. The real names of the respondents aegl,uafter permission was given by the
tourists. The interviews have been sent to thadtsuso that they could check if everything they
said in the interview was interpreted correctly.

Table 3.3: Conducted in-depth tourist interviews

Destination Name Age Nationality | Visited in the NW
1| SaPa Aline 60 Canadian Sa Pa and the
North-East
2 | Sa Pa Katie 30 American Only Sa Pa
Sa Pa Chris 43 American Only Sa Pa
4| Sa Pa Robert 63 Canadian The whole NW| by
four-wheel drive
5| Sa Pa Mai-Anh 23 German- | Only Sa Pa
Vietnamese
6 | Sa Pa Stefan 24 German Only Sa Pa
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7 | Sa Pa Stephanie 24 German Only Sa Pa

8 | Mai Chau Bert 60 Dutch Tour leader Fox
Netherlands, Mai
Chau

9 | Ha Noi Frank 31 Dutch Remote areas in the

NW on motorbike

As shown in table 3.3 it was difficult to find tasts who visited more than one location in the
North-West region. Most tourists only visited tlmurtism hubs like Sa Pa or Mai Chau. Some
interviews were conducted on a personal base, othiere conducted together. The tourists are
interviewed about their life, lifestyles, valuesotimations for travelling, their ideas about
responsible tourism, knowledge of responsible thizng if they fit in the ‘responsible tourist’
picture, their contact with the local community.dtcappendix 6 the two versions of the in-depth
tourists’ interviews are presented, in appendixh@ transcripts of the tourist interviews are

enclosed.

3.3 Data analysis

This study exists of a mixed method approach, usjogntitative and qualitative research
methods consisting of questionnaires and semiisirent in-depth interviews. The data analysis
is divided into two parts, a quantitative analysfsthe 101 questionnaires and a qualitative

analysis of the 14 in-depth interviews.

3.3.1 Quantitative analysis

All 101 questionnaires were statistically analysdth the assistance of the computer program
‘Statistical Products and Service Solutions’ (SR$8jsion 17.0. A codebook (appendix 4) was
developed to analyse the questionnaires. The ropinst were put in graphs and tables to get an
overview of the given answers. Chapter 5 will gitie results of the questionnaires combined

with the results of the in-depth tourists’ intewie

3.3.2 Qualitative analysis

The qualitative research will be used as an amalytipproach. Qualitative research is based on
information expressed in words such as descriptifeedings and opinions (Walliman, 2006).
The different interviews with local stakeholdersdaourists are recorded with the help of an
audio recorder. The tapes are transcribed manaallly almost literally, breaks and gaps were

ignored. This makes it easier to analyse them ampare them to other transcripts. By
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comparing transcripts, contradictions or resemldaran certain topics did appear. After looking
for contradictions or resemblances an extended em®an be provided for each research
guestions. In chapter 4, the empirical context tesults of the stakeholder interviews are
presented. In chapter 5, the results of the tountetviews are linked to the lifestyles, motivaiso
and values of the Cultural Creatives.

3.3.3 SNV

Some topics which are engaged in this researcimaemt for SNV purposes only. These topics,
like travel patterns, information sources and oNegaperiences are also embedded in the
guestionnaire and in-depth interviews, so SNV cs@ this for their own research and projects.
These results will not be taken into account fés tesearch because they will not contribute to

the search of the transmodern shift in cultureameddominantly market-based.

3.4 Constraints of the research

This research faced some challenges that shoudrsidered.

Time limitations

The research was conducted in a relative short atrmfutime. If there was more time a larger
sample could have been researched. Two months valat&ely short period of time to conduct

a research in an area that was new to me, especaikidering the difficulty to travel in the
provinces in the North-West. The transportation wastable and in some areas there was a need
for research permit to enter the provinces, whish ook up some of the time.

Tourist numbers

January-February is not a high season for tourisiiétnam and | came across relatively low
numbers of tourists, especially in the ‘new’ and moich developed destinations. That is why the
second part of the survey is eventually conductetia Noi and Ha Long Bay but still with

emphasis on the North-West area.

Language
| only conducted interviews with English speakingrists. Sometimes tourists were not able to
fill in my survey because there English skills wamd good enough. A part of the tourists which

travelled through Vietnam is therefore excludednfrany research. Because of the language
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barrier | was not able to interview domestic totsriand other international tourists from Asian

countries, that is why | chose to research theatéonal Western tourists only.

Tet (Lunar New Year)
Because of the Lunar New Year celebration, the nmgbrtant holiday in Vietham, it was
difficult to travel around for one week. That is whdid not visit some destinations | planned to

visit for my research.

3.5 Researchers positionality

It is important for a researcher to reflect ondrisier own positionality because there is always a
part of the researchers live, experiences and wierkd that has impact on their studies (Tribe,
2005). This is also called reflexivity, reflexivesearchers are explained by Tribe (2005:6) as
“looking and reflecting inwards upon themselvesesearchers, and outwards upon those that
they researcli Especially with qualitative research this is iomf@ant because it always contains a
level of subjectivity. Morrow (2007) argues thatstcommon for mixed methods and qualitative

researchers to make their assumptions, biases atihtions public.

My choice for a study on responsible tourism antlical change derives from my interest on this
topic and projects and researches | have donesipakt. During my bachelor degree, Leisure and
Tourism management studies, | noticed that tousa dominantly perceived as a commercial
phenomenon. It was all about making money and thex little reflection on what this means
for local communities and the environment, whiclsdabtely did not correspond to me. That is
why | decided to take a course on Sustainable $ourThis showed me a completely different
side of the agenda. | found a subject within therison studies which was critical on what
tourism can destroy but also can bring to local momities and areas. That is why | decided to
write my bachelor thesis on community-based andpoar tourism. | initiated a project in
community based tourism in fisherman villages ie Bouth of India, which were damaged
because of the tsunami of 2004. To be able to thedpeople with the knowledge | gained on

university was very satisfying.

The choice for a topic on responsible tourism foy Master thesis was therefore a logic
continuation. | still wanted to get to know more tinis topic but instead of a market-based
research which | conducted during my Bachelor Itedrio place the topic in a broader concept.

By reading about transmodernity and the Culturaafives | got very exited and wanted to
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connect these theories to responsible tourism bggdoesearch in a part of the world. The
theories really appealed to me because it connectise basic of why responsible tourism is
existing. It shows that there is a large percentdgbe world population (especially in the USA
and Europe) who really care about the planet, miland nature. It was like all the parts got
together. | think that a lot of the values andslifée characteristic of the Cultural Creatives are
also applicable to me, that is why | wanted to foou this topic and | wanted to talk to people on
their lifestyles, values and motivations. | was watriven to try to understand people’s

motivations and points of view while talking to the

Doing the fieldwork in Vietham has been an impatrf@arning experience in my life. | had the
opportunity to combine my research with a projdcBNV which provided me with contacts and
a starting point. To be able to combine my reseavith a development agency was really
important for me because this way my researchaaititribute by implementing new responsible
tourism projects in the North-West of Vietnam. Tirst week | stayed in Vietham | had the
opportunity to travel with SNV to the province o&Kbiang. | travelled together with Vietnamese
colleagues and this provided me with a local patspe of the area. | was able to ask questions
to the local community and listen to their pointvidw. This first week | have been indulged in
the culture of some of the Northern Vietnameseetrilvhich has been very wonderful and

essential.

After having seen the perspective of the local comity | wanted to talk to some important
stakeholders and partners of SNV to get an insidiné area and prepare for my research and
travel to the North of Vietham, this was very usefine first destination | have been visiting for
conducting the questionnaires and the in-depthigbinterviews was Sa Pa, this is a relatively
large tourism destination in the North-West. Beeatingre were a lot of tourists in this area it was
not difficult to find respondents. It even happetleat during my lunch one of my respondents
asked me | she could have lunch with me. So instéatk as the researcher making the contacts,
the people came to me to talk. | think this alsd ttado with the fact that | was travelling alone
and very open to contact and meeting people. Bedawas travelling | used my research also for
making contacts and new friends. Most of the redpaots were very interested in the research
and willing to cooperate. So by creating a relazed pleasant atmosphere the respondents were
willing to talk about their life and answer veryofound questions on their lifestyles and personal

values.
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After Sa Pa | visited Dien Bien Phu. The travethis area has been very rough, | had to make a
bus trip of 9 hours which was on very bumpy rodaisring this travel we got stopped by the
police and had to wait for two hours in the hedtere were some tourists in this bus during the
travel and because we had this intense experiegsthier it was good to talk with them about
their other travel experiences and values. Unfatielyg in Dien Bien Phu and Son La there were
very little tourists and | felt quite lost in a m@ain area in which people lived very basic and
nobody was able to speak English. That is why Id#tto travel to Mai Chau which was really
good for my research. By getting in touch with thanagers of Mai Chau lodge | was able to do
a lot of questionnaires and interviews in the hdtelas truly amazed by the friendliness of the
people and the willingness to help me carryingroutresearch.

Because | see myself as a responsible tourist,yaltvging to consider the impacts | make at a
destination | was very interested in the perspestigf other travelers on this subject. | was
pleasantly surprised to see that most people thagdb the North of Vietham share my values
and were very conscious of their impacts. | onlyehbeen disappointed a few times by people
who seemed very indifferent and uninterested irdéstinations they visited.

This experience truly enriched me because | hawn lable to talk to a lot of people with
different cultural backgrounds and positions. Th#ypened up to me and were willing to share

their life stories.

3.6 Connecting theoretical and empirical variables

Table 3.4 shows the connection of the theoretioatepts with the empirical variables translated
into questions. It shows the questions of the $takker interview, the questionnaire and the
tourist interview. The four main theoretical contemre lifestyles, motivation, values and

responsible tourism which are incorporated in #iget This table is used to analyse the data in

chapter 4 and chapter 5.
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Table 3.4 Theoretical and empirical variables

Theoretical variables

Empirical variables

Lifestyles

Quedtionnaire

What is important to you when travelling?

(Please indicate for all aspects to which level/thpply to you on 3
scale of 1 to 5.): Protect the environment, Supfmral charities,
Support the local economy/ industry, preservatibhesitage, benefi
the poor, poverty reduction, good local working ditions, respec
local cultures, behave responsible, local developmémprove
quality of life of host communities, meet and iatetr with locals,
authentic experiences, learn about other cultunésimal impact on
destination, conserving energy, water and minirgisiaste, behav
and dress appropriately.

[

1]

Tourist interviews
» Can you tell me something about your life in yoouwtry?
Daily activities? What is important for you backnhe?
* How would you describe yourself (in a few words)?
* How does your lifestyle reflect your choice of \fiatn as a
travel destination?

ng

Motivations Questionnaire
« Why did you choose Vietham as your travel destimai
e What are the reasons why you will not be visit
destinations outside of Sa Pa, Dien Bien Phu andGhau
while you are in the North-West? (version 1)
« What is your reason for visiting the remoter areate
North-West Highlands? (version 1)
* What is your reason for visiting the North-Westzaoé
Vietnam? (version 2)
* What are the reasons why you will not be visiting
destinations in the North-West area of Vietham?joa 2)
Tourist interviews
* Why did you choose Vietham and North-West Vietham a
your travel destination?
Values Questionnaire

Which of the following values and beliefs are impdant to you?
(Please indicate for all aspects to which levey thgply to you on a
scale of 1 to 5:)Environmentally conscious, adventurous, active,
materialism, social, contentment, optimism, pdditiz aware,
relationship/network oriented, feeling of freedahility to enjoy,
spirituality, success, creativity, sustainabildythenticity, idealism,
religion, activism, self-actualisation, self-awagss, altruism.

Tourist interviews
« What are important values in your life?
* What are important values for you when travelling?
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Responsible Tourism | Stakeholder interviews

What do you consider to be responsible tourism?

Do you work in the responsible tourism business?

In your opinion, do you think there is a resporssitdurism
industry in North-West Vietham? (Yes/No) Can yoegde
explain your answer?

In what way can the tourism industry in North-W¢#tnam
become more responsible? (Things to improve)

Do you know of any good examples where tour
development has led to poverty reduction, or whetgism
companies have initiated any poverty reduction qmtsj (in
NW Vietnam)? How does your organisation look atZha

Quedtionnaire

Is the term ‘responsible tourism’ familiar to you?
Do you think you travel in a responsible way?

Tourist interviews

What is your understanding and ideas about resplensi
tourism?

In your opinion, do you think you travel in a respible
way?

What do you think you could change about your way o
travelling to be more responsible?

Do you think Vietham is a responsible tourism dedton?
Do you think a responsible approach to tourisnmigartant
for Vietham?

What would you like to see changed about how tauiss
managed in Vietnam?

Do you experience that tourism is supporting pgvert
reduction (environmental protection/conservatiamng a
what way can you distinguish this? (perhaps higthgith

concrete examples from experiences).
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4. Empirical context

This chapter will provide an overview of the tommisndustry in Vietnam, with particular focus
on the North-West area. Furthermore it will givdonmation about SNV and their Northern
Highlands program. To get a local insight of therent situation of the area five in-depth
interviews are conducted with stakeholders (towrators and hotel owners) who are partners of
SNV and are already working on responsible touridihe results of these interviews are

presented in appendix 2.

4.1 Vietnam

Vietnam is one of the fastest growing tourism megke the world. It has experienced dramatic
growth in the last ten years. In 2008 tourism cednfor 4.2% of the national GDP (Nielsen,
2010). The growth of the tourism industry can lehance for poverty reduction by involving the
local communities in the tourism services. It canalsustainable poverty reduction opportunity if
the benefits are more equally distributed amonderdift stakeholders, with a focus on the
disadvantaged people and the local host communitiesare often forgotten (SNV concept note,
20009).

4.2 Introducing the stakeholders

To understand the comments given by the diffenatetrviewed stakeholders this paragraph will
introduce them and give a short explanation ofrthae in the tourism industry in Vietnam and

especially in North-West Vietndm

Son Dang Xuan is the Co-founder and Product Manafj€ootprint Travel Vietnam. This is a
responsible tour operator who is executing differgips to the North-West and North-East
region of Vietnam. 60% of the travellers who gahe North-West do hiking trips. The goal of
Footprint travel Vietham is:t6 minimise the impacts and we try to bring backeositive
impacts. These positive impacts can be in the @llar economic situation of the people. We try

to spread the income to all the people in a villagd train them.”

Anton Jurgens is the Adventure Department Manafdexotissimo Viethnam. A tour operator
arranging trips in South-East Asia. They are offgra variety of different trekking and biking

1 An overview of the interviewed stakeholders is give table 3.1.
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itineraries. They are actively developing new tiip$ia Giang with Community Based Tourism

as the main goal.

Pankasj Prandham is the Head of Operation of Buffalurs, a tour operator. Buffalo Tours is
active in tourism for 15 years, they started asd@denture tour company. The company was one
of the first tour operators in the North-West aieatart tours. They developed Community Based

Tourism and trained local hosts and guides.

Two interviews are conducted with the managemeh®fMai Chau Lodge. Hijaaz Latheef, the
General Manager-Operations and Dang Duc Hoa, therdfipnal manager give some
information about their lodgeOur hotel was established in September 2007. We &dwtal of
55 staff members, 99% is coming from the Whitenfiaprity, the local people. Our main market
comes from The Netherlands, Australia and Amei@a. hotel has 16 rooms. And in 2011 we
are finishing phase two, and then we will haveyfadoms. We will try to be one tfe small

luxury hotels in the world

4.3 SNV

This research is executed in collaboration with SNi&therlands Development Organisation, as
part of their Northern Highlands Program in Vietna8NV is an international development
organisation of Dutch origin, which supports natiband local actors within government, civil
society and the private sector to find and implethecal solutions to social, environmental and
economic development challenges (SNV world, 2009).

SNV stimulates the poor to strengthen their cajgscand escape from poverty. They do this by
facilitating knowledge development, brokering, nating and advocacy at national and
international level. Important are the partnershigth other development agencies and the
private sector. SNV works in 30 countries acrose fjeographical regions: Asia, the Balkans,
East and Southern Africa, Latin America and West @entral Africa. Advisory services are
provided in seven sectors: ‘Pro-Poor Sustainableri$m’, ‘Renewable Energy’, ‘Water’,
‘Sanitation and Hygiene’, ‘Education’, ‘Health’, nsall Holder Cash Crops’ and ‘Forest
Products’ (SNV, 2009).
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4.4 Northern Highlands Program

SNV has initiated the,Northern Highlands: Comprehensive Tourism Development Progra
This program will be implemented in eight provinae®Northwest Vietnam (Phu Tho, Hoa Binh,
Son La, Dien Bien, Lai Chau, Lao Cai, Yen Bai and Biang) (figure 4.1), and it aims at
introducing and practicing the concept dhclusive sustainable tourism'as an efficient
development tool to reach the United Nations Miliesm Goals, especially Goal 1 (on Poverty
Eradication) and Goal 7 (on Environmental Sustdlitgb (SNV concept note, 2009). This
research will contribute to the program by getting insights of the tourists already visiting the
North of Vietnam.

The overall goal of SNV on this program is:

“To develop and successfully promote the northwastegion of Vietham as a homogeneous,
sustainable tourism destination, providing an auatietravel experience based on its dramatic
natural landscape, and cultural diversity and hagé, by including disadvantaged communities
in responsible tourism operations at all levelgptovide substantial additional income and new
employment opportunities(SNV concept note, 2009: 4).

e SRS Guang Mink
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“Hai Phong
Thai Bink
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' B Hung Yen
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Figure 4.1 Map of Provinces of Vietham, project ara North-West (SNV, 2009).
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There are different challenges associated witlrdp& growth and expansion of the Viethamese
tourism industry. The eight provincial governmemése identified the following: the capacity of

infrastructure; improving overall product qualityéugh enhanced planning; HR development in
both the public and private sector; the need fatasnable and market-oriented planning and
investment; and better targeted marketing and mtodievelopment strategies. A positive

development is that the local authorities realise pportunities tourism can bring to

marginalised communities, particularly ethnic mities, and that it can contribute to poverty

reduction (SNV concept note, 2009).

4.5 North-West Vietnam

This paragraph will discuss the current situationNorth-West Vietnam, explained by the
different stakeholders. Some of the areas in thetNWest will be highlighted.

4.5.1 Current situation

The Northern Highlands encompasses eight provimtebe North West of the country and
borders both China and Laos. The Northern Highlaisdthe most mountainous area in the
country. It has some of the world’'s most spectacstznery and is inhabited by colourful hill
tribes (SNV, Northern Highlands Trail, 2010). Asntiened by Pankasj tourists visit the North-
West for the following reasonsThe minorities, landscape, the authenticity anid gtill not yet
heavily touched by tourism. You still get to seeptre, natural side of the countrAnton gives

a similar answer: Stunning scenery and a wide variety of ethnic nifieg: Their simplistic way
of life and colourful ethnic minorities is a defimidraw for tourists.”

Picture 1: Scenery Sa Pa.
(Source: author)

B _' ~ T

A

The Northern Highlands form one of the poorest@mfa/ietnam. Hoa confirms thisThe living
standard of the local people in the North-Westeis/Jow. So the first thing for them is how to fill
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their stomach every ddyln recent years tourism has been more and moceped for its
potential to contribute to poverty reduction (SNahcept note, 2009). An area in North Vietham
where tourism has already been developed is SasR&td Sa Pa is one of the top-five tourism
attractions of Vietnam, visited by over 300,000rists each year. Recent study of SNV has
revealed that Sa Pa has reached its carrying d¢gpaith critical socio-cultural as well as
environmental impacts emerging (SNV concept not@)92 Currently, limited numbers of
international tourists venture into more remoteaaref the North-West (SNV concept note, 2009).
So this means that there are tourists visiting #inea, but the distribution of tourists is
concentrated in a few particular locations (SallRé&also Lao Cai). This creates problems where
one area is overcrowded and another area has gptigihty rate, but no tourists visiting.

SNV is planning to support tourism development tifeo areas in the North. This creates the
necessity to understand responsible tourists migitie area, as they may potentially be interested
in exploring the destinations in the North of Viatm. In general, the Northern Highlands are hilly
to mountainous, the infrastructure is poor, andpgbpulation density is low. The region is less
urbanised and more dependent on agriculture thano#mer region. A large share of the
population consists of ethnic minorities like théMdng, Red Dao, Black and White Thali,

Muong, Tay, Day, Xa Pho, Nung and Na Nhi. (SNV aptaote, 2009).

Different destinations have been visited for theppae of the research. Below a short summary

of the visited destinations where the researchiglacted is given.

1: Ha Giang

2: Sa Pa

3: Dien Bien Phu
4: Son La

5: Mai Chau

__ﬁl\ai Binh

j}(zm (T Nam Din:

j’LAOS o

Ninky Bih o e 6: Ha Noi
("glumnapmji }‘%l Thah(f 7: Ha Long Bay
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Figure 4.2 Map of visited research destinationfAdventure vacation trip, 2010).
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4.5.2 Ha Giang

Ha Giang is the most Northern point of Vietham,rsttaa boarder with China of 274 km. The
scenery includes high mountains, deep abyssessriggeams and rapids and is home to 22
different ethnic groups. Ha Giang Town, a city wsth000 inhabitants is located 320 km north of
Ha Noi and is located on the banks of the Tien R{@&V, Northern Highlands Trail, 2010). The
province has a population of 70.000 and had a ppvate of 35.5% in 2007. The accessibility
and infrastructure of the province right now is nohvenient, to get into the province you need
permits, but for tourists it is getting easier m tp Ha Giang. Son explains thatld Giang is
getting more open now but it is still not the sawerywhere. In Ha Giang city it could be easy
but in remote areas like Quan Ba and Don Van (wldoh located on the border with China)

sometimes still problems happetda Giang has a potential for tourism developmetia one
of the priority areas of SNV (SNV, Ha Giang Prown2009).

Picture 2: Ethnic minority women
walking to the market. : e
(Source: author)

Picture 3: Home stay in
Ha Giang. (Source: author)

45.3 Sa Pa

Sa Pa is a highland region of the Lao Cai proviace home of the Fansipan peak which lies
3,143 meter above the sea level. Sa Pa is fameoundantains and forests but also for the six
ethnic minorities living in the area. The six cdldrethnic minorities are still living a traditioha
lifestyle. It is a tropical climate region with lot@mperatures in the winter and cool temperatures
in the summer. Today, Sa Pa is one of the mainsimudestinations in the North-West region.
Pankasj agreesSa Pa is certainly the most popular destinatiorolld have to say in the North
of Vietnam Anton explains that Sa Pa is popular because od¢hessibility: Sa pa of course is

the most popular especially with its access to €lnd Yunnafi.ln November 2007, 305,907
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tourists visited Sa Pa. 206,868 of them were daméstrists (67.6 %) and 99,039 international
visitors (32.4%). In 2007 47,154 inhabitants wévimg in the district. This means 6.5 tourists for
1 local inhabitant. So all inhabitants of Sa Paadfected by the developing tourism in the region
(Majeruset al, 2008).

Picture 4: Black H'mong woman in Sa Pa
during trekking. (Source: author)

4.5.4 Dien Bien Phu

Dien Bien Phu is established in the middle of t®¢hlcentury to secure this remote part of
Vietnam against invaders from Thailand, Laos anth&Hhrhe famous Vietnamese victory of the
French in May 1954 occurred in this destinationisTlked to the French agreeing on the
independence after almost a decade of fightingptAol historic war sites can be visited in Dien
Bien Phu. It also gives an understanding of Un&éates involvement in Vietham as the division
of Vietnam into North and South followed the bytlgabf Dien Bien Phu, and after that the US
troops entered Vietham (SNV, Northern HighlandsilT2010). Anton explains why Dien Bien
Phu is becoming more populaDBP is popular with the French market due to thstdry as
well as a popular cross border route into Laos.”

Picture 5: Historic war
site ‘Al hill’ in Dien Bien
Phu. (Source: author)
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45,5 Son La
Son La is the fifth largest province of Viethamn3a —
Province shares a border of 250 km with Laos.

The province is populated by various ethnic groups,
including the Ma, H'mong, Dao, Muong, Kinh, Khmer,
Tay, and Thai (Footprint Vietnam travel, 2009). Son
La town is located in a valley with mountains. Tiets
visit the town and province to go to the hot spsing
Another famous spot is the Old French Prison,ithés
prison where anti-colonial revolutionaries werekied up |
(SNV, Northern Highlands Trail, 2010).

Picture 6: French
Prison, Son La (Source: author)

4.5.6 Mai Chau

After Sa Pa, Mai Chau is one of the popular tourigstinations in the North-West. According to
Pankasj: Mai Chau is certainly popular. But not on the sagwale as Sa Pa. The region has
quite a lot of potential in terms of colorful mintigs, in terms of landscape, in terms of adventure
activities such as cycling and trekkingWlai Chau has been attracting tourists since th®4.9it
offers a perspective in the life of the White Th#inic Minority groups (Mai Chau lodge, 2010).
The landscape is dominated by rice paddies surexubg mountains. The nearby Thai villages
offer home stays. Tourist activities especiallylile trekking and biking through the area. In a
lot of the Thai houses the locals perform tradiiodances (SNV, Northern Highlands Trail,
2010). Hoa claims that Mai Chau is getting moreupaplately: ‘Now, some more people know
about Mai Chau. There is still a lot of nature aitds not very touristy. Lot of the tourists who
come here they like the nature. With the dancim§ppmance, with the singing, with the folklore.
And the landscape is beautiful too.”
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Picture 8: Taj dance performance,
Mahau. (Source: author)

Picture 7: Landscape Mai Chau.
(Source: author)

4.6 The organisation of Responsible Tourism

This paragraph will explain what the stakeholdesasider to be responsible tourism and how
their company is working on it. It contains theppaoach towards responsible tourism, the
policies they adapt, actions they undertake andthey deal with the impacts of tourism.

4.6.1 Approach of interviewed stakeholders

This paragraph will treat the different approacbtthe interviewed stakeholders on responsible
tourism. Buffalo tours is working on quite a fevofacts on responsible tourism. Pankasj explains:
“It actually is a quite elaborated and very big aréee whole responsible tourism. How you
operate, is related to the internal and externalieonment. Internally how you operate in a
country. It comes to operating, meeting the norfnsomplying with the local regulations, you
gain tax, you are being transparent, and you angngj back to the country of what the normal
regulation is. Externally operate within the areshave we can work together with local
communities where we can get the supply chain ancease the value chain of the people
involved in the whole mechanism. If something carmpbrchased locally, yes why not? And
rather then sending it from Ha Noi. Or using thedbcapacities. So it is better to use these
areas.” So Pankasj explains that responsible tourism ibeglaled in the whole organisation,
internally and externally.
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How does Footprint travel see responsible touriSnfi explains: Well, responsible tourism,
sustainable tourism is quit big. Our trip is begimy at the office; we have to train our guides
and our staff about responsible tourism. What #@nsl what the effects are and the outcomes. We
are trying to work with the local people. And try rhake them to do it the same way. We are
trying to support them in working in a proper w&p aside from trying to educate our staff and
local people we have to really work with them, iréiem. So that they can work together. And
not only the customer coming from Footprint. Bigoatustomers coming from different sources
to that village, they can do the same thing fort thidlage to preserve the environment, to
preserve the cultures and to share the benefitsngntioe members, not just my family but to his
family and her family.”"What is noticeable from this quote is that Son tioeed the word
‘trying’ a lot. So he tries to do a lot but is ittaally working? According to Son it isiYeés it
works. It really works, but the point is two smadimpanies or even a big size company could not
change it to a positive result if we are not wogkitogether. Responsible tourism can only be
successful from working together. From everyonemfrall the tourism stakeholdersFor
Footprint Travel it is really important to educatiee staff and the local communities on
responsible tourism and to work together with défe involved actors.

Anton makes a differentiation between cultural,remoic and environmental factors. He explains:
“Exotissimo is proud to follow best practices irstfield and is looking to do more. Responsible
tourism is a combination of several factors. CudluEconomic, and Environmental.

Cultural — we attempt to introduce our clients kistculture with minimal impact. We educate
clients about respecting cultural differences (hovgreet people, taking pictures, basic etiquette,
giving money and gifts, dress, behavior, and dignitVe think this very important for the long
term sustainability of the tourism industry. Therenthe populous see tourists as a positive
contribution the more they will welcome them itite tountry.

Economic — we try as much as possible to sourceythieg we need locally and encourage our
clients to do the same. We also ensure we pay almmienum wage to all our employees’
whether it is the staff in the office or the posterarrying gear into rural areas. This helps to
spread the wealth away from mass produced itemsiré areas to encourage and support local
communities we use home stays and guesthousesduiolt see this as the best method, because
it is difficult to spread the benefits this way amith this method we can also better manage the
facilities. | am looking into community lodges iural villages with the idea we rent from the

village rather than individual families.
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Environmental — we stick to strict guidelines wiieocomes to protecting the environment. Our
trekking routes only stick to well worn paths, waclp in and pack out, and work with
conservation groups like FEand local communities to find the best solutiopriatect what they
have. In this regard tourism is a powerful tooltiat when local communities see the benefits of
tourism they will work to protect what it is thatiigs them there in the first placeThe division
which Anton makes is quite clear. He says thatucalf economic and environmental issues are
important. This can also be translated to the thebpeople, planet and profit, a common used

theory to explain sustainability.

Mai Chau Lodge is an ecolodge which is consciousbyking on responsible tourism. They do
this in different ways, Hoa talks about thi#t fheans that our lodge is an ecolodge. We try to
keep the environment as clean as possible and &eeqything natural. In the future the first
thing is that the hotel tries to plant more tressmake it greener. The second is that we go to
schools and talk about the environment. To teah dhildren about the importance of the
environment. And for example this Lunar New Yearhaee a charity program. We make
donations from the staff and we make a list ofpgber families. And we will visit them on lunar
New Year Hijaaz adds to this that through the Mai Chadge a lot of jobs are created and that

the Mai Chau lodge is arranging a meditrek each. yea

4.6.2 Policies

How important are policies to implement responsitdarism? Anton thinks guidelines and
policies are very important. NGOs need to work towards educating communitiesbest
practices, government needs to develop policy ang,land the private sector needs to promote
and bring the tourists to the region. Guidelines drest practices are essential for tour operators
to follow. Also when it comes to protecting theiemment we stick to strict guidelinesPankasj
has a different opinion on this topidf you have proper good policies on place to lotikrastaff.

| personally do not believe in enforcing any strmblicies and guidelines, that is not a
sustainable approach.5o here you find a conflicting situation where afi¢he tour operators is
following strict guidelines and policies and théat doesn’t want to enforce strict policies and
guidelines. This shows that tour operators can t@agempletely different image on responsible

tourism and how to implement this in their company.

2 Flora and Fauna International.
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4.6.3 Actions

Responsible tourism is not only about talking arakimg policies. The most important thing is to
take action. Are the tour operators taking actamddvelop a responsible tourism industry?
Pankasj talks about the projects Buffalo Tours ataxt in the last years. One of the projects is
the meditrek they organise together with the MaaClodge: We do things like the medical trek
every year, there is quite a lot of work involviéde have medical doctors from overseas coming
to Vietham and local doctors as well. They trekthi® North-West and particularly focusing on
Mai Chau. Perhaps we want to extend it further,.ggta camp there in these areas for a week
and threat the patients. The beautiful part is thettse people over there can never afford to go to
the hospital; they have never seen a doctor irrtihe?”. Besides the medical trek they are also
working on the implementation of a community basmalism project with SNV in Ha Giang.
They are also initiating the project clean Fansjpamvhich they advise the porters to bring down
the garbage on the mountain. This shows that Buffalurs is consciously working in improving

the area for the local community and the tourists.

Footprint travel is working on responsible tourify setting up the responsible tourism club.
This is a group of 8 different tour operators wagktogether to strive for a responsible tourism
industry. Son mentions that it is very importantork together and to gain support from local
authorities and the local people. This shows tlost &so sees the complexity of the situation. He

noticed that there are a lot of different concepislve around responsible tourism.

The Mai Chau lodge is buying vegetables from laa#bpliers, this way a lot of people get
income because of the tourists visiting the areairBnment is also an important topic for the
management of the Mai Chau lodge. Hoa explainsttiet are visiting schools and teach the
children the importance of the environment. They also organising cleaning camps in which
their staff is cleaning villages. These are vergarete examples of how this company is helping

local people to improve the environment.

4.6.4 Solutions

Comparing the different answers of the stakeholdésssignificant that they all mention that the
solution in creating a responsible tourism indugrgollaboration between the different involved
actors. The tour operators, the local governme®OH, travelers, local communities and the

private sector.
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Anton explained what the role of the different astbas to be in order to strive for a responsible
tourism industry in the future: Better collaboration between major stakeholders.cdlo
communities, NGOs, government, and the privat@segdnly with agreements from all sides can
a sound plan be achieved. CH3 essential to give local communities a stakén@ir own future
and protect what they have. NGOs need to work tdsvaducating communities on best practices,
government needs to develop policies and laws,thadorivate sector needs to promote and
bring the tourists to the region. Guidelines andthgractices are essential for tour operators to

follow.”

4.7 Target group

For the purpose of this research it is importarirtd out which tourists are travelling to
the North-West area of Vietnam. In this paragrégghtourists, who book their tours with the

tour operators and the guests who stay in the MauQodge, are introduced.

4.7.1 Image

The tourists travelling with Buffalo tours throutjtorth-West Vietnam are according to Pankas;j:
“The tourist who is more interested in the cultuaapect of the tour, more adventurous and
wants to see the authentic side of the countryh&®s among those 5% repeat visitors would
probably go to the area of North-West Vietnam twhfer explore. Or who has a bit more time
than two weeks, which is a small percentage. thise so of a middle bracket tourist, middle
income tourist who spend about 50 to 100 dollarslay. For high-end the facilities and

infrastructure is still not yet set up. For the Baackers it is slightly over the budget to go.”

According to Son the tourists who travel with FaotpVietham travel are a middle range and
middle-age target group. Their main groups visiting young seniors which are really active and
want to explore the country. Anton is also mentignthat the travellers who book at Exotissimo
are adventurous travellers. But they do need aicdevel of comfort and are willing to pay a hit
more for this. The travellers who stay at the MbhaC lodge are also demanding their stay to be
adventurous and they like to discover the cultunek the ethnic minorities.

Very significant is that all the interviewed stakéters are mentioning that the tourists are of the

adventurous types who want to see the authentic gfidhe country. The travellers are middle

¥ Community Based Tourism
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range in spending, it is not really a backpackestidation and high-end facilities do not yet exist

in the area.

4.7.2 Nationality

What are the most common nationalities of the tterse visiting the North-West of Vietham?
According to Son 60% is from North-America and 2&%30% is from Europe and the others are
from Australia. The guests from the Mai Chau lodge from the Netherlands, Australia,
America and France. About 90% of the revenue ofMla@ Chau Lodge is from international
tourists. This shows that there are not much Vietrse travellers exploring the North-West area

of their country. Especially international touritsm the USA, Europe and Australia are visiting.

4.7.3 Figures

How many tourists are travelling to the areas of forth-West currently? The different

stakeholders provided some statistics. An ovenigegiven in table 4.1.

Table 4.1 Overview tourists visiting

Company Tourists visiting
Buffalo Tours * 1000-2000 a year with Buffalo Tours
* Mai Chau area total 15.000 international tourissiting
Footprint e 1000 a year with Footprint Travel
Vietnam «  60% is visiting the North-West
Travel

Mai Chau lodge e 2008: 3000 tourists in Mai Chau Lodge

e 2009: 5200 tourists in Mai Chau Lodge

e Mai Chau area: 9000 in 2009, but not reliable, reamhbers probably
around 14.000-15.000 tourists a year.

» 80 % foreigners, 16% Vietnamese are visiting thé Gfsau Lodge

4.7.4 Activities

What are the main activities tourists undertake iwkissiting the North-West? The following
activities are mentioned by the stakeholders akkiing, cycling, motor biking and going on

cultural trips.

Hoa explains what the Mai Chau lodge is organiémmghe tourists: “MaiChau is very good for
walking, trekking and biking. For example sometimesorganise for the guests who come from
Ha Noi and go to Mai Chau, the lunch and after ttiey go to the Han Kia that is an H'mong
ethnic minority area. And they trek about 8 kiloregtto the H'mong area. And for the second

day they trek from the H'mong area to the Whitedrap. So it is about 35 kilometres”
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5. The Cultural Creatives in the North of Vietham

5.1 Introduction

This chapter will provide an analysis of the quiatitte and qualitative results of the research
conducted in the North of Vietham. In total 101vays are conducted on 5 different locations
(Sa Pa, Dien Bien Phu, Mai Chau, Ha Long Bay andNdg. Nine in-depth interviews are
conducted with tourists travelling through the Nioof Vietnam. This chapter will combine the
results of both research methods into differenicepCharacteristics and features of Cultural
Creatives will be related to the tourists visitittte North-West of Vietham. Similarities and
differences will be revealed in order to make tlestrstep in identifying whether and to what
extent the tourists in North-West Vietnam fits inbe Cultural Creative subculture. Three key
themes were chosen from the different surveys atehiews, this themes are ‘Lifestyles’,
‘Motivations’ and ‘Values'. In the following paragph, the responding tourists who travelled

through the North West of Vietnam will be introddce

5.2 The travellers in the North of Vietham

SNV conducted research of responsible touristféir six source markets in Europe (Germany,
the Netherlands, Spain and United Kingdom) and INArherica (United States and Canada).
They found that these kinds of travellers actiy@hn their holiday, they seek interactive learning
experiences and they travel with a purpose. Theyaéx that the profiles of the responsible
travellers from Europe and North-America are simitadifferent ways: they tend to be well

educated, include all age groups (with greater @mations among youths and retirees), are
equally divided between men and women, have hitfter average amounts of disposable
income, come mostly from urban areas, and travebbeé major cities (SNV, 2009:37). Is this

image corresponding with the findings of my reskarthe findings of my research in the North
of Vietham reveal a profile of the tourist, whiclillvee elaborated further on in this chapter. This
paragraph will give background information on denapdical information such as gender, age,

education, job and nationality.

A total of 101 (N=101) usable questionnaires wesktected during the months of January and
February 2010 in the North of Vietham. They repnésés male and 54 female travellers (2
respondents did not fill in their gender). In atdit9 in-depth interviews were conducted which

represent 5 male and 4 female travellers.
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One third of the respondents are between 25 andez4s old (Figure 5.1). Other high
percentages in age groups are 18-24 and 35-44.shioiws that a relatively young age group
travels to the North of Vietnam. In contrast wiklistis that 15% of the respondents are in the age
group of 55-64. So different age groups are remiesl by the tourists travelling to the North of

Vietnam. This finding is corresponding with theding of the SNV research; different age

groups with greater concentrations among youthgetirges.
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Count

Looking at the education level (figure 5.2) it igrgficant that almost half of the respondents
attended University, so most travellers completetigner level of education, which is also

coming forward in the SNV research. The jobs of tberists can be divided into different

categories (Table 5.1). The highest percentageshargob categories construction, education,
business and health. This are jobs which are diyoetated to society; especially education and
health.

Table 5.1 Job categoriegN=94)

Category Frequency
Construction 11
Education 11
Business 11
Health 10
Retired 8
Marketing and PR 6
Other 6
Finance 5
Sales 5
Unemployed 5
Student 4
Technical 3
Hospitality industry 3
Media 3
Nature and development 3

Looking at the nationalities it becomes clear ttie respondents are mostly from well-off
Western countries (figure 5.3). The highest peagatof the respondents is Dutch, followed by
British and Australians. That the highest percemtiagdutch can be explained by the reason that
the researcher is Dutch and it is always easigetan contact with people of your own country,

who speak the same language, when travelling. S travellers are from Europe, Australia and
North-America.
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5.2 Lifestyles

This paragraph will reveal and compare the lifesiyf the Cultural Creatives with the tourists
travelling to the North of Vietnam. Lifestyle cae lexplained according to Ray and Anderson
(2000:34) as: the way people live, the things they buy, the kifidstores and shopping
experiences they choose, the media they listemtb,the way their houses look inside and out”.

5.2.1 Lifestyles of the Cultural Creatives

Ray and Anderson (2000:20) explain about Culturab@ives: They are simply ordinary people,
who share a culture of values and worldview, anddme extent, a lifestyleThey also explain
that most Cultural Creatives in terms of occupationd education are a very diverse group,
though there are a few higher educated people ashotigem. The different lifestyle
characteristics of the Cultural Creatives are distetable 5.2. It shows the characteristics of the
lifestyle choices of the Cultural Creatives and tthay prefer. Some of the topics in table 5.2 are
compared to the answers of the tourists. Thesthar®pics which can be related to (responsible)

tourism. These topics are divided into sub thema&aled in paragraph 5.2.2.

The following quote of Ray and Anderson is relattagmy research; it shows the life style

characteristics which are exposed when you tr&¥&hen you travel to a new place, one way to
learn about the local culture is to read the sigstsolook at the books in the stores, watch the TV
programs, identify the local heroes and heroine® who makes news. We can tell a lot about
cultures from what they pay attention to, whom thémire, who is an esteemed leader, who is

merely a celebrity.(Ray and Anderson, 2000: 37).

Table 5.2 Lifestyles of the Cultural Creatives (CCs(Ray and Anderson, 2000: 35)

Books and radio

CCs buy more books and magazines, listen to mati® rand
watch less television. They are literate, discretimg and dislike
most what is on TV. They demand good informatiod &ave
exceptionally goop deception-detectors for ads afwd
misleading corporate or political claims.

Arts and culture

Most CCs are aggressive consumers of the artsudnde

Stories, “whole process,” and systems

CCs appreciate good stories and want views fromwhele
process of whatever they are reading. They likeystem
overview: they want to know where a product caneenfrhow it
was made, who made it, and what will happen tchiémvthey are
finished with it.

Desire for authenticity

CCs are the ones who brought the criterion of ‘enticity to the
market’. They lead the consumer rebellion againisigls that are
‘plastic,” fake, imitation, poorly made, throwawagliché or high
fashion. In traveling they like meeting/talkinglozal people.

Careful/responsible consumers

CCs are careful and well informed consumers. Femtlost part
they are careful, well-informed shoppers who do bhay on
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impulse.

Soft innovation

CCs are the leading edge of many cultural innowatidhey tend
to be innovators and opinion leaders for some kadge-
intensive products, including magazines, fine foodmes and
boutique beers.

The foodies CCs are the ‘foodies’, people who like to talk abdaod,
experiment with new kinds of food, cook with friendeat out 3
lot, do gourmet and ethnic cooking, and try natdoalds and
health foods.

Home Home is important to CCs but they don’t buy a Iétnew

houses. They buy resale houses and fix them upvéyethey
want.

Authentic styling in homes

CCs preferences for home styling is an authentjte stThey
want access to nature, walking and biking pathslogical
preservation, historic preservation, and mastems@d
communities that show a way to re-create community.

The nest

When CCs buy a home, they want it to be a neshdtid have a
lot of privacy externally and private spaces withincluding the
buffering of children’s spaces from adult spaces| with lots of
interesting nooks and niches.

Interior decoration

CCs like to have original art and craft pieces amthe house|
Status display happens inside the house, not eytgidugh it is
not blatant: it is display of personal good tastd ereative sensg
of style.

Cars

CCs are more likely to want safety and fuel economya
midprice car. If they could also get an ecologicabund, high-
mileage, recyclable car, they'd snap it up.

Vacation travel / responsible tourism

CCs define the leading edge of vacation travel thag¢xotic,
adventuresome, without (too much) danger, education
experiential, authentic, altruistic and/or spirltuthey like tours
of temples in India, tours of the back country veherurists don’t
go, ecotourism, photo safaris, fantasy baseballpsarsave-the
baby-seals vacations, help-rebuild-a-Mayan-villagecations.
They don't go for package tours, fancy resortgraises.

Experiential consumers

Many CCs are the prototypical consumers of the kepee
industry which offers an intense/enlightened/emling
experience rather that a particular product. Exasphclude
weekend workshops, spiritual gatherings, personedwt
experiences, experiential vacations, the vacatsspiritual-tour,
or the vacation-as-self-discovery.

Holistic everything

CCs are the prototypical innovators in, and consamef,
personal growth psychotherapy, alternative healéne cand
natural foods. What ties these interests togethea belief in
holistic health: body, mind, and spirit are to Inified.

The themes which are colored yellow are the themes which will be highlighted in the following paragraph.

5.2.2 Lifestyles of the tourists

This paragraph will bring the lifestyle characttcss of the Cultural Creatives and the findings of

the research together. It highlights some of theratteristics summarised in table 5.1 and links

this to the travelers in North-West Vietnam. Therfehemes that are discussed are; arts and

culture, the foodies, vacation travel/responsibleism and experiential consumers.
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Artsand culture

Arts and culture are really important to the CuwdtuCreatives. Some of the ways they can be
involved in it is by going to museums, being indrtbs, and writing books. Vietnam is country
with a lot of history and culture, this already iiep that the visitors are interested in this eletme
of the country. Especially in the North-West of Wiam the people are visiting because of the
culture (stated in chapter 4). Aline (female, 6€)lains that she needs culture while travellidg: “
am crazy about cinema, and theatre too. | need ,bothseum, culture and nature when

traveling”.

The Vietnamese travelers who are travelling in M@t travel completely different than the
Western travelers. Mai Anh is a 23 year old Gertoamism student which | met in Sa Pa, when
she was travelling around with friends. She hasndimese parents but she grew up in Germany
and she speaks Viethamese. Because she standsrmdtile of this two cultures she wanted to
experience the differences by going on Viethamegehd a trip for foreigners. She noticed that
the Viethamese tour is far more entertaining, kayiplg games during the trip, and she noticed
that the travelers get more information on the Maatese trip because most Vietnamese have a
difficulty in speaking English. She also explaifmat some features of the Viethamese trips:
know that the way the Vietnamese are travellingoispletely different to Europeans. Because
most Viethamese want to have an all inclusive hglidAnd they really want to stay in their group.
They are not that individual travelers. And theyra want to explore something. They just want
to have everything already organised for them.imkhV/ietnamese people are less interested in

doing trekking tours”This shows the contrast between the two culturdstam way of travelling.

Mai Anh draws an image of the Vietnamese touristtha opposite of a Cultural Creative. This
also implies why the Vietnamese companies havédiffes in adapting their (responsible) tours
to Western tourists. They have difficulties in inmagg what is important to the Western travelers.
Mai Anh also explains that her Viethamese familg @olleagues discourages her to go to the
North-West of Vietham. They told her she shouldgt there because the tourism is not
developed and girls shouldn't travel alone to #mieas. Local people which she met during her
travel also discouraged her to travel to the Nowbst.“l haven't even considered traveling to
any place in the North. Because a lot of peoplehttie locals, told me it is not interesting at all
And if locals are telling you, you shouldn’t gothehen you even think locals are not satisfied or

don’t expect a lot”.
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Thefoodies

A life style characteristic of the Cultural Cre&svis that they are the ‘foodies’, people who like
to talk about food, like cooking, experiment witewkinds of food and are curious about food.
By doing the interviews | noticed that a lot of tlespondents talk about food. Aline (female, 60),
Mai Anh (female, 23), Stephanie (female, 24) atefdh (male, 24) mentioned that they think
food is really important when travelling. They like eat well and having good food. Especially
Stefan is really enjoying food. He mentions thatdfas one of the important things for him when
travelling. He elaborates on this by the followifig/e spend a lot of money on food, all of us. Yes
often times we spend more money of food than ord&ys of sleeping. | want to explore and |
was keen to learn about the Viethamese kitchehsaisl | am curious and | wanted to try all the
different curious food that is offered here. Angdlly love to cook and buying food and looking
for food on markets."This quote shows that Stefan really loves food hadalso wants to
experience it while traveling. He is spending mareney on food than on accommodations.
Stefan shows resemblances with the theory of RayAfarderson and in my opinion he can be

identified as a “foodie”.

Vacation travel/ responsible tourism

According to Ray and Anderson (2000) the traveltifighe Cultural Creatives is generally exotic,
adventuresome without (too much) danger, educdtiesperiential, authentic, altruistic, and/ or

spiritual. This lifestyle aspects will be dividedtd subtopics because it is a key topic in this

research.

Understanding responsible tourism

To discuss responsible tourism with the travelers very important to get a clear inside in their
understanding of the topic. The answers of thetoprewmire show that 31.6% of the respondents
have heard of responsible tourism, 46.9% knows vhmatans and 21.4% is not familiar with the
term of responsible tourism. The respondents wige asked if they think they travel in a
responsible way. 82.6% of the tourists answerettki®y think they travel in a responsible way,
this is a significant number. 17.3% of the touriditd not think that they travel in a responsible
way. To get more inside in this answer they arkelihto the questions of the in-depth interviews.
It shows that most respondents have a differermt ddeesponsible tourism, the answers are very
diverse. The different topics which are mentiondwemw people think about responsible tourism
are the environment, not exploiting the peoplendeionscious, behave like a guest, volunteering,
local community and eco-tourism projects.
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Stefan is a tourism student and he is familiar il term of responsible tourism. He explains:
“Behave like a guest, not trying to change a cultwe not trying to change a culture
unconsciously. So that people in a certain distidt change their offers or something. And of
course the responsible environment. Tourism heMgétnam, sometimes locals throw things out
of the window, that is what | experienced. Respgdtie local people. Don’t change them. Don't
change their offers.’Stefan’s answer reflects his belief that it is Igeahportant not to change a

culture.

Mowforth and Munt (2003) argue that more and marerist facilities apply the label of
responsible tourism to themselves, because ofdbitiye and commercially valuable perception
of the concept. This means that responsible toulisgomes a brand used to promote tourist
destinations as a label for their tourism develapnpelicies, even if these products are not really
‘responsible’. Robert (male, 63) also noticed thishe North-West of Vietnam. He explains that
by travelling through the North-West of Vietnam bgperienced that a hotel was labeling
responsible tourismlti Dien Bien Phu, | think it was the best hotetlie place and there is a big
sing ‘Ecotourism’. | didn't understand it. Becaud®ere is not a single farmer or whatsoever
which is in this area at all. So they label ecoienr. But to me ecotourism is more like what | did
in Mai Chau. Going to a guesthousé&his quote is significant because Robert is sagliffgrent
things. He noticed that a hotel was labeled ‘eaigmi and he thinks ecotourism is associated
with farmers and guesthouses. He has linked re@ipertsurism to the local people in the area.
When he was asked about this he answerBad:mie ecotourism will be that | will be allowed to
go in a village for one week and work with the lqoeople on their forest or their rice plantation

or whatsoever. Or helping them to develop some.dtet | did not see any of that”.

The previous quote implies that Robert is very camss of the role of the local community in
responsible tourism. Stefan states that it is @tgportant that foreign investors or hoteliers
integrate into the local community. He noticed thatne resorts owned by foreign companies or
entrepreneurs seem to be small islands in a citggion, not integrated into the regional or local
markets. Some foreign entrepreneurs even shipyoinfitheir products. This refers to import
leakages in tourist areas in Vietnam. Frank (nfal¢,also refers to the local community. He has
been to a project in Laos called “The Gibbon Exgere”, in which you can enjoy the jungle by
doing obstacle tracks. The money of this proje@sgm the local people to preserve the nature
reserve. He also mentioned that he did not se®fthys kind of projects in Vietnam.
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Bert (male, 60) is a tour guide working for a Dutohr operator, he is a retired police officer and
doing this job on a volunteer basis. For this regedt is useful to have the opinion of a tour
guide and their ideas of responsible tourism. Hetioes that the tour operator where he is
working for is working on responsible tourism; thegll Green Seats they have different

projects and a feel good program. The feel goodnara exists of doing volunteering after the

trip. According to Bert the tour operator is cowsrsly working on responsible tourism.

This answers show that most respondents do haigearof what responsible tourism means, but
because the topic is so complex and elaborateegpmondent’s answers are one-sided. They all
mention topics which are related to responsiblegisou but none of the respondents is able to
catch all the different aspects of the topic.

Danger
Cultural Creatives like adventuresome holidays aith(too much) danger. Danger is one of the
topics that emerged from the interviews. This sttbfontains feeling safe in a country but it

implies as well the planning of your holiday.

Travellers who are planning their entire holidag éwoking for safety and do not want to be
involved in unprepared situations. Aline and Rolzbd plan their entire trip. They made their
own itinerary and pre-arranged it by internet tigtoua travel agency in Ha Noi. They are
traveling around Vietnam by car, with a driver andrivate guide. But they customised their trip
by making their own itinerary, so they did not go pre-arranged package tours, which is a
characteristic for Cultural Creatives. The othavélers are traveling independently and did not
pre-arrange their trip. 17.8% of the respondenth®fguestionnaire did book their trip at a travel
agency or tour operator. So the majority of theoeslents is not booking their trip with a tour

operator and is travelling independently.

Feeling safe in a country is important for CultuCakatives. Aline needs to feel safe when she is
travelling she explainsi‘like to feel secure. Here in Sa Pa it is safam by myself all the time, |
am walking the streets at night3o she explains that it is safe for a womanaueetr alone in the
North of Vietnam. From my own perspective as alsimgomen travelling | can say that | never

felt unsafe in the North of Vietham. Even not ie tapital city Ha Noi. The only thing is that you

* A (voluntary) Co? compensation program for flighighich invests in renewable energy and the plantin
of new forests.
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have to be careful with your luggage. In the higbkthis is not the case. Robert talks about his
experience in Bac Ha where there is a large mankety Sunday: Really the market in Bac Ha
is so crowded, but we never hear anybody say: \wkgre is my stuff?”.So Vietham is a
relatively safe destination and that is a defiditaw for tourists to visit the country. An element
which is not safe in Vietnam is the transportatithsome places in the North-West the roads are
not good and the driving style is very dangerotsldo takes a lot of time to travel around the

North. That is a reason why a lot of people arevsiting this part of Vietnam.

Visiting remote areas

Cultural Creatives like to travel to places whick axotic, experiential and authentic. Travelling
to the remote areas of the North-West would bega Idestination if you look at this concept.
Significant was that only two of the nine interviesg did travel to the remote areas in the North-
West. From the questionnaire results only 8.9%asgelling to the remote areas outside of the
tourist destinations in the North-West of Vietnahhis can be explained by the reason that the
North-West of Vietnam is not developed for tourighere are (almost) no destinations and the
transportation is very bad, so actually the whotethtWest of Vietnam is a remote area. Only a
very small percentage of the respondents are agherst enough to really go into the remote

areas. The reasons for not travelling to thesesaamashowed in table 5.4.
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Figure 5.4 Reasons for not visiting the North-WestN=97, more answers possible)
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The most mentioned reason for not visiting the Nakest area of Vietnam is the travel time,
followed by the reason that the tourists are naiilfar with this destinations and the distance.
The interviewees of the in-depth interviews haviéedint reasons for not visiting the remote
areas. Aline got sick while travelling and she fduhtoo difficult to travel to this areas. Her
husband Robert decided to travel alone around tirehNVest. Katie (female, 30) explaingf I

had more time and if | knew more about it and ktieat trains go there and that it is accessible

like by transportation. | would be interested if tnaed more time”.

Experiential consumers

Many Cultural Creatives are consumers of the ergpeg industry. They are striving for an
intense, enlightening, enlivening experience rathan a particular product. Some of the answers
of the respondents correspond to this, 37.2% thiinissimportant to have authentic experiences
while traveling and even 41.5% thinks this is vemportant. A concept which is related to this
topic is that the experience has to be educati@tais (male, 43) explained how this influences
his life: “I guess really getting acquainted with whereverm going. So like Vietnam really
getting to know the people and find out why theydifferent than we are and learn some things
from them. | can go home by having learned somegtiitife what they taught meSo for Chris

it is really important to learn something new frahe people he meets and the culture he is
experiencing. Mai Anh also mentioned that it wagantant for her to learn and get new

experiences in everything she does.

Stephanie en Stefan like to explore a country auftdire in their own unique way. They share this
with me: “We are more interested in to watch and explore sBmething else and get lost. We
really love to get lost so we have our city maph’'dknow anywhere and we just walk for hours
until we get really tired and maybe forget thatave hungry and then it is already three o’clock
and we just have breakfast or something. And becaugsare really flashed and amazed by all
the smells and what you see. That is what we haxe,dll the times. When someone asks us
what you have done today, we can just say we walk@mehd, because that is what we dohis
shows that Stefan and Stephanie really want torequee the place and culture where they are
going. They do not plan activities or go to atti@ts. They just walk around and indulge
themselves in the culture. This shows resemblatactte lifestyles and interests of the Cultural

Creatives.
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By filling in the questionnaire the respondents evasked to rate their lifestyle characteristics.
One of the questions asked the people to idemtifyttich level the dimensions were important to
them on a 5 point Likert-scale. Respondents couydd for five categories: 1=unimportant,
2=important, 3=very important, 4=all determining darb=no opinion. The dimensions
respondents were asked to state their opinion ae derived from Ray and Anderson’s (2000)
book on Cultural Creatives. The 17 distinguishedrabteristics were: ‘protect the environment’,
‘support local charities’, support the local econdindustry’, ‘preservation of heritage’, ‘benefit
the poor’, ‘poverty reduction’, ‘good local workingpnditions’, ‘respect local cultures’, ‘behave
responsible’, ‘local development’, ‘improve qualitf life of host communities’, ‘meet and
interact with locals’, ‘authentic experiences’,dte about other cultures’, ‘minimal impact on
destination’, ‘conserving energy, water and minings waste’ and ‘behave and dress

appropriately’. The results of this question arelesed in appendix 3, question 18.

Different colors are used in which red is the moshtioned variable and the green color is the
least mentioned variable. The columns importantwergl important are mostly colored in shades
of red. This shows that almost all respondentskthire variables are important, this can be
explained because it are generally shared lifestiylacteristics which are important to people.
The things which are very important to the respotsl@re: ‘respect local cultures’ (62.5%),
‘behave responsible’ (59.4%), and ‘support locabrites’ (54.4%). The things which are
important to the respondents are: ‘protect the renment’ (53.7%) and ‘good local working
conditions’ (51.5%). ‘Learning about other culturés for 23.1% of the respondents all
determining when travelling. This results in lifdstcharacteristics show great resemblances with
the lifestyles of the Cultural Creatives. They shadot of lifestyle characteristics which theydfin

important in their lives.

5.3 Motivations

This paragraph will reveal and compare the motivestiof the Cultural Creatives with the tourists
traveling to the North-West of Vietnam.

5.3.1 Motivations of the Cultural Creatives

Ray and Anderson (2000:41) write in their booWHen we travel to a new country, we feel
almost irresistible impulse to smooth over the mieness, the distinct particularity of the people
we meet. We slip seamlessly into supposing thejustirdike ourselves, and we forget to marvel

at the differences. It's not until we have dwelttie new country long enough to be shocked,
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repeatedly, at the wrongness of our assumptionswabegin to notice the crucial things we
have missed"This shows that travelers when they go to a couhiy first want to smooth over
the strangeness but after they have been indulgend dulture they marvel and enjoy all the
differences. This paragraph will look at the matieas of tourists to travel to a country.

In their book The Global Nom&d(2003) Richard and Wilson explain that the basitivations

for travelling in their research are a mixture gpleration, excitement and relaxation. A small

proportion is travelling for altruistic motives. table 5.3 the different motivations for traveling

are summarised. This table will be used becausm#ii topic in this book is cultural change and
it is closely related to the Cultural Creativesadttye It will not look at the market-based research
of putting tourists in different boxes, but it wilee it in a bigger picture of the global change in

human consciousness.

Table 5.3 Motivations for undertaking trips (Richards and Wilson, 2003:26)

Moativation: | went on trip to:
Explore other cultures Avoid hustle and bustle
Experience excitement Find myself
Increase my knowledge Relax physically
Relax mentally Develop close friendships
Have a good time with friends Associate with otlnavellers
Interact with local people Be in a calm atmosphere
Challenge my abilities Use my physical abilitiedlsk
Build friendships with others Gain a feeling of dredjing
Visit friends and relatives (VFR) Contribute soniethto the places | visit
Use my imagination

5.3.2 Motivations of the tourists

The tourists were asked for their reasons to M&tnam. The results of the questionnaires are
shown in figure 5.5. The reason for visiting whisimentioned most is to experience culture and
local heritage, followed by seeing new places. Advee and experiencing nature are also
mentioned frequently. This can be combined with lifestyle characteristics of the Cultural

Creatives in which culture, experiences and adverdee typical characteristics. If you compare
this finding to the findings of Richards and Wilsgou can see the resemblances with exploring
new cultures and experience excitement. Not meetioin table 5.3 are: seeing new places,

adventure and nature.
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Reasons for visiting Vietnam
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Figure 5.5 Reasons for visiting VietnanfN= 101, more answers possible)

The results from the in-depth interviews show thedple travel to Vietham for several reasons.
Aline, Robert and Stephanie visited Asia before awadted to visit another Asian country. Some
of the respondents mention that they travel ton&et because they have heard that the people

are very friendly. So they want to interact witle tbcal people which is also revealed in table 5.3.

Some travelers have very specific reasons forimisia destination. Katie, who is American,
explains: Vietnam was in my personal interest because meffatlas in the Vietham WarA
part of Katie's personal history is involved in Yfiam, so it was really important for Katie to see

the country in which her father fought in the war.

Figure 5.6 shows the reasons for travellers ta th& North-West. 71.3% of the respondents is
traveling to the North-West. The three key motivas for visiting the North-West are adventure,
see local villages and meet local people. Othesams which are also mentioned often are
visiting some less touristy places in additiontte tain destinations; see the real Vietnamese life
and authenticity. This can be linked to the lifésstyand the values of the Cultural Creatives.
When this is linked to the table of Richard and &bfil you can see the resemblances in

interacting with local people, experience othetumals and experience excitement.
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5.4 Values
This paragraph will reveal and compare the motivestiof the Cultural Creatives with the tourists
travelling in the North-West of Vietnam. Accorditg Ray and Anderson (2000:7)dlues are

the best single predictor of real behavior”.

5.4.1 Values of the Cultural Creatives

Table 5.4 shows the values which are most impottatihe Cultural Creatives compared to the
Traditionals and Moderns. These different valuestmasubdivided in topics which are important
to the Cultural Creatives. This are: authenticépgaged action and whole process learning,
idealism and activism, globalism and ecology, thepartance of women, altruism, self-

actualisation and spirituality.
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Table 5.4 Values of Cultural CreativegRay and Anderson, 2000:29)

Values where Cultural Creatives have highest perceages
(compared to Traditionals and Moderns)
Want to rebuild neighborhoods/communities Are liddia
Fear violence against women and children Believeligious mysteries
Like what is foreign and exotic (xenophiles) Ardfsetualising
See nature as sacred Are not financially matstiali
Hold general pro-environmental values Want tohactivist
Believe in ecological sustainability Do not hairehcial problems
Believe in voluntary simplicity Combine spirituahd psychological
development
Believe relationships are important Are not cyhataout politics
Believe success is not a high priority Are optiimisbout future
Are profeminist in work Want more creative time fbemselves
Are not concerned about job prosperities Believhdlistic health
Are altruistic (help others, volunteer)

5.4.2 Values of the tourists
The tourists were asked what the most importanteslin their life are and what the most
important values are when travelling. These answesscompared to the values of the Cultural

Creatives as listed in table 5.4.

Some of the travelers are mentioning that frienuts family are the most important in their life.
This is also mentioned by Ray and Anderson, irrtheok they clarify: The Cultural Creatives
have strong concerns about the well-being of famiind want to improve caring relationships
in all areas of life, private and public. Eightyr@ percent say ‘the caring quality of your
relationships with people’ is very or extremely ortant to their lives”.

Significant is that a lot of the respondents stalting about money. A characteristic of the
Cultural Creatives is that they are not materiali#line mentioned the following:Some people
might think | am materialistic, | am not at all. Mysband is but | am not. Like he is always
trying to improve the house, | do not care. | hedastruction works. When he renovates | go to
Montreal. | could life in a smaller house as lorgthere is comfort and | like the area and | like
what | have to do”So she mentions that people might think she iernaistic but she thinks she

is not.

For Chris, Frank and Stefan it is important to eanough money to be able to have financial

security and a good quality of life. Stefan elalbesaon this: being successful and still having
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opportunities to enjoy my life. Sometimes | warlteéa businessman, really straightforward and
on the other side | am a small hippie. So | am =tuné of all. The pursuit of happiness that is
what | want, because for well living you need ataieramount of money. And to get a certain
amount of money you have to work. You have to &geb, a nice salary. But not too much and
too time consumingFor Stefan money is not that important, but he &rglthat he needs it to
live well. He is also mentioning that he sees hifmnas a small hippie. Table 5.4 shows that
Cultural Creatives do not have financial problemd this is revealed by the research. They need

money to live well but it is not a top priority their lives.

Other topics which are mentioned as important \alre the environment (Katie) and learning
and getting new experiences (Stephanie). This sporeds with some of the values of Cultural

Creatives which are listed in table 5.4.

Volunteering

Characteristic for Cultural Creatives is that thewe an altruistic lifestyle; this is reflected by
being involved in volunteering which is also rewshin table 5.4. Aline, Katie and Chris are
talking about their experiences and plans of daiolyinteering. Aline is planning to do some

community work in South-America because she sp8alksish.

Katie and Chris are very involved in volunteeriKgtie is doing volunteering (at an elderly home)
at home which is important to her. Because thisigortant to her she also wants volunteer while
travelling, she talks about thisWe are also doing some volunteering. In Thailandaveegoing

to help safe some of the native turtle speciesaealoing that for two weeks. Then we go to a
local community where it is not touristy at all antiere the local people are involved to do some
environmental teaching to the children that arettie community. In Africa, Tanzania we are
going to do some volunteering in a project for gdeopho have been infected by aids. So it is an
orphanage and training for women who have aids. Awtbing them to start some small
businesses”Katie and Chris are traveling around the world daght months, by their altruistic
nature they also want to give something back tacthetries and communities they visit. For the
guestionnaire a 5 point Likert-scale was choserclwshows that 42.7% of the respondents think
altruism is applicable to them and 11.2% of theoeslents think that altruism is very applicable
to them. This is representing almost half of trepomdents. This is a significant high percentage,
so this can implicate that a large part of the sedents is fitting in the Cultural Creatives

subculture.
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In the questionnaire there is a question on valdeish asked the respondents to which level
different dimensions would apply to them on a Snpaikert-scale. Respondents could opt for 5
categories: 1=not applicable to me, 2=slightly alle to me, 3=applicable to me, 4=very
applicable to me and 5=no opinion. The dimensiespondents were asked to state their opinion
on were derived from Ray and Anderson’s (2000) bofke 22 distinguished values were:
‘environmentally conscious’, ‘adventurous’, ‘activématerialism’, ‘social’, ‘contentment’,
‘optimism’, ‘politically aware’, ‘relationship/netark oriented’, ‘feeling of freedom’, ‘ability to
enjoy’, ‘spirituality’, ‘success’, ‘creativity’, ‘astainability’, ‘authenticity’, ‘idealism’, ‘religbn’,
‘activism’, ‘self-actualisation’, ‘self-awarenesahd ‘altruism’. The table is enclosed in appendix

3, question 19.

‘Applicable to me’ is the scale which is mostly eea by the respondents. The most mentioned
variables which are very applicable to the respaotslare: ability to enjoy (55.3%) and feeling of
freedom (47.3%). The variables which are applicablghe respondents are: social (57.9%),
active (54.6%) and optimism (50%). To compare thkies of the respondents to the values of
the Cultural Creatives it is also necessary to labkhe values which are not applicable to the
respondents. Religion is not (40%) and slightly .484) applicable to the respondents.
Materialism is not (30.4%) and slightly (37.0%) hpable to the respondents. This is also true
for the Cultural Creatives. Significant is that rigpality is not (26.9%) and slightly (25.8)
applicable and activism (25.5%) and slightly (34)08pplicable to the respondents. These are
two values which are very applicable to the Cult@atives.

5.5 Conclusion

The results of the research show that there ares dltat a part of the travellers in the North of
Vietnam who participated in the research fit in émeerging subculture of the Cultural Creatives.
There is also a smaller part that is obviously fitting in the Cultural Creatives subculture.

Noteworthy to say is that most of the travelersenhelvaracteristics of the Cultural Creatives but it
is not possible to say that they match 100% with @ultural Creatives, there are always
characteristics which do not fit in the image Rayg @&nderson draw. So | state that the travellers

who have several matching characteristics do fihénsubculture of the Cultural Creatives.
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6. Conclusions

In this chapter | summarise, integrate and dis¢hesresults of this study. | will provide an
integration of the quantitative and the qualitafivelings, focusing on lifestyles, motivations and
values, while embedding the results within the besaconcept of the emerging global Cultural
Creatives subculture. This study is put in a resjm@ tourism perspective and linked to the
overall context of a transmodern worldview. Thepscdor further research will be provided at

the end of the chapter.

6.1 Conclusions

The main purpose of this exploratory study wasntestigate the lifestyles, motivations, and
values of the tourists exploring the Northern pnoeis of Vietnam, in order to identify whether a
segment of this tourists reveal a transmodern difghought, and thus fit into the emerging

Cultural Creatives subculture.

Demographic and psychographic profiles of the nesepopulation form the background against
which the qualitative results may be projected. Theist visiting to the North of Vietnam are
predominantly young aged, 33.3 % of them are betvie 25 and 34 years old, but a relatively
large share (15%) of the travellers is in the ageig 55-64, this is as well coming forward from
the research SNV conducted amongst tourists. 50%hefrespondents attended university, so
they are mostly higher educated. Most common jobgoaies which the respondents are working
in are construction, education, business and he@hbk tourists are dominantly from well-off
Western countries. In the following paragraphs ¢baclusions of the main concepts will be

presented and they will be linked toward the emrmgrgubculture of the Cultural Creatives.

Responsible tourism

Ray and Anderson (2000:331) are explaining the ection between responsible (eco) tourism
and the Cultural Creative$Ecotourism is typical of industries done by CubiliCreatives for
Cultural Creatives. You can hear the voice of thbcsilture in the way ecotravel businessman
Will Weber describes his work: This is a great hass. We have the privilege of connecting
intelligent, curious, caring travelers, with frielyd responsible local hosts in a spirit of goodwill
and sympathetic inquiry. The more authentically present destination cultures and natural
habitats, the more our travellers appreciate antlgahe experience. | can’'t imagine a business
with more potential for aiding preservation and ssecultural understandings”
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The ideas of the tourists in this research conngrmésponsible tourism are very diverse. The
results show that most respondents have varioas ioeresponsible tourism. The different topics
which are mentioned when people think about redptmngourism are: the environment, not

exploiting the people, being conscious, behavedilgiest, volunteering, local communities and
eco-tourism projects. This answers show that mespandents do have an idea of what
responsible tourism means, but because the togo iomplex and elaborate the respondent’s
answers are mostly one-sided. They all mentiorctopihich are related to responsible tourism

but none of the respondents is able to catch altlifierent aspects of the topic.

As mentioned in the beginning of this report, tetgiare realising more and more that their
participation in tourism comes with a cost to tleenenunities and environments through which
they pass and they want to contribute to the conitiesnand environments they visit.
Responsible tourism is an industry which is doneahyg for Cultural Creatives. It is important
that responsible tourism is linked to the CultuCatatives subculture because a lot of the values
imbedded in the concept are important values tcileural Creatives, they want a better life for
the future of next generations. This is also onthefkey issues of transmodernity, after centuries

of destroying the earth it is now time to make lup Ibalance and fight for a better world.

Lifestyle characteristics

The lifestyle characteristics of the travellers w¥isited the North of Vietham show a lot of
resemblances with the life style characteristicshef Cultural Creatives. The four main themes
which clearly came forward from the interviews ads and culture, the foodies, vacation
travel/responsible tourism and experiential conssirle short, arts and culture is very important
to the respondents, they emphasize on the impatafcculture when traveling and the
differences in travelling for the Western and Vatrese tourists. This undoubtedly shows that
(most) domestic Viethamese travellers do not fib ithe Cultural Creatives profile. Another topic
which clearly came forward in the interviews is ttencept of food. A lifestyle characteristic of
the Cultural Creatives is that they are foodiegpbe who like food and like to talk about food.
Aline, Mai Anh, Stephanie and Stefan really lovetatk about food during the interviews. The
concept of danger is also significantly coming fard from the interviews. Ray and Anderson
(2000) explain that Cultural Creatives like traiagl without (too) much danger. The interviews
show that the tourists really like to travel safe d country. Vietnam is a relatively safe
destination, so this is a definite draw for theriwts. Cultural Creatives like to travel to places
which are exotic, experiential and authentic. Tésearch shows that there are not a lot of tourists
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visiting the remote areas outside the developedstmudestinations like Sa Pa and Mai Chau.
This can be explained by the travel time and bdichstructure and transportation. The whole
North-West area of Vietnam is a ‘remote’ area,lwmrd are only a few tourists who venture into
the really remote areas. Another topic which isongnt to the travellers who participated in this
research is to have special experiences, thisngplying with the theory of Ray and Anderson in
which they describe that Cultural Creatives arvigty for intense, enlightening and enlivening

experiences.

Motivations for travelling

Richard and Wilson (2003) explain that the basi¢ivations for travelling in their research are a
mixture of exploration, excitement and relaxati@nsmall proportion is travelling for altruistic
motives. The results of the questionnaires anahiiges show that the following motivations are
most important for tourists when they travel toe(thorth-West of) Vietnam: ‘experience culture
and local heritage’, ‘seeing new places’, ‘advesitutexperience nature’ and interaction and
meeting local people is also very important to tegpondents. Significant is the almost half of
the respondents thinks altruism is (very) applieablthem. This can implicate that a large part of

the respondents is fitting in the Cultural Creadigebculture.

Personal values

Values which are most important for the Cultura¢&ives can be divided in the following topics;
authenticity, engaged action and whole processilegy idealism and activism, globalism and
ecology, the importance of women, altruism, setfralisation and spirituality. The respondents
of the research mention that the most importantesain their lives are; relationships, living well,
without having financial problems, the environmand learning and getting new experiences.
Another topic which is really important to both t@eltural Creatives and the respondents of the
research is volunteering. Katie, Chris, Bert anthélare involved in volunteering both at home
and while travelling. This show that they haveuadttic motives and want to contribute to society.

In this study | have focused on the lifestyles, ir@aitons and values of the Cultural Creatives to
answer the question to what extent the touristgtingsthe North of Vietnam fit into the
characteristics of this emerging subculture. Tisalts of this study show that there are signs that
a part of the travellers in North Vietnam who papated in this research fit in the emerging
subculture of the Cultural Creatives. There is alsmaller part that is obviously not fitting ireth
Cultural Creatives subculture. There are also sigasthe domestic Viethamese traveller is not
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fitting in the Cultural Creatives subculture. Notethy to say is that most of the travellers have
characteristics of the Cultural Creatives but it@s possible to say that they match 100% with the
Cultural Creatives, there are always charactesistibich do not fit in the image Ray and
Anderson draw. So | state that the travelers whee lseveral matching characteristics do fit in
the subculture of the Cultural Creatives. Becabuserésearch is done on a relatively small scale

more evidence has to be collected in order to betatzonfirm this findings.

The emerging subculture of the Cultural Creativas & global scope and allows the results of
this study to function as examples, fitting inttransmodern line of thought. To answer the final
research questionpbes the outcome of this study support a transnmolilee of thought?it is
important to link it to the concept of responsitdarism. Because responsible tourism is in most
studies seen as a market-based concept it wayg ineglbrtant to emphasise in this study on the
possibility of being a transmodern Cultural Creasiypghenomenon. Ray and Anderson show that
responsible (or eco) tourism is an explicit exampflean industry done for and by responsible
tourists. This research show that a lot of the aedpnts think responsible tourism is important
and they are conscious of their influence in visitlestinations. In order to shape a better world
for tomorrow Cultural Creatives can put emphasisesponsible tourism by being the ones who

produce and consume this form of tourism.

6.2 Scope for further research

In order to obtain more evidence for the theoryhef Cultural Creatives and the transmodern line
of though it is necessary that more research, laither samples will be executed on this topic.
This can be done by executing research on CulCmadtives in other geographical areas of the
world. Local communities can also be considerefilifare research, by placing them also in the
broader subculture of the Cultural Creatives. luldoas well be fascinating to research non-
Western tourists in order to identify their pergpexs and link this to the Cultural Creatives. In

Vietnam a research to the domestic tourists coeldrboption, linking this to responsible tourism

it would give a whole new perspective on the phezroom.

The perspective of responsible tourism can alsdubher broadened by linking it to other
theories. By gaining more inside on the respondibigists this can also be used in research
which can help develop a better working responsibleism industry for the production and

consumption side, but also for the local commusitiehis can create a better future for tourism
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and the communities and the tourists who are iralin it which is the goal of the Cultural

Creatives and the transmodern line of thought.
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Appendix 1

Stakeholder interviews



Interview stakeholders

Introduction
SNV has initiated a program to stimulate tourisnvedeoment in North-West Vietham. The

“Northern Highlands: Comprehensive Tourism DevelepimProgram™aims at introducing and

practicing the concept of ‘inclusive sustainablartem’ as an efficient development tool. This
program considers eight provinces in the North-Westa Binh, Son La, Dien Bien, Lai Chau,

Lao Cai, Yen Bai and Ha Giang.

Goal
To gain an insight into the current travel marketNorth-West Vietnam. The stakeholders can

also help identify the locations for conducting seeond phase of this research.

Questions
Organisation
 What is your organisation’s role in the tourismustty in Vietnam and in North-West
Vietnam?
» Do you work in North-West Vietnam? In which are@id@t a tour operator)

» Do you offer trips to North-West Vietham? To whigdstinations? (Tour operator)

General
» Can you give me a general idea about the tourigthasiny in North-West Vietham?
(modes of transportation, overall quality of accowmdations, support provincial
government)
* What are the most popular tourism destinationsartiNWest Vietham?
* What are the Unigue Selling Points of North-Westiam?

Tourists
» How many tourists are travelling to North-West Vigtn? (Reports, figures, statistics)
* What are the reasons for tourists to visit Northsté&etnam?
* What kind of tourists are travelling to North-Wé&etnam? Can the tourists be divided
into different groups?
* What are their main activities?

* What are the main modes of travel for tourists arth-West Vietham?



Has your organisation done any research lookinguists visiting the destinations in
North-West Vietnam? Or are there any other researghu know of? (Reports)

What information would you be interested to obfaim tourists?

Responsible tourism

What do you consider to be responsible tourism?

Do you work in the responsible tourism business?

In your opinion, do you think there is a resporesibburism industry in North-West
Vietnam? (Yes/No) Can you please explain your arfdwe

In what way can the tourism industry in North-W&#&tnam become more responsible?
(Things to improve)

Do you know of any good examples where tourism lbgweent has led to poverty
reduction, or where tourism companies have intliagtay poverty reduction projects (in

NW Vietnam)? How does your organisation look at2ha

Destinations

Which destinations have a high tourism potentiatitie future?
Is your organisation working on developing new afea
Which destinations would you recommend to me taloehmy research?

(tourism hubs, ‘new’ destinations)

Concluding

Any other issues you would like to share?
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Interview Pankaj Prandham
Organisation: Buffalo Tours
Function: Head of Operations
21 January 2010, 13.00
Duration: 36,39 min.

E: Ellen
P: Pankaj

E: Can you tell me what your organisations role isin the tourism
industry in Vietnam and in North-West Vietnam?

P: We have been in the industry for the last 15g/ea bit over 15 years
now. We started as an adventure tour company.cakatiy offering trip,
soft adventures | would say, in Hoa Bing Proviricethe Lao Cai region.
We were one of the first companies to start a irekprogram there. Which
resulted in developing Community Based Tourism imagy that we have to
rely, we have train the local hosts and guides thatl is how we started.

And later on other tour companies as well startesend their groups there.

And now, 15 years down the line Mai Chau receiwgiteca few numbers of
clients. | won't be able to tell you exactly nowtkwvthe number wise, but a
few hundred tourists every year.

E: In Mai Chau?

P: In Mai Chau region, this is in Hoa Binh Province

E: I am going there too to do research.

P: This is in Hoa Bien Province. And later on asexpanded we felt the
need of other areas as well and professional s=vio expand to the
costumers. So we expanded all throughout Vietnamyiging different
kind of tours, from classic luxury, high-end andt mmly limiting to the
adventures. So we sort of expanded and now fodagighter’'s countries of
Indo China like Cambodia, Laos and Thailand.

E: Ok, but you offer trips trough whole Vietham?

P: Yes, we do have trips for all over Vietnam. @utly we handle about,
our whole group, handles about 50.000 tourists altyiuNot only Buffalo
Tours but we are talking about the whole, our pacempany is called Ten
Jing. Under Ten Jing Buffalo Tours is one of thengier tour operators.
Besides we have other joint ventures like Intrap@kking China, which is
a well established adventure tour company of thedvo

E: And in the North-West of Vietnam, what do you dothere?

P: North-West of Vietnam we have more adventurwvities there. Because
the area where you are looking at, particularly reh8NV is looking at,
Hoa Binh, Yen Minh, Lai Chau, Son La. Around HoalBias | said before,
we have trekking, home stays, starting from onetddive days program in
that region. Around Son La, Dien Bien Phu andChau we have as well a
trekking in this region, but it is not very well.......

E: Developed?

P: Yes, itis not very developed as well. One thinthat it is not developed
and the other thing is logistically it takes quitéot of time to get there just
to do the trekking and so on. However this area, ibute exactly is quite
popular for the cyclists. So in Buffalo Tours wevbaurrently a program of
a week to 10 days cycling. You start from Ha Nail @&rexactly follows the
same trail as Hoa Binh.

E: With groups?

P: With groups. And from Sa Pa they take a traicklia Ha Noi.

E: And how far, what you know of, is the tourist irdustry in North-
West Vietnam already developed?

P: The tourism trail is developed; however there quite a few other
potentials | believe can be developed such as: maatbentic trekking,
identifying better routes for cycling because &t thoment we are a little bit
restricted and most of the companies are probatligviing the same route.
Landscape wise it is quite attractive, minority pleo so there has points of
attraction that. and yes there can be other predimteloped in that area.
E: Ok and what about the modes of transportation? $ it ok for tourists
to travel?

P: It is, it is absolutely. Well, of course it ishdly region where a little up
and downhill driving is involved.

E: | noticed that in Ha Giang.

P: That's correct, however it is a proper peaclesdice road. So there is no
problem with the logistics.

E: And the overall quality of accommodations?

P: Overall quality of accommodations is a bit gbrablem for this region.
There are a few small guesthouses and up to twbrée locally claimed
two-three star hotels. They are doing the best,evewthey are not in the
same level as other regions. So accommodatiomiisod a shortage, in this
area. And as well, the thing is, besides accomnmuatost of these hotels



are obviously developed in the main cities, sucli@n Bien Phu and Lai
Chau and so on and it would be definitely good &weh some other
accommodations, perhaps some home stays and thiilgsalong the road.
So not necessarily clients have to stay in the<itThis goes as well with a
model of pro-poor tourism and community based ssarand promoting the
local communities to provide the service and diyettenefiting to the
individual families or to the communities.

E: So home stays will be the best solution?

P: Home stays or mini, small guesthouses and sooca festaurants.

E: And is there any support from the provincial government to develop
these areas?

P: There should be support, but to the level oftith@an be.... But there is
still an area for further support and for furtheomotion of the area.

E: What are the most popular tourism destinations m North-West
Vietnam? Of course Sa Pa...

P: Sa Pa is certainly the most popular destindtisauld have to say in the
North of Vietnam. There is an increasing interesbag the tourists to Dien
Bien, Lai Chau, and these areas. But logisticspsodlem while when the
tourists comes to Vietnam you have to look at thenimer of frequent
customers is very low, less than 5%. So when thmyec most of the
tourists come here for two weeks and they wanewthe whole Vietnam,
the whole country. To do the North, one week isessary to cover this bit
so the rest of the one week is not probably endogbee the Centre and
South of the country. So this is one of the reasuinthis area, there is a
little bit under looked at even though some toaristay want to visit
because of the time frame they can not and wedl itot easy accessible.
There is quite a bit of driving involved to get teeSo for instance, tourists
can not say, | have two days extra en | want tamni@xtension to visit the
North-West of Vietnam, no it is not possible. Thdyoway of getting there
is driving, there is no airport or anything, excBtn Bien Phu.

E: But the tourists who go with Buffalo Tours will only go with big
groups or also in little groups?

P: It can be an individual group as well, a smajl@up. But the tourist who
is more interested in the cultural aspect of the,tomore adventures and
want to see the authentic side of the country. &&hamong those 5%
repeat visitors would probably go to the area ofthlVest Vietnam to

further explore. Or who has a bit more time thaio tweeks, which is a
small percentage.

E: You might have some individual travellers, but hey do not book
tours at a tour operator. Ok so you have Sa Pa, DieBien Phu, Lao Cai,
also Mai Chau is popular, right?

P: Mai Chau is certainly popular. But not is thensascale as Sa Pa. The
region has quite a lot of potential in terms ofoeoful minorities, in terms
of landscape, in terms of adventure activities sagchycling and trekking.
E: And what do you think are the Unique Selling Paits of North-West
Vietnam? | think you already mentioned some of themthe minorities,
the mountains, the views....

P: Exactly, the minorities, landscape, the autle@gtand it is still not yet
heavily touched by the tourism. You still get t@ sbe pure, natural side of
the country.

E: But what do you think about Sa Pa, is that stillpure or is that
already to much touched by tourism? | heard some rgative stories.

P: We all know that Sa Pa is beautiful of coursé laas a lot of interesting
things to offer to the tourists, to the visitorsutBve know over the time
there has been more supply than demand, which beieusly created
imbalance in the external environment. And cenjainke need to look at
other areas. It is not only about the responsititeatives and following the
guidelines of sustainable tourism as well as igé®d to help the other
communities, the other people benefit from the ismoy not only one
particular area.

E: | would like to know some more about the touriss who are visiting.
Do you know how many tourists are travelling to theNorth-West, do
you maybe have some figures?

: From Buffalo Tours we would have about 1000a6Q@tourists a year.

: Do you know the total number of tourists visiting?

: Well... I do not think it is more than 15.000 tigtny rough estimation.

: But we are talking now only about internationaltourists, right?

: Right, we are not including the domestic tosrist

: And do you know how many domestic tourists areigiting?

: Domestic tourism to North-West Vietnam, thera fair bit of traffic, but

| won't be able to provide you any stats on it. Bluere is a fair bit of
domestic traffic.

TMmMTMTVMT



E: But my research is focusing on the internationatourists, so that is
more important. Can the tourists be divided into dfferent groups? The
international tourists, or is it just one particular kind of tourist who is
going there? | read something about backpackers, kwrious tourists....

P: Can it be divided to that region, sorry whagasr question?

E: The tourists who visit the North-West, what kind of tourists are they?
P: It is more so of a middle bracket tourist, maldhcome tourist who
spend about 50 to 100 dollars a day. For high-dme facilities and
infrastructure is still not yet set up. For the lasckers it is slightly over
the budget to go.

E: But the backpackers go to Sa Pa, right?

P: O yes absolutely, definitely. Not to the mounsailn the North | would
say a hundred or a couple of hundred a day.

E: What are the main activities tourist do when thg go North?

P: The North-West cycling mainly, trekking and aywsmall percentage
cultural trips. Because Dien Bien Phu being a hisab site back in the
French colonisation period and the war, they foud@u there would be
some numbers of French tourists going to that anebbeside French there
are a few others. So mostly adventure and a lotiibfiral.

E: And the main modes of transportation the touristuse in North-
Vietnam?

P: It is all service vehicles, cars, four wheel/dsi.

E: But they do not go by the local busses?

P: Local busses, | personally do not think thatistsl are going there by
local busses because there are local busses afecbut it is not suited for
the tourists and all the facilities. As well theiing is different, which does
not match with the tourists needs. So it is alately organised.

E: Has your organisation, Buffalo Tours, done any esearch looking at
the tourists visiting the North-West?

P: We have done a bit of research but wheneverdbearch is done we
analyse very carefully the impact after the implatagon. Is it going to
bring the value to the company, to the local peaplaot? Because doing a
research, introducing a product is easy but agtuathking that product
marketable and bringing it to clients is the impattfactor there. And if in
some areas we are not confident that it will creaiees for that product,
we are hesitant to start something. But we have dome research

E: But also on the tourists visiting the North-Wes? Or not? Like in my
research, questionnaires and interviews?

P: Questionnaires and things like that well we haveroper feedback
system from the tourists. In which we ask themrtwvjgle us to improve our
service quality and provide us with any other comtselt is quite a holistic
approach. We do ask for feedback, but the tourtsd wo there certainly
enjoy the trip. So far we have not received any ro@mt from the tourist
that they did not enjoy the trip. Everybody enjtwause there is so much
interesting things to offer and see. Culture, laage, ethnic minorities.

E: Yes, | noticed that in Ha Giang, it was really ice. And, for my
research, could you maybe give me some tips whatfénmation would
interesting to obtain from tourists?

P: Particularly focussing on this area?

E: Yes. Which topics are not covered yet by reseanes?

P: You want to interview particularly tourists?

E: Yes. Of course | have an idea what | want to kne from them. But
maybe you have some other topics which | can cover?

P: If | was you | want to know from them thingsdik. Why they chose to
come to this area, compared to other areas in afietiHow much time do
you spend in Vietham? This will give you quite aodoidea of the time
tourists spend in particular areas. Why did thepose particular this
specific area to come compared to other regioBointh-East Asia. Such as
Lao and Cambodia and so on. So basically asking tiabout their
expectations, the reason why they decided to ghdbarea and skimming
down to the expectations. What are the expectatibmshey meet in terms
of service, in terms of quality, in terms of whaéy have expected from the
region.

E: Your company is a responsible tour operator? Ript?

P: Yes we do quite a few projects on responsihlego.

E: Does Buffalo Tours see itself as a responsibleur operator?

P: All tour operators mention this responsible ¢tatquite of a very catchy
jargon. But there is a difference in just mentigninand doing things.

E: What do you consider to be responsible tourism?

P: It actually a quite elaborated and very big ateawhole responsible
tourism. a) How you operate, it is related to ingrand external
environment. Internally how you operate in a coynitrcomes to operating,
meeting the norms of complying with the local regidns, you gain tax,



you are being transparent, and you are giving hadke country of what
the normal regulation is. If you have a proper gpoticies on place to look
after staff. Externally operate within the area mhee can work together
with local communities where we can get the sugplgin and increase the
value chain of the people involved in the whole haagsm. If something
can be purchased locally, yes why not? And rathen sending it from Ha
Noi. Or using the local capacities. So it is betteruse areas. All the
projects what we have done to for the last... In Bazh and May Chau,
well we started with a trekking and gradually wevshe need that high-end
people want to go as well. And appreciate the lacah and want to stay in
some comfort. So we started of a lodge, four stdwst of our staff are all
locals except the top management. We train thenpraeide them with all
the skills like English language and they are ewyrdouble then the other
people. We expect to get more people, expandle liit. So this is one of
the examples, besides we do things like the mettieklevery year, there is
quite a lot of work involved. We have medical deostdrom overseas
coming to Vietham and local doctors as well. Thek tto the North-West
and patrticularly focusing on Mai Chau perhaps wetwa extend it further,
set up a camp there in these areas for a weekhmedt tthe patients. The
beautiful part is that those people over there mewver afford to go to the
hospital, they have never seen a doctor in thed. IBo this is one of the
things we do. And we are developing a project togetvith SNV in a
community based approach currently in Ha Giang.sTiki not a new
approach, we have already done it in other areasa¥Wwell initiated this
program called clean Fansipan. We advise our mottebring the garbage
down from the Fansipan trail. The Fansipan is tighdst mountain in
Vietnam.

E: But in your opinion, do you think that there is a responsible tourism
industry in North-West Vietnam? Or is it just a few tour operators, or
NGO'’s like SNV?

P: Responsible tour operators.... well this is soimeth.. private sector,
private tour operators have to take the initiatives

E: Yes, but overall it is not..?

P: There is no such organisation or there is nb paticy in place like that
this are the norms of responsible tourism one ba®sltow when visiting
the North-West of Vietham. This is a personal atitie, consciousness by

tour operators should have one place while opeyatrs anywhere into
the North-West.

E: And in what way do you think that the tourism industry in North-
West Vietnam can become more responsible?

P: First there is the private sector that has ke the initiative, which |
think quite a lot of tourism companies are doingé well as educating the
local people which is very important. Building tbapacities of the locals,
without educating... | personally do not believe imfagcing any strict
policies and guidelines, that is not a sustainalpleroach. You have to go
and spend some times with the locals in a veryigypatory approach. Of
explaining, telling, giving them the examples ofawhas happened in other
regions because of not complying or following thietainable approach. So
it has to be all the parties involved from the ptévsector, the locals, local
provincial government and then NGOs like SNV.

E: Everybody has to work together.

P: Exactly it is a team effort.

E: And do you know of any good examples where towsin development
has led to poverty reduction? Or where tourism compnies have
initiated any poverty reduction projects?

P: Mai Chau can be an example, it is a fantasstn®ny of a project we
have done, which we are quite proud of. Creatirgs jéor a couple of
hundred people. Lifting up their income level.

E: That is really good. For the future do you think which destinations
have a high tourism potential?

P: 1 would say Mai Chau, Ha Giang has got a logpatential. Mai Chau is
established in the region. But still they can dorenfor further developing
in that region. Ha Giang on the other hand is \@purful, the landscape
is absolutely fantastic, it has so much to offeut Bhere are some
bottlenecks, there are some speed bumps alongahé wan be addressed.
But | see a huge potential for Ha Giang. | wouldybed for locals but also
for tourists because it offers something different.

E: What do you think are the main challenges in Hasiang?

P: Infrastructure and capacity building.

E: And your organisation, | know you are working in Ha Giang, do you
also work in other areas to develop, or are you ptaning in the future to
develop some new areas?



P: At the moment we are focussing on Mai Chau aadsiang. Well, there
are quite a few other areas but we want to spedlififocus on a few areas
and achieve what we want and bring some resulttheRahen going
everywhere and encouraging no results.

E: Ok. And for my research my plan is to go to Sa & Dien Bien Phu,
and Mai Chau to see the established tourist area#fter that | want to
go to areas which are not developed yet. And my gloa to find tourists
and interview them. Do you think | should go to thee areas? Is it a
good idea to do that?

P: Yes these developed areas have plenty of teukat | doubt if you will
find any tourists in other areas. What | suggegtrizbably you can start
with less visited areas, where probably a few nusbé tourists visit take
some pictures and then go to the visited areassamrdlike this are the
options this are the things which this areas hasffey and in the next visit
would you recommend your friends to go to this drestead of the other
area?

E: Yes. | am going to do in-dept interviews with tarists, one for the
tourists who already visited the remote areas andne for the tourist
who did not visit yet. But of course | need tourist that is why | need to
go to the tourist places to find them.

P: Good luck if you can find any, but if you cantrimd then | would
suggest visit the area first and then interviewtthaists who are already in
the tourist area. Given that, if you had the cheiceld you go to that area?
Would you recommend your friends to go to this @rea

E: Yes, it will be a challenge I think.

P: Yes, interesting.

E: Ok. This were my questions, | do not know if yothave anything you
would like to add?

P: No

E: Ok. Thank you very much for this interview.



Interview Son, Dang Xuan

Organisation: Footprint Vietnam Travel
Function: Co-Founder, Product Manager
25 January 2010, 14.00

Duration: 46 min.

E: Ellen
S: Son

E: Could you start by telling me what your organisaions role is in the
tourism industry Vietnam is and particularly in the North-West area?

S: Footprint travel is known to support travellénsVietham. We have
travellers coming from different countries to Viemn. It could be from
Europe, it could be from North-America as well frokustralia. We are
more like many tour companies, but our differensethat we try to
minimise the impact and we try to bring back sorositpre impacts. We try
to bring as much as possible and not some, as emigfe can. And we do
hope that we would have some support from our lierge our guests. Of
course our staff and all the footprint members fihalise reason in the
country, in Vietnam, to work with responsible trinad minimise the
impacts. It has been a challenge for footprint beeawe are a small
company and we do not have many guests per yearjugVéave a few
hundred to thousand a year and that is somethatggta little bit difficult
for footprint. To overcome all the challenges ispensible travel. So, last
year 2009 we decided to work with other tour conigain town. It was a
huge effort. SNV supports footprint to work withhet tour companies in
town, Ha Noi. And we worked together on it with SNWVe are with eight
companies all together. Called the responsibleetraiub. And this is
something that we really want, to grow bigger imme of supporting
responsible travel in Vietnam.

E: This are all tour operators located in Ha Noi?

S: Yes, mainly in Ha Noi. So that was somethingefband quick about
Footprint.

E: And what is your role in North-West Vietnam? Doyou offer trips to
North-West Vietham?

S: Yes we do.

E: And to which destinations?

S: We offer trips throughout the country. But therth of Vietnam is our
main territory. We do different kind of trips toettNorth-West/North-East
region, including Son La, Lai Chau, Dien Bien, apltao Cai, Ha Giang
and all the way to the North-East of Vietnam. And @o cycling trips we
do van trips and a lot of hiking trips. Footpriatspecialised in hiking trips.
We hike a lot in the North-West region. Around gixtercent of our
customers in the North-West region do hiking trig&e also do hiking trips
in the South of Ha Noi, in the centre and in thetB@f Vietnam, in Dalat.
E: Ok, and what is the current situation in the touism industry in
North-West  Vietnam right now? The transportation, the
accommodations....

S: Well, I think that still needs some sort of impement on the services.
Especially in Moc Chau and Son La. It is diffictdt find good hotels for
guests to stay at night. In Mai Chau they have soimg like a lodge, it is
quite adequate but it is located in the heart tduaism hub, so it is pretty
busy. And sometimes people really want to go ofttbaten trek, they want
to go see the live of people. They want to stayhvdbmfort. The place
nearest to Ha Noi, which is a four hour drive, vhis not very far away.
We could not find a proper hotel yet, three strey are mostly two stars
or even below.
E: But the people who travel with footprint travel are they the high-
standard tourists?

S: Yes, they are midrange and up.

E: So they are not doing home stays?

S: We do offer home stays. People often want t@eepce the culture, the
first and second night. If they have seven nightthie North-West region
they will spend around two nights in home stays tiredrest would be in a
luxury hotel, maybe three stars. Not that luxurjotiley are looking for
value in the trip. They do not want to stay somawHhmasic, it means that
they want some sort of comfort. But they do not tamurious five star
hotels, which are very expensive. The five staelsaare international chain,
which does not really support the local economy.

E: So the middle range....

S: Yes the middle range, a three/four star hotelldvbe all right.
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E: And what modes of transportation do the touristsuse in the North-
West?

S: We often do like jeep, jeep is the most commaxenof transportation in
the North-West and North-East region. It is qulexible, we go in small
groups, maximum six people. Sometimes we go in driggroups but
normally we go in small., 5 to 6 people in a jeéfe can go a little bit of
the beaten trek and even we can go further intilagg which we do not
want to but sometimes travelers want to be pickedfter a long trek. And
then they really want to go on the van, on the .jBgsides from that we do
have motor biking trips on the motorcycle and b thave a limited
cycle... A few reasons, one is like they are a littienoisy. When five or
six motorcycles are driving at the same time. €hsralso pollution and
another point is that it is not that save. Mosbof travelers are mid-range
and seniors and we do not want to take a risk dripa And so mostly
trekking, hiking and rough areas. And also areaghwvhre good and safe
for the customers.

E: And to develop the North-West area, is there syprt from the
Provincial government?

S: Yes we do. Actually, we do not have like... itnist like Ha Long Bay,
we have a trip almost going every day to Ha Longy.B&/e are really
working closely with the local authorities there.o Twork on the
environment and we do have support most of it asfprocessors of stay
overnight. It used to be very difficult to stay onight in an area. It is more
difficult and there will be some problems when deappme in the evening
and they check the passport and they take the gaigspay which is a little
bit strange to foreigners, we do not want that. Avel have to say to the
local authorities that something they want to dagythave to do it in a
flexible way. Because we as a company are alreaulyg, twe know the
customer very well, we have all the details, sosiveuld not be like try to
bother them on their holidays and stop them omr thiay of trekking. While
they are enjoying there great views with pictured then be stopped by a
police man saying | need to have your passportpapers. But it is getting
very easy now especially Ha Giang. Ha Giang isrggthore open now but
they still... it needs to be the same everywhereH#nGiang it could be
easy but in remote areas like Quan Ba and Don \anesmes still
problems happen. Last time my friend, a Dutch guynf Ha Noi, went
there and he got a problem with the police. Aftexgatiation and

negotiation he finally could stay in Don Van. But &iang is very amazing,
but we want to have a trip we no interfere, with problems. Even with
problems with the motorcycle, or problems with tda&, it is no problem
because we still enjoy the scenery. We know thas the car, it is the
motorcycle a problem with... . And the local peopte gery friendly. The
only factor is the local authorities. It is good fdietnamese people, that is
why they check, but | know that they have to chsakewhere. First of all
they need to have one check point in Ha Giang avéemore than happy to
stop them in Ha Giang to do some administratiomespaperwork.

E: What are the most popular tourist destinations n North-West
Vietnam?

S: For Footprint travel it is still Sa Pa. But afucse it changes. Another
destination called Pu Luong. It is a new destimgtiactually it is a nature
reserve area. It is supported by agrafine, flotarivational they are trying to
conserve the environment and the forests thereflyirng eco tourism and
home stays. And it is quite interesting because lieautiful. Now we offer
the change Sa Pa and Pu Luong. A lot of people dioegot want to go to
famous hubs and they choose Pu Luong. And peoplete happy with
that because it is rustique, it is still simple.eTioad condition is still very
poor mostly with the trekking they just see the kastays, not hotels. But it
provides a different type of experience.

E: And what do you think of the situation in Sa Pa.Because | have
heard some negative things about Sa Pa. That thermre too much
tourists and it is getting less and less popular?

S: | have to say that Sa Pa is still very beautifuerms of scenery, people,
the culture and everything. Sa Pa has some reaitjua points that people
have to come, like Ha Long Bay. People who go totiNon Vietnam they
must go to Sa Pa and Ha Long Bay. But there isvangoowth of tourism
in Sa Pa because of too much tourism developmergainPa and the
management is still not meets that level of growitis still not at that level
of proper development. Like vendors, there aretatosendors in Sa Pa.
Vendors is one of the issues in Sa Pa about toulghen you go up in the
train station there are not many. But when you gdauthe tourist town of
Sa Pa you do see beautiful ladies and H’'mong, DEappeople. They are
going to follow you the whole way till you closeetioor of the hotel that is
one of the things. And also the investment of lsoéeld resorts, | mean they
should have a better plan for developing. Wherentitel should be allowed
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to build as well as the resort. They have to kéepenvironment, as well as
the sceneries. | think that are two main issuelaiPa. Some tourists do not
want to go there because of the harassment ofotted people. Even the
local people are getting very commercialised. Taey welcoming tourists
at their homes but they are not the tribal peaotpley are the King people
from Ha Noi or from somewhere else, coming therd pretending to be
H’mong and they build a house there. Want toutistsome to there homes.
Just not authentic anymore, not traditional. S¢ ithane of the issues. The
entire business should be H'mong and not the algoeople. There are
still poor people around Sa Pa, they do not hapeoper job. They just go
working at rice paddies and they survive from thealture, which is very
little and a lot of people like the H'mong peopliee King people they are
selling rice in Sa Pa, they follow the touristsnfrahe van till the trekking
routes. And the local people are there, they eathimg. So there is kind of
like an unbalance.

E: Yes | have heard about it. What are the Unique 8lling Points of
North-West Vietham? Why do tourists visit the North-West?

S: 1 would say still... in terms of, | mean there aréew tourists going to
famous tourism hubs like Sa Pa or Mai Chau. Othieasare still very
prestigious very rustiqgue and simple, untoucheddoyism. | think that is
the unique point. And the scenery is beautiful &ne people are very
friendly. Not in the main towns like Sa Pa or Mdidll but the villages in
the middle you will be warmly welcomed by the logaople. They still
have the cultures and traditions and the scenetjllisery amazing.

E: And you already said that there are some hundredo 1000 tourists
visiting the North-West every year from footprint?

S: No in total. It depends on the year and in adonaarly 1000 a year
coming to Vietham to Footprint travel. And around% are visiting the
North-West.

E: Do you know in total how many tourists go to theNorth-West?

S: In total?

E: Yes in total. Not only Footprint but all the tourists visiting.

S: | am sorry but | do not know that figure. Maypeu can check with
Hung. Hung knows that because he is working closeijn VINAP.
Vietnam National Tourism Administration. So Hungpald know some of
the figures.

E: What kind of Nationalities are visiting the North-West?

S: Around 60 percent is from North-America. Arou2/30 percent from
Europe and the rest from Australia.

E: And the travelers who do not go with Footprint, who are they? |
heard you also have a lot of backpackers in Sapa?

S: Yes backpackers are going to Sa Pa too.

E: And right now there is no luxurious tourism right?

S: No not now. In the North-West region there isthat why Footprint
travel is going for middle-range and middle-agegéargroup. Of course
there are the young seniors, they are really aetidkthey want to explore. |
remember a lady, the oldest lady, she was neaghteiyears old. She still
went hiking, she went hiking last year for 11-1%glaln an area in the
North-West region. So they look old, but they aoé @id at all. And the end
she finished a twelve day trekking, it was amaziBgt of course we got
people around 55-60, they go trekking for 3-4 daysch is quit common.
E: So normally people are from the older age group?

S: They are normally from 40-45 up to 70.

E: Younger people normally do not book tours with bur operator's
right?

S: Young people they do. We also have younger gedyoit that amount is
just small. It is around 10 to maximum 15 perc@ftcourse they do want
some sort of responsible tourism and the touriswigfont is offering. But
we got a lot of requests from younger people ttangwith Footprint; they
want to travel in a cheap way. Which we can notrffecause the prices
are based on a standard service that we want focustomers. We want
some real challenge. But after that we want sonwal gawcommodations, a
good meal and some good guides who can providé ilofmamation. Just
go on the bus and get of and take pictures andrganhd go on which is not
our type of traveller.

E: And what are the main activities that tourists undertake when they
go to the North-West?

S: Trekking, cycling. Cycling is just a few perceatound 7% and motor
biking is around 5%. And trekking is probably thaimthing.

E: Has your organisation done any research lookingt the destinations
in the North-West?

S: No. We have not done any research on that.

E: Ok. My research is especially finding out from burists what are the
barriers of not going to the remote areas. What kid of facilities do
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they need? Because SNV wants to promote it, markét So in your
opinion, what information would be interesting to dotain from tourists?
S: So you mean that you are going to meet theovssititer in Sa Pa?

E: Yes | am going to Sa Pa, Dien Bien Phu, Mai Chatbut also to some
more remote areas. And in the tourists hubs | am dgog to ask the
people; If they are going to the remote areas of moand in the remote
areas | am going to ask them what their experiencés, if they are
satisfied etc.

S: | think it depends a lot on the research andtiieomes that you want to
ask. Generally | think they are happy to answerrygquestions. But you
should find the proper time. Especially when thigady rest somewhere.
You should choose the resting point. After they already done with the
pictures and otherwise you would find them in tlilage where they stay
overnight and you make an appointment with thenfooghand.

E: Yes | think so. If | meet people and make appoitments during the
day they are willing to help me in the evening orn the afternoon. |
would like to know some more about responsible toism. In your
opinion, what do you consider to be responsible toism?

S: Well, responsible tourism, sustainable tourismuit big. We are trying
to minimise the negative impacts and try to brimgifive impacts to the
environment, to the culture. And we are also tryiiog bring positive
impacts to the economic situation of everyone, juost an owner of the
home stay, who has the best view, but we try togohienefits to everyone.
And we try to do as much as we can to spread autitbome to more
people, more stakeholders. Our trip is beginninthatoffice; we have to
train our guides and our staff about responsilbleiso. What it is and what
the effects are and the outcome. We are tryingddkwith the local people.
And try to make them to do it the same way. Wetgjieg to support them
in working in a proper way. Because if we just cotme village, lets say
your village. And we say you do tourism with me ama do this, this and
that it is not working. Because your family willysthis is a good way of
making income, | will keep it for my family. But iorder to convince them,
you and other villagers working together is notye&ecause everyone has
a different view, a different way to work. So asidem trying to educate
our staff and local people we have to really woithvthem, train them. So
that they can work together. And not only the comdp coming from
Footprint. But also customers coming from differeatirces to that village,

they can do the same thing for that village to @res the environment, to
preserve the cultures and to share the benefithgitihee members, not just
my family but to his family and her family.

E: And do you see some positive results already?

S: Yes it works. It really works, but the pointtigo small companies or
even a big size company could not change it to sitige result if we are
not working together. Responsible tourism can dmy successful from
working together. From everyone, from all the tenristakeholders. Now
we are setting up the responsible tourism clukvdfare working only, lets
say in a small village in Mai Chau, if we do notveahe support from the
local authorities we will not be successful. Andvié do not have support
there from the local people we will not be sucags®ecause like even not
working together we are advertising responsiblegisouin Mai Chau. But
in fact if you come and you see that they are nmtkimg together only one
or two families they are working. And the resttidl 8ving in poverty. It is
difficult. So it is a challenge, you really havework together, step by step
and work on small projects. | found out that we én&w work together, we
have to work small. SNV has the ambitions of the@ltNorth-West region.
| believe that it is going to be successful in fin@ire. But you have to do a
very good example in one area first before it ieading to different areas.
Because you have to be successful. This kind afgwuis kind of sensitive
because you invest money and you tomorrow you dogeb return on
investment. It is not easy that way. It is the wndt it is environment, it is
the people who are working together, it is polfroblems, it is businesses
together, everything is evolving in that one.

E: It is complicated.

S: Yes, so complicated.

E: That sounds really good, but overall in North-Wet Viethnam do you
believe there is a responsible tourism industry?

S: No | do not think that.

E: Why not?

S: Your question is... is there an existing resfimagourism industry?

E: Yes, right now?

S: If the question is the whole area | have torsayBut if the question is
parts of the areas | say yes. Like in Moc Chau wieatre doing with SNV.
And it is happening. But it is still at a very gadtage and we can not say
that it is already successful. But in Sa Pa we tsbrae sort of models in
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Tavin village. Where we are working with a diffetgrartner, not SNV. It is
becoming successful. But the point is after thaemvlve are working with
partners like SNV, they come and we come, and wexaohave many
tourists going per week. And you do not come tbttedm, hey you do this
right, you do that wrong. And then they loose itnkeds some sort of
training, re-training every six months or every oyear. To make them
really understand the benefit of long term investimén Tavin village it
happens that way.

E: | think we addressed this question already. Butn what way can it
become more responsible? But that is by working tagher as you said.
S: | think the only way we can be successful isvtwk together. SNV can
not be successful in poverty reduction and also tmerators can not be
successful just working with us. They have to waith SNV to work with
local authorities, with Vietham Tourism Adminisicat. We have to work
with travellers because one of the very importaakeholders are the
villagers and they have to work with us.

E: What do you think which destinations have a hightourism potential
for the future in North-West Vietnam?

S: I would say Ha Giang. Ha Giang is going to jmtential one. But also
Moc Chau, which is next to Mai Chau. Because Han@ia beautiful but it
is very far away from the main tourists hubs amunfithe main city like Ha
Noi. If there would be an airport somewhere neadfadGiang that would be
good investment.

E: The main barriers for Ha Giang are of course thedistance, but what
other barriers would you think of?

S: Yes distance and the road condition. It is thmeedred kilometers away
but if the road is in good condition it could beweuick. But hopefully in
the future they are going to make a highway fromNta straight to Lao
Cai. And from Lao Cai to Ha Giang is not far. Thewnhighway is expected
to be done in 2015. So in five years. And arourad time driving from Ha
Noi to Lao Cai it could be around 4 hours.

E: Right now if you want to go from Lao Cai to Ha Gang? Is that
possible? How long will that take?

S: There are a few ways to go. You can go by raadydocal bus. The
local bus will still take you three to four houBut you can go on another
short cut on the motorcycle. But | think that isndarous because of the
road condition and the weather. But | think if thggn something together

with the road from Ha Noi to Lao Cai and they opertrough to China.
And they can combine it with another road to goH@ Giang | think it
would be amazing. That would be something goodHerHa Giang area.
Because people come over land from China to Vietnanu people are
also coming from Laos to Dien Bien Phu, they gwitit Sa Pa. And they
want to go visit Ha Giang. And maybe they want tofgom Ha Giang to
Ha Long Bay. And they do not want to go back to Ma. Because the
border area, it seems like the borders are openiagywhere. It is giving a
change for travellers to go to cross the bordeilyeda the coming years,
the coming two or three years, people would hawhey still want to go to
Sa Pa and the surrounding area. But because o &aaPvery touristy area
of course some segment want to go of the beatén i@ example, if |
choose my holiday. Now | want to go somewhere diffié Same if you
come to Vietnam, you want to visit something autteeand experience. Go
further 1 would say Moc Chau, next to Mai Chau iseoof the new
destinations and Son La.

E: Yes | am planning to go to Moc Chau and Mai Chayall this areas.

S: Yes Moc Chau has one of the unique points. Mioauthas the climate.
Of course at this time it might be foggy, it is fpgeverywhere. It is like
England in Ha Noi for two weeks now. It is expectede not so good, but
hopefully in the next three, four days.

E: One of my last questions was which areas wouldelbgood to conduct
my research? But | think | already got some answetsl will travel
through most of the North-West. Is there anything ke you would like
to add?

S: No | think... I have been working with SNV alreaayong time ago and
you could find lots of information at SNV. You hawwobcuments on
responsible tourism and Vietnam. And you can alsal fours, maybe
Footprint, maybe other companies. Because Hungnaawaly others from
SNV have been coming to Footprint to interview as#ting the same sort
of information. Maybe for different purposes buarh sure you can find
some interesting figures.

E: OK, I think I got enough information. Thank you for helping me
with my research.

S: No problem. If you have any other questions gau always email me.
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Interview: Dang Duc Hoa
Organisation: Mai Chau lodge
Function: Operational manager
8 February 2010, 17.00
Duration: 21,16 min.

Introduction
Hoa is the operational manager of the Mai Chaudodte is Viethamese
and very familiar with the Mai Chau area.

E: Ellen
H: Hoa

E: Can you first tell me something general about tl hotel?

H: Our hotel was established in September 2007. wadhave a total of 55
staff. 99% is coming from the White Taj minorityhadt are the local people.
And our main market comes from The Netherlands tralia and America.
Our hotel has 16 rooms. And in 2011 we are finiglphase two. Then we
will have forty rooms. We will try to be one of tlkenall luxury hotels in the
world.

E: Why did they choose to build the hotel here, irfMai Chau in this
area?

H: Because Mai Chau is developing for tourism. Befaenost tourists who
come to Vietnam only know about Sa Pa and Ha Loag But now, some
more people know about Mai Chau. There is stithtaof nature and it is not
very touristy. Lot of the tourists who come hereythike the nature. The
control is quit strong around here. With the dagqgierformance, with the
singing, with the folklore. And the landscape isutful too.

E: Do they also do dance performances in the hotebmetimes?

H: Yes, yes, normally in the evening we will orgsmi dancing
performances at the terrace outside.

E: | saw a dancing performance yesterday in one dhe stilt houses, it
was really nice. Is this hotel environmentally consous? Do you
consider the environment?

H: Environment yes, it means that our lodge is eviagige. We try to keep
the environment as clean as possible and keep thirgynatural. In the
future the first thing is that the hotel tries tlamt more trees, to make it

more green. The second is that we go to schools talkd about the
environment. To teach the children about the imgraré of the environment.
E: That is really good. And do you work together wth other businesses
around? Or with other local businesses like tour oprators?

H: Yes because we know the importance of the loocaimunity. So we can
insist and develop if we get the support from theal government and from
the local community around here. So we try to dgvehat relationship.
And for example this lunar new year we have a thatogram. We make
donations from the staff and we make a list of poer families. And we
will visit them on lunar new year.

E: Is it only from the staff or also from the gues$?

H: It is from the staff. And most products from &eve use the local people.
We buy from the locals.

E: Are you also from here?

H: 1 am from Ha Noi, but | work here for three yealready. From the
moment this hotel opened.

E: And do you know anything about the marketing stategies? How
does this hotel promotes itself?

H: Our main market comes from the tour operatorsd e expats from Ha
Noi. That means the foreigners who live in Ha MNaid we work with the
tour operators. And sometimes we organise for th# ® go to another
place and make a cleaning camp over there. Sormer gillages around
here.

E: But the people who live in the villages they justhrow everything
away?

H: Yes, they destroy everything.

E: | think they need to know what they are doing. @ you have more
knowledge of the whole area of the North-West of étnam?

H: This area is developing. There are not muchigtaiyet, they mostly go
to Sa Pa. And there is still a lot of nature.

E: And what about transportation?

H: The transportation in the North, | think it isw much better than before.
Now we have highway number 6. So the road is mutteb Before if you
went to Mai Chau the road was very dangerous.

E: The road from Sa Pa to Dien Bien Phu is still rally bad.

H: Yes it is very bad. But if you go from Ha Noi kdai Chau to Son La to
Lai Chau that is ok.
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E: And what about the overall quality of accommodaibns? This is like
a high-standard hotel. The rest of the area is ndike this right?

H: There are not so much accommodations for intenmal tourists. Son La
is quite popular but they only have one hotel whaternational tourists
can stay, that is the Labour Union hotel.

E: Is there support from the provincial government?

H: Yes we got support from the government. Evenghive discuss and we
have a very close relationship with the local goveent.

E: So they are happy that you develop something lékthis?

H: Because we are committed to the local governmEne first is that
when the hotel develops we employ more local petpleome here, to
work. And the second is that we pay tax, so theeguwent can use the tax
to develop the infrastructure of the Mai Chau area.

E: What are the most popular tourism destinations m the North-West
besides Mai Chau? Sa Pa of course.

H: Yes Sa Pa. Now, more people know about Ha Giang. more people
know about Son La and Lai Chau.

E: So that are areas which are developing?

H: Yes.

E: And the travel routes of the tourists when theycome here? Mostly
they go up North, or South?

H: Most of them they come here and after that ttmye back to Ha Noi.
But some people come here and after that they gdoto La, Lai Chau,
Dien Bien, Sa Pa and then back to Ha Noi. ThatésNorth-West.

E: But most people just go back to Ha Noi?

H: Yes they come here and they stay about one ornights. After that
they go back to Ha Noi.

E: How many tourists are coming to the hotel in a gar?

H: In the year 2008 we have around 3000 people.iAD09 it is 5200.

E: And do you know how many tourists are coming tdMai Chau?

H: For 2009 | do not have the information yet. llvget the information
from the police. | work with the police to get thember of tourists coming
to the Mai Chau area. Every month.

E: They keep track of all the tourists visiting?

H: Yes, because when the foreigners come to hexe hlave to fill in a
registration form.

E: Yes, | had to do that too. And why do you thinkthe tourists visits
this area and the North-West?

H: Because the North-West is the home to a lothef éthnic minorities.
And the ethnic minorities they have their own crdtuAnd for the
foreigners, they like to discover the culture af #thnic minorities. And the
second is that it is not touristy and deserteds Itill very beautiful and
natural.

E: And do you know what kind of tourists are cominghere, what kind
of nationalities? You said especially Dutch, Austrigan and American?

H: For our hotel?

E: Yes.

H: That is, they come from The Netherlands, Ausrahd America and
France. That is our main market.

E: And most of the tourists come with tour groups?

H: Yes.

E: How big are these groups?

H: A big group, that is around... because our hatejuite small. Only 16
room and 8 rooms in the cottages. But the maxinaiaround 30, 32 guests.
At one time. Sometimes, because we have a caveomt bf here. We
organise a conference in the cave or a party.

E: There is a cave here?

H: Yes. And this year we are going to make a cofffegse over there.

E: And is there a specific type of tourist who comeénere? Are there
adventurous tourists?

H: Adventurous is quite in the demand of the tduMai Chau is very good
for the walking, trekking and the bicycle. For exden sometimes we
organise for the guests who come from Ha Noi andogMai Chau, we
organise the lunch and after that they go to the Kia that is an H'mong
ethnic minority area. And they trek about 8 kiloarstto the H’'mong area.
And for the second day they trek from the H'mongaato the White Taj
area. So it is about 35 kilometers. So they willha big lunch.

E: And they stay in the mountains overnight?

H: Yes. They stay in the home stay. And after thaty come back to the
Mai Chau lodge. They stay one more night.

E: Ok, so you have some kind of tours which you oapise. Do you also
have Vietnamese tourists coming, or Chinese?

H: Yes we have guests from the Viethamese too.
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E: But not much?

H: Yes, not so much. About 90 percent of our reeesomes from the
international tourists.

E: And the main modes of transportation the touriss use? Do they
come here by bus or by four-wheel drive car?

H: Most of them come here by... because when theyedanVietnam they
work with the tour operator. Already for the toyrerator.

E: It is already arranged?

H: The tour operator arranges a bus for them toechere.

E: So you do not have to arrange any transportatiofior tourists?

H: Our hotel, we have one shuttle bus. They defrarh Ha Noi at 8
o'clock. From Ha Noi to Mai Chau. And from Mai Ch&uHa Noi at 13.30.
E: And the tourists, most of them stay here one dmwo nights you said?
H: Most of them stay here for two nights.

E: Ok, so not long time stays. All right, can | askyou also some
guestions about responsible tourism? You told me wdady this is an
ecolodge. And what do you here consider to be respsible tourism?

H: | told you already about the cleaning camps goitig to the schools to
teach children about the environment.

E: And employing local people.

H: Yes, and we invest money for the local governtmbacause later we
would like to make a one family in front of the doaf Mai Chau they will
plant one tree. So now we invest in working with fovernment to buy the
tree.

E: Ok that is really good. So this lodge is doingasponsible tourism. Do
you think in the North-West area are there a lot ofthis examples?

H: Not so much yet.

E: And what do you think can change about the tousm industry in
Vietnam? To be more responsible what would be necgy to change?
H: The living standard of the local people in therti-West is very low. So
the first thing for them is how to fill their stortla every day. So the do not
care so much about the environment. So the fiiagtis that we have to
find a way to develop the economy. Develop thentivstandards. Than they
do not have to worry about their stomach every &aythat time they have
thinking for the other.

E: Yes, that is true. But maybe if you develop tousm in little villages
you can give them training about the environment sdhat they know

about it. Sothis lodge hires poor people and gives them a joMost of
them are poor so this is a good example of povertgduction. Do you
know any other examples of poverty reduction in ths area?

H: We encourage buying the local products fromfémmers.

E: So itis not only the people whom you employ bulso the farmers?

H: It means that ... for example we try to organisgaacing performance.
The people of the village will come here for onghtiand perform.

E: So they get some money... and will benefit too olnd for the future,
which destinations do you think have a high potenal. You said already
Ha Giang, Son La. Do you think these areas will b¢he main new
destinations?

H: Yes because a lot of the people now they gaether

E: And is your organisation also working in these sw areas? Or only
here?

H: We organise here and we have one project iisém Ta.

E: Sam Ta? Where is that?

H: It is in the Hoa Binh province too. But thisiisthe very high mountain.
And the weather is like Sa Pa. It is very cold.

E: But what kind of project is that?

H: We made a resort and host cart over there anchake the farming over
there too.

E: Ok, so also a resort like this. And you told mebout future plans?
You are going to build some new houses?

H: In March we start to make 8 lake suites. Anérafhat we will make 16
villas on the rice field. And on the other side wid make one Vietnamese
restaurant with a cooking stall. And around we wiilll grow the rice.

E: I think it is really nice to see here the combiation between tourism
and the local people who still work on the fields.This were my
guestions do you have a brochure from the hotel?

H: Yes | will give it to you.

E: Thank you very much!

H: You are welcome.
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Interview: Hijaaz Latheef
Organisation: Mai Chau lodge

Function: General manager- Operations
9 February 2010, 10.00

Duration: 30,10 min.

Introduction

Hijaaz is the general manager of the Mai Chau lodder interviewing his
operational manager Hoa | interviewed him. Hoa amsd most of the
general questions so this interview was necessaggtt some more in-depth
information.

E: Ellen
H: Hijaaz

E: | already got some general information from Hoaabout the hotel. So

| do not think that we have to cover that all. Whydid you choose this
area for the hotel?

H: Because, mainly for the location. So if you tadke Mai Chau area
where you do not find locations, what is approgri@t create for the hotel.
We have a nice lake here and the paddy area artchtigport accessibility.
This are the main reasons. Mainly the location, Hueessibility, the
transport. When we recruit the staff it is easy tteem, to have the hotel
here only five minutes walk.

E: From the village?

H: From the village.

E: Ok. And do you also have an idea about the gerer tourism
industry in the North-West?

H: I will give you the statistics. Do you need it this area?

E: Yes on this area or on the whole North-West.

H: Here for the last year the statistics were ado@®@00 tourists. We get the
statistics from the police. So it is around 9000t Bhat is not so reliable so
around maybe 14.000 or 15.000 tourists.

E: In the Mai Chau area?

H: Yes.

E: And in the hotel?

H: Which year do you need?

E: Last year, or maybe the year before?

H: So Mai Chau, 80 percent foreigners, 16 perceatridmese. The guests
who is coming, 95 percent of the Vietnamese areimgrinom Ha Noi. This
is the breakdown, foreign percentage is high. 8¢ewe foreigners and 16
percent of them are Vietnamese. The majority offtheigners comes from
Europe and the rest of them comes from Canada, &, Zealand and
Asia. For the year 2009, 12 room’s nights sold 3.68ixty percent
including the cottage. The cottage takes aroun@&régmt. And the actual
occupancy for this building is 57 percent. And tb&l number of guests is
2.801. Average stay is 1.3 nights. Average roora iataround 74 dollars.
Our main travel agencies... we got a joint venturinwhe Buffalo Tours, a
Sri Lankan hotel company. We have 12 hotels inL8rika and we are in
the progress of developing about 6 hotels in Vietnand this property, we
are going to make this one as a star class luxotsl.HWith 40 rooms and 8
rooms around the lake with modern facilities, witkury facilities. And we
are going to have another 12 on the paddy. And mgegaing to have a
restaurant next to the cottages over there. Anthanewimming pool and
10 rooms build there own access after that. Sovitie one of the unique
properties in the Ha Noi region. And the Buffalouf®is our joint venture
partner. So most of our business, 25 percent wéguot the Buffalo Tours.
E: | have been talking to them in Ha Noi too.

H: This is the percentage. Buffalo Tours 20 perc@ther agents we got
them 34 percent. And 37 percent contract market.

E: And the other agents? Are that tour operators ao from Europe?

H: Yes, yes only from Europe. But local travel aigelmave the contact with
Europe. So month performance for the year 20082069 and 2007 we
can only look at this one. In the hotel and we @ioking up from the last
year. And before that we did not make any profitsthe last year we made
some profit. And now the occupancy is increasing.

E: This hotel was built in 20077

H: No, earlier it was a government guesthouse. f&o that they leased it
from the government. And it got converted into ého the year 2007. So
they started the business somewhere around thdenididhe 2007. They
started 2007 in September. Here this is the yediomeance 2007. 17
percent 37 percent and 63 percent occupancy.

E: So you can see it goes up.

18



H: 2009 and 2010 forecast. So this are the pastita. And globally last
year it was about 38 million travelers, internatibtravelers around the
world. And this year we expect that the growthrigycd percent. They will
end up around 39.5 million only. We can’t expeetttimuch.

E: Because of the financial crisis the market is naood.

H: Yes, yes. This is the arrival by the region.

E: This is what comes to Vietnam, from North Ameria?

H: The international tourists. How much do you ththe Vietnam tourist’'s
arrival is per day? Any guessing?

E: Per day?

H: No per year?

E: Uh...that is a difficult question. | do not know.

H: Here the domestic tourism is around 25 million.

E: 25 million!

H: 25 million a year. And the internationals aroundhillion. And this year
we expect around 7 or 8 million.

E: And of course if the Vietnamese get more wealtthey will travel
more.

H: So it is unbelievable about 25 million Vietnaradsavelling last year.
And they expect a bit more this year. Tourism idusnbound arrivals
where you can get the exact, reliable figures.H#®is were we got them.
This is the projected growth for the Asian mark&his is after the
September 11 attack. The Sars crisis, the finamrtisis. Domestic tourist
total around 24 million. Which places have youtedihere?

E: | have been to Sa Pa, Ha Giang, Ha Noi, Dien BidPhu, Son La, Mai
Chau.

H: Ho Chi Minh?

E: No, | will only be in the North.

H: You are going to the South also?

E: No. Because | have to do my research in two mdmt and | do not
have time to go. | would really like to go, but noBut | will go to Ha
Long Bay before | leave.

H: If you need any information, just email me stah send it to you.

E: Yes, that would be very helpful. It is really irteresting for my
research to have a general view about the area amide industry.

H: | did the presentation for the last week, foe tBpanish University
students about the tourism and the Buffalo Tounst €hairman, he is a

medical doctor. At the age of 21, while he was wituglin the University he
wanted to earn some extra money. That was in 1B®dn he did as a part-
time job for nearly 6 months. And after that he tgao start something on
his own. He collected some money, around 2000 dolBo with the 2000
dollars he started with the travel agent. He hadl times and he lost the
money. He did the drivers job, he went to the airpm pick up the clients.
And everything on his own with the ... And the offie&s only 9 square
meter. And the first three months the phone isrimgiing. For three months
he was disappointed but he did not give up. Novei@gnt our company is
in Vietnam, Thailand, Cambodia, Laos, Australias®a. Even for the last
year was the financial crisis but it did not afféice Buffalo Tours. They
achieved their target. Only the Buffalo Tours in Nai, the profit was
around 420 million. The net profit was 442.920 ioill US dollars for the
year 2009. So they achieved their target. So thanly in the year 2009, in
the main office.

E: That is impressive.

H: So to encourage the students who want to shesir tcareer in the
hospitality business we do a presentation for them.

E: Ok.

H: | can tell you more about what happened whenpth@ne rings. First
year he earned around 100.000 with 150 percentaiymg.the average we
get around 55.000 a year. And also we go for theigm sustainable
development. To sustain the industry where you rteedprofit. Profit is
main important.

E: Yes this is the main focus of my research.

H: And we need the innovations, people always lmokew things and we
need some creative ideas.

E: But in what way do you do a sustainable businedsere? Can you
give me some examples?

H: Yes. When we do the customer service we aregootg for the old
tradition, the culture. We have our way of doing things. And we look for
new things. Creative ideas are always welcome. wadry to implement
the new things. And the customers also we give tlddfarent service, |
mean not the international level service, but wee ghem service without
affecting the culture or the traditions while segyito the guests or serving a
meal or serving a cocktail. So we keep the traditiosalue here. And we
are going to expand this property as a star clasgy hotel. But we do not
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want to differentiate our rooms from the Taj pepple we are going to have
the roofs and everything similar to them. So if ymu up a new building. A
five star hotel with 100 rooms, it will be diffetehere. Matching with the
local communities as well. And we give a differexperience when the
guest comes. Not only in the hotel, we encouragegtiests to stay in the
home stays one reasons to have a different experidie other thing is to
help the community. We are dealing with these thignd always we keep
a good relationship with the local community. Maylsken you start the
tourism business in the Asian countries or in ottmurntries because they
are more attached to their culture, traditions tidion. But that are things
that the hospitality of the tourism is against theilture or tradition. So we
have to protect that and make them understandh&ag why here in the
hotel our staff, 65 staff, most of them 95 perdewntn them are rural recruit
and we train them to serve in the hospitality ch&ind the Mai Chau area
this one, the total population is 47.500 peopledAabout five ethnic
minorities are there, maybe you have seen them.THjeH mong, Dzao,
King, about five here in Mai Chau. So this is therent information about
the hotel we have. 15 rooms and a junior suite @m@ercent of them are
local.

E: And you also buy products from the local farmer®

H: Yes. Mostly, | mean the vegetables all thoseghiwe buy from the
local suppliers.

E: Yes, that is good.

H: Indirectly quite a lot of people get an employm@pportunity. And
every year we organise the meditrek. To treat pewogio have poor health
facilities. So last year we have done around 1&fple.

E: This was also together with Buffalo Tours?

H: Yes, with Buffalo Tours.

E: Yes at Buffalo Tours they also told me about it.

H: Here this one we are doing with SNV.

E: A Ha Giang, yes | have been there with them. Fat week | was in
Vietnam | went to Ha Giang. It was really nice.

H: How did you go to Ha Giang?

E: By car.

H: Where did you go from Ha Noi?

E: From Ha Noi, | was with Phil and with Hung and the driver. | do
not know if you know them? We first went to Ha Giarg town. And then
we drove all around up to Don Van, Meo Vac. It waseally impressive.
H: I will send the slides of what we discussedda.y

E: Yes that would be very nice. So the destinatiothat has a high
potential is Ha Giang. And are there other areas ithe North-West who
have a good tourism potential?

- Yes.

: Which ones?

: Here in the Mai Chau area?

: Yes or maybe in the North-West area?

: Have you been to Hoa Binh?

No.

: Mai Chau is in the Hoa Binh province. This ibrachure about it.

. | think | addressed my questions. If | have morequestions or about
the sheets can | email you?

H: Yes, you can email me.

E: Ok, thank you very much.

H: No worries.

MIMIMIMI
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Interview Anton Jurgens

Organisation: Exotissimo Vietnam
Function: Adventure Department Manager
6 March 2010.

By email.

Introduction
Because we were unable to make an appointment éafin | send the
questions to Anton and he replied by email.

E: Ellen
A: Anton

E: What is your organisations role in the tourism ndustry in North-
West Vietnam?

A: Exotissimo is an inbound ground handler for SEaA | manage the
Adventure Department and we offer a variety of efight trekking and
biking itineraries to numerous clients from arotine world.

E: Do you offer trips to North-West Vietnam? To which destinations?

A: We offer trips across the region. Our bikingpsrirange from the NW
loop from Sapa to DBP and Mai Chau. We have trakkoutes across the
area; Sapa, DBP, Ba Be, Cao Bang, Ha Giang, MudrggMR, Mai Chau,
and Pu Luong NR. We are also actively developing trgos in Ha Giang
with CBT at the forefront.

E: Can you give me a general idea about the tourisimdustry in North-
West Vietnam?

A: General is a relative term as it changes drarallyi as you move around.
Sapa has long been the big draw to the region el developed
accordingly. Some big mistakes have been made pa,Saany of which
only now are becoming apparent. With Sapa knownhashot spot for
trekking it grew to fast and did not account foe tlocal population. In
reality they should have developed the whole registead of on hot spot;
secondly they did not incorporate the minority éthgroups into the grand
plan. Entrepreneurs came to Sapa to develop hatelstravel companies
preferring to hire Viethamese and not the localybops. This has created a
big divide between the locals and the tourism itgu®©ur big problem is
the past has been finding appropriate facilitiehdase clients. Home stays

are often very basic and lack even simple toilatilif\es. Things are
changing in the region as new lodges are built lhoche stays adapt to
tourism demands.

E: What are the Unique Selling Points of North-WesW¥ietham?

A: Stunning scenery and a wide variety of ethnicnanities. Their
simplistic way of life and colourful ethnic mindses is a definite draw for
tourists.

E: What are the most popular tourism destinations m North-West
Vietnam?

A: Sapa of course is the most popular especialth s access to China
and Yunnan. Growth areas are Mai Chau and the Pud.INR. DBP is
popular with the French market due to the histaryall as a popular cross
border route into Laos. | see potential in Ba Be.

E: What do you consider to be responsible tourism?

A: Exo is proud to follow best practices in thielfl and is looking to do
more. Responsible tourism is a combination of sdvactors. Cultural,
Economic, and Environmental. Cultural — we attertgptintroduce our
clients to this culture with minimal impact. We edte clients about
respecting cultural differences (how to greet peppdking pictures, basic
etiquette, giving money and gifts, dress, behayiaad dignity). We think
this very important for the long term sustainabilif the tourism industry.
The more the populous see tourists as a positingibation the more they
will welcome them into the country.

Economic — we try as much as possible to sourceyt#weg we need
locally and encourage our clients to do the same.algo ensure we pay
above minimum wage to all our employees’ whethes ithe staff in the
office or the porters carrying gear into rural areBhis helps to spread the
wealth away from mass produced items. In rural ateaencourage and
support local communities we use home stays andtigogses but | do not
see this as the best method. | am looking into conity lodges in rural
villages with the idea we rent from the village het than individual
families. With this method we can also better manihg facilities.
Environmental — we stick to strict guidelines whiegomes to protecting
the environment. Our trekking routes only stickuell worn paths, we pack
in and pack out, and work with conservation groliks FFI and local
communities to find the best solution to protectatvthey have. In this
regard tourism is a powerful tool in that when locammunities see the
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benefits of tourism they will work to protect whiatis that brings them
there in the first place.

E: Do you work in the responsible tourism business?

A: See above.

E: In your opinion, do you think there is a respongble tourism industry

in North-West Vietham?

A: There is but it is in its infancy.

E: In what way can the tourism industry in North-West Vietnam
become more responsible? (Things to improve)

A: Better collaboration between major stakeholddéiscal communities,
NGOs, government, and the private sector. Only &gheements from all
sides can a sound plan be achieved. CBT is eskdntigive local
communities a stake in their own future and provetat they have. NGOs
need to work toward educating communities on besttizes, government
need to develop policy and laws, and the privatdéoseneeds to promote
and bring the tourists to the region. Guidelinesl drest practices are
essential for TO’s to follow

E: Are there good examples of poverty reduction pri@cts obtained by
tourism development?

A: Mai Chau and Pu Luong is slowly becoming a gamxample of
successful development.

E: How many tourists are travelling to North-West Vietham? (Reports,
figures, statistics)

A: No data

E: What are the reasons for tourists to visit NorthWest Vietham?

A: Stunning scenery and a wide variety of ethnicnanities. Their
simplistic way of life and colourful clothing isdefinite draw for tourists.

E: What kind of tourists are travelling to North-We st Vietham?

A: The more adventurous types — however with béttéels and lodges it is
becoming accessible to a broader range of travelers

E: Can the tourists be divided into different groups?

A: Backpackers and FIT travelling to the region amen booking trekking
from there. Package tour groups willing to pay mane have all logistics
pre-organized.

E: Is there already research looking at tourists \8iting the destinations
in North-West Vietham? (Reports)

A: Unsure.

E: What information would you be interested to obtan from tourists?

A: As much feedback as possible. What would intettiesm to return after
the first visit?

E: Which destinations have a high tourism potentialfor the future?
And is your organisation working on developing nevareas?

A: Yes — Ha Giang and the North East. Cat Tien,t@éhighlands, Phong
Nha Ke Bang.
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Appendix 3

Questionnaire



Tourism in North-West Vietnam

Dear visitor,

My name is Ellen Ruiter and | am a Masters stugdardying Leisure, Tourism and Environment
at the University of Wageningen, The Netherlands. Ry thesis | am carrying out a research on
motives, values and aspirations of tourists vigitifhe North-West part of Vietham. | am

interested in the profile of the tourists visititigjs part of the country. This research will be
undertaken in collaboration with SNV Netherlandsv@epment Organisation, as part of their
activities in Vietham. For the purposes of the aecsle the North-West incorporates Hoa Binh,

Son La, Dien Bien, Lai Chau, Lao Cai, Yen Bai aralGlang provinces.

| hope you can help me with my research by comuethe survey. The survey will take

approximately 10 minutes of your time.

Your participation is highly appreciated and | thkgou in advance for your cooperation.

Yours sincerely,

Ellen Ruiter In collaboration with:
Student Wageningen University SNV Vietnam

Leisure, Tourism and Environment Pro-poor Sustalie Tourism
Wageningen, The Netherlands Ha Noi, Vietnam

ﬂ' WaGENINGEN FEE
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Tourism in North-West Vietnam

Part 1: | would like to start by asking you some questions about your travel in Vietnam.

1. How many times have you visited Vietnam?

01 [l 4+
02 0 | live in Vietham
3

2. Why did you choose Vietham as your travel destation?
(Tick all boxes that are relevant)

[J To experience nature [ To get away from everyday life [ Adventure
) To see new places ) To meet new people U To relax
U To try local food L) To experience culture and local heritage

I 1 T

3. How long will you be in Vietnam?

U 1- 6 days [ 6- 12 months

0 7- 14 days U >1year

[ 14- 30 days U Ilive in Vietnam
[1 1- 6 months

4. What best describes your travelling group?

U By myself U Partner O Family
[ Colleagues U Friend(s) [ Organised group
I 1 T

5. Which information source(s) did you use to decil on Vietham as a travel destination?
(Tick all boxes that are relevant )

[ Previous visit [ Travel guidebooks ) TV documentaries
U Friends and family ) Magazines U TV commercial

L) Tour operator ) Newspapers U Radio

U Travel agent [ Brochures [J Embassy/ consulate
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[0 Tourist office in Vietnam [ Advertisement

[0 None [0 Travel fair

[ Internet, WebSIteS:......covvvoii i,
(IR 1 1=

U Product suppliers

(airlines, hostels, hotel)

6. Which areas are you planning to, or have alreadyisited in Vietham?

[1 North-East Vietnam
North-West Vietham
Red River Delta
North Central Coast
South Central Coast
Central Highlands

South-East Vietnam

O O I O N

Mekong River Delta

Central Highlands

MNorth Central

Coast

Mekong
River

" Southeast

7. How satisfied are you with your trip to Vietnamuntil now?

[J Dissatisfied

U Very satisfied
[1 Satisfied

8. What could be improved?

U Very dissatisfied.
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Part 2: The next questions are about the North-West area of Vietham

9. Please indicate by ticking the boxes which desttions you have heard about in North-
West Vietnam and which destination you have or plaro visit.

Destination Heard about Visited Planning to visit
Sa Pa O 0 O
Mai Chau O O O
Dien Bien Phu O O O
Lai Chau O O O
Lao Cai O O O
Ha Giang O 0 O
Son La O 0 O
Bac Ha O O O
Moc Chau O O O
Tam Dao O 0 O
Hoa Binh O O O
Yen Chau O O O
Tuan Giao O O O
Muong Lay O O O
Muong Te O O O
Sin Ho O O O
Yen Bai O O O

10. How did/do you travel through North-West Viethan?

[ Sapa — Dien Bien Phu — Mai Chau [ Only Sapa
[J Mai Chau — Dien Bien Phu — Sapa [J No plans yet
O 1 T PP

13. Have you, or are you planning to visit destinédns outside of Sa Pa, Dien Bien Phu and
Mai Chau while you are in the North-West?
[J Yes go to question 15. 0 No
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14. What are the reasons why you will not be visitig destinations outside of Sa Pa, Dien
Bien Phu and Mai Chau while you are in the North-Wet?
(tick all boxes that apply)

[1 Not familiar with these destinations [] Distance
[] Lack of information [] Travel time
[ Lack of tourist facilities/transportation [ Permits

[ | prefer to visit more developed tourist destioas [ Costs
)1 1=

Go to question 16.

15. What is your reason for visiting the remoter aeas in the North-West HighlandsqTick
all boxes that are relevant )
U Adventure U See the real Vietnamese life

[0 Get of the beaten track [0 Do not want to visit mass tourism destinations

U Authenticity U Local handicrafts and markets

[ Try local food [J Better environmental management

[ See villages [J Want to visit some less touristy places in
[J Meet local people addition to the main destomet

O 1 T

Part 3: This part of the questionnaire is about your attitudesto tourism.

16. Is the term ‘responsible tourism’ familiar to you?
[l Yes, | have heard of it
0 Yes, | know what it means
O No

17. Do you think you travel in a responsible way?
(Travel which considers the environment, nature@itlre of the destination)
T Yes 1 No
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18. What is important to you when travelling?
(Please indicate for all aspects to which levey theply to you on a scale of 1 t0 5.)

1 2 3 4 5
Un- Very All No
important  Important ~ important = determining ~ opinion

Protect the 0 0 [ O O
environment
Support local 0 0 0 0 0
charities
Support the local O 0 0 0 0
economy/ industry
Preservation of 0 0 0 0 0
heritage
Benefit the poor O 0 0 0 0
Poverty reduction O 0 0 0 0
Good local working O 0 0 0 0
conditions
Respect local 0 0 0 0 0
cultures
Behave responsible O 0 0 0 0
Local development 0 0 0 0 0
Improve quality of 0 0 0 O O
life of host
communities
Meet and interact O 0 0 0 0
with locals
Authentic 0 0 0 0 0
experiences
Learn about other 0 0 0 O 0
cultures
Minimal impact on 0 0 0 O O
destination
Conserving energy, O 0 0 0 0
water, and
minimising waste
Behave and dress O 0 0 0 0

appropriately



19. Which of the following values and beliefs areviportant to you?
(Please indicate for all aspects to which levey theply to you on a scale of 1 to 5.)

1 2 3 4 5
Not Slightly Applicable Very No
applicable applicable to me applicable  opinion
to me to me to me
Environmentally 0 0 0 0 O
conscious
Adventurous N 0 0 0 0
Active 0 0 O 0 0
Materialism N 0 0 0 0
Social 0 0 0 0 0
Contentment O O O O O
Optimism 0 0 0 0 0
Politically aware N 0 0 0 0
Relationship/ 0 0 0 0 O
network oriented
Feeling of freedom O 0 0 0 0
Ability to enjoy 0 0 0 0 0
Spirituality O 0 0 O 0
Success 0 O O 0 O
Creativity O 0 0 O 0
Sustainability 0 0 0 0 0
Authenticity O 0 0 O 0
Idealism 0 0 0 0 0
Religion O 0 0 O 0
Activism 0 0 0 0 0
Self-actualisation O 0 0 0 0
Self-awareness 0 0 0 0 0
Altruism O 0 O O 0

(help others, volunteel

Part 4. To conclude could you please answer some questions about yourself.

20. Gender...
[0 Male
[l Female

21. What is your age?

[J <18 [} 45-54
[0 18-24 [0 55-64
[0 25-34 0 65+

[0 35-44



22. What is your highest level of education?
[ Primary education [ College
[J Secondary education O University
[ University post graduate

24, NAIONAITY .. ve e e e e e e e e e e

25. Do you have any additional issues that you wallike to raise...

Thank you very much for your cooperation!
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Appendix 4

Codebook



Place in

SPSS
Sheet Variable Qnr | Question Answer code
1| Resp.nr
1=Sa Pa 2=Dien Bien Phu 3=Mai Chau 4=Ha Long Bay&®b=
2 | Location Noi
How many times have you visited
3 | Visited 1| Vietham? 1=1 2=2 3=3 4=4+ 5=I live in Vietnam
4 | Res.nat 2 To experience nature 1=Yes 2=No
5 | Res.new 2 To see new places 1=Yes 2=No
6 | Res.food 2| To try local food 1=Yes 2=No
7 | Res.away 2 To get away from everyday life 1=Yes 2=No
8 | Res.people 2 To meet new people 1=Yes 2=No
9 | Res.exp 2 To experience culture and local heritage 1=Yes@=N
10 | Res.adv 2 Adventure 1=Yes 2=No
11| Res.relax 2 To relax 1=Yes 2=No
12 | Res.other 4 Other
1=1-6 days 2=7-14 days 3=14-30 days 4=1-6 montbsl2=
13 | Stay 3| How long will you be in Vietnam? months 6=>1 year 7=l live in Vietnam
14 | Tvg.self 4| By myself 1=Yes 2=No
15| Tvg.colleg 4| Colleagues 1=Yes 2=No
16 | Tvg.partn 4| Partner 1=Yes 2=No
17 | Tvg.friend 4| Friend(s) 1=Yes 2=No
18 | Tvg.fam 4| Family 1=Yes 2=No
19 | Tvg.organ 4{ Organised group 1=Yes 2=No
20 | Tvg.other 4| Other
21 | Info.visit 5| Previous visit 1=Yes 2=No
22 | info.friend 5| Friends and family 1=Yes 2=No
23 | info.touro 5| Tour operator 1=Yes 2=No
24 | info.trguide 5| Travel guidebooks 1=Yes 2=No
25 | info.mag 5| Magazines 1=Yes 2=No
26 | info.news 5| Newspapers 1=Yes 2=No
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27 | info.tvd 5| TV documentaries 1=Yes 2=No
28 | info.tvc 5| TV commercial 1=Yes 2=No
29 | info.radio 5| Radio 1=Yes 2=No
30 | info.tragen 5 Travel agent 1=Yes 2=No
31 | info.tours 5| Tourist office in Vietham 1=Yes 2=No
32 | info.none 5/ None 1=Yes 2=No
33| info.broch 5| Brochures 1=Yes 2=No
34 | info.adv 5| Advertisements 1=Yes 2=No
35 | info.trfair 5 | Travel fair 1=Yes 2=No
36 | info.emba 5 Embassy/consulate 1=Yes 2=No
37 | info.prod 5| Product suppliers 1=Yes 2=No
38 | info.internt 5| Internet 1=Yes 2=No
39 | info.webs 5| Websites
40 | info.other 5| Other
41 | area.NE 6 North-East Vietnam 1=Yes 2=No
42 | area.NW 6| North-West Vietnam 1=Yes 2=No
43 | area.RRD § Red River Delta 1=Yes 2=No
44 | area.NCC g North Central Coast 1=Yes 2=No
45| area.SCC 6 South Central Coast 1=Yes 2=No
46 | area.CH 6| Central Highlands 1=Yes 2=No
47 | area.SE 6 South-East Vietham 1=Yes 2=No
48 | area.MRD 6| Mekong River Delta 1=Yes 2=No
How satisfied are you with your trip to 1=Very satisfied 2=Satisfied 3=Undecided 4=Disdiatik
49 | Satisfied 7| Vietnam until now? 5=Very dissatisfied 6=Not applicable
50 | Improved 8| What could be improved?
51| Dest SP 9 Destination Sa Pa? 1=Heard about 2=Visited 3=Mtgo visit
52 | Dest MC 9| Destination Mai Chau? 1=Heard about 2=Visited 3naRilag to visit
53 | Dest DBP 9| Destination Dien Bien Phu? 1=Heard about 2=VisgeRlanning to visit
54 | Dest LCH 9| Destination Lai Chau? 1=Heard about 2=Visited 3aRilag to visit
55| Dest LC 9| Destination Lao Cai? 1=Heard about 2=Visited 3naRilag to visit
56 | Dest HG 9| Destination Ha Giang? 1=Heard about 2=Visited 8aRing to visit
57 | Dest SL 9| Destination Son La? 1=Heard about 2=Visited 3=fllamto visit
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58 | Dest BH 9| Destination Bac Ha? 1=Heard about 2=Visited 3=fllamto visit
59 | Dest MCH 9| Destination Moc Chau? 1=Heard about 2=Visited aaRing to visit
60 | Dest TD 9| Destination Tam Dao? 1=Heard about 2=Visited 3=ftamto visit
61 | Dest HB 9| Destination Hoa Binh? 1=Heard about 2=Visited 3nRiiag to visit
62 | Dest YC 9| Destination Yen Chau? 1=Heard about 2=Visited 3ahitay to visit
63 | Dest TG 9| Destination Tuan Giao? 1=Heard about 2=Visited 8aRing to visit
64 | Dest ML 9| Destination Muong Lay? 1=Heard about 2=Visited ZwRing to visit
65 | Dest MT 9| Destination Muong Te? 1=Heard about 2=Visited &nRing to visit
66 | Dest SH 9| Destination Sin Ho 1=Heard about 2=Visited 3=Plagrtp visit
67 | Dest YB 9| Destination Yen Bai? 1=Heard about 2=Visited 3nRlag to visit
68 | Dest Other 9 Destination other?

How did/do you travel through North-Westl=Sa Pa-Dien Bien Phu-Mai Chau 2=Mai Chau-Dien Biban-
69 | Travel 10| Vietnam? Sa Pa 3=0Only Sa Pa 4=No plans yet 5=Other

What is the last overnight destination you
70 | Last dest 11 have visited?

What is the next overnight destination you
71 | Next dest 12 are going to visit?

Have you, or are you planning to visit

destinations outside Sa Pa, Dien Bien Phu

13 | and Mai Chau while you are in the North1
72 | Dest out A West? 1=Yes 2=No
13

73 | Visit NW B Do you travel to the NW of Vietham? 1=Yes 2=No
73 | Not.familiar | 14 | Not familiar with these destinations 1=Yes 2=No
74 | Not.info 14| Lack of information 1=Yes 2=No
75 | Not.facilit 14| Lack of tourist facilities/transportation 1=Yes 2eN

| prefer to visit more developed tourist
76 | Not.prefer 14| destinations 1=Yes 2=No
77 | Not.dist 14| Distance 1=Yes 2=No
78 | Not.time 14| Travel time 1=Yes 2=No
79 | Not.permit 14| Permits 1=Yes 2=No
80 | Not.costs 14 Costs 1=Yes 2=No
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81 | Not.other 14| Other
82 | Rem.adv 15 Adventure 1=Yes 2=No
83 | Rem.beat 15 Get of the beaten track 1=Yes 2=No
84 | Rem.auth 15 Authenticity 1=Yes 2=No
85 | Rem.food 15 To try local food 1=Yes 2=No
86 | Rem.villag 15| See villages 1=Yes 2=No
87 | Rem.local 15 Meet local people 1=Yes 2=No
88 | Rem.real 15 See the real Viethamese life 1=Yes 2=No
Do not want to visit mass tourism
89 | Rem.mass 15 destinations 1=Yes 2=No
90 | Rem.hand 15 Local handicrafts and markets 1=Yes 2=No
91 | Rem.envir 15 Better environmental management 1=Yes 2=No
Want to visit some less touristy places in
92 | Rem.less 15 addition to the main destinations 1=Yes 2=No
93 | Rem.other 15 Other
Is the term 'responsible tourism' familiar {o
94 | R Tourism 16| you? 1=Yes, | have heard of it 2=Yes | know whahéans 3=No
Do you think you travel in a responsible
95 | Responsiblg 17 way? 1=Yes 2=No
1=Unimportant 2=Important 3=Very important 4=All
96 | imp.enviro 18| Protect the environment determining 5=No opinion
1=Unimportant 2=Important 3=Very important 4=All
97 | imp.chariti 18| Support local charities determining 5=No opinion
1=Unimportant 2=Important 3=Very important 4=All
98 | imp.econo 1§ Support the local economy/ industry determining 5=No opinion
1=Unimportant 2=Important 3=Very important 4=All
99 | imp.herita 18| Preservation of heritage determining 5=No opinion
1=Unimportant 2=Important 3=Very important 4=All
100 | imp.poor 18| Benefit the poor determining 5=No opinion
1=Unimportant 2=Important 3=Very important 4=All
101 | imp.povr 18| Poverty reduction determining 5=No opinion
1=Unimportant 2=Important 3=Very important 4=All
102 | imp.workc 18| Good local working conditions determining 5=No opinion
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1=Unimportant 2=Important 3=Very important 4=All

103 | imp.cultur 18| Respect local cultures determining 5=No opinion

1=Unimportant 2=Important 3=Very important 4=All
104 | imp.respo 18 Behave responsible determining 5=No opinion

1=Unimportant 2=Important 3=Very important 4=All
105 | imp.develo 18 Local development determining 5=No opinion

1=Unimportant 2=Important 3=Very important 4=All
106 | imp.life 18| Improve quality of life of host communitigsdetermining 5=No opinion

1=Unimportant 2=Important 3=Very important 4=All
107 | imp.locals 18 Meet and interact with locals determining 5=No opinion

1=Unimportant 2=Important 3=Very important 4=All
108 | imp.exper 18 Authentic experiences determining 5=No opinion

1=Unimportant 2=Important 3=Very important 4=All
109 | imp.otherc 18 Learn about other cultures determining 5=No opinion

1=Unimportant 2=Important 3=Very important 4=All
110 | imp.impact 18 Minimal impact on destination determining 5=No opinion

Conserving energy, water and minimising 1=Unimportant 2=Important 3=Very important 4=All

111 imp.cons 18 waste determining 5=No opinion

1=Unimportant 2=Important 3=Very important 4=All
112 | imp.appro 18 Behave and dress appropriately determining 5=No opinion

1=Not applicable to me 2=Slightly applicable to me
113 | val.eviro 19| Environmentally conscious 3=Applicable to me 4=Very applicable to me 5=Norbpi

1=Not applicable to me 2=Slightly applicable to me
114 | val.advent 19 Adventurous 3=Applicable to me 4=Very applicable to me 5=Nonbpi

1=Not applicable to me 2=Slightly applicable to me
115 val.active 19 Active 3=Applicable to me 4=Very applicable to me 5=Norbpi

1=Not applicable to me 2=Slightly applicable to me
116 | val.materi 19 Materialism 3=Applicable to me 4=Very applicable to me 5=Nonbpi

1=Not applicable to me 2=Slightly applicable to me
117 val.social 19 Social 3=Applicable to me 4=Very applicable to me 5=Nonbpi

1=Not applicable to me 2=Slightly applicable to me
118 val.conten 19 Contentment 3=Applicable to me 4=Very applicable to me 5=Nonapi
119 val.optim 19| Optimism 1=Not applicable to me 2=Slightly applil@to me
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3=Applicable to me 4=Very applicable to me 5=Nonbpi

1=Not applicable to me 2=Slightly applicable to me

120 | val.politic 19| Politically aware 3=Applicable to me 4=Very applicable to me 5=Nonbpi
1=Not applicable to me 2=Slightly applicable to me
121 val.relation 19 Relationship/ network oriented 3=Applicable to me 4=Very applicable to me 5=Nonag
1=Not applicable to me 2=Slightly applicable to me
122 | val.free 19| Feeling of freedom 3=Applicable to me 4=Very applicable to me 5=Nonapi
1=Not applicable to me 2=Slightly applicable to me
123 | val.enjoy 19| Ability to enjoy 3=Applicable to me 4=Very applicable to me 5=Nonbpi
1=Not applicable to me 2=Slightly applicable to me
124 | val.spirit 19| Spirituality 3=Applicable to me 4=Very applicable to me 5=Nonapi
1=Not applicable to me 2=Slightly applicable to me
125 val.succes 19 Success 3=Applicable to me 4=Very applicable to me 5=Norbpi
1=Not applicable to me 2=Slightly applicable to me
126 | val.creative 19 Creativity 3=Applicable to me 4=Very applicable to me 5=Noropi
1=Not applicable to me 2=Slightly applicable to me
127 | val.sustain 19 Sustainability 3=Applicable to me 4=Very applicable to me 5=Nonbpi
1=Not applicable to me 2=Slightly applicable to me
128 | val.authen 19 Authenticity 3=Applicable to me 4=Very applicable to me 5=Noropi
1=Not applicable to me 2=Slightly applicable to me
129 | val.ideal 19| Idealism 3=Applicable to me 4=Very applicable to me 5=Nonbpi
1=Not applicable to me 2=Slightly applicable to me
130 | val.religion 19| Religion 3=Applicable to me 4=Very applicable to me 5=Nonbpi
1=Not applicable to me 2=Slightly applicable to me
131 | val.activis 19| Activism 3=Applicable to me 4=Very applicable to me 5=Noropi
1=Not applicable to me 2=Slightly applicable to me
132 | val.self-ac 19 Self-actualisation 3=Applicable to me 4=Very applicable to me 5=Nonbpi
1=Not applicable to me 2=Slightly applicable to me
133 | val.self-aw 19 Self-awareness 3=Applicable to me 4=Very applicable to me 5=Norbpi
1=Not applicable to me 2=Slightly applicable to me
134 | val.altruism 19 Altruism 3=Applicable to me 4=Very applicable to me 5=Norbpi
135 | Gender 20 Gender 1=Male 2=Female
136 | Age 21| What is your age? 1=<18 2=18-24 3=25-34 4=35-456554 6=55-64 7=65+
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1=Primary education 2=Secondary education 3=Unityepsst
137 | Education 22 What is your highest level of education? | graduate 4=College 5=University 6=0ther

138 | Job 23| What is your job/occupation?

139 | Nationality 24| Nationality?

Do you have any additional issues that you
140 | Issues 25 would like to raise?
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Appendix 5

Overview questionnaire results
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Questionnaire results

Location (N=101)

Location Frequency Percent
Sa Pa 23 22.8
Dien Bien Phu 3 3.0
Mai Chau 26 25 7
Ha Long Bay 19 18.8
Ha Noi 30 29.7

1. How many times have you visited Vietnam{N=101)

Times Frequency Percent
1 89 88.1
2 4 4.0
3 1 1.0
4+ 2 2.0
| live in Vietnam 5 5.0

2. Why did you choose Vietnam as your travel destation? (N=101, more answers possible)

Frequency Percent
To experience nature 44 43.6
To see new places 73 72.3
To try local food 41 40.6
To get away from everyday 30 29.7
life
To meet new people 26 25.7
To experience culture and 77 76.2
local heritage
Adventure 48 47.5
To relax 29 28.7
Other

Friends & Family

- Come with friends

- Friend of mine who is doing the trip with us isginally from Vietnam
- Friends had told us it was wonderful

- Friends recommended

- My husband wanted to go

- To meet Marjorie who lived and worked in Vietnén SNV (2)

- To travel with my son

Work

- To work

- Work (teaching)

- Work opportunities

Other

- A close place coming from here

- As part of a trip through South-East Asia
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- Dalur?

- Impressions of the country

- To know the country | am living in
- To see the war places

3. How long will you be in Vietham?(N=101)

Days Frequency Percent
1-6 days 5 5.0
7-14 days 33 32.7
14-30 days 53 52.5
1-6 months 4 4.0
> 1 year 2 2.0
| live in Vietnam 4 4.0

4. What best describes your travelling group?N=101, more answers possible)

Frequency Percent
By myself 11 10.9
Colleagues 0 0
Partner 37 36.6
Friends 35 34.7
Family 16 15.8
Organised group 17 16.8

5. Which information source(s) did you use to decilon Vietham as a travel destination?
(N=101, more answers possible)

Frequency Percent
Previous visit 9 8.9
Friends and family 54 53.5
Tour operator 12 11.9
Travel guidebooks 55 54.5
Magazines 13 12.9
Newspapers 6 5.9
TV documentaries 19 18.8
TV commercial 0 0
Radio 0 0
Travel agent 6 5.9
Tourist office in Vietham 0 0
None 2 2.0
Brochures 4 4.0
Advertisements 1 1.0
Travel fair 3 3.0
Embassy/consulate 1 1.0
Product suppliers 0 0
Internet 39 38.6
Websites

- Different travel organisations
- erlebevietnam.de




- Fox travel (2)

- Vietnam, Djoser
- Google (3)

- Different sites (2)
- Lemetail.co.il

- Lonely planet (4)
- Selective Asia (2)
- Tiscali.it

- Travel fish (3)

- Trip advisor (2)

- Weather websites
- Wikitravel

- www.footprinttravelvietham.com
- www.pervan.de, stefan-lease.de etc.

Other

Films & Documentaries

- "Indochine" film with Catherine Deneuve

- Anthay Boudain (chef) and his TV food documemsidn Vietnam
- Film "La fille du botaniste"

- James Bond films
Recommendations

- Friends recommendations

- Recommendations from friends & other travelers
- The company assigned me here, so | decidedueltraso friends said it was a beautiful

country

6. Which area’s are you planning to, or have you atady visited in Vietnam?

(N=101, more answers possible)

Frequency Percent
North-East Vietnam 71 70.3
North-West Vietham 58 57.4
Red River Delta 31 30.7
North Central Coast 51 50.5
South Central Coast 68 67.3
Central Highlands 23 22.8
South-East Vietham 61 60.4
Mekong River Delta 62 61.4
7. How satisfied are you with your trip to Vietnamuntil now? (N=101)
Satisfaction Frequency Percent
Very satisfied 55 54.5
Satisfied 36 35.6
Undecided 8 7.9
Not applicable 2 2.0
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8. What could be improved?(N=63)

Transportation

- Avalilability of trains to get around

- Better tailor made tours, better bus transportatistem (open bus tours are always
overbooked).

- Traffic

- Government travel policies. We couldn't fly througletnam from Phnom Penh and we
lost about $1700

- Information in train station, information in publiace

- Lot of traffic when travel with children.

- Tourists’ buses stopping where they say they will.

- Roads, more bus and flights during holidays

- Traffic

- Taxi drivers are cheating

- Taxi's can be a rip off if you get the wrong onexils don't know where they are going

- The continuous annoying motorbike drivers

- Trains

- Transport between remote areas

- We arrived yesterday on a 24-hours bus ride froenW#ane, Laos and that was not the
best experience.

Hygiene

- Hygiene

- Hygiene

- The food

- Toilets

Weather
- Weather
- The weather
- The weather
Satisfied
- If you make no 'shit’, you must be very satisfied
- lts perfect
- Nothing, everything is great!
- Nothing, we are very impressed with our tour operahd guide
- Thisis our second day, so far all is excellent
- Very happy with everything

Pushy sdlling

- Less pushy sellers on the streets

- | could prefer if the locals wouldn't put that mymtessure on the tourists to buy their
stuff. | would buy more if | could take my time bhave a look and decide what | want to
buy

- | found that people where always trying to sell stiting. Business people could benefit
from learning some sales skills that did not inegbressure people the point of making
them not want anything.

- 1 would like to buy traditional things, but too lpisometimes the girls followed us and |
felt disturbed!

- Only been in country during TET so nothing opené To-operation of all officials in the
country -then offer no assistance other than wlagimg 'no’ or taking your money!
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Ignorance

Shop assistants/market trailers etc. not beingisbyp+ sometimes very rude when
trying to get you to buy things, please could thagk off!! Being pursues for up to 2
hours by local ethnic minorities wanting to sellfét didn't want + had have clear |
didn't want is not the sort of abiding memory take home with me! Post office staff
could do with being a little more polite - have bee 3 post offices in different towns in
Vietnam + everybody I've come across in them has lbewnright surly! The
Vietnamese do strike me as being very greedy pedpthey can make an extra few
dollars from you- they will. It's not a pleasanperience to constantly feel you are being
ripped off by hotel staff/market traders/shop dasis/taxi drivers etc. Just because you
are a Westerner. Cost at 25.

The amount of pressure to buy could lessen, to rakmsolutely perfect

The locals are to pushy. They became bothersotimaed

More individual service

If there was a tourist information centre, notiagltours etc, just simply impartial honest
advice. One place to buy bus tickets, same pribe!drice appears to vary dramatically,
3 dollars to 8 dollars for the same journey. so lyaue to shop around, bit annoying. If
we spoke Vietnamese! Could engage with locals bettenderstand their life more and
roughly, also would be easier buying food wheredlzge no prices listed. | think that is
very off pulling for tourists

More information about the culture and nature hie home stay in the village we had a
very nice house but it was really of our expectatio

Phone contact with tour consultants

Service

Tailor made tours, travelling by yourself

The Vietnamese do not really have a culture ofisenso hotel staff/waiters/taxi drivers
etc. can be seen as rude or off hand

To have more individual trips instead of the oné®m are too touristic

Facilities

A heater in the restaurant of Mai Chau Lodge antherboat to Ha Long Bay

Pollution

Attention to environmental factors- less pollutioa motorbikes

| think there are a lot of garbage laying arouniaeér - bad for the beautiful nature
Pollution

Noise + pollution

Rubbish everywhere, more bins? Dien Bien

The cleanliness could be improved particularlyriees that derive tourism form their
natural beauty

Language skills

Better English from the tourist guide,

English level of the local population outside thartst activities (or maybe my own level
of Viethamese language)

English speaking by Viethamese people.

It could be nice if people were better to commutdcBlot that they need to learn English
(could be nice), but at least understand 'signdagg' and pointing at that kind of stuff

45



Language (European) speaking people are very fifgrefit to communicate with
Vietnamese if you don't speak another Asian langumg/iethamese. Training in
English or French or German or Dutch would be good.

Our own language skills

The English

The more language you know the better your Vieteaperience

The locals could speak better English

Price tearing between locals and foreigners.

Prices cheaper, Vietham is expensive comparectr édtsian destinations

The raised prices for tourists.

Vietnam have so many good natural resources. Buptiice is very different traveler and
Vietnam people.

Personal

| could be more prepared

| do not know yet, because | have only been harenfo days

| need more entertainment places

I've been here 3 days

I've been here too short (2 days so far) to knawfaB1'm impressed by the friendliness
of the people and the quality of the food

The culture is very different. | think sometimes thurist must be more patient and
‘indulgent’

Keeping control of tourism with local people

Longer stay

More 'destinations’, there are at the moment ddismumber of places on the tourist map,
other places are difficult to get to and few plaiestay

More sustainable development and infrastructure

9. Please indicate by ticking the boxes which desétions you have heard about in North-
West Vietnam and which destinations you have or plato visit.
(N=101, more answers possible)

Heard about Visited Planning to visit Unfamiliar
Sa Pa 22/ 21.8% 35/ 34.7% 26/ 25.7% 18/17.8%
Mai Chau 11/10.9% 24/ 23.8% 4/ 4.0% 62/ 61.4%
Dien Bien Phu 16/ 15.8% 6/ 5.9% 5/ 5.0% 74/ 73.3%
Lai Chau 10/ 9.9% 5/ 5.0% 3/ 3.0% 83/ 82.2%
Lao Cai 11/ 10.9% 18/ 17.8% 10/ 9.9% 62/ 61.4%
Ha Giang 9/ 8.9% 1/1.0% 2/ 2.0% 89/ 88.1%
Son La 15/ 14.9% 6/ 5.9% 3/ 3.0% 77/76.2%
Bac Ha 16/ 15.8% 2/ 2.0% 4/ 4.0% 79/ 78.2%
Moc Chau 8/ 7.9% 1/1.0% 2/ 2.0% 90/ 89.1%
Tam Dao 1/1.0% 2/ 2.0% 0 98/ 97.0%
Hoa Binh 14/ 13.9% 3/ 3.0% 2/ 2.0% 82/ 81.2%
Yen Chau 3/ 3.0% 0 0 98/ 97.0%
Tuan Giao 4/ 4.0% 0 1/ 1.0% 96/ 95.0%
Muong Lay 3/ 3.0% 2/ 2.0% 2/ 2.0% 94/ 93.1%
Muong Te 3/ 3.0% 0 0 98/ 97.0%
Sin Ho 3/ 3.0% 1/1.0% 0 97/ 96.0%
Yen Bay 1/1.0% 1/1.0% 0 99/ 98.0%
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Other

- Ha Long Bay (7)
- Hue (2)

- Saigon (3)

- Ha Noi (6)

- Cat Ba Island

- Hoi An (3)

- Mekong Delta

- Ninh Binh

- Ta Phin Village(3)

- Tam Coc/ Bich Dong/Cuc Phuong National Park / Plabng

- Y lin Ho-Ta Van-Giang ta Chai-Su Pan-Ban Ho
- | can't remember the names of the towns

10. How did/do you travel through North-West Vietnan? (N=101)

Destination Frequency Percent
Sa Pa-Dien Bien Phu-Mai 3 3.0
Chau
Mai Chau-Dien Bien Phu-Sa 4 4.0
Pa
Only Sa Pa 13 12.9
Other 27 26.7
Other
- Bus
- By night train

- By train, taxi with driver

- First trip: Ha Noi- Sa Pa Second trip: Ha Noi-M&iau
- Ha Noi- Mai Chau-Ninh Binh

- Ha Noi- Mai Chau, Ha Noi-Sa Pa

- Ha Noi-Lao Cai-Sa Pa-Dien Bien Phu

- Ha Noi-Mai Chau (3)
- Ha Noi-Mai Chau by bus

- Ha Noi-Mai Chau-Ha Noi (2)
- Ha Noi-Mai Chau-Ha Noi-Ha Long Bay-Ha Noi- Sa P& Noi

- Ha Noi-Mai Chau-Ha Noi-Ha Long Bay-Sa Pa

- Lao Cai-Sa Pa-Ta Phin(2)
- Mai Chau-Sa Pa (2)

- Maybe short excursion to a Dzao village

- North to South

- Only Mai Chau (2)

- Sa Pa-Dien Bien Phu

- Sa Pa-Dien Bien Phu-Laos
- Sa Pa-Mai Chau

- Travel by 4 wheel drive

- We travelled from Ha Noi to Sa Pa by train andikdo@ Ha Noi by train
- Y lim ho-Lao Cai-Ta Van-Giang ta Chai-Su Pa-Bam H
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11. What is the last overnight destination you haveisited? (N=97)

Destination Frequency Percent
Bac Ha 2 2.1
Bangkok 1 1.0
Bangkok (Thailand) 1 1.0
Boat in Ha Long Bay 1 1.0
Cat Ba Island 2 2.1
Dien Bien Phu 3 3.1
Ha Long Bay 9 9.3
Ha Noi 39 40.2
Ha Noi (now), Ha Long Bay 1 1.0
Ha Noi (sleeper train) 1 1.0
Ha Noi for the last night 1 1.0
Ha Noi- Ha Long Bay 1 1.0
Ha Noi-Ha Long Bay 1 1.0
Ha Noi, Hue 1 1.0
Ha Noi, temple of literature 1 1.0
Ha Noi/train sleeper 1 1.0
Ho Chi Minh City 1 1.0
Hoi An 6 6.2
Hong Kong 1 1.0
Hong Kong-Ha Noi 1 1.0
Hue 1 1.0
In North Vietnam, Tuyen 1 1.0
Quang-Xin Man-Bac Ha
Mai Chau 3 3.1
Sa Pa 12 12.4
Sa Pa/Ha Noi 1 1.0
Sleeper train 1 1.0
Ta Van Village 1 1.0
Vietiane Laos 1 1.0
Vinh Nghe An 1 1.0
12. What is the next overnight destination you argoing to visit? (N= 94)

Destination Frequency Percent
- 1 1.1
Dien Bien Phu 2 2.1
Ha Long Bay 13 13.8
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Ha Long Bay, on a boat 1 1.1
Ha Long city 1 1.1
Ha Noi 16 17.0
Ha Noi and further South 1.1
Halong Bay, Cat Ba 1 1.1
Ho Chi Min City 1 1.1
Ho Chi Minh City 1 1.1
Hoa Binh 1 1.1
Hoi An 3 3.2
Home 1 1.1
Home stay Ta Phin 1 1.1
Hue 5 5.3

| don't know 1 1.1
Laos 3 3.2
Laos, Viantiene 1 1.1
Mai Chau 4 4.3
Mai Chau-Ha Noi 2 2.1
Night train 1 1.1
Ninh Binh 3 3.2
Old quarters, Ha Noi 1 1.1
Overnight train to Ha Noi then 1 1.1
stay in Ha Noi

Sa Pa 18 19.1
Sa Pa - Ha Noi 1 1.1
Sa Pa or Ha Long Bay 1 1.1
Son La 2 2.1
Ta Phin 1 1.1
Ta Van Village 2 2.1
Train to Ha Noi, Ha Long Bay 1 1.1
Vietienne (Laos) 1 1.1
Vinh 1 1.1

13 A. Have you, or are you planning to visit destiations outside of Sa Pa, Dien Bien Phu

and Mai Chau while you are in the North-West? (Veri®n 1) (N=49)

Frequency Percent
Yes 9 18.4
No 40 81.6
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13 B. Do you travel to the North-West of Vietnam?\{ersion 2) (N=49)

Frequency Percent
No 26 53.1
Yes 23 46.9

14. What are the reasons why you will not be visitig destinations outside of Sa Pa, Dien
Bien Phu and Mai Chau while you are in the North-Wet? (Version 1) What are the reasons
why you will not be visiting destinations in the Nath-West Area of Vietnam? (Version 2)
(N=97)

Frequency Percent
Not familiar with these 15 22.1
destinations
Lack of information 11 16.2
Lack of tourist facilities/ 6 8.8
transportation
| prefer to visit more 3 4.4
developed tourist
destinations
Distance 13 19.1
Travel time 43 63.2
Permits 3 4.4
Costs 3 4.4

Other

Organised tour

- Program is different

- Different trip

- Organised tour

- Organised tour through Vietnam so everythingesidied

- Tour is different

- Tour only goes to Sa Pa

- Travelling by group

Time

- 1st visit - we have limited time so are doing entamiliar first
- As we want to visit different regions and doradze much time, we prefer to get to know one
place a little bit more and not to move every day.

- Stayed only for 10 days in Vietham and couldse# everything
Weather

- | want to go South where it's warmer

- Weather

- Weather, warmer in the South

Other

- Travel with kids, can't walk for a long time

- Want to visit Laos, maybe next time
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15. What is your reason for visiting the remoter aeas in the North-West Highlands?
(Version 1) What is your reason for visiting the Nath-West of Vietnam? (Version 2)
(N=101, more answers possible)

Frequency Percent
Adventure 17 56.7
Get of the beaten track 8 26.7
Authenticity 14 46.7
To try local food 7 23.3
See villages 17 56.7
Meet local people 17 5.7
See the real Vietnamese life 14 46.7
Do not want to visit mass 7 23.3
tourism destinations
Local handicrafts and 10 33.3
markets
Better environmental 3 10.0
management
Want to visit some less 15 50.0
touristy places in addition to
the main destinations
Other
- Landscape (3)
- My wife
- Nature
- Nature, adventure with friends
- Trekking
- War places
16. Is the term ‘responsible tourism’ familiar to you? (N=98)

Frequency Percent
Yes, | have heard of it 31 31.6
Yes | know what it means 46 46.9
No 21 21.4
17. Do you think you travel in a responsible way®N=98)

Frequency Percent
Yes 81 82.7
No 17 17.3
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18. What is important to you when travelling?(N=101, more answers possible)

Unimportant Important Very important All determin ing No opinion

Protect the environment 9.5% 28.4% 53.7% 3.2% 5.3%
Support local charities 12.2% 54.4% 23.3% 1.1% 8.9%
Support the local economy/industi 7.4% 48.4% 34.7% 5.3% 4.2%
Preservation of heritage 2.1% 34.0% 46.8% 12.8% 4.3%
Benefit the poor 6.3% 49.5% 32.6% 6.3% 5.3%
Poverty reduction 6.1% 47.6% 31.7% 6.1% 6.9%
Good local working conditions 5.3% 51.1% 30.9% 6.4% 6.4%
Respect local cultures 0.0% 18.8% 62.5% 18.8% 0.0%
Behave responsible 2.1% 19.8% 59.4% 17.7% 1.0%
Local development 8.7% 43.6% 28.3% 8.7% 6.5%
Improve quality of life of host 8.5% 40.4% 29.8% 7.4% 12.9%
communities

Meet and interact with locals 2.1% 44.7% 42.6% 10.6% 0.0%
Authentic experiences 3.2% 37.2% 41.5% 17.0% 1.1%
Learn about other cultures 3.3% 24.2% 48.4% 23.1% 1.1%
Minimal impact on destination 6.7% 34.4% 36.7% 10.0% 12.2%
Conserving energy, water and 5.4% 41.9% 36.6% 8.6% 7.5%
minimising waste

Behave and dress appropriately 3.2% 43.6% 40.4% 9.6% 3.2%
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19. Which of the following values and beliefs arariportant to you?

(N= 101, more answers possible)

Not applicable | Slightly Applicableto | Very No opinion
to me applicable to me applicable to
me me

Environmentally conscious 3.3% 14.1% 46.7% 31.5% 4.3%
Adventurous 7.5% 21.5% 34.4% 34.4% 1.1%
Active 4.1% 21.6% 54.6% 18.6% 1.0%
Materialism 30.4% 37.0% 26.1% 4.3% 1.1%
Social 0.0% 16.8% 57.9% 24.2% 1.1%
Contentment 1.0% 15.3% 47.1% 28.2% 8.2%
Optimism 2.1% 14.6% 50.0% 32.3% 1.0%
Politically aware 8.8% 28.6% 45.1% 14.3% 3.3%
Relationship/ network oriented 10.8% 30.1% 31.2% 19.4% 8.6%
Feeling of freedom 2.2% 7.5% 43.0% 47.3% 0.0%
Ability to enjoy 2.1% 5.3% 37.2% 55.3% 0.0%
Spirituality 26.9% 25.8% 29.0% 17.2% 1.1%
Success 11.6% 33.7% 31.6% 17.9% 5.3%
Creativity 6.5% 26.1% 37.0% 28.3% 2.2%
Sustainability 3.5% 18.6% 48.8% 18.6% 10.5%
Authenticity 1.1% 16.7% 42.2% 35.6% 4.4%
Idealism 13.8% 26.6% 38.3% 16.0% 5.3%
Religion 40.9% 34.4% 14.0% 4.0% 6.5%
Activism 25.5% 34.0% 25.5% 6.4% 8.5%
Self-actualisation 10.6% 20.0% 38.8% 17.6% 12.9%
Self-awareness 4.3% 19.4% 44.1% 22.6% 9.7%
Altruism 12.4% 30.3% 42.7% 11.2% 3.4%
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20. Gender...(N=99)

Gender Frequency Percent
Male 45 45.5
Female 54 54.5
21. What is your ageqN=99)
Age Frequency Percent
<18 1 1.0
18-24 18 18.2
25-34 33 33.3
35-44 14 14.1
45-54 11 11.1
55-64 15 15.2
65+ 7 7.1
22. What is your highest level of educationN=97)
Education Frequency Percent
Primary education 1 1.0
Secondary education 18 18.6
University post graduate 18 18.6
College 12 12.4
University 46 474
Other 2 2.1
Other

- Business school - Start authorised estate broker

- Nurse
- Teacher's college

23. What is your job/ occupation
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Construction

- Builder

- Calculator/work preparation
- Civil engineer

- Electrician

- Engineer (Environmental protection)

- Independent construction
- Engineer

- Interior restorer

- Painter

- Real estate broker - own business

- Renovating buildings in France
Health

- Benefits advisor for a charity working with

the elderly
- Care assistant a nursing home

- Care assistant at a home for the elderly

with Alzheimer's and dementia

- Doctor
- Doctor (radiologist)
- Intensive care

- Registered nurse (pediatrics)
- Social worker (3)

Education

- Associate professor

- Education + business consultant
- ESL teacher

- ESL teacher in South Korea
- Instructor

- School teacher

- Teacher (4)

- Teacher/ tutor/ tourist
Finance

- Bank employee

- Banker

- Controller

- Controller/ freelance financial
- Financial auditor

Business

- Administrator (2)

- Communication advisor

- Consultant (2)

- Consultant for the silk industry
- Coordinator

- Director Business

- Human Resources Officer

- Manager

- Secretary

Marketing and PR

- Marketing (2)

- Marketing and management graduate
- Product Marketing Management

- Public relations

- Public service

Sales

- Sales (2)

- Sales engineer

- Sales of software

- Music composition also sales
Technical

- Biologist technician

- Computer programmer

- Sound Technician

Restaurant

- Chef

- Restaurant manager

- Waitress

Media

- Employee media agency (research)
- TV director

- TV writer

Nature and devel opment

- Development worker

- Ecologist

- Landscape-ecologist

Retired

- Retired (5)

- Retired elementary teacher

- Retired entrepreneur

- Retired teacher/ aboriginal languages
teacher

Student

- Still a student for another first degree
- Student (2)

- Travelling/student

Unemployed

- Left my job to go travelling, but | was a
marketing assistant at a college in England.
- N/A

- None, been working in Norway

- Not at the moment. Student at university
when | go back home

- Unemployed, travelling

Other

- Lawyer (3)

- Government

- Research

- Shop keeper, photographer
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24. Nationality (N=99)

Nationality Frequency Percent
American 3 3,0
American/English 1 1,0
Australian 11 11,1
Austrian 2 2,0
British 16 16,2
Canadian 5 51
Chinese 1 1,0
Danish 6 6,1
Dutch 19 19,2
French 8 8,1
German 9 9,1
Hong Kong 1 1,0
Irish 1 1,0
Israeli 3 3,0
[talian 1 1,0
Norwegian 2 2,0
South Korean 1 1,0
Spanish 1 1,0
Swedish 4 4.0
Swiss 3 3,0
Uruguayan 1 1,0

25. Do you have any additional issues that you wallike to raise?

Locals

- | think the Viethamese people are very kind

- In the poorer areas in North Vietnam there nded®e a way (or ways) to allow and encourage
tourists to help the local tribes in a constructaral lasting way rather than just giving money
directly or buying overpriced goods from the locals

- It's incredibly disturbing how the locals tosasih everywhere on the streets, in the lakes and so

on. And they don't care!

- Litter! A real shame there is so much litter gwelnere in Vietnam and the locals continue to
perpetuate the problem - have watched lost of Igoabple just throwing sweet/food
wrappers/bags of rubbish out to boat/buses/vatiséirstreets/in their own communities - really
sad look awful and must be having an impact orethdronment. Noise! | hate the noisy TV’s on
the buses and trains and all the honking of horoastantly. These must all seem like very
negative comments, | would like to stress thatehaet some very nice people here, those who
are genuinely friendly and without an alteria metfer wanting to find out more about you. But
those who have been rude, pushy, taken advantage & sad impression of a country. While
visiting the Sunday market this weekend with twhentvisitors from the hotel. One ethnic
minority young women approached then wanting tbreml wares. When politely told they didn't
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wish to buy anything she reacted: "you horrible gpjec you no buy from me- you leave my
county". | say no more!

- The street vendors need to be assist not toh#ragourist, it can get very annoying

- Tourism in Vietham has a huge potential, but wdk work without a change of attitude from
the people in power. Short sightedness will benéat's downfall.

I mpact of tourism

- 1find, in my travels, to be happiest when | fd®t there is concern for preserving cultures with
a real interest in protecting the environment -haitt either of the above, travelling will be a
much lessened experience

- | think the impact of tourism on how the localop& interact with tourists. e.g. hard selling,
over-pricing, learning English, profit for individls + community and peoples reactions to
making/not making a sale.

- Good luck, don't change Vietnam to a Western ttgun

Facilities
- If there were 4 star accommodations in the NVWula be more likely to travel there.

Hygiene
- Very nervous about food safety

I nformation sources
- We have relied more and more on the internefrid déur information, in Vietnam this is so
much easier then elsewhere. The days of the toaneé are really fast

Prices
- Yes, | wish Vietnam was cheaper
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Appendix 6

In- depth tourist interviews
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Interview tourists
Did not visit North-West Vietham

(not visited or planning to visityersion 1)

Introduction (me) General Information
Thesis - Gender
Interview - Age
Subjects - Nationality
SNV - Profession

Voice-recorder

Time

Travel history

Why did you choose Vietnam as your travel detitng

Is this the first time that you visited Vietham?

How long are you travelling trough Vietham?

Can you describe Vietnam in 5 words?

What is your travel route through Vietnam? (é&lgrth to South, South to North)
Are you planning to travel to North-West Vietna(@#&stinations)

What modes of transportation do you use?

How did you make travel arrangements (independetravel agency)?

Which destinations in the North-West are you fanivith?

Would you be interested in visiting the more réenand les touristy destinations like Ha
Giang, Dien Bien and Son La? Why (not)?

What are your expectations if you travel to theeremote areas in the Northern
Highlands?

What kind of facilities would be necessary fouyto stay in more remote areas?
What are the potential barriers for visiting thherth-West?

Life style characteristics and personal values

Can you tell me something about your life in yoauntry? Daily activities? What
is important for you back home?

How would you describe yourself (in a few words)?

What are important values in your life?

What are important values for you when travelfing
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. How does your lifestyle reflect your choice oftfiam as a travel destination?

Responsible tourism

. What is your understanding and ideas about resiplentourism?
. In your opinion, do you think you travel in a pessible way?
. What do you think you could change about your whiyavelling to be more

responsible?

. Do you think Vietham is a responsible tourismtifegion?

. Do you think a responsible approach to tourisimigortant for Vietham?

. What would you like to see changed about howisouis managed in Vietham?
. Do you experience that tourism is supporting pgveeduction (environmental

protection/conservation) and in what way can yistirdyuish this? (perhaps
highlight with concrete examples from experiences)

Information sources used

. Do you look up information about a destinatioffiolbe you travel somewhere? What

kind of information are you looking for?

. What information sources did you use to plan ytaprboth prior to and after arriving in
Vietham?

. What sources have proven to be useful to you?

. What could be improved?

Overall experience
. How satisfied are you to date with your trip iretham?
. How satisfied are you by visiting the currentriem hubs (Sa Pa, Lao Cai, Mai Chau)

(e.g. level of development, environmental managengiality of services)

. What is the most positive experience you haveihatietham?

. What is the most negative experience you havarh&iketnam?

. What could be changed to make the experience pusitive?

. Are you planning to come back to North-West Végtnand Vietnam in general in
the future? When?

. Would you recommend both North-West Vietnam afmetnam in general as a travel

destination to others? When?

Concluding

. If you could make a movie about (NW) Vietnam gfteur trip, what kind of movie
would you make? What would it be about? Why?

. Any other issues you would like to share?
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Interview tourists
Visit North-West Vietham

(Version 2)
Introduction (me) General Information
Thesis - Gender
Interview - Age
Subjects - Nationality
SNV - Profession

Voice-recorder
Time

Travel history

Why did you choose Vietnam and North-West Vietrasyour travel destination?
Is this the first time that you visit Vietham?

How long are you travelling trough Vietham?

Can you describe Vietnam in 5 words?

How do you travel through Vietnam? (North to $p&outh to North)

How do you travel to North-West Vietnam? (Dedtioias)

What modes of transportation do you use?

Do you think the transportation in North-West ti@m is convenient for
travelling?

How did you make travel arrangements (independetravel agency)?

Do you travel to the more remote and les tourdgtstinations like Ha Giang, Dien
Bien and Son La, or would you be interested iitinig?

What kind of facilities would be necessary fouyto stay in the remote areas?

Life style characteristics and personal values

Can you tell me something about your life in yoauntry? Daily activities? What
is important for you back home?

How would you describe yourself (in a few words)?

What are important values in your life?

What are important values for you when travelfing

How does your lifestyle reflects your choice Y4etnam as a travel destination?

Responsible tourism



What is your understanding and ideas about resplentourism?

In your opinion, do you think you travel in a pessible way?

What do you think you could change about your whiyavelling to be more
responsible?

Do you think Vietham is a responsible tourismtihegion?

Do you think a responsible approach to tourisimigortant for Vietham?

What would you like to see changed about howisauis manager in Vietham?
Do you experience that tourism is supporting pgveeduction (environmental
protection/conservation) and in what way can yistirdyuish this? (perhaps
highlight with concrete examples from experiences)

Information sources used

Do you look up information about a destinatioffiolbe you travel somewhere? What kind
of information are you looking for?

What information sources did you use to plan yaprboth prior to and after arriving in
Vietham?

What sources have proven to be useful to you?

What could be improved?

Overall experience

How satisfied are you to date with your trip iretham and North-West Vietham?
How satisfied are you by visiting the currentrtem hubs (Sa Pa, Dien Bien Phu,

Mai Chau) (e.g. level of development, environmemanagement, quality of services)
What is the most positive experience you haveihatetham?

What is the most negative experience you havarh&tetnam?

What could be changed to make the experience pusitive?

Are you planning to come back to North-West Vaginand Vietnam in general in

the future? When?

Would you recommend Vietnam and North-West Viptres a travel destination to
others? When?

Concluding

If you could make a movie about (NW) Vietnam afteur trip, what kind of movie
would you make? What would it be about? Why?

Any other issues you would like to share?
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Transcripts tourist interviews
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Tourist interview 1

Name: Aline Cloutier

Age: 60

Occupation: Translator, but retired

Nationality: Canadian

Location: Sa Pa

Date: 29-01-2010

Time: 11.00

Interview time: 1.10.16

Did not visit remote areas in North-West Vietnam isplanning to go to
the North-East. Here husband did visit the North-Wet she decided not
to go with him.

E: Ellen
A: Aline

E: Why did you choose Vietnam as your travel destiation?

A: We were thinking of visiting Vietnam for the tairee years. But finally
three years ago we visited Thailand during 15 s a group and then 10
days on the beach by ourselves. | really liked lEinali but | do not like to
travel in a group, it is not my style. And we startto talk about visiting
Asia after that time. And finally this year my hasidl said | want to go to
Vietnam this year. And he did the itinerary, norinale do it together. Last
year we visited Peru and we did it together. Blgt Ihim do it. And it is a
very tight itinerary. We change hotel almost evday. That is why | did
not want to visit the North-West because | wadtidedid not like Ha Noi,
it was really noisy and very polluted. | did ndtdiit that much. And that is
why | did not want to visit the other part. | wadfup to be in the traffic,
every time we had to visit a Pagoda we had to trawe or two hours North
or South of Ha Noi in the traffic and the motorsiyivay | had the flue too,
| was sick so it did not help. One night | saw itireerary | told my husband,
are you serious we are here for two months. Twothois a lot when you
travel all the time and you stay a few times oniy tnights. But he had
spent so many time preparing that | felt he wasreally willing to make a
lot of changes. He made a few. That is why | tduk decision, | said | will
not do this part with you. He said it is ok, if yptefer to take the night train

to Sa Pa. So | doubted for a few hours and thexdl Isam going to do it. |
was afraid that | would regret not to see this petause | know that the
landscape is beautiful. But now | am ok, | do regret it. | like it here. So |
took the night train and | came here. It is aditbit more commercial and
touristic than | thought. | knew it was touristBut it is nice, close to the
Fansipan mountain. | went to the top to see theidrgarden. Very nice and
| visited a small village named Cat Cat. Very iesting | was surrounded
by Dzao and the Black Hmong, very nice and gentieople. Even
sometimes when you get the expression that theyadlittle bit sticky.
Because they want you to buy things that they mh&adicrafts. But they
are honest people and one thing which is very &ingr for me is that |
know that they have very little education but thegrn English and we can
have a conversation with them.

E: A really good conversation.

A: Yes, a really good conversation. | was very sigsgal because compared
to the people in Ha Noi, a big city like Ha Noigevin hotels they are better.
They do not speak perfect English, | do not evesakperfect English but
anyway. But | am surprised. Like this lady who wéth me during all my
time in Cat Cat village for over two hours. She wasy nice, she was 33
and she had five children. But she was not carrfisgdicraft to sell. | said
you do not have anything, she said | let it in $alRlo not carry that, it is
too heavy. | only sell in downtown Sa Pa. Anywayvés very nice and |
liked this tour. And | came back by motorbike. Whis not my temper, |
yell after the motor bikes in Ha Noi. But that wateresting. And | like the
atmosphere here.

E: But you chose Vietham because you already travetl to Thailand
and you decided that you wanted to see some othesiAn countries?

A: The main reason is not that we were in Thailéiret. It is because we
met a few people who had visited Vietnam too, filéemada. And they all
liked it. They all said it is very nice and you Wlike Viethamese people.
Which is true, they are nice, very agreeable, sigilExcept in Ha Noi in
the small streets where they eat and almost slempdo not even see you.
They know that you won't buy, they are not tryirggygell you something,
they are not interested and they do not even seellys unbelievable. On
the other hand they are all nice and smiling.

E: Ok, and this is the first time that you visit Vietham?

A: Yes.
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E: And you are travelling for two months?

A: Two months. Which is a long trip.

E: Me too, two months. But of course it is differehbecause | am doing
research. You said you are not travelling a very lag time in Vietnam
already?

A: Not that long. But there is one thing besides plagodas around Ha Noi
that we visited which must be really, really worfdefor people to visit. It
is the Phuong Fong National Park. It is in the 8qart of Ha Noi around
three hours by car. Around 25.000 hectare of nhforast. So | am sure
there is a lot of trekking during the high seadbmvas the off season. But
we walked three hours. It was very calm, bungalawd a beautiful lake.
But of course since it is off season there is natihg system in the
bungalows. We were the only tourists to sleep thieirally it was ok. But
for people who like trekking and spending timehia hature it is beautiful.
E: Can you describe Vietnam for me in five words?

A: | would say still in development, still very poaice people. You go
between beautiful things and ugliness.

E: Like an imbalance.

A: Yes it is unbalanced. There is one thing todécause almost one week
it was raining. So the rain and the dust it has afldence of what you
think about a city. There was a lot of dust becau$ad been raining for
five, six days every day. And the smog. But the Ikwvilage | have seen,
Cat Cat was wonderful. The village is constructedifferent levels. When
you go down, and when you go up too it is reallsgidul. And you see the
small wooden houses and the handicraft. But | ktiat/ | have not seen yet
the nicest place in the North.

E: What is your travel route through Vietham?

A: After Sa Pa we still have two villages to visire, Lao Cai and Ta Van.
Which is supposed to be really interesting. Thentale the night train
again to Ha Noi. And then we visit the North-Eashihk Lang Son, Cao
Bang, which is supposed to be beautiful, therdds production too, but
there is fruits, trees, tobacco, tea and we godngiVan and the beautiful
national park Ba Be. Which is supposed to be wdnter

E: But you also go to Dong Van?

A: Yes it is North, but North-East. | think what rhysband is doing now is
the North-West. Ba Be, they say it is the mostuligd site of the North
East of Vietnam. We will live with families for twaays.

E: That is nice.

A: This part will lasts four, five days I think.

E: And then you also go to the South of Vietham?

A: Yes, then we go back to Ha Noi, you always htavgo back to Ha Noi.
E: Yes | know, they want to change that too, thattiwill be easier to
travel around the North.

A: The same problem exists in Argentina. From Ha We decided to take
the plane. We will fly to Hue. Hue is supposed t® & fantastic and
interesting city. We will stay there two days. Qfey by ourselves and one
day with a guide. Then we will go to Buon Ma Thaotd Dalat. These are
recognised to be beautiful too. Like Dalat, theig stis the eternal spring
because of the nice weather they have. And theatbilha Trang. Nha
Trang we spend six days to relax over there.

E: | heard this area is also really touristic, witha lot of backpackers.

A: I hope it won’t be too noisy and too touristic.

E: But it is low season, so maybe it is not too toistic at this time.

A: Yes that is true. During summer time it is cra2yd then we are flying
to Ho Chi Minh City but we have heard that it isre@than Ha Noi. | met a
lot of tourists since | am here and everybody tokl if you did not like Ha
Noi because it was polluted and noisy do not gblaoChi Minh City, you
will go crazy. And some people told me that thée Inoisy cities. But we
took our decision even before we met this people.ané going to stay only
one day.

E: So you are travelling all the way to the SouthMy next question is;
are you going to travel to the North-West, but youold me you are not
going, your husband is going.

A: No, but I will go to the North-East.

E: What modes of transportation do you use? You sdiyou use the
plane, the train and the car.

A: Yes we have a private guide and so we are tiageby car. Sometimes
we walk, we do not have the guide in cities. Ariddk the night train to Sa
Pa. We are flying from Ha Noi to Hue.

E: And this guide is with you the whole two months?

A: Not the whole two months he will finish here. d\it is another one who
will continue later, | do not know why, maybe soims they are tired.
And for the North-West, my husband told me theeetaio drivers. It seems
that it is tough. For the North-East part | am sute.
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E: And your travel arrangements? You booked everyting with a tour
operator?

A: Well, what my husband did, he bought two guitbesk like Evasant, a
very good French guide book. And the lonely plaoet He spends many
hours looking at it what he feels should be intémgsto visit. And then he
got in touch with the local tourism agency in Hai.Nde submitted his
project. They were really impressed, they said ymesented like a
professional itinerary from a travel agency. Butlikes to do that. The
thing is... if a person submits a project | do nobwnif | was working in
this tourism agency we got in touch with. | thinkvbuld have made more
recommendations. They know that two months is allobet two, three
representatives from this agency in Ha Noi. One tsliet me, it is really
long two months. And you told me you find it reallsing and it has been
only a week. Why are you travelling so long? | ghiid is my husband, he
prepared it but he would like to make a few compsas There are a few
things he will see in Ha Noi with a guide, | wilbnsee that, | will go to the
museum for me it will be more interesting thantthiegs he is going to see.
The thing is, everything is booked and paid alreadyif we make a change
this will cost a lot. But | think the agency couidve told him, | think this
part is too much, you do too much in four/five day& up to you but...
Because we do not know the country, it is not tilevelling in Europe. In
Europe it is very easy to prepare a itinerary. Werenused to do it in
Europe. And even in South-America it is easy. Beteh it is totally
different. And | think that my husband realises namaybe he will not
admit it, and that it is a little bit too much. Notr him, he is very tough. He
is a very strong physical and mentally guy. Butdigenot like Ha Noi too.
Because of the noise and the pollution.

E: So you arrange everything at a local travel agesy?

A: Yes, | would have preferred... all hotels wereerged but we did not
have any deception. My idea was to reserve jusiwwaHotels, and arrange

by ourselves, but he said we are going to have @f Istress... | am not sure.

E: | think you have heard of some destinations intte North-West which
destinations are you familiar with?

A: No, the people | know who have visited Vietnaid dot do anything of
the North, not even Sa Pa. Because you know atitimes, they all go to the
same place. It is something that the travel agesmould try to work on.

They all go to Ha Noi of course, Ha Long Bay a feagodas near Ha Noi.
Hue, Hoi An, Ho Chi Minh and | think that is it.

E: What about Dalat and Nha Trang?

A: Dalat and Nha Trang no. Because most of peapl€adnada, the tours
are for 16-18 days. So they don’t have time.

E: No. Yes | have heard that most people only hawao or three weeks
to see the whole country.

A: You can't.

E: Itis crazy.

A: No, no you can’'t. And the only people | met hérem Canada and
Quebec who are doing the North is because theyalirby themselves.
Otherwise in 18 days you can’t. That is the problem

E: No, but you were not familiar with the North-Weg area?

A: No.

E: No, ok. And would you be interested in visitingnore remote areas? |
think you are already going to some more remote agss.

A: Yes, right now | don't know. Because | find itone and more difficult.
Because | do not sleep well. And there is one thihgch is important when
you are travelling and that is to sleep well. Andoh't sleep well, | sleep
five hours a night, never more than that. So foritn®tough. If you do not
have enough sleep you get tired. Even in my lif@m a very energetic
person. But you have to sleep.

E: Yes, of course.

A: So now | am not sure if | still make that tripmight change my mind in
a few months.

E: But are you interested in visiting more remote eeas? Places were
not much tourists are?

A: For instance you are revering to?

E: Ha Giang, Dien Bien, Son La where your husbandsigoing.

A: Well... | won't do it because | did not go anda dot think I will make
another trip only to see this parts. It is too beaat | have missed it.

E: But you were interested?

A: |l was it is only because when | took the decisiot to go | was so tired
and | was sick. But | do not regret it. | thinkobk the right decision.

E: What were your expectations about this areas? Biyou have any
expectations?
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A: | knew that the hotels were we would stay wooddbe as comfortable as
we had here. | know. We were going to life in a ifsrtoo, one day. And

what | know is that the landscape in certain parsipposed to be beautiful.

This | knew. And | knew that we would spend a lbttime on the road.
This is a part | do not like very much. Becausendvere. Places we visited,
two three hours from Ha Noi we had a private carcanditioning and we
ate sand. Because there was a lot of renovatiokRsywepnstruction works.
It has rained and the dust was coming inside theacd we were covered.
Could you believe it? We were in a car.

E: Yes that is not good.

A: | told my husband | do not want to travel witfogp but they have a big
bus, but I am certain that they do not have thextabse the bus is higher.
E: What kind of facilities would be necessary for pu to stay in the
remote areas?

A: Ok, | know how | am. | wasn'’t this at thirty, heven at fifty. | need
more comfort. | can't life in small rooms wherenigise.

E: So it should be like a three star minimum hotel.

A: Yes, three stars. The three stars hotels inndiet are very good. They
have everything you need. | am surprised.

E: And | think you already told me about what are the potential
barriers for visiting the North-West region. The travel time and
facilities.

A: Yes, travel time and tough roads at certain altt means spending
hours... | know that the part from Dien Bien to Say®a spend five/six
hours doing only 30 kilometres. It is too much, ymi fed up.

E: | have to go by local bus for eight hours.

A: O, | am sure it will take eight hours. But atuyage | would have done it.
But | know people of my age who can do it.

E: Ok, my research is also about lifestyle and peonal values. Could
you tell me something short about your life in yourcountry, your daily
activities, what is important for you.

A: Ok, as | mentioned | am a translator but | seghpg=or the last 3, 4 years
| stopped really slowly. Now | do not work anymoleused to life in
Montreal, a big city that | liked. I like cities drwe spend a little bit in the
county. Then we moved to a place we called Easlathship which is a
place with a lake. A beautiful place, quit. A beftplace. But kept a
bachelor in Montreal because | need. My husbare$ltke country. He was

born in the country and he likes it. And it is verige where we life. There
is a lake and a marina, we have a sailing boatv&alo some sailing. But
for me it is a little kind village. We know all thgeople which are very nice,
we have friends there. But | need to go to Montogtdn, two/three times a
month and my husband knows about that he saidadk,iggo. And | know
that | will move back to Montreal in a few yearsotNlowntown Montréal.
The place we call is Nonce island, which is a h&aytlace. Eight minutes
driving from Montréal, but you have the nature, yw@n walk ... it is quiet
and if you want to go downtown it takes you ten ut@s. That is what | like.
And | do some sports, a little bit tennis, | walkog, | skate a bit. But not
this winter... my husband hates winter. So | do s@aiéng, | took some
Spanish courses, | speak Spanish. | have friendswhiom | take Spanish
courses, we practice together. And last year wet werSaint Michael in
Mexico to take Spanish courses, the three of ushééefun and that was a
really good school. And | am crazy about cinengo to the cinema a lot in
Montreal. And theatre too. So | like city mainlydaeise of the cultural
aspect.

E: You are really into culture?

A: Yes. Travelling just for the nature is not tdyahy type. Our friends like
that, but | need both. Museum, culture and nature.

E: All right, and how would you describe yourself n a few words?

A: Well, energetic person, nervous, who needs obangrious about things
and people. Sociable but the opposite to | neetleshebut | can be very
sociable with people. | have contradictions in neygonality. But | think a
lot of people have that.

E: Yes, ok... What are important values in your life?

A: Some people might think | am materialistic, | aot at all. My husband
is but I am not. Like he is always trying to impeothe house, | do not care.
I hate construction works. When he renovates logbléontreal. | could life
in a smaller house as long as there is comfortl diké the area and I like
what | have to do. My values are mainly to be weth the people that |
know, my friends, my family. To do things that kdi Mainly | would say
that.

E: Ok.

A: And cultural values too.

E: And important values for you when travelling? | think it is almost
the same.
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A: Yes | like to meet different persons, peopléké to see beautiful things.
Nature or architecture. Museum... and | like eatir@lwn Vietnam we eat
well. I think we eat well. And | like to feel seeurHere is Sa Pa it is safe. |
am by myself all the time, | am walking in the st at night. It is not
everywhere you can say that. In Ha Noi everybody tes to be cautioned. |
bought one sweater in the small street with allstuéf. Because | needed a
sweater. But nobody was interested. First of alttaught it was too small
for me because they are so small. And they didemen look at me. One
lady she looked at me, she had a sweater in abgje that | was looking
for. And she called me. And it is true that itdiit me. And she told me. |
was carrying my bag like... | am very ... how can | shgt. | don’t pay
attention because it is not that | am naive bunlabsentminded. And she
said, come on your purse, please close it. Andspl&ald it in front of you.
She said that in front of my husband, he was st lgause he doesn't stop
telling me that.

E: Be careful. They told me the same thing. And howloes your lifestyle
reflects your choice for Vietnam as a travel destiation?

A: First of all we have been travelling for a lotige. | have been travelling
since | was 20. The first time | was in Europe kvd. It was young at this
time. So | like travelling. Does it have somethimngth my own life?
Probably because if you travel every year, sometitwe/three times a year
it means that it is part of your life.

E: So itis really important for you?

A: Yes. But | know that if we travel less and ldésbas to be replaced by
something. And the way | see it now it is only &Hbing to visit big,
beautiful cities that | like, cultural cities. Wieel stay in the same hotel for
a week. This is probably what | will do in the néxture.

E: Ok, the next part of my questions is about respusible tourism. |
would like to know what your understanding and idea are about
responsible tourism.

A: It is not that clear for me. It is not only aegtion of to respect the
environment, to help maintain the place where yowstay clean. And try to
encourage local things, local products where yau But as | said it is not
very clear for me.

E: No.

A: Because we do not have that much informatioruatieat.

E: Ok. Responsible tourism in my perspective is precting the
environment but also preserving the culture, makewe the benefits are
spread. If you have responsible tourism in one viige, then not only the
family where the home stay is will get the money kit will be divided
to all the families. And work together with the lo@ communities,
participation.

A: Yes | know it does exist, | forgot those thirg# | know about them.

E: And in your opinion, do you think you travel in a responsible way?

A: | wouldn’t say that up to now | did really. Becse it is a new concept.
E: Yes that is true.

A: Last year | though of, since | speak Spanishingicome community
work in South-America. | thought of it. | said | a@ot know if it would be
tough or not, | talked to persons who did it. Tlseyd they do not force you
to do too much. | might do it. Probably not in Atieacause here it is more
difficult for me than in South-America.

E: And what do you think you could change about you way of
travelling to be more responsible?

A: Maybe sometimes it is... | hear about a specrajget that can help
them a couple of days. Maybe | could do my verylspet. Two days. Yes,
the problem is that if | was forty it would be siffekent. It is not that old
sixty but...

E: But it is not only about participating in projects but also about
carrying about the environment, | think you do that

A: Yes | do that.

E: It is also when you visit villages, behave in eesponsible way and the
way you treat the people.

A: Oh yes, | am nice with them. Even if | do notrwa&o buy everything
they sell. | am nice with them and they understanel] them | can not buy
from all of you. And I know | will buy from flowersthe one who came
with me in Cat Cat. And they will be all there butill tell them she came
with me for three hours. So it is normal that | ancouraging her. | am
sorry but | can not buy from all of you. She realgserved it.

E: And do you see Vietham as a responsible tourismlestination? Do
you think they are working on that here. In your pespective?

A: | think they are starting to work on it. They dolot, | think ... | am
revering especially to hotels and restaurants. Thkyoffer a lot in
restaurants and when | know how little they eam8iimes | say it is too
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much what they give us. It is too much. And the rithey spoil the rice. |
asked the guide. | said everywhere we go we get aflrice and we are
only with two. And they give us rice for six. Anden if | look at the other
tables. There is a lot of rice that hasn’t beermreaCould you tell me what
they do with it? | understand that there is a foti@e plantation but they do
not have money to spend that. He said: we giwe fiioior people. Is it true, |
do not know. But it is awful, like the other, | laseen twice or three times
a Chinese group. | hate their attitude. | had aimiop about them, | still
have that. First of all they are noisy and theynd® have any manners.
They speak very loud. They had plenty food andrditate half of it. So
when | see that | think what do they do with thimd? For the rice the
guide told me they gave it to the poor. There is tiing | am sure, in Ha
Noi, a small place in the old district. Where tlemple eat all their food and
they prepare the soup with noodles. | do not renggrhlaving seen rice. |
have seen noodles, a kind of soup. When | go badgk theck if they have
rice. | don’t think | have seen rice.

E: Ok, but do you think it would be important for Vietham to have a
responsible approach for the future? If you look atSa Pa.

A: Yes.

E: | think it should be developed different in my ginion.

A: Yes because it is a beautiful site. They shdudde another road for
trucks in such a small place, because with therhitks it is pollution, noise,
it means building roads. And they like for instariceave noticed this in
other hotels too. The room | have, it is the bigmoat the corner, | was glad
because it was sunny but we have a small heatisigray But when it is
cold here, and around the door, there is a lotpaice. They don’t do
anything. In the bungalow where we slept spacear the doors, all over
the windows and it is details that they do not knéwd even if you have a
heating system it costs a lot for them becauseribt properly isolated. So
there is a few things that could be done. Not dolyus, for them. To
reduce certain costs.

E: What else would you like to see changed in Vieam?

A: To take waste, to reduce the pollution. | am aptimistic of what Ha
Noi would look like in five or ten years. Becaudeite are more and more
motorcycles. As long as they make a little bit moneney they buy a
motorcycle. And if they make more money they willyba car. It will be
terrible. They can’t build a metro in Ha Noi. | dot know.

E: | think they are going to do that.

A: O yes, that would be a very good idea.

E: They are making plans now but it will take maybeten years before it
is finished. But | think they are going to do that.

A: They have to. Otherwise traffic will be jammedtday and all night.

E: Itis already really busy.

A: Yes it is already like that. This would be godthough of it, they should
have a metro.

E: Yes | think they are going to do it. And do youexperience that
tourism is supporting poverty reduction?

A: |l am not sure.

E: Why not? Do you maybe have an example?

A: | should be surprised to see how much the peamd&ing the rooms
make. Their daily salary. | went to the women’'s pws in Ha Noi.
Women have been working and are still working veayd in Vietnam. And
the street sellers they have a new job since 20@§,do not want them to
sell anymore in the street. | have read that tmeyvaaking only 1,5 dollar a
day.

E: Wow.

A: And travelling hours. Hours in the streets. Sor not sure if tourism has
improved a lot their lives. Ok, they created jotast what is the salary. And
when | hear the guide. The guide we have, he l@@sing in tourism as a
guide. His wife is a mathematic teacher. His brothea doctor. So it is an
above average family. He doesn’t have money. | @otiink so. They are
building big apartments in Ha Noi. | said who isrgpto life like that. He
said oh the “parvenu”. Parvenu in French it measspfe who suddenly
make money. He has kind of a disgust for rich pegpld the new middle
class. Because he has certain values this guid# hArsaid oh the parvenu.
The first day we were there he said Vietnam id atiVery poor country.
This is what he told us, and | know. | am not sfiieis only the owner of
the big hotels.

E: And do you think, the same question about envinomental
protection, do you think that is changed because dburism? Or is it
even getting worse?

A: 1 did not read a lot of things of what they deré. | might be wrong, but
| think their main concern now is to develop thertem. Building hotels
and building apartments. | do not think that theket care about the
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environment. Ha Noi is an example. | know for ims& about Brasilia.
Brasilia was a really noisy and polluted city | knthe last few years, they
did a lot. Their life is much better now. | knowfreend who is there often,
she tells me a lot. | do not think they have tlisaern here. But | might be
wrong.

E: Yes. | do not think so either. | want to know ato some things about
the information sources you use. You told me a lige bit in the
beginning already, about how you look up informatiom before you
travel somewhere. But you told me your husband doehat.

A: Yes.

E: But what kind of information do you look for?

A: Well, we buy guides. And we also look througle ttrganised tours. We
look what they do and we do it a little differehtalled it a marathon. But
what my husband prepares is a marathon too. Weotidonmarathon with
them, but it is a marathon. And sometimes by freemith whom we have
certain values in common. Everybody does not triorgihe same reasons. |
have friends they will never come here. | was thiglsometimes of one of
my friends. She will be in a hospital for monthsmdo | know her. If it is
not perfectly clean, she would go crazy, she dadsavel that much. She
travels very rarely. | like my comfort but | can keacompromises.

E: Yes, and what sources of information have provemo be useful to
you?

A: To come here?

E: Yes.

A: | would say the guides and internet too. Intéise fantastic way now to
get any information you want. Not only about trdiwgl. Only for the
choice of hotels we have seen them. We knew whhtoked like. The
rooms and everything. Sometimes you have surprisedid not happen
now. But | know sometimes it could happen.

E: You looked at the internet for hotels, for destations....

A: The hotels were suggested by the local agendseg. we check
everything. My husband has a binder like that. $istill working, he is a
businessman. | said you are not going to brinhig year again, it is around
five pounds. Everything is there with tickets ahd hotel and ... everything
is there.

E: Itis like a hobby of him?

A: Yes, he likes doing that, especially becauseraitvee life is kind of a
domain. We have certain common costs, becauseeoftrina but it is a
condo, it is houses. And he was president and membéhe board of
directors. But now he resigned from everything. di a lot, really a lot.
And | was afraid, | said if he doesn’t have anythio do because he has to
do something. So that is why | let him prepareiihdelf. |1 did not get
involved because | knew he had to be busy. | rageetittle bit, because |
would have changed a few things. And he checkedtemet too.

E: | understand. And for the information sources. k there anything in
your opinion that could be improved?

A: It is too bad it is not me who did the work, iddust a part. When he
gave it to me | checked things. | spend at leagtdifrs of checking things.
But it is not the same thing as when you preparéhie thing | would say
about this local agency. They are ok. They respbet you say, they are on
time. Like for the train, she came with me, she t@se to make sure that |
took the right train. She was there | took a céle, gut me in the train. She
was ok. But they embellish a lot. They put it ngatkally beautiful. A little
bit too much.

E: Could be a little bit more realistic?

A: | think so. Last year we had a French agencetas Peru. With whom
we did about the same thing. And they were reaibfgssional. Everything
was exactly like it was there. It was perfect iremthing. But French
people have been in tourism for many years. Andtaed a professional
agency. And the thing is that when they realis¢ yoa are not on a small
budget, which is our case, | think sometimes eslgdiere, they are trying
to take a little bit advantage of it. | know we ghai lot for the train. Much
more than | should have paid but | took my decidilomthat. And she knew
that | wanted to go.

E: You had a private cabin?

A: Yes, with four beds. And we asked them, do yauehcabins with two
beds. And she said no, it is only four. So | hagdg for four tickets. When
| arrived, the guy who took the tickets looked at,rhe looked at the four
ticket and he was really surprised. And the repriedive said she is by
herself, it is ok. But | met Quebecers yesterddeyrtold me they are going
to take the night train with two beds. | said iedn’t exist. O yes they said,
it does exist. | said are you sure. Yes she s&idve seen photos and the
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agency told me it does exist. Ok thank you. Wheiillgo back to Ha Noi |
will have a conversation with them.

E: Yes tell them. That is not good.

A: O yes, | will tell them. Because there are a teimgs | told her. One of
the representatives she is smiling all the times 8besn’t stop smiling or
laughing. You do not know why. | do not like hexdause you can not see
exactly who she is. There is another one | pr&fbee was very spontaneous,
very nice. But her this time she did not laugh, dlgenot smile. | said, you
said there was no day train, there is a day treénmet some tourists.

E: Yes there is.

A: | know it is very basic | would not have takenAnd she knew | would
not have taken it. Because she knows me now. Baidl it is too bad that |
hear that from tourists. Because we did ask yoe. s3iid, do you know that
it is very basic. | know, but it is for the prineip But now when | come
back | had to pay four beds because she told m™eeisn’'t exist two. | do
not know what she will answer. Maybe she tells heeday you wanted to
leave there was not one left.

E: Yes but you have to be honest and not lying abbtt.

A: | know, | told my husband. | said they know wee anot on a budget.
Even mostly my husband pays. | do not like to lkeneadvantage.

E: No, of course not.

A: | said let me talk about this part with her. Base | want her to know
what | think. He doesn't like it too. For the trdimill tell him. And for the
train we paid a lot and we will tell. And we comeathe hotel. We
cancelled in Ho Chi Minh three nights, with the ame had in Nha Trang.
The one in Ho Chi Minh costs at least 20 dollargenper day. 15 or 20.
But she doesn’t say anything, she smiles, she wlag#aid | was expected
that she would mention about the hotel, but nothitugd | said we will
compare in the internet the prices. And she sawbtiuk my husband had
with the photos. He said it is for me. She said/et. He said you know we
are well prepared, there is a difference of 15atdiletween the two hotels.
Yes it is true that you would safe money, but sloeldn’t have told us. No,
no, so it can happen in any county. But | tell ybat we met different
tourists, young tourists of 25-30. In two differgaéces, Cat Ba and Ha Noi.
Travelling by themselves. And two groups were caniback from
Thailand. And they said in Thailand people were erttonest. | can not say
that from my experience. It is difficult for me, @ you hear two/three

young people by themselves saying we never hadigiine information.
Never at the same price. We have to argue, we ttagbeck. The day we
were taking the speedboat from Cat Ba to lvan wankthe boat was a 1
o’clock. We had ours tickets reserved in advanakvaa met this two. They
were from England | think. They said we are takingapid boat too. We
said we think there is not more than one. They saidhave to take a bus to
there. We said a bus... think it is here. But mayiegd is another one. They
said, o don't tell me we are cut again. Becausamgesupposed to have our
boat today. They were not on the boat. | do notwkifahey paid. This are
some stories | have heard in Vietnam.

E: This is also referring to it, the overall experence you have in
Vietnam. How satisfied are you to date with your tip in Vietham?

A: If | put aside my health condition. | am satifi | would say | am
satisfied. | know the conditions are different fromy country. The honesty
aspect could be improved. They must know about it.

E: And how satisfied are you by visiting Sa Pa? Ahg the level of
development, environmental management, quality ofesvices?

A: From what | have seen, | do not think it is aqd where you could spend
two weeks. A few days, three days, four maybe. Beedrom the moment
you have visited the small villages around, thehimrgarden and you walk
to the streets and discover a few places. Theeetmurism office, | was
there. They were nice but they gave me immediatrlinvestigation paper
to fill in. | was there for five minutes. | said y@k, but they could have
more literature. But of course they can not inwghat does not exist in Sa
Pa. They were nice, but no literature.

E: What do you think of the level of development asund here?

A: When you say development, you are revering tatvetxactly?

E: To all the building, the development of the touism.

A: O yes, for tourism there is a lot of hotelshink there is a lot in such a
small place. They probably have different pricdserE is quit a wide range
of type of hotels, | think so. Restaurants is tame thing. There is a lot of
restaurants. Did you notice that all the Italiastaerants are much more
expensive than other places? It is the doublehdratestaurants.

E: And what is the most positive experience you havhad in Vietham?

A: | think the relationship we had with the guidée is a very nice person,
with very good values. And he is honest. He saifarPa there will be a lot
of people around you. But do not buy. Don't be idfree said, and he
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prepared a map with things to do. Sometimes he \gaidbetter eat at the
hotel. You will have more choice, it will be bettand it will be less
expensive in the restaurant in this place. Thatge®od experience. And the
people | met too. The atmosphere yesterday | likegalise one thing if
you don't take the time, any place you go, to feel place you miss things.
We go too fast now. | will tell my husband. | knatwill be difficult to
change many things, it is too late, but it is a atteon. | will tell him, |
spend two days alone here and | know it doesn’tensakise.

E: And what is the most negative experience you hdd Vietham?

A: Well, that | was sick at the beginning. | am eesick when | travel, very
seldom. | had diarrhoea, a flue in arriving. Of isuit influences you. You
are sick, | had fever. | think this is it. Othereithe pollution which is part
of the country.

E: What could be changed to make the experience mermositive? But
you can’'t do anything about being sick of course.

A: No.

E: Are you planning to come back to Vietnam in thduture?

A: 1 don't know. Because | still have a lot to s&éaybe in a different way.
And not as long maybe.

E: Ok, would you recommend Vietnam to others as aravel destination?
A: Yes, with certain specifications. Depending tbom | am talking. Yes |
would.

E: Ok, and then | have one concluding question. Ifou could make a
movie about Vietnam after your trip, what kind of movie would it be
and where would it be about?

A: It would be an adventurous movie. | would likedescribe Vietnam as it
is. Not only show Ha Long Bay it is part of beauwitithings. But |1 would
like people to see what it is exactly. So | woulbw things that are not
really nice to see, but | would show them. But lukbalso show how nice
people could be, | would show beautiful things t8o. that people could
understand that it is a mix of everything.

E: Yes, a really realistic movie?

A: Yes. But with positive things too.

E: Ok, this were my questions is there anything eésyou would like to
share?

A: | do not think so.

E: Ok, thanks a lot for this interview.
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Tourist interview 2+3

Name: Katie Sloan/ Chris Barela

Age: 30/ 43

Occupation: Renewable energynsurance
Nationality: American

Location: Sa Pa

Date: 31-01-2010

Time: 12.00

Interview time: 49,18

Did not visit remote areas in North-West Vietnam

E: Ellen
K: Katie
C: Chris

E: Can | ask you, why did you choose Vietnam as youtravel
destination?

K: Well, we are travelling probably trough probal@@ different countries
and we chose Vietnam because we were going to [Boinh-East Asia
anyway. For me | wanted to come because | thouglould be less touristy
like Thailand. That is why.

C: It was one of my destinations because | wantedkrtow what the
Vietnamese people were like. .

: And this is the first time that you visit Vietnam right?

:Yes.

: How long are you travelling trough Vietham?

: About two weeks probably.

: Two weeks.

: Can you describe Vietnam in five words?

. Friendly, touristy and beautiful, natural thingssee.

: Yes sound about it. | thought they were friendgry touristy, very
beautiful, maybe exotic in some areas, good food.

E: And you're travel route through Vietham? From South to North?

C: North to South.

E: Which destinations are you visiting?

K: Sapa, Ha Noi, Hue, Hoi An, Saigon.

OAxAmMOAmMmAM

: Maybe Danang.

: So the big tourist spots.

Yes.

: Pretty much.

: In North Vietnam you only visit Sa Pa?

- Yes, only Sa Pa.

: What modes of transportation do you use to travierough Vietnam?

: Train and bus mostly.

. Airplane?

K & C: No.

E: How did you make you're travel arrangements? Didyou do it
independently or did you use a travel agency?

K: We did it independently.

C: We did our itinerary all by ourselves.

E: And how did you do that? By travel books?

K: Yes mostly, like lonely planet.

E: Which destinations in the North-West are you faniiar with? Have
you heard of Dien Bien Phu, Mai Chau, Moc Chau, Soha?

C: Only Mai Chau, | saw that in the lonely planetave read a little bit
about it, but not much.

E: But you are not familiar at all with this area?

K & C: No.

E: Would you be interested in visiting more remoteareas in the North-
West like Ha Giang, Son La if you had more time maye?

K: If I had more time and if | knew more about itdaknew that trains go
there and that it is accessible like by transpiamat would be interested if
we had more time.

E: And what would be you're expectations if you trael trough this area?
K: | was surprised that Sa Pa was so touristydIrdit realise that it would
be so many tourists. What | thought Sa Pa woullikbenvould probably be
what this areas would be like, where it is lessitiy

E: What kind of facilities would be necessary for pu to stay in the
more remote areas?

K: I would want to have hot water and western teildflo be able to stay
somewhere for a while, | would want that.

E: You would not mind being in a home stay?

K: Yes | would stay in a home stay.

MAMAMOXAMO
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C: If  would be able to afford something otherrteahome stay | would not
stay in loud places where the party is going omaght.

K: I guess when | was thinking of home stay, | waaking of literally just
a couple people like you and me staying with a fanfis suppose to like
what we saw yesterday. | would not want to stag imostel. Like what we
saw yesterday.

E: | mean like in this areas where there are not meh tourists and you
really stay with a family in their house.

K: Yes | would be interested.

C: O yes that would be great.

K: I think that would be very interesting, to bdeatn get to meet the people
more. Like the ones that are not attracted to theidts. See how people
actually are living.

E: So you would be interested in going?

K: I would yes.

E: And what are the barriers for not visiting? | might have addressed it
already.

K: I think lack of information and time.

C: Yes.

E: Ok, the next part is a little bit about your lifestyle and your personal
values. Could you tell me something about your lifén your country?
Daily activities and what is important for you backhome?

K: At home | work a lot from 9 to 5 and | do a taftvolunteering. Which is
important to me.

E: And how would you describe yourself in a few wais?
K: Charismatic, focussed, and friendly, like a degperson.
C: Outgoing....

K: Outgoing.

E: And what are important values in your life?

K: Family and the quality of people, the environinen

E: What are important values for you when travelling?

K: I think for me it is like... just being open mindldéo different cultures.
And | do not like to see a lot of trash. Like viisg Ha Long Bay and that
there is so much trash in the water from all thigedént boats that were
there. | felt sad, | did not want to contributertoning the environment in
this beautiful places just because | am visitirenth

E: And how do you think your lifestyle reflects you choice for Vietnam
as a travel destination?

K: I think... it is not so much about Vietnam. Bugtfact that we are taking
eight months out and leaving work for eight montteflects my values. |
just really wanted to explore the world and seetvidvanore out there, than
just only America. And Vietham was in my persongkerest because my
father was in the Vietnam war.

E: And Chris, can | ask this questions to you too?

C: Sure.

E: Can you describe your life in your country? Dail activities?

C: My daily activities.

E: Yes what is important?

C: Most important? Daily activities... | guess whewds working most of
the time | spend going to the office. It takes wsentime than anybody
wants of course. | am doing leisure stuff, a logolfing, going to the beach,
walking my dog. Hanging out with Katie a lot. Weersgh a lot of time
together. Going to movies.

E: Ok, and how would you describe yourself?

C: I am a very outgoing kind of person. | mightebkttle more introverted
than most people, | am a little quieter. | am aglegerson ones | get to
know you, but maybe a little shy at first. But | aeny friendly, very kind, |
have a big heart.

E: And what are important values in your life?

C: Good quality of life | guess. Striving for a hidifestyle. This means
financial security where | can do whatever | waatwithout wishing |
would do something without having the money. Thahportant to me. And
lots of friends and lots of family. That is probabiumber one and the
others are number two. This are things | think winagrybody else wants.
E: And when travelling what is important to you? Important values?

C: On vacation, | guess really getting acquaintathwherever | am going.
So like Vietnam really getting to know the peopld find out why they are
different than we are and learn some things froenthl can go home by
having learned something in life what they taught m

E: How does your lifestyle reflects your choice foWietham?

C: | guess my choice here was definitely to getyawam routine. And
another reason is that | wanted to get away frooantry that was mine
because of going to the same places back home.
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E: Ok, the next part is about responsible tourism.What is your
understanding and ideas bout responsible tourism? ®@you have some
knowledge about it, or do you have no idea what is?

K: I do not have a whole lot of knowledge abouBitit my guess would be
that it is about not exploiting the people thatiara county and trying to be
responsible and like environmentally involved.

E: Yes, that is a good answer. It is like respondié travelling in a way
that culture, nature and environment is considered.

C: | would say | have this in my head that there aertain places where
you would want to be more conscious than others.l Bid not know how
to be environmentally conscious until | actuallyadethe lonely planet.
There are some areas in which is says, this isymwshould behave, this is
how you can contribute. And do not take more thaa shower a day.
These things were not in my head. Do not use plastities whenever you
can. Stuff like that. So in India there were sopets where | read and it
helped a lot. To read something about particulagioas. So if Vietnam had
some sort of awareness. That would really helpould remember like o in
Sa Pa | am not supposed to shower twice. | amupmpased to use plastic
bottles. That kind of stuff would help. Because youreally register it till
you see it. Because at home before you leavedhigea in your head
that....

K: What are some concrete things you can actuallyken travelling?

E: Some codes of conduct are existing already. Argbme responsible
tour operators give them to their guests when travéng. Some
particular rules like how to behave, like dress prperly. Do you think
you travel in a responsible way?

C: | think we do a fair job.

K: Minus the plastic bottles.

C: Just to give you an example. When it comes ilogdaundry | will be
conscious enough to wear my clothes more thaniore t know that there
is probably a lot of tourists who wear there clathenes and this are the
kind of travellers that want to be pampered andanenot like that. So we
are conscious.

K: We were very conscious in India how to act appiately culturally.
Like wearing covered up sleeves and long pantsremicholding hands in
public and things like that. We try not to offere tpeople.

E: That is really good.

K: We are also doing some volunteering.

E: What kind of volunteering are you going to do?

K: In Thailand we are going to help save some efrhtive turtle species.
We are doing that for two weeks. Then we go tocallcommunity where it
is not touristy at all and where the local people mvolved to do some
environmental teaching to the children that arthencommunity. In Africa,
Tanzania we are going to do some volunteeringpnogect for people who
have been infected by aids. So it is an orphanagdetraining for women
who have aids. And helping them to start some simadinesses.

E: What do you think you can change about your wayf travelling to
be more responsible?

C: | always think of the nature side, but | think& also should be conscious
about the social customs as well. But | think weusth with every
destination where we go check with the social eustof the country.

E: Do you think Vietnam is already a responsible tarism destination?

K: Not after seeing Ha Long Bay. All the trash wavé seen there.

C: Ha Long Bay surprised us both. It is such a ligaluhighly touristic
destination. It is mixed. Because it is such a kigdiplace they should be
keeping it up even more. And the fact that we were boat with some
trash lined up in the water that was very distuthiiThey are less socially
conscious than | thought.

K: Yes. And the fact that it is one of the top @ador people to go. And
one of the beautiful places in the world and if wanot take care of that
then you would not think they were doing much angwehelse.

E: | have not heard that before about Ha Long Bay.That is very
surprising. For the future do you think it would be important for
Vietnam to be responsible?

K: Yes definitely. Because if they are using tomori@s a part of their
economy and this can all destroy what it is thatpgbe are going to visit. If
they are not responsible, even if they do not waatism that much, they
are ruining their environment.

C: | can explain to you how | feel. One of the mmsautiful parts in my
country is Yosemite National Park. If Yosemite wasated the way they
treat Ha Long Bay tourism would stop. First of #le Americans would
stop going and this is such a highly visited dediom. Such a beautiful
national monument. And they make a lot of work aishake sure that it is
clean every year and that is why the people arevdrto it. They do a very
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good job in making people social consciousnesgodis not can become so
bad some day that it is no longer a destinatioratTif really what we are
talking about. As long as they do not care aboutlldag Bay. People do
not come to see it anymore. It is not at that lexelbut if they go on the
same way. So that is why it is important. For acpléike that, | look at that
Ha Long Bay place in the same way. They should teakeep it preserved.
E: | think they have to become conscious first abduhe environment.

C: Yes there is a lack of consciousness, that & wits.

E: What would you like to see changed about how teism is managed
in Vietham?

C: More tourist information depots in destinatiorlske in Europe, any
where you will go there will be an tourist inforriat centre.

K: I think if they want more tourism it should nioé so hard to get a visa. |
know it is really hard in America to get a visasitBhey actually starting to
relax the rules because they want more tourism. $unk that is an
important thing. Yes because for Vietham you hagebit ahead of time
and with most other countries you could do it & pioint of entry. We only
had to get the visas ahead for India and Vietnam.

C. Maybe they could at least explain why they dd/iaybe they can do a
better job or make them easier as well.

K: And in Ha Long Bay when we were on the tour thkept our passports
all the time. We do not like letting our passport @f our personal
possessions.

E: What about hotels? They keep them too right?

K: They just usually make a photocopy or write itfermation.

E: Do you experience that tourism is supporting poerty reduction? Do
you have any examples?

K: Well it is hard to encage because | do not knelnat they were doing
before.

C: This question is hard for us to answer becaugede not have the
reference point.

K: I would assume it is helping to build some kiofdwealth. But | do not
know who it goes to. Does it actually going to heople? Like in India
there was a lot of talk about how the artists treeekind of cut out from
the money, because there is a lot of middlemarether actually selling the
goods and taking all the profit. The people who raaking the scarves or

whatever it is they do not get any money. | do kmw if it is the same
kind of thing here.

E: For example if you look at Sa Pa people want teell and they want to
earn money. But | think right now most of the profit goes to the hotels
and to the tour companies and not really to the lad people. But with
the tour we did yesterday we had to pay a fee to ¢hvillage. So | think
they are trying to do something.

C: | think in general the establishment of povediging is a good thing. |
mean as long as the reason for it is benefitingstinall and middleman. But
again this is a communistic society and | am thigkfrom a capitalistic
point of view. Maybe here a big guy gets all theneyp | do not know how it
is working | do not have a good frame of reference.

K: I guess we do not know enough.

E: What | saw in my hotel is that the owner goes t@oor communities
to give out blankets, | think that is a really goodexample. The next
questions are about the information sources you udwefore and during
travelling. Do you look up information before you ravel somewhere?
And what kind of information?

K: Yes, Chris did al lot of research.

C: Before we started | ended up looking at diffedeooks that the experts
put out there. Have been there for 10 of 12 yearsknow the region really
well. | read this books to find out where | wantedgo. That gave me a
natural reference point. It helped me deciding wketl wanted to go to
places or not. Especially for example Africa. Mycern was not going to
areas which are politically unstable and/or dangeso| did look at the
normal travel guides for that kind of stuff. Onelsald an ideas of things |
had questions on | when to the internet to gehrdetails. There is a lot
of interesting websites that have been developed the years. That you
can go to and have far more information than thieks have. | think that
really helped me. | think 60% of travel guides @3&o of internet.

E: Ok, so travel guides and internet. What informaton sources did you
use to plan you trip to Vietnam. And while you arein Vietnam what
sources do you use?

K: Mostly lonely planet.

C: The other thing is that friends of us have beethe destinations we are
going to. They helped us develop ideas of whatped.

E: Ok, and the guidebook was also really useful?
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K: Yes you know it is funny the lonely planet isseful, it has it all sorted
out really easy. But | am starting to hate it, hessaeverybody has the same
thing and has the same information. | have a Iate helationship with it.
Now we are starting to do more hotels that areneaessarily in the lonely
planet. Get an idea of the range and start looimthe internet.

C: We are actually warming up more to the idea @bking for local
knowledge. We had a lot of time with the lonelynptathat | think they
really missed it with some of the places they dleedr We are a little bit
more adventurous now at being braver of how tothskright questions to
the locals that is something we are doing a lot endrocal knowledge is
powerful.

E: They know more than the lonely planet of course.

C: Yes so | will be asking more questions the &irrtie go.

E: And what do you think could be improved? Did youmiss some
information?

C: I do not know, it is hard to answer this questizecause a lot of it has
been pretty much sufficient. Internet could be tpdianore often. And the
books as well, some of them are outdated and theght be some stuff
there that you do not know about necessarily.

K: And some more information on the places which @t as touristy. | do
not think there is any information in the lonelyapét about other places
other than Sa Pa and the day trips from aroundsSa P

C: I think they can do that but the book will besthig.

E: But they have some information on the areas | amesearching.

K: We do not have the Vietnam one, but we haveSbeth-Asia one. So
that is why it is different probably. It is cut dova lot.

E: Yes | have the Vietnam one.

C: Yes to have a Lao Cai, Sa Pa session that wwoeilkery helpful.

E: | understand. Next questions are about your ovell satisfaction.
How satisfied are you to date with your trip to Vignam?

C: Very satisfied, so far our expectations, my eigieons are pretty much
turned out of what | was expecting. In terms afigkithat we would see and
fun factor, | did not have any bad experiencesllyest all yet.

E: And what do you think about Sa Pa? Are you satfged about Sa Pa?
K: It was more touristy than I thought it would Heeit our hotel is nice.

E: And you do not get really annoyed by this peoplérying to sell you
things?

K: No we just came back from India and to be hoifest would have not
been to India | probably would get more annoyecdeyThre still way less
aggressive than the people are in India.

C: Itis really annoying when you are having luratdinner.

E: What is the most positive experience you have dan Vietham?

C: Most positive? We did not have a change to seehnof it yet so I'd
rather wish we met you down South.

K: Chris’s birthday.

C: The birthday party was really nice.

K: But really the actually all day yesterday peoplere doing nice things
we were at that other restaurant and they had hbpgyday playing and
people have been very nice and friendly.

C: Yesterday was a good example that they werenwitb recognise that,
hey if we do something like this, one little srtfaithg it might mean a lot. So
it is nice to see people like that when you areveting. | am sure this
would not happen in all the countries. But it isypositive to me.

E: And Katie, for you too?

K: That, and | think one of the most positive thnfipr me even though
there was a lot of trash everywhere was like sekimdg.ong Bay because it
is just really beautiful. It was weird because tfash was not there the first
day, only in the morning after all the boats hadrbeut there overnight. So
we did some kayaking and there was not much trastind, so | do not
know if they clean it up. But it was just reallyshaiful and | was expecting
it to be beautiful bit | did not know how largevias so | really liked seeing
that.

E: And the most negative experience? Chris you saigbu did not have
any negative experiences?

C: Nothing that really strikes me as, what reallpttered me. There were
some small things here and there. | was just thigpkvhen you were talking
about the bay. If they would have the public teilgou know nice, just try
really hard to keep those clean. | think that ischan every country where
you are travelling if you do that. I think that wdueally help.

K: But walking across the streets in Ha Noi thatrigzy. But it is also part
of the experience. So you would not want to chahge

E: Are you planning to come back to Vietnam in thduture?

K: Probably not, | do not know. But we still havetigone to the South yet.
That might be a place where we would want to gk bac
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C: Yes my guess is that we are not coming back.wBat | have been
reading about the South the scuba diving the weathd you can always
wear shorts, we probably want to go back to thetlsou

K: Oh, I do have a bad experience. | do not know lou can change it but
there is so many young tourists from like Austratigparticular. They just
get really loud and drunk and obnoxious | thinksijust because they are
really young.

E: The backpacker type of tourist?

K: Yes

C: 1 do not know how you can change that other tifayou book your
package that you are guaranteed from going on awaith the average age
of ... And they are not going to do that.

K: Yes if they had tours for a certain age.

C: We do not want to get on a boat were everybsdinére for a booze
cruise. So if there was some warning system, tbatdibe helpful.

K: And we are probably paying a little bit more thidne backpackers so it
gets cut out that way at the hotels but it needstmore on the tours too.
C: Both, exactly.

E: And would you recommend Vietnam in general as atravel
destination to others?

K: Yes | would.

C: Absolutely.

E: What would you tell people?

C: I would tell them that it is a very interestiptace to visit, that people
are friendly and it is very lively. There are worfdé places to see. | would
totally recommend it as a travel destination.

K: And it is also that people speak fairly good Estyit is easier to get
around. That was one of my concerns when | came because | did not
know how easy it would be to communicate. If otpepbple would know
that it would make them more willing to come.

E: But | think that is more in the real tourist areas. Because | have been
to areas where nobody speaks English. Ok, last qu&m if you could
make a movie about Vietnam after your trip what woud it be about?

K: We have a camcorder, we will have one maybds lan interesting
guestion.

C: | would make a movie trying to educate peopleuabvhat they do not
know about Vietnam. Because in America we have dtiggna about

Vietnam the war automatically comes to their mifldey have this visual
of war type ideas in their head. | would probablgka a movie like, here is
Vietnam and it is nothing near what you expectdtk War is long ago. |
would probably make like a documentary of howatlyeis.

K: I just getting this visual in my head. That ifvbuld make a movie about
Ha Noi for example it would be... We were sittinglait really great coffee
shop and it was overlooking like a big circle whallethe traffic was going
all crazy and like time laps, speed-ups. So yotiges it over the day like
all the people going in and out of each other. 8o get the idea of how
crazy it is, | think that would be really cool vadyust on that city to see that
because it is so unique and so different. Thatgapped in my head.

C: To explain it now one will ever understand whati are talking about.

E: Ok, any other issues you would like to share?

K&C: No

E: That was it. Thank you very much
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Tourist interview 4

Name: Robert Mabit

Age: 63

Occupation: Engineer, but retired

Nationality: Canadian

Location: Sa Pa

Date: 02-02-2010

Time: 10.00a.m.

Interview time: 50,09

Did visit remote areas in North-West Vietnam

E: Ellen
R: Robert

E: Can you tell me, why did you choose Vietham andNorth-West
Vietnam as your travel destination?

R: First thing is, we went to Asia once beforeThriland. And last year we
went to South-America again. So we wanted to gk bacAsia, different
kind of trip organised by ourselves. Directly with agency of Ha Noi. And
| wanted to spend two months. And we start our frggn Ha Noi with
basically loops of a few days from Ha Noi and bxka Noi. And then we
will be going South. The reason for choosing Vietria that there are a lot
of tour operators who offer Vietham and also toayeay from the snow.

E: To get away from the snow, that is a good reasoi\nd this is the
first time that you visit Vietham?

R: Yes. And most likely the last.

E: Ok, and two months you said you travel?

R: Yes.

E: Can you describe Vietnam in five words?

R: Nice people, nice scenery in the North-Westahee | think we are in
the North-West here. There is one word which llyelaave to say. This is
bikes, motorbikes and scooters. That is actuallg evord. And also
unfortunately pollution and dust. But besides that an interesting country.
A developing country. And a lot of construction mgion.

E: All right, how is your travel route through Vietnam? You go from
North to South right?

R: Yes. We basically flew from Montreal to Pariggystwo days in Paris.
And from Paris a direct flight to Ha Noi. Which dgiite strange because
most North-Americans go the other way, they go Wkss much longer
and costs more time. So if you have time and mgoeyshould do the East
route, it is easier for the body and the jetlag afidhat. Ha Noi is the
capital of Vietnam and basically we selected fiosgo first of all to Ha Noi
and we are spending basically in the North abogioad three, three and a
half weeks. Then we go South.

E: Yes, and which different destinations do you vig?

R: Ha Noi, and then we went to see a couple of gag@round Ha Noi.
Then we went to the Ha Long Bay which was beautdod a good
experience, we went to Cat Ba, which really | wontd suggest people to
go to. Then we went to a place where nobody gdedithe of the year. But
nobody told us. Which is the national park of Clmuéhg. So we were the
only tourist there because there is no heath inbtmeggalows. There was
basically nobody there and they actually told ussihot the season that
tourists go to this place. Anyway then Ninh Binlon® other pagodas
around Ha Noi. Then Mai Chau which | liked, Son Déen Bien and then
Sa Pa. And of course all the side trips from SaAPal then from there on
we go South.

E: Yes and what modes of transportation do you use?

R: Ok, well everything was pre-arranged by intethebugh and agency in
Ha Noi. So basically we have a private car, witthriger and a guide. And
to do the North actually they take a four by foostead of a small car.
When you do a side trip from Ha Noi, even for onéwn days usually they
use a car because this is the cheapest way. Bthifoarea you need a four
by four, especially between Dien Bien Phu and SaBeaause the road is
horrendous, a lot of construction. | think in a pleuof years it will be fine
but at the moment... that is the reason why my wifendt want to do that
part of the trip. She went directly from Ha NoiSa Pa.

E: Ok, | have to go there tomorrow by bus.

R: Good luck, you will survive.

E: Do you think the transportation in North-West Vietnam is
convenient for travelling?

R: From Ha Noi to Dien Bien Phu the roads are fmeny standards with
not much problems for a country like Vietnam. Bugnfi Dien Bien Phu to
Sa Pa that should be avoided. Really avoid thegamstructing a new road.
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And when that road will be constructed, yes | willggest that tourism will
go from Dien Bien Phu to Sa Pa. But at the momksobinebody asks me
for an advice, unless they are very young, backpauk all the bone in
place. | will say no.

E: Ok, next question. How did you make your travelarrangements?

R: Through internet. And there is some advantagenfdoing it through
internet, and we also have some adjustments. Blystba agency told us
we have paid the driver and the guide. And we aeepoint where we need
to tip the driver and the guide. Which is ok to. tijut there seems to be
some misunderstanding in what the tip is. In otherds, we do not want to
pay twice the trip. And we have to be a bit carefiilat is why when we go
back to Ha Noi tomorrow we will go to the agencyctear this up. Because
it is kind of annoying that it looks like the drivand the guide, basically
what they want is a second salary which we alrded paid.

E: Yes that is quite strange. But you have searchefdr everything on
the internet and then you booked it at the local agncy?

R: No what | did is that | used a guide. A Frenabrrist guide, a book, it is
not lonely planet. | did not like the lonely plarfet Vietham. And | made
the travel plan by myself. Submitted it to two agies. And then | selected
finally one. Of course there were a lot of changksg the way, the last
days. But so far it is satisfying with some smdiustments as | said.

E: Ok.

R: Especially with the people running boats, thenSa They are not
particularly polite. They expect that you pay quitkot as a tip.

E: And you also visited more remote areas, right? [2n Bien and Son
La.

R: Yes.

E: What were your experiences there?

R: In that town we never had problems and the adggnwas it was kind of
peculiar because | was alone with the driver aedgthide. Because my wife
was not there. So for me for four days we stodudnch at road restaurants,
but they pick the right one. And the advantageahg that with them this
way as supposed to the tourists by themselves whood know what to
order. Because nobody speaks French, English,npthit Viethamese and
there is not even a menu. By North-American statgltlte more swirly the
more you will have problems with your stomach. 8ofbr me it is not the
case. My wife has some small problems but not mAall. for most North-

American the level of hygiene you will not see tlis my house. But
besides that it is ok. It is an advantage. | haans side which | would not
have seen if | was on a group 20 or 30 tourists.

E: No, so the experience was good?

R: The experience was good, as long as you ...t &irall | planned the
trip so | knew that | would have a driver from pofto point B. So | knew
that.

E: And what kind of facilities are necessary for ya to stay in remote
areas?

R: Well, in Mai Chau we stayed at the guest hoWghich was actually
very nice. Except again the noise and you neechandlanket if you don’t
want to get cold. But you expect this in a guestdeoin those areas. In the
hotel it is a different story. We basically stayarhree star hotel. Which in
some places is the top rating hotel you can findsam La etc. A very
positive point about the hotels is that the roomeslarge. Very large. And
they are usually clean. No problem with the cleambatsoever. But there
is always something that doesn’t work. Like yesagrgou tried to call. You
know what the problem was? Somebody walked away ftee wire from
the phone to the wall. So we have a phone but st wad connected. That is
why the phone didn't ring. That is one point. Somes you get three
towels, sometimes you get two, you don’t need teehe lot of ventilation
because it is so much gap between the windowsemavall and the door
and the wall that you get ventilation anyway. Imsoplaces you have very
little eating facilities which in some cases youlwieed. So the positive
side is that the rooms are large. The bathroomdaage and there also
seems to be an epidemic here. They buy baths frome& but they do not
seal the baths to the wall. So the water falls betwthe bath and the wall
and on the floor and it ends up as a very slipflegr and so on. But the
other problem we have with the hotel is that a viEw people speak
English. Forget about French, but a lot only sp¥@tnamese and two,
three words of English. Actually the minorities akenore English than the
Viet.

E: | would like to ask you some things about yourifestyle and your
personal values. Can you tell me something about yo life in your
country? Like daily activities and what is important for you back home.
R: Well as | said earlier my wife and | are 63, shabout the same age.
Anyway we are both retired we work maybe a montthnwhole year, not
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more. | had my own company for more than 30 ye&msd she is a
translator. So we both basically freelance. Andamtivities. That is a good
point. My wife likes to go skiing. That is why sH&l not want to stay more
than two months. | do not like skiing because | Wwam in France | did not
know a thing about skiing. So | do some cross-aguskiing. In the
summer we have a big lake which is about 40 kiloesetong. So we do a
lot of sailing. Besides that you can go biking, tevar you want.

E: So an active lifestyle.

R: It's a retiree active lifestyle. And we also kaan apartment in Montreal.
E: And how would you describe yourself in a few wais?

R: An old hybrid. Because | was born and raisedriance. Finished my
study in France at 21. And then moving to Canadadxk, so | am a mix of
French, Canadian and American.

E: What are important values in your life?

R: Important values. Well | lost my first wife, sbi&d.

E: I'm sorry... and what are important values for you when travelling?
R: Well | travel all my life for my business so maused to travel and the
big advantage | have is that | can sleep anywl8yeomeone which travels
in Vietham and has a difficulty to sleep and issitre to pollution and
noise should avoid Vietnam. In my case | have gsligint problem with the
dust, sometimes the noise as well. The traffic aMbi is really annoying
that is what | would say. But maybe the trip if wigl redo it, | will not redo
it the same way as usual.

E: Of course, you learn from your experiences. Andiow do you think
your lifestyle reflects your choice for Vietnam as travel destination?

R: Basically every year in the winter we go awaydanonth or two. | want
to go longer, but my wife doesn’t. So you have takecompromises. We
visited South-America quite a lot. We have a bigaadage, my wife can
speak Spanish very well. | do understand Spanish képt going to Asia.
What we find out when we went to Thailand, evepdtl prepare yourself
and you learn a few sentences they are basicalgss Somebody told me
what will you do with your sentences, they will kepo you and you will
not understand a thing. He was right. So forget jaslearn Camun and
Bonjour, good morning, thank you and that is alibutou can not learn an
Asian language, Chinese, Viethamese or Thai or gyeo read it. Forget it.
E: It is really difficult.

R: It is difficult. The problem with this part oh¢ country, | do not know
about the South. | have not been to the Soutthddack of people which
have a basic knowledge of English. This is suppdsetle the language
when you travel you can manage in most of the plakEere it is not the
case.

E: No, | know.

R: That is actually the big handicap here. They pensate it with their
smile, but sometime when they smile and you asksénething and get
something else it doesn't help.

E: Yes that is true. And | would like to ask some gestions about
responsible tourism. What is your understanding andideas about
responsible tourism?

R: Uh, you mean ecotourism and so on.

E: Yes.

R: Ok.

E: Do you have some knowledge about it?

R: Yes, actually in Dien Bien Phu, | think it wadsetbest hotel in the place.
And there is a big sign ‘Ecotourism’. | don’t undiemd. Because there is
not a single farmer or whatever which is in thisaagat all. So they label
ecotourism. But to me ecotourism is more like whalid in Mai Chau.
Going to a guesthouse. We know it is arranged darists, especially the
place we went to. But that is part of the game. &uUeast those people get
some money. The same thing here is Sa Pa. At soinéip Sa Pa when
you go to the small villages, you are acting aliké a voyeur. It is kind of
disturbing but on the other way compared to Northedican reserve where
people don’'t do a thing. Here at least they marsgee of the things and
they sell a lot of things. Some of which we domiolkw where they come
from, but that is besides the point. At least tleeg making their own
economic way. There seems to be also some.... | waatlday conflict but,
the Vietnamese do not like to much the AmericarmtTs the impression
we have. Even from our guide. And | was very temptetell him that if
the tourists would not be in Sa Pa you will notéavjob. So you have to
take care of your minorities.

E: Do you think that you travel in a responsible wg?

R: We try to, | know that we consume too much. Like way | travel is not
very economic. | would not put myself as an eccsiie traveller. North-
Americans we consume way too much in whatever it is
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E: But you are aware of it?

R: Yes we are aware of it for sure.

E: So that is already one thing. And what do you timk you can change
on your way of travelling to be more responsible?

R: It is very difficult. First of all as soon aswdravel you consume energy.
Most of the energy we consume, will it be a caaorairplane and so on is
not renewable. But then what do you do? You stayome? So the other
aspect of it is we spend time with people in theehdhe ones which want
to learn a bit of English and so on. We spend stime with them and say
it is fine, but speak and change with the touri¢hat is a way you will
improve your English. Because they do have bagicatime written
knowledge but very few practice experiences. Fgrlanguage practice is
the key. English is not my first language but yan cnderstand.

E: But you English is good.

R: Well, thank you but ...

E: It is also not my first language.

R: Yes, | know.

E: Do you think Vietnam is already a responsible tarism destination?

R: It is very hard to say from the tourists’ poaitview because we start to
understand the mechanism, like all the travel agsnee have dealt with,
subcontract to a guide, another guide, another eosnor providing the
car and the driver and so on. So we start to utetetshe mechanism. But
although Vietnam is a communist country, it isyeapitalistic. When it
becomes to that type op business. Because itusiadss. So the boss at the
agency makes a lot of money, the people at thecggrey know how
much we pay. The guide, we don'’t think he knows mouch we pay. And
we had an argument with him because we say. Whewawe to tip the
driver, we said we have already paid for the carthe driver, so it is a tip.
It is not a second salary. That is not what we edjte. And he agreed that
there are some internal problems as to who gets. \Bd& when you are in
Ha Noi and you see people on bicycles trying to enaHliving with two or
three dollars a day. Then you see a brand new AWi which in our
country costs close to 100.000 dollars. You s&/¢ommunism at it best.

E: Yes, | know, it is a big difference. Do you thik a responsible
approach is important to Vietnam for the future?

R: Obviously it is. But as | said earlier like inidd Bien Phu it was
ecotourism. To me it has only the banner with exdso, that is the only
thing which | see was ecotourism.

E: Only the label.

R: Only the label and there is no standard for wioat call ecotourism. To
me ecotourism will be that | will be allowed to goa village for one week
and work with the local people on their forest beit rice plantation or
whatsoever. That will be ecotourism to me. Or hedpthem to develop
some sites. That will be ecotourism. But | did se¢ any of that.

E: What would you like to see changed about how teism is managed
in Vietham?

R: Well one of the things that is annoying is thempa people, the
boatpeople they seem to be misunderstanding asfathat we pay for and
what needs to be seen as a tip. You basically ma&ytain amount when you
rent a boat and at the end they expect you to pagwech. So which is that
is not a understanding of the way tips work in ocountry and | think, we
don’t know if it is a game yet but we will find oabon. If it is a game. The
guide book we bought gives some guidelines. Theyraline with what we
are used to. But this morning we met two couplenfiustralia. And they
ask a Vietnamese person how much they should gipide per day. They
say fifty dollars.

E: Per day ?

R: Per day. This is crazy. The average revenudetnsm if | understand is
about maybe 4 dollar, 5 dollar a day. So it iscudibus. But that is kind of a
game. If they have the change they will rip of teor. And at the end it will
work against them because people will go back fkdgtnam and maybe
they say we have been ripped off. And others vatlecome here.

E: | even heard that you don't have to tip in Vietram. They do not
expect it.

R: No in restaurants you don't tip, you are suppdsetip the driver and the
guide. That is understood. But in our guide, thigz gis a guideline of two
dollar per person per day. Which is 4 dollar a datich for me is ok,
maybe 5, maybe 6 but not more, otherwise what gahat you unbalance
completely the economy. And | also have seen thisAfrica when |
travelled there for business. But of course it gar country so if a person
has a change to make some money, they will. Batup to the tourist to be
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aware of it and to behave in a responsible waymEait is not responsible
to give a tip of 50 dollars a day.

E: | do not think much tourist will do that, but you never know of
course. Did you experience in the North-West that ourism is
supporting poverty reduction?

R: Well, I think we touched the subject before hesgaalthough Vietham is
a socialist country it has socialism only in thenea But there are still some
old 1950 or 1960 things which you do not see inlitietowns like Sa Pa
but you can see in the small villages. Like we spre night at Bac Ha so
again usually people do a day trip to Bac Ha totseamarket on a Sunday.
So we were at the hotel we were only with four pess But with two
Americans and ourselves. And on six o'clock in therning you get the
speaker on the hill of the village which is givitige news at 6 am. For 35
minutes. But you see that in Bac Ha, | have seeatsid in Mai Chau. So
those are remains of the old communist way it iglkof strange that they
do this in a more ethnic area than in their owntt&a is all | can say but it
is like if you see a movie from the 1960s. With #peaker telling you all
the good things the party has been doing for yasidlly one word what
we understand is Ha Noi. And that is what you heaaary two minutes. Ha
Noi, Ha Noi, Ha Noi.

E: Ok, but did you see anything of the poverty redation?

R: Poverty reduction not really, yesterday we wena very small village
which is the Quong Do village, a very small villagke tourists don't go
there regularly, very few. And of course you dee ¢thild walking naked
and not very clean. So you see something whichwibunot see in our
country, | hope anyway. But there is a lot of immments to be made.
Yesterday another village to me they are at a stagbe country where
maybe in France they were in the 1930s-1940s. S&e tls a gap of about
50-60 years. But the country is developing very.f&s recon in Bac Ha for
example 10 year ago of 15 years ago everythingdeas with horses. Well
the horses have been replaced by Chinese motoscyite a Honda sign,
which is a fake Honda sign. And what is happenirasiniikely in five or
ten years is that maybe one tenth of this motoesyulill be cars and then it
will be a mess. So that is what | see.

E: And what about environmental protection? Did yousee any of that?

R: No | think that it is capitalist at it worst. $lwe top of the ladder gets a lot
of money and if you are midway of the ladder, yet gery little. So there
is very little return to the bottom.

E: And also no protection of the environment yet?

R: No, no, no. Not at all.

E: | experienced that too. Ok, my next questions & about the
information sources you have used. You already tolche that you use a
guidebook and you used internet. Which sources haveroven to be
useful to you?

R: The book to plan the trip. There are some gagmheies who provide in
Vietnam. But they do this 14-17 days tours whichogdy to Ha Noi, Ha
Long Bay, Hue, Danang and Ho Chi Minh and a fewsdaythe delta and
back. And that is not the type of trip we wanted. t8at is why we are
planning differently. The advantages and disadgetads that those two
operators they always put tourists is three/fou/fitar hotels, very clean |
suppose and good food and so on. They are aldngs#lle transportation
and everything. So you see what you want to see saed differently
depending on the way you travel. If you travel gtk on a local bus than
you see the real local Viethamese, the way thefyrgavel from town to
town and one may have a rooster sitting next to, ki have experienced
this in other countries. So that is the way it &eh It is all depending on
how you travel. But for poverty reduction Yes thevil be some poverty
reduction as some people get a lot of money. Th&y spend their money,
some of it here. Which in some countries it is tlé case. In some
countries, rich people they do not invest in tloein country. But | think in
Vietnam, rich people seems to invest in their coubiecause there is so
many construction going on. And | do not think tllaé government is
paying for the new hotels. So they do invest inrtbesn country. So there
is some windfall to the lower level but not much. think it is
disproportionate.

E: And the information sources? What could be impraed for you? Did
you find enough information?

R: Well, the problem with travel books is alwale tsame. The first thing
is that you select a book and then the first thiog look at is what edition
is it. So in a country like Vietham where maybe tost of living is going
10 of 15 percent up a year if you have a guide wiscfive years old, you
are out of touch. They tell you the hotel is onailaand maybe it is fifteen.
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So that type of thing. So that is where you havevaédch. Internet is also
very misleading because you get the best and thstvem internet. Of
course the hotel, they give you a shot of theirnroon internet which
sometimes is the real room. But it is professignaliotographed.

E: And your overall experience. How satisfied are gu with your trip to
Vietnam?

R: Well, for me it is a kind of travel which is tadl discovery travel. In a
way that you want to see something different. Ankiclv you want to
experience by yourself. And it is a choice, witld it again? Most likely not
the same way. And we are at an age also, whergyitttahotel every night,
is very tiring. Especially for my wife, she is nosed to it. | have been
travelling all my life to very remote areas. San ase to sleep everywhere
in every different condition. But when we are aristuwe expect a certain
level of comfort. Like in Bac Ha for example the tiness was basically a
piece of hard wood. So my wife said no and we meddg get a mattress
from the other room, to be able to sleep. It is sunprising for Vietnam.
What is surprising and we did not expecting so mdifferences between
Thailand and Vietnam. Thailand | would say is atskel0 or 15 years ahead
of Vietham. And that is kind of a surprise, we didt expect to see that
much poverty, maybe at some places. And the oveositlitions we were
quite surprised, we were thinking it would be samilike Thailand, but not
so far from it.

E: But if you have to mention a level of satisfaatin, are you satisfied?

R: Yes | am satisfied, well first of all we had sewpew with different
internet sites. But it is always different if yoaok at a documentary on
discovery channel. And the actual condition when goe in the condition.
So yes we are surprised. The happy surprise fobesause | always try to
be on the safe side, | do not like pick pocketsd Ao far the experience is
good. It is not like we have experienced in othmurdries where you have
to be very careful. So far. But we will continuelte safe.

E: And how satisfied are you by visiting the currem tourism hubs, like
Sa Pa, Dien Bien Phu and Mai Chau?

R: Ok, | was very satisfied with Mai Chau, it is.@ien Bien Phu also, it is
very well arranged for tourism. Sa Pa also is weell arranged for tourism
and you can get a daytrip wherever you want or dongrranged directly
on the site, if you want to. So about that | anisfiatl. But | think for the
loop I did until there is a proper transportatioonfi Dien Bien Phu to Sa Pa

I will not suggest tourists to do it. The otheratisantage is sometimes the
Viethamese they do not tell you the whole truthr. &mmple we change the
plan for my wife to come on the night train. From Noi to Lao Cai. And
they told us there are only four person sleepinginsa Which in fact
doesn’t seem to be true. We also learned fromgtsuthat there is actually
a day train. But they say it is not for tourism.tBus not up to them. Is the
local bus only for the locals? So they are playmmgtourist game.

E: And what is the most positive experience you hahad in Vietnam?

R: | would say the attitude of the people. Theyrdoe, we have never seen
people aggressive. They are always smiling. Ofsmtiney can not help too
much because there is the communication gap. A fesvyspeak a foreign
language. English or French. English for us iswhg to travel. So that is a
real handicap. Because they want to help you layt ¢n not, because they
can not understand what you want. And even if ttegy to you, you do
not know what they say. So the language barriflrasnost restraining part.
E: So that is a negative point?

R: But it was expected. If a Vietnamese comes tchouse he expects us to
help him in Vietnamese forget it. You will have thkame problem. But |
know if 1 go to Holland | will be able to manage nmay with English.
Eventually French or Spanish. But this is not thsechere. Not in this area.
Maybe in the South they speak more English, butheoe. That is a big
handicap.

E: Ok, | also wanted to ask you about your negativexperience. So you
see that they do not speak English as negative arthere something else?
R: Well for tourism, if they want to develop touriglike it seems they want
to develop tourism | think they have to put theiceptionist of the hotel and
so on to understand more than good morning, where/@u, what is your
name, what is your age and how many children dohaue? And they have
to go a bit further than that. And | think thatnikere they have to improve a
lot. We have met a lot of young people and whail$® a surprise is the
number of people who are under 25. It is huge. likela Noi for example

| said what will happen to Ha Noi in ten years. flis people they would
want to have work, money, spend money and so orth&ocountry will
change tremendously in the next ten to fifteen yydmcause of the age of
the population. And they continue also to havetafahildren. So Vietnam

I think will change quit a lot. The new generatiwes very little connection
with the political level. So how will that affecti®nam? | do not know.
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And | know what they are trying to do. They areirtgyto make a way of
living. Get as much money as they can to buy the seoter or motorbike,
which is ok. The other problem with tourism if yawant to buy clothing,
watch out because if you look at the norm of yoaumndry you will need a
XXXXL. To get anything which will fit.

E: | know, | noticed that already. What could chang to make your
negative experiences more positive?

R: Well, | repeat myself. | will say more knowledgEEnglish will help in
the touristic areas. Not if you are off the beagpeth, it is ok. You do not
expect a farmer to speak English. So that is tlyd keould say.

E: Ok, and are you planning to come back to Vietnanin the future?

R: Not really, | am too old. Well, maybe in the $uu do not know. | am
still looking for that place where | can go for @amth in the winter to relax.
But as a North-American | need a minimum level @inéort and | also need
some privacy. Which is something in Vietham you ’torealise.
Vietnamese do not realise that we need space. Swemeot used to have 10
people around you all the time. And that is alsmething for Vietnamese it
is ok, because they always life in a small quaAed that is why we are so
happy with the rooms, because they are big.

E: Would you recommend Vietnam to others?

R: I would recommend but you have to know whatgbeple are expecting.
And so | will make different recommendations. Soofieur friends | will
tell them, never go to Vietham. Some other, moresatirous yes. Like we
see some people on bikes, bicycles with a backpalekhave seen maybe
10 or 15 in the north. Which is quit tough becatlse is not much to do. |
mean it is very difficult to get your way around 8epending on the type
of travel you do.

E: | saw one man in Ha Giang, just in the middle ofnowhere, with a
backpack and biking. My last question. If you couldmake a movie
about Vietnam after your trip, what kind of movie would you make?
And what will it be about?

R: The movie will have two parts really. Our guidenot really strong on
that, we Europeans and North-Americans we likeohjstSo we expected
more about the history of the country. But we heay little of the history
of the country. Ok, in Dien Bien Phu it is slightijfferent because that is
where the French lost the war to the Viet Minh.tBere is history in that
part. But in Son La for example, there is the renwdithe French jail. Well,

I am quite sure only the French people go therenér origin people go
there. But we do not learn much about history. $lairik if | will make a
movie | will add to that movie which we did not s&e far is a bit more of
history. Ok, what happened 500 years ago, whatigteam 500 years ago
when China ruled. So | would like to learn more @hlistory. The second
part will be the people. The people are what makesountry. Ok, the
scenery is one thing, like here it is absolutelyggous. The second part
will be the people. Focussing on the people, thépeople | mean, the ones
which are working in the field or even working inteavel agency or
whatsoever. That would be the second part of it. d@firse in the
background is the scenery, because the scenecyuallg the main reason
why | did that trip on the North-West part of Viamn. Which is very
different from Thailand. Here it is very nice. lolo some pictures which
you normally only see in movies, with the fog coqiup. So it is very nice.
So that will be where | will be focussing on withat movie. But
incorporating some history as well, that is whataisking. As far as the
minorities. Because | still want to touch some miithes. Most people come
here because of the minorities. It is a two edgerdwWe know that we
help the community by buying their stuff 10 timée tprice. So that is a
way they make a living even if you bargain youl gdy 10 times the price.
But that is part of the game, if you are a touyisti have to accept that.
However you also do not have to spoil them and ¢finean 100 times the
price. There is a balance to be hold. The otheggths if tourism explodes in
this area | am not sure what would be the end tebub sense that ... |
would say that Sa Pa. The way it is at the moméiht tive level of tourism,
which we have seen in the three/four days in wkiehhave been here, my
wife has been a bit longer. The level of tourisraréhis here is ok. But if
you multiply this by ten | do not think it will bek. Because it will be
unbalanced. | think. And the nice minority peoplighvtheir smile and good
morning, how are you and so on will quick find ¢t they do not have to
do that much at the moment which is to be nice sman. Will get their
money much easier and most likely their attitudé ghiange. So you will
not have 10 people following you to Cat Cat anadsoAnd at the moment
that is what is nice and most likely will changes $oon as you get mass
tourism then the attitude of all the people willaoge. And | am not sure
that in the villages they will appreciate 10-50tdm#sses coming every day.
Because it will disturb their lifestyle. We aretheé limit | would say of the
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volume for those villages. Because we already gfatolooking inside of
their homes. | do not want to see a bus of 10 Dptabple coming into my
house and see how | cook my meal and so on. | anafrad of it but
eventually that is a part that will be difficult balance. Thank you for your
time.

E: Yes, are there any other things you would liked add?

R: Not really, | say there are some positive stoksically you feel secure in
Sa Pa, you do not feel that you go back with acéndike motor cycles and
so on. Because | did not know about that situafeally the market in Bac
Ha is so crowded. But we never heard anybody say fthere is my stuff'?
So that is a nice thing at this moment. How it wiolve will remain to be
seen. | will recommend it for the people which anere adventurous.
Which have not too much problem with pollution.ytfiu have a problem
with pollution or asthma, forget it, stay at honBeit otherwise it is a nice
country to discover.

E: Ok, thank you very much.
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Tourist interview 5+6+7

Name: Stephanie Schaub / Stefan Boeff/ Mai Anh Dao

Age: 242423

Occupation: Tourism students

Nationality: German

Location: Sa Pa

Date: 02-02-2010

Time: 20.30

Interview time: 1.54.12

Did not visit remote areas in North-West Vietnam, isited only Sa Pa.

E: Ellen

S: Stephanie
St: Stefan
M: Mai Anh

E: Why did you choose Vietnam as your travel destiation?

St: | guess Steffie visited some other countrie® lire South-East Asia for
example Thailand, Malaysia and so on. And | did Batt now we wanted
to go on holiday together and we chose Vietnam.

S: And | met so many people talking about Vietnamsms and Cambodia.
That we decided that we want to see this countries.

E: Ok. And for you?

M: I am doing my internship here. But | decidedffiof all to go to Vietnam
because it is the home country of my parents. lehagen here already
several times. | have been in Saigon and Nha Tiamad never been to the
North of Vietham and a lot of people are telling that the North of
Vietnam is the most beautiful part.

E: So for you Stephanie and Stefan it is the firstime that you visit
Vietnam?

S+St: Yes

E: And for you?

M: The fifth time.

E: How long are you travelling through Vietnam?

St: Two months

S: No Vietnam is just 6,5 weeks.

E: And you, how long are you travelling?

M: Well, I am always travelling during the weekendsit now | am
travelling to the North of Vietnam for 10 days. Atite other time | am
spending in the South.

E: Can you describe Vietnam in five words?

S: Good food, rainy.

M: It is manifold and controvert.

S: Can | say bargain as well? | mean it is not..gaining.

St: Not service oriented.

S: Not always, you can not say not service oriented

St: Yes not always.

S: Not clean, no clean sheets.

St: There are no standards throughout the country.

M: That is true.

E: You mean by no standards hotels? Like two starghree stars? What
do you mean by that?

M: The quality.

St: Yes.

S: Motorbikes. Do you need more words?

E: No it is ok. And your travel route through Vietnam? From North to
South? Of South to North?

S+St: South to North. Saigon, Nha Trang, Buon MauthPleiku, Kon
Tum, Quang Ngai, Hoi An, Dong Hoi, Hue, Ha Noi ahd last stop is here
in Sa Pa.

E: And you Mai Anh?

M: | have been to the Mekong Delta first and thareHHoi An, Nha Trang
and now Ha Noi, Sa Pa, Ha Noi and then back toddaig

E: Because you have to go on with your internshipfeer this?

M: No, my family lives in Saigon. And | fly backdm there.

E: And this question you answered already, are yoalso going to the
North-West? But you are only going to Sa Pa right?

S+St+M: Yes

E: What modes of transportation do you use to traviethrough Vietham?
S: Mini busses.

St: Mainly public transport. Some minibuses anéwa fimes a train.

E: Ok, but not flying through the country?

S: No we fly out.
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M: | went by bus.

E: Is it ok, the public bus to travel?

St: Yes, it is ok.

S: The public bus is good, but the mini busseshaenost ...

St: There are no standards, it is always different.

M: | would not travel by public bus.

E: Tomorrow | have to be in a bus for 8 hours.

S: But that is ok, | think the worst thing is... link when you are a lot of
times in the North-West as we have been in ther@eRtghlands you need
to take a lot of times those minibuses. And thiseally terrible. This is
probably some information you need because | titing not a difference
here. | think you need to take a lot of time witinilbbuses because it is the
only way to get around, when there are no locakésisor something like
that. And this is really terrible.

E: Yes? And in what way is it terrible?

S: There are 15 seats and we counted 32 peopteAmd | think it is the
same in the North-West. | think there is no differe. And this is really
terrible. Because someone throwed up in the bus.

St: They are driving really crazy.

S: And when the police stops them to count how nmgegple are in the bus.

There were too many people in it, so we neededayjotlpe police. So they
got really angry. And then they putted even morappein. And | think this
is really hard for tourists.

E: Yes that is a problem. How did you make your trael arrangements?
Did you do it independently, travel around. Or did you arrange
everything by a travel agency?

S: We did everything on or own.

M: | did some tours. | did a tour for Viethames@ple and one for tourists
from abroad. Both to the Mekong Delta. And thers wdig difference.

E: O you wanted to see the difference?

M: Yes, | wanted to see the difference.

E: And what was the difference?

M: The Vietnamese one is more entertaining. Theysamging and playing
games in the bus and you get way more informatiodietnamese. | think
there English is ok, but it is not good enough iteegyou all information
you need. Definitely not. And the flights are alwayooked beforehand.
And the train as well. But the problem with thenrathink is you have to

book the train tickets at the train station, yoa't&ook it. For example |
was in Saigon and | wanted to book a train ticketkdfrom Nha Trang back
to Saigon and there was no change.

E: Not on the internet?

M: Not on the internet. | think it is very difficuto book something on the
internet.

S: Yes we tried it, it is not possible.

M: You can't even book flights on the internet.

S: With Vietnam airlines, we tried to book a flighbm Saigon to Nha
Trang and it was not possible from Germany. Sodsthét for us.

St: With a travel agency.

S: Probably you can do it with a travel agency egr@any but the flight, |
think in the end we paid like 800.000 for 1 fligfthis is like 30 euro’s.
And in Germany | called a travel agency and theyl¢tave done it for us
but for 150 euro’s.

E: Wow, that is a big difference.

M: And there is always a difference between Vietaaen people and
tourists.

E: Yes | believe that, you have to pay more when voare a foreigner.
Which destinations in the North-West are you familar with? Do you
know some areas here? Places? Or not at all?

S: | read some thing probably about Mai Chau, tl jead some things.

E: You have heard about it? | also do a survey anchost people do not
know any places in the North-West, only Sa Pa.

M: Actually Sa Pa is the place which people recominmostly. When |
worked at the travel agency, we also did some ssrwath our guests. And
most of them were satisfied and they always reconuh@a Pa.

E: Yes, Sa Pa is one of the main tourism destinatis here.

S: Is it a different question, like why have you misited other places in the
North-West?

E: Yes that is the next question, but you can answé.

S: Because we have not made good travel experieimceke central
highlands because it is really not easy. If you twartravel on or own, not
making any tours, it is hard. The hotels are re#dlrible. | think why
should everyone speak English, that is not thelpnobBut, | do not know.
It is really hard, all the minibuses and the hotais really, really bad and
what else?
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St: The communication is quit hard because thetdspeak English or not
well. And for example we had this Lonely Planet ggwbook with
Viethamese sentences in it. And we ....sometimesetliera perfect
sentence for a situation and we show it to a guy ebunter or something
like this. And he reads it and it seems as he doesinderstand or does not
want to understand. And sometimes there were gingtvhere they did not
help us or where they would help us but.....So sit quite hard to
communicate.

S: And in not touristic areas there are too lessidts. Because they are
really like no tourists. This is what we learnednad|. In the one hand it is
really nice, because they are so interested evergaid hello and they did
not want to sell us they were just interested in lughink it is nice, but
sometimes it is too difficult.

E: You are not travelling to the remote areas. Butwhat are your
expectations of this areas?

S: I think the hotels are really terrible.

M: | haven't even considered travelling to any glat the North. Because a
lot people here, the locals, told me it is notiesting at all. And if locals
are telling you, you shouldn’t go there then yoinkheven locals are not
satisfied or don’t expect a lot.

S: That is really true because Mr Bu said to usWiby do you go to Buon
ma Thuot and Pleiku and Kon Tum? That is not irgitng, what do you
want there? And we were like, we want to see Vietna

M: They always say, there is nothing to see arlbbring.

E: But don’t you think the opinion of Vietnamese travellers is
completely different of the Western tourists?

M: | know that the way the Vietnamese are travgllis completely
different to Europeans. Because most Viethameset warhave an all
inclusive holiday. And they really want to staytheir group. They are not
that individual travellers. And they do not wanteixplore something. They
just want to have everything already organisedtf@m. And therefore
they... | think Viethamese people are less interestelbing trekking tours.

| knew that before but when they tell me the thisréke nothing and the
tourism is not developed and you shouldn't go tHereause you are alone
and girls shouldn’t travel alone in areas thatrerethat developed.

E: So you did not want to do it?

M: No, | did not want to do it.

E: What facilities would be necessary for you to sty in the remote
areas?

St: Nice, clean hotels.

S: Good busses.

St: Proper places to eat. It can be a street kitohesomething like this.

S: But | think you will find this.

E: Yes there are some. But you need to know wherdedy are. If you
don’'t know where they are it is really difficult.

M: | think it is necessary that people from abrdlaat they have a menu in
English.

S: And it would be nice if the English menus wolld the same as the
Viethamese menus. Because it can be different prdeen they need to
have different prices, | don't care if it is a bitore expensive. But | think
they just give you a menu what they think Europgaewple are interested
in.

St: Often it is just a tenth of the regular menu.

M: | think they don’'t have an understanding of #itdtude of European
travel manner. Do you know what | mean? They jhstkt that Europeans
want to travel in the same way as Vietnamese pedypid then they are
having a kind of imagination what kind of food theguld like to eat. But
in the end, | think most people would travel to tvem to see, to taste, to
hear. The do not want to have spaghetti.

S: You don't get the local food.

E: What are your barriers for not visiting the Nort h-West?

St: Often times it is the transportation. Becauss not safe, it takes too
much time. And the time it takes is also the timeytleave, or the time they
arrive often they are not correct.

S: | would not care when it is slow. But it shotlel safe. And | don't think
itis.

M: And this people are telling you, yes it is rgakcure and you don’t have
to worry. And in the end they just want to sellithiicket. And then you
never know if it is true what they are telling yditven in travel agencies
which have foreign customers. One thing | learneet fis, do not believe in
everything they are saying. When you ask the lattedg say you should not
go there, it is not easy to go there. And the tragency tells you it is very
beautiful and it is very easy to get there.
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E: They also told me it is really easy to travel asund. But | noticed that

it is not really.

S: Probably there should be a good travel bookHerNorth-West area, or
something like that. Because we read a lot of ba@wdwe compare them.
And I think there is not a lot of information oretiNorth-West.

E: No there is not.

S: They are just half a page. Probably they neeajivio more information to
all those travel books agencies.

M: Especially concerning landmines, show they stiail/e you a reason
why to travel there.

E: So lack of information is a big thing. Ok, my ne&t questions are
about your lifestyles and your personal values. Thiis for all of you
separately. Could you tell me something about yodife in your country
and your daily activities? What is important for you back home?

M: For me it is always important to have good food.

St: You will hear that three times.

E: But now | am talking about your life at home.

M: My life at home. We are living in Innsbruck.

E: What are your daily activities?

M: My daily activities, | am studying and after tHaeally like to enjoy the
nature. Hiking, going by bike, skiing. That is quitnportant and when it
comes to travelling ... do you want to know that al9v

E: Yes that is the next thing, but you can tell malready.

M: It is important to be flexible. | don't like tbook something which is
already packaged. And very detailed organised. #lstthe most important
thing for me and to travel to certain areas isftdwd. And | really want to
get to know the people. So that was also one ofg¢agons why | want to do
my internship here, because then you get reallsecto the locals. And you
don’t get any change if you do all inclusive trdivej.

E: But this is also different for you | think because this is your home
country or where your parents come from.

M: Yes, but | do not feel like it is my home countNot at all. But that is
something what | experienced when | came here.o8olrtan say it.

E: You know it now?

M: Yes, | know it now. Before | wasn’t sure becadiskdn’t know a lot of
Vietnamese people. | just had a kind of imaginatiout now | really now.
And | really feel it.

E: You feel much more European? Of much more Germah

M: Yes definitely. Because often | am so wonde@bgut their attitude.

S: Itis really funny because she understands thiegtsay.

M: They are always so kind when they speak Englisth when it comes to
Vietnamese they smile into your face, but say sbimgtvery rude. You
know if | understand it | can .. when we went te tiotel we just stay, we
just speak English so that Mr. Ha doesn’t know then Vietnamese. | just
check out what he is really saying. There are dfigrdifferences.

E: And important values in your life?

M: It is a very difficult question. | think to stadyonest, to do things that |
am really satisfied with. | am really looking forwdto learn and to get new
experiences in everything | am doing.

E: Ok, that is a good answer. And when travelling d you have the
same values?

M: 1 think so yes. | think that my eager to getkimow locals comes from
that value that 1 am not a superficial person. Yshouldn't travel to
Vietnam if you just want to like lay on the beach.

E: How does your lifestyle reflects your choice foWietnam as a travel
destination?

M: | think | am quite flexible in my lifestyle. |dve a direction in my life,
but | do not need to plan everything. And | thifikau travel to countries in
Vietham or Cambodia or Laos or South-America yost joan't plan
anything. You can’t book rooms because if you cdherooms are very
disappointing. People who travel to Vietnam shdagdvery flexible. | have
also done some tours | talked to several touristisaetually Germans really
like to plan a lot beforehand. But people who dat tiey just don't really
get to know the country and they can't feel theasiphere.

E: But the people who plan are they mostly older ashtravel with a big
group?

M: No most Germans like to do that. Older peoplenfé-rance and Britain,
I haven't met American people yet. | only talked @ermans and Asian
people. They really like to plan everything. Andayhreally like to go in
groups.

E: Ok, can | ask the same questions to you two? Okhe first one was
can you tell me something about your life, your actities and what you
do?
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St: Yes as we mentioned | am studying too. Durrgdemester studying is
almost all | do. Besides of sleeping and eating.

S: We have university on Saturday sometimes.

M: We have classes for the whole day, it is frotill %.

St: And you have to do a lot of homework, languaged projects, case
studies.

E: Wow studying on a Saturday, that is tough.

M: And we are having 12-13 exams in one week.

S: But we have a half year of studying and a hedfryfree.

M: We have to write two bachelor thesis.

St: And besides studying | really love to cook. Angying food and looking
for food on markets. And a big issue is doing spdBoing to the gym.

E: And how would you describe yourself in a few wais?

St: | am willing to learn and | love to study aetmoment. But | am not
quite sure what | am doing after it. Which branehjch section | am going
in. And | need a lot more time to orientate me. Yesn really into living
well, try to be healthy although | smoke. But | toy stop, but it doesn't
work.

E: Ok, that is enough. Do you want to answer it dtP?

M: | think | am really... | really like to work. | thk in my work life | am
different than in private life. And | really wara £njoy life. And especially
my spare time. In my work life | have to organisemything and that is the
reason why | really like to enjoy my private lifétlout organising. And |
really like to do something which is more spontareedBecause | kind of
need a work, life balance. | think if you have aodgob, with a good
income you can enjoy your life, travel a lot.

E: Ok, we go on with you. What are important valuesn your life?

St: Being successful and still having opportunities enjoy my life.
Sometimes | want to be a businessman, really stifaigvard and on the
other side | am a small hippie. So | am a mixtufealb The pursuit of
happiness, that is what | want, because for weihdj you need a certain
amount of money. And to get a certain amount of @yoyou have to work.
You have to have a job, a nice salary. But not tmech and too time
consuming.

E: You also want to have a nice life, not only worikg.

St: Not only working no.

E: | understand what you mean. And when travellingwhat is important
for you?

St: When travelling? That | am travelling to a cowrwhere | can afford
travelling. Because when | travel to Europe | cant afford going to a
restaurant every day or staying in nice hotels Vikedid here. And | don't
like guides, | really don't like them. | don't lik be taken by the hand to
certain places. | like to explore them myself.

E: And how does your lifestyle reflects your choicdor Vietnam as a
travel destination?

St: Yes as | said | love food.

M: But some people do not care.

S: We spend a lot of money on food, all of us.

St: Yes often times we spend more money on food timtwo days of
sleeping. Yes | want to explore and | was not senke learn about the
Vietnamese kitchen. But | can’t differ between #h&an kitchen and the
Vietnamese, no | can, but before | couldn’t. Asaidsl am curious and |
wanted to try all the different curious food thebifered here.

E: So mostly food.

St: Yes and | like the backpacking style but livinga nice accommodation.
So | don’t worry on eating on a street kitchenwhen | sleep | want a nice
bed.

E: So not in a hostel with 20 other people?

St: Not in a dormitory.

E: Ok, now it is your turn Stephanie. Can you tellme something about
your life?

S: Well, as the others | have to study a lot. ¢ lik do a lot of sports. | like
to do yoga. | like to meet friends walking aroumd dities, having nice
things, nice bars, going dancing.

E: What is important?

S: To have a nice place where | am living. | thyioki can live cheaper than
we do it. But it is really important to have a nitat where we can come
back to.

E: And how would you describe yourself?

S: | am a really active person. And | always likehtave ideas and doing
different things like other people do. | think Walys like to be happy.
When there is something that | can not be happy teally nervous. | think
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it is just nervous because | just want to enjoylifeyand | don’'t want to
think of a lot of things and just smile and enjoy.

E: Ok. And important values?

S: To have really good friends. And honest friemdegere you can really
discuss and develop. | think this is really impotta

E: And when travelling? Is it the same?

S: Yes it is the same. When | am at home | readlgcha good place to stay.
| don’t feel comfortable, | mean | can do it fofeav days in a hotel which it
is not so nice. Where the bathroom is ... or somgthinhave done it
already for 4 months. | stayed in a lot of dornigsr But | think when you
do it all the time you get really sick probably.Yoan see it on the skin and
| don't like this so | need a really comfortableyst And good food and
being active and doing something else what othepleedo. | don't like to
travel, for example with the lonely planet. | thiitks interesting to read it
and probably take some ideas. But | don’t reake lio walk through the
city with the lonely planet in my hand so that glsexdy can see. Yesterday
for example we travelled with the lonely planet amel went to restaurants
and | had the lonely planet in my hand. And he $aids, go upstairs there
is a nice view, like what the lonely planet saichdAwe went upstairs and
there is no view. And probably five years ago theas a nice view but now
someone else build a house in front of it so.

E: | was talking to Mr. Ha from the hotel and he sad to me. People
come to me with the lonely planet and they say thisotel is four dollars
he says that is ridiculous that was 10 years ago.

M: Sometimes we were wondering if they pay the lppéanet, | really can
imagine that because there was a hotel and it wesnmrmended in the
lonely planet. But | think it depends on the coynBecause | have friends
who are travelling through Thailand and they areyvaatisfied with the
lonely planet. In Vietnam, the information in note.

S: | have another idea. As | said | am not intedh what other people do.
We really like to sit in the street and watch peoph Vietnam it is not that
easy because there is the language barrier. Bl Itd ask local people
where should we go for dinner or something. Becauge always better.
And for example when we have been in all thosegitive just have done
the touristic things because you can not have breklue and have not seen
the Emperor palace. So we have done it, but aéldel think we are more
interested in to watch and explore.

E: See the real life?

S: Do something else and get lost. We really lavgdt lost so we have our
city map | don’'t know anywhere and we just walk faurs until we get
really tired and maybe forget that we are hungy tnen it is already three
o’clock and we just have breakfast or somethingd Aacause we are really
flashed and amazed by all the smells and what geu Ehat is what we
have done, all the times. When someone asks ushelatyou done today,
we can just say we walked around because thatas wé do.

St: It is a bit strange because we don't like teenote areas so much,
because of the accommodation. But what | also dike'tare these tourists’
quarters where there is fish and chips and a lgig &r buy one beer, get
one free. It is so annoying, it is really annoyiigat is not why | travel.

E: Where did you see that?

St: For example in Hue. You see it often times.

S: In Nha Trang | think it is the same.

M: And in Vietnam, because he said that he dok# lio have guides. But
since | have already done a tour | would. It igigficult to get to know the
lifestyle of people when you are from abroad. Yae anissing some
information when you don’t have a guide.

St: Yes you are our guide. | said it yesterday ¢o. h said | do not like
guides, what | mean with that is | don't like theide you book for a day.
You pay him a certain amount and het shows youratolwould like to
have a guide which accompanies us for two montksb&tomes almost a
friend, who is loyal to us and who we can approaecéry time. And who
really shows us what it is and what he is talkiige she does that.

S: She really told us a lot of things | think. Yawon't get that information
from just a local guide.

M: On the one hand | got it from my family and lbpaople, my colleagues
at work. And a lot of information, when | went fekample to the Mekong
Delta, the landscape is beautiful, the scenerye&utful. But the way they
life... sometimes it is really fun to go to a plackese they produce coconut
candies for example. And then they explain to ydwy whey do it, or how
they do rice paper. | am really looking forward tbose things. But it is
enough to do that for a half day tour and | thinkre are some agencies for
example the one | was working for. They offer gsisdeho accompany you
for your whole trip. But you can’t afford it. Onhich people can.

92



E: | met a Canadian couple, | also interviewed themthey had a guide
for two months. And a driver and a car.

M: And there language skills are very good. Theyehdrivers and cars but
it is so expensive.

S: I think my lifestyle probably does not reflecy whoice for Vietnam.

E: No?

M: Why?

S: Because | really just made the decision becalsere seen Thailand,
Malaysia and Singapore already. And because | hgaodl things about
Vietnam. That is why | have made this choice. hkhl have not known
before that Vietnamese food is that good, notlat al

M: But | think that you two are very curious abaww things and |
couldn’t imagine that you travel to a place thateésy crowded.

S: | thought | want to see something else, | neelet able to afford it. |
want to go there for two months. Because | think gee more things. So
the only choice we had was Asia. Because it is thatip. And because |
went to all the other countries already we decitego here.

E: My next questions are about responsible tourismand because you
are studying tourism 1| think you have more knowledg on this topic
than most people | interviewed. But what is your uderstanding and
ideas about responsible tourism?

St: In general or here in Vietham?

E: No what you know already.

St: Being a guest in a country.

M: Behave like a guest.

St: Behave like a guest, not trying to change duoel or not trying to
change a culture unconsciously. So that people oer&in district will
change their offers or something. And of course tesponsible
environment. Tourism here in Vietham, sometimesl®t¢hrow things out
of the window, that is what | experienced. Resmpectine local people.
Don't change them. Don't change their offers. Toy e fair enough
because when | travel here, sometimes | feel lidan Ibeing cheated when |
buy something. For example a jacket | bought ydsierAt a certain point
you have to remember what you would pay for it outyhome country.
And then you should not bargain so hard thatniair.

E: Anything you would like to add on this about reponsible tourism?

M: Try to adapt yourself to the culture and respect

E: Do you have special courses on sustainable orsponsible tourism in
your studies?

M: No.

St: No, it is discussed sometimes but it is nailgect.

E: In my bachelor | had one class about it and then decided that |
wanted to do my masters on Responsible tourism.

S: | just wanted to add that in undeveloped coastlike here, | think it is
good, we have been in a lot of places, for examaplthose bakeries where
they give a really food job to children who usualiguld life in the street.
And they are giving them an apprenticeship for years and they get a
good job. I think this is a good part of resporsitdurism.

M: And to inform yourself beforehand because weematking about this
in Nha Trang because there were two women with litile babies. And
they wanted to sell us chewing gums. And | knewoteefthat they have
gangs who were kidnapping children from the mounstair Cambodia and
they bring them to the city and then they just gmuad and they are saying,
| am having a baby and | do not have enough movyiey. shouldn’t give
anybody money. One day we just bought food we vesteng them, are
you hungry? So we can buy you food. These are shivigich not a lot of
people know about in Vietnam. And they just seetlady look so poor.
This is responsible as well, because the governimanta kind of raise the
population. And they should tell tourists on foretiahey shouldn’t give
money.

S: That is something that | wanted to ask you, &ameesponsible tourism, |
think it has two sides. On the one hand the tau@std we just talk about
the tourists and | think that the government shgivé more information to
the people coming here. How to react on differ@ntagons. | think this is
what lacks here.

St: | think it even has three sides because youwandking for a Dutch
company?

E: Yes a development organisation.

St: A development organisation, but if you are amgnihere and opening a
hotel as a foreigner or something. It is really artpnt to integrate yourself
into the local community. And sometimes we saw ntssowned by foreign
companies or entrepreneurs. And they seem to bestitall islands in a city
or region. Totally different, not integrated inteetregional or local markets.
M: There should be regulations from the government.
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S: | have not been in Laos yet, but | read a lahisfgs and | think that they
are more into responsible tourism. | can not give gny information but
probably you should talk in two weeks.

M: In the lonely planet they say it a lot. And §v@blem here in Vietnam is
that the government is really corrupt. Maybe theg eeally willing to
change something, but in the end there is justimygstment company and
they say they want to open a resort which is fayppe from abroad and
they pay a lot of money, so they don’t have angptioice.

E: Yes it is very difficult. And do you think that you travel in a
responsible way?

M: Yes

S: Do you think flying is responsible?

St: Maybe not because we avoid home stays.

M: But it is just because we don't feel really sexu

St: It is not about security, it is about cleantise

E: But | think you are very aware on you impacts ondestinations, right?
M: Because we always keep our garbage with us.

S: We have not seen one bin in Cat Cat for exantifiejs really bad.

M: Because we are carrying it with us all the time.

St: And not even in Cat Cat but also in small sitie

S: You can not even travel responsible.

E: Have you been to India? I've been and there itsi so much worse.
Compared to that Vietnam is quite clean.

M: They have hidden places here where they keepradkh.

E: What do you think could you change about your wg of travelling to
be more responsible?

S: Probably learn the language at home a bit.

M: The basic language.

St: Support local restaurants or dining places,exivny locals.

M: I think sometimes it is quite difficult becauiges always depending on
your budget.

S: Paying one dollar when you make a picture afithe

E: You should always ask if you can make a picture.

S: Yes we try to do that.

St: Don’t shower to long.

S: Yes that is a really good idea.

E: And do you think, right now, Vietham is a resporsible travel
destination?

All: No

S: Not at all. And I think the most important prein is that they are not
caring about the nature.

St: They are on a different stage of tourism. Wteemism began in Europe
it was the same. And now tourism is developing ferd in a few years
they mind the effects on the environment or théuce| then they try to set
up figures or something like that on which they ca@asure is tourism in
this expense still ok or not and the next step dreyreally caring about that
and their selves and their country.

S: How can you do responsible tourism when you reokinterested in
nature? Or when the local people do not care atetute.

M: That is the main problem here. They should ettu@ad raise their
people first. And they should try to develop a aerkind of program. They
should organise themselves much better and thewyldhoy to control
tourism organisations. | think it wouldn't be therd to do it. Sure, for the
first time it is quite hard to find a way how yoarcdevelop a program like
a system. But it would make travelling way easiethey for example set
up a kind of standard program to say ok we... | m#a government
should control all hotels and restaurants. For etanthey could set up
some certificates to prove that this hotel is vamyironmentally friendly.

S: Good idea.

M: At the same way they are promoting their couniiigey are saying we
are really caring about our environment and abaupeople. So this would
be another reason why | would travel to a courBgcause | think ok, the
support is there and people are really thinkinguaiio

S: I think usually it is like that the local peoparing. | think in Europe it is
like that, they are caring about their nature arbne they are living and
they are proud. So the tourists come and they laogviag them, we are
responsible for our nature so please be responibleBut | think here
probably it is a good idea to... because from loeglgbe | have the feeling
that they do not care at all. And probably the isiemeed to show the local
people that how we want to have it. That is howdweeit in Europe. And
then how Mai Anh said, they are making some prejétat there are hotels
which care about the nature and everything. Andinkt a lot of people
would go there because they are interested andséeyow everything is
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here. And probably the local people see it and gobbthey get more aware
of it.

M: I think the input should come from Vietnam ifsel

S: Yes of course, of course.

M: But the problem is that everything here is abmainey. And we have a
different kind of lifestyle in Europe. It is affoatlle for us to think about
those things. But here people they have to thirdutibeally basic issues.
For example if they have enough money to buy fawdtie next days. So
they don't care it they cheat on tourists. Becahsg have to survive and it
should be the first step for the government to nsake that people here can
life in a kind of good way. So after that they ¢himk about tourism.

S: That is true but on the other hand, | mean whktal goes from A to B
with a local bus which is paid by the governmerd he throws all his stuff
out of the window, this is as well tourism. The govnent should make
some policies, it is not allowed to throw thingd ofithe window when the
bus is driving. And the people who work in the lwii care about it and
will check it, | think this would be the beginning.

M: Actually there are regulations, but the problenthat everything is so
corrupt.

S: Yes that is true.

M: And there is no one who controls it. Because tthen't get paid for that
work. And then they just think hey | don't care.efvpolicemen here are
corrupt. They really have to think how they canvswg for the next few
years. And then if a tourist comes and he doesvela drivers licence, just
a simple example. You just have to give them lik@.800 Vietnam Dong
and then you can go on. Even though if they araldrAnd it is the same
with the locals. So they should introduce a kindivahg standard here first.
St: Yes but tourism can do this. Because otherstghs or branches are not
that big here.

M: | am not very sure about that.

St: | think tourism is a big engine for the econongye. And if the tourism,
which is provided by foreign owners provides readsa salaries for their
employees. So they can think of other things tham o | make my living.
And it maybe affects there families.

S: | think this conversation goes really deep nb&cause as Duk said to us
they can’'t do multitasking. So you need 30 peoplevbrk in a restaurant
where you will need 5 in Germany. And how shouldl \give them the

same salary for what you pay for one person in Gegmit is not possible.
Because then can just do one thing.

M: And the problem is that people here don't hahwe kind of commitment
we have. If they work for a company they do it foe money. They don’t
identify themselves with the company. In most cabey don't and it is
because the political system. It is a socialistntgu And they know that
after their probation period it is very hard foemtrepreneur to fire them. So
they just lean back and do what they want.

E: But they also have a lot of private businessesow right? So it is
changing.

M: It is still very hard, especially for foreign egpanies. Because | am
doing my internship at Siemens now and the CEOnwédhat is really hard
to find good employees. Still he has to controhthénd that is the part, he
always had to control you, control you, control you

E: Do you experience that tourism is supporting posrty reduction?

S: Sa Pa was really poor | read and now some tewsl they buy from the
locals.

M: For the minorities it is a very big support.

E: So you saw it especially here in Sa Pa?

S: And as Stefan already said that is where théydet of money for the
country. It is like one big section here and igiewing.

E: And what about environmental protection? You dort see that right?
Because of the tourism.

S: As we said there are no bins for example.

M: But it was worse before. | have been to Saiggedars ago and it was so
dirty, it really was. And a lot of beggars were gwehere. And now the
government is trying to change that. They are gtim introduce a kind of
system.

E: So it is slowly changing?

M: Very slowly. | think the money is going to a yesmall amount of
people. And actually it should go to the local qwbr people. Of course it
might be an engine and yes | think you are righid Aince Vietnam is quite
corrupt, as | already said, it is very hard.

S: Probably the gap gets bigger.

M: Yes bigger. Because for poor people it is redrd to change and
improve their lifestyle.
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S: | think tourism in Vietham is not easy becausa fave to change a lot
in the head of the people. And | think this is thest difficult thing. There
are so many things | could count now. For examipdé they think that we
are really rich. | mean of course we have a goaddsrd of living at home.
But | mean we are students and of course we prglieble 600 euro’s in a
month but we need to pay 300 euro’s for rent onawere. And everything
is so expensive, and | think they just that evenglis gold in Germany.

M: Many diamonds.

S: And that is something they really need to gethim head, those people,
because they just want to have your money. Weyraalll a good time here,
and Stefan is a good bargainer so | think we gotlgarices for everything.
But | think they really cheat a lot and when youn'ddravel for already 6
weeks and you don’t know that you can get a bottieater for 6000 dong
you pay always 10. | don't know everything. For exxde you know that a
bus for Lao Cai to Sa Pa doesn’t cost 400.000 dAnd. this is really not
that good, because you bring the information bamkéd and you tell other
people. And | think they probable don’'t know thatem you go back you
have a list of places where it was very nice ander@hyou would
recommend to everyone to go back and there areasty meople going to
Vietnam and you give them a list, just go theredose it is nice. Just forget
about the other places because they are just ogeati you. And | really
think they live like that, they think, ok they ahere now, we want their
money we don't care if the food is good or not heseathey won't tell us so.
St: They can't tell us and they won’t come back.

S: This is really narrow minded 1 think.

M: It is because of the gap. We have been talking waitress today. She is
working 10 hours a day, 7 days a week. And she fetsllion Vietnam
Dong.

E: In a week or in a month?

M: In a month! That is probably 35 euro’s.

St: Or budget is probably 1 million a day.

M: How can she survive with that? And then she @sking in a restaurant
where a lot of tourists come. And then she seed tiey are eating and
drinking. And they are having bottles of wine fd¥ dollars. And of course
she is thinking that they are rich. But | thinknidbuldn't be that hard to, for
a place like Sa Pa very small, you could have imgsfor all the locals. It
wouldn’t be that hard.

St: Introducing destination management would bedgoo

S: But we saw so many tourist offices where theisteicome in. Probably
where they think about the things they should dcerwlthey are at a
destination. And when you see those people, thissmen working there. |
think they are even worse than Austrian tourist egoinent heads
(Touristen Verband Schaft). | think they are reafrrow minded and you
should start with them and get in their heads thaly need to change
something. For example in Hoi An things are madeyém and they should
fit you. Then you have to go there 5 times becdlusg are just interested in
your money. | think the tourists office have td teem. They go back and
they will tell someone else. And those people ave coming back and
when we are not caring about our reputation, ia figars Hoi An is nothing.
No one comes back.

M: It would be a good idea for example for Ha Giafbe input could also
come from other organisations. We could have tnginand introduce
colleges to the local people. How people in Eurdpéy/estern countries
live. And what values they have and that you dffiem reasonable salaries.
But on the other hand you want them to serve aicekind of standard and
quality. So just try to make them understand wleatpte who are travelling
to Vietnam, or travelling to Ha Giang are expectiAgd | think it would be
a good step to start with the locals. To tell the@hgcourse you can ask
higher prices for tourists and they even would palut then you have to
serve a certain standard. It is a win-win situatigou make your guests
happy and you get paid well.

E: Maybe | can tell you what they do already. Eighttour operators in
Ha Noi form the responsible travel club. So they & going to work all
together and also together with SNV. You have Caris and
organisation from Swiss. And they are all going tavork together and
they start with some little villages. But they star really small, just one
village. They give trainings to the people, educatthem. And they tell
the people, it is not like next week you have moneit will take a long
time. But then you will get money, but they get traning in Hygiene
courses, also in attitude courses and how Westerodutrists live and also
in English and so on. That is how they start, but focourse you can not
do the whole area, you have to start really small.

M: No you can’t. You have to do everything stepshsp.

E: But that is how they are starting, | think it is really good.
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M: And just tell people that they should work tdgat Not against each
other. Because you can go to a hotel and say, thisllhotel is giving me
that price. And then they are giving you a lowecer So if you tell them
you should communicate with each other. So youjasnhhave a standard
price and don’t go under that price. It is a wimwgituation. | think it is a
good idea.

St: Yes. | think it is always good to try to meée texpectations of the
tourists. But for example when we went hiking tod&ie came into a small
village. And it was so nice, and even though theeze some handicraft
shops for tourists. We did not feel like we were imoan authentic region,
destination. But then suddenly through a speakety ttvere playing
Viethamese music. The whole village has no speagesbably they have a
television but there is no technology. And thenrigis hear music from
speakers, it is so like am | in Disneyland or whatry to meet the
expectations but don’t loose your identity. Donake Disneyland out of it.
M: Don’t exaggerate.

E: The next questions are about information sourcesYou told me
already that you use travel books and internet toifid information.

S: Yes.

St: Internet and travel books. Everything we havehie travel books, we
double check in the internet. Recommendations andst it is not that
easy because we found that a lot of recommendationghe internet
weren't true, or written by themselves.

S: But | think you can not trust the books at aldayou can not trust
internet, the best this is just to go and see aedic

M: Have your own opinion.

S: Because on the one hand lots of times it is regpensive than what the
travel book says. But on the other hand you stayafaveek and you just
stay there you can discuss the price.

E: And what has proven to be useful to you. What yo just said, go
there and check.

S: I think nothing else.

St: Yes, because in the guidebook it said it iseautiful hotel and the
recommendation said the same. And we go there lmdathrooms are
dirty.

S: Probably the best thing is to talk to otheretkers.

M: Not only the travellers, try to make an affoadttlk to the locals. They
give you the best ideas.

S: Like you did today.

St: But | am not sure because in Hoi An | madetthaser in a tailor shop
and we were looking for a good tailor for shoesd/Ase recommended a
shop, and they are supporting their families, thelatives who own the
shops and it is not always that good to ask. Thaty experience.

M: No you have to have both kind of opinions. Faample if you are
sitting in the taxi and talking to the taxi drivand he feels that you are a
nice person then he may give you the right hints.y8u already said you
like to sit on the streets and just watch peopld #men just talk to
somebody.

E: But for you it is of course a little bit easierbecause you speak the
language.

M: Yes.

E: Because | try to talk to lots of people and itd ok, but sometimes you
just can not talk to them. Ok, the last questions @ about the overall
experience you had in Vietham. How satisfied are yoto date with your
trip in Vietham?

M: As a kind of ranking?

E: You can say very satisfied, satisfied, not safied.....

St: | am very satisfied because we make the bastfati Not because it is
not good, yes it is good. It is really nice. Mo§tlte people are. At least the
English sentences they are saying to us are neiaky It seems to be honest.
It is a nice experience. It is worth travelling @er

S: | think all the bad points we already told you.

E: But it is really interesting because lots of pgde have a lot of
negative points. But if | ask are you satisfied theare all very satisfied.
Even though there are negative points.

S: | think what was really good for us that Mai Aimélped us a lot. What is
really Vietnamese food, when we wouldn't have met kve probably
wouldn’t have the experience.

St: How you order, that you share all the dishes. Would have ordered
two dishes and share them.

E: Yes it is really nice, but you have to be with mre people. Because |
am alone and | am not going to order 10 things ofaurse.
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S: And probably we would have understood it after fweeks but probably
not. | don’t know. | think we wouldn’t have underet it. Because as we
said the menus in English are not the same asémafinese. That is what
she told us, we probably wouldn’t have found outselves. Even when you
show them the picture that you want to have, a w/fiish, they just bring
you a piece.

St: When you ask the negative expressions or alwlagsbigger ones, |
don’t know how to express this. And that is what yell, so we tell you the
negative points and all and all | am very satisfied

M: It is depending on your experiences and expectst

E: And it is also how easy going you are. And of cose we are young so
it is easier. Because | also talked to people fro60+ and they had some
problems. The woman got sick, she could not sleefhe beds were not
ok. Than it is difficult. Because when | sleep in &ed which is not really
ok, it is not really a problem.

M: But when you go back you always remember thedgbngs.

S: And it is how you are. We had three weeks ofingi but we had so
much fun. And | think when people come here ang #xpect something
else, sunny weather, it is ruining their whole dali. And probably there
are people who expect that they can have a realhg gpizza here. | mean
you can not expect this so it is just how flexibhed happy you are in life.

E: | think you have to be a typical traveller to goto Vietham. Don’t
bother to much if anything is going wrong and justlet it go. Just laugh
about it.

M: You should do that, because you have to wait.a |

S: I really think you can not do Vietnam in two WeeYou don’t have any
idea.

E: But most of the travel groups, they do it.

M: It is a waste of time and money.

E: Yes, from South to North, from North to South.

S: | think they probably spend the same amountafey what we do in six
weeks.

M: It is just to come back and tell your friendsathyou have been in
Vietnam.

S: You don't feel it. You don’t have the time td and watch.

E: How satisfied are you by visiting Sa Pa? What igour opinion about
Sa Pa?

M: Actually | am very satisfied, because the hateihg, we already
expected that we have to bargain and there ared issues. But | thought
it would be quit hard to have trekking tours on iyown. Because | know
that the Vietnamese infrastructure is not that dgped.

S: | think one of the bad points and it is reallgrae, we can not be nice.
That the food is not Vietnamese. Like you can iud 2 Viethamese place
for eating. And this is really bad. You just waklkrdaugh the street and
everybody says Western food, Western food.

E: You have one area with only Viethamese restauras. Close to the
lake. I've heard this from the Vietnamese.

M: But the most important reason for us to travetehwas to see the
scenery and that is amazing. And we have such gveather here. One
week ago it was raining and cold.

S: And it was such a beautiful day and the hikiragw..

M: And the people are so friendly if you comparerthto Ha Noi.

S: Even if they want to sell you something, they so sweet and they are
always in for a joke.

M: Even if you don’t buy anything. We are jokindat with them and they
are always laughing.

S: I think one of the cutest things was that she agsking an old lady when
she buys something if she can make a picture andlthlady says, should |
sit or should | stand. And | think that this shatlvat she is really proud of
herself and she is proud of her ethnic minorityy ldentity. She is
interested in tourists and | think a lot of Vietrese people could learn
something of those old people of the ethnic mimesit

M: Especially of the H’'mong people. They are soeniénd if we go
somewhere they just say ok, you can try everythitigpugh you don’t buy
anything don’t worry. And if you go to Ha Noi, naiy says that to you.
They are like, do you want to buy something andabt | am not sure and
go ahead and find another place.

E: So you don't feel when you walk down the streetshat you get
harassed by the people?

S: No they are nice, we love it.

St: You have to cope with it.

E: But what | do, | always smile to them and say néhank you | don’t
want to buy and they are really nice. But | also s& some tourists
getting really angry.
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St: That is the wrong way.

M: But here is works. In some places you have ta kind of rude.

S: Itis true.

M: Because otherwise they are really harassing &ad.they are really like
you should buy chewing gum and you should help Ineeause | can not
buy food for today.

E: But it is good to hear that you think the peopleare really nice and
you even like it. Because | heard some differentates.

S: We had so much fun today. Like here is our hatetl here is the other
place and you know they are fixing the street. Asdally when you go out
of the hotel you would cross this street thing overe and there were like
five girls standing there. And we were waving aheyt were waving back.
And then we walked and here, so we did not crassstheet and we walked
there and we were making fun of them and it seelikedwe wanted to
cross the street over there so they walked thedetlzen we walked back
and they walked back. And they walked forward agaid were laughing.
And we were laughing. And today we met an old ladyl | though she
wanted money but she just walked with us.

M: She said | am going to accompany you a little d@cause | feel so
boring, | just want to talk a bit.

S: And she really did not want to have money.

M: And she said if you want to buy something, jiedt me. And if not it is
fine with me.

E: 1 did not hear anybody say that to me.

M: She was talking in Vietnamese. And sometimey tt@n not express
themselves very good in English. And they only hearsmall amount of
sentences.

S: “Come in my shop”

M: “Buy something from me”

E: So if you look at the whole experience, what wddl you say is the
most positive and the most negative?

M: Since it is a mixture of my internship, like &é# of living here and
travelling around | would say the most positivédget to know the people.
Because | am really interested in people. And ihted to talk to them and
that was the most positive thing, to see how difieds Vietnam is. From
the South to the North. And how different people and it was such a great
experience. Most negative is, | think most disappiog is the government.

E: That they are so corrupt you mean?

M: Yes and that they don’'t make an effort althopgiople are here, | think
they are really strong. They really have an abiidydo something out of
their country and to develop. But | think the gesatbarrier is the
government. And that is the most disappointing.

E: What could be changed about that?

M: To change the government it is very difficultedause it is a really long
story. If you know how the government developedeyare just farmers,
they don’t have any education at all. And what dolok changed is that
there are organisations from abroad which are cgrarVietnam and try to
make an effort and try to give support and shovmtla@d advice them how
to do it in the right way. Although the governméntorrupt but | think it is
not that hard to establish your own thing and a lafresult, just anything.
At least you can help a certain amount of peopteth@t could be changed.
| think it is already changing.

E: And what about you?

S: | think the most positive experience, even whdon’t want to go back
was the Central Highlands because | have seen hanested they are and
how nice. Even with the big language barrier. They so sweet and just
talking in Vietnamese to you. And caring, they skdws how to eat the
food. We did not have this experience in touristieas. Because they just
put the food on one plate and they don't care. A&y really showed us
how to do it, that was nice. And | think the woregperience is that
bargaining is a lot of fun but to get cheated tocimis not fair. And the
owner of a hotel does maybe not understand thapggua lot of money so
you need to get a clean sheet. You don’t want i@ hdack hairs on your
bad.

St: | am not sure but one bad experience was, Weahaom, we booked a
room and stayed there for a couple of hours anddida’t feel quite
comfortable there and then we decided to checkWeatused it for 5 hours
or something and changed to a different hotel.

S: May | add something.

St: Yes.

S: | was really ill and the woman has seen thad probably some fever,
my nose was running, my eyes were running. | rdaltybad.

St: So we decided to change to another hotel bec#duwas not that
comfortable. And | would even say it wasn’t wortie tmoney and we gave
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up some laundry. And when we checked out, theggahanged a little bit.
They were somewhat angry. And they charged alnh@stwhole amount as
if we stayed a whole night and had breakfast tleereomething. And the
laundry was so expensive. Even in the most experisdtel we stayed it
wasn't that expensive. And they charged us so mQcln Hoi An we went
to a laundry shop and we gave up our laundry aneh# one bag and she
put it on the scale and it was 8,5 kilo. And sHd tes the price of it and we
weren'’t satisfied and they were not that clean smeve went on to another
shop and we put the bag on it and it was 4,5 Kilee same bag. That was
bad.

E: So they just messed up the scale.

St: | don’t know what the best was, maybe you know?

S: No | don’t know.

St: One thing which comes in my mind, | don’t kndvit is the best. But
we were in Kon Tum and we went to a small stretethkin and we were not
sure if we should eat there and finally we decittedat there and they were
so kind to us and they planned everything and & a@ delicious. It was
even so delicious that we came the next day tthea¢ again.

E: That is good.

S: It is so funny because we always say that tiralehighlands were so
hard and the hotels were not nice. But it is onéhefmost nicest places at
the end.

E: Eventually you look back at it as one of the bésxperiences.

S: It was different.

St: The people were very nice.

E: Are you planning to come back to Vietnam in thduture?

M: Maybe some day.

E: Yes you because of your family maybe?

M: Apart from my family | think it is pretty niceothave your holidays here.
If you know how to prepare yourself and to inforouyself. Yes, | would
definitely come back, but | have several otheridatibns | want to visit. |
think it will take a lot of years.

E: And you, would you come back?

S: I think yes, | think we are very curious so wanivto see something else
its like a list in the head. But one thing | woulkshlly come back for is the
food, because it is amazing and so fresh and &0 nic

M: There is never enough time if you travel. Yoways have some others
spots of which you think | really have to go thefer example Ha Long
Bay.

E: Yes | will go, at the end of my trip.

S: Cool.

St: | don’t think | would come here again. Not besa it is not worth it, or
it is not nice. But | think the way of travelling changing and | feel like |
want to go somewhere else. There are so many cesiitcould go to. So
coming to Vietnam again, the change that it hapjmegsite small.

E: And would you recommend it to other people as &ravel destination?
M: Yes, but | would add a lot of but. | wouldn’ta@mmend it like, yes you
should go there. I will tell them you should be asvef ..... and then give a
lot of information.

S: And | would tell them, don't go there for two @kes.

E: Go there for along time.

S: Yes.

E: My final question: If you could make a movie abat Vietham after
your trip, what kind of movie would it be. And what would it be about?
S: We were talking about that yesterday.

E: Yes? That is funny.

M: Because we bought skirts on the market and wletl@ same one. So we
were like we have to tell each other when to wehickv skirt and the idea
came out that we should take a video for our cgliea at the University.
And like, | am talking Viethamese and she is tajkiBnglish and she is
saying very nice and kind things and | am justgtating it in Viethamese
but in the wrong way. Like how Vietnamese peophdlyavould say it. And
we are talking to each other. And then having digelvith the translation.
E: Wow that is funny, so you thought about this aleady.

S: | think it would be a very funny movie. Likeist here, it is so funny.

St: It should be.

E: You should laugh about everything actually.

S: O we had so much fun. We laughed so much here.

St: | would make a motorbike film. From the perdpexof a motorbike
driver. Driving trough the landscape and some <ited stopping at a
bakery and ordering from the street and shoutisidé and somebody is
coming inside.
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M: 1 would collect all my memories and show nottak bad things, but the
things that could happen to you. Just showing ¢faé Vietnam.

S: It would not be a romantic movie and it would he a thriller.

E: Just a honest movie.

S: Yes. Because it is really something, it is ske $eere. | have never felt
unsafe here.

E: That was it, anything else you would like to add

S: It was really interesting.

E: Thank you very much, | think it was really nice.
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Tourist interview 8

Name: Bert Voskamp

Age: 60

Occupation: Retired policeman, freelancer fox travel

Nationality: Dutch

Location: Mai Chau

Date: 09-02-2010

Time: 11.00

Interview time: 43.42

He is a tour leader of fox travel from the Netherlad and is travelling
around Vietnam with a Dutch group in a bus, not viging the North-
West.

E: Ellen
B: Bert

E: Mijn eerste vraag is, waarom heb je Vietnam gekzen als
bestemming?

B: Laat ik het zo zeggen ik ben 11 jaar geledencasst ook geweest. Nou
ik doe als freelancer voor Fox begeleiden. Ik haterjland Sri Lanka
gedaan, ik heb Borneo en Maleisié gedaan, de kilgp gedaan en ik ben
uiteindelijk hier terecht gekomen. Dus de laatstejdar doe ik alleen maar
Vietnam. Omdat dit mijn favoriete land is. Dus lietwel een bewuste
keuze eigenlijk om Vietham te begeleiden.

E: Maar waarom is Vietham zo bijzonder voor u?

B: Uh als je het vergelijkt met andere Aziatischaden vind ik ten eerste
de bevolking veel vriendelijker, ze staan veel nmeen voor de toerist. Ze
zijn nog niet zo commercieel. Laten eigenlijk alte®. Gewoon foto’s
maken tot ontmoeten, tot iets drinken. Tot uithadign en noem maar op.
Ze zeggen wel eens, Thailand is het land van delagh , dat ben ik met je
eens. Maar ik vind Vietham het echte land van dmlgth. En de echte
mensen. En zeker als je vergelijkt, het Zuiden imet Noorden. Qua
karakter zijn de Zuiderlingen wat zachtaardiger danNoorderlingen. En
dat heeft weer te maken met afkomst uit China. @ekbouw van de
mensen is heel anders. Ik weet niet of je in héd@ugeweest bent?

E: Nee.

B: De Zuid Vietnamees is qua lichaamsbouw wat tengke Noord
Viethamees is wat grover.

E: Hoe vaak heeft u Vietham bezocht?

B: Alles bij elkaar nu bijna 30 keer.

E: En hoe lang reist u door Vietham?

B: Normaal gesproken is het ‘the best of Vietnaihigieen reis vanuit het
Zuiden naar het Noorden, die is 21 dagen en ddesitmip is 16 dagen. We
hebben ook nog een ANWB reis gehad en die was ¢8dd&n de ANWB
reis ging ook langs Mai Chau.

E: En de reis gaat meestal van Noord naar Zuid?

B: De Single reis gaat van Noord naar Zuid en dé\VB\reis van verleden
jaar ging ook van Noord naar Zuid maar de ‘bestiefnam’ gaat eigenlijk
van Zuid naar Noord.

E: Het is altijd wel het hele land? Of soms ook eestukje?

B: ‘Best of Vietnam’ is het hele land. We beginndsn in Ho Chi Minh
City, dan gaan we eerst naar de Mekong Delta, dagaan we van de
Mekong Delta naar het Noorden. Phan Thiet, Nha@,r@ui Nhon, Hoi An,
Hue, Dong Hoi, Vinh, Ha Noi, Ha Long Bay. Dus dait miet in het
programma de berggebieden. De policy die daar acittés dan moet je
toch weer minimaal 3 dagen extra ervoor uit trekkdean krijgen we dus
een 24-daagse rondreis, 25-daagse rondreis ers dhtni vaak voor een
bepaalde doelgroep te lang. Dan praat ik nog niet bet geld. En dan heb
je kans dat er minder mensen boeken. Er zijn nkjftuwel reisorganisaties,
ik geloof Summum en Baobab die doen wel Sa Pa, enbigr die zitten dan
ook wat langer in het land.

E: Maar niet iedereen kan natuurlijk lange tijd vri j zijn.

B: Nee, en Fox reizen is de enige organisatie bpndiment nog die alles,
van het Zuiden naar het Noorden doet met de bus.nizat met vliegtuig en
niet met de trein.

E: Dus de hele reis is met de bus.

B: Ja. Ik zeg ook altijd dan als u vliegt is heijélmooi weer boven de
wolken, maar u ziet niets. En met die treinreist isel2 uur als je de
nachttrein hebt, dan zie je ook niets. En dan averle wel van Hue naar
Ha Noi of andersom ruim 600 kilometer maar je gaavonds om 7 uur in
de trein en je bent de volgende ochtend om 7 uutedpestemming. En dan
zZie je niets. En dat mis je dus. En je mist dan legle boel. Een heleboel
organisaties weten niet wat je tussen Hue en Haaloidoen.
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E: Er zijn inderdaad veel mensen die dat stuk ovefaan.

B: Ja dat ze dus de reis te lang vinden qua kilera&ttanden. Het is ook
een hele afstand, maar je doet zo veel dingeny zekaf Hue naar Ha Noi.
Het is eigenlijk een heel goede aanvulling op jedreis en je beleeft daar
het echte Vietham. Want daar komt geen toerismelokgle markten, of
waar je ook bent, niet even de toeristen de bijedmeden maar je wordt
aangekeken. Dat is heel erg apart. Ik zeg ook svéégen mijn groep, je
moet niet gek staan te kijken als er een Viethameest je komt staan als
je wat langer of forser bent van bouw. Dan gaanazst je staan en kijken
ze of dat wel klopt ja of nee.

E: Ja dat heb ik ook echt veel meegemaakt, want ixen ook in gebieden
geweest waar geen toeristen komen en ik loop daredn. Dan zie je wel
echt bijzondere dingen, dat mensen aan je gaan &th en in je armen
gaan knijpen. Maar wel heel erg leuk. Bent u toch @l bekend met de
gebieden in het Noord Westen? U hebt er wel van gebtrd?

B: Ja uiteraard, ik ben in Sa Pa zelf niet gewaragr als je de folders leest
dan weet je waar Sa Pa ligt en dan weet je ookhetgebied inhoud. Wat
ik dan wel vaak gehoord heb en ook wel weet uiaeng is dat het heel erg
toeristisch is geworden, Sa Pa. Dat de bevolkingromder openstaat naar
de toerist en dat ze dus heel goed weten, daaraistavhalen. En dan
bedelen in de zin van het woord, niet echt bedelangeld maar bedelen
om toch wat te kopen en in hun huis te komen. Dusgeld te verdienen
aan de toerist. Op zich niet slecht natuurlijk, mdat heb ik dan gehoord,
het is wat hinderlijk.

E: Ja op straat wordt je echt aangeklampt.

B: Ja jij bent er geweest hé? Dus ik hoop dat ikveerd wat ik dan
gehoord heb van andere mensen.

E: Ja ik heb ook heel veel van tevoren gehoord erehis wel heel erg
mooi, ook het gebied eromheen. En het stadje is bagezellig, je hebt
een paar leuke restaurantjes, wel Westers natuurkj. En wat leuke
barretjes. Maar inderdaad de mensen ....

B: Het is niet meer die puurheid.

E: Nee.

B: En dat vind ik dus als ik in het middenstuk zépaf Hue to Ha Noi heb
je nog die puurheid.

E: Ja inderdaad, dat is erg jammer. Zou u geintereseerd zijn om die
gebieden te bezoeken? In het Noord Westen?

B: Fox heeft een nieuw programma. Ik weet het nietijn hoofd. Waar
ze het stuk van het Noorden van Vietham erin ddlergeloof ook Mai
Chau en nog een plaats en vervolgens doorgaarOhdze toe. Moet je zelf
maar even op de sites kijken www.fox.nl. En danjeidus de reis die ze in
het Noorden gedaan hebben. Ik zelf zeg dus op bwurt het is een
prachtige ontwikkeling om hier in dit gebied ookzen te gaan ontwikkelen,
want dat verdient zeker deze streek. En ik benemvkvan de weinigen die
zegt je moet Mai Chau erin betrekken omdat het fartastisch mooi en
rustig is. Het is nog puur. Ondanks dat het dug béx in dit dorp
toeristisch aandoet, maar niet te erg.

E: Wat zijn je verwachtingen over de berggebiedemi het Noorden?

B: De puurheid en de openheid van de bevolkingn&teur is ook stukken
mooier dan wanneer je naar het Zuiden gaat. Ddarjdndnelemaal geen
bergen, heuvels. Er ligt maar 1 bergje in de buart Ho Chi Minh city.
Hier zit je natuurlijk in de bergen. En ook langs Highway 1 van het
Zuiden naar het Noorden als je de rondreis maaktjezmaar een beperkt
aantal berggebieden. En de meeste liggen natuatgknaal tegen de grens
aan met Laos en Cambodja. Dus je krijgt veel meebarggebied als beeld.
En nogmaals het weinige toerisme. En dan zie jealieen hier, dat zie je
ook als wij van Hue naar Dong Hoi gaan, daar koegngtoeristenbus. En
dat maakt juist een land dan zo interessant.

E: En wat voor soort faciliteiten zouden nodig zijn om in de
berggebieden te verblijven?

B: Je moet natuurlijk voor de groep rekenen, je tmbehoorlijke
accommodaties hebben. Ik heb vroeger geleerd,daet],brood moet goed
zijn. Het bed moet goed zijn, het bad moet goed eij het brood moet
goed zijn. En met brood bedoel ik het eten. Ennda¢t natuurlijk hier in
Vietham. Het eten is goed, maar als je in gebidaent waar je natuurlijk
wat minder toerisme hebt krijg je ook wat meer nilifigeeden en
onmogelijkheden met de maaltijden natuurlijk. Dag choet sowieso goed
zZijn. Het bed, dus de locatie kan best wel wat Hgépe En dat moet
eigenlijk voldoende zijn. De mensen moeten zich goled op kunnen
frissen. Dus dat zijn de minimale vereisten. Jdthgeen 4-5 sterren resorts
of hotels neer te zetten. Maar je moet wel goedmramodaties kwijt
kunnen.

E: Maar zou een groep ook in een dorpje gaan en ihome stays
verblijven?
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B: Nee, zeker als je met een groepsrondreis gaagjaat dat niet.

E: Waarom niet?

B: Nou het kan wel maar dan moet je een accomnmdtatiben waar je als
groep verblijft.

E: En wat denkt u dat de potentiéle barrieres zijnom de gebieden niet
te bezoeken?

B: Ik denk dat het toch zit in de lengte van deenidie je dan maakt. Ik
denk niet dat het ontbreekt aan natuurschoon, ik dét dat het ontbreekt
aan de mogelijkheden die je hebt in zo'n gebiedaMi& denk dat het
gewoon de tijdsduur is. En buiten de tijdsduurgkig ook de kosten. En dat
zal wel meevallen als je hier blijft reizen. Madgemlijk ligt er maar 1 weg
hier hé. Eigenlijk 1 rondweg. Zodat je bij Sa R&diof begint of je begint
in Sa Pa rechtsom. Het is maar 1 weg die hier adrijalt.

E: En een gedeelte van de weg is nog niet klaar,ssen Sa Pa en Dien
Bien Phu, dus daar doe je 9 uur over.

B: Kijk Dien Bien Phu is natuurlijk al een histarte plek, die je erin zou
kunnen doen. Maar in eigenlijk is het natuurlijkscals je die hele tour zou
willen doen met een bus dan moet je al zeker egrofi@ erbij trekken?

E: Ja, sommige wegen zijn echt heel erg slecht. Made meeste mensen
gaan eerst met de trein naar Sa Pa.

B: Ja dat overbruggen ze met de trein en in detlwaur Sa Pa gaan ze dan
dingen ondernemen, wandelingen, maar ze verblijge8a Pa. Eigenlijk
hetzelfde wat we hier in Mai Chau ook doen. Je \e#rid de vallei.

E: Ja hier heb je echt een vallei en dat heb je daaiet echt. Daar is het
echt helemaal de bergen in. Ok, dan heb ik wat vran over u
persoonlijk. Kunt u me iets vertellen over u levenin Nederland? Of
bent u helemaal nooit meer in Nederland? Wat doet ugraat,
activiteiten en wat is belangrijk voor u?

B: Reizen. Voor Fox ben ik een jaar of 6-7 geledsgonnen op
vakantiebeurzen, South-Asia advies te geven ovelela die ik zelf bezocht
heb en ook als trouwe klant van de organisatie atrtedpromoten. En de
reisvoorbereidingen die ik dan maak voor de graepineizen dat is toch
weer elke keer wat proberen te ontdekken. Steeds wat nieuws proberen
voor de groep te doen. Dat is eigenlijk mijn holeloyik weet dat is een heel
beperkte hobby. Maar voor de rest ik leef heel goied. En zeker voor
Vietnam.

E: En hoe vaak bent u per jaar in Vietham?

B: Verleden jaar 6 keer en het jaar ervoor 5 keeikéhoop dit jaar weer 6
keer. 6 keer 3 weken gemiddeld. Zo’n 18 weken Hhalit jaar ook weer te
doen.

E: En hoe zou u uzelf omschrijven in een paar wooeh?

B: Reisleider dus je moet soms streng maar rectdigaaijn. Dat zegt de
groep ook meestal. De eerste twee, drie dagenktas ik als reisleider ben
dominant. En daarna dan is de groep gevormd enaddrje eigenlijk de
groep wat meer vieren. Wat ik wel als reisleiden deen hier is dat ik
helemaal hilarisch ben van dit land en ik laat dmsen zoveel mogelijk te
laten ruiken, voelen, proeven en bewegen. En all@sik zie onderweg
daar stop ik voor. Dat is het mooie nog van ditladet zijn redelijk goede
wegen als je van het Zuiden afkomt maar de hightvapar gebeurd alles
langs. Langs de linker of rechterkant, daar geballed. Hele bebouwingen
ook langs een snelweg. Dus alles wat je ook zaat,j& stoppen. En je stopt
dus op je vaste plaatsen bijvoorbeeld Hoi An, dagen Beeuws authentiek
stadje. Dat is echt toeristisch. Maar de tusseggelstukken, als je wat ziet,
kan je gewoon stoppen. Dus wat ik wil is zoveel glifig de mensen van
het land meegeven. En als je dan praat over eeiddeld van het aantal
foto’s dat tussen de 2000 en 3000 ligt. Met eeitalegkaart waarbij ze dus
ook best 's avonds nog wel wissen om te zeggendabus toch wel een
beetje teveel van het goede. Dat ze thuis dus Vel werk hebben om
foto’s en film te bekijken en dat is dus het lewkk, dat je dus die mensen
die enthousiasme over kan brengen. Puur als mbésleAls anders als
persoon dan zit je natuurlijk in mijn andere va& @chercheur, politieagent.
Dat is natuurlijk een heel ander beroep. Ik beregsjpneerd.

E: En wat zijn belangrijke waarden in uw leven?

B: Ik wil mijn beleving, mijn gevoel van dit landrergeven aan de gast. En
9 van de 10 keer lukt dit ook. De enthousiasmeiklibier nog heb die
overkomt. Want je moet je wel realiseren dat jetalgleader in dit land
bent, dat je de normen en waarden die je ook ineNaadd eigenlijk zou
moeten kennen, dat je die zeker hier moet kenremakt een beetje, dat
zal jij misschien ook wel gemerkt hebben, weten Heemensen in elkaar
steken. Je kunt hier heel erg snel iemand beledigadan komt dat ook niet
meer goed. Maar het kan hier ook heel snel da¢ zmiflere broer noemen
of oudere tante en dan respecteren ze je. En aatzgaan zeggen, dan heb
je respect getoond en dan heb je een heel goedké Bandan gaan ze
eigenlijk door het vuur voor je. En dat moet je talgrleader weten. En wat

104



kan er gebeuren bij een tourleader die denkt datds is. Dat gebeurd echt
en dan gaan ze proberen boven de gids te staaen ey chauffeur of de
bijrijder. Zich profileren tegenover de groep dsen de baas. En dan heb
je dus geen samenwerking en dan krijg je dus dedfeer niet aan de gang.
Dat hele systeem zoals dat hier nog gevoelsmatity die traditie als je dat
weet dan kun je bij iedereen alles maken en brekénkomen hier net aan,
ik ben hier pas 3 keer geweest. Maar dan zie jehel&kenning, dan
herinneren ze zich o dat is goed geweest. Ondamkerdsoms best is een
probleem is in zo’'n resort of in een hotel. Hetagt het eten, hetzij met de
kamer, hetzij met een gast. Of met betalingen. Mker moet je op een
normale manier mee om gaan. Dat moeten we trouweNgderland ook
doen. Dus dat wel accepteren, dan is het een ggwkldd. Maar als
tourleader moet je dat wel beseffen en eigenlijlemeenen.

E: Spreek u ook Viethamees?

B: Nee joh, een paar woorden. Het is heel moeiljg, zit met 6
verschillende toonhoogtes van woorden. Als je bjgevvan spreken het
woordje moeder neemt dan heb je 6 keer verschiéléodnhoogtes. En dan
heb je kans dat je je moeder voor paard uitmaaktjealhet verkeerde
woordje ma gebruikt.

E: En de volgende vragen gaan over duurzaam toerisen Is Fox een
duurzame touroperator? Zijn ze daar mee bezig?

B: Ze zijn er mee bezig ja. Ze hebben nu ook datgmmene stoelen
verkopen. Dat je mensen wat extra laat betalen @ecdlogische situatie te
verbeteren. Ze hebben verschillende projecten, et#odn in Borneo een
project waarbij ze orang-oetangs gaan ondersteuferhebben bepaalde
andere projecten. Ze hebben een feel good prograrem feel good
programma is dat je aan het einde van de rondret verlengt en
vrijwilligerswerk gaat doen in dat land. Dus ze ke daar denk ik wel
bewust aan.

E: Het is wel echt aan het opkomen.

B: Ja. Maar dan moet je zelf maar even op de §iterk Dan weet je ook
even waar ik over gesproken heb.

E: Ja zeker, dat is leuk. En denkt u dat u nu op dimoment met deze
groep op een duurzame manier reist? Bent u daar mdmezig?

B: Nee, sorry dat moet ik ontkennen.

E: Nee maar dat mag, natuurlijk.

B: Wat bedoel je met duurzaam?

E: Ik bedoel er vooral mee om de lokale cultuur teespecteren.

B: Ja dat natuurlijk wel. Het is niet zo dat we Imig uit de bus gooien
omdat ze dat hier wel doen. Daar zal je ook vergomhdan staan hoeveel
rommel er overal ligt. Maar dat moet hier ook ndigraaal ontwikkeld
worden. Ondanks dat je ziet dat de mensen alleopude weg al scheiden
en dan er vrouwen op de fiets volgeladen met gédehefval rond zien
gaan. Moet men hier zeer zeker nog een helebodkeeam Het is eigenlijk
nog een ontwikkelingsland hé. En als we dat weegaai zetten naar de
ontwikkeling zoals een aantal Europese landen datlé jaren hebben
meegemaakt. Kijk maar naar de populaire bestemmirale Spanje en
Griekenland. Hoe moeizaam het daar nog gaat mstiglZulke normen en
waarden houd je wel in de gaten, in de bussenzdkps een afvalbak en
de buschauffeur als je een grotere groep hebtt kgtigregelmatig in de
daarvoor bestemde afvalbakken onderweg. Dus zufiged wel.

E: En wordt er ook van te voren bij de aanvang vareen reis tegen de
gasten gezegd van 1 keer douchen per dag? Zijn eefinalde regels?

B: Nee.

E: En iets over gepaste kleding?

B: Wel uiteraard heb je het over kledingvoorschrift zeker dus als je
tempels gaat bezoeken of het mausoleum gaat bezo&an moet je
respect tonen. En dan moet je dus bedekte schoedelat soort dingen. En
kijk met dit weer dan heb je het over de beschegmian je lichaam. Een
hoedje dragen, veel water drinken, ondanks dat ateirdNederland niet
gewend zijn. Maar zeker water drinken, dat is eean wWe meest
voorkomende problemen bij groepen. Dus ze voelah ziiet lekker
worden omdat ze te weinig gedronken hebben. Digetirgeven we wel
mee dus. Maar dat doe je tijdens je welkoms woord.

E: En wat denkt u dat er veranderd kan worden om ertoch bewuster
mee bezig te zijn?

B: Natuurlijk moet het land eerst zelf het land @i worden. En je bent
zelf in Ha Noi geweest. Nou kijk maar eens in zstad als Ha Noi. Kijk
maar eens om je heen, de huizen, ook de chaotredieemeborden, hoe
men alles neerhangt. Om als toerist hier die bemarsting over te brengen
aan de Vietnamees. Ik denk dat dat nog moeizaarijpaEn bescherming
van de natuur ook wel. Maar daar ben ik als groepmee bezig. Om te
zeggen, nou jongens hoe kan je hier daadwerkeligkdoen voor de natuur.
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Dan zou je hier de mens veel bewuster moeten mekefongens let op je
bent je land aan het vervuilen of je bent je omgg\dan het vervuilen door.
E: Denk je dat het voor de toekomst erg belangrijks voor Vietham om
een duurzame aanpak te handhaven?

B: Ja ik denk het wel. De ontwikkeling van Vietngaat gigantisch hard.
Het is nu nog een derde wereldland, ze vallen niegds onder de
wereldhulporganisaties, wereld voedselbank. Masijealziet hoe het land
zich ontwikkeld. Met name hoe wegen uit de gronstampt worden. Nou
je hebt het zelf een stukje gezien in Ha Noi. Danldje dat ze in Vietnam
echt voorzichtig moeten zijn, anders krijg je h#te effect misschien als
Maleisié, dat je allemaal 3-4-5-6baans snelwegggtkEn dat je dus iets
stuk maakt, natuur kwijtraakt. En dan Vietnam deelf heel erg mee bezig
zou moeten zijn. En ik denk dat ze dat niet erghdale land zijnde. Ze zijn
hier puur bezig met ontwikkeling. Ga je nog erganders heen?

E: Alleen het Noorden.

B: Als je ziet dat stuk wat ze dus tussen Hue m&arZuiden richting Nha
Trang, als je ziet wat daar voor badplaatsen, satel daar uit de grond
stampen. Nou dat is niet normaal meer. Het gaateaisgek, maar dat zijn
zulke gigantisch megaprojecten, het liefst allemmaat een golfbaan. Dat
hebben ze dan teruggebracht. Je moet je even etensin deze natuur hier,
in deze droogte. Golfcourses te hebben, dageligdswater, wat nu als
schaars is zeker in hoogzomer in Ha Noi kan heegedn dat ze te weinig
water hebben. En ook geen elektriciteit omdat @eliicentrales opgewekt
moeten worden met water. Dan is er geen water vder eigen
elektriciteitsvoorziening. Dus het is zo verspitleom allemaal golfcourses
aan te leggen. Daarom zeg ik dit land heeft exgamsaar men moet wel
voorzichtig zijn dat men niet aan de eigen expawsiren gaat. Dat is dan
denk ik weer het voordeel als je hier in het Noardat ontwikkeld. Dan is
het allemaal wat kleinschaliger. Het nadeel is mdijls weer dat je in het
Noorden meer seizoengebonden bent, daar moet jeveek rekening mee
houden. We hebben nu dan wel prachtig mooi weeay tneee jaar geleden
is er toen in februari de hele rijstoogst mislukhdat ze extreme kou
hadden. Dus de maanden november, december, janijlaritoch wat
moeilijker toegankelijk dan het Zuiden. Het lanchiel het jaar te bereizen
maar je wordt wel wat beperkt.

E: Wanneer gaan de meeste groepen?

B: Voor Fox het hele jaar door. Je hebt drie klitnanes, dat verschilt
tussen Noorden, het midden en het Zuiden. Dus ¢ ket hele jaar door.
Het is nu hoogzomer in het Zuiden nog, het is aexgt lop het ogenblik in
Ho Chi Minh City. Daar is het wel 35-36 graden. Wigrhet normaal altijd
31 graden is. Dus het is extreem heet. Hier karsdweis wel heter zijn. Het
kan hier tegen de 40 graden aan worden. In Ha Nadak hier in deze
regio kan het extreem heet zijn. Dus je hebt véltedde klimaatzones en
in oktober-november heb je weer kans dat hier gieon komt. Omdat je
heftige regenval hebt, dus de wegen weer geblokkearden door de
landverschuivingen. Dus dat is een beperktheid iiebiNoorden.

E: En denkt u dat er door middel van toerisme minde armoede is?

B: O ja zeer zeker, nogmaals je ziet de ontwikkglieker in het gebied van
Nha Trang tot Hue, dat is zo in ontwikkeling datehgebied. Dan heb je
dus werkgelegenheid door de bouw, door de invesgfen. Maar ook voor
de mensen die daar gaan werken. Maar er is ookesigleegstand op het
ogenblik. Men heeft ook te veel vier en vijf sterteotels op het ogenblik.
Terwijl er meer behoefte gaat worden, ook vanwegemis, aan twee en
drie sterren hotels. De drie sterren hotels zitigma allemaal vol. Dus daar
moet je wel voorzichtig mee zijn natuurlijk.

E: Zeker. U hebt heel veel gereisd in Vietham. Kunt mij vertellen wat
de meest positieve ervaring is die u hier heeft mgemaakt? Of een van
de mooiste ervaringen?

B: Ik heb mijn eigen feel good projectje. Het iditterend, ik zal het je
straks laten zien op een fotootje. Wat mijn meegké ervaring is, is het
contact met de mensen. Dat is eigenlijk het poastiervan. Voordat ik in
Vietnam kwam kende je Vietham van het beeld dattj@ gekregen hebt.
Van tour of duty and acopolipse en al die filmg,was Vietham. Maar met
de oorlog en gelet op mijn leeftijd en ook geletdmpdoelgroep, heel veel
toeristen die bij Fox zijn dat zijn heel veel \ifplussers. Echt die groepen
die er nu zijn en die er ook in de toekomst zulign zie je grotendeels dat
ze vijftigplussers zijn. En die worden allemaal wgeconfronteerd met de
historie. Dat maakt dit land zo bijzonder interegsaor de toerist. Je hebt
dus historie, je hebt cultuur, je hebt natuur erhgbt stranden. Je hebt
eigenlijk een hele mix van alles. En dat maakttju& land heel erg
interessant. Zo ben je een dag bezig alleen maadenaatuur, zo ben je
een dag bezig met cultuur en dan ineens krijggh teeer een moment van
historie die dan weer bij heel veel mensen op katlies komen. Het begint
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dan in Ho Chi Minh City bij het oorlogsmuseum, da&ama je naar de
tunnelcomplexen, de Co Chi tunnels. Gelukkig berrjmiet de hele dag
mee bezig, want als je de Mekong delta ingaat igprechtig, en allemaal
varen. De lokale bevolking zien, hoe ze daar athedken. Dat is ook zo
bijzonder in dit land, het is eigenlijk selfsuppog hé. Ze hebben alles
behalve goud en diamanten, voor de rest hebberelofgik alles. Ze
hebben gas, olie, hout. En de Vietnamees gebroiktatles. Ik zie nu hier
een bananenboom staan. Het bananenblad gebruikele zdoem van de
banaan, de bananen zelf, de stam van de banassmgalbruiken ze. En dat
is eigenlijk het mooie van dit land. De gekste dimgwordt je mee
geconfronteerd is dat eten ze en dat maken ze tegethauiken ze. En het
land is heel erg selfsupporting, dat zie je ook danbevolking, de een
verkoopt dit, de ander verkoopt dat. En ook al leebbe maar een klein
beetje, ze verkopen, ze zijn bezig. Een Viethamaasjn het buitenland is
actief. Ook al denk je dat ze op straat even ziteeslapen, maar ze zijn
eigenlijk dag en nacht bezig. Dat is het mooie diafand. En ook gezinnen,
als je normaal een baan hebt dan hebben ze eedevibean erbij. Of ze
hebben een winkeltje erbij. Ze zijn vrij snel tedea. Je ziet wel verschil
tussen Ha Noi en Ho Chi Minh City. Dat in Ha Noi het gemotoriseerde
verkeer veel meer toeneemt. In Ho Chi Minh City lekheel veel meer
bromfietsjes. En in Ha Noi zie je veel meer autDat heeft deels te maken
met de overheidsinstanties, die daar gevestigdaijnde ambassades die
daar gevestigd zijn. Die hebben allemaal auto’sd&nzie je veel minden
in Ho Chi Minh City. Ik had het even over mijn eigéel good projectje.
Dat is in Trang Bang. Dat is de plaats waar alstarjigkomen van de Co
Chi tunnels de plek bezoeken waar het meisje vanagalm, dat incident
geweest is. Ik weet niet of je daar wat van weet\Wbrld Press foto. Dat
jonge kleine meisje ziet lopen nadat het gebomleaddis. Dat is daar dus
de plek waar zij woont, gewoond heeft. En die bkenewe dan en daar
krijgen we dan een DVD te zien met de geschiedeais haar. Maar dat
restaurantje van haar ouders dat was helemaaletaretminderen, aan het
aftakelen en de tourleaders kwamen daar niet mesrt Wet was niet
schoon. Daar heb ik het weer, bed, bad, broodwdstniet schoon, je kon
niet naar het toilet, ze had eigenlijk niets meerte drinken en te eten te
geven. Of thee te schenken, of frisdrank te schenkeis toen heb ik
gezegd tegen haar ik ga jou helpen. Ze heeft emmva televisie gekregen
van mij met een DVD recorder om die film weer teefazien. Want we

zagen dat op een heel vies, oud tv'tje. Ik heb gelgeven en daarvan heeft
ze alles een beetje opgeknapt, het dak een bemtppayeerd, geverfd een
schuttinkje gemaakt. Ik heb nieuwe tafels en stoglegeven. En ze heeft
van een andere van mijn groep toen spontaan ed¢kakbgekregen voor de
frisdranken. Dat is mijn eigen feel good projeah d@at is dus Kim Voek
zoals dat meisje van de napalm heet.

E: Maar dat is dus echt het meisje van de foto?

B: Ja. Die woont dus zelf in Canada, maar dat & kehoonzus. Haar broer
is overleden en zij die schoonzus wordt niet ortdarsd door de familie,
heeft geen inkomsten meer en dan zie je dat zenbeleafzakken. Dus toen
heb ik tegen haar gezegd ik help je, even die kletrtheid. Dus zo heb ik
ook een betrokkenheid in Mi Lay. Mi Lay dat is edorp waar 504 mensen
omgekomen zijn door de Amerikanen toen. Allemaargeschoten. Daar
bezoeken we dan ook die plek en daar woont nogveemw die dat
overleefd heeft. En meestal bezoeken we haar oek em dan heb je toch
een soort band. Zo zijn er eigenlijk nog een hedéllingen waarbij je dus
met de historie geconfronteerd wordt en wat bij tderist heel erg
ingrijpend is. Daar moet je ook mee omgaan, je nvo&thet verhaal goed
vertellen. De gids die ik nu heb, die begon vanemtitom een klein
voorbeeldje te noemen. Dan krijg je een stukje gripein de groep. Die
begon vanochtend heel negatief te doen over hetnemisme en die haalde
als voorbeeld Oost Duitsland met de nazi's enztdem had ik iets van dit
gaat niet de goede kant op. Dus ik heb hem evern geaomen en gezegd
van waarom reageerde je zo? Ik had wel een vermoébtel wat blijkt nou,
Zijn vader is dus in het heropvoedingskamp overleddoe hij dan
overleden is weet ik niet. Maar na de oorlog maedtreen van het Zuiden
die tegen de Noord Vietnamees gewerkt had die massthet
heropvoedingskamp. Hij zelf was als bootvluchteljeglucht maar de boot
stopte, dus ze werden opgepakt en zijn in de gevasgezet. Dus hij heeft
een heel ander gevoel bij het Vietnam wat wij akxist zien. Toen heb ik
ook tegen hem gezegd van ik kan me dat voorstdieigevoelens maar je
moet dit bij de groep wel op een andere manier leegen. Want hij
vergeleek alles met de nazi's en dat is heel géjkaalk kan me het
voorstellen, maar je moet heel erg voorzichtig o zijn. Terwijl hij dus
ook in zijn beroep helemaal niet zo mag reagerknkan het me wel
voorstellen. Want als jij dus wat meer leest emtleger dit land en het is
maar recente geschiedenis hé. Het is nog maar 38aB5geleden. Het is
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vrij recent. En daar komt ook bij dat Vietham pds jaar echt vrij is.
Daarvoor zijn ze overheerst door de Chinezen, @adoor de Fransen en
daarna dus een gedeelte door de Amerikanen. Dus pes een paar jaar
een land dat vrij is. En dan heb je dus heel etdneiadoor het communisme
overheerst is geweest. En er is nog steeds onbepasining tussen de
Zuiderlingen en de Noorderlingen. Het is 1 land rhategering maar ze
worden nog duidelijk op een communistische manetingeerd. Vietnam
doet het als regering zijnde redelijk goed, wantaten heel voorzichtig de
vleugels vieren. En het is niet zo dus wat je irstOBuropa gehad hebt
ineens was erg geen communistisch systeem meeaarenedviel ook alles.
En hier laten ze heel voorzichtig de teugels vieEmdat is de kracht van
deze regering die de vrijheden heel voorzichtiglaat En in onze
beleveniswereld gaat het veel te traag. Maar veandnsen hier is het denk
ik heel goed. En dan heb je recentelijk ook weetr dia mensen, de
activisten die wat tegen de gematigdheid en rusithlvan deze regering
zZijn. Maar ik vraag mezelf ook wel eens af, zijn wd gelukkig in onze
democratische wereld? Met al die partijties enijeart Het is vrijheid,

E: Wat is het meest negatieve wat u heeft meegemadk Vietham?
B: In de rondreis heb ik dus geen negatieve aspe¥at ik negatief vind,
maar dat is de ontwikkeling van het toerisme datioon hotels en zeker in

het Zuiden ga je het sekstoerisme zien. Dat isoedwikkeling waarbij je
dus in dit land ook mee te maken gaat krijgen. Em diet zo zeer
kinderprostitutie maar wel prostitutie. Maar da¢ g nu eigenlijk bij een
heleboel hotels waar de Westerlingen verblijvenjeidit ontstaan. Dat vind
ik een negatief aspect. Dus dan heb je weer vamiust je dat hier dan
ontwikkelen. Maar ik denk dat ze dat hier voorloggyeerste jaren nog niet
krijgen. Snap je, dat is de zuiverheid in het Neord

E: Ok, mijn laatste vraag. Als u een film kon makenover Vietham,
waar zou die dan over gaan? Wat zou u de mensen lgih laten zien?

B: Nou de combinatie van hoe het geweest is ennnee zich nu aan het
ontwikkelen is. En dan de veerkracht van deze merise als je nu vraagt
aan hen, hoe heb je dit nu beleefd, hoe heb jeerddren, hoe kan dit
eigenlijk nog zo recent, dan zeggen ze we vergéwstrze, maar vergeten
doen we niet. Nou ik zou dus een film maken vergexe vergeten.

E: lets anders wat u nog zou willen delen?

B: Nee, ik zou nog wel willen zeggen, maak een t@ur het Zuiden naar
het Noorden en doe het op deze manier en dan jaefif ook het hele
land. En dan zie je ook een heleboel dingen.

E: Dank u wel.
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Tourist interview 9

Name: Frank

Age: 31

Occupation: Unemployed, previous job planner at Adidas.
Nationality: Dutch

Location: Ha Noi

Date: 17-02-2010

Time: 10.00

Interview time: 27.17

Travelling around the North-West by motorbike.

E: Ellen
F: Frank

E: Waarom heb je Vietham en Noord West Vietnam gekzen als

reisbestemming?

F: Het was de makkelijkste manier om vanuit Laoarndietnam te gaan.
En wij wilden eigenlijk van Noord naar Zuid reizenVietnam. We zijn bij

Huay Xai de grens overgegaan in Thailand. En vamaafk bij Dien Bien

Phu.

E: En jullie zijn dus ook al in andere landen geresd?

F: Ja we hebben de Transmongolié express genonteemiChina, zijn we

vanaf daar naar Singapore gevolgen, toen weer belemaar het noorden.

Maleisié, Thailand, Laos en dan Vietnam.

E: En dit is de eerste keer dat je Vietham bezoekt?

F: Ja.

E: Hoe reis je door Vietham?

F: Totaal zal het ongeveer een maand zijn.

E: Jullie zijn nog niet heel lang in Vietham, maarzou je Vietnam in vijf
woorden kunnen omschrijven?

F: Mooi, vriendelijk, rustig, tenminste het Noorde¥fen dan. Gewoon
vriendelijke mensen. Terwijl je eerst hoorde datbest stug kunnen zijn,
maar misschien omdat je met de motor rijdt iedereeal vriendelijk is.
Maar dat merken wij wel.

E: Merk je geen verschil hier in Ha Noi? Dat de mesen minder
vriendelijk zijn?

F: Nee, valt wel mee. Waar we zijn geweest dabgokiut niet toeristisch
natuurlijk. Daar komen weinig Westerlingen denk[lus dat is wel uniek
voor die mensen daar. Dat vinden ze zelf ook hea.|

E: Jullie reizen van Noord naar Zuid, en je gaat hehele land door op
de motor?

F: Ja, als hij het volhoudt ja.

E: Maar jullie gaan dus niet vliegen of met de trei.

F: Nee, we proberen het hele stuk met de motoo¢sa.d

E: De volgende vraag gaat over het transport in heNoord Westen of
dit goed is, ik weet niet of je deze kunt beantwoden omdat jullie met
de motor zijn.

F: Ja we hebben alleen het eerste stuk, van Dien Bhu naar Sa Pa zijn
we met verschillende bussen gegaan.

E: Maar dat is niet zo'n goede weg.

F: Dat is wel een goede weg, je raakt eraan gewend.

E: Hebben jullie alle reisplannen zelf gemaakt? Ohebben jullie ook
dingen geboekt?

F: Nee, we hebben alles zelf gedaan, dus echt eetjebvan dag tot dag
kijken. Vooral in het begin als je met openbaarveer gaan, op een
gegeven moment ben je het wel helemaal zat alsije th de bus zit.

E: Ja, welke bestemmingen hebben jullie bezocht imet Noord Westen?
Je zei Dien Bien Phu en Sa Pa.

F: Ja in Dien Bien Phu zijn we dus aangekomen tabhben we eigenlijk
direct de bus gepakt naar Muong Lay, Lai Chau, tiaaben we geslapen.
Toen zijn we doorgegaan naar Sa Pa. Vanaf daarw&jmaar Bac Ha
gegaan. Van Bac Ha naar Xin Man en van Xin Man fAgaQuang en toen
Zijn we hier beland in Ha Noi.

E: En waren de faciliteiten in die gebieden goed geeg om te
verblijven?

F: Ja, het is natuurlijk niet super luxe, maarwaten goede hotels. Goede
bedden, schoon, warm water.

E: De volgende vragen gaan over je eigen leven, kye iets vertellen
over je leven in Nederland, dagelijkse activiteiten

F: Voorheen toen ik een baan had was het een lsatjdaard, 9 tot 5 baan,
veel vrienden, weekend sporten, biertjes drinkeschTeigenlijk wel een
redelijk standaard leven.

E: En wat is belangrijk voor je als je thuis bent?
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F: Vrienden is belangrijk, familie. Ja, natuurlijkkomsten om wat te
kunnen doen.

E: En hoe zou je jezelf omschrijven in een paar waden?

F: Rustig, afwachtend, grappig. Eigenlijk niet zehveel.

E: Wat is belangrijk voor je wanneer je reist? Belagrijke waarden?

F: Dat is heel verschillend. Als ik een tijdje &ifemaar noodles en rijst eet
dan wil ik echt weer een keertje biefstuk. Als gndijdje in armoedige
hutjes hebt geslapen zonder warm water, dan wiejeveer een beetje wat
je thuis gewent bent. Aan de andere kant, als fjevkzer een paar dagen in
Ha Noi bent dan wil je weer wat rustiger. Het haegh beetje af van hoe
lang je in een bepaalde situatie zit. Kijk nu zitige in een drukke stad en
dan vind ik het straks wel weer lekker om ergensen plek te zitten waar
het rustig is. En vooral afwisseling, ik hoef nen week lang aan het
strand te liggen. Ik vind het heel erg leuk om aieling te hebben.

E: Hoe denk je dat jou levensstijl je keuze voor \&tnam beinvioed?

F: Of het echt iets met mijn levensstijl te makeefh Het heeft meer iets te
maken met, je gaat langere tijd op reis, je widtt e veel geld uitgeven, dus
kies je voor Zuidoost Azié. Het is niet specifieksi wat met mijn levensstijl
te maken heeft.

E: Maar hoe lang zijn jullie op reis in totaal?

F: We zijn nu vijf maanden onderweg en ik denkwlatnog 1,5 maand weg
blijven.

E: Ok, de volgende vragen gaan over ‘responsible tasm’, duurzaam
toerisme. Heb jij enige kennis van duurzaam toerism? Weet je wat het
betekend? Heb je er wel eens van gehoord?

F: Ik heb er wel van gehoord, zelf nog niets vanigge Ja trouwens wel.
Maar dat was in Laos.

E: Ok, wat heb je daar gezien dan?

F: Nee dat was the gibbon experience. Ik weetafift dat kent?

E: Ik heb het volgens mij wel iets over gehoord.

F: In een jungle hebben ze dan allemaal kabelbaaegelegd en dan kan je
honderden meters vanaf roetsjen. Dat komt ten gaadede mensen daar,
de lokale mensen en aan het behoud van het reseveear in Vietham heb
ik nog niets gezien.

E: En denk je dat jullie op een duurzame manier reien? Zijn jullie
daar mee bezig, of totaal niet?

F: Ja, we vliegen zo min mogelijk. We zijn er nkwust mee bezig.
Misschien als je onbewust kijkt we zijn met eenonan plaats van vliegen.
E: Ja dat is inderdaad al beter, maar niet bewust ds. Maar wat denk
je als je er echt over nadenkt wat je zou kunnen vanderen aan je
reisstijl?

F: Ja dan zou je misschien een bewuste keuze moedsen om naar
gebieden te gaan waar ze dat soort activiteitehdrgbecotoerisme of iets
dergelijks.

E: Ik denk dat het in Vietnam op dit moment heel eg in opkomst is, ze
hebben wel een paar projecten en er zijn een aantaluurzame
touroperators in Ha Noi. En die gaan allemaal samemerken. Dus het
begint echt te komen, maar ...

F: Hoe heet dat?

E: The responsible travel club. Dit zijn 8 tour opeators in Ha Noi die
gaan samenwerken en proberen goede producten neexr tetten. Maar
er zijn er echt al een paar, Footprint travel en Béfalo Tours die doen
echt duurzame reizen.

F: Dat zag ik ook wel in Laos, daar had je dat bekt heel veel. Daar had
je heel veel green adventure geloof ik. Dan bgtaatel meer, maar komt
wel een deel ten goede aan een gebied of aan deemewij hebben ook
niet heel veel tripjes gedaan, ook in Sa Pa niet.HAdden er niet zo’'n zin
in dus we hebben ons er ook niet echt in verdidperovan dat soort
organisaties zijn.

E: Maar je zei dus dat je in Vietham nog niets hebtgezien van
responsible tourism?

F: Nee niet wat ik zo 1,2,3 kan bedenken.

E: Denk je dat het belangrijk is voor Vietham? Hebje dingen gezien
waarvan je denkt dat zou echt wel anders kunnen?

F: Of het belangrijk is voor Vietnam? Ik weet niétde mensen er echt mee
bezig zijn. Ik denk dat mensen eerder denken véah \ggrdienen, en niet
kijken op wat voor manier. Dus ja dat vind ik lgstm te beantwoorden.
Kijk zoals in Sa Pa als je naar zo'’n H'mong villaggat vind ik helemaal
niets meer met toerisme te maken hebben. Dat isogeween grote
toeristisch trekpleister. Het heeft niets meer prhitief toerisme te maken.
Dus het is voor mij voornamelijk geld verdienen|dgeerdienen, geld
verdienen.
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E: En heb je nog iets anders dat je veranderd zou ilien zien, Sa Pa
vond je dus niet echt een succes?

F: Het primitieve staat mij wel aan, dus als mehzta kunnen veranderen.
Gewoon eerlijk toerisme. De mensen zijn oprechendelijk, oprecht
geinteresseerd in je, en andersom dan is het geaayostuk leuker.

E: Dus gewoon heel kleinschalig houden en niet zeaba Pa. Maar dat
is ook het plan voor de toekomst inderdaad. En heje gezien dat door
het toerisme de mensen minder arm zijn?

F: Dat vind ik moeilijk. Als je in Sa Pa bent enziet al die restaurants en
hotels ik vraag me altijd af, de eigenaren daamigndat wel Viethamezen
of zijn dat Westerlingen die even een restauramdieben opgezet en dit
laten draaien door een paar Viethamezen. En zdHuiopa op het strand
liggen het hele jaar door. Dus dat vind ik laskgt is misschien ook leuker
om echt in een typisch Viethamees hotel te zittkam een typisch Westers
of backpackers hotel. Aan de andere kant, de gfaeminder leuk zijn,
maar je ziet dan wel meer de lokale mensen.

E: Je hebt ook heel veel government hotels, maar deeeste zien er niet
heel erg leuk uit.

F: Ja de sfeer is een stuk minder.

E: De volgende vragen gaan over informatie die jepzoekt voordat je
op reis gaat of als je op reis bent. Ik zie dat jlie de lonely planet
gebruiken. Gebruiken jullie ook andere bronnen, Inernet of heb je in
Nederland al heel veel dingen uitgezocht?

F: In Nederland hebben we sowieso niets uitgezoebt Vietnam want dat
was zo lang weg, nu is het vijf maanden later gnvge pas in Vietham. Af
en toe gebruiken we wel eens Internet. Dan kijkenwat voor weer het is
of nu met het motorrijden dat we gewoon andere alerhopzoeken hoe
hun gereden zijn, wat leuk is om te zien. In beg@agebieden of je in kan
zien of iets dergelijks.

E: Maar het meeste gebruiken jullie de lonely plang

F: Uh ja, of gewoon door mensen in een hotel tekspr, hoe kun je het
beste daar en daar komen. Dus nee het is niet 8§@086ek.

E: Jullie kijken gewoon op het moment dus, welke iimrmatie hebben
we nodig en dan zoeken jullie het op?

F: Nou ja we leven echt van dag tot dag. We helifijgnorbeeld gekeken
naar het weer en Ha Long Bay is niet zo goed, dusi@bben niet zo veel
zin om naar Ha Long Bay te gaan dan gaan we lekkar het Zuiden.

E: Wat was handig om te gebruiken? De lonely planedus en Internet
zei je?

F: Ja en gewoon de lokale bevolking als je je eargbaar kunt maken van
beide kanten.

E: En iets waarvan je denkt dit zou verbeterd kunnea worden?

F: Het verbaasd mij eigenlijk wel hoe weinig men&mgels kunnen. Als je
kijkt wat we in Laos zagen, wat toch minder ontvakkis, maar er wonen
ook 23 keer minder mensen dan Vietnam natuurlijgnd/ ik nog dat best
veel mensen Engels spraken. Ook in de minder okélk gebieden qua
toerisme. En hier vind ik dat eigenlijk toch bestlwegenvallen. Dus ja,
Engelse taal.

E: Engelse taal. De laatste vragen gaan over je emingen in Vietnam.
Hoe tevreden ben je met je reis door Vietham en Nod Vietnam tot nu
toe?

F: Ja best tevreden eigenlijk. Begin, dus de eévste dagen toen hadden
we echt een beetje een cultuurschok van Laos, aulkedelijke mensen,
zo aardig, naar Vietham we ze een beetje bot voridaar wat ik eerder al
zei, sinds we die motor hebben lijkt iedereen wetndelijker. Als je ook
maar stil staan, dan stoppen de mensen ook. Zéeghbehulpzaam en we
worden uitgenodigd om te blijven eten. Dus ja, htegteden. En ook de
route die we hebben genomen is gewoon heel mooiisHgeen alledaagse
route die we hebben genomen, niet de highway ofdab,is zo saai. We
hebben een kaart gekocht en daar stond op de swené dus die hebben
we gepakt en dat is echt super mooi.

E: En dan zie je inderdaad ook andere dingen dan dmeeste toeristen.
Jullie zijn ook in Dien Bien Phu en Sa Pa geweestvat vonden jullie
daar van? Sa Pa was niet wat.

F: Sa Pa was aan de ene kant wel leuk omdat we agew@er even
Westers konden eten en even internetten. We zatdrbawveek zonder
Internet. Dan heb je weer even dat Westerse watiltehebben. Qua
toerisme en dan die H'mong people die altijd ietsbpren aan te smeren
nee dat vind ik niks. Dien Bien Phu zijn we eiggndiangekomen en direct
weer weg gegaan maar wat we daar hebben gezierik hét het idee dat
ik daar lang wilde zitten.

E: Ja ik had gehoord dat het een ontzettende toetenplek was
vanwege de oorlog en wat er allemaal gebeurd is, araik was er en ik
vond het echt niks.
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F: Daar had ik echt de indruk die mensen zijn begtiendelijk.

E: Ja maar ook gewoon niemand kon Engels en ik liedaar in mijn
eentje en ik ontmoette niemand. Dus dan loop je dadawee dagen en
dan denk je het zou wel leuk zijn om met iemand tkunnen praten. Dus
dat is best wel bijzonder. En wat is de meest pomte ervaring die je tot
nu toe gehad hebt in Vietham?

F: Dat was toen onze motor vlak voor Xin Man kagotg. Caro ging
vooruit om mensen te halen en gelijk moest ze dean drinken. Nee, nee
mijn vriend staat daarginds. Dus toen we eindetijlhet dorpje kwamen,
die mensen gingen knutselen en wij gingen benederdie wijn drinken en
we kregen noodlesoup, het hele dorp kwam kijkerwenmochten overal
kijken in het dorp. Dus huisjes in en 's avonds watgewoon bij die man
thuis, bij zijn familie Tet avond konden vieren.\@®n eten, drinken en ze
gingen met ons mee om een hotel te zoeken. Datgeason echt super
vriendelijk, gastvrij. Dat was tot nu toe wel de oiste ervaring. En de
route die je rijdt, door de rijstvelden, door dede.

E: En de meest negatieve ervaring?

F: Ik weet niet of het een negatieve ervaring isma sommige kleinere
plaatsen lijken de hotelprijzen wel erg duur. Adgjet wat je betaald in een
klein plaatsje. 200.000 geloof ik, bij een anddrés dan 150.000 dong. Dan
ik van klopt dat wel.

E: Dat ze misschien toeristen meer geld vragen damle lokale
bevolking?

F: Ja aan de ene kant is het ook wel logisch maade andere kant denk ik
van ja volgens mij klopt er iets niet. En misschileh het ook wel is omdat
het Tet is want men zegt dat de prijzen dan sowé¢stuurder zijn. En ja,
de eerste twee dagen dat we niet echt positievetiesakregen van de
mensen. Dat ze een beetje bot waren, je een lzzatftaren.

E: Wat zou er kunnen veranderen om de ervaring posiever te maken.
De prijs omlaag dus, en ja de mensen daar kun je \eg aan
veranderen natuurlijk.

F: Ja, maar er hoeft voor mij zoals het nu is hegl veel te veranderen
eigenlijk, ik vind het nu prima. Als de motors mdaijven lopen en we
komen van A naar B.

E: Ja precies.

F: En de mensen blijven zo, of misschien iets battaar als dat eenmaal in
hun aard zit dan is dat zo. Je raakt er ook aaregdvwop een gegeven
moment.

E: Je kunt mensen niet zomaar veranderen. Ben je waplan om terug
te komen naar Vietnam in de toekomst denk je?

F: Nee, dat denk ik niet. Als wij nu helemaal vaookd naar Zuid rijden
dan heb je denk ik alles wel gezien. Dan kiezenliaeer een andere
bestemming.

E: En zou je Vietnam aanbevelen aan vrienden en fatie?

F: Tot dusver wat we gezien hebben wel. Maar webéekeigenlijk nog
maar een heel klein stukje gezien van het helendiat Maar qua natuur
zou ik het zeker aanraden.

E: Ok. Mijn laatste vraag. Als je een film zou kunren maken over
Vietnam, Noord West Vietnam waar zou deze dan ovegaan? lets wat
je echt zou willen laten zien thuis, dit is Vietnanmeoals ik het beleefd
heb.

F: Ja dan komen toch de rijstvelden erin voor, l@én& dorpjes die langs
die rijstvelden staan. En hoe de mensen daar kzgnigZe zien er allemaal
wel vriendelijk uit. ledereen zit bij elkaar. Alldnderen lijken gelukkig.
Ondanks dat ze niet teveel hebben. Dus dat zowelearan voorkomen.
Wijn drinken. Ik zou er wel een positieve film varaken. Natuur, mensen,
levensstijl.

E: Klinkt goed.

F: Nog wel ja, hopen dat het zo blijft.

E: Is er iets anders dat je nog zou willen toevoeg®

F: Misschien dat Noord West informatievoorzienirigdvik eigenlijk wel
redelijk beperkt. Wij kwamen met geluk een wegenkésgen maar daar
hebben we wel even voor moeten zoeken. Informatiekatjes kun je ook
niet echt vinden.

E: Nee en dan bedoel je vooral in de afgelegen getéen?

F: Ja. Het is ook wel logisch natuurlijk. Als ergetoerist komt dan ga je er
ook geen kantoortje neerzetten. Dus dan ben jeeskt op zo’'n boek
aangewezen. En verder succes met je onderzoektge afstuderen.

E: Dankjewel.
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