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Reading guide 
To enable you to grasp the essential facts in this 
report quickly we would advise you to read the fol­
lowing chapters: 
1.3 Research method 
2.4 Summary and prospects 
3.4 Summary and prospects 
4.7 Summary and prospects 
6. International competitiveness 
7. Strategy 

If you are interested in a particular country read 
the summary and prospects relating to this in 
chapter 5. 



Foreword 

The Dutch horticultural industry is continually con­
fronted with new challenges. The nineties will be 
dominated by a change from product-based to market-
oriented thinking. This will have consequences for 
every branch of the sector: for the breeder, the grower, 
the auction business, the trader and the shopkeeper. 
Against this dynamic background and the explicit 
presentation of the Dutch horticultural industry at the 
Floriade, Rabobank has asked the Agricultural Econ­
omic Institute (LEI) to chart the country's competitive 
strength in the fruit-growing sector. 
This report also indicates what strategic options are 
available for expanding the position. 
Its object is to give you some insight into the signific­
ance of market-oriented thinking and action. In addi­
tion, it aims to offer some points to help you shape 
your ideas about the near future. Everyone will have to 
fill in the details for themselves. 
The research and analysis were carried out jointly by 
the LEI-DLO and Rabobank who are also responsible 
for this study. 
We are grateful for the active contribution of the fol­
lowing organizations in compiling this report: 

Bedrijfschap voor de groothandel en tussenpersonen 
in groenten en fruit (Industrial board for the wholesale 
trade and agents in vegetables and fruit). The Hague 

Centraal Bureau van de Tuinbouwveilingen in Neder­
land (Central Bureau for Flower, Fruit and Vegetable 
Auctions in the Netherlands), Zoetermeer 
Informatie en Kennis Centrum (Information and 
Knowledge Centre), Fruit Farming Department, Wil­
helminadorp 
Nederlandse Fruittelers Organisatie (Dutch Fruit Far­
mers' Organization), The Hague 
Produktschap voor Groente en Fruit, (Fruit and 
Vegetable Marketing Board), The Hague 
Vereniging voor Groot- en Tussenhandel in Groente en 
Fruit (Association for the wholesale and retail trade in 
vegetables and fruit), The Hague 

We would like to thank all concerned sincerely for 
their contributions. 

Eindhoven, 
Rabobank Nederland 
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The Hague, July 1992 
Agricultural Economic 
Institute (LEI-DLO) 
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H. H. F Wijffels L. C. Zachariasse 
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