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ABSTRACT

This report describesan exploratorystudy that is concerned with identifying thse
motivations which direct international tourists towards visiting the Vondelpark in
Amsterdam.The studyseeks to identifythe underlying motivations of international
tourists for visiting the Vondelpaik Amsterdamby adopting puskandpull motivation
theories.In the first phase of the studg theoretical framework has been constructed,
which combines theories from sociological, psychological and geographical
backgrounds. The second phase of the stmhycered a review of nine empirical
studies that have applied thencept of push and pull motives in an attempt to classify
tourist motivations.The analysis ofthe motivation typologiesrom these empirical
studiesservedto generatea tourist motivation classificatiomodel applicable to the
Vondelpark study.The third phase of the research involved the empirical study at the
Vondelpark. This phase consisted @8 indepth interviewsconductedwith tourists
visiting the Vondelpark. The performed malysesrevealed 37 dagories and 24
subcategories of motivating factors that have influentdesl choice to visit the
Vondelpark The tourist motivation typology from the Vondelpark study was found to
have a high level of resemblance with the classification model of ph&sgtBermore,
the data from the empiricatudy served to support the theoridgsat form the basic
standpoinbf the research.
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INTRODUCTIONTO THE RESEARCH

1.1. PROBLEMDESCRIPTION

There is a lack of specific scientific knowledge on theerlying motivations that drive
urban tourists to visit city parkslespite the relative importance and iefige of this
usergroup within these parks. Many largeublic parks within capital cities are major
tourist attractions, which gives relevance to investigating the topic of tourism in these
parks.Despite this fact,He studies of great urban parks haveused predominantly on

the group of residential usersinderstandingtourism in urban parkstarts with
understanding the reasons why tourists visit urban pwkde motivation is only one

of many variables (e.g. perceptions, cultural conditioning, adning) that may
contribute to explaining tourist behavior, it is nevertheless a critical variable because it
is the driving force behind all behavigfor general references, see Fodness, 1994;
Pearce, 1996)By understanding the underlying motivatioofs tourists (vhy), many
other aspects of tourist behaviavh@at, how)can be explained and understodtius
examining tourist motivations for visiting urbg@arksis essential founderstanihg the
underlying processes that determine tourist behavioimitieseparks Understanding
tourist motivation in urban parks may contribute to a bettmmprehensiorof the
different facets of tourighotivationin general, terebycontributing to the expansion of

the existing literature on tourisbotivation Thisis partcularly relevant, as the soeio
psychologicafield of tourismmotivationis still a relativelynew and undevelopdtld

of study that needs further attention, esakgiwith respect to the urban green
environment (see also section 2.2).

In touristic metropoles, most central public recreational parks function as major tourist
attractions. Although tourists are known to be one of the (if not the most) significant
usergroups of these parks, their significance and influence seentsaue been
excludced not only by scientificesearchersut also bythetourism industry. There is no
clear evidence oempirical research executed by indusstakeholders that focuses
specifically on tourist motivation®r visiting urban parksAs a resultpoth concepial

and empirical background is lacking.

This exploratory studgerves to fill in theextantknowledge gap ofirban park tourist
motivations by 1) developing a theoretical framework, 2jlevelopinga practical
framework, and 3) generating -gite dataat the Vondelparko be able to support the
theoretical and practicalrameworks. The study seeksto identify the underlying
motivations of international tourists for visiting the Vondelpark in Amsterdam
adopting pustand-pull motivation theoriesThe theaetical framework which forms
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the first part of the researchcombines theories otourist motivationswith theories
related tourban parksln the second phas#he practical framework a selection of
related empirical studieproviding tourist motivation taxonomies s reviewed and
analyzed in order to generatglaypothetical)tourist motivations classification model
that is applicable tourban parks This classification model servesto supportthe
Vondelpark study(phase 3) The motivation typologies from ¢éhmodel will be
compared to the typologies derived from tresite datacollection in the Vondelpark.
From the obtained datiom the Vondelpark conclusions will be drawn about the
motivations that tourists have for visiting the Vondelpark.

THEORETICAL FRAMEWQ
Tourist motivationsys.
urbanparks

STUDY AT
THE
VONDELPARF
PRACTICAL FRAMEWOR
Empirical studieg] tourist
motivation typologies

\ //

Fig. 1.1 General overview dheresearchiesign

As well ascontributing to the existing literature, the obtained knowledge in this report
may offer a useful benchmark for further research in the driea.research is especially
valuable for stakeholders who are interested in improvisigecific urban parks
connecting to the existing user needs and desires for the park, but also for gaining a
deeper insight intdhe general aspects of tourisitotivation that areapparent within

these parks. Alis may lead to higher overall tourist satisfaction levels of urban parks in
particular, and of the urban setting as a whole.

1.2. RESEARCHOBJECTIVE ANMQUESTIONS

This exploratory studyhas a strong theoretical focus as welbgwactical component.
The <ientific research goal id0 gain an understanding of the underlying
motivations that tourists have for visiting urban parks.
The main research questidras been stated as follows

x What are the key motivations of urban tourists for visiting thendlpark?

As discussed in section 1the research process includes three phases that contribute to
providing an answer to the main research question. The first pteséheoretical

10
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framework covering a detailediterature study serves to provide aanswer to the
following threesub questions as listed underneath

1. What is (tourist)motivation and howcan it be measure®l
2. Why do tourists visit urban settings?
3. Whatis the functionof public parks in urban settings?

The knowledge derived from thddrature study helps to inform the overall practical
and methodological frameworks to be used in the research

The second phase of the reseatble practical frameworlgoncerns amxamination of
a selection of empirical studiethat haveadoptedthe comept of “puskandpull
motives to generate tourist motivatiorpologies. The analysis of thestudiesand the
retrievedmotivation typologies is usedo constructa tourist motivationclassification
model for urban parks that will be applied the own empirical research of the
Vondelpark.

The third and final phase of the study involvesdhw®irical research athe Vondelpark
For this research qualitative-a@epth interviewing has been undertaken with tourists
visiting the Vondelparkn orderto gain an understanding dhe motivations of their
visit to the park. The sufuestions for empirical research include:

1. What are the tourist motivations dhe cause (= extrinsic) for visiting the
Vondelpark?

2. What are the tourist motivations dhe park features (= extrinsic) for visiting
the Vondelpark?

3. What are the tourist motivations dhe activity (= extrinsic) for visiting the
Vondelpark?

4. What are the tourist motivations dhe effect (= intrinsic) for visiting the
Vondelpark?

5. How is the tourist motivatio typologyretrieved from the practical framework
(phase 2 related to the tourist motivation typology of the Vondelpdphase 3)

(For an explanation aothe four above mentionggpes of motivations, see chapter 4)

The answer$o questions 1t 4 are canbinedto construct théourist motivation typology

of the Vondelpark Accordingly, thetourist motivation typology of the Vondelpark is
compared to the tourist motivation typology from the practical framework (phase 2),
thereby providing an answer to ques 5.

11
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1.3. THE RESEARCH’ROCESSMETHODS MEANS ANDMATERIALS

This study will:

1. Review the existing literature on tourist motivations, urban tourism, and urban
parks;

2. Examine a selection of empirical studies that hed@ptedhe concept of "push
and pull motives” to create tourist motivation typologies

3. With the help of the knowledge gained from the literature reaesthe

empirical studiescreate a typology of tourist motivations and link this typology

to the functioningf urban parks;

Collect relevant literature information on (tourism Ampsterdam anthe

Vondelpark;

Create interview lists;

Carry out indepth face to face interviews with tourists at the Vondelpark;

Analysis of tle data through labeling;

Relate the analyzed data to the literammdthe motivations typology gihase 2

Draw conclusions on why tourists use the Vondelpark;

10 Offer recommendations for further research.

B

© oNOo GO

Necessary resedreneans and materials to be able to coteflee above mentioned
actions:

1 Data resources relevant for the literature research: books, scientific journals and
articles, internet information, specifigovernmental / organizational)
information onAmsterdamandthe Vondelparkgdetailedinformation from
expertswho areinvolved in the Vondelpark

1 Means: computer with internet access and required programs, printed interview
lists, writing material, voiceecorder, small gift of tharskfor the research
participants

1.4.SCOPE ANOLIMITATIONS

An important imitation concerns thkevel of generalizability of the researct/hile this
studyintends todraws conclusions otourist motivations for visiting the Vondelpark,
theseconclusiongnay not be applicable @l urban parks. Thextentand focusof this
thesis des not allow conducting a prolonged research thatould enable a
generalization othe results. Instead, the study focusesgaalitative insights and an
understandingf theindividual motivdions ofreal people in context.

The limitations of inadepth interviewing at the location of the Vondelpark and the
analysis of unstructured information should be mentioned, which invalesime-
intensiveness of the methatie language barrier between intewwer and interviewees

12
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(and consequently, the chance of misinterpretatia)lusion of people that are not
willing or capable of participatingh the researchthe irrelevance,incorrectnessor
incompletenesef the given answers.

The study does nottend to measure or derive any type of causal relationships from the
data. The derived motivation categories may be discussed in context with each other,
but no conclusion will be drawn aelationsbetween these datiurthermore,tishould

be stressed thathe identified mot i vati ons rel evant t o t
Vondelparkaretranslated into a tourist motivation typolodpyt arenot usedto identify

types of tourists.

As research and established theory are lackimgpries from other relatetdpic areas
have been used tsupportthe theoretical frameworki-urthermore since empirical
research isalso lacking, a <lection of other relevant empirical studieshas been
reviewedfor the purpose of the practical framework

1.5.SRUCTURE OF THEHESS REPORT

This reportcombines knowledge from threeaintopic areas: tourist motivationgrban
tourism, and urban park€hapters 2 and 3 provideeoreticalbackground information
concerning these three main topic areas. The first part of the thebfedimework is
discussed in chapter 2, which focusegarrist motivatiorresearch. The second part of
the theoretical framework, which is presented in chapter 3, relates to the spatial context
of urban tourismand urban parks Chapter 4discusses the actical framework,
focusing on arexamination ofempirical studieson tourist motivationfrom which a
tourist motivationtypologyis derived Chapters 5 to €overthe Vondelpark studyIn
chapter 5, theresearch contexbf Amsterdam and the Vondelpark discussed.
Subsequently, chapter 6 describes thethodologyof the empirical studyat the
Vondelpark. In chapter 7, theesults of the study in the Vondelpark are presented,
discussed, and linked to the theoretical frameworktarkde motivation typologyrom
chapter 4. Finally, chapt&roffers conclusions and discussioro the study.

13
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THEORETICALFRAMEWORKPART 1:
UNDERSTANDING@OURISTMOTIVATIONS

2.1.INTRODUCTION

Undestanding the underlyingnotivationsof touristsfor visiting urban parks starts with

a global comprehension oivhy people vacation.Througltout the years, several
paradigms and theories have dominated tourism literature whichmay provide
interesting starting points for exanmg tourist motivationsThe aim @ this chapter is

to provide a framework of relevant tourist motivation theories which can be applied to
the spatialcontext of urban parkssdiscussed in chapter $ection2.2 providesan
overview ofthe development in tourist motivation researsbhb®quently,section2.3
discusses severaurist motivationtheorieswhich formthe theoretical groundworf

the research

2.2. DEVELOPMENT INTOURISTMOTIVATIONRESEARCH

dnitially, the study of tourisni that is, tourism researdhwas predicted to thcounting
numbers and the determination of economic benefits. This occurred because tourism, a
service industry, was viewed as an economic development tool both at a national and
i nternational l evel . 6 (Jenrsiboogterim an@the 200 .
economidradition (Getz, 1987) were the predominant planning approaches adopted for
tourism development. Both are founded on economic paradigms. As a consequence,
research focused on tourism as an economic activity, in particular the economic
advantages and disadvantages of touri¢g@rompton and Richardspri986; Helder,
1988In. Jennings, G., 2001, p. 1Bue to the highlyquantitative nature of the figlé

very limited concept ofthe tourisbwas adoptedviewingthem in collectivaather tkan
individual terms andailing to regardthe perspective®f the tourists themselveSince

the 198 @ lwevercontributions from the social sciences gradually started to be made.
This generated a shiftom the positivist tradition towards a more irgestative and
critical perspectivén tourism sciencesn othe words: tourism studies are ndacing a

6cr it i foragéneral teferenges,(sedeljevic, |. etal.,, 20070 The Cr i ti cal
Tour i s m). Sstaucdnisegseldcenteresthasturned from the supply sidetlie
tourism industry) to the demand side of tourism (the touyi$tshice encouraging a
better understandingof the nature of thdourist, the tourist experiencand more
importantly, tourist motivations Despite this developmenthe predominanview of
tourism as an economic activity together with the tremendous growttsuném over

the past decaddms causethe study of tourisnbo postdatehe phenomenon of tourism

itself. Considering the complexity and muttimensionality 6 the tourismphenomenon

14
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it may be no surpriseto findt h a t diséplifarg nature of tarism commenced as a
fragmented and multidisciplinary approach rather than an integrated and
interdisciplinary one or a synthesized holistic fiefdstudydo ( J e &.n2001,gps16).

In reality, tourismcannotbe described as atademic discipline in the traditional sense

of the word; rather, it isa subject area that draws on a variety of disciplines that
collectively contribute to the overall picture of the suttj&lts beginnings are founded

in otherdisciplines such asconomics, geography, sociology, social psychology, social
anthropology, marketing and historyThese and other disciplines enabled an
understanding of tourism to be achieved in the absenca sfpeci f i c Ot oL
di sci @énnimge &. 2001, p. 18he multidisciplinay character of the field
prevenedthe establishment of an interconnected comprehensive sef knowledge
thuspreventinga broadeunderstanding of thesurismphenomenonrd Tour i sm r es e
has yet to move substantially beyond the descriptive and applied nature of much of its

r e s e @eneings G., 2001, p. 1Jras Aramberr{ 200 1) put dbtuld o1 f
some theoretical threaat, more accuratelythreads [sichelow themaelstromof case

studies and econometric approaches that usually count more Greek letters than the
Anabasist he pr of es s i on(Ammblert,J.g260, p.n789).r espect 6

The develoment in tourism research hatirectly affected the studyf tourist
motivations.The study ofaurist motivatioss, or in other wordsthe studyof why people

vacation or travel for leisure purpodeas been considerethe of the most basic and
indispensabléssuesin tourism studiesUnfortunately, the existemhethodological and

positivist approach within tourism research, which is numecerned witkerklarenas
opposedo verstehenand as a result creating a lackrdtllectualqualitative depth, has

left little profound insight into the areaof motivations 6 | nd e e d, t ok whol
motivation and demand has been one of the least researchedfateassm to date

(Pearce 1988). Crompton (1979) notes that passible to describe the who, when,

where, and how of tourism, togetheith the social and ecomic characteristics of

tourists, but noto answer the question "why", the most interesting question of all tourist
behav(iFoord.née s s , D. , 2001, p . 555) O6Researc
hampered by the lack of a universally agre@dn caceptualization of the tourist
motivation constr uct AAlthpugh id theresgect, the stydyd 0 0 1,
tourismmight seem to be a wasteland, there have been few theoretical contributions that
provide a framework to explain the naturepolenion and underlyingprocessesof

tourism and canthushelp to increaseour comprehension daburist motivationsin the

following chapter sveralimportanttourist motivationtheories will be discussealithin

the context of the research

15
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2.3. TOURSTMOTIVATIONTHEORY

2.3.1.INTRODUCTION

The encountered paradigm shift towards critical thinking has accelerated the research on
tourist motivations.Being the most important, but at the same time, most complex
component of tourism demand, the studytairist motivationsneverthelessemains

fairly fragmented.No universally accepted theory of tourist motivation Heeen
developed to datdn the light of this research then, insights from various disciplines
will be aggregated to form the theoreticabgndworkof the researchlhe structure of

the theoretical framework is depicted in fig@ré, which distinguishes three levels of
theoriesconcerning tourist motivatiotiat are relevant for this research.

TOURIST MOTIVATIONS

TOURISM AS NGOBIRDINARY BEHAVIOR (82.3.9 LEVEL 1
SOCIAL CONTEXT

MENTAL CONSTRUGNIOF THE TOURIST SPA (§2.3.3 LEVEL 2

* SPATIAL CONTEXT
DESTINATION DECISIRAKING

l

COGNITIVE PROCESS OF TOURIST MOTIVA
Choice for (82.3.9 LEVER
Q@ PSYCHOLOGIGXDNTEXT]
wt 'b5 t[[Q [/

Fig. 2.1 Gener&overview of the theoretical framework of the research

In section2.3.2 the theory of tourism as namdinary behavior is discussed, which
offers a sociahnthropological explanation to the driving forces of tourism (in order to
answer the questiowhy do people engage in pleasure travel3gction 2.3.3 deals

with the spatiajpsychological context of tourist motivations and addresses theories of
spatial cognition and destinati@ecisionmaking (in order to answer the questioryw

do peopleengage inpleasure travel to specific destinations®ection 2.3.4, finally,
zooms further into the psychological processes of tourist motivation, which is outlined
with the help of classical motivation theories together with various mentalist approaches
that helpto understand and classify these motivati{thsis answering the question:
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what is tourist motivation how isit constructed cognitively?}-rom section 2.3.4, the
structuralist approach, which draws upon thecsm|l | ed &épush and pu
highlighted and will be used for the study of the Vondelpark (see chapter 3 and 4).

2.3.2. UNDERSTANDING TOURISWMOTIVATION THE THEORY ORON-ORDINARY
BEHAVIOR

From the smalhumber oftheoriesthat hae providedsubstantive contributiato the

generd theoetical study of tourismthe sociatanthropologicaltheory of Gourism as
nonordinary behavidsis commonly seen ame ofthe most fertile This theory offers a

perfect starting point fothe exploration ofwhy people engage in pleasuteavel.

According to the theory tourism is seen aa necessary structured brefikm the

ordinary life which is inherent to all human societies. | t i S t hat for
characterizes many modern industrial societies, which involves travel and falls into that

set of norordinary behaviors which also inclug#ay, ritual ceremony, communion,

altered states of consciousness, meditation, worship, pilgrimage and o Graburn

1977b) Like all these states, tourism involves for the participants a separation from

nor maslt rfuiment al o | i fe and the business of
another moral state in which mental, expressive and cultural needs come to the force.
Some might say that it is one of those h

the bran oOlt.is no wonderthen hat touri sm is wofteaifthacodeént i
renewal of life, the recharging of rdown elements, so necessary for the maintenance

of mental and bodily health which characterize a balanced lifestyfeenssana in
coporesano [ sic]. 6 ( WiTdurism hago do Bith change) €sdape p .
and getting away fromit all, 0 i implicatihg th@ everyday environmentordinary

people (society and culturethe regular activities such as work, responsibilitiesdan
everything else that has to do withles Escaping the rules will thus lead to increased
personal freedonwhich is one of the highest human values.

As part of the theorgf nonordinary behaviorthetheoryof tourism as a ritugbrovides
furtherinsight into the underlying reasons for tourisfitcording to this theoryourism

is a conceived as émodern ritual which is limited in duration a contrased to the

longer periods obrdinary life 6tlhas a beginning, a period of separatibaracterized

by fitravel away from hom® fiexperienceof a change and fia return to home
(ordinaryp .(Williams, S., D04, p. 92)in this sense¢he gructureof tourism issimilar

to the structure odll ritual behavior Modern tourism exhibits two categories of ritual
touri st behavior: 6(1) the modal type o
weekend, and the breaks which are repetitive, timed predictable breaks which allow
people to be O6free of dutyd and mar k the
tourism (or tourist experiences) which mark fhesssage of the person from one social

status to the next within the categories provided by their soogety,adolescent
initiations, marriage, accession to office, funerals,@tc. ( Wi | | i a ms , S. , :
Hence, the tourist experiencaepresentsa gift: the person gets rewarded for
accomplishing or passing onto a new leyéife.
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Ning Wang (2000pbserveghat Gourism is a kind of social action whiclisthnces the
paramount rday a The termdistanceis central to theneaningof tourism.According to
Simmel (1990) tstancein tourismmay be percered from three different levelsFirst
ofal | ,distanbeantim® i mp | i e s trhuage to pseapgesent tinieeThis
may be through aearch forauthenticity,history, primitivenessetc The second level,
6di stance in culture or ways of |ifebo,
the exotic. The 0diwhithais gasicularly relessgnt for eths,

research, explains the appeal of new and different environments elsewhere.

@sychologically speaking, whereas somethiriich is too distant from one's concern
may be beyond peopleisterest, something which t®o close at handyrdinary and
normal maylose its appeab (Wang, N., 2000, p.7)Distancei whether spiritually,
spatially or sociallyi is directly related tothe subject ohon-ordinarity. Tourism is a
ritual activity which creates eertaindistance from the everyday world and experiences
and enables one toatiscend intcanother world.The routine or ritual character of
tourism on the other handonflicts with theconceptof freedom which is the basic
principle of tourism. Tourism which is initially proclaimed to be an escape frahe
ordinary routine lifein turn dten becomes another routinized actiyitjyslodged from
any spontaneityor free choice.The tourist experiencghen becoms inherently
incorporated into the ordinary life.

The theory of norordinary behavior formshe basic standpoint for theesearch. The
distanceapproach connects to tkabject ofspatiality and destination de®n-making,
whichis discussed in the followingection

2.3.3. UNDERSTANDING TOURISWOTIVATIONIN A SPATIAL CONTEXT

This chaptercommenceswith the assumptiorthat tourist motivations differacross
space in other wordsthey differ according to theype of environmentdestinationor
settingthat the tourist visitgfor general references se€ozak, 2002; Williams, 2004;
Dunne, 2006;Pearce, 1982Fridgen, 198). Consideringthis assumptiora starting
point, severalinteresting questian arise how do we understand the relationship
between tourist motivations and toumisspace?Why do people travel to certain
destinations for leisure?

In section2.3.31 relevart theoriesconcerning thealestination decisiemakingprocess
are discussedndlinked to the tourism spacand tle role of tourist motivationThe key
statemenmade withinsection2.3.32 is thattourist space is a mental construct, and that
tourist motvations for visiting specific destinations are influencddectly by these
mental constructs of space.

x  THE TOURIST SPACE AND DESTINATION DEGISARNIG

Tourism and the environment are insgtde. The tourist isindisputably connectetb
the tourist @stination setting This relationship involves gpersorenvironment
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relationship. Travelings an act of exploring the environmeMoving througha setting
destined forsome leisure purposa merely wandering througine city orcountrysde
involves inteactionwith the environmentlourismattractions and popular destinations

are designed and built around environmental ameriittss theyclimate, landscape, or
physical terrainThe study of tourism is not complete without an understanding of how
the plysical and social environment influence the tousttomplex interrelationship
between the social situation, the physical environment, and human behavior makes up
the core of travel, vacation planning, @ane u r {Frsdgen,d.D., 1984, p. 20)

Tourismis a social behaviowhich unfolds in a series of environmental settingn

some cases, the environment merely provides the backdrop or the stage for tourism
behavior, in other cases the environment serves as the focal-pding reason for

t r a vReidgenpJ.D(, 1984, p. 34)he praeess of integratingnvironmental variables

and social processdsas been initiated by Pearce (1982)his review of tourism
motivation and the needs of travelers. His research suggests that varyingofypes
environmentsatisfy different typesfaeeds for travelerdore recent tourism research

has showr@an emerging integration in the study of environmental varidbéspecially

as they relate to travel and recreation motivatifffridgen, J.D., 1984, p. 22A
relevant framework that provides a meaningful link between environmental and social
processesand tourist behavioand motivation is the framework of the recreation
experience developed by Clawsand Knetsch (1966)Clawson and Knetschffer a

five phase expeential concepualization of recreation whicimcludes anticipation--
thinking aboutand planninghe trip;travel to the site-goingto the destinationpn-site
behavior-behavioron ste or in the destination regioreturn travet-travelbackhome;
recollection-recall reflection, and memory of the trigAlthough the phases relate to
recreation in generatheycanalso be applied to tourism behavidhe typical follow

up of these five staggmints outthe ritual character of the tourism activifihe first
phase, anticipatiomgpresentshe statementalprocesssand action®f the tourist prior

to the actualstartof the travel The motivationalreasoningthat underlist he t our i s
destination decisiemaking forms the central activator of ths phase Tourism travel
involves the movement through sets of environments (from the home environment
through a range of other environments to the destination environment(bpekvda
thesame omnotherroute) Each step in thiactionprocesss pre-planned and motivated
Russell and Ward (1982) point out that people not antyin their present setting, they
also plan for subsequent settingfeople prepare to arrive in anotisetting to carry out
preplannedbehavior®d ( Fr i dgen, JEacDBtype of k&lti@) 4epresents a 2 4 )
behavior settingwhich isbounded in time and spaeadsupportsspecific set®f fixed
behavior patternsCities, for instance, includmany differentbehavior settingsuk to

their multi-functionality: from shopping madl to restaurants to public parks. Each
behavior setting is tinkg bounded:restaurarg may becomebars after dinner time and
parks, which serverecreatiomal purposesat day time, may be used dyethomeless to
sleep at nightTourisminvolves the movemeritom one behavior setting into the other
Relating to the theory of neordinary behavior (seeection 2.3.1) this implies
transcendingfrom an ordinarybehavior settingsuch as the living environment or
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workplace,into one or moresetting which aredistanced from the everyday lif@on

ordinary) be it an amusement park or the holiday beAckording to IseAhola (1980,

1982), who focuses on the soemlychological aspects of trip taking, two motivational

forces simultaneously influence tourtsthavor anddeterminetravel decisiormaking.

The first, avoidance, involves the escape of routine and stressfubraments: the

escape fromordinaity. The second force, approach, is the seeking of recreational
opportunities for certain intrinsic rewardseteearch for the neordinary.IsccAh ol a 6 s
approackavoidance dimension shows great similarity withéhp u s h  acondeptp u |l | 6
first initiated by Crompton in 1979his concept whi ch di sti ngui she:s
and 0pul tha determing travatiehavior forms thegroundwork formuch of

t oday 0s toerist mativaiohgseesection2.3.3.)

Now let®b szoom further intothe first phase ofClawson and Knetséhs model
anticipaton Thi s phase involves a t oudestimtiods mo
decisionmaking. Olivia Jenkins providesa simgified model that shows howihe

different cognitivecomponentgontributeto theprocess oflegination decisioamaking

This model isdepictedin figure 2.2. According to the modelimage, motivabn and

values interact to determine the destination preferemgesh influence destination
decisionmaking.Intervening factors in decisiemaking include costonstraintsfamily
commitmentsand timing and seasonality cderations.

. . i
Image Motivations Values

\ !

Destination

praferencas

kL J

Intervenng factors
Cost ~amiypariners’ Time and seasonalty
considerations preferences consaderations
-

Destination

decision-making

Fig. 2.2: The process of destination decisimaking: illustrating theale of motivations in
determining the choice of destinatigi@urce: modified from Jenkins, O.H., 2000, p. 59).

Although this model is indeed strongly simplified, it also latk®utline the specific
relationships between the various elements that determine destidatisionmaking.
In reality, the mental imagevalues and preferences have a direct influempoa (and
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rather dathey precedé&) the motivation®or asGrahamDann statediié a good deal
the fantasy element in a holiday takes place before the holiday itselftagn picture is

built up of a world that marks ascape from present reality, @nvironment for acting

out psychic needs and the playirfgcertainroles which cannot blfilled at home, and

it is this that formspart and parcel of towgit mo t i(daant G.,d977, @ 22).
Dannds wor ds deosradinarp ehaviar, wiere Spatialgpseferences are
related to the level of (nenhordinaity of settings.

In the following sectionthe process of spatial imageaking isdiscussedn greater
detail.

x  SPACES AS CONSTRUCTS

AAn i mportant tenet of i nt egpaial edrldcanlem i s
understood only from the pointo vi ew of those who operate
(Goodson and Phillimore 2004:36 In Tribe, J., 2006, p. 369)

Spacesare conceived as mentabnstructs,or as Gale andGolledge (1982) stated:
(gpeople form their own construotis of spaad® (PrestoAWhyte, R., 2001p. 581J.
While thesespatial constructionsare unique to each individyathere appears to be
sufficientcongruencdetween the individual construdty the dfective partitioning of
spacesEach spacéas its own characteristic features andridued wih uniquesets of
signs and symbaojswvhich are recognized armbntribute to theoverall spatial image
making. The placespecific characteristicsogether with the activities that characterize
its usehelp to defineand todistinguish betweespacesThe existence of boundaries
between the different spaces agecally and culturally constructed.ourists use their
common understandirgf the spatiahttributesto distinguish between different types of
spaces.Modern tourist behavior istrongly sigadriven and mediadriven Tourist
experienceancludes the consumption of these signs, symbols and cultural experiences,
some of which may be purely artificial (e.g. Disneylaidid)e combination of signs and
symbolic images, which are a producti@éasand socialcultural andpolitical norms,
give each bounded spaite specific identity.The recognition of the subset of signs and
symbols of each setting constructs in the minds of peaglenlyan image of what the
setting meando them but alsoof what groups bpeople belong and what type of
behavior are expected within it (thesca | | ed -Ddtethiawvg @) .

According to Olivia Jenking2000) spaces can be conceptualized as consistiug of
three types of environments: thbjective environment (the real vy, the operational
environmeni{which is that portion of the world that impieg on any given human) and
the perceptual environme(which is that part of the world that the person is aware of).
The i mage r efmental representatiorpoé tldgeotimedeavironrant (see
figure 2.3). This mental representation @mage is the result of the processes of
perceptiorand cognition.
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OBJECTIVE ENVIRONMENT

OPERATIONAL ENVIRONMENT

PERCEPTUAL ENVIRONME

—

({  IMAGE

Fig. 2.3: Space and image in behavioral geograf@gurce: Jenkins, O.H., 2000, p. 21)

Humans acque knowledgefrom the objective environmermlirectly via their sensory
systems that operate as they mab®ut the world. Peopleowever mayalso acquire

spatial knowledgeindirectly via symbolic mediasuch as imagesyideos, maps or
languagelndirect peception is particularly relevant for the tourist destination decision
making and travel motivationAs travel decisions are made, peoptempare their
perceptionof the mundanesocial and mrvironmental situations at honfthe secalled

lived spacg with the perceived imagef the vacation destinatiafthe imagined spade

The mental representation of the lived space is acquired mainly through direct
perception, whereas the representation of the imagined space is attained through indirect
perception.These representationsf the lived spaceand the imagined spacéogether

wi t h peopl e 0mefeeencesiandvaluesiniluedbé motivationandactual
decisionmaking that initiates travel to a specific destinatisee figure2.4). The
preferences maycludesocial and environmental facto®eople may seek out settings
that offer solitude or those that provi de
p. 25).

PHYSICAL SPACE

LIVED SPACE Avoidance TRAVEL  Approach |yAGINED SPACE

= ordinary > »> = nonordinary
Push

Fig. 2.4: Influenceof lived and imagined space travelmotivation(Source: author)

A tourist may have an image oftravel destination that goes beyond a travel brochure,
even if the tarist has never actually seen the destinatmiore. Only a few
characteristics are needed in order for a tourist to form an impnestia destination.
These tourist destination images are importstause theplay a significantole in
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influencing the tourist motivation and destination decisipa k i n g . An i ndi
motivation to visit a specific tourist site is influenced by timgportant factors: the
personaldesiresand the perceivennageof the extent to which the site is ableftdfil
thesedesires the expectationThe personal desires form the push factors that drive a
person to leave a certain environment. The poss#silithat other settings provide to

fulfil the desires form the pull factors (see the concept of push anid thel following
section2.3.4. The final travel motivation together with the actual travel involves the
push from the ordinaryived space andhe pull towards the nowrdinary imagined

space.

2.3.4. THECOGNITIVEPROCESS OF TOURISTOMIVATION

In the previoussectionthe processs of spatial cognition andlestination decision
making havebeenexploredwith respect to tourist motivation§o beable to link these
theories to the context of the reseantu(ist motivatiors concerning the visit tarban

parks) the internal cognitive proces of tourist motivation need to be outlined thus
providingan answer to the questiornhat istourist motivation -- how is it constructe®l
Tourism studies have adopted classical motivation theories from the psychology in
explaining tourist motivationThis sectionbriefly discusses these theories to provide
elementary insiglst into the psychology of tourism migation. In line with these
theaies, three basic perspectives in tourism researcheaporedtogether with the
significant role of the concept of Opush

The generabubject matter of motivation has to do with how betiagets start, is
energizedis directedjs sustaine@ndis stopped. Put another way, motivation has to do
wi t h whydf bebavior as contrasted to twbatandhowo f b e hMcClelland,. 6  (
D.C., 1987, p4) We could observe what a tourist is doing, for exanpdeing soccer

in a park. Or we could observe how he is doing it, that is, what skills he is using to play
soccer. Or we can try to determine why the tourist is doing what he is doing. Essentially,
when we ask a tourist why he is visiting the park, we asking him about his
motivation. Howeverasy this example may appgtre truth is that motivation, like
many other areas psychologyjs an extremely complex and multidingonal subject

area. Despite thisomplexityand the resultinglisagreemenetween researchers about
what motivation means and how it is constructbére haveneverthelesdeen some
general agreements on iteaningand functioningMotivation is generally viewed as

driving force that initiates and directs behavidrisl a kind of internal energy which
drives a person to do somettyiim order to achieve something (see for instaReghard,

R., 2007) According to the driveeduction theory,ndividuals constantly strive to
achieve a state opsychological and physiologicatablity, a homeostasisé &h
homeostasis is disrupted when peopl e becc¢
and Williams, A.M., 2004, p. 140)his need deficiency causes ancomfortable level

of tensionwithin individuals which forms the triggemg force towards motivation
Motivation prompts an individual to take action to release tension and restore balance
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The basicprocess of motivatignwhich is depictedn figure 2.5, consistsout of four

main inputs: needs odesires motivation; action andehaior; and satisfaction The
needs and desirege the motivational forces that evoke action and behavior vitich
turn are aimed atatisfyingthe needs andesireshence restoring a state of equilibrium.
Oncefulfillment is reached, behavior is adjustddhe basic modetlemonstrates h ant ¢ i
order to understand human motivation, we niustf i nd out what Ttouri
and how t hey (Hudson, 1989n lfuhbé, B.A, 12008 @ 8). This notion

has ledo the popularity othe needsbasd classificatiorof motivations(e.g. the needs

for: novelty, sefexpression, sensual enjoyment, stimulation, relaxaihthe sense of
belonging), first introduced by Maslow in 1954 Ma s Hieravahy of Needs, which
classifies needs ia a series oflevels of necessity, has served abasis for many
studies on tourist motivation.

»| NEEDS » MOTIVATION »| BEHAVIOR » SATISFACTIO
DESIRES ACTION
BEHAVIOR
MODIFICATION'®

Fig. 2.5: Thebasic process dfitrinsic motivation (Partly adoptedand adjustedrom:
government of India, Ministry of Defense, 2010).

A basic critige made tathe drivereduction theorys that itis overly simplified.First of

all, the process of motivation involves multiple sets of negtigh are either conscious

or unconscious. Furthermore, motivation is moito t i v e, in other W (
explan their behavior in space, social context and time with a multiplicity of causes and
accountd Pefarce, D.G. and Butler, RWL993 p. 120. For example, a visitor to
Sydney questioned on her reasons for visiting famous Btanical gardens, might
obseve: | went to the gardens to entertain the children, relax and learn something about
indigenous flora and fauna. Furthermore, the basic model of motivetoamrectly
suggests thandividual behaviorand performances directlyand exclusivelynfluenced

by motivation In reality notivationinteracts withmultiple ses of intervening factors in
determining behavior. Thi is demonstrated througlthe strongly simplified (and
nevertheless incomplete) MARSodel of ndividualbehavior (see figur2.6).
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ROLE PERCEPTI(

MOTIVATION
INDIVIDUAL
> BEHAVIOR AND
PERFORMANCEH
ABILITY

SITUATIONAL FACTOJ

Fig. 2.6: MARS-model of Individual BehaviorSource:McShane, Sand Von
Glinow, M.,2009)

Hudson (1999) provides more complete version of the MARBodel, which applies
more specificallyto touristbehavior (see figurd.7).

S Situation

Values Attitudes
/
/ 2 \_‘
Market /£ 2N Motives
variables 6 \
’l \
Personality | TOURISTS | |
| |
\ |
\ ‘ \ /' Antecedent /
\ \ A states |
\ S ; /
\ =0 /
\' Perception Learning ;
\ ¥ and education Culture,
\ sub-culture
\\ Reference and social
\\ groups z - class
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4 >
\ /’/
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Fig. 2.7: Major influences on individual behavi¢Adapted fromHudson 1999n Lubbe,
B.A, 2005, p. 4D

Motivation is a hybrid concept which is oftesonfused with other related terms. The
needs, desires or expectancy diferent in that they trigger thenotivation of the
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tourist Also, the termtourist motivation should not be equated withurism demand,

which is an outcome of motivatioffourist notivation is the driving force or impulse

that acts as an incitementttee actiors of the touristMotivation isthe "motivationin

doing" (general), whereas a motive is the "mofimedoing” (specific), the reasons for
performing a specific actionSeveral basic classifications of motivation have been
adopted in tourism research. The first is the differentiatietwéen intrinsic and

extrinsic motivation. Intrinsic or internalmotivation refersto motivation that comes

from inside an individuallt is determined by personal values aadf-satisfying goals

for t he iownd rewardglurad vasr d s i ndler emt atcd i ai tty
(Birkinshaw, J., 2010p. 39 - the enjoyment of visiting a museum or the love of skiing

in the Alps. Extrinsic motivationcomes from outside of the performer andmsre

socially controlled through externedwards It is when beheor is performed in order

to O6obtain mat er i BatemanST.Ssand CGrant,b J,N20@5ipn3F)or c er ¢
Examples are money, prizes, gradasrcionandrisk of punishmentThe concepts of

intrinsic and extrinsic motivation are strongly relatedh®concpt s of O push a
wher e 0 pus h 6-psyckofogical smotivationsstiat eavalve exclusively from

within the ndividual and® u Irefe® tomotivations aroused byxternal factorsn the

social and spatial environment

The translationof the basic motivation theoryto tourist motivation is straightforward
andis demonstrated throughe followingsimplified exanple. A certain touri$ visiting

a particular city mayhavea desireto learn more about the history of this cifyhe

t o u rintringicd/ pushmotivationin this case is to gain more knowledge about the
history of the city. Whether the motivation will in fact be transformed iattion
depends not only orhé motivation, but also on various other personal and situational
factors, such as ability, means, opportunity etc. The tourist assumes that the city
museum(extrinsic / pull motivatior) is a goodopportunityto be able tcfulfill this
personal desire argb he decides to visit the museumation). After a few hours of
wandering through the museum the tourist gains a sufficient amount of knowledge
about the local history (resul)) and so he isatisfied(= restoration of equilibriurh He

then decides tdeave the museum (behavior adjustmeit After the visit to the
museum, the tourist might become motivated to learn more about a specific type of
architecture, after which a new motivational process commences, etc.

The above describetlasicmotivationtheory provides someprincipal insights into the
cogniive process ofmotivation These principal psychological insightshave also
directly beenadopted intourism motivation theories.Research on tourist motivations
has emergeffom variousapproachesAccording to Shaw and Williams (2004hese
approaches can be&ategorized under three broad perspectiveseductionalist,
functionalistand structuralist

QReductionistapproaches have viewed tourist motivation as a tension between the
search for the newor novel experience and the requirement for some degree of
familiarity (Cohen 1972 In Shaw, G. and Williams, A.M., 2004, p. 1K@\ research
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findings howeverhave proven the reductionist approach to be rather incomplete, as
novelty appears to be only oné many features that help to explain tourist motivation
(see for instanceDunne 2006) Apart from novelty, other motives such as self
actualization, prestige or social interaction halsd proven to play major roles in the
motivation constructThe regarch findings of chapter 4 confirm this belief.

Anothergeneral approach to tourist motivation is thafufctionalism as proposed by
Fodness THislaBg9ed dhat the reason indivals hold certain attitudds that

these servemportant psychalgical needsln terms of the functional perspective, these
inner needs may create tension of a psychological or physical @atu(eS h a w, G.
Williams, A.M., 2004, p. 144), whichre released by actions that may invdhadiday

taking. The functionalisapproachcorresponds directly witthe drivereduction theory
andMas | owds hi e, discussedgnpag8l needs

@y far the largest group of studies fallithin the structuralistperspectivewhich has
focused on identifying a series of underlyirigustures relatingtbh ot h 6 push ano
factors. The emphasis has been on the former, wdetérmine why people decide to
take a holiday (Dann 1977). Similarly, Gnoti997) views motives as lasting
dispositions, internal drives or push factatsich cause the tourist to search for objects,
events and situations. Inthesep pr oac he s, motives are | ink
influential work stressing a hierarchy of needs, fronrcsal | ed o6def i it d& n.
Obeingd needs. Reyxatn a@afr gMaes| d wo st possescioentt h a t
potenti al for cat hadr t(iSch aenx, p eG.i eanncde 6Wi (I 2l Oi Oa2
141) In this contextBeard and Ragheb (1983) have identified four motivational
components:
- GAnintellectual componerassesses the extent to which individuals are
motivated, by involvement in learning, etc., in terms of a holiday. This
may be a specific educational/cultural trip or merely the visiting of
cultural sites while on holiday;
- A social componertoncerns the extéto which individuals engage in
activities for social reasons, i.e. friendship and esteem. The latter may be
related to the notions of egamhancement through, for example, being
seen as a seasoned, wetperiencedraveler
- A competencenastery componéroncerns the extent to which individuals
engage in an activityholiday for achievement (sé&an 2003.
- A stimulusavoidance componenbncerns the drive to escape from
overstimulating situations or to seek rest and solitdide.( Shand/, G.
Williams, A.M., 2004, p. 142

While the above providedaxonomy remains fairhgeneral, ithas proven tdit the
frameworks ofvariousotherstudiesthat have attemptea tprovide detailed motivation
scaleqsee alsa@hapter 4.
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The threeabove discussedapproabes in tourism motivation research as&ongly
interrelated. Fothe purpose of thisesearchthe structuralist approach of push and pull
factorswill be adopted, which has proven to egpeciallyuseful for understanding the
reasons why tourists mowetween and towards different types of spatial environments.
Theo6push and wasfirdt iitroduced byeCpotnpton in 197€r o mpt on 6 s
work covers much early ground on tourist motivatimsearchand has frequently
recurredand been reonceptualizedby other researchersn his study, Crompton
sought to identify those motives of pleasure vacationers which influence the selection of
a destination and to develop a conceptual framework (a "cutacidpsychological
disequilibrium continuum") capabld encompassing such motives. For this pur@e
unstructured interviews were undertakErom the studygeven motivesvere classified

as sociepsychological or push motives and two as cultural or pull motivessocio
psychological or push motivese he intrinsicmotives of the individual that explain the
desire to travel, whereas the pull motives are the external motives useful for explaining
the actual choice of destination.

Gossens (1998) h as ideafurther io preattempt tooekpe th® n 6 s
relationslip between the push amulll fadors of pleasure motivatioriHe argues that

the concept of emotion is the psychologi¢attor that connectshe two sides of

moti vati on. tdumsts ardpushedbytméénotonal) neédsma pulled by

t he ( emot i o of attiyities baaddestinations §Goossens998, p. 302).
Therefore, emotional needs are importamtleisureseeking and choice behavi
According to Hirschman anidolbrook (1982), such experiential processe&motons,

desires, imaginingand daydreams play a significant roleniedonicconsumption. This

termr ef er s t o c-senseryimagessféntagies, lartd iemotional arouthe

use of products (Hirschman and Holbrook 198@&haw, Gand Williams, A.M, 2004,

p. 142 The model conceptualized by Goossassmore completed han Cr ompt o
modelin that it fully recognizes theole of marketing stimuliln this model(see fgure

2.8) the motivation process iewed in three main stagedlhe first is invdvement,

which is defined as amnobservable state of arousal or interestis Tk evoked by

certain stimulifrom either, or both, of the puisbull factors, and leads to information
processing (for a general discussisaee Decrp 2000). In turn, this leads hedonistic
responses, which occur both in thghase of informatiomgathering and during
consumption Motivation is theefore strongly intertwined witfhedonic consumption.
Emotion, moods ancdexperiential aspects of tourism consumptiappear to play
important rols in motivation and the tourisexperience, which is increasingly
recognized by destination matkegt hr ough t he omankepgti ngfd ¢ Wa
et al. 2002 IrShaw, Gand Williams, A.M., 2004, p. 142
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Fig. 2.8: The hedonic motivatimal model(source:Shaw, G. and Williams, A.M., 2004,
p. 140;modified from Goossens 1998)

Al t hough Goosensd moti vat i onhalimponenak eof pay
marketing, advertising antthe hedonic onsumptionin determiningtourist motivation,

the model can also be applied to tt@ncept of spatial cognition. The images and
emotionswhether constructed by mass medidwpother stimuli such as story telling or
previous experiencesre a resulbf the processes of spatial imagaking. The push

and pull factorglisplayed in this model relate push froma specificdestination (which

lacks to fulfill certain intrinsicneeds)and pull towards another destinatidn. other

words: push motives relate to the desire to leaveetieeyday lifeenvirorment and go

on a vacation, wheregmill motives are considered useful for explaining the choice of
vacation.6rhe pull factors are motives aroused by the destination rather than emerging
exclusively from wi(Wihams S.t200d4p8%).rPallviaetbraare h i ms
influenced directly by theprocessof spatial imagemaking (see section2.3.2. An
examination of push factors in this sense isbasically impossible withoutprior
consideration ofhe pull factors, as the push factors éogically ard oftentemporally
anteceent tothe pull factors

Chon (1999)also provides a model which is based upon push and pull factors (see
figure 2.9). In this model the different phases of the travel cyafgicipation,travel to

the site, orsite behavior, eturn travel, recollection: see also page haye been
integratednto the destination decisiemaking process
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Fig. 2.9: The destination decisiemakingproces{Chon 1999In. Lubbe, B.A.2005 p. 36)

Not only the great majority ofdiscussions, but also mosimpirical studieon tourist
motivationshave tended to revolve aroutttec o n ¢ e pptisk andpfu | Thedpush
and pull concept has been explaine similar ways by different authors: for example,
IscAh ol a6 s -asomlgncemadelhdiscussed irsection 2.3.2, describestwo
similar motivational forces whichimultaneously influence tourisehavior approach
which relatesto push andavoidance which represents the pullhe concepts of push
and pull ae also strongly related tdhe conceptsof intrinsic and extrinsic motivation
and to the concepts ofinternal and externaheeds There appears to beiwuch
definitional fuzziness surrounding tosiri motivation concepts. Many concepts are
strongly interrelatedr represent the same phenomedast of thedescribedconcepts
also connect tothe theory of novordinary behavior, where push is conceivedaas
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escape from a perceived mundane environmedtthe pullcan be conceptualized as
the attracton towards the neordinaryand novelThe followingchaptes builddirectly
upon Cromptono6s p amhnchapted 4arp andlysis is matle @& p t
selection oempiricalstudiesthat havancorporaedthis conceptnto thar classification

of tourist motivations.
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THEORETICALFRAMEWORKPART 2:
UNDERSTANDINGOURISTMOTIVATION3N
THECONTEXTOFURBANPARKS

3.1.INTRODUCTION

This chapteraims at onnectingthe tourist motivation theories dm the previous
chapter to the spatial context of the research: recreational parks in the urban
environmenisee figure 10Q)First, a general introduction is given to the phenomenon of
urban tourism and to the leoof urban parks, which are discussed consecutively in
section3.2 and 3.3. The finadection3.4 views the different motivational and spatial
theories in a joint perspective, in order to uncover the motivational reasoning processes
relevant for urban pks.

T. M. vs. URBAN PARKS

LEVEL 1 LEVEL 2 LE\EL 3
Non-ordinary behavior Destination decisiért { A y 3 Wt dza K

l l l

SPATIAL CONTEXT OF THE RESEARCH

URBAN ENVIRONMENT T URBAN PARKS
@
Amsterdam Vondelpark

Fig. 3.1: General overview of the application of the tounsitivationframework (see also
figure 1) to the spatial context of the research (T.M. = tourist motivation).

3.2.INTRODUCTION T®JRBANTOURISM

6Ur ban e nworldwidehhave foit meny years been amongst the most significant
of all tourist destinations. As Karski explains:
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Urban tourism has, in one form or other, been with us since Mesopotamia

and Sumeria were spawning the phenomenon of urbanization. People with

the means and inclination to do so have been drawn to towns and cities

just to visit and experience a multipl
(towns and cities) were the melting pots of national culture, art, music,

literature and of course magnifidesrchitecture and urban design. It was

the concentration, variety, and qual it
that created their attraction and put certain towns and cities on the tourism

mapé (Kar ski 1990, p. 15).

Today tourism consumes substantahounts of space within urban destinations:
touristhistoric urban cores, special museums of many kinds, urban waterfronts, theme
parks and specialized precincts all cont
(Edwards, D. et al, 2008, p. 1033)jince the increasing expansion since the sixties, the
urban tourism industry has developed into one of the largest industries of the world
today. Considering the major global significance of urban tourism, it mayekier be

quite surprising thahe study otourism in cities has been much neglected compared to

the attention @id to coastal or rural tourism (for gaal references, seRyan, 2005

Page, 199b Until recently it had in fact barely attracted any attention fresearchers

at all. A significantcauseof this lack of attention given to urban tourism is its increased
heterogeneity, complexity and invisibility compared to other types of tourism. A second
reason is that Oacademics studying tour.
destinatio, while perceiving it mainly as the origin of tourist flows. This neglect may

be because most attention was given to holiday tourism and its end point in seaside
resorts.M., 2002 p.wg. AnGther reason for the apparent reluctance of
recreationat esear chers to examine urban areas i
tourist/recreational and nenour i st/ recreational ,fClAncti on
1964. In: Ryan, C.,200%.113 . 6 Those interested in the
to neglect the urban context in which much of it is set, while those interested in urban
studies have been equally neglectful of t
(Ashworth, 1989n Page, S. and Connell, J., 20p6409).

With the growthof cities and the increased pressure posed by tourists, and consequently,
the increasing significance of urban tourism, the subject has started to be accepted as an
area of study. 0As industri al enedamomdntact ur
playsan expanded role in many city economiBlse attraction and accommodation of
visitors has now become a central concernfdrpui ¢ and private city
2007). This has generated an increasing interest in ineloasgd tourism research.
Substantial amounts of research reports have been produced by the industry and
consultants, which unfortunately are still not easily available for the outsider. The
growing concern from the industry, however, has also attracted the attention from the
acadent world. Both the growing interest from academics and the improved
coll aboration between the industry and ac
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scientific |literatur e o,p. Winrthedastten odiffteens mo (
years.

As bah the general study afrban tourismand the study oftourist motivations(see

chapter 2section2.2) have proven to be rather problematic, it may not be surprising to
learn that the combined studymbtivation for urban tourisrhas faced at least as nya
difficulties. That is, towns and cities are multifunctional and tourists may visit for a
great variety of reasons. The principal purpose may not even be tourism. At the same
time, urban facilities and attractions may be used by many other groupsviduads,

such as residents or noesidents working in the city. The urban environment is an
extremely complex environment which exists out of many different behavior settings,
and involves many differertypes ofpeople and interactions. Hence, a tousstkely

to transcend several behavior settings anc&g®agdn various interactions whiteoving

through the city. Althougthe meanings of spaces within any individual aitgy differ,

theroles may also vary between cites 6 Some ci t i & sheireowrerightyt t r ac
some ar ed Oiattimewhysome provide a focus for
2006 p. 14). All of these varietiepoint tothe problematic nature of the studyurban

tourism motivation.The motivations for visiting the uam environment are indeed as
complex and heterogeneous as the urban environment itégdf.explains whythe

study of urban tourism motivation requires further development, especially as itdacks
provide universal theoreticabackground and isstill mainly based in quantitative

applied research.

3.3. INTRODUCTION TQRBANPARKS CONTEXT ANDHISTORY

While the scientific knowledge about tourism in cities, particular areas or attractions
within cities is still fairly incompletethe study of urban paskhas been fully ignored
when it comes to tourisrifthe type ofcentrally locatedlargerparks within capital cities
have generallydeveloped intomajor tourist attractions, which gives relevance to
investigating the topic of tourism in urban parks.

Cites are conceived as fAhumano environment
used by people and consist out of people. The urban parks within these cities form no
exception to the rule: parks are artificggdaces constructddr the purpose of human

adivity. Although the entire urban spadencluding parks)is developed atrtificially,

urban parks consist out of natural living elements as opposed to the remainder of urban
space, which appears rat her 6dead and di
recreational value of parks. The recreational value is also reflected in the horticultural
design, a range of recreational facilities such as play and sports areas, resting and eating
facilities, entertainment services etc. These characteristics, togeitethe public
accessibility, have turned the great parks of large cities into major tourist attractions.
Traditionally however urban park werenot designed for tourism purposes. The first
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urban parks developed out of the open spaces in thmqustrid settlements which

had originally been used for crops, orchards and livestock. The migration of people
from the countryside to the cities that began in the Industrial Revolution createtypove

and slums within the cities, resulting in a dirty, overcrodvéasd unhealthy urban
environrmentT he wur ban par ks movement grew durin
intolerable I|iving conditions of t,jpese Vi
12). At first urban parks were developed as private resiglestjuareexclusively for

the upperclass residents of the city. During the Romantic Movement these private parks
became publicly accessible. In addition many new public parks started to be developed.
O0rhey were created with the conviction that natureukhde brought to theity to

improve the health of allesidents, by providing space for exercise and relaxation. It

was felt that the opportunity to contemplate nature would improve moral standards. A
new preoccupation with the aesthetics of naturaldeape led to the notion that parks
woul d i mprove t he appear an,cpe 15.0The apént i e s .
accessibility of these parks invited new ugesups, including tourists visiting the city.

After the romantic period, which focused on aesthdtisign and passive recreation, the

first part of the twentieth century developed an emphasis on active recreation and sports.

From 1940 to 1995, there was a major decl
parks were associated with neglect, vatdi s m and crime. 6 (Tzoul
2004) . 6The | ast ten years have seen a r

ur ban parks for enhancing the gJanes R,y of
2004).6 Recent decaalegr dandawal scewel opment fro
necessary public lifeo theoptional public lifeof a leisure and consumer society. Where

city life was once a necessity and taken for granted, today it is to a high degree optional.
For that very reason, ihperiod has also seen a transition from a time when the quality

of city space did not play much of a role in its use, to a new situation in which quality is

a crucial parameter. In the past, people had to use the streets and squares of the city
regardles o f their condition. Today this 1is
(Thompson, C.W. and Travlou, P., 2007 3.

As the quality of thepublic city life increased optional activities such as leisure and
tourismstarted to play a dominant rolethin cities. Consequentlyhe urbantourism
industry increased significantly during this peri®iblic green spaces started to play a
crucial role in increasing the attractiveness of the city. Many parks that had been
neglected throughout the years, weenovated and redesigned to help improve the
quality and appearance ofbanpublic space (this is also theseafor the Vondelpark,
which will be discused in chapter 5). As a result, parks also started to be used and
appreciatedoy city tourists. At pesent time many urban parks have developed into
popular touristattractionsand play an significantole in the overall urban tourist
experience Despite this fact, usdrased research in urban parks still focuses on the
initial residential users and domeet seem to acknowledge the significant tm@up of
tourists. The knowledge gap concerning tourism in urban parks needs to be filled up.
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3.4. CONNECTINGIOURISTMOTIVATIONTHEORY TAJRBANPARKS

In this sectionthe theoretical insights from the prevesectiors are interconnected and

related to the motivational reasoning of tourists for visiting urban recreational parks. A
touristdéds motivati on aurbdnpadkengolvesithe movament v i s i
through different spatial settings. The pes that precedes the actual visit of the park
involves two basic spatial movements: first the movement from the ordinary lived
environment into the imagined setting of the city and second, the movement within the
city towards a city park. This procesgipicted in figure8.2 The first phase involves
combination ofpush motives that drive a person to leave the home environmeat and
combination opull motives that attract the tourist towards the city.

HOME

Pushfactors

cITy v
Push-factors CITY

Pulkfactors

£y

~ CITY PARK
*  Pull-factors _ ..

Fig. 3.2 Push and pull motives in the spatial context of the reséSmlrce: author)
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Both the setting of the home environment drthe cityinfluencethe motivation and
choice tovisit the city park. The lived space of the ordinary home environnmeeiain
important factor thatauses tdrigger the main push motive that are involved with

travel tavardsthe imagined space of tlogy. Once the tourist reach#® city, he or she

may trespass several settings and visit a few or more tourist attractions. Each decision to
action involves new sets of motivational reasonimgmost decisions morthan one

motive will be operative Motives operate in tandem @ombination, for they armulti-
dimensionalas has also been concluded by the study of Crompton,.IB¥®)notives

may vary in space, time and depending on the person. Each movement from one space
in the city to another involvesultiple sets of push and puthotives. This is also the

case for the movement within the city towards the city park.
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CREATINGA TOURISTMOTIVATION
TYPOLOGYFORURBANPARKS

While barely twenty years ago Lundbergn di c at ed t hempiricafiréeséaechh e i s
that reveals the reasons why people trave
1994, p. 556), nowadays this statement seems to have become somewhan dlaged.

past twenty yearshoweverthe extasion of empirical research on tourist motivations
hasbroughtseveralrenewed insightsThis chaptertakes the structuralist approach of
push and pull motivef'om the previous chapter as a starting point and examines a
selection of nine different empiat studiesthat have used this concept for classifying
tourist motivations. The selected empirical studies can be classified into two groups of
investigations: 1) investigations of the types of motivations that are relevant for tourism
travel in general, rad 2) investigations of the types of tourist motivations relevant for
visiting a specific tourist destination. The majority of the selected studies have a strong
qualitative focus, although a few studies have also included quantitative data generation
and data analysis methods. The studies vary from early research (beginning with
Crompton in 1979) to more recently conducted research. They have been reviewed and
analyzed in order to serve the following purposes. Firshg, methodologies used
within these gidies wil appear useful for creating methodology forthis research in

the VondelparkSecondly, the classifications ptish and pull motivethat result from

these studies offer a foundation fpgneratinga tourist motivation classification model
thatcan be applied to the Vondelpark research. ddvestructed classification model
connected to the spatial context of urban parks serveso generate a measurable list

of tourist motivations for visiting urban parks. The accuracy of this model is
subgquently tested through the empirical study of the Vondelpark. The classification
model forms the basis for the topic list, which is discussed in chapter 6, and for the
analysis of the conducted interviews, discussed in chapter 7.

Table4.1 (page4?2)ill ustrateghe outcome of the examinedhpirical studieswhichare
summarized under the following 3 headings: the study, used methodsesmaich
outcomes. As mentioned before, the initial selection involved including studies that
haveapplied the concepif push and pull motives, developed by Crompton in 1979 (or
the strongly rebacédd & $eahly(dB Cmpmpstoond s
studyis also added to the table asatms the basis for this resear@eenr. 1 of table

4.1). A second selegon criterionis a high level of generalizabiit the studiegelate

either to main travel motivationsr to motivations for visiting a specific country or a

major city. More casspecific studies have been excluded. The outcah#se studies

reveal dfferent sets ofpush and pu | motives for pleasure tr
from table 4.1). An evaluation of tlmesearch outcomes (and the extracted push and pull
motives) from the nine different studies reveals a remarkagtelevelof resemblane

between these outcomes.
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In the next stepeach ofthe specificpush and pull mtives was compareletween the
studies. A first selection wasade by considering the relevance of the motiveshfer
research context of the city (push) and the city pptkl), Accordingly,the motives
were reorganized according to their level of specificithe final step involved adding
missing motivesConsequently, a list aburistpush and pull motivefor visiting urban
parks has beecreated.

Aggregating the ¢s of motives from tablé.1 into one basic motivations model for

urban parks brings along several difficulties. First of all, although much of the research
findings list similar motives (e.gescape, relaxation, educatjpsome of these motives
arepreset ed under different headings (e.g. A
study and a pull factor in another) or t
main motive in one study and a soiwmtive of pleasure seeking / fantasy in another).
Secondly, many motives represent different types of motives that are not comparable
andought to beclassifial into different groups (e.g. omannotsimply aggregateall the

pul I motives from the different rcecseesasroc h:
bel ongs to another category than the mot.i
is that the motives are strongly interrelated and often show overlap (e.g. relaxation
might lead to exploration of self or even be part of it, and vice versamttive for

playing soccer in the park might be relaxation, socialization, fun/entertainment etc.). A
final problem is that not all motivations are related to the spatiality of urban parks.

Although the above mentioned problems create a good deal fafultyf for the
reorganization and aggregation of the push and pull motives,gbakteorganization
nevertheless needs be undertaken in order to obtain a list of motivations that can be
used for urban parks. To overcome these difficulties, themdehior classifying the
motivations is proposed, which is related to urban parks. In the previous chapter, we
concluded that push motivations are intrinsigginatingfrom inside of the individual,
whereas pull motivations are extrinsic, evolving fraaotdrs outside of the individual.

For urban parks, the motivations can be subdivided into the following key types of
motivation:

U Intrinsic/ pushmotivations(= motivation of the effect} e.g.relaxation,
entertainment, escape from a perceived mundaneoamvent, exploration and
evaluation of self, prestige, regression, enhancement of kinship relationships,
facilitation of social interaction, novelty and education.

U Extrinsic/ pull motivations

- Motivation of the cause e.g. the park isloseto the hotel recommendation
of afriend;

- Motivation of the park features e.g. to visifplaygrounds

- Maotivation of the activity: e.g. towatchchildren playing (in playgrounds).
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The intrinsic motivation generally precedes the extrinsic motivation. The following
schene illustrates the relationship between the different types of motivations.

.| INTRINSIC | INTRINSIC _ EXTRINSIC .| BEHAVIOR
g NEEDS "| MOTIVATION "| MOTNATION ACTION
Motivation of the cause
Motivation of the features 4
Motivation of the activity SATISFACTIO
BEHAVIOR

MODIFICATION®

Fig. 4.1 Relationship betweeintrinsic and extrinsianotivation(Source: author.
Modified from fig. 2.5).

In order to illustratethe relatonship betweerthese motivations more clearly, two
examples will be given:

Example 1: a tourist feels the need to relax (intrinsic motivation) after a hectic day of
wandering around the busy shopping district of Amsterdam. On her map she notices that
a pak is located nearby (extrinsic motivation of the cause). She decides to vis#rkhe

and find a spotin the grass alongsidthe water €xtrinsic motivation of the park
features) to be able teit andrest and enjoy the naturextrinsic motivation of the
activity).

Example 2: a few friends decide to hire some bikes and explore the city waput
prior planning of the route. While biking, they happen to cross a park (extrinsic
motivation of the cause). Out of curiosity (intrinsic motivation) they detdexplore

the park by bike gxtrinsic motivation of the activity) along the provided biking paths
(extrinsicmotivation of the park features).

The abovedescribed examples also illustrate the high level of interconnectedness
between each of the four & of motivations. Bikingn the park(extrinsicmotivation

of the activity) may not be possible withouhe provided biking pathsextrinsic
motivation of the park features) person may not have decided to sit and have a rest
(motivation of the activity without the intrinsic urge to relax (intrinsic motivation) and
may at the same time not have been able to relax if the park was not located nearby
(extrinsic motivation of the cause) etc. Although the four types of motivations cannot be
perceived separglly, the division nto these four types of motivation serves to get a grip
on the complexity of motivatian

The complete process of selection and reorganization of the motives frord.tabées
been undertaken in thellowing five steps
Step 1. Sekction of the motivations that can be related to the spatiality of urban
parks
Step 2: Aggregation of similar / related motivatigns
Step 3: Reorganization of the motivations with the help of the proposed model
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into the following four groupsmotivations of the effect; motivations of
the causemotivations of the park features; motivationglod activity;
Step 4: Subdivision of the motivations of each of the four groups into different
levels;
Step 5: Adding missing motivations to the model

Table 4.2illustrates the outcome of step 1 astep 2. Comparing the different
motivation categories from the researdemonstrateghe high level of similarity
between thge categories.Similar or identical motivation categories have been
aggregated under the same heading. For the push factomjothation categories
could be classified undsix different groups: escape, relaxation, prestige, socialization,
entertainment, and novelgnd education. For the pull factors, the mation categories
showed less resemblance between the different studies than the push factors, although
occasionally some clear forms of similarity could still be detedta finding, on the
other hand, can beasily explained. Push factors are more constant, while pull factors
are stronglydependentpon the travel destination. Since the nine empirical studies each
relate to different travel destinations, their pull factors are also likely to show less
resembdnce.

Table 4.3 illustrates the categorization of the four different motivations groups after
undertaking steps 3, 4 and 5. This model is adapted to the spatial context of urban parks
and can bepplied to the Vondelpark study. The model is appliednt® Yondelpark

study in the sense thdtedivision into thefour key types of motivations (of the cause,

of the effect, of thepark festures, of the activity) from table 4.3 also farithe basic

outline of the topic listseechapter §.
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THE RESEARCHCONTEXT:
AMSTERDAMAND THE VONDELPARK

The motivatios classification model in table 4.3 from the previous chapter only gives
an indication of the motivations that may play a role for tourists visiting urban parks. In
order to get real insights into urban park tourist motivations and to examine the
soundnessf the provided model of table 4.3, data needs to be generated from the field.
For this purpose, the locatiori the Vondelpark in Amsterdam has bedrosen. This

park can be clatfied into the group of popularentralparks within capital cities, as
discussed in chapter 8ection3.3. The Vondelpark is considered the most popular park
of Amsterdam and the Netherlands for both inhabitants and tourists, which also has to
do with its location directlat the heart of the touristic centikthe city.

Amstadam has a long histogs a tavel destination In the past decennidmsterdam

has developed intmne of the leading touristiestinationsof the world. Research
executed in 2008 by thé&uromonitodin cooperation withseveralotherinternatbnal

and nabnal organizationsncluding thedNorld Tourism Organizatio® demonstrates

that Amsterdam belongs to the top 18 most touristic cities of the world based on the
number of incoming tourists, and to the top 13 most touristic cities of the world based

on thenumber of incoming passengers of foreign flights. In Europe, Amsterdam is
consideredo bethe number fivemost populartourist destination(for references, see

Jong, L. de, 2009Due to its s maltburisszone éalsooAero$thee r d a m
mostcorcentratedurban tourist zones of the world. So then what makes thistérdam

so i mmensely popular? Much hasdrugscenmak wi t h
64 o Icapidal of the world.This libertarian characterwhich is reflected in the
numerog coffee shops, the red light districh welldeveloped gay scenetc, has

brought the city global famén the other handand nearly contrasting to the former,
Amsterdamis al so r enowneudl tareflectitd jisleistony,iart, famoasf
museuns, architecture, thenumerous picturesque wateranals and so onThis
combination ofelementscreatesa highly diverse spatial environmenand offers a

unique mix of attractions in a unigue atmosph@rasterdam is a vibrant, multicultural

city with lots to offer and plenty foeveryone to see and do, whiexplainsits

popularity among tourists.
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Fig. 5.1: Thepopular tourist attractorof Amsterdam. Pictured from above left to below right:

city overview which shows the many famous water canals; free spirit Amsterdam with the coffee
shops and theed light district; the typical, picturesque Amsterdam architecture; Amsterdam
culture city with plenty of museums and art to explore.

Just agnostcapital cities Amsterdam has one centralripathe secalled Vondelpark,
which is located within th€BD aea of thecity andis the most frequently visitegark

of the city. All the required featurés successre presentvithin this park: thdocation

in or near tle touristic heart of the city, tHargeserving area, large scale agclosed
character andincluding many different elements and attractionsdachtype of user.

As a resultthe Vondelpark has developed imdae of thegreattourist attractionsof
Amsterdam Al so known as 06t he (¢thig parkis theeldggast, of A
busiest anane of the oldest parks of the city.

Each yeamore than 10 million visitors visit

the Vondepark. The parkis surrounded by

other popular tourist hotspots such as the

OLei dsepl eRikgdnuseumt hhe

Gtedelijk museudthed/an Gogh , Museumbd

and plenty of shops, restaurantbotels and

other tourist facilities. But the Vondepark

itself also has a lot to offer: the park has a rich

history and contains a wide range of

entertainment facilities such as playgrounds, cafés and restaurants, an opeateiy the
tennis courtskating and biking rentalspse gardenartworksetc. The parkforms the
perfect environment to escape the crowdedness and high dynamics of tdsoityhe
green and open charactstrongly distinguishes the Vondelpark from all tlother
tourist attractiong areadn the city.For many tourists, the Vondelpasthe only green
spot that they will see while visiinAmsterdam. Therefore this pgplays an important
role in deter mini imgge andsatisfactiors ofAmsterdas.The v e r a |
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