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Food for the future — Teach the future

Hogeschool Utrecht verbiedt horloges tijdens tentamens

Dat zijn mogelijk smartwatches

@-‘ Door: Tijs Hofmans + op dinsdag 13 Januarl 2015 om 15:44 W Tweeten :.U g+
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Food for the future — Teach the future

20 minuten — 110 aanmeldingen

Dinosaurusburgers, Voedselkathedralen
en Superhelden

1. Food trends
d One of nine billion

O Happy Together
4 Healthy and the brains
d Trust me, Surprise me

Waar gaat het heen met onze voeding?
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Food for the future — Teach the future

Welcome/to
The Age of Surprise
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Food for the future — Teach the future

“Waar gaat het
heen met onze
voeding?”
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Trend #1 — One of nine billion - what
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Betrokkenheid, Creativiteit, Leefbaarheid, Nuchter

Recycle — Resource — Repower — Reinvent
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Trend #1 — One of nine billion - why
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A diet too low in iron, Zing,

calcium, and vitamins A and

812 can lead to anemia,

vitamin A deficiency, and poor

physical and cognitive =
development. Meat and dairy

products can be good sources

of these nutrients.
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A diet overly rich in saturated
fats and calories from meat,
whole milk, and eggs is associ-
ated with increased risk of
obesity, coronary heart disease,
and some forms of cancer.

United States
125.4

T
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In 2030, there will be an estimated 133.9 million
malnourished children, Freeing up the resources that
support meat consumption in rich countries, Brazil,
and China would help reduce that num ber—but only
by 2.3 million. While eating less meat will improve
the health and environment of rich countries, it’s not
the solution to ending child malnuirition.

jobs in rural areas, and stimulate rural economies.
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income, and savings. With urbanization and incomes an
"l l"‘"' the rise, and demand for meat in poor countries growing,
boosting domestic livestock production could help increase rural incomes, create mare
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Trend #1 — One of nine billion - why
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Trend #1 — One of nine billion - who
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Citaat Miéhael Pollan
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Trend #1 — One of nine billion - who
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Trend #1 — One of nine billion - where
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Trend #1 — One of nine billion - where
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Trend #1 — One of nine billion - where
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Trend #1 — One of nine billion - where
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Trend #1 — One of nine billion - where

Cutting edge technology in agriculture
can help feed everyone on the planet.
Grown locally. Plant friendly.
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Trend #1 — One of nine billion - where
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Trend #2 — Happy together - what
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Verbinding — liefde — betrokkenheid — plezier
Rejoice - Revitalise
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Trend #2 — Happy together - why
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Trend #2 — Happy together - who
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Trend #2 — Happy together - who
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Trend #2 — Happy together - where
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Maaltijden delen met je buren

Zoek op postcode (bijv. 2600 AA) of plaats Zoeken

Vandaag af te halen Bekilk alle maaltijden > Populairste koks deze maand Bekijk de top 20
Loobia Polo-Rijst met verse sperziebonen en L
gehakt in tomatensaus Fno_old'u"flthll.ove
Haoofdge or Love2Cook4U 767 bedankjes
° &4 + 2 Badges

Een van het beste Iraanse maaltijden. Met deze gerecht, zal j. .
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Trend #2 — Happy together - where




| INTERNATIONAL LIFESTYLE STUDIES

Trend #2 — Happy together - where
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Trend #2 — Happy together - where
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Preservation
Blake Little

www.preservationbook.com
March 2015
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Trend #2 — Happy together - where
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Happy together -
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Trend #2 — Happy together - where
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Trend #2 — Happy together - where

Amsterdam experimenteert met
voedselwagens op straat

Foto: Yuki Kho
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Trend #3 — Trust me, surprise me - what

Oprechtheid, kwaliteit, loyaliteit en originaliteit
Rejoice — Responsible - Repower

EEN VOLLEDIG NATUURLIJKE BANAAN

INGREDIENTEN: WATER (75%), SUIKERS (12%) (GLUCOSE (48%),
FRUGTOSE (40%), SACHAROSE (2%), MALTOSE (<1%})), ZETMEEL
(5%), CELLULOSE E460 (3%), AMINOZUREN (<1%)
(GLUTAMINEZUUR (19%) ASPARAGINEZUUR (16%), HISTIDINE
{11%), LEUCINE (79%), LYSINE (5%), FENYLALANINE (4%), ARGININE
(4%), VALINE (4%), ALANINE (4%), SERINE (4%), GLYCINE (3%),
THREONINE (3%), ISOLEUCINE (3%), PROLINE (3%), TRYPTOFAAN
(1%), CYSTINE (1%), TYROSINE (1%), METHIONINE (1%)),
VETZUREN (<1%) (PALMITINEZUUR (30%), OMEGA-6 VETZUUR:
LINOLZUUR (14%), OMEGA-3 VETZUREN: LINOLEENZUUR (8%)
OLIEZUUR (7%), PALMITINEZUUR (3%), STEARINEZUUR (2%),
LAURINEZUUR (1%), MYRISTINEZUUR (1%), CAPRINEZUUR (<1%)),
ASH (<1%), FYTOSTEROLEN, E515, OXAALZUUR, E300, E306
{TOCOPHEROL), PHYLLOQUINONE, THIAMINE, KLEUREN (GEEL-
ORANJE E101 (RIBOFLAVINE), GEEL-BRUIN E160A), SMAKEN (3-
METHYLBUT-1-YL ETHANOAAT, 2-METHYLBUTYL ETHANOAAT, 2-
METHYLPROPAAN-1-OL, 3-METHYLBUTYL-1-OL, 2-HYDROXY-3-
METHYLETHYL BUTANOAAT, 3-METHYLBUTANAL,
ETHYLHEXANOAAT, ETHYL-BUTANOAAT, PENTYLACETAAT),
NATUURLIJK RIJPINGSMIDDEL (ETHEENGAS).

1Ly .
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Trend #3 — Trust me, surprise me - why

“DON’T EAT ANYTHING
your GREAT-GREAT
GRANDMOTHER
WOULDN’T RECOGNIZE
as FOOD.”

MICHAEL POLLAN

Foto:
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Trend #3 — Trust me, surprise me - why
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Trend #3 — Trust me, surprise me - why
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Trend #3 — Trust me, surprise me - why
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Trend #3 — Trust me, surprise me -why

IF YOU WANT TO BE TRUSTED,
BE HONEST.
IF YOU WANT TO BE HONEST,

BE TRUE.

IF YOU WANT T0 BE TRUE,
BE YOURSELF.
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Trend #3 — Trust me, surprise me - who
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Trend #3 — Trust me, surprise me - where
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Trend #3 — Trust me, surprise me - where
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Trend #3 — Trust me, surprise me - where
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Trend #3 — Trust me, surprise me - where
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Trend #4 — Healthy and the brains - What

Gezondheirdsideaal
Kracht
Balans

Holistisch
Zelfbeheersing
Revitalise
Repower
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Trend #4 — Healthy and the brains - why
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Trend #4 — Healthy and the brains - Why

Marilyn Farah
Monroe Fawcett Knightley
BMI BMI BMI
23,3 18,7 17,2
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Trend #4 — Healthy and the brains - why

Overgewicht 1981-1983 Overgewicht 2012
per provincie per GGD-regio

Percentage volwassenen met overgewicht Percentage

[ 129-35 [ 384 406
I 35-39 [0 a06-448
B 29- 43 I 448-488
B 43 - 47 I 45.8-50,7
Il 47 -53 I 50.7-520

overgewicht: BMI = 25

wrw zorgatias. nl
www zorgatias.nl

Bron: GBS Bram: Gezandheigsmonikr GGO'en, CBE en RV
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Trend #4 — Healthy and the brains - why

choline

B vitamins
betaine

food

folic acid
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Trend #4 — Healthy and the brains - why

BIZARROCOMIC, BLOGEPOT COM
281

Medicine is not I
healthcare-- Food is
healthcare. Medicine

is sickcare. Let's
all get this

straight, for a

change. t

T —
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Trend #4 — Healthy and the brains - who

Gwyneth Paltrow’s GOOP Thinks You Should
Make Sex Bark’ for Valentine’s Day

Share on Facebook - Din
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Trend #4 — Healthy and the brains - who
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Trend #4 - Healthy and the brains - Where
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Trend #1 — Healthy and the brains - where
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Trend #4 — Healthy and the brains - where
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Trend #4 — Healthy and the brains - where

30 day hallenye
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Wil jij meer energie, sneller herstellen na een workout, strakker, slanker én
gezonder worden? Dat kan!

Ga de vitdaging can met de 30 DAY PERSOMNAL FOOD CHALLEMGE @Molbbilis!
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Trend #4 — Healthy and the brains - where

To inform the state of food meterial

SMART KNIFE
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Trend #4 — Healthy and the brains - where

3058 steps taken
1.44 miles traveled

fToday's actrty breakdown (excluding sleep)

The only way to
automatically measure
calorie intake.



http://static.healbe.com/img/device.png

| INTERNATIONAL LIFESTYLE STUDIES

Trend #4 — Healthy and the brains - where

https://www.healthcity.nl/
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Trend #4 — Healthy and the brains - where




| INTERNATIONAL LIFESTYLE STUDIES

Trend #4 — Healthy and the brains - where
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More about Food & trends?
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perience the food and service trends of tomorrow
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Big question — How to teach the future of food?

Keukentafelgesprek

Dinosaurusburgers, Voedselkathedralen en
Superhelden,

waar gaat het heen met onze voeding? —

Hoe geven we vorm aan het onderwijs voor de
toekomst van voedsel?
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The end — Teach the future of food

Dinosaurusburgers,
Voedselkathedralen

en Superhelden — Waar
gaat het heen?

Food for the future -
Inspiratiedag food

Linda Hofman
Lecturer Food & trends |
Fontys ACI

@FoodJuf A
I _.hofman@fontys.nl %
06-46367319
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