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Summary  
A website about the RICHFIELDS project has was created to present its objectives, the 

partners, the research outcomes and any related news concerning the project. Website 

content has also been promoted on social media platforms including Twitter and LinkedIn. 

A specific section about the project was created on www.eufic.org, EUFIC’s multi-lingual 

website in 11 languages with currently over 7.7 million visitor sessions per year to drive traffic 

to the RICHFIELDS project website. 

Two videos on the project were produced based on interviews with the project coordinators 

and also graphics, to increase understanding about the topic and outreach to various 

audiences. 

A social media presence was established, reaching different target audiences and promoting 

wider dissemination. 

A project e-newsletter was produced to disseminate information to stakeholders expressing 

an interest in the project, related projects, networks and other key target audiences. 

Mutual links were established with project partners’ websites to raise awareness about the 

project.  
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1 RICHFIELDS website  
The creation of the RICHFIELDS website, www.richfields.eu, was described in D2.2. 

Screenshot of the RICHFIELDS website (fully developed): 

 

The website has been developed to include various pages:  

 “About”: this section provides a general description of the project, its aims and the 

research area in which it operates; 

 “Research”: this section explains the project’s work packages, as well as its phases of 

work; 

 “Publications”: this section lists all the scientific papers published during the project; 

 “News”: this section presents a collection of news articles related to events attended 

by the consortium and describes important outcomes achieved; 

 “Partners”: this section lists all project partners, their area of expertise and the role 

they play in the project;  

 “Contact”: this section provides the project’s contact points 

The website is routinely updated with the latest news, scientific publications and research 

outcomes related to the project. The website is directly linked to the research infrastructure 

LinkedIn Group, and EUFIC’s SciFoodHealth Twitter account with the Tweets displayed on the 

website’s homepage. Website visitors can subscribe to the project's newsletter by entering 

their email address at the top right of the website.  

To date (06.09.2018), the website has received 22,136 pageviews. This translates to 7,463 

sessions in which users have on average visited 3 pages per session. The summary can be seen 

on the next page. 

http://www.richfields.eu/
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Screenshot of statistics of visitors to the RICHFIELDS website (Source: Google Analytics): 

 

2 RICHFIELDS on eufic.org 
To help drive traffic to www.richfields.eu a webpage on the RICHFIELDS project was created 

on www.eufic.org. EUFIC’s website was redesigned early 2016. 

The page describes the RICHFIELDS project. A link to the official RICHFIELDS website is 

included on the page. The page was published on Thursday 28 April 2016 (month 7) and 

shared with the consortium on Tuesday 3 May 2016, to help promote wider dissemination of 

the RICHFIELDS website. The webpage is periodically updated with links to EUFIC outputs for 

RICHFIELDS (e.g., Food Today article, podcast). 

To date (05.09.2018), the page has received 687 pageviews and the average time visitors 

spent viewing the page was 1 minute and 59 seconds (Source: Google Analytics). The various 

links to the RICHFIELDS website provided on the EUFIC website have resulted in 2,299 

pageviews coming from: 

 Exploring big data for understanding consumer food habits and health (RICHFIELDS): 
1,636 pageviews 

 A data platform to learn more about consumers’ dietary choices (RICHFIELDS): 663 
pageviews 

 

Weblink to RICHFIELDS on eufic.org: 

https://www.eufic.org/en/collaboration/article/designing-a-world-class-infrastructure-to-

facilitate-research  

http://www.richfields.eu/
http://www.eufic.org/
https://www.eufic.org/en/collaboration/article/designing-a-world-class-infrastructure-to-facilitate-research
https://www.eufic.org/en/collaboration/article/designing-a-world-class-infrastructure-to-facilitate-research
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Screenshot of RICHFIELDS text on eufic.org (old website, 2015): 

 

Screenshot of RICHFIELDS text on eufic.org (new website, 2016 onwards): 

r 
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The RICHFIELDS project was featured in an article about EUFIC, by AIMS which is a website 

portal facilitated by the FAO.  

Weblink to AIMS article: 

http://aims.fao.org/activity/blog/explore-science-based-information-food-and-health-eufic-

european-food-information 

3 Videos 
Two videos have been produced to show the objectives, the results of the project and its role 

played in the Research Infrastructure on Food, Nutrition and health (FNH-RI). Subtitles in 

English have been provided to enable people to watch the video in silent mode and to make 

it accessible for users with hearing impairments. 

3.1 Video 1 “RICHFIELDS: Getting people to eat more healthy diets” 
The first video named “Getting people to eat more healthy diets” lasts 2 minutes and 13 

seconds, was uploaded on EUFIC YouTube Channel on 08.08.2018 and has received – to date 

(03.09.2018) – 94 views. Furthermore, it has been submitted to the European Commission’s 

initiative “Showcase your project” to be added to the DG Research and Innovation YouTube 

Channel which will increase its visibility and dissemination. The video is available at the 

following link: https://www.youtube.com/watch?v=RC_glH2TcQY. 

Screenshot of video 1 on EUFIC’s YouTube account: 

 

 The video has been also uploaded and described in a post on the RICHFIELDS website and 

shared on EUFIC’s EU projects Twitter account SciFoodHealth where it was viewed 594 

times (see screenshot on the next page).  

http://aims.fao.org/activity/blog/explore-science-based-information-food-and-health-eufic-european-food-information
http://aims.fao.org/activity/blog/explore-science-based-information-food-and-health-eufic-european-food-information
http://ec.europa.eu/research/investeuresearch/index.cfm
https://www.youtube.com/watch?v=RC_glH2TcQY
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Weblink to video 1 on the RICHFIELDS website: 

https://www.richfields.eu/getting-people-to-eat-more-healthy-diets/ 

Screenshot of video 1 on the RICHFIELDS website:

 
 

 

 

 

https://www.richfields.eu/getting-people-to-eat-more-healthy-diets/
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Screenshot of tweet sharing video 1 on the SciFoodHealth Twitter account: 

 

3.2 Video 2 “RICHFIELDS: The Movie”  
The second video “RICHFIELDS: The Movie” is a five-minute documentary regarding the role 

of the project RICHFIELDS in the upcoming Research Infrastructure on Food, Nutrition and 

Health, which plans to be implemented in 2027. To date (03.09.2018), it has been viewed 53 

times on EUFIC’s YouTube Channel.  

Screenshot of video 1 on EUFIC’s YouTube account: 

 

https://www.youtube.com/watch?v=FcM8nLvXMkE
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4 Social Media 
The RICHFIELDS project’s social media is focused on Twitter and LinkedIn, to reach target 

stakeholders who are professionals. Facebook is deemed to be a better channel for reaching 

the general public.  

4.1 Twitter 
To capitalize on EUFIC’s involvement in multiple EU-funded projects, to focus resources, and 

build more followers, @scifoodhealth was created to tweet about research topics related to 

food and health https://twitter.com/scifoodhealth. 

The hashtag #RICHFIELDS is displayed on the website and communication materials, 

including the project templates (PowerPoint presentation, Word document and scientific 

poster; shown in D2.2).  

The reach and engagement with Tweets posted @SciFoodHealth, is shown in the table 

below. The most popular post was published in 2018, which had 4,126 impressions and 91 

engagements alone. 

Year 
No. of tweets related to RICHFIELDS, posted 

@SciFoodHealth 
Reach Engagements 

2016 28 47,071 486 

2017 78 105,302 1,240 

2018 (until 
August) 

11 30,456 412 

 

Weblink to highest performing #RICHFIELDS tweet posted @SciFoodHealth: 

https://twitter.com/SciFoodHealth/status/952215689980465152  

https://twitter.com/scifoodhealth
https://twitter.com/SciFoodHealth/status/952215689980465152
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Screenshot of highest performing #RICHFIELDS tweet posted @SciFoodHealth:  

 

4.2 LinkedIn  
To build on the community of stakeholders established during the EuroDISH project, the 

EuroDISH group on LinkedIn, the world's largest professional network, was extended to a 

wider group to support networking of multiple projects related to the topic of research 

infrastructures for the study of food and health. The group was renamed to “Food & Health 

Research Infrastructure”. The group’s image includes both the RICHFIELDS logo and the 

EuroDISH logo. At the end of the EuroDISH project, the LinkedIn Group had 137 members 

(Aug 2015). By promoting the Group on the RICHFIELDS website, and other communications 

such as the EUFIC Food Today article, the number of members, including partners and experts 

in the field, has risen to 308 by August 2018. News, including invitations to stakeholder events 

and online questionnaires, to engage stakeholders, have been shared on the Group.  

4.3 Facebook 
EUFIC-produced materials such as the EUFIC Food Today article were shared on EUFIC’s 

Facebook account. These materials are designed to be understood by a lay audience, and 

reached 2,219 people.  
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Screenshot of EUFIC’s Facebook Post – RICHFIELDS First Press Release (18 May 16, stats 

recorded 26 May 16) 

 

5 E-newsletter 

Three e-newsletters were produced (November 2016, June 2017 and April 2018) to 

disseminate information to stakeholders expressing an interest in the project, related 

projects, networks and other key target audiences. 124 people subscribed to the newsletter. 

The following topics have been addressed: RICHFIELDS partners participating in conferences, 

scientific papers being published, project results. Screenshots of the published newsletters 

are shown on the following pages. 

The project’s final results, including the dissemination materials such as the videos, will be 

shared in a final newsletter in the last month of the project, September 2018. 
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Screenshot of RICHFIELDS Newsletter 1, sent 28 November 2016:

 



15 
 

 

Screenshot of RICHFIELDS Newsletter 2, sent 15 June 2017: 
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Screenshot of RICHFIELDS Newsletter 3, sent 23 April 2018:  
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Mutual links 

Mutual links between the RICHFIELDS website and project partners’ websites were 

established to ensure the project was disseminated also in their respective networks. An 

overview of the links to the articles is provided below. 

 Aalborg Universitet, Denmark http://vbn.aau.dk/en/projects/richfields(ec9f4e5f-

364e-4d0a-8a3c-b90bb9d97fa5).html  

 Aalto-University, Finland http://www.aalto.fi/en/current/news/2016-05-19-003/  

 Eidgenoessische Technische Hochschule Zurich, Switzerland 

http://www.cb.ethz.ch/research/richfields.html  

 European Food Information Council, Belgium 

https://www.eufic.org/en/collaboration/article/designing-a-world-class-

infrastructure-to-facilitate-research  

 European Food Information Resource, Belgium 

http://www.eurofir.org/?page_id=6356  

 German Institute of Food Technologies (DIL), Germany: https://www.dil-

ev.de/kooperationen/einstieg/zusammenarbeit-in-europa-und-der-welt.html  

 Institute of Food Research, United Kingdom http://fooddatabanks.ifr.ac.uk/projects/  

 Wageningen UR https://www.wageningenur.nl/en/project/richfields.htm  

http://vbn.aau.dk/en/projects/richfields(ec9f4e5f-364e-4d0a-8a3c-b90bb9d97fa5).html
http://vbn.aau.dk/en/projects/richfields(ec9f4e5f-364e-4d0a-8a3c-b90bb9d97fa5).html
http://www.aalto.fi/en/current/news/2016-05-19-003/
http://www.cb.ethz.ch/research/richfields.html
https://www.eufic.org/en/collaboration/article/designing-a-world-class-infrastructure-to-facilitate-research
https://www.eufic.org/en/collaboration/article/designing-a-world-class-infrastructure-to-facilitate-research
http://www.eurofir.org/?page_id=6356
https://www.dil-ev.de/kooperationen/einstieg/zusammenarbeit-in-europa-und-der-welt.html
https://www.dil-ev.de/kooperationen/einstieg/zusammenarbeit-in-europa-und-der-welt.html
http://fooddatabanks.ifr.ac.uk/projects/
https://www.wageningenur.nl/en/project/richfields.htm

