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ABSTRACT:
Destination image can be a stong factor influencing tourist behaviour. Tourist
behaviour, in its turn, can be a cause of a criminal event, experienced by tourists. How
is a destination image constructed, how does this destination image influence tourist
behaviour, and how do these two concepts relate to criminal events? This research
attempts to provide answers to these questions, focussing on the country of New
Zealand. Finally, this research looks at how the experience of criminal events
happening to tourists change the destination image they had prior to their visit, in
order to understandthe impact of crime against tourists on the image of New Zealand.

Keywords: destination image, crime, criminal event, tourists, behaviour, New Zealand.




FOREWORD

At the end of my first school year, almost two years ago, Professor Simon Milne came
from New Zealand to Wageningen to give a lecture about sustainable tourism in the
Pacific. | remember him telling us about the kingdom of Tonga, and showing us images
of this place. | was instantly in love with this place and decided | wanted to go there
and maybe to some other parts of the Pacific. | was intrigued by his story and the work
he and the New Zealand Tourism Research Institute (NZTIR) did.

| decided | wanted to take a shot at getting an internship in New Zealand to learn more
about these places and applied to NZTRI. Unfortunately, my application was rejected
because they already had enough interns for the period | applied. Disaster stroke, and
the same day | received this rejection, | was hit while riding my bicycle and | suffered
massive head injury. After a few months of recovery | decided it couldn’t hurt to apply
again, and so | did. This time | was luckier, and | was invited to do my internship from
April 2012 till August 2012. In total | was in New Zealand for six months. During my
internship there was, unfortunately, not enough work to keep me and my fellow
interns going, so | volunteered to help Professor Milne in his research on tourism-
related crime in New Zealand. He recently published a short article (see page 8) on the
subject, and was looking for the time to do some research on the current situation in
New Zealand regarding crime that targeted tourists. | worked with him and Koro
Carman (a partner from a tourism organisation) for almost two months and got very
intrigued by the subject. | never realized that New Zealand criminals were apparently
specifically targeting tourists, and after my internship was over, | decided the topic was
much too interesting to let go. After a trip around New Zealand, and of course a visit to
the islands of Tonga, | returned to The Netherlands, set on pursuing this topic in my
thesis. Unfortunately, more disaster stroke, as my godfather got terminally ill, and,
after a sickbed of a few months, died in January 2013. All this made me disinterested in
getting right onto my thesis, and set me back in time a few months. Luckily, with the
help of some very motivating and loving people around me, | was able to get back on
the track, which resulted in this thesis.

| want to thank my friends and my family for their love and support during these last
few very eventful years. | want to thank my friend and ex-boyfriend for his support
during my internship and bad periods, and making this all possible. | also want to thank
my thesis supervisor Karin Peters for her feedback, help and good spirit; Simon Milne
and Koro Carman, with whom | worked on the topic during my internship, for their
guidance and input; my classmate Lusine, who read all my work over and over again;
and, last but not least, all the people willing to share their experiences and opinions on
the subject. Without all of you | would never be able to realise this MSc thesis: “New
Zealand visitor: Tourist or Target? The image of New Zealand through the eyes of a
victim.”

Eva van Silfhout
October 2013
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EXECUTIVE SUMMARY

New Zealand is a popular tourist destination and tourism plays a significant role in the
New Zealand economy. By the increasing tourism numbers, one can assume that New
Zealand must have a positive destination image. However, lately there appeared
articles in New Zealand newspapers on a growing number of crimes against
international tourists in New Zealand. When international visitors visit New Zealand,
they expect to find a safe and secure destination, therefore, crimes against tourists can
have an impact on the image of New Zealand as a tourism destination. In order to
secure the tourism flow, it seems important that New Zealand maintains their status as
a safe and enjoyable holiday destination and make travellers aware of the potential
dangers of New Zealand. In order to get a better understanding of this situation, there
is a need to research the image the tourist has of New Zealand before the criminal
event happened, and what changes can be seen as a result of the criminal event that
happened. Therefore, the objective of this research is to understand the relations
between destination image, tourist behaviour and the possible effect of a crime
experience in the context of New Zealand.

A destination image is a visitors’ overall perception of a total set of impressions of a
place and the mental portrayal of a holiday destination. A destination image is always
based on induced, autonomous, organic and information from visit. The first three
information sources form the secondary image and when the fourth is added, primary
image is created. Also, personal characteristics influence the image forming process.
The image of a holiday destination influences the behaviour of tourists and the
behaviour can have an influence on the criminal event that happened. This research is
done with a qualitative approach and aims at a better understanding of the thoughts
and feelings of the subjects, so the why and how of decision making and not just the
what, where and when. To get the information needed, 9 semi-structured interviews
were conducted, discussing these concepts. The data was analyzed using an inductive
approach and coding. The criminal event was mapped by a narrative analyzing
method.

The destination image of the interviewees consisted of two concepts: inhabitants and
environment. When it comes to the inhabitants of New Zealand, summarizing
interviewees expected to find English speaking, friendly, kind people that would be
very willing to help in any possible situation. They would be from a mixed
European/Polynesian culture and younger more pioneering nation. When it comes to
the environment, summarizing, the interviewees were expecting to find a very
beautiful, "The Lord of the Rings" like, green and dreamlike country with lots of sheep
and small towns. As there are not many distinctions between the secondary
destination images that the interviewees constructed, there is also no relation found
between the information sources used and the destination image constructed. Since
the secondary images the interviewees describe have no real differences, it can also
not been said that this related to the behaviour of the interviewees. In some of the
criminal events described, the behaviour of the victim most probably was a
provocative to the criminal event. In the occasions where the behaviour of the victim



had an influence on the criminal event; the victim is not as disturbed by the event as
seen in the occasions where behaviour had no influence. The amount of criminal
events happening to one person, or being witnessed by one person, contributes
considerably to the impact the criminal event(s) has on the primary image. It is also
notable that age might be a factor determining the impact of the criminal event. The
primary image of New Zealand also consisted of inhabitants and environment. The
consensus was that New Zealand is a beautiful green country rich with all different
sorts of flora and fauna. In the opinion about the inhabitants is a discrepancy visible.
While the secondary image shows a positive take on the inhabitants of New Zealand,
the primary image is in most cases negatively affected. To maintain New Zealand’s
pure and honest image, it is imperative to assure not only a good experience
environment-wise, but also inhabitants wise.




1 INTRODUCTION

As tourism arrivals keep increasing, the economic benefits of tourism for the
destination country also increase. In 2012 1,035 million tourists generated enough
revenue to cover 9% of the worlds GDP. One in eleven jobs is in the tourism market
and tourism covers 6% of the worlds exports. Tourism is also the fastest growing
market. In 2012 there were almost twice as much (1,035 million) international arrivals
than in 1995 (528 million) (UNWTO, 2013). As these figures show, tourism forms an
economic opportunity for countries to grow and gain economic benefits.

To utilize this opportunity it is necessary to understand the decision making process of
tourists in choosing their holiday destination. Baloglu & McClearly (1999) argue that
image is a valuable concept in understanding the selection process of a holiday
destination. Thereby, getting insight in the image tourists have of a specific destination
may also be interesting because image can be used to predict and influence behaviour
(ibid.), but as Brokaw (1990, p. 32) explains: “Before image can be used to influence
behaviour, it is important to understand what influences image”.

New Zealand is a popular tourist destination; in 2012 it received 2,565,000 tourists
(UNWTO, 2013). For New Zealand, tourism plays a significant role in the economy. In
the year ending in March 2012, international tourism generated $9.9 billion dollars for
the New Zealand economy. Also, the tourism industry in New Zealand covers 6.2
percent of total employment. The popularity of this holiday destination is also
measured by the increasing overseas visitor arrivals (4.4 percent in the year ended
March 2012) (Statistics New Zealand, 2012).

To have these increasing tourism numbers, one can assume that New Zealand must
have a positive destination image. However, lately there appeared articles in New
Zealand newspapers on a growing number of crime against international tourists in
New Zealand (lhaka & O'Rourke, 2006; New Zealand Herald, 2006; Shepheard, 2006;
New Zealand Herald, 2011; Kohler, 2009; Binning, 2008; Thompson, 2012). Apparently,
the crimes against tourists have increased so much, that in 2011 the Dutch
government has issued a warning about “serious crime” for tourists coming to New
Zealand (Gay, 2009; Ministerie van Buitenlandse Zaken, 2011); a year after Milne
(2012) published an online article Tourism Business where he talks about this problem:

" Wfortunately as they returned from a walk to one of the more remote beaches

they were greeted with a tell-tale sign—br oken gl ass by the ca
they only lost a small back-pack with someextr a ¢l ot hi ng and a ¢
This is a cautionary tale for us all. It seems that almost daily the newspapers

report on tourists, young and old, who have lost far more than a camera or a bag:

on some occasions everything they are travelling with. ...The growing numbers of

tourists travelling in vans and cars with their possessions alongside them

represent a particularly easy target for criminals and clearly there are occasions

when crimes far worse than theft are perpetrated.”



In order to secure the tourism flow, it seems important that New Zealand is able to
maintain their status as a safe and enjoyable holiday destination. The targeting of
tourists by criminals is harming this status, and in order for different tourism bodies to
address this problem, more insight in this problem is needed. This study will look at the
possible effect of crimes against tourists on the image of New Zealand as a tourism
destination.

1.1 PROBLEM STATEMENT

When international visitors visit New Zealand, they expect to find a safe and secure
destination (62% in 2011). One third of these visitors believe safety and security is one
of the most important features of New Zealand (33% in 2011) (Ministry of Economic
Development, 2011). According to the visitor monitor from New Zealand Tourism
(2012), tourists rate New Zealand’s safety with 8.7 out of 10 points. Police crime
statistics indicate a slight decrease of offences against other people, while people
working in the tourism industry witness crimes against tourists “reaching epidemic
proportions” (Erwin, 2005). According to Glensor and Peak (2004) crimes against
tourists are being committed because they are lucrative targets, more vulnerable and
less likely to report crime. According to the Police of New Zealand, crime against
tourists would be a lot less if travellers are aware of the potential dangers of New
Zealand (as cited in Erwin, 2005). A paradox regarding the destination image of New
Zealand becomes visible: warning potential tourists that they are at risk of crimes can
negatively influence the image as a tourist destination, but the increase of tourism
crime is also bad for the image of the New Zealand as a tourism destination.

This paradox raises the question how the risk of being victimized among tourists can
be reduced without harming the image of New Zealand as a safe tourism destination,
and what New Zealand can do to help with this risk reduction. But before this, there
needs to be insight in the actual impact of crime against tourists on the destination
image.

Crimes against tourists can have an impact on the image of New Zealand as a tourism
destination. In order to get a better understanding of this impact there is a need to
research the image the tourist has of New Zealand before the criminal event
happened, and what changes can be seen as a result of the criminal event that
happened.

1.2 RESEARCH OBJECTIVE AND RESEARCH QUESTION

The objective of this research is to understand the relations between destination
image, tourist behaviour and the possible effect of a crime experience in the context of
New Zealand. This problem statement gives us the following main research question:
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“What secondary image did the vi

“What kréewent took place?”
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With the help of these four sub questions, a clear understanding of the issue is formed.

1.3 RELEVANCE

There is both an academic and an economic relevance to this research. Academically,
tourist image can be a predictor of tourists’ behaviour (Baloglu & McClearly, 1999).
The behaviour of tourists is not only interesting to tourists themselves but also to
people who manage their behaviour and to analysts studying contemporary life
(Pearce, 2005). The relation between crime and image is an underresearched area, not
many publications on the topic have been published. Walker & Page (2012) examined
the impact of crime on the experience of the tourist; they are not making a clear
bridge to effects on the destination image. Kathrada et al. (1999) researched why
some countries seem to be unable to achieve the high tourism rates they want, and
focus on the non-manipulation of negative factors by decision making bodies. Thus
there is a gap concerning the knowledge about effects of a criminal event on the
destination image.

On an economic level, increasing crime rates against tourists can become a real
problem for the tourism sector in New Zealand. Bigné, Sanchez & Sanchez (2001, p. 1)
explain that “destinations with stronger positive images will have a higher probability
of being included and chosen in the process of decision making”, so a positive image
will eventually lead to more or maintain a high level of visitors. In order to secure the
tourism flow, it is important that New Zealand is able to maintain its status as a save
and enjoyable holiday destination. The targeting of tourists is harming this status, and
in order for different tourism bodies to address this problem, better insight in this
problem is needed.
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2 CONTEXT

This research aims to get a better understanding of the image the tourist has before
and after a crime related event. In this chapter the context of this research will be
described. The first paragraph will look at the expectations of tourists of their visit to
New Zealand, the second paragraph will continue with the experiences, and after this
some factual numbers will be explored. The last paragraph will look at the awareness
of tourists about crime.

2.1 EXPECTATIONS

In September 2011 the ministry of Economic Development of New Zealand published
the Regional Visitor Monitor. This is a benchmark report that maps the motivations
and expectations for travelling to New Zealand, but also looks at the satisfaction of
tourists.

Visitors, both international and domestic, were asked what they expected to find (prior
to arrival) in the region in which they were interviewed. The results provide both an
indication of the factors drawing visitors to the regions and the ‘promises’ upon which
regions are expected to deliver. The respondents were free to choose as many of the
options as they wanted. Table 1 shows that international visitors more often expect to
find safety and security in New Zealand during their visit than domestic visitors.
(Ministry of Economic Development, 2011).

Table 1: Percentage of visitors that expect safety and security in New Zealand holiday destination.

2007 | 2008 | 2009 | 2010 | 2011

International visitors 63% | 64% | 63% | 62% | 62%

Domestic visitors 49% | 51% |49% |53% | 51%

(Ministry of Economic Development, 2011)

Hereafter respondents were asked which of these destination elements they
considered most important. Results show which of the destination attributes are most
influential in motivating visitors, which means that at the same time, these attributes
highlight the most critical points on which regions must deliver, including issues of
safety and security (Ministry of Economic Development, 2011).

Table 2: Visitors that feel safety and security is the most important aspect of their holiday destination

2007 | 2008 | 2009 | 2010 | 2011

International visitors 31% | 34% | 34% | 31% | 33%

Domestic visitors 26% | 30% |33% | 34% | 33%

(Ministry of Economic Development, 2011)

Approximately two third of the international tourists expects their visit to New Zealand
to be safe, while one third select safety and security in their top three of most
important elements. The expectations of domestic visitors are lower, but they find it
evenly important that their destination is safe. Both tables 1 and 2 show, that both the
expectancy and the importance of safety has not changed much in the last five years. It
fluctuates, but to both sides (Ministry of Economic Development, 2011).
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2.2 SAFETY EXPERIENCE OF TOURISTS

Tourism New Zealand, the organisation responsible for marketing New Zealand to the
world as a tourist destination, recently published their visitor survey 2010-2011. In this
survey, international visitors of New Zealand were asked how satisfied they were with
their visit. “Visitors from overseas were highly satisfied with their holiday experiences
in New Zealand in 2010/11, rating their trip on average, 8.9 out of 10. Only a minority
(11 per cent) of international visitors were not highly satisfied with their trip.” (New
Zealand Tourism, 2012)

Ten percent of tourists’ overall satisfaction is determined by the feeling of safety they
experience. Tourists rated New Zealand’s safety with an 8.7 out of 10 points. The
research stated safety was among the most satisfying aspects of the tourists’ visit to
New Zealand (New Zealand Tourism, 2012).

Although the satisfaction with safety is high, there is a slight decrease when last year’s
numbers are compared. Satisfaction with safety had dropped from 8.8 in 2009/10 to
an 8.7 in 2010/11. “This change in satisfaction was led by changes in satisfaction with
personal safety in urban areas (8.5 out of 10), country areas (8.8 out of 10) and safety
standards of activities (8.7 out of 10).” (New Zealand Tourism, 2012)

The survey continued with a list of reasons for either a save or rather unsafe feeling.
Visitors that had an overall good feeling of safety gave comments like: “Felt safe and
secure” or “Friendly local residents”. Commonly given comments from visitors that
weren’t happy with their feeling of safety were: “Poor driving standards”, “Aggressive
drivers”, “Poor road signage”, “Crime/graffiti”, “Drunkenness” and “Felt unsafe”. This
indicates that feelings of unsafety occur often on the road and people mostly feel
unsafe around general crime, graffiti and drunken people. Although graffiti by itself is
not unsafe, it is associated with crime, which makes areas with graffiti feel unsafe

(New Zealand Tourism, 2012).

The ministry of Economic Development (2011) also examined the experiences of the
visitors. The numbers are somewhat lower than the numbers from New Zealand
Tourism (Table 3).

Table 3: The perceived safety and security of visitors during their holiday in New Zealand.

2007 | 2008 | 2009 | 2010 | 2011

International visitors 8.1 8.1 8.2 8.3 8.3

Domestic visitors 7.3 7.2 7.2 7.4 7.3

(Ministry of Economic Development, 2011)

Barker and Page (2002) studied the feeling of safety visitors have in downtown
Auckland (see table 4).

Table 4: Visitor perceptions in downtown Auckland.

Domestic Overseas
Perceptions of safety 4,00 4,20
Perceptions on the number of police and security. 3,70 3,61

1 = very unsafe; 5=very safe. (Barker & Page, 2002)
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The feeling of safety in downtown Auckland is not very different from the results in the
regional visitor monitor, indicating that the perception of safety in the urban area of
downtown Auckland is not different than the overall feeling of safety (Barker & Page,
2002)

2.3 SAFETY NUMBERS
After exploring the experiences of the tourist, in this paragraph the actual safety
numbers will be explored. This will be done by looking at crime numbers of the police.

Although in police statistics there is no division between crimes committed against a
tourist and a non-tourist, it is interesting to look at the overall crime statistics to see if
there is an increase or a decrease in crime numbers in general.

From the statistics, it becomes clear that there was a slight increase in total offences in
2008 and 2009, but after this the numbers decreased again. 2011 knows the lowest
number of offences in the last five years (New Zealand Police, 2012).

Offences against other people, in some cases tourists, are most important for this
research.

Table 5: Total number of offences against peoplel.
Year 2007 2008 2009 2010 2011
Total number of offences

106,043 | 110,759 | 115,789 | 109,060 | 104,519

against people

(New Zealand Police, 2012)

Table 5 shows a slight increase in 2008 and 2009 after which the number of offences
decreases again to the lowest number in 5 years in 2011 (New Zealand Police, 2012).

Although these numbers indicate that the amount of offences committed in NZ
decrease rapidly, it can be discussed if these drops in numbers are due to a lower
amount of offences or due to a different way of recording offences. In the Sunday Star
Times the following text was published: “Previously, a fraudster who made 30
transactions on a stolen credit card would face 30 charges, but now he or she would
face only one, with all the counts listed in an attached schedule.” The Sunday Star
Times discusses if crime numbers have actually gone down, or if it only looks this way
because of the new recording system (EDDIE, 2011).

At this moment it will be not possible to give precise numbers to indicate how much of
these crimes were committed against tourists, since there is no such statistical records
(Erwin, 2005).

2.4 AWARENESS OF TOURISTS

According to Erwin (2005), a lot of articles, papers and blog entries blame the
unawareness of tourists for the increasing crime numbers against them. This is also
argued by Glensor and Peak (2004, p. 2), who give three reasons why crimes against

!Into these numbers were counted: Homicide and related offences, Acts intended to cause injury, Sexual
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tourists are committed: “First, tourists are lucrative targets, since they typically carry
large sums of money and other valuables. Second, tourists are vulnerable because they
are more likely to be relaxed and off guard—and sometimes careless—while on
vacation. Finally, tourists are often less likely to report crimes or to testify against
suspects, wishing to avoid problems or a return trip”. Kazmierow et al. (2009) give four
additional reasons for tourists to be a more likely victim of crime. Firstly, tourists put
themselves in proximity to crime by visiting tourist destinations characterised by
anonymity and a high population turnover. This allows offenders to conceal
themselves. Secondly, many tourist locations offer hiking trails. The risks that these
locations pose are particularly pertinent for vehicle crime in recreation car parks, when
the tourist parks their car to walk the trail. Thirdly, tourists may be easy targets
because they often give signs of being a tourist, by driving a rental car, carrying a
backpack, carrying a camera, consulting a map or appearing lost. Last, tourists may
invite retaliatory crime. As tourist numbers increase, so can local hostility towards
them, increasing the chances of them being singled out as victims.

It is argued that the number of crimes against tourists would be a lot less when
travellers would be aware of the potential dangers of New Zealand (S6nmez & Graefe,
1998; FERREIRA & HARMSEI, 2000). If the awareness of tourists is really the main
problem, than we can conclude that there is a paradox: on one hand, telling potential
tourists that they are at risk for victimization of crimes is not good for you image as a
tourist destination. It will give the visitors the feeling that New Zealand is unsafe which
will stop certain potential tourists from coming. On the other hand, crime against
tourists is increasing, which also is bad for the image of the New Zealand as a tourism
destination, and can only be helped by creating awareness.

As stated before, tourists are less likely to report than local people because they do
not want to testify against suspects, wishing to avoid problems or a delay of their
return trip (Glensor & Peak, 2004). What also makes reporting crime for tourists
harder, is the differences of the system, and people don’t know what to expect. Where
do you go? What happens when you report it?

As stated in paragraph 2.1, two thirds of the international visitors expect New Zealand
to be a safe destination. New Zealand is perceived to be a rather safe destination,
although crime numbers against tourists seem to be increasing. Different sources
blame the unawareness of the visitors and their rather naive behaviour.
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3 THEORETICAL FRAMEWORK

In this chapter the theoretical framework will be presented, focusing on the concepts
of “image”, “behaviour” and “crime”. These concepts will be discussed and their
applicability to the research will be explained. At the end of this chapter, a framework
for this research will be introduced and will be used throughout this paper.

3.1 IMAGE

Much research has been done on the image of a tourist destination (Baloglu &
McClearly, 1999; Chen & Kerstetter, 1999; Hunt, 1975; Woodside & Lysonsky, 1989).
There are a lot of different perspectives on image. Most definitions of destination
image include the same elements and can be summarized as: a visitors’ overall
perception of a total set of impressions of a place and the mental portrayal of a holiday
destination (Alhemoud & Armstrong, 1996; Crompton, 1979; Echtner & Ritchie, 1993;
Heung & Cheng, 2000; Kotler, Bowen, & Makens, 1996; Parasuraman, Berry, &
Zeithaml, 1991; Seaton & Benett, 1996).

A destination image is always based on information (Beerli & Martin, 2004). Mansfeld
(1992) explains that information about a destination comes from two main sources.
The first main source is formal, like travel agents, books, maps and brochures, while
the second source is informal and consists of recommendations, experiences of other
travellers and personal knowledge gained during previous travels. Recommendations
and experiences from other travellers can also come from a secondary source like the
media.

Beerli & Martin (2004) propose a model (Figure 1) to structure the interrelation
between information, destination image and personal factors.

Information
Sources

 Secondary l

Induced

Organic

Autonomous PERCEIVED DESTINATION
IMAGE

g

)

 Primary
Previous Experience
Intensity of visit

Personal
Factors
#+ Motivations

«+ Vacation Experience

% Socio-demographic
Characteristics

Figure 1: Model of the Formation of Destination Image (Beerli & Martin, 2004)
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The different information sources in this model are derived from Gartner (1993). He
claims there are 5 main information sources which are also present in the model in
Figure 1:

1. Overt induced, found in conventional advertising in the mass media, from
information delivered by the relevant institutions in the destination or by tour
operators and wholesalers;

2. Covert induced, using celebrities
destination reports or articles;

3. Autonomous, including masss-me di a br oadcasting né
television programs, etc., about the place;

4. Organic, involving such people as friends and relatives, giving information
about places, based on their own knowledge or experience, whether the
information was requested or volunteered; and

5. A visit to the destination, the end point of the continuum of the forming
process.

(Gartner, 1993, p. 661)

Furthermore, Beerli and Martin (2004) state that secondary image is formed by
organic, induced and autonomous information sources, and is perceived prior to
experiencing a destination. Primary image is formed by experiencing the destination
themselves (ibid.).

They (ibid., p.663) also arguethat“an i ndi vi dual ' s perso
factors, also affect the formation of an image”. They believe that every visitor builds
their own mental image of a destination, and therefore their own personal perceived
image. Which means every visitor will have formed their own personal image of a
destination.

3.2 |IMAGE AND BEHAVIOUR

The image of a holiday destination influences the behaviour of tourists (Cooper,
Fletcher, Gilbert, & Wanhill, 1993; Ashworth & Goodall, 1988; Leblanc, 1992). This
influence begins as early as in the stage of choosing the holiday (Bigné, Sanchez, &
Sanchez, 2001).The influence of the image of the destination does not stop at the
holiday choosing stage, but also affects the behaviour of the tourist at their holiday
destination (Bigné, Sanchez, & Sanchez, 2001).

3.3 BEHAVIOUR

Part of this research is to understand the relations between image and behaviour.
Ajzen (1991, p. 179) recognizes that “explaining human behaviour in all its complexity
is a difficult task. It can be approached at many levels, from concern with physiological
processes at one extreme to concentration on social institutions at the other”. Pearce
(2005) acknowledges that tourism studies often struggle with definitional problems.
He suggests that the emphasis placed on defining should depend on the goal of the
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analyst or practitioner. Ajzen’s (1991) theory of planned behaviour states that
behaviour is always derived from the intended behaviour. Ajzen (1991, p. 181) explains
that “a central factor in the theory of planned behaviouri s t he i ndi vi
perform a given behaviour. Intentions are assumed to capture the motivational factors
that influence a behaviour; they are indications of how hard people are willing to try, of
how much of an effort they are planning to exert, in order to perform the behaviour. As
a general rule, the stronger the intention to engage in a behaviour, the more likely
should be its performance” (see also Figure 2).

Subjective

norm

Perceived
behavioral
control

Figure 2: Theory of planned behaviour. (Ajzen, 1991)

The idea that behaviour derives from the individual’s intention to perform a given
behaviour comes from the idea that image is a predictor of behaviour. A certain type
of image will help people to determine their intended behaviour, which, according to
Ajzen (ibid.), predicts the actual behaviour of the subject.

According to the theory of planned behaviour (ibid.), the intention for behaviour can
be predicted by the attitude, the subjective norm and the perceived behavioural
control. With attitude he means the extent to which an individual values certain
behaviour as either positive or negative. The subjective norm comes from social
influences like family or peers. Perceived behavioural control indicates how easy the
subject things the behaviour is to perform (ibid.).

Another approach to behaviour is the etic-emic distinction (Pearce, 2005). Pearce
(ibid.) emphasizes that there are multiple perspectives on behaviour. The most
important he believes are etic- and emic perspectives. An emic approach is one that
takes the perspective of the person engaging in the behaviour. An etic approach is
where an outsider describes and classifies the behaviour of the tourist (ibid.). For
example from an etic approach, a young woman riding a mountain bike through the
woods can seem like a sportive, recreational activity to enjoy the outdoors. From an
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emic approach it can become clear this girl was recovering from a severe decease, and
this trip is her way to celebrate, prove and acknowledge the tough path of recovery
she had to take. In order to look the behaviour of the visitor in relation to the image it
is necessary to use an emic approach to the behaviour of the visitor. This means this
research will look at behaviour from the perspective of the tourists themselves.

3.4 CRIMINAL EVENT

As explained in chapter 2, crime against tourists is becoming a problem for tourism in
New Zealand. Criminal events can affect the image of the destination changing
people’s perceptions (Dimanche & Lepetic, 1999). Both Sacco & Kennedy (1996) and
Meier & Kennedy (2001) make a distinction between a criminal act and a criminal
event. A criminal act is the actual act itself: A blow struck by an assailant on a victim,
the assailant stealing the backpack etcetera. A criminal event however, includes the
circumstances that brought the offender and victim together as well as their
interaction prior to the assault. Also the aftermath of the assault is part of the criminal
event (Meier & Kennedy, 2001; Sacco & Kennedy, 1996). This broader view on a
criminal event is called the Criminal Event Perspective, or CEP.

3.5 FRAMEWORK
After reviewing the different concepts, a framework submerges where all the concepts
and different views come together (Figure 3).

Induced information

Image of holiday
destination
Autonomous
information
Organic information Behaviour
(Emic approach)
Information derived
from experience
Circumstances
Criminal
event
Aftermath

Figure 3: Proposed framework of research

This model shows how, in this research, the relations between destination image,
tourist behaviour and the possible effect of a crime experience can be made insightful.
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First, insight is needed about the primary image the subject has of New Zealand, prior
to their visit. This image is constructed out of induced, autonomous and organic
information. | will look at the behaviour of the subject while on holiday from an emic
approach because this approach is based on the perception of the visitor has on his
own behaviour. Next, this research aims to examine if there is any common behaviour
between the criminal victims. After this, insight is needed about the criminal event
itself, also taking into account the circumstances and the aftermath of the event. This
information derived from experience influences the image the tourist has of New
Zealand as a holiday destination, and will show whether there is any impact of the
criminal event on the image the subject has of New Zealand.
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4 METHODOLOGY

The methodology used for this research is based on a qualitative approach. “ A
qualitative approach is used to gain an in-depth understanding of human behaviour
and the reasons that govern such behaviour. The qualitative method investigates the
why and how of decision making, not just what, where, when. Hence, smaller but
focused sampl es a(logola Marymeunt Orivérsityn 2012)s Taid
research aims at a better understanding of the thoughts and feelings of the subjects,
so the why and how of decision making and not just the what, where and when.
Phenomenological research emphasizes the subjective experiences of the subjects,
and wants to understand how the situation appears to others. It is used to describe a
“lived experience” (Waters, 2012; Loyola Marymount University, 2012). The (sub-)
questions are set up to gain more perspective on the feelings and thoughts of the
subjects instead of gaining information on factual situations. Therefore, the
phenomenological approach is a fitting approach for this research.

4.1 DATA COLLECTION

To get the information needed, semi-structured interviews were conducted. These
interviews were not planned question by question, but encouraged the interviewee to
express themselves more freely about the subjects the interviewer brings up.
According to Waters (2012), interviews in a phenomenological approach need to be as
non-directive as possible: “In a phenomenological study you would ask participants to
describe their experience without di
(Waters, 2012, p. 55). It is however sometimes necessary to ask for clarification or
follow up questions for more detail.

During the interview four main topics were discussed. These were secondary image,
behaviour, the crime event itself and the primary image, after the criminal event. In
this paragraph these four themes will be discussed. In Appendix 1: Interview guide an
overview of the interview topics used for these interviews is given.

4.2 INTERVIEWEES

The aim was to get approximately 10 interviews. During the research it turned out it
was quite challenging to make contact with the people who came into contact with
crime in New Zealand. Traveller weblogs, New Zealand newspapers, fora and social
media helped to find numerous cases, but failed in providing the details to establish
contact with these victims. Through a forum, it was possible to make contact with
people, mostly Dutch, who had lived in New Zealand for a few years. As they
explained, they had encountered a sort of prolonged tourist experience, and had
encountered one or more a criminal event(s) during their time there. This input was
used for this research as their destination image might have developed over a longer
period of time, they still have developed a destination image using the same
conditions as the tourist who had spent a shorter period of time in New Zealand. At
the end of the research phase 9 interviews were collected. Five face to face and four
over the internet.
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The face-to-face interviews were conducted at the interviewees’ home, using a tape
recorder. All five were Dutch people. This concerned the following respondents:

Ellisis a 24 year old girl who went to New Zealand with a friend to travel around
backpacking after she finished high school at age 18. She travelled around with a friend
from home for 5,5 months, and spent another 5,5 months on her own. Her visit to New
Zealand was part of a bigger trip; she also visited Australia, Laos and Cambodia. The
interview with Ellis took 45 minutes.

Laurais a 24 year old girl who went on a backpacking trip after college. She went on a
holiday for 9 months, of which she spent 2 months in New Zealand. The other 7
months she was in Indonesia and Australia. She was 21 at the time she was in New
Zealand. The interview with Laura took 1 hour.

Emmais 28 and went on a backpacking trip for half a year. She first visited Australia for
4 months, and went to New Zealand for 2 more months. The first month she’d spent
with her sister who came over from The Netherlands to travel with her, and after that
she travelled alone. At that time she was 23 years old. The interview with Emma took
35 minutes.

Lucasis 40 and went to New Zealand at age 25. He went there for a period of 6 months
and combined work and holiday. He worked at a garden centre in Auckland and visited
mostly nearby places. He made one trip to the south when he had three weeks off to
visit Invercargill and Steward Island. The interview with Lucas took 40 minutes.

Georgeis 42, and travelled to New Zealand alone in 2003. At that time he was 32. He
stayed in New Zealand for 10 years and tried to build a living with his own music studio
where he gave piano lessons. The interview with George took one hour and 15
minutes.

The other four interviewees were either not Dutch or not in The Netherlands at the
time of the interview, so these interviews were conducted with use of the internet.
The information was gathered through an extensive list of open questions and follow-
up questions over e-mail. This concerned the following respondents:

Tom who is 33 years old, visits every year, because his parents live in Auckland, New
Zealand. The first time he travelled there he was 26 years old. He is from The
Netherlands.

Alex, who is 37, was 33 years old when he went to New Zealand for a year to live and
work together with his partner. Both he and his partner are from The Netherlands.

Isabelis 52 and from the United States of America. She was 43 when she moved to
New Zealand together with her native New Zealand husband. Until that point they
were living in the USA. She went with her family: herself, her husband and her two
children. After 9 years of living in New Zealand, she went back home to the USA.
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Dean who is 64, moved to New Zealand in 2004 at age 55 because his children had
moved there. For this reason he plans on not coming back. He is native Dutch.

4.3 INTERVIEW TOPICS

SECONDARY IMAGE

As stated by Beerli & Martin (2004), an image is constructed of four information
sources: Induced information, autonomous information, organic information and
information derived from experience. Induced information is the information delivered
by the relevant institutions in the destination or by tour operators and wholesalers. It
can also come from other sources e.g. celebrities hired to talk positive about the
destination. Autonomous information also comes from media, but non-advertising
media e.g. broadcasting news, documentaries, films, television programmes et cetera.
Organic information is from people such as friends and relatives, giving information
about places, based on their own knowledge or experience. The fourth information
source comes from own experience and will be discussed/described in the paragraph
‘Primary image’.

The theory of Beerli & Martin (2004), also recognizes that motivations, vacation
experience and socio-demographic characteristics are of influence on the image. These
items are discussed very briefly during the interviews.

BEHAVIOUR

According to Pearce (2005) there are multiple perspectives on behaviour. For this
research the emic-etic perspective was used. An emic approach is one that takes the
perspective of the person engaging in the behaviour. An etic approach is where an
outsider describes and classifies the behaviour of the tourist. To get a better
understanding of the behaviour of the subject and how this could be of influence on
both the criminal event itself and the primary image, an emic approach is chosen. The
interviewee is asked about the activities they undertook, the places they visited, how
they travelled and with whom.

CRIME EVENT
The interviewee was asked to describe the event in as much detail as they can
remember. Meier and Kennedy (2001, p. 3) say:

“

Events are pr op e behayioursomdaitvation;revends hagemn t e x t
history. For example, a criminal act might be the blow struck by an assailant on a

victim, while the event would include the circumstances that brought the offender

and victim together as wel!/l as their i
event conceptualization necessitates some explanation of what happened in the

aftermath of the assault. Were the police called and how did they respond? Did

the victim strike b a c k ...”

In this context it is important to not only get a clear image of the event itself, or act as
Meier and Kennedy call it, but also of the circumstances.
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To map the crime event that happened to the interviewee, the theory of Brunt,
Mawby & Hambly (2000) about 7 possible incidents will be used. The event the
interviewee describes will be fitted into one of these categories and it will be discussed
whether the behaviour of the interviewee had any influence on the event. The 7
categories are:

I Theft of motor vehicle

Theft from motor vehicle

Burglary

Theft from person/items temporarily left
Attempted theft from person/items temporarily left
Violence

Threats

=4 =4 =4 4 -4 4

PRIMARY IMAGE

According to Beerli & Martin (2004) and Gartner (1993) the image of a destination is
formed by four main information sources. The first three, induced, autonomous and
organic information, are gained prior to the visit and form the secondary image. The
fourth source is information derived from experience (see Figure 3: Proposed
framework of research, page 18). This fourth source of information completes the
image of the holiday destination and may or may not change the image the visitor had
prior to the visit. This is called primary image.

4.4 LIMITATIONS

The way this research was framed, insight was only gained in the secondary image, or
destination image prior to the crime event and the behaviour in the destination as
perceived by the tourist after the criminal event. This does raise the question whether
the secondary image can be researched in this way. Ideal would have been to have
interviewed the respondents both prior, during and after their holiday. Because this
would mean part of the research would entail predicting which tourists will come into
contact with crime or interviewing hundreds of tourists, this didn’t seem possible.
However, because the respondents choose New Zealand as their holiday destination in
the first place, the image they had prior to their visit would have been a positive one.
Also the main aim of this research is to get insight of the impact of crime on the
destination image, which is still possible regardless of these limitations.

4.5 DATA ANALYSIS

According to Saunders, Lewis & Thornhill (2004), qualitative data comes in a variety of
sorts. Therefore, they explain, no standardized method to analyze this data can be
given. There are many different methods to do qualitative research, and thereby many
different strategies to cope with the analysis of this information. In general there are
two ways to start data analysis: inductive and deductive. A deductive method will start
with a theoretical assumption which is tested by a specific research strategy, where an
inductive method will form theory based on empirical data (ibid.). For the data analysis
of this research, an inductive approach was chosen, because the research was started
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without any assumptions. Within inductive analysis, multiple methods to analyse data
are described. Qualitative researchers often combine one or more of these methods
(Schutt, 2001).

One thing most analyzing methods have in common is coding. Day (1993) states coding
categories must contain two aspects. First, an internal aspect: they have to be
meaningful in regards to the data. Second, an external aspect: they have to be
meaningful in regards to the other categories. Also, categories have to be useful for
the research goal (ibid.). Strauss & Corbin (1998) give three resources for the
categories. Terms coming from the data, terms coming from the interviewees or terms
coming from the literature and theory used. For this research these last terms are
chosen.

For this research, a narrative analysis is used to analyse the story the interviewee told
about the criminal event.

“ “

Narrative analysis“BBieg@gkpi ¢tbumpat dbglett
events as the participants wunderstand
story itself” and seeks to preserve th
adequately be understood in terms of their discrete element s (Schutt, 2001)

The other part of the data, containing information that indeed can be seen as separate
parts of information, was analyzed according to thematic analysis (Boeije, 2010). This
analyzing method consists of two steps. First is open coding, where the information is
clustered into themes (Boeije, 2010; Saunders, Lewis, & Thornhill, 2004). This was
done by highlighting the relevant sections in the interview transcripts, comparing them
and clustering them by similarities. Second is axial coding, where connections between
the themes are made to help interpret the different themes. (Saunders, Lewis, &
Thornhill, 2004). After these two processes, the thematic analysis was made and
interesting themes were used as theoretical concepts in the analysis section.

4.6 ETHICAL CONSIDERATIONS

Because of the sensitive nature of the research topic, all information provided by
participants is anonymous and the names are changed for this research. Only
demographic information about the participants is used, and only the interviewer
knows the identities of the interviewees. All the interviewees have been informed
about the purpose and aim of the research and have given their informed consent to
use the information they provided for this research.

Another ethical consideration has been the impact of the criminal event and the
questions asked about the criminal event. For example, one of the interviewees has
experienced sexual harassment during her stay in New Zealand. This turned out to be a
very sensitive subject which she was hesitant to speak about. By taking enough time
for the interview and letting the interviewee decide when and what information about
the event she wanted to share, the interviewer was still able to gain information about
the subject.
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5 FINDINGS

In this chapter, the findings that came out of the interview analysis are described and
explained and a first sight in the preliminary answers to the sub questions stated in
paragraph 1.2 is provided. The findings are sub-divided into categories, or constructed
codes, coming from the coding process. The theory from the theoretical framework in
chapter 3 was used to name these categories. This chapter will start with the
secondary image of New Zealand, prior to the interviewees’ visit, and how they
constructed this image. Secondly, the interviewees’ behaviour is described by using the
emic approach. The description of the criminal event comes next, which was analyzed
using the narrative analysis technique. Subsequently, the interviewees’ primary image,
after the visit, is described. At the end of each paragraph an insight of the
interrelations between the concepts based on the research model from chapter 3 is
given. The rest of this introduction will set the scene by explaining the motivations of
travel in order to get an impression of the interviewees.

All of the interviewees had a specific motivation to make a trip to New Zealand. To visit
family living there is reason, but also the movie “The Lord of the Rings” turned out to
be a motivator to add New Zealand as a destination, once decided to make a ‘big trip’.
Two of the interviewees explained the images seen in the movie made them decide to
visit New Zealand after their trip to Australia because they saw the movie “The Lord of
the Rings”.

“1 went Dbac k poadl HetidadythatAvtils ltwosanlthe aea, | would
also visit New Zealand. Lord of the Rings was kind of my motivation for going
there” (Emma, 27).

Another reason was ‘nature’. This reason has interconnections with the reason "The
Lord of the Rings", as Laura explained how the movie "The Lord of the Rings" showed
her the beauty of New Zealand nature. Another reason given is the language. One
interviewee explained that understanding what people around you are saying gives
you confidence and security, which made New Zealand a safe choice for her.

Most interviewees however mentioned that ‘living’ in another country for a little
while, and experiencing the different culture was the ‘adventure’ they were looking
for.

“ wanted t o exper liveimonother boonty, dnc stepwinoou | d

another culture so to speak” (Ellis, 24).

5.1 SECONDARY IMAGE

This paragraph will explore the secondary image, which is the image prior to the visit,
of the interviewees. As stated in paragraph 3.1, a destination image is always based on
information (Beerli & Martin, 2004): Induced, autonomous, organic and information
from own experience. It is important to note that most interviewees state that their
trip preparations are already ‘quite a while ago’, so they don’t recall exactly what kind
of information sources they have used.
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INDUCED INFORMATION
Induced information is information from advertisements and location promotions and
information provided by tour operators and wholesalers. Four of the interviewees
stated they bought and used a Lonely Planet guidebook to help them orientate on New
Zealand. Two women have visited a travel agency to help them get ready for their trip.
These were Kilroy Travels and Activity International. One woman mentions the 100%
advertising campaign from tourism New Zealand:

“The 100% Pure advertisements were
The Lord of the Rings movies were being shot there and of course everyone was
talking about those. It seemed that 2003-2007 was a time when New Zealand

al

ramped up its tourism advert i(lsabeln5g) and

AUTONOMOUS INFORMATION
Autonomous information comes from broadcasting news, documentaries, films,
television programs etcetera about the destination. Four of the interviewees mention
the "The Lord of the Rings" as a source of autonomous information. They imagined
green meadows and moorland as a typical sight of New Zealand. Another mentioned
autonomous information source is fora. An online meeting place where they have met
former and current travellers.

‘O used Gumtree a | ot
some free pllaua,es t o sl eep.

ORGANIC INFORMATION

Organic information is information provided by friends and relatives based on their
own knowledge or experience. The interviewees that gave as a reason to go to New
Zealand ‘to visit family’ also stated they mainly got their information about New
Zealand from these relatives. The women backpacking got a lot of information from
fellow travellers they met before they went to New Zealand, mostly in Australia. One
male working in agriculture got all his information from a video tape a colleague made
on an organized tour through agricultural businesses in New Zealand. Another woman
explained she deliberately refrained herself from organic information:

‘O didn’t want to get influenced by
my 0 \Waura,25)

INFORMATION GATHERED
None of the interviewees were able to recall exactly which information came from
what information source, however, they did all remember they mostly heard and read
positive stories about New Zealand, that it would be ‘very idealistic and beautiful’.
Also, most information gathered was concerning the must-see places, good places to
sleep and good tourist spots. One man however tells:

“My friends mentioned that there was a higher rate of break-i n $Alex; 37)
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This indicates that these friends already came into direct or indirect contact with crime
in New Zealand and therewith influenced the secondary image of Alex.

SECONDARY IMAGE

Most destination images described by the interviewees showed two main topics, their
image about the inhabitants and their image about the environment. When it comes
to the environment, summarizing, the interviewees expected to find a beautiful
country with green meadows and moorland like in "The Lord of the Rings", lots of
sheep, quaint little towns, pretty countryside, beautiful natural spaces and an
environment healthier and quieter than Europe. A subtropical dreamland, empty and
full of nature. Outstanding words to describe the image the interviewees had of New
Zealand were ‘Paradise’ and ‘Utopia’.

Regarding the inhabitants, summarizing, they were expecting to find a Polynesian
England hybrid country, a country inhabitants were very proud of. A society like the
England of the 70, a safe community because they speak English, and a very jovial
community. The ‘no worries’ style, like Australians, very friendly and a younger, more
pioneering nation with a mixed European culture. A country where people would all be
very friendly and nice. And that it wouldn’t matter where you’d be, everyone would
help you.

One man however, expected a less positive New Zealand:

“ IRd people as well as, because of the poverty side of New Zealand, much of the
time less kind people. (Tom, 33)

INFORMATION SOURCES AND SECONDARY IMAGE

First thing that stood out was that most interviewees had trouble remembering what
sorts of information they used to orientate on their trip. An important factor of this, is
the way information is taken in. According to Cowan (1988) information processing is
very subjective. Not all information is actively stored. Also because our selective
attention, not all information one takes in is consciously taken in. This means that
there are parts of information we never knew we took in; unconscious information.
When a destination image is constructed by a person, unconscious information can
easily be of influence on this construction.

Another striking element is the distinction between nature and people in the
destination image described. Elements to describe the destination image are elements
either referring to the people living in the destination or the environment of the
destination. Because of this striking division, the analysis of the image is also done
divided into these two categories.

Last is the influence of characteristics in the formation of the destination image. Beerli
& Martin (2004) state that an individual’s personal characteristics can also affect the
formation of an image, therefore the basic characteristics of the subjects will also be
reviewed.

27




In Table 6 are the kinds of information listed that were used and some keywords about

the destination image the interviewees provided divided in elements about people and

about the environment. The interviewees have been sorted by their age.

Table 6: Information sources and destination image

Source

Image- People

Image- Environment

Travel agency

Ellis
Lonely Planet English speaking jovial .
Q . Very beautiful
24 Lord of the Rings people
yrs Wikipedia
Lonely Planet .
Laura . The no worries style. .
Lord of the Rings . . Lord of the Rings scenery
Q Look like Australians
o5 Gumtree travel forum Friend] Sheep
rien
yrs Other travellers in Australia v
Lonely planet . . Green meadows and
Emma . Very friendly and nice
Lord of the Rings moorland
Q Everyone would help you .
Weblogs of travellers . Lord of the Rings scenery
27 yrs . . Utopia .
Other travellers in Australia Utopia
Tom Int t Kind |
nterne ind people
g PEoP A beautiful country
Parents Poverty - less kind people
33yrs
Alex Lonely planet . .
A younger, more pioneering
d Internet . -
. nation
37 yrs Friends
Lucas . .
England in the ‘70 Dreamlike nature
g Colleague Very f | Emot
ery few people m
40 yrs Y peop pty
George . .
. Young nation Beautiful country
g Personal visit , . .
Mixed European culture Healthier and quieter
42 yrs
Isabel sheep,
Q Boyfriend met online Polynesian England hybrid Quaint little towns
Personal visit Proud of their country Pretty countryside,
52 yrs .
Beautiful natural spaces
Dean .
Media .
dg Earmil - Paradise
ami
64 yrs y

Noticeable is the amount of information sources used. Younger people seem to use

more different kinds of information, and also more induced and autonomous

information. Older people used more organic information sources. Also, using "The

Lord of the Rings" as a source of information, and expecting to find the scenery from

the movie to be ‘real’ is something mostly younger travellers did.

Another noticeable thing is that there are no major differences in the image these

travellers constructed. Only Tom named a ‘negative’ aspect of a poverty side of New

Zealand with most of the time less kind people. This was the only negative expectation

of the interviewees. All the other secondary images constructed are very similar.
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The only difference that can be seen between the constructed images is that our older
interviewees in general said something about the culture, while the younger
interviewees only about the attitude of the inhabitants. Because the secondary image
that is constructed is mostly the same for the interviewees, no relation can be seen
between information sources used and secondary destination image constructed.

|
|
|
|
|
|
|
5.2 EMIC APPROACH TO BEHAVIOUR |
An emic approach to behaviour is a very subjective way of looking at behaviour, but for |
this research the only possible way. The behaviour the interviewees describe is very I
typical for their reason to go to New Zealand, like sleeping in hostels for the girls who
went backpacking for example. In this paragraph the behaviour of the interviewees is |
described as they explained it themselves, so this will give an overview of what the |
interviewees felt was important considering their behaviour. The behaviour described
by the interviewees was either about getting around or about the activities they [
undertook. This paragraph therefore subdivided the results into these two categories. |
I
|
I

GETTING AROUND
Three women went to New Zealand for backpacking, one did this by hitchhiking, one
by riding a ‘hop-on-hop-off-bus’ and the third by combining these two travel methods.

‘o did everythireg Ihiﬂoi\edmy’itkdirnigv,erbescaIuiscl nce yet

Someti mes with another travell er | " d nlt, but
could be dangerous, but tshhemdreyauseenr you'fr e among
to forget” (Ellis, 24). I

“1 always carried a pocket knife on mel because
you never know Wwait24)mi ght happen” I

One of these women carried around a knife for protection.

Mostly, these women expressed they knew about the risks, but figured nothing would
happen to them, ‘it would turn out fine’.

“

Someti mes | thought about my safety,
story. But | al ways fEmnngr).ed it woul d t

¢speci al
n out f

“I had one negative hitchhiking experience: This was a tuned car with graffiti on it.
| stoppedi n f r ont of me , and | t hought ‘“eh, okay.

car, but | got in anyway. Boundaries fade” (Ellis, 24).

described they tend to ‘go with the flow’: Locking the car, not leaving valuables in the
car, using the suitcase lock and hiding valuables out of sight in cabins and other
accommodations.

Three interviewees, two men, one woman settled in one place for a longer period of
time. From their place, they travelled around the country.

29

I
I
}
I
l
I
Three men travelled around the country with a car and with a fellow traveller. They I
|
|
|
|
|
|
|
|
|



‘O t hought it was quite easy, t hey

everything by myself, also bus and train, | planned all this myself, and did it all by
myself. | was perfectly able to find my own way” (Lucas, 40).

One woman described she took a trip with her kids in the car, and she deliberately
made sure she locked her car properly, although she did not anticipate any problems
with car break-ins in broad daylight in a crowded area. One man described he visited
Invercargill where he borrowed a van from a friend of a colleague to travel around.

ACTIVITIES
There is wide variety of activities the interviewees undertook. One male joined a music
orchestra, and describes:

“A col |l eague mus iewp farwracticd andayscs for pur find
concert. He was also supposed to drop me off at home after, but he gave me the
impression he was gay and he started to make advances on me. After the concert |
picked up my stuff and took the train home, | did not want to get into an awkward
situation” (Lucas, 40).

Most interviewees describe they did the ‘standard touristy things’, exploring nature,
hiking, canoeing, bungee jumping, skydiving, visiting tourist highlights and meeting
new people.

had

‘o al so tnrdavweiltlhe dp eaamwlue | ' d met befor e,

into again in Nelson. | also went hiking with a guy | met in my hostel, that was
a we s o (A, 24)

Laura describes she met people during her trip in Australia who knew people in New
Zealand. She contacted them once she arrived in New Zealand, and arranged to stay
with these people for a few weeks.

BEHAVIOUR AND THE POSSIBLE RELATION TO SECONDARY IMAGE

Image can be a predictor of behaviour. Also, behaviour is always derived from
intended behaviour (Ajzen, 1991). Ajzen (ibid.) explains in paragraph 3.2, that
explaining human behaviour is a particularly difficult task. Pearce (2005) adds that
there are multiple perspectives on behaviour and that an emic approach looks at
behaviour from the perspective of the person engaging in the behaviour. As explained
in paragraph 4.4, the ideal situation would be to research the behaviour of the
interviewees during their visit instead of after, this however, was not feasible for there
was no way to predict which tourists would come into contact with crime. Therefore,
an emic approach to the behaviour of the interviewees was the only way to explore
their behaviour during their stay in New Zealand.

In Table 7 is an overview of the behaviour of the interviewees. The behaviour is divided
into behaviour concerning getting around and activities.
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Table 7: Description of emic behaviour during visit in key sentences

Getting around

Activities

Backpacking Sleeping in hostels
Ellis Travelling around in a bought car with a Staying in one place for a longer period
Q friend from home for 5-6 months of time (2-3 months) in a hostel
” Travelling with friends met there Working
yrs Hitchhiking Tourist things: Canoeing, hiking, bungee
Travel around with people through adds jumping, skydiving.
Sleeping in hostels
Laura Backpacking Staying with people came into contact
Q Carrying around a pocket knife for safety. with through other travellers
25 yrs Travelling with backpackertourbus Working illegally
Sleeping in a car
Emma
Travelling with sibling . . .
Q . . Visiting tourist attractions
Travelling with backpackertourbus
27 yrs
Tom . . . .
ol Careful with goods stowing away valuable things when in
Locking car in middle of nowhere accommodation
33 yrs
Alex . lock valuables in suitcase with lock
No valuables in car ] ] .
(j' . hesitant to write credit card number on
travelled through the country with car
37 yrs forms

Visiting nearby places with public transport

Visiting places in the city with and without

Not letting someone take him home

Lucas colleagues .
e . i because threatened feeling
d' Visiting Dutch immigrant across the . .
Taking valuables with you: passport,
40 yrs country .
) . wallet, camera in a backpack
Travelling around in borrowed car
Hitchhiking
Living on a boat
Sleeping in studio because of gangs in
George ping gang
g town
Giving music lessons to local kids
42 yrs . g .
Giving concerts on the piano
Working around local hostility
Isabel
. Living in New Zealand
Q Always locking car —_ . .
visiting tourist attractions
52 yrs
Dean
d Living in New Zealand
64 yrs

It is noticeable that the interviewees all had a different interpretation on their own

behaviour. Some talk mostly about safety precautions, while others talked more about

travelling and the sorts of accommodations they stayed in. The only major difference

noticeable is probably due to age. The younger interviewees seem to be taking a bit

more risks by hitchhiking and trusting ‘strangers’ they had just met.
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5.3 CRIMINAL EVENT

In this paragraph the interviewees’ stories about their criminal event will be analyzed.
In paragraph 3.4 was explained how a criminal act differs from a criminal event (Sacco
& Kennedy, 1996; Meier & Kennedy, 2001). A criminal act is the actual act itself, while
a criminal event includes the circumstances and the aftermath of the assault. The
interviewees each experienced different sorts of crime. In paragraph 4.3, the different
sorts of crimes were categorized. Crime in each category has been encountered by our
interviewees. This paragraph will walk past the stories of each criminal event that
happened to the interviewees, categorized into these different sorts of crime
categories. These stories are analyzed with a narrative analyzing method which means
telling the whole story at once. Coffey & Atkinson (1996) list five structural elements
that are commonly available in stories and can help to analyze the story. What is it
about, what happened, to whom, where and why, what the consequences are, what
the importance of these happenings is and what the final result was. To help the
analyzing process, these items, as far as they are told, are summarized at the end of
the stories. Part of this research is to see whether the subjects’ behaviour shows any
provocation to the criminal event that happened to the subject. At the end of every
story the structural elements will be discussed and compared to the behaviour of the
subjects.

THEFT OF MOTOR VEHICLE
Alex, 37 years old, got his car stolen by a local boy who took it for a joy ride:

“Qur car got st o busite odr liowse. We wer®oyerseasi thk
time it happened. When we got home we just reported to police. | felt very
annoyed with myself for not locking the car. The police eventually caught the thief
and after a while we were contacted by family support group that would organize
a meeting with the boy that stole

the need to meet the perpetrator. | was very impressed by the police and family
support group for both catching the thief and providing intervention meet i n
(Alex, 37)

In Table 8, the behaviour of Alex and the structural elements from his story are listed.
He had his car stolen from right in front of the house. He was out of town at the time it
happened. The car got stolen by a young boy for a joy ride. They reported the stolen
car to the police who returned the car and caught the thief.

Table 8: Behaviour and criminal events of Alex, 37 years old

e

t

gs.

Behaviour Criminal event

About: Car theft

What happened: Car got stolen from outside the house for joy ride

. Consequences: Victim was annoyed, police had to come and support

No valuables in car .
group was activated.

Importance: -

Result: Thief got caught
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The theft made the victim feel annoyed because he feels like he should had take more
security measures to prevent his car from getting stolen. He did however take
precautions by never leaving any valuables in the car. In this case he might have had
prevented the theft by better securing the car, however, not leaving anything in the
car and just use regular locks on your car, should be enough. Behaviour is, in this case,
probably not related to the crime.

THEFT FROM MOTOR VEHICLE
Two of the interviewees experienced theft from their motor vehicle. The first is Lucas,
who was visiting a national park with friends in their car:

“1 n t h eentrg Bwasdverking came a lot of immigrants, buying plants, and
they noticed me. It sort of stands out, a Dutch person working there. And this one
couple invited me to come and visit them in the Coromandel. They said they had a
batch and that I woavse rwe | cAonnde sfoo rl

nice. They were such nice people. They took me to see some special trees, since
t hat ' s wh e tieg anthwe stopped semeveherd on a gravel road, on this
small parking lot, and we walked into the forest to see a Kauri, which I think was
called the square Kauri, cause it really had four sides, so weird. So | remember
looking at these trees and seeing two or three guys walking towards us, very
quickly, and when they saw us, they turned around. | saw at least one Maori boy.

|
|
|
|
|
|
I
|
I
|
I
|
l
adi‘ds,ll
l
I

We | ooked at each other and figured it|

car, and when we got there, they had smashed one of the car windows, and had
tried to empty out the car. Sammy the dog was still on the backseat, barking. We
didn't see anyone anymore, but we
nothing got taken. And luckily they also left Sammy. So after this we went straight
to the police station to report the crime and that was that. We were kind of
startled, also because these friends never encountered something like that before.
They never found the perpetrators, and we never heard anything back from the
pol i ce. The car window was fixed
(Lucas, 40)

In Table 9 is Lucas’ story is listed together with his behaviour. His story is about when
he visited people he’d met during work. These people took him to see some Kauri
trees and parked their car on the side of the gravel road on a small parking area.
During their walk, they saw three boys walking down the path pretty fast, and when
they saw them, they turned around. The victim and his friends got suspicious of the
situation and immediately returned to the car. Once back at the car, the car side
window was smashed.
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Table 9: Behaviour and criminal events of Lucas, 40 years old

Behaviour Criminal event

About: Car break-in

Visiting Dutch
o & What happened: Car window got smashed on a parking lot next to a
immigrant across .
th ‘ gravel road in an attempt to empty out the car

e countr
) y Consequences:  Window had to be fixed by insurance, trip was cut short
Taking valuables . .
. and police was notified.
with you: passport,
llet ) Importance: -
wallet, camerain a . . .
Result: Nothing was heard from the police after. Window was
backpack ] .
fixed, nothing was stolen.

Lucas explains they had no valuables in the car, except for their little dog, which was
left unharmed. When they saw the boys, they immediately returned to the car. This
shows they were aware of the possible threat and probably didn’t give the
perpetrators the chance to actually steal anything. This crime is not a direct effect of
the actions of the victim and his friends.

The other theft from motor vehicle experience was by Isabel, who went to Paihia to
ride a jet boat with her children:

“We had gone to Paihia to ride the jet boat there and do a little tourist walking
around town, get an ice cream, look at art and books. | was with my two children.
We went home before it was even dark. We arrived around 10:30 and left around
4:30, and we even went back once to put more parking money in. The break-in
was while we were on the jet boat in the earlier part of the day. There were
caravans and other cars all around, it was a huge public lot in the most touristy
populated area of town, the kind of place | usually choose to park in precisely

because | assume there is more “safety
becaus e our car was ol d, t hat seeing peop
thought , i f they' ' d seen t hem, t hat “t hi
the idiots probably | ocked themselves

We could not afford anything nice in New Zealand. It was hard to survive. And our
car was an older model. | put it down to that. But | had heard about other
predatory behaviour on tourists around that area as well. Haruru Falls was
supposed to be pretty dangerous. But to break into an old car for a few CDs (not

even modern or good ones) andtwoh oo di e s , one of them a
and neitherof t hem “ cool ones"”, I was angry!
taken some of it, in broad daylight. We reported the break-in to the police who

responded a l|little bit I i ke, “ We l | what
tourist areas’, and as if the event wer

| thought we had not taken any unreasonable risks, and in fact been extra-careful.

| think again what stands out to me is the difference between the image and the

reality, that we were treated as if it were very common for such things to happen
and‘'we l | | too bad, be | ess fool i sritar,ne xt
and | was sort of stupid to be that trusting.
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By the time our car had been broken into, this was just yet another thing. We had
already experienced enough bad things in New Zealand for this to be ‘just a small

thing’ We were really angry becauseour coat s especially

the awful Warehouse clothing, the coats were good sturdy ones from home that

we had had for many years and my <c¢child

in it. But we simply accepted the loss at that point and never kept or left anything
we cared about inside the car ever again. So this particular small loss was small, it
merely confirmed what we had already concluded, that New Zealand was not
actually a ‘nice’ place, and that we had to be even more careful and untrusting,
that not even our old car was safe.” (Isabel, 52)

In Table 10 are the behaviour and structural elements from Isabel’s story listed. Isabel
explains how her car got broken into. She went with her two children to a small town
to do some jet boat riding and some other general tourist activities. She deliberately
chose a big parking lot in the most populated area of town, because she expected
there to be ‘safety in numbers in open places’.

Table 10: Behaviour and criminal events of Isabel, 52 years old

Behaviour Criminal event

About: Car break-in

What happened: Car window was smashed, hoodies and CD’s were
taken. Car was standing on a crowded parking lot, with
lots of people walking by

. Consequences: Victims were very sad to lose their belongings, police

Locking the car -
was notified,

Importance: Victim was made to feel bad, both by the car break in
as by the police.

Result: Car was broken, items were lost. Image that New

Zealand was a ‘nice place’ was even more damaged.

Her car break-in she tells, happened in a crowded place where she put it on purpose.
She believed that because the car was old, people around might have thought they’d
locked themselves out instead of someone breaking in. She believes they had been
‘extra-careful’ and couldn’t believe the police treating her like ‘Well what would you
expect; you know there is crime in tourist areas’ instead of doing something about the
crime. The precautions she took should have been sufficient. Locking the car, not
leaving any valuables and making sure it is in a crowded area. The behaviour of the
victim has not been a provocative for the criminal event to happen.

BURGLARY
Two of the interviewees experienced burglary. One male told a story about burglaries
in his parents’ house, who were living in New Zealand:

“Mly parents had three burglaries in ten years time, with the last one a couple of

mont hs ago. I can’t really tell mu c h

the events. But wh at I do know is that
times. A lack of good security measures and the neighbourhood they live in
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contributed to these events. My parents contacted the police immediately after
discovering they were robbed. The police then investigated the case, taking
footprints, fingerprints, making notes of the damage. The burglars were never
seen0r caught . For as far as | kKknow, my
police after they investigated the cases. After the third time | was angry of course,
not only towards the burglar, but also at my parents, who, after two burglaries,
still didn’'t sec@one33)t heir house proper |

In Table 11 are the structural story elements and behaviour of Tom who went to New
Zealand to visit his parents who live there. While he was there, his parents’ house got
burgled for the third time in the ten years they were living there.

Table 11: Behaviour and criminal events of Tom, 33 years old

Behaviour Criminal event

About: Burglary at parents house

What happened: House got mugged for third time in ten years.
Parents have no .
Consequences: Damage to the house and stolen items.
alarm system

Importance: Victims were not securing their house properly.

Result: Son is angry with both parents and thief.
Although he recognisesthat* a | ack of good security meas
they | ive i n cont(Tom B3, heatdl felt very ahghy dowaeds thev e nt s

burglar, but also towards his parents, who still wouldn’t secure their house properly. In
this case, the lack of security probably did contribute to the criminal event happening.
Also the choice of neighbourhood might have had a negative influence. By changing
these two factors the burglaries could be stopped. Also better surveillance and more
action from the New Zealand police could help solve this issue.

The other case of burglary was a bit different; this man had a studio for music lessons
in the centre of a little town and he was at his studio at the time of the burglary:

‘o had a music studio on the main road
annoying. They drink excessively, and every Friday from 11 PM till around 2 AM

it’s a mess &Ewetrlye weterkeatds | sl ept in
feeling comfortable with leaving it alone. There were always beer bottles around,

and rotten eggs thrown against stuff. That weekend | was sleeping, and woke up

because | could hear the boys coming very close to my window. They shattered my

front window where my grand piano was standing and when they saw me they

cheerfully passed along. It was a very large group with about 20 young boys, most

of them Maori. | was pretty startled, and called the police. But | am not that easily

scared, so when | saw two of the boys still hanging around outside | walked up to

them and asked them why they did this. They did not expect that, so they replied

by saying they weren’t part 0 bppodithh e gr «
direction of which the group went and telling me they went in that direction. After

about thirty minutes | heard them coming back, which scared me a bit more,

because | had the feeling they were coming back for me. But they never made it to
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my studio, because at the corner they ran into an Indian man. The whole group
decided apparently to beat this man up for no reason. At that moment a police
man appeared, so | wasn’'t scared at
walked up to him, told him my story, and he came to record the damage. He
instantly called the glazier to fix the window, but that is all outward show. | also

saw a car with two men with yellow
away, the pol i cendousthese wemeiadatuglly policelmant Yeur
woul dn’ t believe it, but it’s real

damage report told me they had gone too far, he knew who they were and that
they were going to arrest them. So what did they do? They arrested one sixteen
year old boy and officially they cannot prosecute a sixteen year old. And of course
I received a beautiful pamphlet on help for victims.

| tried to find out when the court date was, and with a lot of effort | did. | really
wantedtotal k t o the boy and ask him why

ot b

'y

t h

did find out what the court date was,

could do was going there at nine in the morning and waiting for this case. Of
course it was the last one of the day. Apparently this offence was the boys first, so
he wasn’'t going to jail and the onl
the window if he ever had enough money. All the other boys from the group had
already multiple offences on their  n a me . They see wntuchas
do you’'ve dat dok,snr dolyfchoged) t hem at

In Table 12 are the structural elements of the story where George witnessed a group of
boys breaking an entry by smashing his front window. While he was sleeping in his
studio in the centre of town, a group of around 20 young, mostly Maori, boys
approached. He woke up by their noise and heard them breaking his front window. As
he got up to see what was happening they took off. The victim called the police and
waited for them. He heard the group coming back and got scared they were coming for
him, but they ran into an Indian man and beat him up completely right up till the police
arrived. Also in Table 12 is the behaviour of George.

Table 12: Behaviour and criminal events of George, 42 years old

Behaviour Criminal event

About: A group of boys breaking an entry by smashing a
window

What happened: A group of (mostly) Maori boys terrorizing the town
every weekend and damaging objects on their way.

Living on a boat They broke the window and walked on. They beat up an
Sleeping in a Indian man before they got scared off by the police
studio because of | Consequences: Window broken, man beat up, 16 year old boy
gangs in town arrested.
Importance: The victim was disappointed by the police and the
community.
Result: Sixteen year old boy was brought to court and had to

pay for the window.
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George explained that he was actually living on a boat, but in weekends he slept in his
studio, because too much vandalism was happening in the neighbourhood. He called
himself ‘lucky’ that this Indian man came by; although he recognises that this of course
was misfortune for the man himself. The story indicated that this vandalism happened
every weekend, and every weekend something else was vandalised. The victim took
precautions by staying close to his property, and in this way ensuring the safest
situation possible. His behaviour is therefore not the cause of this criminal event.

Another anecdote from one of the interviewees is a short one, but also involves a
robbery:

“One local lady, when she was away from her home, had Mongrel Mob members
move into her house and spray-paint all over the walls and take everything out of
her house, including the stove.” (Isabel, 52)

THEFT FROM PERSON/ITEMS TEMPORARILY LEFT |
This male has experienced lots of crimes against tourists, amongst these experiences is
witnessing a tourist getting robbed:

‘o l ive in the North of New Zeal and,

aggression against foreign people like Indian, German, Chinese, Japanese people
for example. The local newspaper is always full with attacks on tourist, drunk
driving, theft and abuse. | was born in a very bad neighbourhood in Rotterdam but
I never felt so unsafe like | do over here. Tourism is the big income maker here but

these stupid | ocals don’t wunder stsand

particular case of aggressive behaviour was also discrimination against non-New
Zealand people. It happened in summer in Kaitaia, a little city with lots of tourist.
It was a young Maori boy, which by the way is the case in 70% of all the Criminal
events that happen in N-Z, who robbed a tourist in broad daylight. The worst thing

maybe was that alll |l could think was

t hefOedh’'64) (

In Table 12 is Dean’s story, who saw a tourist getting robbed. He also explains this is
not the only crime he witnessed; he saw regular aggression towards foreign people.

Table 13: Behaviour and criminal events of Dean, 64 years old

Behaviour Criminal event

About: Tourist got robbed

What happened: A young Maori boy robed a tourist in broad daylight
L Consequences:  Tourist lost all belongings

Living in New . . : :
Zealand Importance: Tourism is important for economy, but that is getting

ealan
ruined by these kinds of actions
Result: Interviewee gets a bit ‘cynical’: what will it be next

week, rape, abuse or just theft?

In this situation there is no matter of this man’s behaviour being motive for the
criminal event. It does say something about the frequency of criminal events
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happening in New Zealand. This man explains he was born in a very bad
neighbourhood overseas, but that he never felt as unsafe as he did in New Zealand. He
also motivates that tourism is a big part of the local economy, but that the local people
don’t seem to understand that and keep ruining that by attacking tourists. The
frequency of the criminal events even made the interviewee a bit cynical when he said:

“wWhat wi || it be next we ek , rape, abuse o

Two of the women backpacking had items stolen. Both while staying in a hostel.

* We went to the local pub with a group of people, and when | came back in my
hostel room it was very late. That day | met two girls | was sharing a room with
and they told me they had to get up really early the next morning. | figured |
woul dn’ t make too much noi se, so |
woul d wake up anyone in my r oom. [
that evening on my nightstand, having good faith | guess. Next morning when |
woke up, my money was gone. Of course | checked | fit fell on the floor or
anything, but nothing. | also asked one other boy | was sharing the room with, but
these two girls had already left very early, so they probably were the ones to take
it. I called home immediately, because | was feeling really bad. Because of my own

!
|
|
|
|
|
|
i
|
|

di dlr
fing
|

|
|
mi st ake, but al s o bkekodours! eentttdtlee geeeptiani r | s 3
desk, but they also couldn’t do anythid

were long go n e . They offered to call t he
called my parents again, gBmoaX)i ed

The structural elements and behaviour of Emma are listed in Table 14. She stayed in a
dorm room with three other people and that night she went for a drink with some
other travellers. When she got to her dorm room late, she didn’t want to wake the
others, so she didn’t pull out her backpack but put the money she had leftover from
that night on her nightstand. She said that when she went to bed she was asking
herself whether it was such a good idea, but she figured that they were all in the same
boat. She relied on the good in people although she recognizes she could have
expected this to happen on forehand.

Table 14: Behaviour and criminal events of Emma 27 years old

Behaviour Criminal event
About: Theft of money
Sleeping in hostels | What happened: Victim left money on her night stand, the next morning
Trusting other it was gone.
backpackers Consequences:  Two girls got some extra money, victim lost money
Leaving money | Importance: Victim was very disappointed by childish behaviour of
wide open on these girls and felt very let down. So bad she called her
nightstand. parents in tears.
Result: Victim felt really dumb and bad because of her own
naivety.

In her story she recognizes that is was not smart to leave her money out in the open,
and calls herself dump. She also explains that she thought the behaviour of these girls
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is very childish, and she doesn’t understand why anyone would do this. In this case it is

safe

to say, that the criminal event is a direct response to her own behaviour. If she

wasn’t as trusty towards the other people in her dorm room and had just put away the

money properly, it wouldn’t have been stolen.

One

Ellis,

woman did not backpack herself, but had a friend who owned a hostel:

“I'2 was told by a man who ran a backpack
and larcenous in NZthatt hey woul d even steal backpa

leave them out unguarded.” (Isabel, 52)

also backpacking, also experienced theft:

“ As [ sai d before, boundaries f ade, an

gotten to know each other so well. So | never locked my door, and was pretty
careless with my stuff. Mostly because it was very tiring to keep that up for a year.
One guy whit whom | did the Milford track was in another room than me, and he
had my camera to get my pictures from the hike. He had all his belongings under
his pillow, like his playstation portable, iphone, laptop and at that moment my
camera. So when he left the room for a minute, someone from outside the hostel
had snuck in, and took all his stuff and my camera. Nobody noticed this. Luckily
we had camera surveillance, so we could see how the boy looked and see that he

had used the back entrance. We coul

in the trash container right outside. So my friend saw this and ran outside. He
chased him through the mall, and caught him entering an elevator. The thief was
arrested and the items stolen were returned to the owner. Apparently he was
known by the police. It turned out he was still missing his iphone, and later he got
his iphone returned by the police. That was all we heard back after the thief was
ar r e qAlis2d). "

As the next story is also told by Ellis, and has similar elements, the analysis comes after

the next story.

Ellis

ATTEMPTED THEFT FROM PERSON/ITEMS TEMPORARILY LEFT |
also experienced food getting stolen from the kitchen in the hostel she was

staying in.
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“ was staying in a hostel for a
noticed food was disappearing. We talked about it with each other, but we

couldn’ t figure out who was the thief.

kitchen at night, and one night | was standing there talking with a rather big
Brazilian man when someone snuck into the hostel, took food and left. The
Brazilian followed him and got into a fight with the thief. It was a local boy. We

d al

onge

W

reported the situation with the police

heard back on the situation. The thief never came back, but it was a really strange

feeling to have someone stealing your stuff and of cour s(lisseein

24)



In Table 15 are the behaviour and

the structural elements of the last two criminal

events described that happened to Ellis. She was backpacking and stayed in one hostel

for a longer period of time (2-3 months) where these events happened. She explained

‘O never | ocked

my door , and was pretty

very tiring to keep that up for a year” (Ellis, 24). She also explained this was the case

for most people in the hostel. They also didn’t lock the backdoor of the hostel.

Table 15: Behaviour and criminal events of Ellis, 24 years old

Behaviour Criminal event

About: A local boy stealing electronics from a hostel.

What happened: Friend of victim had all sorts of electronics hidden
under his pillow. A local boy came into the hostel and
took the objects.

Consequences: The friend chased after the thief and retrieved all the
stuff

Backpacking Importance: -

Sleeping in hostels | Result:
Careless with stuff

All items got returned to the owners. Including the
initially missing iphone.

Not locking doors | About:
What happened:

Consequences:
Importance:
Result:

Catching a thief in the act

A local boy regularly stole food from the hostel fridge.
One they this girl and her friend caught him in the act.
The boy and the victims’ friend got into a fight.

Boy was scared off and never came back

Victim got a really weird feeling from the situation
Thief never came back.

After the two robberies from the hostel she explains that from that point onwards they

had to lock the doors. Also the back

entrance was closed at nights. It is obvious, in this

case, that the behaviour of the victim, but also of the other people staying in the
hostel, caused these two criminal events to happen. If doors had always been locked,
thieves would not have had the chance to steal.

VIOLENCE

One of the women experienced viol

ence, or physical assault as she calls it herself. She

met a man who offered her a job and took advantage of her:

“I was walking around town looking for a tourist information point, because |

figured | needed to start travelling as soon as possible. So | lost my way of course,

and | asked someone for directions. This guy turned out to be a painter, and one

thing led to the next, and he offered me a job to come and paint for a few days. So

I thought | really can use the

money, so bring it on! | started working for him

immediately. | had one colleague, a girl a bit younger than me and a local. This

painter guy picked me up from the family | was staying at and dropped me off

after work too. At first sight
bal di ng, but
working. | coul dn”’

this guy seemed like white trash: very thin, old

[ t hought , we | | he of fer
t wor k | egal in New Zeal

wanted to work, | was too late to get the matching visa. | just had my three month
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visitor’s visa, but he seemed really n
work there. He was a little inappropriate with words, like construction workers

woul d be. Like he would say ‘' vyeouwr ass
decided to ignore that. I'n the beginniri
great, your fawagemrde’ ,brsaomgl it on, [ 1

going good for a week or so until one evening when he asked if wanted to eat at
his place, so | said, sure why not? So we drove to his house, and nobody was
home. He’' d al r eady fetnd twadkidsnand | &dd éven seéno u t h
them when we passed the soccer field one day, so expected them to be there. But

they weren’t, and | thought that was a
just smoking a cigarette and looking outside, until all of a sudden he stood right
behind me, tried to turn me around and
was happening, but | sand hearepl wedt ' .
on come on’ . [ t hought what i s sdidappeni
‘“stop, wi || you please just bring me

replied no and that we were just going to eat, and pretend nothing happened. But

that was just awkward. So | was just looking at my watch, waiting for time to pass

and him to take me home. And then | asked, when are you taking me home, he

wanted to shower first, and all | was thinking is that | wanted to go home, but |

di dn’ t know the neighbourhood, I di dn’
how to get home, so it was just a very bad situation | had gotten myself into.

Eventually he did bring me home, and | told everything to the family | was staying

wi t h, and they felt i ke | shoul dn’ t w
week, get my money en then leave. The next morning he picked me up, but he was

very cranky, and we only worked half a day while we did have a lot of work, so
nobody understood why. I also told my
first time he did something like that. So all | could think was, damn, what do | do

with this? She said just to shut up, pretend nothing happened and just work. The

next day it was a bit weird again. He told me to paint this one wall, and then after

that another one, so | did, en got so mad and started yelling | used the wrong

paint, and what | was thinking to use this paint so | said, wait, you never told me

to use different paint for the second wall, and he got even madder, and brought

me home, so | t hought “am | f couseld now?
came on quite aggressive. | asked | ' whether | was fired or not, and he said no,
but I just can’'t use you right"“snoarw.y Ne

have no work for you today, | took someone on full time.” So | replied: “ y '@eu

firing me right? And you're telling me that at 7 am through a text? Dude that is

real 'y shitty and unprofessional”. But h
tourist information point and booked my travel around New Zealand. After the

weekend he called me again. And | was really mad, because | was working illegal |

coul dn’t press charges or anything. Th
wanted my job back, and Wednesday he c:
but | want 3005 a day. Thatwasonl y t o mess with him, bec
on going back to wor king f m;debetweemus | t e

right now. Whaty ou di d was wrong and you know i



wor king for you. | | was jusevery varenaad, ltecadser o m  h
of the work being ill egal |l couldn’t d
of me , and t hlaua 26)el t very bad.”

In agai n.
anythin

Table 16 shows the behaviour and structural elements of Laura’s story. She explains
she just arrived in New Zealand, and was staying with a family someone she met in
Australia knew. She just called them and asked if she could stay. On her first day
walking through town she asked a guy for directions, who offered her a job as a painter
straight away. She recognizes that she thought he looked shifty the moment they met,
but the money she could make working for him gave her enough reason to overcome
this.

Table 16: Behaviour and criminal events of Laura, 25 years old

Behaviour Criminal event

About: Assault.

Backpacking o L
. What happened: Victim was working illegal when her boss started
Carrying around a . .
. to make advances on her. After telling him to stop
pocket knife. . . .
. . he started treating her in a non-professional way.
Staying with people L
. . Consequences:  Work got bad after the incident.
came into contact with o ,
Importance: Victim felt really bad because she couldn’t do
through other travellers ) )
L anything with what happened because she was
Working illegally for a L
working illegal.
man she met on the )
treet Result: She got fired, and he asked her to come back
s

again which she didn’t do.

She explains in her story that he said vulgar things from the beginning, telling her her
‘ass is beautiful’ and other remarks like that. Although working illegally for someone
met on the street is not per se an inducement of a criminal event, this woman shows
to be very trusting of people around her. She explained she was staying with a family
she knew through other travellers she met in Australia, while she had never met them
before. She also took on a job with a total stranger who picked her up and dropped her
off before and after work. The criminal event took place at the perpetrators’ house
where she went willingly, without asking questions about his wife being there or not.
Although these are not direct causes, this woman could have been a lot more careful
who to trust, which might have averted the situation she found herself in.

THREATS
Amongst threats, feelings of being threaten are taken into account. One woman felt
really scared when she stumbled into a very strange situation, while one other woman
tells some short stories about being discriminated for not being a native New
Zealander.

“This was a situation where | felt really wunsafe. It i
just going to tell you. On the ground floor of our hostel was an internet café. Not

a very

long ago a small girl had disappeared, and everyone was looking for her. | was
outside the internet café, and two men stood out to me immediately. Just by their
presence | got the feeling something was wrong. One of the men was action
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particularly strange. He was using the computer, and then he was not, and then
he came back, and left again. They were involved with each other in any way. The
other man went outside to make a phone call, and | was standing just around a
corner, and he was saying things

remember exactly what he said anymore. It gave me a very strange vibe, and |
had the feeling | should do something with this. Someone has to follow them,

something is not right. Then he ran

i ke

see where he is going, or not?’' and th

andit hought ‘“what i s happening herel!

The lady of the hostel directly saw something was up, so she asked me what was
wrong, and | told her the story. Together we called the police, and they took me
very serious, while it was something very vague. They called me back a while later

to ask me more questions, but after th

really sounded like they were holding someone, but | am not sure whether it was
real and if they could use my story in any way. Maybe it was just my imagination,

but it was very suspic(lgo4sg and made me

In Table 17 are the behaviour and structural elements described of Ellis’ story. She was
backpacking and stayed in one hostel for a longer period of time (2-3 months).

Table 17: Behaviour and criminal events of Ellis, 24 years old

Behaviour Criminal event

About: Suspicious situation about a kidnapping

What happened: Victim heard two very suspicious man talking about a
Backpacking girl they were holding. A girl had just disappeared.

Sleeping in hostels | Consequences: -

Careless with stuff | Importance: Victim wasn’t sure whether it was her own imagination

Not locking doors or a real threat.

Result: She decided to call the police who took her very

seriously.

This story is the third criminal event that happened to Ellis and is in sort of a grey area.
It is not really a criminal event, but more a suspicious situation. In this case Ellis was
more like a spectator to the situation, which makes her behaviour of no influence of
the situation forming. Her behaviour, listening in and sharing what she heard, might
have had an influence on the outcome of the situation, but this not known to her.

The other story comes from a woman who has lived in New Zealand for a few years,
and had seen multiple accounts of threatening situations:

“While we were in New Zealand we
made to us because we were Americans, many times and | spoke to many people
with some very sad stories about

expe

havi

committed because they were not | ocal

was burned to the ground by someone who committed arson while they were
away from home. Others in my own neighbourhood also had to deal with arson. It
seemed to be a go-to solution for neighbour disputes, local druggie disputes, or
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money problems with property. Another very threatening thing was a lot of
drunken brawl i ng on the streets, somet i
describe to you how many fights we saw. Not just in towns, in rural areas as well.
We were unaccustomed to seeing sights like this. We saw for example a man
covered in blood hanging onto the bonnet of a car that was careening left-right-
left-right down the main road of a major local hub town. The man driving the car
was trying to ‘shake him off’ but
trying to get out of their way. Also very disturbing were the many drug dealers in
our rural community, including with guns, dogs, camouflage, barbed wire. Their
homes were hidden back in the bush
them when we looked at the property initially. (lsabel, 52)

In Table 18 are the structural elements from Isabel’s story. She gave lots of examples
of criminal events she had witnessed. She dealt with situations where she was
discriminated for being American, but also saw multiple cases of arson, drunken
people in the streets, drug problems and a man being dragged around by a car while
he was bleeding. Because of this being multiple smaller things, no one kind of
behaviour is listed. She was living in New Zealand for a while and experienced these
situations.

Table 18: Behaviour and criminal events of Isabel, 52 years old

Behaviour Criminal event

About: multiple situations: discrimination, threats, arson,
drunken people, fights and a man being dragged
around by a car.

L What happened: Victim and people around here were being
Staying in New L . .
discriminated for not being local, a farm of a friend was
Zealand for longer . )
. . set on fire, lot of drunken people on streets and fights.
period of time o . .
Consequences: Victim got accustomed to seeing these kinds of events

Importance: Victim got accustomed to seeing these events which
gave her a negative experience.

Result: -

In this particularly situation, our victim had experienced many criminal events. Some
with herself as victim, some with her as spectator. When experiencing the events as a
spectator, the behaviour of is not a direct cause of the criminal event. In the events
where she was a victim, it is unknown whether her behaviour was in influence factor,
since she doesn’t recall her specific behaviour for these events.

5.4 PRIMARY IMAGE

This paragraph will discuss the primary image and how the criminal event(s) that took
place influenced the formation process of this primary image. Dimanche & Leptic
(1999) explain that criminal events can affect the image of the destination. In this
paragraph the primary image is first explored after which the criminal event and
primary behaviour will be compared to see the impact of the criminal event.
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To get an insight in the way the criminal event has influenced the destination image
the visitors had of New Zealand after their visit, the interviewees were asked if the
criminal event they encountered had any influence on the image they had of New
Zealand. Four people said it did not change the image they had. It did, for one of these
four, change the image of the backpacker.

In Table 19 is an overview of all the interviewees that showed no deflection in their
primary image because of the criminal event. Listed are the demographics, criminal
event and the primary image of the interviewees. The criminal event is described in
keywords, since the stories and elements from the stories are already described in the
previous paragraph.

Table 19: Situations where criminal event had no influence on primary image

No change in primary image

Demographics and crime Primary image

Laura, Q1 25 yrs “It didn’t change the image | had of New Zealand. In The
Netherlands are also a lot of bad people, that doesn’t mean The
Assault Netherlands is a bad place. Same goes for New Zealand.”

It did not change my view on New Zealand. Something like this
Lucas, &, 40 yrs can happen anywhere. | actually even sort of expected this to
happen, but | never really worried about it. | thought this could

Car break-in by gravel road happen anywhere.

Emma,Q, 27 yrs This event didn’t change my image of New Zealand. More about
my own stupidity. And the image of the tourist, or rather the

Theft of money backpacker self.

Alex, d, 37 yrs It made realise there is a large group of people with very low

income and opportunities that make theft more likely. But |
Car theft already sort of expected to find this on forehand.

All these stories tell about one criminal event happening. Two of the cases are written
off as ‘it could happen anywhere’. One event was considered to be the victims own
fault, and in one situation the victim had already expected New Zealand to not be all
positive.

Five interviewees declared that the image they have of New Zealand did change due to
the criminal event that happened to them. In Table 20Table 20 are the criminal events
listed that did had an effect on the primary image, but in these cases only a slight
effect.
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Table 20: Situations where criminal event had a slight influence on primary image

Slight change

Demographics and crime Primary image

Ellis, Q 24 yrs
Theft of electronics
from a hostel. It changed in a way because it is not as safe as | thought it would

be. But I still think it is a very safe country.
Catching a thief in the act

Suspicious situation about
a kidnapping

| knew the neighbourhood my parents live in. | saw the people,
the poverty, the boy-racers, and so on. | was expecting this to
Tom, d, 33 yrs happen one day. But, when | first arrived | had an image of a
kind country, a beautiful country and wasn’t thinking about
Burglary at parents house | ;6 at all. That image has changed since | arrived in South
Auckland and saw where my parents lived. So yes, crime

changed my view on NZ a bit.

The slight effect of the criminal event was visible in two cases. The first situation
explains that it did change the image to a country ‘not as safe as she thought’, she
however still thinks New Zealand is a very safe country. In the second situation crime
changed the image of the victim, since he never expected to find it in New Zealand. He
names the poverty and boy-racers as examples of situations he would never have
expected to find.

In Table 21 are the stories of three interviewees who have experienced a considerable
influence of the criminal event(s) on their primary image.

Table 21: Situations where criminal event had a considerable influence on primary image

Considerable change

Demographics and crime Primary image

The image | had of New Zealand changed and got really bad. At
the end of my visit | could only think ‘I really need to leave this
place’, it started to get on my nerves, and | always had the

feeling | had to hold my guard up.
George,d, 42 yrs

. | did not find a mixed European culture like | expected, but just
A group of boys breaking ] ) o
. an English one. It bugged me right from the beginning, there are
an entry by smashing a

. also lots of Germans and Dutch people, but they have to keep
window .
calm and integrate.

There was also a lot of corruption. People were forming cartels,
to keep you out of a job as an outsider. In New Zealand this is

not illegal so they won’t call it corruption, but in my opinion it
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really is. | know too many immigrants who have lost a lot of
money because of that, and were forced to return home.

Kiwis are contradictory. Overseas they are always trying to get
skilled people to come to New Zealand, but they also do
everything they can to get rid of you again. When you look at it
logically, you will see the amount of inhabitants in New Zealand
has stayed quite the same over the last 20 years. This would
mean that for most immigrants coming to New Zealand, the
same amount also leaves again. But they will not let the outside
world know why.

It was one in a series of events that changed the image | had of
New Zealand over a longer period of time. | think we made up
our minds in about a year and a half that New Zealand was not
the place we were told that it was, nor was it the place
advertised.

By the time it happened, | was not even surprised, and | must

IsabeI,Q, 52 yrs stress that had it been an isolated event, | would just have
written it off to bad luck. After as many bad experiences as we

Car break-in in public had there, | wrote it off to ‘yet another, oh my god, | can’t wait
parking lot to get out of this place’. | would not let one event change my

opinion of a place. If | have one after another bad events, | will

Multiple situations: definitely ‘see the pattern’ and decide that a place is not worth

discrimination, threats, my time.
arson, drunken people,
fights and a man being | learned to take precautions after experiencing that the society
dragged around by acar. | was far from low-crime, as depicted abroad, and in fact a lot
was going on in that respect. We had no idea there was that
much hostility towards Americans in New Zealand, and if we’d

known it, we would never have moved there.

There is a disparity between New Zealand’s image as ‘innocent’,
‘pure’, ‘quiet’ and ‘family-oriented’ and the actual conditions or
attitudes of their society.

Dean d, 64 yrs

Tourist got robbed. Also | |t changed it big time.

witnessed different other

cases of aggression against
tourists.

Striking is that in all three of these cases, the interviewees have witnessed multiple
criminal events and claim to have experienced a big change between their secondary
and primary image. Like one of these interviewees explains: “ | would not | et
change my opinion of a place. If | have one after another bad events, | will definitely see
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nlct worth

the pattern and decide that a Inphle ease of S
the first story in Table 21, the victim only had one criminal event happening to him; he
however experienced a lot of hostility from local New Zealanders. He mentions I
situations where he experiences the forming of cartels and corruption. These events |
have had an influence on the formation of the primary image. I
As we can read in Tables 20 and 21, these changes are mostly orientated to the part of |
the image that deals with people. One male stated something about the nature while I
he was telling about a conversation he had with a local: I
“But wai t just a minut e, t hat beautifr
already there! That is not YGeatge, 42 ar ni ng
Although the image changed for most of the interviewees, most of them also state i
they are very satisfied with New Zealand as a holiday destination. They give reasons
relating to nature as a reason for this satisfaction: |
“1"m very satisfied. It isandmvlfdeopmmursel
Everything is so different in nature: one minute you are on top of a glacier, and |
the other minute you are surfing. That is so amazing. A beautiful cou ll
(Emma, 27). I
Asking the interviewees if they want to visit again, only two said they’d never go back, I
three are still living there and four want to go back. I
3 of the interviewees wouldn’t recommend New Zealand as a holiday destination: I
“I woul dn’ t recommend it t hough, it cos|t

and what you get back in return is not worth it” (Dean, 64).
One even wouldn’t recommend it to "The Lord of the Rings" fans:

“The Lord of the Rings, they shoul
enthusiasts will generally not be outdoorsy sorts of people and will want
something more than looking at the vacant sets and rip-off tourist trap statues
and trinkets. They are generally geeks, history/culture fans, and a place like Wales
or Cornwall would offer that tourist sector more in terms of a worthwhile
vacation,andwo ul d pr obably be cheaper too

Isabel also explained why she would not recommend it to anyone else:

‘o t hink i f t he actual l evel of
reconsider spending that much money to travel there. Part of the reason people
spend so much money to go to New Zealand is the idea of a kind of pure

wandering natur al wonder |l and, t hat
young, innocent, is not old, cynical, dirty/criminal like more developed industrial
nations and return home renewed, wi t h
earth’ . And i f they realized that

just on a smaller scale and further away and poorer and less developed, but still
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the same nastiness, gouging, fraud, trickery, predatory of people, and street

cunning that makes you weary and disgusted about people at home, that you

would think twice about visiting New Zealand. They have an interest in fostering a

certain image, and this is to the benefit of their pocketbooks as a people and as a
nation and to the detriment of touri st
not prepared to be just as careful i n
52).

6 of the interviewees would recommend New Zealand as a holiday destination to other
people. Reasons given again all relate to the nature. One woman even compared New
Zealand to the ocean:

“1t’s just | ike going diving, and you ¢
find yourself in a world you di dn’ t even knew existed.
Zeal ancails, iitt'’'ss prur e, it’s beautiful ”.
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6 DISCUSSION AND CONCLUSIONS

This chapter will start with discussing the theories presented in chapter 3 using the
different concepts from this research as guidelines. After the discussion about the
theories and concepts, a conclusion about the interrelations between the different
concepts will be made and finally a conclusion about the objective and research
qguestion will be given. The objective of this research is to understand the relations
between destination image, tourist behaviour and the possible effect of a crime
experience in the context of New Zealand.

6.1 INFORMATION SOURCES AND SECONDARY IMAGE

Beerli & Martin (2004) explained that destination image is always based on
information. According to Mansfeld (1992), information about a destination comes
from two main sources: the first main source is formal, like travel agents, books, maps
and brochures; while the second source is informal, and consists of recommendations,
experiences of other travellers and personal knowledge gained during previous travels.
Gartner (1993) distinguished five sources of information: overt induced, covert
induced, autonomous, organic, and obtained while visiting the destination. In this
research these five categories from Gartner (ibid.) are used, merging overt and covert
induced categories, since both concern conventional advertising. Baloglu & McCleary
(1999) concluded in their research on destination image formation that the variety,
amount, and type of information sources used on destinations, influence the
destination image. This specific conclusion cannot be concluded from this research,
because determining which information sources the interviewees used was hard to
find out, due to the respondents not remembering exactly where they had gotten their
information from. Cowan (1988) explained that part of information intake is
unconscious information intake, which means that we do not always actively absorb
information and therefore not always know when and what information we digest.
However, the information sources the interviewees used and remembered, show
some differences when looking at the demographic characteristics of the interviewees.
Noticeable is that the younger interviewees often used induced and autonomous
information while the older interviewees used more organic information sources.
While conducting this research it turned out that the image is not consciously based on
information. Comparable to this case, Baloglu & McCleary (1999) concluded tourists’
sociodemographic characteristics influence the destination image, which matches the
results in this research, since age turned out to be an influence factor. How important
this factor is, cannot be stated considering the sample size of this research. This means
the theory about the formation of destination image by Beerli & Martin (2004) can
neither be confirmed nor confuted, although logic tells us image has to be based on
something, which makes that this theory is probably true. The amount of categories
information should be put in, depends on the type of research but most of all on the
level of consciousness one can expect the information to have been taken in. In the
situation of this research, five information categories turned out to be too detailed,
although they did provide the necessary input for the interviews.
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In paragraph 3.1 was explained that a destination image is an overall perception of a
total set of impressions of a place and the mental portrayal of a holiday destination.
(Alhemoud & Armstrong, 1996; Crompton, 1979; Echtner & Ritchie, 1993; Heung &
Cheng, 2000; Kotler, Bowen, & Makens, 1996; Parasuraman, Berry, & Zeithaml, 1991;
Seaton & Benett, 1996). For all the interviewees, this set of impressions consisted of
inhabitants and environment. Murphy (2000) backed this finding as she explained that
destinations such as New Zealand rate highly on natural attractions and friendly
people. Morgan Pritchard & Pig (2003) also underlined the importance of the authentic
experiences, in their case landscape and indigenous culture. All interviewees in this
research had constructed a similar image of New Zealand divided into the two sets of
impressions previously mentioned. When it comes to the inhabitants of New Zealand,
summarized, interviewees expected to find friendly, kind people that would be very
willing to help in any possible situation. In a society like England in the '70’s, a safe
community because they speak English; from a mixed European/Polynesian culture
and a younger more pioneering nation. Expecting a destination to be safe because one
can understand the language is in line with what both S6nmez & Graefe (1998) and
Pinhey & Iverson (1994) found: tourists with local communication skills who are
informed about the culture of the destination feel safer (ibid.). When it comes to the
environment, summarized, the interviewees were expecting to find a very beautiful,
"The Lord of the Rings" like, green, and dreamlike country with lots of sheep and small
towns. Beerli & Martin (2004) believed that every visitor builds their own mental
image of a destination, and therefore their own personal perceived image. This turned
out to be not the case in this research, since all secondary destination images wound
up to be very similar. This could be because for some of the interviewees their trip
preparations had been too long ago to properly remember, but it could also be that
the change from secondary to primary image made it harder for them to recall their
secondary image. The similarities in the secondary image do show that the information
that is spread about New Zealand as a holiday destination, is consistent. Pike (2003)
illustrated that although ‘scenic beauty’ and ‘pleasant attitudes of local people’ proved
to be of high importance, also the ‘activities’, ‘opportunity for rest and relaxation’ and
‘suitable accommodations’ turned out to be very important. These elements did not
appear from this research, which might have been a result of the interviewees’ holiday
motivations.

As there are not many distinctions between the secondary destination images that the
interviewees constructed, there is also no relation found between the information
sources used and the destination image constructed, contradictory to what Beerli &
Martin (2004) in their research claim, explained in the beginning of this paragraph. This
does not mean that there is no relation, but because of the unconscious intake of
information by the interviewees it is impossible to determine this in this research.
Beerli & Martin (ibid.) also explaind the importance of personal characteristics in the
image forming process. Althoug this is not visible in the constucting of the secondary
image, because of the same reasons named above, we will see this later in the forming
of the primary image.
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6.2 SECONDARY IMAGE AND BEHAVIOUR

According to Cooper, Fletcher, Gilbert & Wanhill (1993), the image of a destination
influences the behaviour of tourists. All interviewees had a different view on their own
behaviour. To explore the behaviour of the interviewees, the etic-emic distinction
theory of Pierce (2005) was used. The emic approach to behaviour was the only way
possible to look back at the behaviour, since the emic approach looks at the
perspective of the person engaging in the behaviour. During the interviews it showed
that asking the interviewees about their behaviour did not give a lot of insight, since
they all had a different approach to behaviour. They all described different elements:
activities, precautions to staying safe, travel methods, and sorts of accommodation
stayed at. This reveals an indication of what part of their trip was most memorable to
them, but in regards to the secondary image and the relation it had towards the
behaviour of the interviewee, no real findings can be discussed. Since the secondary
images the interviewees described have no real differences, it can also not been said
that this related to the behaviour of the interviewees.

6.3 BEHAVIOUR AND CRIMINAL EVENT

Both Meier & Kennedy (2001) and Sacco & Kennedy (1996) claimed that a criminal
event includes the circumstances and the aftermath of an assault. This is called the
Criminal Event Perspective. By asking the interviewees about the circumstances, their
behaviour during and around the criminal event became clear. In most cases, the
whole story of the criminal event described their behaviour prior, during and after the
criminal event happened. For this reason the theory of Meier & Kennedy and Sacco &
Kennedy (ibid.) proved to be extremely useful for this research. Without this theory,
there would not have been a clear picture of the behaviour of the interviewees at the
time of the criminal event.

In some of the criminal events described, the behaviour of the victim most probably
was provocative to the criminal event itself. This was the case in five out of twelve
stories. The other seven events showed situations where the victims’ behaviour were
not a direct case of the criminal event. An interesting conclusion is that the victims of a
criminal event that can be seen as a direct result of their own behaviour did not let the
event change their image. Victims called themselves thoughtless for getting
themselves in that situation in the first place, while the criminal events that happened
without the victims having any fault in it, in most of the cases, did affect the image of
New Zealand and in some cases even so severe they would never want to go back
again.

6.4 CRIMINAL EVENT AND PRIMARY IMAGE

According to Dimanche & Lepetic (1999), criminal events can affect the image of a
destination, and change people’s perceptions. This is for example the case in South
Africa, where crime has given the country an undesirable image which in turn has a
negative impact on its tourism industry. Ferreira & Harmsei (2000) emphasized that
unless corrected, South Africa’s image as tourist destination will deteriorate further
and many tourists who might have spent their holidays in South Africa, will choose
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other and safer locations. Although the situation concerning crime in New Zealand is
not nearly as bad as it is in South Africa, the impact of crime could cause a similar
effect in New Zealand. Cavlek (2002) also underlined the importance of peace, safety
and security for the tourism industry. She explained that “Any threats to the safety of
tourists can cause a decrease or total absence of activity in an affected destination”
(ibid., p. 479). Pizam & Mansfeld (1996) even called safety, tranquillity and peace a
necessary condition for prosperous tourism. Looking at the different stories of the
victims, it becomes eminent that the amount of criminal events happening to one
person, or being witnessed by one person, contributes considerably to the impact the
criminal event(s) has on the primary image. The interviewees who experienced
multiple criminal events, had no good word left for New Zealand as a destination, and
‘couldn’t wait to get out’. Age also turned out to be a factor in determining the impact
of the criminal event: When the crime had a considerable influence on a victim, the
victim always turned out to be over 40 years old. The situations where crime had no,
or just a slight influence, all concerned victims that were 40 years and younger. In
paragraph 4.3 Brunt, Mawbly & Hambly (2000) described seven categories in which
crime can be put in. In this research these categories have proven useful to organize
the analyzing process, but had no added value otherwise.

6.5 THE EFFECT OF CRIME ON THE DESTINATION IMAGE OF NEW ZEALAND

As stated before, the destination image is divided into two sets of impressions. The set
of impressions concerning the environment of New Zealand seems to be the same for
everyone, both in secondary as in primary image. The consensus was that New Zealand
is a beautiful green country rich with all different sorts of flora and fauna. This is
apparently New Zealand’s biggest unique selling point, and it is no wonder that this is
where New Zealand is basing its advertising campaigns on’. The second set of
impressions is based on the inhabitants of New Zealand. In this set of impressions
there is a discrepancy visible. While the secondary image shows a positive take on the
inhabitants of New Zealand, the primary image is in most cases negatively affected by
the criminal events that happened to the interviewees. The impact of increasing crime
on tourists could have major complications for the tourism industry. Sonmez, Backman
& Allen (1994, p. 2.2) cautioned for what they call a ‘tourism crisis’. A tourism crisis

“entail s any occurrence which can threatf
tourism related businesses; damage a tour
attractiveness, an d comfort by negatively affecti

destination; and, in turn, cause a downturn in the local travel and tourism economy,
and interrupt the continuity of business operations for the local travel and tourism
industry, by thereduc t i on i n touri st aAlthoughWew Zsaland
is not yet in a ‘tourism crisis’ as described by Sonmez, Backman & Allen (lbid.), the
crime situation should not be taken lightly since in 2011 the Dutch government has
issued a warning about ‘serious crime’ for tourists coming to New Zealand. The level of
safety tourists experience during their travels is a determining factor in keeping
interest in (re)turning to a destination according to Sénmez & Graefe (1998). Ferreira

> For example the 100% pure New Zealand campaign.
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& Harmsei (2000) explained that informing the tourists about the possible risks helps
in reducing the actual risk and that it is the responsibility of the government to make
accurate tourist information available (ibid.). Sonmez & Graefe (1998) added to this
that travellers are in a strong position to practice protective behaviour in situations of
risk during international travel, as long as they are aware of the risks. This underlines
even more the need for New Zealand to address this problem and maintain New
Zealand’s image as a safe and enjoyable holiday destination. Dimanche & Lepetic
(1999) balanced out that although crime can be detrimental to a destination, the
perception of crime can be outweighed by other attractive factors, like the case seems
to be in New Zealand. It would, however, certainly be a mistake to underestimate the
potential impact of crime (ibid.). Dimanche & Lepetic (ibid.) also underlined that
convincing tourists that they can visit a safe destination, requires effort and
commitment from all members of the community. In the case of New Zealand this
means that not only the government needs to address this problem, but also the
community itself needs to work on their attitude towards tourists. Lawson et al. (1998)
explain that there is a universal believe amongst the inhabitants of New Zealand that
tourism is a good thing for their country especially in the context of the economy and
employment. Nevertheless, the tourism industry has to have a mandate from the local
community in order to ensure its longer term profitability. This illustrates even more
the need for inhabitants to secure New Zealand’s positive destination image. It is like
Bigné, Sanchez & Sanchez (2001, p. 1) explained: “destinations with stronger positive
images will have a higher probability of being included and chosen in the process of
decision making”. So a positive image will eventually lead to more or maintain a high
level of visitors. In order to secure the tourism flow, it is essential that New Zealand
maintains its status as a safe and enjoyable holiday destination, while also realizing
that it is of great importance to address the problem of increasing crime against
tourists.

6.6 CONCLUSION

This final paragraph entails the conclusion of this research. The objective of this
research was to understand the relations between destination image, tourist
behaviour and the possible effect of a crime experience in the context of New Zealand.
After conducting this research this objective was partially reached. Although new
insights have been gained about the relations between destination image and the
effect of a crime experience and the relationships between behaviour and the
occurrence of a crime experience, the relations between destination image and
behaviour remain somewhat unclear. This was mostly due to the similarity in
secondary images of the interviewees, which made it impossible to link these images
to the behaviour. This paragraph will walk past the insights that have been gained, and
finally end with recommendations on how to address this situation.

Not all Information about a destination is taken in consciously. Unconscious
information intake, which means that information is not actively absorbed, prevents
the interviewees from recalling what information sources have been used, and
therefore provides no links between the sort of information sources and the
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development of the secondary image. There is a difference in the information sources
the interviewees used and remembered when looking at the demographic
characteristics of the interviewees. Noticeable is that the younger interviewees often
used induced and autonomous information while the older interviewees used more
organic information sources.

The image of New Zealand turned out to consist of two main elements: environment
and inhabitants. The part of the destination image containing the element of
environment remains unaffected by the criminal event, while the part containing the
element of inhabitants is affected by the criminal event. It turns out tourists expect
inhabitants of New Zealand to be friendly, nice and above all, helpful towards others.
They were disappointed to find out the inhabitants of New Zealand were capable of
committing crime. The set of impressions concerning the environment of New Zealand
seems to be the same for everyone, both in secondary as in primary image. The
consensus was that New Zealand is a beautiful green country rich with all different
sorts of flora and fauna.

Although the similarities in the secondary image did not give any insights in the
relations between secondary image and behaviour, it did show that the information
that is spread about New Zealand as a holiday destination is consistent.

This research brought forward a better understanding of the effects of a crime
experience on the destination image of New Zealand. First of all, it can be assumed
that demographic factors, such as the age of the interviewees, had influence on the
impact of the criminal events. When the crime had a considerable influence on a
victim, the victim always turned out to be over 40 years old. The situations where
crime had no, or just a slight influence, all concerned victims that were 40 years and
younger. Secondly, the number of criminal events happening to one person made a big
difference on the impact on the destination image of New Zealand. The more criminal
events the victim came into contact with, the bigger the impact was on the destination
image. Last, in situations where the interviewees could have prevented the criminal
event, by, for example, being more careful with their belongings, they would not hold
the inhabitants responsible, but blame their own behaviour. In situations where the
tourists believed they had taken all the possible precautions, or in situations where the
tourists had been victimized more than once, they feel very disappointed in the
inhabitants of New Zealand.

The damage done to the destination image of New Zealand turns out to be a motivator
for tourists to wish they “could press reverse and never had gone there in the first
pl ace” (,whghamayadsultin fie@ative organic information for other potential
travellers. In order to secure tourism flow and to avert a ‘tourism crisis’ as described by
Sénmez, Backman & Allen (1994) two things can be done. The first would be the most
ideal situation, and that is to address this crime problem and make sure crime
numbers go down. The second is to assure that the secondary image of tourists
reflects the actual situation in the country and therefore warn tourists about the
possible risks. This is, as Ferreira & Harmsei (2000) explain, informing the tourists
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about the possible risks, which helps in reducing the actual risk. In this way, tourists
can practice protective behaviour, of which they are perfectly capable, according to
Sonmez & Graefe (1998).

It is time for New Zealand to step up and address this increasing problem in order to
maintain their status as a safe and enjoyable holiday destination. At this moment they
are still in a stage where they can avert the crisis, while if they wait with addressing
this problem it can cause severe damage to the image of New Zealand. Restoring a
damaged image can take a long time, and is unnecessary if they can step up and do
something now.
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APPENDIX 1: INTERVIEW GUIDE

SECONDARY IMAGE

i

What information sources have you used in gathering information of New
Zealand? (follow-up questions till all three information sources have been
named)

U What information have these sources given you?

U What did you think about the credibility of this sources?

U What image did you have of New Zealand after the gathering of these sources?

U Why did you go on this vacation?

U How many vacations have you been on till now?

U Demographics?

BEHAVIOUR

U How do you think you behaved during your visit in regards to staying safe?
Guiding questions:

0 What did you do during your stay in New Zealand?
0 What activities did you undertake?
0 What places did you visit?
0 Whit whom were you travelling, who did you meet?

CRIME EVENT

U What did you do the day the event occurred, what did you do just prior to the
event?

U Where did the event occur, how did the surroundings look, what people were
around you, what day was it (time of day, season, weather, etc).

U Did you see the offender, if yes, did you recognize him or her, and how did you
respond to him or her.

U What did you do after the event, who did you contact, did you talk to the
police or any other authorities, did the people around you assisted with any
help?

PRIMARY EVENT

U Did the criminal event in any way chance the image you had of New Zealand
prior to your visit?

U  While visiting New Zealand, have you had any other serious frustrating and/or
challenging experiences besides the event discussed?

U What is your overall satisfaction level with New Zealand as a tourist

destination?

Do you plan to visit New Zealand as a tourist again?

Would you recommend New Zealand as a tourist destination to someone else?
Why (not)?
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